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NEW SUBMISSIONS to the first

year review of the AFTA Travel
Accreditation Scheme (ATAS) have
now been made public, along

ASIA RIVER with a comprehensive report
undertaken by lawyer Chris
CRUISING Greiner in accordance with the
BROCHURE ATAS charter (TD breaking news).
The review looked at the
OUT NOW' first year’s operation of ATAS
" and sought feedback from the
industry on suggested changes.
A total of just nine submissions
were received from the industry,
including two, from Carnival
Australia and Axis Travel Centre’s
Max Najar remaining confidential.
Greiner’s report into ATAS
makes 11 recommendations, of
which nine will be adopted by
the AFTA board (see page three),
along with text changes to the
ATAS Charter and Code following
a legal review of the wording.
The AFTA board said some
¥ of the submissions had made
commentary and suggested
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AFTA responds to review

or the supplier are unable to
provide travel arrangements due
to a business failing to supply, or
potentially due to fraud as has
been demonstrated by a number
of travel agency failures since the
introduction of ATAS”.

The Board’s response says ATAS
was designed as an accreditation
scheme rather than a consumer
compensation scheme, with
individual consumers responsible
to take out appropriate
protection for themselves to
cover business failure or fraud.

AFTA ceo Jayson Westbury said
it was clear from the review that
ATAS is performing well, both
for travel agents and consumers
who choose to book with an ATAS
accredited agent.

View the ATAS review
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Hemsworth in TA TVC

AUSSIE actor Chris Hemsworth
will be the face of Tourism
Australia’s upcoming aquatic and
coastal marketing push.

The campaign is the next
instalment of the ‘There’s nothing
like Australia’ promotion and will
see the Hollywood hunk star in a
TVC set to premiere in New York
later this month.

Minister for Tourism Richard
Colbeck said bringing Hemsworth
on board will help share
Australia’s offering with the
world, “especially in USA which is
now worth more than $3.1 billion
annually to our economy”.

The United States of America is
Australia’s fourth largest source
market for international visitors,
with over 595,000 Americans
arriving in the past year.
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SiteMinder Priceline pact

SITEMINDER has inked a deal
with online travel company
Priceline.com, to present hotels
with a more effective way to
distribute inventory online.

The new pact will see Priceline
integrate its room offerings into
the SiteMinder Channel Manager,
giving travellers the option to
make hotel reservations using
Priceline apps or its website.

“SiteMinder’s growth in
capturing the needs of more than
20,000 hotel customers globally
is impressive,” said Priceline.com
vice present, Craig Schickler.

“We’ve aligned with SiteMinder
to offer our mutual hotel
customers a cost-effective
alternative to managing the
distribution of their rooms

EK 2x daily PER A380s

A SECOND daily Emirates A380
service to the WA capital will add
almost 100,000 extra seats per
year on the Dubai-Perth route.

Effective 01 Aug, an upgauge
of aircraft will see Boeing 777-
300ERs currently operating the
route as EK424/425 replaced by
the superjumbo.

Once operational, Emirates
will be utilising its flagship A380
aircraft on seven of its 11 daily

flights between Dubai & Australia.

EK divisional vp Australasia
Barry Brown said “With seven
daily A380 services from Aug, it
is clear that Australia is one of
Emirates’ most valuable markets.”

Rydges Fortitude

RYDGES Hotels and Resorts will
open its newest property Rydges
Fortitude Valley in Feb.

Located just minutes away
from the Brisbane CBD, the new
208-room hotel offers amenities
such as free wi-fi, an on-site
restaurant, gym and heated pool
and features panoramic views of
the RNA showgrounds.

Rydges Fortitude Valley is now
taking bookings from 09 Feb.

through Priceline.com,” he said.

SiteMinder md Fig Cakar says
the integration could be a “game
changer for hotels that have only
known more traditional, often
costlier ways to have their rooms
distributed to the site.

