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Meet us on stand G10 at the 
Travel Industry Exhibition   
in Sydney this week..? Stand G10 / 03 9034 7071

and f ind out more

MEET A

Cruise guru? Embark on your own  
business with TravelManagers.

If cruise travel is your speciality, earn what you 
deserve by becoming a personal travel manager. 
Surround yourself with people who are going to 
lift you higher! Visit: join.travelmanagers.com.au

Find out how you  
can earn more

Call Suzanne or Grace on

1800 019 599 ©D
is

ne
y

On sale  
29 Jun – 20 Jul 15

 California 
 Dreaming 

For more information visit 
www.qhv.com.au

FREE nights,  Exclusive deals, Bonus offers

return flights
to Buenos Aires

off
$400

To book refer to your GDS

SALE
ENDS
23 JUL

Promo code, travel periods
and conditions apply.

Six pages of news!
Travel Daily today has six 

pages of news and photos, plus 
full pages from: (click)

• AA Appointments jobs
• One&Only Hayman
• JITO

Concierge, WTP switch to CT
CONCIERGE Travel Group and 

World Travel Professionals are 
no longer Associate Members 
of the Helloworld network, with 
the large corporate agencies 
both joining the CT Partners 
consortium, TD can reveal.

The Concierge move this month 
was described by CT Partners 
chairman Grant Wilson as “a 
strong addition to our group.

“With Concierge Travel Group 
following Pulse Travel (TD 
02 Jun 14) and World Travel 
Professionals, our annual 
turnover now exceeds $1.5 billion 
giving our members real leverage 
in the market,” Wilson said.

Concierge Travel Group ceo 
David Greenland said he had 
been attracted by CT Partners’ 
“singular focus”.

“We felt it important to be 
part of a group representing like 
agencies,” Greenland said.

He said CT Partners’ 
“transparent and value added 
model, along with their consistent 
strong growth provides Concierge 
Travel Group with the right 
platform for the next stage in our 
own commercial development”.

Concierge Travel Group and 
WTP have been removed from 
the Helloworld website.

The move appears to have 
provided a major boost to CT 
Partners’ TTV, with the $1.5 
billion figure quoted by Wilson 
a 50% increase on the $1 billion 
turnover cited just over six 
months ago (TD 01 Dec).

Show kicks off today
THE second annual Travel 

Industry Exhibition kicked off 
with a bang at Sydney’s Luna Park 
this morning, with hundreds of 
delegates lining up to enter.

Seminar sessions have been 
packed, with standing room only, 
while exhibitors have welcomed a 
steady stream of visitors.

The show continues tomorrow 
from 9am, with entry free for 
travel industry staff.
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www.pngspecialists.com.au

WIN A TRIP 
TO PNG!

BECOME A WANTOK 
SPECIALIST AND

Conditions apply
post a job view jobs

jobs in travel , 
hospital i ty & tourism

www.j ito.co

passively looking. . . 
don't  miss your 

dream job, register  
and set  up job 

aler ts  today

PER-LEA deregulated
COMPETITION on the Perth-

Learmonth (Exmouth) route is 
likely to heat up after the Western 
Australia Government announced 
it would allow other airlines to fly 
the route beyond Feb next year.

Currently, QantasLink is the sole 
carrier operating nonstop flights 
between the two cities.

The decision follows the release 
today of a report on the regulated 
regular public transport air routes 
in the state, opening the door 
for the likes of Virgin Australia 
Regional Airlines to compete.

“Passenger demand on the 
Perth-Learmonth route remains 
high and we see no reason to 
stop other airlines entering the 
route in the future,” WA Transport 
Minister Dean Nadler said.

MEANWHILE, the WA Govt has 
announced it will soon call for 
tenders for a single operator to 
provide regular public transport 
air services on eight regional 
routes from Perth.

The five year tenders include 
routes from the WA capital to 
Albany, Esperance, Monkey 
Mia/Carnavon and Derby, along 
with Laverton, Leonora, Mount 
Magnet, Meekatharra & Wiluna 
in the northern Goldfields region.

