
TWO AIRLINES
ONE TASMAN TEAM

With over 200 flights every week, we’re bringing 
you a bigger, better Trans-Tasman network.

Discover more perks
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uniworldcruises.com.au

SAVE 50%* ON 2015 DEPARTURES

Priced from $4,645 per person*

MOSCOW TO ST. PETERSBURG  |  13 DAYS

Imperial Waterways of Russia

*Conditions Apply

DISCOVER MORE

Discover our 
family holiday
o�ers

Kids stay, eat and play for FREE
Waterparks • Kids'  Clubs • Award winning spas

THAIL AND • BALI  •  MALDIVES • SRI  L ANKA • VIETNAM

Visit SkyTeam’s e-Academy &
Learn to WinHAVE YOU  

REGISTERED FOR   
THE SABRE TECH  

SUMMIT?

RESERVE YOUR
PLACE NOW

2015

Powering Possibilities  

WANTED Specialists for North America, Asia/India & South America
Adventure World are looking for 4 x Destination Specialists to join their 
growing Reservations team, selling to travel agents. Travel industry 
experience and Calypso knowledge is advantageous, whilst a passion for the 
destinations and the ability to sell are a must. 
Applications close Fri 29 May 2015. Please click here for more details.

DESTINATION SPECIALISTS

Today’s issue of TD is coming 
to you courtesy of Disney 

and Qantas from Disneyland, 
California, which is this week 

launching a massive 60th 
birthday celebration.

LAST night in Disneyland saw 
the official launch of the all new 
‘World of Colour – Celebrate’ 
water and animation spectacular. 

Officially opened by the 
hosts of the show - Neil Patrick 
Harris and Mickey Mouse - the 
show is one of the special new 
attractions as part of the 60th 
anniversary of Disneyland Resort.

The night-time lagoon 
spectacular at Disney California 
Adventure brings to life the story 
of Walt Disney, showcasing the  
journey of a mouse through 
decades of animation and the 
dream of Disneyland Park.

The show includes fountains, 
lasers, film and other special 
effects - see a sneak peak on 
Facebook and our Instagram 
feed at @traveldailyau.

on location at

Disneyland

Qantas, Disney to partner
AUSTRALIA is the number 

one international market 
for Disney outside of North 
America, and the theme park 
and entertainment giant is keen 
to continue to grow the valuable 
Aussie market.

Speaking to TD overnight in 
Disneyland, California, Disney’s 
travel business development 
Director Lee Siefken said travel 
agents remain an integral part 
of the company’s strategy, which 
aims to increase Australian visitor 
numbers by 10% year-on-year.

She said Disney would shortly 
launch a major incentive 
campaign in partnership with 
Qantas, giving agents the 
opportunity to win a spot on a 
special Disney famil.

“The hope is that the incentive 
campaign will become an annual 
event, with each year a unique 
Disney experience as part of the 
prize,” Siefken said.

The partnership also extends 
to a major consumer promotion, 
in which Qantas will run a 
competition targeting its huge 
database of frequent flyers.

A family holiday for six to 

Disneyland will be up for grabs, 
with a range of options to 
enter as part of the major cross 
promotion between QF & Disney.

The call to action for the 
campaign will be to contact your 
travel agent for more information 
on Disney, Siefken said.

Disney is currently running 
a series of “Disney Days” 
training workshops to keep 
agents informed on the latest 
developments in the portfolio.

More from the Disney Diamond 
Celebration on pages 3 and 6.

Today’s issue of TD
Travel Daily today has six 

pages of news, including a 
photo page for Dubai Tourism, 
a cover page from Air NZ & 
Virgin Australia plus full pages: 

• AA Appointments jobs
• Renault Eurodrive
• JITO

Win an Apple Watch
JITO.CO is offering an Apple 

Watch in a prize draw for users of 
the site who register and set up 
job alerts.

The winner will be selected on 
01 Jun, so check it out today to be 
in the running - see the last page 
of today’s TD for details.

NZ/VA joint network
AIR New Zealand and Virgin 

Australia together operate 
more than 200 flights per week 
between Australia and NZ.

Travellers can earn and burn 
Velocity Points or Airpoints 
Dollars with either airline, and 
also share lounge facilities - 
including the brand new Air NZ 
lounge at Sydney Airport which 
was opened today - HERE for pics.

See the cover page for details.

Hunt departs A World
THE Travel Corporation has 

initiated the search for a new 
leader at Adventure World after 
md Fiona Hunt confirmed her 
departure from the company. 