“Together, SiteMinder
and priceline.com have the
opportunity to harness all the
lessons we have learned over
the years, from the hundreds of
integrations we have deployed
between us,” he said.

AA/LATAM alliance

AMERICAN Airlines & LATAM
Airlines Group are seeking
approval from the US transport
regulator to commence a new
joint business partnership.

The proposed venture would
offer customers an expanded
network & coordinated schedules
between the US/Canada and
Brazil, Chile, Colombia, Paraguay,
Peru and Uruguay.

Both carriers are part of the
oneworld airline alliance.

Window

H Seat

FASHION stakes are really high,
especially for space tourism.

Virgin Galactic, the space
tourism venture of Sir Richard
Branson, will see customers
fitted out in their own stylish
threads.

The prototype flight suits and
boots (pictured) are the joint
work of Y-3, a collaboration
between adidas and Japanese
fashionista Yohji Yamamoto.

The onesie-like suits have
zippers that run up and around
the torso
and lower
legs.

The only
spot of
colour is
the Virgin
Galactic
iris logo at
the top of
each boot
tongue.

in Mascot, Perth and Melbourne.

Rail Tickets.

your success in this role.

passion for travel.

wholesaler, apply now!

&Holidays

Experienced Reservation Sales
Consultants wanted

As one of Australia’s leading wholesale travel businesses, Qantas
Holidays are currently seeking consultants to join our reservations team

Qantas Holidays is also complemented by our other leading wholesale
brands, Viva! Holidays, ReadyRooms for Agents, The Cruise Team and

The role will involve reservations sales to our valued travel partners.
Key to this role is extensive calypso knowledge. You will be skilled in
building solid relationships, creating and designing holiday experiences.
You will need to have a proven reservations sales track record with

an uncompromising commitment to service excellence. Your ability to
understand, identify and provide total travel solutions is imperative to

In addition to this you will need to have an ability to exceed sales
targets. You will have strong verbal and written communication skills, a

If you feel you have what it takes to become part of Australia’s leading

Please send your resume to Joseph.Dadd@gantasholidays.com.au

Only short listed candidates will be contacted.
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No trust accounts for ATAS

THE AFTA board has declined
to adopt a recommendation
from the ATAS review (see p1)
which suggested a timetable for
the introduction of client trust
accounts for ATAS participants.

Nine of the 11 proposed
recommendations made by the
review will be adopted including
amendments to authorised
persons for foreign companies,
definitions of “close associates,”
the ability for ATAS to have the
discretion to impose conditions
on accreditation, and the future
ramping up of travel qualification
requirements.

However in regard to the
introduction of trust accounts
the AFTA Board said it “does not
believe it provides any material
benefit to the ongoing operation
of the scheme while itisin a
voluntary state”.

Instead AFTA is committed
to working with the broader

insurance industry to establish
more commercial solutions,
which it believes “better
serve the broader nature and
composition of travel businesses”.
AFTA said many agency
networks already offer solutions
providing client compensation.

Annual AFTA survey

AS part of its response to the
ATAS review, AFTA has committed
to undertaking an annual survey
of members to gather details of
what consumer compensation
solutions they are adopting for
their clients.

The AFTA board said this would
“ensure that all stakeholders
are aware and that industry
development initiatives can be
deployed to improve perceptions
and reality of what is needed
to serve consumers and the
industry”.

$60k returned after

ATAS complaints

AFTA says the dispute
and complaints processes
implemented under the AFTA
Travel Accreditation Scheme are
working well, with ATAS having
been responsible for $60,000
being returned to consumers as a
result of complaints made about
ATAS participants following the
launch of the scheme.

Just two referrals were made
to the AFTA Code Compliance
Monitoring Committee (ACCMC)
during the period, with AFTA
saying this would suggest that
the current internal monitoring
processes adopted by participants
and external processes available
to consumers and participants via
ATAS have worked well.