Four Points Bali open
THE 185-room Four Points 

Bali has officially opened in 
Kuta today, marking the entry 
of the mid-range Four Points by 
Sheraton brand to Indonesia.

Positioned on Jalan Benesari 
Banjar Pengabetan, the property 
is near the renowned Kuta Beach 
and its nightlife, shops & eateries.

It is Starwood Hotels & Resorts’ 
seventh property in Bali.

Golden NTIA ticket
THE 2015 National Travel 

Industry Awards has been sold 
out for months - but today Travel 
Daily has a money-can’t-buy 
opportunity to be there.

We have one “golden ticket” 
on the Travel Daily table at the 
awards up for grabs.

But you have to work for it, and 
it requires some poetic prowess.

We’d like you to create a poem 
or limerick saying why you 
deserve to be at the industry 
night of nights in Sydney this 
coming Sat night.

If you can include something 
about the Travel Daily 21st 
birthday that might help too!

We need your entries by 10am 
tomorrow so we can pick a 
winner to be at the event.

Send your entries ASAP to 
goldenticket@traveldaily.com.au.

Mantra ready for China
MANTRA Group chief executive 

Bob East has said the organisation 
is in “an unprecedented position” 
to benefit from the steadily 
growing influx of Chinese tourists 
venturing to Australia’s shores.

Speaking at the company annual 
conference at the Peppers Salt 
Resort in Kingscliff yesterday, East 
heralded upcoming new resort 
openings around Australia as 
being the perfect fit for what the 
Chinese market was seeking.

“Our brands fit well with this 
market - Peppers’ alignment with 
food and wine experiences is key 
for the FITs and Mantra’s central 
city locations offer the right price 
point and facilities.”

Similar to AccorHotels’ China 
Ready & Accredited program and 
the Hilton Huanying scheme, 
Mantra Group has in place a 
program of cultural training for 
front-line staff at hotels popular 
with the Chinese market.

Properties offer menus 
developed to cater for the Asia 
market, a spokesperson for the 
group told Travel Daily.

The Mantra conference has 
lured some high-profile keynote 

speakers, including former Prime 
Minister of Australia Paul Keating.

Addressing the delegation of 
hotel owners and management, 
Keating said focusing on emerging 
Asian markets such as China and 
away from established markets 
was a priority as far back as when 
he held office in the early 1990’s.

He urged Australia to continue 
to invest in new product to 
ensure we held China’s interest.

“As an industry the exchange 
rate will only go so far - the 
big challenge for the industry 
is maintaining a standard that 
caters to [the] increasing wealth 
of the Chinese traveller, or they 
will move on to other things.

“There will be a need for more 
investment,” Keating added.
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Boomers lean to packages
SENIOR travellers make up the 

majority market segment for 
Australian travellers seeking pre-
packaged holidays, a new study 
from Roy Morgan Research tells.

The study polled 10,410 Aussies 
who went away on at least one 
holiday in 2014, finding 60.6% of 

those born from 1960 and earlier 
went on a set itinerary or guided 
holiday as their last getaway.

Broken down, this figure was 
made up of 36.5% from the Baby 
Boomer generation born between 
1946 and 1960, while 24.1% 
came from those predating 1946.

Still, the package tour market is 
relatively small, with only 1.6% of 
all Australians who holidayed last 
year going on a set itinerary.

Next in the ranking came what 
Roy Morgan described as the 
“Contiki generations”, with Gen X, 
Gen Y and Gen Z in order.

Any typical perception that solo 
travellers tended to favour guided 
tours was firmly debunked by the 
study, with only 8.3% of people 
saying they set off alone.

Roy Morgan Research group 
account director Angela Smith 
said package tours were 
particularly popular for overseas 
travel, with over 60% of Aussies 
heading to foreign shores.

