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Today’s issue of TD
Travel Daily today has nine 

pages of news and photos, plus 
full pages from: (click):

• AA Appointments jobs
• inPlace Recruitment jobs
• Travel Industry Exhibition

Jon joined because it allows 
him to network freely

evergreentours.com.au

DELUXE RIVER CRUISING & TOURS

EUROPE

2016

Europe
2016

Click here to view brochure >

Entire 
Program 
Out Now

EUROPE BY CAR
3Best Self-Drive Option - 21 Days - 6 Months
3Tax-Free Brand New Cars  3GPS All Models
3100% All-Inclusive Insurance - Nil Excess
3Travel with Total Peace of Mind!
3We cover Punctured Tyres, Lost Keys, Wrong Fuel
Discover more at

www.renaulteurodrive.com.au
&

1300 551160

Travelport

Coming to a city near you
Roadshows

Learn how we’re redefining 
travel commerce to help 
agencies sell more, earn more 
and help their customers make 
the right travel choice from an 
unrivalled wealth of content. If 
you are from the airline or 
agency community, please join 
us at a roadshow coming to a 
city near you.

register now

ADL • PER • SYD • MEL • BNE • OOL
CHC • WLG • AKL 

When I travel I feel...

InspIred
Call 1300 855 684   Online onthegotours.com adventure in Style

Kenya OK - wholesalers 
A CHORUS of Kenyan tour 

operators and wholesalers have 
backed calls by the country’s 
tourism officials for travellers to 
continue visiting the country, in 
the face of a terrorist atrocity last 
week which saw 148 killed in the 
northeastern town of Garissa.

The Kenya Tourism Board said 
one of the aims of the attack 
was to damage the image and 
the economy of Kenya, which is 
suffering because of its strong 
support for the war on terror.

Trevor Fernandes from Wildlife 
Safari said Garissa is “a distant 
town from Nairobi in a region not 
visited by tourists,” so there is no 
need for travel plans to change.

“Our selection of lodges and 

camps are located deep inside 
wildlife sanctuaries, where the 
local residents have four legs, fly 
or crawl,” he said, with security 
also high at airports and hotels 
used by the tour operator.

The Kenya Tourism Board also 
noted that previous Smartraveller 
advisories for Kenya had already 
advised against any travel to 
Garissa, which is about 150km 
from the Somali border.

“Kenya is the best safari 
destination in the world, with 
drawcards like the Maasai Mara 
remaining unaffected from terror 
attacks,” a spokesperson said.

UNWTO Secretary-General Taleb 
Rifai condemned the attacks 
and urged the international 
community to support Kenya 
“to ensure that violence and 
terrorism do not win”.

www.tahititravel.com.au MORE INFO

TAHITI ESCAPE:
7 NIGHT PACKAGE

Cruise firms merger
PORT Stephens-based dolphin 

& whale watching cruise specialist 
companies Moonshadow Cruises 
and Tamboi Queen Cruises have 
proposed a merger under a new 
corporate group.

The lines operate a combined 
fleet of 11 vessels, mostly used 
on cruise and charter services.
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Visit: www.ireland.com
www.irelandspecialists.com
Tel: (02) 9964 6900
        facebook.com/discoverirelandoz            @gotoirelandoz

Discover where 
every day is 
a celebration.
Thanks to you, our trade
supporters in Australia,
Ireland has seen a
growth of 24% in visitation
over the past 2 years!

Nominated for NTIA Best 
Tourist O�  ce - International
Vote Here

MAKE EVERY DAY 
PAY DAY.
Earn 0.5% rebate on every 
transaction with eNett Virtual 
Account Numbers (VANs)

*Terms and conditions apply. 
AFSL 441376

Find out more >

1300 125 007

JAPAN
SPECIAL 

SINGLE DEPARTURES

• CULTURAL JAPAN
• WINTER IN JAPAN 

Sapporo Snow Festival

16 DAY
TOURS

starting from

$8,990
per person

MAXIMUM
GROUP SIZE

20

CLICK HERE TO REGISTER 

with 

UGOTRANSFERS.COM 

GROUND TRANSFER 
BOOKINGS  

ON ALL YOUR 

EARN 10% COMMISSION 

Traveller’s Tinder?
FINNISH company Ventoura has 

rolled out a “social discovery” app 
that enables locals to host tours 
for travellers, initially operating in 
12 European destinations.

Since its pre-launch in Feb, the 
company says it has secured 
designers, chefs, photographers, 
artists, sportspeople, musicians 
and travel bloggers as hosts.

“It’s like AirBnb and Uber, but 
you don’t need a house or a car 
- you can simply share your city 
to earn income” Ventoura lead 
designer Wilson Griffiths said.

Further, the app has capabilities 
to connect “like-minded travellers 
headed to the same place at the 
same time”.

The firm has its HQ in Helsinki 
and offices in China and Australia.

More at www.ventoura.com.

Travel marketing event
HELLOWORLD chief marketing 

officer Kim Portrate will be the 
keynote presenter at a “travel 
marketing summit” to be held in 
Sydney later this month.

With the event hosted by 
marketing website Mumbrella, 
Portrate’s presentation will 
outline how Helloworld “faced 
the challenge of building and 
marketing a consumer brand 
from scratch” when the Harvey 
World Travel, Travelscene, Jetset 
and Travelworld brands united 
under the helloworld banner just 
18 months ago.

Intriguingly, the conference 
will also feature former Stella 
Travel ceo Keith Stanley, now 
gm of product, advertising and 
consumer experience for Flight 
Centre, who will speak on how 

the company is connecting with 
today’s consumer and addressing 
Flight Centre’s evolving 
advertising strategy.

Later in the day, Stanley will join 
Portrate on a panel alongside 
Tourism Australia chief marketing 
officer Lisa Ronson and Bridie 
Commerford of Accor Asia Pacific.

The Travel Corporation is also 
involved, with Contiki Holidays 
md Katrina Barry, Matt Cameron-
Smith of Trafalgar and AAT Kings 
md Anthony Hayes taking part in 
the conference.

Carnival Australia director 
of marketing & distribution, 
Simon Cheng and Qantas group 
executive of brand, marketing and 
corporate affairs Olivia Wirth are 
also on the program, which aims 
to “make sense of the challenges 
facing travel marketing in a digital 
world”.