The S60k return of funds to
clients “demonstrates clearly that
the systems that are in place...
work to get the best outcome to
settle disputes,” AFTA said.

UMI

LEARN MORE

@ G Advenlures

$40k in prizes
to be won!

Charge-back education

BANKS and consumer agencies
across Australia should be
responsible for educating
consumers about credit card
chargebacks when things go
wrong, according to AFTA’s ATAS
review response.

Some submissions had
suggested charge-back education
should be part of AFTA’s
remit, but the board said “this
consumer remedy is not reserved
only to travel related products
and it is not reasonable that
the travel industry take on this
responsibility”.

Combined reporting

AFTA says it will ensure that it
will ensure all of the appropriate
data on ATAS and its participants
will be included in the AFTA
annual report, in response to
ATAS review submissions which
called for annual reporting on the
scheme to be made public.

imperative. Must have 5 years + experience.

Travelport <=

Redefining travel commerce

Travelport is Hiring!! Challenging and rewarding career opportunities...

Travelport is looking for driven individuals to join our fantastic Commercial Team. If you want to be part of our journey,
thrive in a fast pace environment, and put the customer at the heart of everything, we have exciting roles available.

Senior Account Manager, Sydney This role is an integral part of our commercial sales team and suits someone who is
commercially astute, a highly skilled negotiator, relationship builder & have a proven track record in sales & pipeline management. You
will also have experience managing a small inside sales team. Your ability to identify and provide value add solutions for customers is

Key Account Support Executive, Brisbane This role works closely with the Key Account Manager and is critical in the delivery of
a first class customer experience, by providing technical, operational and sales support. An uncompromising commitment to service
excellence is essential for this role. Great step up for someone with 3 years + experience in the Travel or IT industry, wanting to develop
their career in a commercial team. GDS experience is desirable but not essential — training will be provided to the right candidate.

For more information or to apply for either of these roles, please contact PacificHR@travelport.com

Please outline which position vou are applving for. No agencies please.
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AUSTRIAN National Tourist
Office is celebrating a fifth year
of consecutive growth from the
Australian market, with arrival
figures and bed night data
confirming double digit growth
was achieved in 2015.

ANTO Australia director Astrid
Mulholland-Licht said last year
was a “brilliant year” and that
2016 is already starting strongly.

Mulholland-Licht said anto will
continue to build on how Vienna
is promoted, capitalising on
exposure achieved as host of last
year’s Eurovision song contest.

“We've seen what Eurovision
did for Vienna. It was amazing.”

Eurovision 2014 winner
Conchita will perform at the
Sydney Opera House with the
Australian Symphony Orchestra
and other guests, including
Courtney Act, Trevor Ashley and
Paul Capsis on 03 Mar.

Conchita will then headline the
2016 Mardi Gras on 05 Mar.

A Ur' -
START

‘BEG, STEAL
OR BORROW

A TIC

The event will be used to launch
Austria’s latest campaign dubbed
‘Journeys’, which Mulholland-
Licht said will be concentrated on
the range of itinerary & journeys
that can be combined in Austria.

Mulholland-Licht revealed this
year will also mark the return
of an Austria roadshow to local
shores after an extended hiatus.

“It will be our biggest trade
initiative”, she said, with a
number of Austrian suppliers
heading to Brisbane, Sydney and
Melbourne in Oct.

Mulholland-Licht said the “gift
that keeps on giving” for Austria
tourism is The Sound of Music.

Set in Salzburg, the destination
remains a must-see location for
Aussies, with Australia the eighth
highest visitor market to the city -
driven by the film’s popularity.

Mulholland-Licht is pictured last
night with Nicholas Hammond,
who played Friedrich in the
original The Sound of Music film.

&

Helloworld Ltd.

INSIDER

JOURNEYS

Imagine the stories

Business Development Manager — VIC

Insider Journeys is seeking a Business Development Manager based in Melbourne
to identify, qualify and capture new business in Victoria.