Hunt has been with the TTC for 
more than four years, and spear-
headed the integration of the soft 
adventure company from NRMA 
in late Oct 2013.

She also previously oversaw the 
operation of Contiki in the role of 
managing director for two years.

Hunt said she was relocating 
with her family to the UK.
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FLY THE    TO EUROPE @ $1137*

Fly non stop from Sydney and Melbourne to Delhi and onward to Rome, Milan, London, 
Birmingham, Frankfurt and Paris.
Free accommodation (STPC) is provided on the outbound travel at Delhi Airport Transit hotel 
(Eaton Smart Hotel) for passengers travelling from Australia to Europe.
*Terms and conditions: Offer ends 31st May 2015, unless sold out prior. Advertised fares are all inclusive for travel on the route Melbourne-Milan-Melbourne, priced as on 05th May 2015 
for outbound travel on 02nd June 2015 and inbound travel on 10th June 2015. For full terms and conditions, please contact local travel agent or call AirIndia on 02 9283 3370 for travel 
from Sydney and 03 9021 8720 for travel from Melbourne.

Return Fares starting from

FROM THE HEART OF EURASIA

Email: sydama@airlinemarketing.com.au
Reservations in Sydney: 02 8248 0060

DISCOVER KAZAKHSTAN 
AND CENTRAL ASIA

Air Astana  offers convenient connections  
to Almaty, Astana and  beyond via Bangkok, 
Beijing, Hong Kong, Kuala Lumpur, Seoul 
and Dubai

IT’S TIME TO RENEW YOUR 
ATAS ACCREDITATION!

Visit www.afta.com.au

When you book any  
AAT Kings Guided Holiday 

for departure this year!

Hurry – offer ends  
6pm Thurs 28 May.

*Conditions apply.

AATKings
Bringing Australia & New Zealand to life

  TGIF!  This offer  
 will make  
you smile

Click here 
for deal V

ONE WEEK ONLY

 $50  Get a
GIFT VOUCHER!*

Kakadu on TODAY
ANBANGBANG Billabong in the 

Kakadu National Park will host 
Channel 9 breakfast show TODAY 
on Mon next week, with the show 
running from 5am - 8:30am.

Hosts Karl Stefanovic, Lisa 
Wilkinson and entertainment 
reporter Richard Wilkins will be 
on site interviewing park locals.

The visit to Kakadu begins a 
second Aussie tour by TODAY, 
visiting the Barossa, Port Douglas, 
Byron Bay and the Gold Coast.

Exclusive Anzac tour
FRENCH Travel Connection 

has launched its 2016 Anzac Day 
offering with an exclusive three-
day tour departing 24 Apr 2016.

Pax will leave from Paris for the 
Somme Battlefields, visiting local 
memorials and attending Dawn 
Service at the Australian National 
Memorial in Villers-Bretonneux.

Agents wishing to learn more 
can tune in to a 30-min webinar 
on 01 Jun at 3pm or 4pm AEST.

Click the times above to register.

NZ imposes border levy
AIRFARES to New Zealand are 

expected to rise following the NZ 
Government introducing a border 
levy as part of its 2015/16 budget, 
which was delivered last night.

Expected to take effect from the 
beginning of next year, the Border 
Clearance Levy will be around $16 
for pax arriving from overseas and 
$6 for those departing, raising an 
estimated NZ$100 million a year 
to meet border costs in full.

Both NZ citizens and foreign 
visitors will be hit with the levy.

NZ Minister for Finance Bill 
English outlined the new charge 
in his budget speech, saying 
the move is aimed at funding 
passenger-related biosecurity and 
customs activities at the border.

Currently, the cost of these 
activities are met by taxpayers.

“The Government considers 
it fairer for the cost to fall on 

travellers, as happens in many 
other countries. A per-passenger 
levy also helps ensure that border 
services are funded to meet 
future demand,” English said.

Auckland Airport expressed its 
disappointment with the new 
levy, saying it “could impact New 
Zealand’s competitiveness as a 
tourist destination, especially for 
those who are price sensitive”.

“It is regrettable that the 
implementation of this new 
tax happens at a time when 
the tourism industry is starting 
to experience solid growth, 
following many years of average 
performance,” AKL Airport said.

The Treasurer announced a $25 
million spend on more detector 
dogs and X-Ray machines, as well 
as $33m over four years for more 
immigration staff “at a time of 
record-breaking visitor numbers”.

Lindeman plots six-star resort
DETAILS of an integrated resort 

with five separate precincts to be 
built on Queensland’s Lindeman 
Island have been released by 
White Horse Australia Lindeman 
Pty Ltd, the organisation behind 
the island’s redevelopment.