A second stream has also just 
been added to the afternoon 
sessions to discuss the impact 
and best practices of blogging 
and Instagram.

The conference will take place 
at the Amora Jamison Hotel on 
Wed 22 Apr - for more details, see 
travelmarketingsummit.com.au.

Jetstar Narita to HKG
JETSTAR Japan is set to debut 

direct flights between Tokyo 
Narita and Hong Kong, initially 
with a thrice weekly service from 
01 Jun, lifting to six times a week 
after 18 Jul and daily from 01 Sep.

NZ scores 9 out of 10 
INTERNATIONAL visitors to 

New Zealand have scored their 
experience in the country 8.9 out 
10, according to data collected 
for the year ending Jun 2014, TNZ 
chief exec Kevin Bowler reports.

CLICK HERE to see the gauge.
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“

“

jobs in travel online

I found my job on jito

jito
ji
to

employers reach 
targeted job seekers. 
job seekers receive 

alerts to your mobile

www.jito.co
post a jobview jobs

At helloworld, our mission is to offer travellers unparalleled 
convenience, industry leading service and the best value, 

tailor-made holidays. 
We believe the best service and advice comes from people 

who are passionate travellers themselves and can speak 
knowledgeably from their own experiences.  We also believe 

that the best results come from inspiring leadership.
If you are a professional travel advisor and you would like 

the opportunity to join Australia’s Best Travel Agency 
Group, then talk to us today.  We’ve TRAVEL ADVISOR and 

MANAGEMENT ROLES available in Sydney (Westfield 
Eastgardens) & Maroochydore.

Email: kerri.owersbrown@helloworld.com.au 
Only shortlisted candidates will be contacted

HELLO NEW CAREER

Dear agents and partners,

We would be delighted to 
receive your vote of 

confidence in Finnair at this 
years NTIA awards for

BEST INTERNATIONAL 
AIRLINE OFF-LINE

VOTE NOW VOTE NOW 

FORGET gourmet eateries 
featured in Tourism Australia’s  
“Restaurant Australia” campaign 
- even fast food can drive tourist 
visitation.

Two Canadian men have 
attracted global attention after 
driving their sons for 34 hours 
in order to get some Kentucky 
Fried Chicken.

They travelled more than 
3,000km by road from Montreal, 
Quebec to the Harland Sanders 
Cafe and Museum in Corbin, 
Kentucky where the boys had 
their first ‘finger-lickin good’ 
experience of KFC in the place it 
was created.

The trip also included a visit to 
the birthplace and burial place 
of Colonel Sanders himself - but 
reports don’t confirm if they 
were able to discover any of the 
11 secret herbs and spices in 
the famous fast food.

And yes, the pilgrimage was 
completely unnecessary, as a 
quick check of the KFC Canada 
website confirms that there 
are scores of KFC outlets in 
Montreal, meaning they could 
probably have just driven down 
the road to pick up a barrel, a 
bucket or a Zinger Burger.

Window
Seat

CZ, MH drop c’share
MALAYSIA Airlines and 

China Southern Airlines have 
terminated their codeshare 
partnership, with GDS displays 
confirming that the CZ code 
no longer appears on Malaysia 
Airlines flights from Kuala Lumpur 
to Beijing, Shanghai, Guangzhou, 
Singapore, Kuching, Langkawi, 
Penang and Singapore.

Similarly, the MH code has 
been removed from China 
Southern services ex Guanghzou 
to Changsha, Chengdu, Guilin, 
Nanjing, Wuhan & Kuala Lumpur.

The now defunct codeshare 
agreement between the airlines 
formally launched in Jan 2008.

France air disruptions
INDUSTRIAL action by air 

traffic controllers in France could 
significantly impact flights across 
the country if last ditch talks fail.

Airlines have been asked to 
prepare to cut services on Wed 
08 Apr by 40%, with affected 
airports including Paris Charles de 
Gaulle, Orly, Lyon, Nice, Nantes, 
Toulouse and Bordeaux.

Further cuts are forecast for Thu 
but a final decision on whether 
they will be implemented will 
be announced after conciliation 
between Eurocontrol and the 
union representing the air traffic 
controllers this morning.

SA looks at nature-based tourism
THE South Australian 

Government has launched a 
consultation process to examine 
how the state’s national parks, 
marine parks and reserves “can 
provide more opportunities for 
job creation”.

A discussion paper and online 
survey canvas various issues 
relating to nature-based tourism, 
with industry stakeholders 
invited to prioritise a range of 
possibilities to expand the sector.

A series of face-to-face 
consultation workshops will 
be held in Adelaide as well as 
regional areas next month to 
“continue the conversation”.

“Across the world, investment 
is being made in parks and is 
achieving a substantial return 
through the growth of the nature-
based tourism sector,” the paper 
says, citing examples in the US, 
Canada and Chile where national 
parks generate strong levels of 
visitor spending and employment.

Possible areas to stimulate 
the sector could include fast 
track approvals for programs 
and infrastructure via periodic 
requests for expressions of 
interest from the private sector, 
granting exclusivity licences 
for park access, co-marketing 
opportunities and creating a fund 
to support private investment in 
parks and reserves.

The paper seeks input from 
the industry on sustainability, 
destination management and the 
involvement of local communities 
delivering experiences and 
services within parks.

Submissions are sought 
with a deadline of 20 Apr, and 
registrations for the workshops 
can be made via the survey at 
yoursay.sa.gov.au.

Do your  
clients ♥ you, 
more than the 
company you 
work for?

Hiring Now! Enquire today.

1000 Mile Travel Group  
is a corporate agency  
for travel agents.
1000miletravel.com.au
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BOOK NOW! 1300 734 577agents.etihad.com

For the complete incentive and full terms and conditions, visit agents.etihad.com

At Etihad Airways, we have a lot to celebrate. We’re giving 2 lucky winners 
in each state, the chance to win some fantastic prizes:  
• First Prize: Two Business Class tickets to London on our new A380*, plus 2 nights in a 5-star hotel 
• Second Prize: Two Economy Class tickets to London on our A380*  
The more points you earn, the better your chances to win:  
• Five for First Class • Three for Business Class • One for Economy Class  
And winning is easy. Simply sell Etihad Airways and enter your APIN!  
• Sale Period: From 23 March to 31 May 2015 
• Travel Period: From 23 March to 31 May 2015 and 31 August to 30 November 2015  
We’ll also be giving away a $200 Coles Myer voucher to one lucky agent every week of the incentive 
So don’t miss your chance to win. Make sure you’re a Superseller member and start selling!