To be successful in this role you will need a minimum of 2 years’ experience in
a similar position with existing relationships in the Australian travel industry,
excellent verbal and written communication skills, including public speaking, as
well as excellent relationship, persuasion and influence building skills. You must
hold a current Australian driver’s license.

What is in it for you? You will be rewarded with an attractive and competitive
package and incentive scheme. Receive comprehensive training and development
and a mobile phone, laptop and car allowance.

About Insider Journeys: Insider Journeys (formerly Travel Indochina) is a
boutique travel company specialising in small group and independent travel

to Asia. We commenced operations in 1993 and since then have developed
operations and partnerships with businesses in Australia, the UK, Canada, the US
and New Zealand. Insider Journeys has 7 offices in Asia. Insider Journeys is part of

If you are interested in joining our dynamic sales team please email your
application to Renee Stanton on renee.stanton@insiderjourneys.com.au
before Friday 29th January.
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Kenya kids visa waiver

KENYA'S President Uhuru
Kenyatta has announced a range
of incentives aimed at enticing
more visitors to East Africa.

Initiatives include the waiver
of Kenya’s visa fees for children
under 16 (from 01 Feb) and the
axing of VAT charges on national
park entry fees, with the Kenya
Wildlife Service Park fees capped
at US$60 (down from USS$S90) for
the 2016/17 financial year.

Other projects include the
continued waiver of landing fees
at Mombasa and Malindi airports
until 30 Jun 2018.

Accor 40% discount

ACCORHOTELS is offering 40%
off stays at more than 480 of its
properties across Asia Pacific.

Rates start from $78, and
include properties such as
AccorHotels’ Sofitel, Pullman,
Novotel, MGallery, Mercure, ibis
and ibis Styles.

The special runs from today
until 19 Jan, for stays between 01
Mar to 30 Jun,2016.

GALTA rebranding

GAY and Lesbian Tourism
Australia (GALTA) has rebranded
and launched a new consumer
brand, ‘Visit Gay Australia’.

Visit Gay Australia will initially
be activated via social media
and digital activities and a new
website will be launched in
Sydney during Mardi Gras.

GALTA president Rod Stringer
said the decision to lead with
Visit Gay Australia was to provide
a strong invitation, in line with
the approach of other tourism
bodies such as Tourism Victoria’s
Visit Victoria consumer platform.

Spicers addition

LUXURY lodge operator Spicers
Retreats has added boutique
property Peppers Guest House to
the portfolio.

Located in Hunter Valley, the
newly acquired dwelling will be
renamed The Guest House.

The property offers 48 rooms, a

six bedroom cottage & restaurant.

The Guest House opens 18 Jan.

Today’s Technology Update
is brought to you by
Amadeus IT Pacific.

Mary Rossi Travel - 45 years in

business and still going strong

with cutting edge technology
45YEARS
in the travel
industry
teaches you
a great deal.

At Mary
Rossi, it's
taught us
that we can‘t rest on our laurels
and you need to constantly
evolve and innovate. And that
means having the right partners
who can help you stay ahead of
the curve.

Last year we announced our
partnership with Amadeus to
adopt some of their newest
technology.

Since then, it's been clear
that we chose the right partner.
Today, our customers receive
a more timely response from
our agents, we've reduced our
in-house costs and also gained
greater choice and access to
more relevant content, via local
and international operators.

Years of experience has also
taught us that often change
comes with a few headaches.
Of course, we had our initial
concerns about disruption to
our teams and ensuring staff
understood the new technology.
But we were pleasantly surprised.

We received feedback from
staff about positive experiences
during implementation. The
Amadeus team were engaged
and committed throughout the
entire migration, and we really
felt they were by our side from
the beginning.

Thanks to Amadeus we now
have a flexible, activity-based
working environment that sees
staff no longer tied to their desks
throughout the day, but working
from any device, when and where
they want to.