“Although package tours (such 
as Contiki tours) designed for 
young Aussies still have a place, 
older Aussies are the main 
market for this type of travel.”
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APPARENTLY “cannabis-themed 
vacations” are a real thing in the 
USA, and they are growing.

Colorado-based hospitality 
management firm The MaryJane 
Group has officially opened a 
new ‘Bud+Breakfast’ location 
in Colorado Springs offering 
“breathtaking views” and joining 
two existing sites in Denver.

The new ex boutique motel 
offers “comfortable, cannabis-
friendly lodging and amenities, 
such as a “Wake+Bake Breakfast” 
and the “4:20 Happy Hour”.

Guests of Hotel San Ayre by 
Bud+Breakfast can “grab a fresh 
cup of coffee or an uplifting 
Sativa strain” with brekkie & are 
invited to consume “whatever 
recreational marijuana products 
you desire” in the afternoon.

The company also “highly” 
recommends guests experience 
its “cannabis-infused massage 
therapy” during a stay, with oils 
blended with CBD (cannabidiol), 
THC (tetrahydrocannabinol) and 
CBN (cannabinol).

Window
Seat

FOR THE HOTTEST EXECUTIVE ROLES 
CONTACT OUR DEDICATED 
EXECUTIVES DIVISION ON

02 9231 2825
OR VISIT US AT

www.aaappointments.com.au

call 1300 332 077 for more details or  Click here to find out more. Terms & Conditions apply.

Flying Economy 
Perth to Europe?

Upgrade to Business class 
MRU to LHR or CDG
from $690* one way

   Tassie
 Specialist     

 Conference

2015

        Become a Tassie   
 Specialist today!

 Q
ALL INCLUSIVE!
 Q

18-20 SEPTEMBER

CLICK HERE TO FIND OUT MORE!

NEW! Industry Rates on Carnival Cruises
HURRY! BOOK NOW!

From $820* pp. plus taxes & port charges
 * Conditions Apply.

CLICK HERE for further details

Sheraton re-launch
A COMPLETELY redesigned 

Sheraton.com website has been 
launched by Starwood Hotels & 
Resorts Worldwide as part of its 
Sheraton 2020 plan (TD 03 Jun).

Multimedia features heavily in 
the new portal along with a more 
user-friendly booking engine 
which has been optimised for use 
on devices of all sizes.

Users will be able to view hotel 
imagery throughout the site 
along with updated maps which 
offer information during a search.

Search Again functionality 
appears on every page, while the 
Sheraton Store website has also 
received a modernising facelift.

The site also includes a revised 
Sheraton corporate logo.

Tunisia warning boost
AUSTRALIA has followed the 

lead of the UK and increased its 
official travel warning for Tunisia 
following two terrorist attacks in 
the North African country.

The official warning level issued 
by the DFAT Smartraveller advice 
department for Tunisia overall is 
now listed as “reconsider your 
need to travel,” with further 
attacks in tourist areas predicted.

Canada top reputation
CANADA has returned to the 

top spot on Reputation Institute’s 
Country RepTrak annual survey, 
toppling last year’s number one 
Switzerland, which slid to fourth.

The study gauges the reputation 
of 55 countries based on safety, 
friendliness, social and economic 
policies and a number of other 
attributes, measured by a panel 
of 27,000 people in G8 countries.

Scandinavia’s Norway & Sweden 
were second and third, followed 
by Australia, which retained the 
same ranking as achieved in 2014.

Canada was rated as having the 
most ‘Appealing Environment,’ 
followed by Australia in second.

Australia was the number one 
country for ‘Internal Reputation’ 
(self-image) in 2015, followed by 
Canada, Russia, India & Germany.
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Be Rewarded
with a $20
Gift Card

FREE $20 Coles Group & Myer Gift Card for every booking containing a 
Eurail Select, Eurail Global or Japan Rail Pass*

*Minimum booking value is $500 | Valid for new bookings made from 9th July - 31st July 2015 
Click through for further terms and conditions

P: 1300 555 003   W: railplus.com.au   E:info@railplus.com.au

BOOK ATLANTIC CITY
More affordable than NYC...