The Celebration Incentive. 
By Etihad.
Sign-up to SuperSeller to win.

*Our brand new A380 - now flying Abu Dhabi to London and from Sydney in June.

Job No: 267025 Client:  Etihad  Campaign: Super Seller Height : 120 Width : 200  
Publication: Travel Daily Colour Profile: 39L Insertion Date: 19/3/2015  

Lime

ABOVE: Qantas recently hosted 
a contingent of Helloworld agents 
from around the country to 
Hamilton Island for a ‘Mystery 
Destination’ trip in late Mar.

The group were winners of a 
recent Qantas domestic incentive 
and are pictured at a white party 
during the two-day famil.

Travel Daily
First with the news

Worldhotels growth
INDEPENDENT accommodation 

representative firm Worldhotels 
has increased its portfolio in the 
2015 first quarter by seven with 
new members in Europe and Asia.

The latest additions in Europe 
include Worldhotels Wings 
Rotterdam & Amsterdam Tropen 
Hotel in the Netherlands; Victoria 
Palace Hotel in Paris, France; 
Swiss Diamond Hotel Lugano in 
Switzerland & Aqualux Hotel Spa 
Suite & Terme in Bardolino, Italy.

In Asia, the new members incl 
Hotel Sav in Hong Kong and Hotel 
Luna in Vigan City, Philippines.

Chief operating officer Geoff 
Andrew emphasised the group’s 
development strategy was based 
on “quality over quantity”.

SYD adopts IDeaS
SYDNEY Airport has partnered 

with IDeaS Revenue Solutions to 
cope with growing online demand 
for prebooking car park spaces. 

The technology will enable SYD 
to manage and forecast usage of 
parking spaces at T1 International 
and T2/T3 Domestic terminals “in 
order to provide customers with 
the best possible pricing across 
multiple online booking options,” 
the companies said.

QF trialling 2-door boarding
QANTAS has confirmed that 

it has been testing “dual door 
boarding” on 737 aircraft at a 
number of airports across the 
country, with passengers seated 
in the rear half of the cabin 
accessing the plane via stairs 
rather than an aerobridge.

A QF spokesperson told Travel 
Daily this morning the system 
helps save time and keeps the 
carrier’s operations on schedule.

“We’ve conducted customer 
surveys on flights that have used 

dual door boarding and we’ve 
discovered that passengers 
appreciate the ease and speed it 
provides,” Qantas said.

Dual door boarding won’t be 
used in wet conditions, and the 
forward door and aerobridge 
will still be available for elderly 
passengers and customers with 
special needs.

The revised system is being 
trialled at several gates in 
Adelaide and Brisbane, as well as 
one gate at Sydney, while a trial in 
Melbourne will follow in the next 
few weeks.

Qantas offshoot Jetstar as well 
as rivals Virgin Australia and 
Tigerair all use the rear stairs 
of their aircraft to help reduce 
boarding, disembarkation and 
flight turnaround times.

Vunabaka under way
CONSTRUCTION has begun on 

Fiji’s newest boutique resort.
The Vunabaka residential and 

hotel development is being 
constructed at Vunabaka Bay on 
Malolo Island, set around two 
private marinas.

The 24-key luxury Island Grace 
hotel will be the centrepiece of 
the Vunabaka project, featuring a 
collection of studio, two- & three-
bedroom garden bures (with 
plunge pools) and beachfront 
bures, set on white sand beaches, 
tide swimming pools and 
surrounded by coconut trees.

Island Grace is earmarked to 
open by Q2 2016.

One World open date
TICKETS for the One World 

Observatory in New York City 
at the One World Trade Center 
building will go on sale tonight for 
its public opening on 29 May.

Observation decks are spread 
across levels 100, 101 and 102  - 
see oneworldobservatory.com.
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Help us turn the nominations into wins:
Vote Amadeus in Category 30 
Vote Erin Hickey in Category 31

Together we shape the future of travel

Thank you to our travel industry partners 
for nominating us in the 2015 NTIAs.

VOTE FOR  
VIKING

THE MOST  
AWARDED

VOTE NOW

CLICK H
ERE 

TO
 VOTE

NATIONAL TRAVEL INDUSTRY AWARDS
DOCKSIDE PAVILION, DARLING HARBOUR - SATURDAY 18TH JULY 

VOTING OPEN
UNTIL 5PM MONDAY 13TH APRIL

‘Best of the Best’ in Sydney

A GROUP of luxury hotels held 
an event at Doltone House in 
Sydney recently, providing 55 
agents with a chance to catch up 
on the latest news.

Pictured at last Tue’s ‘Best of 
the Best’ dinner representing 
their respective hotels from left 
are Parris Fotias, Dorchester 
Collection; Brenda Nash, Alila 
Hotels & Resorts; Tony Knox, 
Relais & Châteaux; Thushara 
Liyanarachchi, Taj Hotels, Resorts 
& Palaces; Lynne Ireland, Virgin 
Limited Edition; Jonica Paramor, 
Sun Lux Collection and Elliott 
Miller, COMO Hotels & Resorts.

VX adds HNL, OGG
VIRGIN America has confirmed 

the launch of flights to Hawaii 
with two new routes to launch in 
late 2015 between San Francisco 
and both Honolulu and Kahului.

The US sister-carrier of Virgin 
Australia will offer daily flights to 
HNL effective 02 Nov and to OGG 
effective 03 Dec using A320s.

Hawaii Tourism Authority vice 
president brand management 
David Uchiyama heralded the 
move as “exciting news”.

“We have been working 
together with Virgin America for 
more than five years to make 
these new flights and their entry 
into our market a reality,” he said.

Uchiyama estimated VX’s flights 
would generate US$138.6m in 
visitor spending to the state.

Special launch fares of US$199 
one way are being promoted by 
the airline to kick-start sales.

Aussie skifields strong
NEARLY half of all skiers and 

snowboarders in Australia would 
like to visit the Aussie skifields in 
the next two years, the latest Roy 
Morgan Research data suggests.

A survey of 544 Australian ski 
and snowboard enthusiasts aged 
14 and up revealed 46% had the 
local skifields in their sights, with 
more than half preferring to stay 
in their own state to go skiing.