‘Coordinated Project’ status has 
been obtained from the Qld Govt 
for a proposal to reinvigorate 
the island, which was acquired 
from Club Med after being near-
destroyed by Cyclone Yasi in 2012.

White Horse Australia Lindeman 
will spend $600 million on the 
project, which will feature a range 
of five and six-star facilities.

The Chinese-backed company 
will build a six-star spa resort, a 
five-star eco resort & 335 suites 

and villas across five precincts.
Accommodations will sit clear 

a central village, to offer shops, 
restaurants, bars, spa facilities, a 
services infrastructure precinct, 
four hole golf course and 
separate lodgings for staff.

In addition, a 50-berth marina 
will be built alongside an 
upgraded private airstrip..

White Horse said it will also 
initiate a coral planting program, 
vegetation replanting and open a 
Barrier Reef educational centre.

Qld State Development Minister 
Anthony Lynham said the resort 
will maintain 300 ongoing jobs 
once fully operational, and that it 
was the state’s “first coordinated 
project in 18 months”.
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   D eluxe 
River Cruising

FLY  FREE!*

*Terms & conditions apply

post a job view jobs
jobs in travel , 

hospital i ty & tourism

www.j ito.co

passively looking. . . 
don't  miss your 

dream job, register  
and set  up job 

aler ts  today

Do you love all things air?

We have a vacancy for a ticketing guru to join our flight desk 
team in Cheltenham.
If you are highly organised, self motivated, have a passion for 
air and enjoy dealing with people this could be the role for 
you.
To learn more about this exciting opportunity with APT and 
to apply please check out our careers page: 
aptouring.applynow.net.au.

registerpost a job view jobs

passively looking. . .  
don't  miss your dream job, 

register  today

 6000 + job seekers visit  
j ito every month

  employers. . .  
post  your jobs on j i to to 

reach a targeted motivated 
community of  industry 

exper ts

jobs in travel online
consultant to executive jobs

jobs in travel,  hospitality & tourism 

www.j ito.co

Aussie UK spending spree
AUSTRALIA has maintained 

its status as Britain’s fourth most 
valuable in 2014 in terms of 
visitor spend, the UK’s latest Int’l 
Passenger Survey data indicates.

Official figures released by 
VisitBritain yesterday show 
Australian travellers spent £1.224 
billion (A$2.32bn) in Britain last 
year, up 3% on 2013.

Aussie visitor nights increased 
by 1% to 15 million - both spend 
and nights were new records.

In the past five years, Australian 
visits have grown 15.9%, visitor 
spend has increased 43% and 
visitor nights jumped 12.7%.

VisitBritain ceo Sally Balcombe 
said growth was expected to 
continue into 2015.

“The marketplace for global 

tourism is getting tougher, but the 
Government’s ‘GREAT’ campaign 
and VisitBritain’s successful global 
marketing activity has meant that 
tourism is increasingly becoming 
an essential part of the wider 
success of our economy,” she said.

Marketing manager Australia 
Mark Haynes highlighted other 
key events taking place in coming 
months which will likely help 
sustain the number of Aussie 
travellers visiting the UK.

The Rugby World Cup in Sep 
& Oct and a number of literacy 
anniversaries will encourage 
more Aussies to visit regional 
parts to the UK, Haynes said.

Accor NRL grand deal
ACCOR has re-signed as official 

hotel partner with the National 
Rugby League for 3 more years.

The partnership will see execs 
from the Australian Rugby League 
Commission and NRL, as well as 
all 16 NRL clubs, accommodated 
at Accor hotels across Australia 
and New Zealand.

Through the deal, Accor will 
hold the status of preferred hotel 
accommodation provider.

#BoycottBali fizzer
THE #BoycottBali social media 

blitz aimed at deterring travel 
to the Indonesian tourist mecca 
following the executions of 
convicted drug smugglers Andrew 
Chan and Myuran Sukumaran 
appears to have had little impact, 
based on new visitor data.

According to Bali Government 
Tourism Office visitor figures out 
this week for the month of Apr, the 
number of Australians travelling 
to Bali increased 4% to 75,854.

The result reflected the highest 
number of Aussies travelling to 
Bali in Apr on record.

While the growth rate has 
slowed, Aussie arrivals to Bali this 
year have surged by nearly 25%, 
surpassing 312,930 movements 
to the end of Apr.

Chinese visitor numbers to Bali 
have also spiked in 2015, jumping 
19.2% to 50,690.