NSW Business Development Manager
On The Go Tours is seeking a NSW BDM to join their dynamic international 
tour operations sales team.
Do you love working as part of a happy focused team of travellers? Do you 
bring passion and enthusiasm to educating travel agents about far flung 
destinations? Are you highly organised, driven and self-sufficient to get 
results and hit sales targets?
Last date for applications is 25th July 2015. For more information about this 
career opportunity - http://www.onthegotours.com/Join-our-team

www.onthegotours.com
Follow us on Twitter: http://twitter.com/On_The_Go_Tours

Follow us on Facebook: http://www.facebook.com/OnTheGoTours

Thanks, Helloworld West Lakes!

ABOVE: The team from 
helloworld West Lakes in South 
Australia have joined in with 
the Travel Daily 21st birthday 
celebrations.

They posted the above 
picture on Instagram using the 
#traveldaily21 hashtag, and are 
now in the running to win a 
fabulous hamper including some 
French Champagne.

We note the careful attention to 
detail with the Statue of Liberty 
pose, the giant novelty “Birthday 
Girl” goblet, the beautifully 
created card - and are those pink 
light sabres?

The competition runs through 
until next Mon 20 Jul - post your 
celebratory pics on social media 
with the hashtag #traveldaily21 
to help us celebrate.

Iditarod for Mt Buller
THE Victorian Alps will play 

host to a localised, albeit shorter, 
version of Alaska’s annual Iditarod 
dog mushing race with the Mt 
Buller Sled Dog Quest set to take 
place on 28 and 29 Jul.

Up to 30 teams are expected to 
compete in the event over two 
courses, designed for teams with 
two or four dogs and a longer 
track for six and eight dog teams.

The race adds a new & exciting 
element to Mt Buller’s calendar 
of events in 2015, said Mt Buller 
Mt Stirling Resort Management 
ceo John Huber.

More info at mtbuller.com.au.

Noumea $449 return
AIRCALIN is offering its lowest 

airfares ever to Noumea from  
Sydney, Brisbane & Melbourne 
during a seven-day ‘flash sale’.

Prices start at $449 (ex SYD and 
BNE) and $499 (ex MEL) - a saving 
of up to 35% off regular fares.

Fares are based on W class and 
based on a maximum stay of five 
days, when booked by 22 Jul, for 
travel up until 15 Aug.

The fares must be purchased as 
‘Air’ only - phone 1300 655 737.

New NYC properties
INTERSTATE Hotels & Resorts & 

Meadow Partners have opened a 
brand new boutique property in 
Manhattan, New York City.

The Gregory features 132-rooms 
and is located at 42 West 35th St, 
with rates from US$379/night.

A second property called The 
Renwick will open later this year 
at 118th East 40th Street.

Hound enters Mexico
US-BASED intercity bus firm 

Greyhound has launched services  
across its southern border into 
Mexico, connecting San Antonio, 
Austin & Dallas in Texas to Nuevo 
Laredo, Monterrey and Laredo.

QF SCL upgauge nod
THE International Air Services 

Commission has given Qantas 
a green light to consolidate its 
allocation of seats on the Chile 
route to a capacity of 1,847 seats  
per week in each direction.

The Determination includes an 
extra 364 seats, enabling QF to 
increase frequencies to Santiago 
to five weekly (TD 25 Jun).

Qantas also received approval 
to renew its allocation of capacity 
on the Taiwan route for less seats 
from 2,121 seats to 1,260/week.

Scenic China/Japan
FOUR new itineraries and eight 

new destinations have been built 
into Scenic’s 2016 China & Japan 
program launched today.

In China, options include a new 
20-day land-only China Revealed 
tour & a 13-day Natural Wonders 
of China journey between 
Chengdu and Shanghai.