Thredbo and the newly bought 
Vail resorts at Perisher & Smiggin 
Holes were the most popular 
destinations in Australia, cited by 
27% of skiers as their preference.

Falls Creek and Mt Hotham 
were the most popular Vic spots, 
although a smaller percentage of 
survey respondents lived nearby.

Peaks in Europe were also on 
the radar for Australian skiers, 
with 31% eyeing a visit, followed 
closely by the USA, New Zealand, 
Japan and Canada.

For further details on the poll, 
go to www.roymorgan.com.

MGallery in Vietnam
ACCOR has expanded the 

brand presence of its upmarket 
MGallery collection in Vietnam, 
opening the Hotel Royal Hoi An 
on the banks of the Thu Bon River.

The fourth MGallery property 
in Vietnam, it offers 119 rooms 
and suites with river views and 
multiple dining venues including 
a poolside bar.

New official in the US
AUSTRALIA has opened a 

new Consulate General office in 
Houston, offering consular and 
passport services to Australians 
visiting Texas, Arkansas, 
Oklahoma and Louisiana.

Wyndham Reef Resort
THE Reef Resort has become a 

full member of Wyndham Hotels 
& Resorts brand following renos, 
rebranding as Wyndham Reef 
Resort Grand Cayman.

$4.75m for NT tourism
THE Northern Territory Govt 

will inject $4.75 million over the 
next two years into a Tourism 
Infrastructure Development Fund  
aimed at developing new and 
improved products.

The funding pool will be used 
for strategic infrastructure that 
will grow the value of NT tourism 
industry, the govt said.

Among the beneficiaries of the 
ramped up investment fund is the 
WWII Oil Storage Tunnels at the 
Darwin Waterfront, which plans 
to enhance the experience.
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Best Sales
Executive
Category 31 NATIONAL TRAVEL

INDUSTRY AWARDS

Victoria Chapman

Shelley Martin

NTIA

NTIA

Thank you! Vote for me and 
keep the good times rollin’.

Thank you! Vote for me and 
keep the good times cruisin’.

Vote

Vote

Best Sales
Executive
Category 31 NATIONAL TRAVEL

INDUSTRY AWARDS

Laura Hewitt

Christopher Hill

NTIA

NTIA

Thank you! Vote for me and 
keep the good times rollin’

Thank you! Vote for me and 
keep the good times cruisin’

Vote

Vote

Vote for the green team 
Thank you for nominating Europcar for Best Car Rental  
Operator in the NTIA Awards. We appreciate you  
supporting us with your votes. 

VOTE HERE

GARUDA Orient Holidays last 
month rewarded its Top Achievers 
for 2014 to an all expenses paid 
trip to Bali, with the group hosted 
at high-end hotels including Le 
Meridien Jimbaran, Mulia Resort 
Nusa Dua and Vila Ombak on the 
increasingly popular Gili Islands.

The consultants were treated 
to a Gala Awards dinner at the 
newly opened Ritz Carlton Nusa 
Dua overlooking the Indian 
Ocean, where they received VIP 
treatments whilst enjoying a 
dinner prepared by acclaimed 
chef Dorin Schuster.

Pictured on their jaunt are Kayla 

Murray, Travel Hotspot; Beanca 
Daluz, GOH; Natalie Miller, MTA 
- Mobile Travel Agents; I Gede 
Naryana and Irandra Valentina 
from Ombak Sunset Hotel; Trudi 
Brown, Trudi’s Dapto Travel and 
Tim Hoevenagel, GOH.

Don’t dis the 40+ day trips
TRAVELLERS who can afford 

the time to holiday for up to 
30 days are likely able to justify 
a trip of 40 days or more, says 
Evergreen Tours general manager 
Angus Crichton.

The tour operator released its 
full 2016 Europe Deluxe River 
Cruising & Tours brochure this 
week, which includes an extensive 
41-day Britain, Ireland & Italy & 
Splendours of Europe River Cruise.

While the majority of river and 
land itineraries in the program 
range between 20 and 30 days 
duration, Crichton insists there is 
a need for the longer-range trip, 
saying it is a niche that needs to 
be presented in the correct way.

The itinerary debuted in 2014, 
and matches the Military Tattoo 
in the UK with touring through 
Italy in Sep - outside the heat of 
Jul and Aug which are renowned 

for being excessively hot.
Crichton says the 41-day tour & 

cruise has been highly successful.
“People say that we are crazy 

and that travellers aren’t taking 
the long tours, but our bookings 
prove otherwise.”

Splitting the coach components 
of the trip is a 14-night cruise 
from Amsterdam to Budapest, 
giving travellers the chance to 
unpack and unwind.

“I don’t want agents to dismiss 
the longer tour,” Crichton said.

“Agents should ask the question. 
Why not go to the trip of a 
lifetime and then work yourself 
back. If someone says they want 
a 25 day trip, why can’t they look 
at 30 days?” he told Travel Daily. 

“I personally think if someone 
says they can spend 24 to 30 
days, they can spend longer than 
that because they’ve got the 
time,” he suggested.

Leaving from London, the trip 
has two departures scheduled for 
05 and 15 Aug and is priced from 
$18,740ppts based on Category E 
Staterooms. 

See evergreentours.com.au.

Anzac Asia bulletin
DFAT has issued a travel bulletin 

containing information relevant 
to Australians planning on visiting 
Thailand, Malaysia and Papua 
New Guinea for Anzac Day 2015.

The bulletin covers details on 
official commemorative services 
being held at Hellfire Pass in 
Thailand, at Sandakan Memorial 
Park in Malaysia and at Bomana 
Cemetery in Port Moresby, PNG.

To read the bulletin, CLICK HERE.
Separate news pages have been 

released by DFAT covering Anzac 
services in Turkey and Europe.

WS/KLM codeshare
WESTJET is planning to begin 

a new codeshare deal with KLM 
Royal Dutch Airlines, submitting 
an application with US transport 
regulators overnight.

The proposed codeshare would 
see the ‘KL’ designator code 
placed on flights operated by 
WestJet between KLM’s North 
American gateways: Calgary, 
Montreal, Toronto, Vancouver, 
Los Angeles, New York, Chicago & 
San Francisco and onto 21 cities.