To find out more about our
experience, adopting new
technology and our relationship
with Amadeus check out my
video - CLICK HERE.

Claudia Rossi Hudson, MD,
Mary Rossi Travel

Powered by
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JetBlue, Avis partner

AVIS Budget Group will
promote its products to JetBlue
customers & TrueBlue members
after becoming the airline’s
exclusive car rental partner.

WELCOME to Travel Specials, Travel Daily’s Friday feature. If your firm
has released a travel special you'd like to make the industry aware of,
send the details to specials@traveldaily.com.au.

A discounted rate of THB2558++ per night (Aus101) is available at Loligo
Resort Hua Hin. The rate includes mini bar soft drinks and a snack and is
valid until late 2016. Book at www.loligoresort.com.

Learn to sail in the Whitsundays, Thailand, Croatia, Greece and the
British Virgin Islands with Sunsail for up to 20% off. Courses in Croatia
start from $734 and includes seven-nights’ accommodation, five-days
practical sail training with an accredited RYA sailing instructor and
meals. Book before 31 Jan, see www.sunsail.com.au.

Tigerair Australia is offering half price one-way fares to Bali from
Adelaide, Melbourne and Perth. Sale ends 16 Jan. Visit tigerair.com.au.

As part of ‘Mahalo Month’, Hawaii Tourism is giving agents access to
discounted accommodation from US$69 per night, a range of free tours
and discounts on attractions and dining. To access the savings head to

www.mahalomonth.com.

Fiji Airways is running a sale on Sydney-Nadi flights, with one-way adult
fares from $231 and children’s fares from $140. See www.fijiairways.com.

Gatwick record year

GATWICK served 40.3 million
passengers in 2015 - a global
record for a single runway airport.

The airport saw its busiest ever
Dec, with 2.7 million passengers
passing through - a 4.7% increase
on the previous year.

Gatwick ceo Stewart Wingate
urged the govt to back Gatwick
expansion, heralding it as the
solution to Britain’s capacity saga.

QF747 on the nose

A QANTAS 747-400 flying to Los
Angeles from Brisbane was forced
to make a stopover in Hawaii on
Wed due to an odour on board.

QF15 was around 250nm east
of Honolulu at the time the odour
was reported, aviation data
collected by FlightAware shows.

The jet landed without incident
at HNL, and resumed service to
LAX about 2 hours later.

company initiatives.

helloworld

Business Manager NSW/ACT - Associate

Avacancy exists for a full time Business Manager NSW/ACT - Associate
in the Associate division, located in North Sydney.

This position will play a key role in maximising both individual store and
helloworld profitability and provide direction to the helloworld network.
To be successful in this role you will be a results driven individual who

is passionate, energetic, and able to communicate effectively at all
levels and be able to deliver value to the membership network by driving

If you are interested in applying for this role, please send your resume to
Nicola.Nanninga@helloworld.com.au by close of business
Friday, 29 January 2016.

SA sporting success

MORE than ten new sporting
events have been added to
South Australia’s summer events
calendar, which is expected to
drive more than $120m of visitor
revenue into the state’s economy
over the next three months.

“These events will attract
thousands of interstate and
overseas visitors,” South
Australia’s Tourism Minister Leon
Bignell commented this week.

“This is brilliant news for our
hotel industry - resulting in an
additional 100,000 bed nights
- and a huge boost for taxis,
restaurants, tourism operators
and other small businesses,” he
continued.

Events coming to SA include
the Clipsal 500 Adelaide, Toyo
Tires Stadium Super Trucks,
World Tennis Challenge, Santos
Tour Down Under, ISPS Handa
Women'’s Australian Gold Open
and more.

Carnival China recruit

PASSENGER cruise line Carnival
Corporation has appointed Roger
Chen as its new chairman in
China, effective this month.