In Japan there are two new trips 
between Tokyo and Osaka, a 12-
day Japan Highlights and 17-day 
Essential Japan, which feature 
new Scenic Freechoice options.
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Click Here

WWW.FLYROYALBRUNEI.COM

 

FROM

B U S I N E S S  C L A S S

FROM

E C O N O M Y  C L A S S

*Inclusive of taxes. Conditions apply. 

AUD1,899 AUD660

A  b e t t e r f l y  
  t o  H O  C H I  M I N H

RETURN RETURN

The Travel 
Daily Group 

will be on show at the  
Travel Industry Exhibition 

along with 80 other  
industry suppliers

Luna Park Sydney Thu 16  
and Fri 17 July

Come and visit us on stand A22.
 - Charge station for mobiles
 - Giveaways
 - Promotions

This week, Abu Dhabi Tourism & 
Culture Authority is giving two 
Travel Daily readers 
the chance to test 
their knowledge of Abu 
Dhabi and win 
one of two 
great prizes:

1. a double pass to see 
Manchester City FC vs Roma at 
the Melbourne Cricket Ground 
on Tues 21 July OR 

2. a double pass to see the match 
between Manchester City FC vs 
Real Madrid at the Melbourne 
Cricket Ground on Fri 24 July.

To win one of these prizes, answer 
each daily question correctly and 
have the most creative answer 
to the final question. Send your 
answers to  
abudhabicomp@traveldaily.com.au

4. What is the name of the 
national airline of the UAE?

 

Industry Relations Manager - Permanent Role 
Tourism Australia (TA) is a partnership marketing organisation, responsible 
for the global marketing of Australia as a leisure and business events 
destination.  We work collaboratively with industry stakeholders to 
collectively achieve Australia’s Tourism 2020 Strategy. 
Reporting to the General Manager, Industry Relations, your main 
responsibilities will be to: 

•  Develop and implement an Industry Engagement strategy 
•  Develop and communicate information and insights produced by TA to  
   the Australian tourism industry
•  Proactively identify, engage and develop key Australian based industry  
   partners and stakeholders who can partner in joint programs and  
   leverage TA’s strategies 
•  Support the broader TA  team in the development of and support for  
   new areas of industry growth   

The successful candidate will be able to demonstrate:
•  Tertiary qualifications in Marketing, Tourism or Communication 
•  3-5 years experience in a sales or marketing role within the Australian  
   tourism or hospitality sector
•  Well established network within the Australian tourism industry
•  Business development skills in a B2B environment
•  Knowledge of the role of government authorities in the promotion and  
   development of tourism
•  Excellent networking skills
•  Well developed presentation skills

Please email your application (including a detailed resume and 
a cover letter that addresses the selection criteria) to 

vacancy@tourism.australia.com by 24 July 2015.   

Air India plot SFO,YYZ
THRICE weekly services from 

Delhi to both San Francisco and 
Toronto are in the pipeline for 
Star Alliance carrier Air India.

According to an airline exec, 
Air India are mulling operating 
the expanded North American 
routes from later this year using 
Boeing 777-200LR aircraft, India’s 
Financial Express reports. 

Whale watch dramas
OPERATORS of whale watching 

tours have slammed a proposal 
to double the minimum approach 
range of boats to dolphins from 
50 to 100 metres, saying it would 
significantly harm the industry.

A review of the Australian 
National Guidelines for Whale & 
Dolphin Watching is suggesting 
the larger gap for all pods, 
regardless of whether or not it 
contains calves.

Whales in Paradise and Dolphins 
in Paradise owner Anthony 
Ardern said the recommendation 
adds more red tape & preventing 
any potential future dolphin 
watching operations as well as 
harming existing businesses.

Famil to Silver State
EXCITE Holidays is giving agents 

an opportunity to win a spot on 
a famil to Nevada in partnership 
with Nevada Tourism.

Agents can earn a chance by 
selling the most room nights in 
the state before 14 Aug, with at 
least one night outside Las Vegas.