Across all markets, arrivals to 
Bali have risen to 1.26 million for 
the year ending Apr - up 13.3% 
on the same period in 2014.

CMV Australia recruit
CRUISE & Maritime Voyages 

Australia has named Ann Hope as 
its business development manager 
for WA/SA & New Zealand.

Hope’s past experience includes 
four years with Silversea Cruises.

Rendez-Vous 2015
OVER 1,500 travel industry 

professionals will come together 
in Niagara Falls next week for the 
Canadian Tourism Commission’s 
39th annual Rendez-Vous Canada 
tradeshow, run from 26-29 May.

International buyers will hold 
one-on-one appointments with 
some 920 Canadian sellers of 
tourism products & experiences.

See TD next week for coverage.

THE ever-evolving Disneyland is 
certainly moving with the times.

With thousands of social 
media-savvy guests expected 
to help celebrate the 60th 
anniversary of Disneyland 
Resort (including TD) there’s a 
notable addition to the signage 
around many of the rides.

Pictured below, the “No Selfie 
Sticks” signs reflect the fact that 
many visitors like to capture 
themselves on smartphones 
- but probably doing it during 
a roller coaster ride isn’t the 
safest idea.

THE Australian group in 
California for the Disneyland 
60th celebrations this week 
are definitely getting into the 
Mickey Mouse spirit.

The Aussie wholesalers and 
media are being hosted by 
Disney’s Lee Siefken and Tory 
Martin, who were spotted last 
night complete with special 
“Diamond” mouse ears (below) 
- sure to be collectors items.

Window
Seat

QF Prem Econ bids
QANTAS passengers can now 

bid for upgrades from Economy to 
Premium Economy class, should 
they be unsuccessful with their 
Bid Now Upgrades to Business.

However Premium Economy can 
not be the sole Bid Now Upgrade.
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WELCOME to Travel Specials, Travel Daily’s Friday feature. If your firm 
has released a travel special you’d like to make the industry aware of, 
send the details to specials@traveldaily.com.au.

Four all-suite cabins on Le Boreal have become available on Abercrombie 
& Kent’s charter of the Northwest Passage between Greenland & Russia. 
The trip departs 20 Aug and is available priced from US$24,995ppts in Cat 
1 and 2 cabins - a saving of US$3,000pp - if booked by 30 Jun. 

Complimentary brekkie for two is included at PARKROYAL Parramatta, 
PARKROYAL Darling Harbour, Sydney and PARKROYAL Melbourne 
Airport for stays between 01 Jun-30 Sep. Book at parkroyalhotels.com.

Singapore Airline Holidays has last-minute specials on offer at resorts in 
the Maldives when booked by 30 May. A seven-night package at Centara 
Ras Fushi Resort & Spa including return flights with SQ, all meals & open 
bar service is priced from $3,735ppts in a Deluxe Ocean Front Beach Villa. 
The deal is available for travel until 31 Oct. Call 1300 728 998 to book.

Pretty Valley Alpine Lodge, Falls Creek has released a Stay 7, Pay 5 
special, valid between 19-26 Jul. The deal includes breakfast, lunch & 
dinner daily, free wi-fi and use of snow equipment skis/boots/poles or 
snowboard & boots. Priced from $1,450 per adult & $1,087.50 per child, 
the offer represents a saving of up to $695pp. Call (03) 5758 3210.

Travel Specials

This week Travel Daily and 
Princess 
Cruises 
are giving 
readers the chance to win two 
tickets to the world premiere 
of ‘Women He’s Undressed’ 
onboard Sun Princess, as well as 
cocktail reception on June 10.

‘Women He’s Undressed’ takes 
an intimate look at the life 
of Academy Award winning 
Australian designer Orry-Kelly. 
Unfamiliar at home, the Kiama 
born designer created wardrobes 
for the silver screen from the 
1930s to 1960s. Kelly’s design 
credits include; Hollywood’s 
biggest studios, memorable stars, 
and film hits such as ‘Some Like it 
Hot’ and ‘An American in Paris’. 

To win, answer each daily 
question and have the best 
answer to the final question.  
Send your answers to  
princess@traveldaily.com.au

In 25 words or less tell us  
which actor would play your 

life on screen and why?

WIN TICKETS TO 
AN EXCLUSIVE 

SCREENING

Qantas best on time
QANTAS reclaimed its place at 

the head of the class for on-time 
departures and arrivals during 
the month of Apr, according to 
the latest government figures.