Chen has over 25 years
experience working for major
global companies in China and
within the Chinese government.
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MCEC auction

THE Melbourne Convention and
Exhibition Centre is set to auction
off US$350,000 (AUS501k)
worth of meeting room and
exhibition space, following the
announcement of its strategic
partnership with the Professional
Convention Management
Association (PCMA) and the
Melbourne Convention Bureau.

The auction opened 11 Jan and
will close 30 Nov, 2016.

Nightswapping app

A BRAND new Airbnb
alternative has debuted, allowing
travellers to swap accumulated
‘nights’ or points for every hosted
person, into free accommodation
with contributing members from
all around the world.

Named NightSwapping, the
mobile app presents users with
a selection of accommodation
choices, in which hosts can then
swipe right to select profiles who
have registered an interest in
staying at their homes.

) PONANT

YACHT CRUISES & EXPEDITIONS

The French cruise line PONANT operates the youngest fleet of expedition
small ships. As the World's leader in luxury expedition cruises, PONANT
sails to the majestic glaciers of the Arctic and Antarctica, but also offers

relaxing itineraries in the Mediterranean or Caribbean and journeys of
discovery in Asia, Pacific or Russia.

RESERVATIONS TEAM LEADER

Due to expansion we are seeking an experienced Reservations Team Leader.
In this hands-on leadership role you'll be consulting at a senior level whilst
also managing the small reservations team so it’s essential to come from
a strong sales and customer service background with previous travel
consulting experience in the expedition, luxury or cruise space plus the
ability to manage, drive and inspire a small contact centre team.

Confidential applications

philippa@alexander-associates.com.au | 02 9506 7000
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DISCOVER VA's WORLD

Consolidated Travel & Virgin Australia is giving the top 10 agents
the opportunity to visit Western Australia. Between 11 January &
07 February 2016 the agents with the highest sales will win, plus
additional weekly and spot prizes are on offer.

WEEKLY PRIZES:

2 agents per week with the most improved sales will win a
> _ . cash voucher.

SPOT PRIZES:

=

$20 cash voucher for every return ticket issued to OOL/PEF ";; IE | -

=3

i

'}

¥ australia < Quik

Consolidated Travel _—
Group

CONDITIONS: Valid for tickets issued by Consolidated Travel or via Quikticket between 11 January and 07 February 2016 on VA International itineraries ex Australia and trans-continental tickets to/from PER (must
include return PER-BNE vy, PER-SYD vv, PER-MEL vv to be eligible) plated on VA (795) ticket stock on the Consolidated Travel IATA only. Child, Infant, Group Sales, Wholesale and Cancelled or Refunded tickets
are not eligible. The top ten national agents who have the highest Virgin Australia net ticketed sales with a minimum of $20,000.00 and a 20% growth during the campaign period, when compared to the previous
year will win a trip to Western Australia. Two agents each week will also qualify for a weekly prize voucher of $500 by achieving the highest/most improved weekly Virgin Australia ticketed sales with a minimum
of $10,000.00 and above when compared to other agents during the campaign period. Prize vouchers are capped, please email promotions@consolidatedtravel.com.au to claim your prize vouchers by COB 12
February 2016. The prizes are open to all full time international selling agents only. Consolidated Travel and Virgin Australia reserve the right to alter or cancel the promotion any time. The Grand prize includes
one return ticket for the winning agent from their nearest Virgin Australia port to Perth with three nights’ accommodation, in a twin share standard room (Hotel TBA), all additional travel expenses, insurance,
ancillary costs etc. are at the passengers expense. Airline tickets cannot be reissued and are non-transferable, and cannot accrue frequent flyer miles or be exchanged for cash. It is a condition of accepting the
prize that: the prize winning agency accepts any conditions of use of the various components of the prize. Prizes must be taken as stated and no compensation will be payable if a winning agency is unable to
use a prize as stated. Receipt of a prize may have Fringe Benefits Tax (FBT) implications. To the extent that there is any FBT liability, this will be paid for by the employer of the recipient. The grossed-up value of
a prize and any other Fringe benefits the recipient receives during the course of the FBT year may be reported on the recipient’s annual PAYG Payment Summary as required by taxation law. All prizes include
GST where applicable and taxes are included in the price of the ticket and land content. Consolidated Travel Group ABN 60 004 692 791. Date of issue 04 January 2016.
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Working in partnership with the Australian Travel Industry