The winner will join agents from 
around the world on a five-night 
adventure in Nevada with their 
local Excite Holidays BDM.

Agents can also earn 1,000 
bonus points per night booked.

EK resumes Erbil
FOUR weekly services between 

Dubai and Erbil will be relaunched 
by Emirates from 15 Aug, using  
dual-class Airbus A330-200.

Westbury speaks at Skal

AFTA ceo Jayson Westbury was 
the special guest speaker at a 
combined meeting of the three 
Sydney Skal clubs yesterday. 

Over a stunning Greek repast at 
Aesop’s Restaurant in Macquarie 
Street, Westbury provided an 
update on various industry issues 

including the IATA NDC, ATAS and 
of course the upcoming National 
Travel Industry Awards.

He also presided over a draw 
for an NTIA ticket, with a thrilled 
Walter Nand from MSC Cruises 
pictured above gratefully 
accepting his prize.
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This month, Travel Daily and Scenic are giving readers the chance to 
win an amazing luxury European river cruise. The prize, valued at up to 
$24,060 includes:
•	 15 day Jewels of Europe river cruise for 2 people 
•	 2 x return economy class airfares to Europe 
•	 Return airport transfers
•	 Complimentary beverages all day, everyday, all meals, private 

butler service and all tipping and gratuities
To win, answer every daily question correctly and have the most creative 
answer to the final question.  
Send your answers to scenic@traveldaily.com.au

12. What does all-inclusive luxury mean  
for Scenic river cruise guests?

Need a hint? CLICK HERE.

Travel Daily is 21!
Help us celebrate  

by taking a photo and 

posting it on Instagram, 

Facebook or Twitter with the 

hashtag #traveldaily21

The most creative photo 

posted by Monday 20th July 

(includes the NTIA night) 

will win a bottle  

of champagne.

facebook.com/traveldaily @travel_daily@traveldailyau

Thursday 16th July 2015

WELCOME to Industry Appointments, Travel Daily’s Thursday feature 
which has the latest job appointments from across the industry. If you 
have just appointed someone to a new position and would like to update 
the industry email appointments@traveldaily.com.au.

Youth tour firm Contiki has a new Head of Sales in Nathaly Naughton, 
who will be based in the Sydney office. Naughton brings over a decade 
in the industry to her new role, with Carnival Cruise Line and STA Travel.

Kim Tomlinson has been trusted with following the act of Simon Lang 
as Business Development Manager Qld/NSW for Travellers Choice. 
Tomlinson brings over 30 years industry experience with Qantas, 
American Express and Emirates and has begun in his new role this week.

Tourism Tropical North Queensland has appointed Russell Boswell as 
the General Director of the TTNQ Board. Boswell has been represented 
in the region for 20 years as the manager of Savannah Guides.

The first American female to take control of a cruise ship has been 
named by Celebrity Cruises as Kate McCue, who will take control as the 
Captain of Celebrity Summit next month.

Former Baja California Sur Secretary of Tourism Ruben Reachi has been 
appointed as Managing Director of the Los Cabos Tourism Board.

Two new Sales Executives have joined Kuoni Group Travel Experts, 
with Leanne Maher overseeing the NSW/ACT/Qld region. Elsewhere, 
Keira Blake will perform the same duties for the Vic/Tas & SA markets.

Future business performance travel data firm ADARA has recruited 
Stuart Stacy as its Commercial Director for the Pacific region. The firm 
is continuing its expansion in APAC with a Sydney office soon to launch.

Industry Appointments

SOARING high above, this 
group of Personal Travel Managers 
from home-based agent group 
TravelManagers saw Turkey 
from a new angle recently on an 
exclusive educational.

Hosted by On The Go Tours and 
Emirates, the group explored 
the highlights of Turkey over 10 
exciting days.

Sites visited included the natural 

wonder that is the Goreme 
Valley, while the Roman ruins of 
Pergamum and Ephesus were two 
particular favourites.