Points in the US include Los 
Angeles, San Francisco, Chicago, 
Dallas/Fort Worth, Honolulu, 
Houston, Las Vegas, New York JFK 
& LGA, Orlando and Palm Springs.
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New Luxury European River Cruising
www.amrascruises.com.au

2015 LIMITED AVAILABLITY (BOOK NOW)

Italy with the best of Europe
Come and join CIT Holidays, the Italian specialists for over 44 years in 
Australia… 
Located in the Sydney CBD, we’re seeking a passionate wholesale travel 
consultant, offering quality service and travel expertise on the highlights of 
Italy and Europe to join our team of experienced professionals.
The position requires: 

•  Knowledge of Italy and Europe
•  Minimum 2 years’ experience in Wholesale or Retail Travel
•  Fares & ticketing I and II
•  Galileo experience
•  Excellent telephone and customer service skills
•  Salary based on experience
•  Immediate start would be an advantage 
•  Full time positions available

Please email applications including resume to Carol Scalercio 
cit@cit.com.au by 1 May 2015

Wednesday 8th Apr 2015

Guests at the newly opened Kata Rocks in 
Phuket can be pampered in their own suite, 
with the property opening its exclusive new 
Spa Pool Villa, which can be booked as part of 
five and seven-day recharge retreats. The 
room offers a double spa room for couples 

and European style kitchen. One hour treatments are available to guests 
on a daily basis, while spa beds are also available outside if so desired.

                                                       Touted by the hotel as the most luxurious 
suite in the city, The David InterContinental 
Tel Aviv in Israel has opened the doors to its 
newly renovated Club Premium Rooms, 
punctuated by the top-of-the-line Tel Aviv 
Suite and Royal Suites. Rooms offer floor to 

ceiling windows overlooking the Mediterranean Sea and beachfront, 
separate living and dining area, designed to reflect an urban retreat.

                                                       Signature rooms and suites have recently 
been unveiled at the Swissotel Sydney as 
part of a significant redesign of its offerings. 
The 14 new rooms complement the existing 
355, all of which have been redesigned and 
boosted with new wallpaper and furniture. Of 

particular note are the reflective surfaces featured in each room, unique 
colours and ornaments, which sees the TV perched on an artist’s easel.

Accommodation Updates
WELCOME to Accommodation Updates, Travel Daily’s Wednesday 
feature. If your property has undergone some recent changes you would 
like to make the industry aware of, send a brief description with an im-
age to accomupdates@traveldaily.com.au.Sun & snow on California famil

HAWAIIAN Airlines and Skimax 
together whisked a group of nine 
agents off to California for a very 
contrasting experience which 
mixed warm sunshine with snow.

Aimed at showcasing the spring 
skiing conditions, the trip saw the 
group take on the varied offerings 
of four different ski resorts- 
Heavenly, Northstar, Squaw Valley 
& Mammoth around Lake Tahoe.

Flying with Hawaiian Airlines 
into Sacramento, the group first 
explored the capital’s Farmer’s 
Markets before venturing off on a 
scenic drive to the skifields.

Heading back to the coast and 
warmer weather in Los Angeles, 
the next adventure included a 
visit to Universal Studios, where 
Front of Line Passes ensured no 
waiting in line at popular rides.

A sneak preview of upcoming 
Universal attraction - The 
Wizarding World of Harry Potter - 
captivated the group ahead of its 
official opening next year.

Concluding the trip was a brief 
stop in Honolulu, where a final 
chance to fit in some shopping 
and relaxing took place before 

boarding the flight home.
Pictured above at Universal’s 

new Harry Potter attraction is 
the group, which comprised 
Stewart Evans, FC Archer St; 
Adam Cook, FC Victoria Gardens; 
Sarah Neverman, HWT Kenmore; 
Brianna Berryman, Gippsland 
Travel; Sallyann Mcilwaine, FC 
Pacific Highway; Jacqueline 
Ragusa, helloworld Lake Haven; 
Shelley Richdale, Ski Travel 
Specialists; Patricia Dawson, 
Amped 4 Ski; Sarah Kirk, SkiMax; 
James Mitchell, Hawaiian 
Airlines; Craig Hunt, SkiMax; 
Rebecca Hyde, Gate 7 and Tristan 
Freedman, Gate 7.

Delta Shanghai shift
DELTA Air Lines will collocate its 

operations at Shanghai Pudong 
airport with codeshare partners 
China Eastern Airlines and 
Shanghai Airlines from 13 Apr.

Relocating from Terminal 1 to 
Terminal 2 at PVG will enable 
“more convenient connections 
and a seamless customer 
experience,” the US carrier said. 

Put trust in the Stars
NRMA Group ceo Tony Stuart 

has urged travellers to pay close 
attention to hotel star ratings to 
ascertain whether they have been 
officially earned or self-imposed.

The motoring organisation said 
Star Ratings are recognised on a 
global basis, with more than 200 
criteria satisfied in order to be 
awarded a particular grading.

“Star Ratings are credible, 
objective and accurate, they have 
to be, otherwise there’s no point 
in their existence,” Stuart said.

Mailani Tower opens
WAIKIKI’S iconic Pink Palace, 

The Royal Hawaiian, A Luxury 
Collection Resort, has opened its 
newly renovated Mailani Tower, 
aimed as a high-end retreat.

Guests staying in the new 
wing will enter via a dedicated 
check-in, with facilities including 
a Mailani Lounge and access to 
private cabanas on the beach.

Mailani rooms feature unique 
artworks and modern amenities, 
starting from US$585 per night, 
excluding state taxes and fees.

Alila grows in Oman
LUXURY retreat operator Alila 

Hotels & Resorts has signed for 
its second property in Oman, with 
the 100-villa Alila Salalah to open 
in southwestern Mirbat in 2017.
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HOT DESTINATIONS

THE TAAP TOP TEN
Brought to you by Expedia

Keep your customers coming back

Expedia TAAP users earn 
Expedia+ points (2 points per 

$1) available Now. 

Expedia TAAP recorded 
another exceptional trading 
month in March. 589 
destinations were booked 
by Expedia TAAP agents 
through March. The top ten 
destinations booked were 
Sydney, London, New York, 
Paris, Melbourne, Singapore, 
Los Angeles, Kowloon, Rome 
and Dubai. Bali, San Francisco, 
Oahu and Gold Coast were just 
outside the top 10. EMEA grew 
in the dominant region lifting 
to 39%, OCEANIA down 3% to 
21%. USA down 1% to 19% last 
month while APAC was up 2% 
to 19% of the destination mix. 