Overall, 83.9% of flights pushed 
back on-time, with 82.2% 
arriving as scheduled, both slight 
improvements on Apr last year.

Departures for the Flying 
Kangaroo left as scheduled 87.9% 
of the time, with arrivals at 86%.

Virgin Australia, which held the 
lead for several months prior, fell 
to second with scores of 86.9% in 
departures and 84.8% for arrivals.

Among the major carriers, 
Jetstar fell to last place behind 
Tigerair, pipped by the VA low-
cost carrier 78.9% to 77.9%.

Virgin Australia Regional Airlines 
was most punctual of the regional 
carriers with 83.6%, followed by 
Regional Express and QantasLink.

QFLink cancelled the most 
flights at 2.5%, followed by VA 
Regional and Jetstar.

Port Hedland to Perth was the 
most reliable individual service in 
Apr, with 96% of flights on-time.

At the other end of the scale, 
nearly one in every two flights 
between Port Macquarie and 
Sydney departed behind schedule.

WA budgets for parks
LOW-COST camping & caravan 

facilities will be built in Western 
Australia’s national parks, with 
$6.25 million in funding for the 
program in the WA state budget.

The allocation is part of the 
state’s Royalties for Regions 
program, a $21.05 million scheme 
rolling out over four years.

Works will include upgrades to 
campgrounds, mountain biking 
tracks, new information apps for 
smartphones and websites and a 
new campground booking system.

A further $1.2 million has been 
allocated from the budget also for 
bridge upgrades in the Torndirrup 
National Park in Albany

Canada plays at China
CHINESE travellers will be able 

to fly to and transit within Canada 
visa-free from 01 Jun under an 
expanded China Transit Program 
announced this week.

The reinvigorated program 
applies to passengers enroute 
to or from the United States and 
couples with an existing ten-year 
visa agreement with China (TD 
10 Mar).

Tech critical for work
FLEXIBLE access to data and the 

ability to work anywhere head 
a list of critical requirements for 
doing business by over 100 travel 
agents surveyed by Sabre Pacific.

The poll found that technology 
was critical to their success, with 
two thirds of respondents saying 
they need to access files daily.

Only one third said they had 
access to a cloud solution, with 
many saying they were unsure 
about how to set this up.

A Cisco poll found by 2017, 63% 
of workloads will be cloud based.

Sabre Pacific managing director 
Jeremy van de Klundert said the 
ability to access content remotely 
on any device in a “virtualised, 
cloud environment is the next big 
thing Sabre’s customers will need 
to stay ahead of competition”.

Hōkūle’a sails into Sydney

HAWAIIAN Airlines and Hawaii 
Tourism Oceania welcomed the 
Polynesian Voyaging Society and 
its Ho ̄kūleʻa into Sydney this week 
as part of a maiden global sailing.

The vessel is travelling 47,000 
nautical miles around the world 
over four years with the aim of 
raising awareness of creating a 

healthy and sustainable planet.
Hōkūleʻa casts back to the 

times of ocean travel without 
technological assistance.

It is moving around the world 
navigating using the stars, ocean 
currents and weather patterns, 
solely powered by the wind.

The global circumnavigation is 
also in honour of the Polynesian 
Voyaging Society’s 40th birthday.

A traditional smoking ceremony 
and cultural performance by the 
Society welcomed the vessel into 
Sydney’s Darling Harbour.
Hōkūleʻa is on display at the 

Australian National Maritime 
Museum but only until tomorrow 
before it embarks on its next 
journey bound for Brisbane.

HA sales & marketing manager 
Andrew Denman, HTO public 
relations manager Janaya Birse 
and Hōkūleʻa Captain Bruce 
Blankenfeld are pictured above 
after the welcome ceremony with 
the Polynesian Voyaging Society.

Accor loyalty rebrand
PAID member loyalty program 

Accor Advantage Plus has come 
of age, rebranded as Accor Plus to 
celebrate its 21st birthday.

Now with 350,000 members in 
17 countries, the revamped Asia-
Pacific program now features a 
new-look website, exclusive event 
invitations and a faster earning 
ability in Le Club Accorhotels.

Accor Plus ceo Louise Daley said 
the program was about providing 
more than a discount, but with “a 
world of benefits that make every 
trip more memorable”.
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Dynamic Dubai desert dress-ups
AFTER five fun-packed days in Dubai, experiencing family-friendly 

activities and attractions, culinary delights and traditional eateries, 
historical and cultural city tours, the buzz of the old town souks, 
endless shopping at the modern malls, waterparks and more, it 

seemed only fitting to end the 2015 
Emirates and Dubai Tourism Ultimate 
Famil on a high in the desert. 