Ever patriotic, the PTMs also 
took time to visit Anzac Cove, 
particularly important during the 
current Anzac Centenary year.

The agents are pictured above 
preparing to set off high above 
the Cappadocia region, from left 
is Tracey Cosgriff, Kellie Browning, 
Leanne Johnston, Jo Geary, 
Zoe Hemming, Kristina Acevski, 
Antonella Damiano and Natasha 
Schurink.

Seminars by Treasures
TRAVEL agent information 

sessions in Sydney and Newcastle 
will be conducted by Treasures of 
the South Pacific - a collective of 
nine tourist bureaux promoting 
island nations.

The sessions will take place 
in Newcastle on 25 Aug at the 
Crowne Plaza and the next day at 
Wolfies at the Rocks in Sydney.

A lucky door prize of seven 
nights accom at one of the island 
destinations will be given away at 
each - visit www.tosp.com.au.

China hotel milestone
MARRIOTT International has 

opened its 80th hotel in China 
across six different brands, with 
doors now open at the Zhuzhou 
Marriott in Hunan province.

The 311-room hotel is the 20th 
Marriott brand property in China 
and features three restaurant and 
a 1,000sqm ballroom.
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PRODUCT SPECIALIST! 

PRODUCT MANAGER 
BRISBANE – OTE $80K  

Rarely does an opportunity arise to join this travel company 
in a product management role. You will be responsible for 

managing the product strategy & achieving targets through 
promotional activity, training consultants, negotiating 
contracts, competitor analysis and more. Experience in 
product management in the wholesale travel sector, 

negotiation & relationship building skills required. Amazing 
package & benefits will be yours to enjoy! Apply now! 

 

THE PEAK OF ACCOUNT MANAGEMENT 
NATIONAL ACCOUNT MANAGER - HOTELS 

SYDNEY – FROM $75K PACKAGE 
As an enthusiastic, energetic and motivated individual you 

will be able to establish a high profile and work for a 
growing hotel brand in the market.  You will be an 

experienced Account Manager capable of handling a 
portfolio of prestigious corporate clients. Develop strategic 
business plans, deliver agreed objectives & targets and be 

accountable for the ultimate retention & growth of the 
business.  Open the door to this great new role! 

 
BIG CHANCE TO STEP UP IN MICE 

GENERAL MANAGER - MICE 
SYDNEY – FROM $120K BASE ++ DOE 

This company has future growth on the horizon so don’t 
miss out on heading up their MICE team and joining them 

on this journey.  They create innovative events on the largest 
scale with creative solutions for event management.  As GM 

of the MICE team you will manage the strategy of the 
complete M&E portfolio. You will drive new relationships and 
the retention of their client base. Do you possess leadership 

and senior event sales experience? Apply Now! 
 

  
 

HIT THE ROAD JACK 
INDUSTRY SALES REPRESENTATIVE 

MELBOURNE & ADELAIDE – TO $65K 
Here is a rare opportunity to represent a product with a 

difference. Agents will welcome you and want to learn more 
from your energetic personality.  You will enjoy being out 

and about and know how to put the hard yards in when it 
counts.  Be rewarded with interesting educational famils and 
additional bonus schemes. Everyone loves this brand which 

is growing bigger and better every year.  Minimum 12 
months on the road experience is essential. 

 

 

AUSTRALIA’S ONLY DEDICATED EXECUTIVE RECRUITMENT TEAM 
executive@aaappointments.com.au  

NSW & ACT - 02 9231 2825       VIC, WA, SA & TAS - 03 9670 2577       QLD & NT - 07 3229 9600 
 

FOR ALL THE BEST EXECUTIVE VACANCIES VISIT OUR WEBSITE www.aaappointments.com.au 
 

 

HUNT DOWN YOUR NEXT GREAT ROLE 
BUSINESS DEVELOPMENT MANAGER – CORPORATE  

SYDNEY – SALARY PACKAGE FROM $80K 
Create a valued impression when you join this outstanding 

corporate travel company.  You have experience in sourcing 
and winning new business, with great negotiation skills and 
a fantastic personality.  Representing a well-known brand in 

the market you will be proud to be part of this vast 
organization, showing off your sales skills and getting new 
clients to sign on the dotted line. If you want to join a fast 

paced role with excellent progression apply now! 
 