Apart from the dominance of 
EMEA last month, bookings 
for other Super regions were 
fairly even. Strong demand for 
Bali, Oahu and The Gold Coast 
indicate Aussies aren’t ready to 
give up their summer just yet. 
Europe was strong across the 
board from Athens to Dublin 
with hundreds of smaller 
regional destinations popping 
up.  

Some of the out of the way 
destinations last month 
included Sofia Bulgaria, 
Paradise Island Bahamas, 
Recife Brazil and Addis Ababa 
Ethiopia. Your great service 
and our great rates, keep your 
customers coming back. 

Wednesday 8th Apr 2015

Ticket over 115 carriers on one plate

Heli Air – 747 YO – Ticket-stock

4 Guaranteed financial security
4 All major credit cards

• www.apgiet.com • helpdesk@apg-ga.com.au

NSW pop-up promo
ATTRACTIONS and highlights 

of New South Wales will be 
showcased to Chinese consumers 
in Chengdu as part of a week-long 
pop-up event later this month.

The temporary promo is being 
driven by Destination NSW and 
will be located in the Chengdu 
International Finance Centre 
shopping mall from 22-27 Apr.

Different regions of the state 
will feature in the pop-up booth, 
with shoppers able to sample fine 
NSW foods, coffee, milk and wine 
as well as farm stays, golf, events, 
deep-sea fishing, Indigenous 
experiences and travel packages.

Ukraine level lowered
THE Australian Government’s 

Smartraveller warning system has 
lowered its official warning level 
for Ukraine in the wake of easing 
tensions concerning Russia.

Formerly at “Do Not Travel”, 
DFAT has cut the warning level 
by two grades to “High Degree of 
Caution”, posting new details on 
unrest in smaller, isolated areas.

Australians are being warned to 
reconsider their need to travel to 
Kharkiv, while the localised level 
for Crimea, Donetsk and Luhansk 
remains at “Do Not Travel”.

Macau blocks JQ HK
QANTAS has been denied in 

its attempt to register its Jetstar 
brand in Macau by the Chinese 
Administrative State’s Court of 
Second Instance.

The decision was due to a prior 
registration of the brand name by 
the N.V. Sumatra Tobacco Trading 
Company, filed for the purposes 
of offering services related to 
cafes, hotels and restaurants.

Qantas had applied to register 
the name for the same reasons 
with the extension of services 
being able to cater for travellers.

As reported by Macau Business 
Daily, the court said it couldn’t 
allow a second company to 
register the name as by doing so 
would be allowing an “imitation”, 
breaching Industrial Law and 
causing confusion to clients.

Qantas is awaiting a decision on 
its Jetstar Hong Kong offshoot.

 I HOPE that everyone managed to have a pleasant Easter 
break and a little down time with the first quarter of 2015 
behind us. It does seem once again that the year is on a 

roller coaster ride and I hope that this is generating lots 
of bookings and interest for the year ahead. Clearly 
the decision yesterday by the Reserve Bank to “Hold” 

interest rates at the record low levels we are experiencing should help 
drive confidence and get people spending on discretionary items such as 
travel. I am sure that you would be aware that we have less than a week 
to go with the voting for NTIA 2015 and while we have already achieved 
record numbers of nominations and votes so far, there is still time if you 
have not yet voted. You can do this by CLICKING HERE.

I can also report that the federal government has continued its 
commitment to Smartraveller.gov.au and has recently established a new 
committee called the Consular Consultative Group which brings together 
a range of industry associations, government departments including 
DFAT, Department of Trade and Investment, Tourism, Passport Office 
and Border Control and Immigration to discuss many of the issues that 
travellers face and that the industry deals with on a daily basis.

Importantly, the next phase of Smartraveller will be launched in the 
middle of this year with some significant improvements to the website 
and ways to attract people to register when they are travelling. Travel 
agents will be part of the next phase as DFAT does acknowledge the 
contact points that travel agents have and the continued high number of 
travellers who use a travel agent. AFTA has been involved in this process 
from its inception many years ago and it continues to be an important 
service and benefit to both the industry and travellers going forward.

While the travel advisories by country are always a subject of debate, it 
is again an important service that the government provides and I am sure 
the industry can see the benefit these advisories provide, particularly in 
the case of the recent events in Kenya. So welcome back from the Easter 
break and I am sure this second quarter of 2015 will be a successful one.

AFTA update
From AFTA’s chief executive, Jayson Westbury

New REZ interface
INDEPENDENT hotelier 

reservations provider HotelREZ 
has launched a new Property 
Management System (PMS) able 
to interact with the company’s 
CentralREZ reservations platform.

Dubbed REZSwitch, the program 
provides a single PMS allowing a 
hotel’s inventory to be marketed 
and sold while managing costs.

Room rates and guest profile 
data will be exchanged between 
systems in real-time to improve 
accuracy and pricing parity.

The link allows PMS providers to 
offer access to GDS distribution 
channels to improve sales.

Priciest suite in NZ
QUEENSTOWN will soon be 

home to the most expensive 
hotel suite in New Zealand, with 
an extension project underway at 
Eichardt’s Private Hotel.

The property has partnered with 
Skyline Enterprises to develop the 
suite, which will offer panoramic 
views over Lake Wakatipu and the 
surrounding peaks, costing up to 
NZ$10,000 per night once open.

Offering a 100sqm balcony 
alone, the penthouse will offer a 
private commercial grade kitchen, 
two separate rooms each with 
ensuite, private sauna, spa and 
powder room, all with lake views.
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Sail around the world on an APT small ship cruise with this month’s 
exciting Travel Daily competition, brought to you in partnership with 
Australia’s leading award-winning cruise operator APT.

Every day we’ll be taking you on an adventure, showcasing the many 
highlights and destinations available on an APT Luxury Small Ship 
cruise. The person with the most correct answers, and who wows 
us with the most creative answer to the final question, will win the 
following unforgettable prize: an all-inclusive ‘17-day Southeast Asia 
Adventure’ Expedition Small Ship cruise for two, departing 14 June 
2016. Send your answers to: APTcomp@traveldaily.com.au

Terms & 
conditions

Q4. APT offers all-inclusive cruising. When we say all-inclusive, we mean 
everything from shore excursions, to free WiFi and complimentary drinks. 
Name five inclusions that you’ll enjoy on a Small Ship cruise.