So on their final day in Dubai, the 300 
agents enjoyed a classic desert safari 
experience with a difference. Hosted 
by Arabian Adventures, the group 
was driven by 4x4 across the dunes to 
enjoy a private falconry display before 
watching the sunset over the dunes.  

They then headed to their exclusive Bedouin style camp, where they were met 
by Emirates and Dubai Tourism staff in traditional Arabian dress (left), alongside 
Emirati Ayallah dancers.  

After enjoying a three-course Arabian dinner, they wound up their trip with 
some belly dancing, Tanoura dancing, shisha smoking and henna painting, before 
heading back to the city for bed.

“The 2015 Ultimate Emirates Dubai Famil was a huge success...each year we 
bring up to 300 Australian and New Zealand agents to Dubai in partnership with 
Emirates to showcase the diversity of Dubai and allow the agents to experience 
first hand the variety of all that 
Dubai has to offer and why it is 
much more than a two day stop-
over destination. 

“With so many existing 
attractions and experiences as well 
as new developments opening 
from 2016, Dubai can offer a 

completely new holiday experience on 
each visit…and the agents have all had 
fun experiencing it. 

“We are already planning how to 
make next year’s 
Ultimate Emirates 
Dubai Famil even 
bigger and better,” 
said Julie King, 
Director Asia Pacific, 
Dubai Tourism. 

To view more 
images from this 
year’s Ultimate Famil, 
view the hashtag 
#ultimatedubaifamil 
on Twitter and 
Instagram.
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Friday 22nd May 2015

This month Travel Daily and On the Go Tours are giving the travel 
industry a chance to win a trip to Egypt.

This awesome prize includes:
•	 Return	flights	for	two
•	 14	day	King	Ramses	Tour	for	two

To win, answer every daily question and have the most creative 
answer	to	the	final	question.	 
Send your answers to onthegotours@traveldaily.com.au

 

Fill	in	the	blank:	When	I	travel	I	feel	________	.

Going Goofy over Disney
A NUMBER of key 

Australian Disney 
trade partners are 
in California this 
week for the 60th 
Birthday celebration 
of Disneyland 
Resort, Anaheim.

The VIP guests 
were hosted for 
breakfast at Goofy’s 
Kitchen yesterday, 
and pictured at 
right are Jacqui 
Browne of The 

Travel Corporation and 
Julia Leary of Infinity 
Holidays.

And above, looking happy after tucking into such delights as Mickey-
shaped waffles and Peanut Butter & Jelly Pizza are Lindy Christian of 
Helloworld, Vanessa Ligovich from Pinpoint Travel Group and Ashton 
Rigg of Flight Centre.

Lots more photos from Disneyland at facebook.com/traveldaily.

Strong Mar in Canada
CANADA surpasses 10,000 

Australian arrivals for the month 
of Mar, according to the latest 
Canadian Tourism Comm results.

In total, 10,142 Aussies arrived 
at the border, an increase of 7.2% 
on the same month last year.

The strong result saw arrivals for 
the calendar year to date smash 
past 40,000, a growth of 4.8%.

Accor into Wilpena
THE Wilpena Pound Resort in 

South Australia has joined Accor’s 
distribution network and will 
operate under a management 
agreement with Accor.

The 60-room hotel features an 
on-site restaurant, bar and pool 
& shares the adjoining 15 ensuite 
tented Ikara Safari Camp.

Accor has also signed a 
franchise deal for the newbuild 
50-room Mercure Warragul in 
regional Victoria, opening in Jul.

TA stoked at Aus growth
TOURISM Australia managing 

director John O’Sullivan has 
levelled praise at the tourism 
industry for contributing to a full-
year arrivals tally of 6,868,000.

Figures released this morning 
from the Australian Bureau of 
Statistics show the growth rate of 
inbound visitors for the full year 
was 7.6%, compared to 2013.

O’Sullivan said Australia had 
to go back a decade to see int’l 
arrivals growing at this rate.

“It’s a remarkable performance, 
especially in the face of such 
fierce competition from up to 190 
other destinations all vying for a 
slice of the global tourism pie.”

For the month of Dec, Australia 
welcomed nearly 590,000 visitors 
on a short-term trend basis, itself 
a 6.1% jump on the year prior.

China and the USA recorded 
double-digit year-on-year arrivals 
growth to close the year, with 

Germany and South Korea also 
performing strongly.