INTERVIEWING NOW!  
TRAVEL MANAGER 

BRISBANE – $90K + SUPER + BONUSES 
An amazing opportunity exists to join this travel company as 
National Travel Manager to provide leadership for the team, 
develop & implement sales & marketing strategies, maintain 

& improve web site & develop innovative campaigns to 
maximise sales. Previous experience in sales & marketing & 
running a successful travel operation is essential + proven 

track record of building long term relationships and 
delivering exceptional levels of customer service.  

 

 

 

     
  www.aaappointments.com.au 

 
 
 

CHARM YOUR WAY INTO SUCCESS 
CORPORATE TRAVEL BDM – LARGE MARKETS 

MELBOURNE - $110K + BONUSES 
Want to play in the top end of town? This is your chance. 
 This award winning TMC is renowned for signing those 
sought after premium global accounts. As part of their 

winning, supportive team you will have the opportunity to 
pitch for Australia’s top 100 blue chip accounts.  All you need 
to succeed is a proven track record within the corporate TMC 
market, excellent presentation and negotiation skills and the 

desire to succeed. Apply today as interviews commenced. 
 

MANAGE YOUR WAY TO SUCCESS 
GENERAL MANAGER – 12 MONTHS CONTRACT 

SYDNEY – SALARY NEGOTIABLE 
Are you looking for a role that offers diversity and a new 

challenge? We are looking for an experienced Manager for a 
domestic travel company to lead from the front and be 

responsible for their Sydney operations.  If you are adaptable 
to change and have the skills to manage and mentor your 

team, promote new products and be motivated to drive 
sales, this could be the move that you have been waiting for.  

Show your passion for the industry and apply today! 
 

 

 

        

Want your career search handled confidentially?  Call the experts! 



A Time to Celebrate

Terms and conditions: Offer is subject to availability and applicable to new bookings only. Valid for bookings before 31 July 2015 with travel from 1 June 
to 15 September 2015, black-out dates may apply.  Minimum 5-night stay applies. From rate is per person per night twin-share in a One&Only Hayman 
Lagoon Room including return yacht transfers from Great Barrier Reef Airport and Abell Point Marina and daily breakfast. Rates are available for other 

room and suite categories. One&Only Hayman Island reserves the right to withdraw the offer at any time. Further terms and conditions apply.

FOR RESERVATIONS, PLEASE CALL +61 2 9308 0511, EMAIL PARTNERS@ONEANDONLYHAYMANISLAND.COM, 
VISIT ONEANDONLYHAYMANISLAND.COM OR CONTACT YOUR PREFERRED TRAVEL PROFESSIONAL.

Our first anniversary celebration comes with the gift of an extra night,
round-trip yacht transfers and daily breakfast.

Stay 5 nights for the price of  4 with rates from $320 per person,

per night twin-share.

http://traveldaily.com.au/click?http://hayman.oneandonlyresorts.com/


jobs in travel ,  hospitality & tourism 

registerpost a job view jobs

Karen Harrison
Commercial Manager Australia

 there are a number of great airline 
jobs on jito view them now

We were del ighted and overwhelmed by the response we received 
from our onl ine J i to adver t isement with 1009 views and 38 

applicat ions for  the role . The applicants were of  a high qual ity, 
appropriate and al l  with industry experience.

We not only employed a suitable candidate by adver t is ing on J i to 
but the service we received exceeded our expectat ions 

so I  can highlso I  can highly recommend J i to to the rest  of  the Travel  Industry.
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jobs in travel online
consultant to executive jobs

www.j ito.co
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