Hint: CLICK HERE, see p2-3.

Asian Aussies keen on home
AUSTRALIANS born in Asian 

countries are more than twice as 
likely as the average Australian 
to name an Asian country as a 
destination they’d like to visit, 
Roy Morgan Research data shows.

The poll of 15,944 Australians of 
both Asian and other ethnicities 
conducted last year showed 10 
out of 11 Asian countries were of 
a higher preference for a holiday 
by Asian-born Australians.

Generally, 47% of Aussies born 
in Asia named an Asian country 
as an ideal holiday destination, as 
opposed to 22% average Aussies.

Japan (13% vs 6%), Singapore 
(12% vs 4%), India (11% vs 2%) 
and Hong Kong (9% vs 3%) posted 
the largest differentials, while 
the holiday preference gap was 

narrower for Indonesia, Thailand, 
China and the Philippines.

Vietnam on the other hand 
was equal in preference by both 
Asian-born Aussies and the 
average, with 3% naming the 
country as an ideal holiday spot.

The research found 41% of 
Chinese-born Australians wished 
to holiday in their ancestral 
homeland, as opposed to 2% of 
the Chinese population average.

Roy Morgan’s Angela Smith said 
the findings suggested the sector 
was likely visiting relatives.

Asian-born Australians are also 
more likely to visit non-Asian 
destinations, including the UAE 
(6% vs 2%), New Zealand (17% vs 
13%) and the United States and 
Canada (29% vs 21%).

Wednesday 8th Apr 2015

IT MAY look like an expanded 
relaunch of the TV series Lost, but 
alas it is in fact a group of Aussie 
agents experiencing the Dubai 
desert as part of a recent famil.

Hosted by Qantas Holidays, Cash 
Passport, Emirates, Dubai Tourism 
and Jumeirah Hotels & Resorts, 

the group were treated to the 
luxury offerings of the hotel firm 
at several resorts emirate-wide.

The agents from the Concorde 
Agency Network and affiliate 
Helloworld members also held a 
series of discussions regarding the 
direction of existing members, 
new systems, processes and how 
to improve internal networking.

The group is pictured above 
taking part in Dubai’s popular 
Sundowner Dune Dinner.

Senegal visitor push
TOURISTS are being 

encouraged to return to the 
West African nation of Senegal, 
with a raft of new measures 
implemented to revive the 
country’s appeal after several 
months of Ebola concerns.

Only one case of the disease was 
recorded in Senegal, with further 
spread able to be contained.

The country has removed all 
visa requirements and costs in an 
effort to welcome back overseas 
visitors, effective 01 May.

Government taxes on air travel 
have also been halved to ensure 
cheaper fares go into the market, 
while an investment partner is 
being sought to help relaunch the 
national carrier Senegal Airlines.

EK Lebanon capacity
EMIRATES has upgauged seat 

capacity on services from Dubai 
to Beirut, with both daily flights 
to the Lebanon capital to be flown 
by 777 aircraft instead of A330s.

The 12% boost to capacity will 
take effect on flights from 01 Jun.

Rd 5 Winner

CONGRATULATIONS
Jordan Wilton
from Flight Centre 

Tuggeranong
Jordan is the top point scorer 
for Round 5 of Travel Daily’s 
NRL industry footy tipping 

competition. Jordan has won 
a high tea cruise for two, 
courtesy of Captain Cook 

Cruises.

Two return Economy Class 
airfares to Dubai with 

Emirates

Major Prize:

Sponsored by:
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BOUTIQUE AGENCY CENTRAL COAST 
RETAIL CONSULTANT 

SYDNEY – SALARY PACKAGE TO $55K 
This unique boutique travel company specializes in bespoke 
travel focusing on Fitness Events and are looking for a fitness 

fanatic to join their successful team. Be part of an already 
successful team and work for a company that will offer 

support and training from above. Within a stone's throw to 
the beach, this friendly team love to help fitness lovers make 

their dreams come true by attending the world's most 
famous races across the globe. If this sounds like you then 

race into AA and setup in your career today!  

CORPORATE ROLES GALORE IN PERTH 
CORPORATE CONSULTANTS X 6 

PERTH - SALARY PACKAGE UP TO $60K (DOE) 
Are you an experienced travel consultant who is looking for 
their next challenge? We have 6 sensational new corporate 

roles in Perth to choose from that will see you earning an 
amazing salary and loving life. You will be rewarded with  

M- F hours, convenient locations and internal rewards such 
as bonus and incentive schemes! If you have a minimum 

 18 months experience, impeccable customer services skills 
and strong attention to detail then we want to hear from 

you! Call us and start your new career today!  

ABUNDANCE OF CORPORATE ROLES 
VIP & MULTI-SKILLED TRAVEL CONSULTANTS 

SYDNEY – SALARY PACKAGE UP TO $60K & INCENTIVES 
Rare opportunity to join a boutique agency or leading global 
TMC. With offices based all over Sydney, from North to East 
to Central, work closer to home. Work across a portfolio of 

SME & large, VIP & blue chip accounts, arranging their 
international travel. Establish strong relations with your 
clients and industry suppliers to provide the best service. 
Upgrade your career & enjoy high-end famils. You need  

min 3 years corporate exp., strong GDS & customer service 
skills. Apply now to mix business with pleasure! 

ARE YOU A SPORTS FANATIC? 
LEISURE CONSULTANT  

MELBOURNE – SALARY PKG UP TO $60K (DOE) + BENEFITS 
If you consider yourself to be a true blue Melbournian and 
passionate when it comes to sport then we think we have 
the perfect role for you! Our client is seeking a passionate 
travel consultant to join their team. This role will see you 

booking exciting travel arrangements for members and the 
public to sporting events and worldwide destinations. If 
you’re an expert with Sabre and SAM and able to start 

immediately then don’t delay! Contact AA Appointments 
today to find out more… This role could be yours today! 