For departures, Indonesia and 
the Philippines led the way with 
10.1% and 13.9% improvements 
respectively, while India and the 
USA both remained popular.

O’Sullivan expressed cautious 
optimism however, saying there 
was still a lot of hard work to be 
done if it was to hit its Tourism 
2020 targets and now “certainly 
isn’t the time to look back”.

“Our focus is very much about 
the future,” O’Sullivan added.

He said Tourism Australia was 
already planning its next major 
marketing assault, which would 
“shine a light” on Australia’s 
coastal and aquatic experiences”.

In Mar, TA announced a tie-up 
with David Attenborough, which 
will see the English broadcaster 
and naturalist produce a doco on 
the Great Barrier Reef.

DL Orlando/Sao Paulo
DELTA Air Lines has proposed to 

launch new four weekly services 
between Orlando, Florida and Sao 
Paulo, Brazil, starting 19 Dec.

Flights will be operated using 
three-class Boeing 767-300s.

Qantas cash a success
NEW statistics from Qantas 

have revealed the prepaid multi-
currency cash facility has been 
used in 177 countries and in 120 
currencies since its 2013 launch.

Speaking at the 20th annual 
Cards & Payments conference in 
Melbourne today, head of Qantas 
Cash Ryan De Boer said someone 
in the world was using Qantas 
Cash on average every 10 seconds.

De Boer labelled the card as a 
“great success”, saying Australians 
have collectively loaded close to 
$1 billion onto cards since launch.
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TRAVEL CONSULTANTS, SAIL AWAY 
 RETAIL CRUISE CONSULTANT 

BRISBANE – SALARY PACKAGE $50K - $55K OTE 
Do you love working on the frontline? Looking for a new 
role where you can specialise in a product you love? This 
dedicated cruise office located in the northern suburbs is 
currently searching for a cruise guru to join their dynamic 

team. You will need previous industry experience along with 
strong cruise knowledge. Your days will see you selling 

worldwide cruises and all pre and post arrangements. Enjoy 
a strong salary pkg, uncapped commission, no Sunday 

trading and a strong team you will be proud to be a part of. 

CORPORATE CONSULTANTS – MULITPLE ROLES 
CORPORATE CONSULTANTS - INTERNATIONAL 

PERTH – SALARY PACKAGE TO $55K ++ 
With multiple roles available with various Global TMCs there 
is no better time to move out of retail. With each company 

winning new accounts every day, business is booming. You 
will need to have a min of 2 years’ retail experience and 
strong GDS skills as you will be responsible for servicing 

dedicated business accounts adhering to strict travel policies. 
All offering a great location in the city centre, Monday-Friday 

hours, and a stable salary package including achievable 
bonuses, incentive & benefits.   

RUN INTO YOUR NEW ROLE TODAY 
SPECIALIST TRAVEL CONSULTANT  

SYDNEY – SALARY PACKAGE UP TO $55K 
This one of kind active travel specialist is looking for an 

energetic and dynamic consultant to join their friendly team. 
Creating once in a lifetime journeys for the discerning 

traveler to conquer their goals, this role is diverse in every 
way. You will be arranging events from running the Great 
Wall to battling the sands of the Mojave and everything in 

between. On offer along with a great salary you will enjoy a 
range of travel perks and health benefits. If you have a min 1 
years retail experience, & positive go-get attitude, apply now. 

 

FOR ALL THE BEST VACANCIES VISIT www.aaappointments.com.au  
NSW & ACT - 02 9231 6377 - apply@aaappointments.com.au 

VIC, WA & SA - 03 9670 2577 - recruit@aaappointments.com.au  
QLD & NT - 07 3229 9600 - employment@aaappointments.com.au 

STEP AWAY FROM FACE TO FACE CONSULTING 
ONLINE CUSTOMER SERVICE CONSULTANT 

MELBOURNE – SALARY PKG TO $56K + BENEFITS 
This well-known online travel company is always on the look-

out for their next customer service superstars. If you have a 
min 18 months experience and pride yourself in delivering 
exceptional customer service then look no further! Ideally 
you will have strong knowledge of Galileo as you will be 

responsible for, but not limited to, processing new bookings, 
ticketing and assisting with amendments. Located in the city 

fringe you will enjoy a rotating roster, great team 
environment and amazing benefits. 