 

FOR ALL THE BEST VACANCIES VISIT www.aaappointments.com.au  
NSW & ACT - 02 9231 6377 - apply@aaappointments.com.au 

VIC, WA & SA - 03 9670 2577 - recruit@aaappointments.com.au  
QLD - 07 3229 9600 - employment@aaappointments.com.au 

WILLING TO RELOCATE FOR THE RIGHT ROLE? 
CORPORATE TRAVEL CONSULTANT 

DARWIN CBD – TOP SALARY PACKAGE UP TO $60K OTE 
We currently have a rare opportunity based in Darwin’s CBD 
for a Senior Corporate Travel Consultant. This leading travel 

company is looking for someone who has experience in 
working autonomously, minimum 2 years exp. in corporate 

travel and exceptional customer service and GDS skills. Join a 
winning company with loads of perks including an excellent 
salary package and uncapped commission. If this sounds like 

you then we would love to hear from you! Call us now to 
find out more and don’t miss out on this exciting role!! 

DO YOU LOVE THE COASTAL LIFE? 
RETAIL TRAVEL MANAGER 

SUNSHINE COAST – SALARY PACKAGE DEP ON EXP  
Are you an experienced travel manager looking for your 

next big move? This award winning agency centrally located 
on the Sunshine Coast is currently looking for an 

experienced and career driven Travel Manager to lead and 
oversee a small team of high achieving and successful travel 

consultants. Enjoy a strong salary package, famils, 
educationals, work/life balance and a team you will be 

proud and motivated to work with. This role is interviewing 
now so apply today and get in quick. Call us now. 

 

HOT NEW ROLES 
CORPORATE CONSULTANTS X 7  

MELB - SAL PKG UP TO $66K (DOE) + BONUSES TO10K 
We have a sensational new opportunity that will see you 

moving into corporate bliss! This well-known travel company 
has just won several NEW accounts and now requires 7 new 

superstar senior, international and multi-skilled corporate 
consultants to join their team and service the accounts. 

Working Monday – Friday hours only you will be a part of a 
fun team environment and will be paid a sensational high 
base salary for doing the job you love. Be quick these roles 
are set to start soon! Min 2 years corporate exp. required!  

THE ONLINE CRAZE HAS HIT MELBOURNE 
CUSTOMER SERVICE CONSULTANT  

MELBOURNE (INNER) – SALARY PKG UP TO $56K (DOE)  
Are you sick of face to face consulting? This online travel 

agency will allow you to step behind the scenes and focus 
on customer service rather than the sales! Working in a fun 
and social team, you will assist online customers with flight 
changes, schedule changes and special requests. This role 
with a difference is exclusive to AA Appointments and will 

see you earning a generous salary while working a 
sensational rotating roster. If you have at least 12 months 
Galileo knowledge this role could be yours. Call us today! 

 
 

PPeenncciill  iinn  yyoouurr  pprreeffeerreennccee!!  
VVoottee  ffoorr  AAAA  aass  yyoouurr  ffaavvoouurriittee  ssuupppplliieerr::  

CCaatteeggoorryy  3300::  BBeesstt  AAggeennccyy  SSuuppppoorrtt  SSeerrvviiccee  
hhttttppss::////wwwwww..ssuurrvveeyymmoonnkkeeyy..ccoomm//rr//SSuupppplliieerrVVoottiinnggNNTTIIAA22001155  



Call Sandra or      click here              for more details 

Retail Cons with passion for the Arts!- Syd 

Well established and unique brand
Salary from $50K

Cultural and special interest tour operator

If you have a passion for the arts, opera, ballet, gardening 
or cruising then this is the role for you! Handle all customer
communications, airline res & customised arrangements.

Call Peter or    click here    for more details

Reservations Manager - Melbourne

Luxury travel company
Salary from $60K + super

Newly created position

Unique brand worldwide now set to make its mark on Oz! 
Establish the reservations dept, deal directly with clients & 
agents selling unique pkgs then grow the team around you. 
Call Ben or       click here              for more details

Call Cristina or        click here              for more details

Due to expansion, this well-established brand is seeking
an inbound travel specialist with sound experience in
high-end Australian product. A thorough understanding
of servicing agents and caring for their Clients as they
travel and experience luxury destinations around 
Australia is essential. 

You will handle bookings from beginning to end, 
preparing quotes & processing reservations with itinerary 
preparation and issuing of documentation. You will 
develop new business opportunities as you deal with 
high-end agents located mostly in USA; Canada and 
South America as well as the UK and Europe. 

The role will be based in the Sydney CBD. To succeed 
in this role, you will have minimum 3 years’ experience 
in a similar role; excellent verbal and written 
communication skills and high attention to detail. 
Don’t delay, apply NOW!  

  

Luxury Australian F.I.T
Specialist - Sydney 

Highly regarded Inbound Travel Co.
Supportive management 
Salary up to $60K + super DOE

Call Ben or click here  for more details 

GSA Travel Sales Consultant - Sydney 

Multiple brand portfolio
Competitive base salary + incentives 

Servicing agents and the general public

You will be consulting with both trade and direct customers
and supporting groups and ticketing. Mandarin language 
skills are highly regarded.   

People.
Integrity.
Energy.

Connect with us

Call Ben or click here                  for more details 

WIN a trip for 2 to Mauritius!Need Staff?
We’re here to help!

Connect with us on Linkedin!

Marketing & Communications Director - Syd 

Salary to $110K + super DOE

Innovative Hotel group
International brand

This role will see you managing the marketing teams across
the ANZ region whilst being strategic in regards to branding
across all marketing & communication platforms .

BDM Airlines - Sydney

Represent one of the world’s best known airlines
Salary from $70K +++

Visit agents throughout SE Asia 

The ideal candidate will have experience working in the Asian
market with existing relationships with agents across a 
number of Asian countries. Must be able to travel regularly.Cristina Gines
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Proud to be nominated for
Best Agency Support Service 2015 National Travel Industry Awards

V
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Hot Candidates on the Move! 

Need experienced staff?

 on the move fortnightly.
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TRAVELINDUSTRYEXPO.COM.AU

Australia’s only exhibition 
for the travel industry

Industry supporter

Discover the world of travel

> CONNECT with travel suppliers 

> DISCOVER new travel products

> NETWORK with industry professionals 

> LEARN about the future of travel 

REGISTER NOW: 
travelindustryexpo.com.au

Thursday 16 - Friday 17 July
Luna Park, Sydney

http://traveldaily.com.au/click?http://www.travelindustryexpo.com.au