TRAVEL GURUS, BEAT THE JULY RUSH 
CORPORATE TRAVEL CONSULTANTS 

BRISBANE CBD – TOP SALARY PACKAGE UP TO $55K OTE 
The end of financial year is fast approaching so check out 

this exciting opportunity in corporate travel. Whether you’re 
working autonomously on your own accounts or in a team 
booking group travel these roles will keep your corporate 

mind challenged. If you are looking for a role that will really 
take you places then this is it. With career progression and 
ongoing training your career in corporate travel will be in 
safe hands. All you need is a min 2 years experience. Is this 
the dream role you have been looking for? Call AA now. 

RARE OPPORTUNITY – AMAZING BENEFITS 
LEISURE TRAVEL CONSULTANT 

PERTH – SALARY PKG TO $65K + 17.5% LEAVE LOADING 
Are you longing for your weekends back? What about an 
additional 2 weeks of educational leave in addition to the 

standard 4 weeks? Located just outside the city centre, this 
well-known travel company truly offer the best employee 
benefits in the industry. With an above average set salary, 

paid overtime, uniform and free car parking you will have it 
all.  You will need a min of 3 years retail experience, passion 

for delivering great customer service and knowledge of 
Galileo and Crosscheck. This won’t last long. 

CORPORATE TRAVEL IS BOOMING? 
CORPORATE TRAVEL AGENT 

SYDNEY – SALARY PACKAGE TO $70K 
This global corporate TMC is looking for an intelligent 

corporate consultant to join their team. You will have the 
opportunity to work across a number of blue chip accounts 

booking all their corporate needs. This company offers 
amazing perks including access to global travel discounts 
and ongoing career progression. They also offer excellent 
training and support. Minimum 2 years corporate travel 

experience and strong time management skills.  
Don’t delay – apply today! 

 
 

LET AA PUMP UP THE  
VOLUME ON YOUR CAREER 

Has your career lost its rhythm? Looking for a groovier 
workplace? These roles will be music to your ears. 

LAST CALL! APPLICATIONS CLOSING 
LEISURE & CRUISE TRAVEL CONSULTANT 

MELBOURNE CBD – SALARY PKG TO $60K + BENEFITS 
This boutique travel & cruise company located in the CBD 

provide an unrivalled customer experience offering tailored 
holidays, unique packages, tours and cruises. For all the 

cruise buffs out there, this agency is one of Australia’s top 
Cruise Co. agencies. You will bring a min 5 years’ retail 

experience to this very professional team and ideally strong 
knowledge of Galileo. Servicing the high end leisure market, 

this agency are offered some of the best famils in the 
business! Final days, get in quick. 



Clio RS Sport CLRS

PETROL, AUTOMATIC, GPS Europe

21 days                         $1199 extra days $44

Offer is valid New Bookings only from 11 May 2015 until 29 May 2015 for applicable availability dates only. The offer is not available in conjunction with any other
specials and does not include Free Days, Loyalty Days or Delivery/Return Discounts outside of France. This promotional special is subject to limited stock quantities
and may be withdrawn from sale at any time without notice.

Celebrating 60 Years of European Self Drive Excellence! For more information, please contact

t1300 551160
www.renaulteurodrive.com.au

4 Models
at Amazing

Special Rates

Scenic SCD

DIESEL, MANUAL, GPS Europe

21 days  $1299     extra days $44
Scenic SCDA

DIESEL, AUTOMATIC, GPS Europe

21 days  $1499 extra days $46
Grand Scenic GSD

DIESEL, MANUAL, GPS Europe

21 days  $1499 extra days $44

New Kadjar KDJ

DIESEL, MANUAL, 130 BHP, GPS Europe

21 days  $1599 extra days $44
New Kadjar MS KDMS

DIESEL, MANUAL, 130 BHP, GPS Europe
Mud and Snow Tyres Fitted to this Model

21 days  $1699 extra days $44

May Special Sale
One month only!

STRICTLY LIMITED AVAILABILTY. CLIO AND SCENIC VEHICLES
MUST BE COLLECTED PRIOR TO 15 JULY 2015!

Lease from 21 days!

Similar style car in Australia is the Nissan Qashqai

Available for delivery
from 15 August

Available for delivery
from 1st July

New
Crossover

SUV

Collect your vehicle prior to 15 July and the first tank of Fuel is on us!
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jobs in travel ,  hospitality & tourism 

www.j ito.co

registerpost a job view jobs

 6000 + job seekers visit  j ito every month

  employers. . .  post  your jobs on j i to to reach a targeted motivated 
community of  industry exper ts

passively looking. . .  don't  miss your dream job, register  today

                         

register  now on j i to and set  up job aler ts  to
 go into the draw to win an apple watch

drawn on the 1st  june 2015

consultant to executive jobs

win an  apple  watch

jobs in travel online
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