Cruise Product Specialist
Brisbane, Great Base & Bonuses, Ref: 20995271

Are you an experienced cruise / travel consultant with solid knowledge of
the cruiselines across the market? Do you have a passion for mentoring and
teaching junior consultants about products and direct sales processes? GDS
experience essential along with a can-do attitude. My client is looking for
someone to work closely with the products and res team in this Monday to
Friday role with a bit of flexibility in working hours. Beat the rush hour and
no more late nights or weekend shifts!

For more information please call Serena on
(07) 3023 5023 or click APPLY now.

Cruise Consultant
Sydney, $50k, Ref: 6711SJ1

All Aboard and Cruise into your new career! Do you have good cruise
product knowledge & travel sales experience? A leading & reputable
travel provider is ever expanding due to on going success & are looking to
recruit an experienced Cruise Consultant for their busy office. Selling luxury
international cruise itineraries to a loyal clientele following you will enjoy
great perks & benefits in return for your hard work. I'm looking for an ASAP
start so get in touch today, do not delay!

For more information please call Sarah on
(02) 9113 7272 or click APPLY now.

Dive Travel Specialist
Melbourne, Attractive Salary Package, Ref: 2107KF1

A rare travel opportunity has become available to specialise in something
you love! Are you a dive fanatic? Do you hold PADI qualifications? Can you
tell your clients the best dive spots around the world? An industry leading
Travel company is expanding and is recruiting now in a central location in
Melbourne! If you are already working as a Travel Consultant with at least 1
years experience using a GDS and have excellent worldwide destination and
product knowledge then I'd love to hear from you!

For more information please call Kate on
(02) 9113 7272 or click APPLY now.

Senior Travel Consultant
Perth, $40-45k + Comm, Ref: 2105LM1

We have a fantastic new opening for an experienced savvy Travel Consultant
in the Perth area! If you are passionate about the travel industry and you
are driven by sales then this role could be your ideal chance to move into
a new role and challenge within the industry! This role isn't just another
travel consultant opening, this is the chance to work for a company that
offers a stable rewarding environment and the chance to progress your
career further! GDS experience is a must.

For more information please call Lia on
(02) 9113 7272 or click APPLY now.

OF TRAVEL AGENTS

v

Part Time Travel Consultant
Sunshine Coast, Salary Pro Rata + Bonus, Ref: 1564573

My cling is a high end, boutique travel agency, selling everything luxury
to direct customers. No more price beating or just selling a domestic flight
components, you will be booking exciting itineraries and at times, off the
beaten track packages so a good working knowledge of a GDS system is
essential along with a great personality and a strong focus on sales process
& customer service. Working preferably 3 days per week, flexible working
condition & no weekend work is necessary!

For more information please call Serena on
(07) 3023 5023 or click APPLY now.

Travel Consultant
Greater Western Sydney, Salary DOE, Ref: 1390MB1

Don’t miss this amazing opportunity to work closer to home and escape
the daily commute. We are looking for an experienced Travel Consultant
who is looking for a refreshing change in a high end busy agency, this is a
well-established Travel Agency with supportive management and team, be
rewarded for your hard work and be paid what you're worth. No two days
will be the same with a mix of face to face and over the phone consulting,
bring your high touch to this agency where your not a number.

For more information please call Marissa on
(02) 9113 7272 or click APPLY now.

Corporate Travel Consultant
Melbourne, Uncapped Commission, Ref: 1904TS6

Are you an experienced travel consultant looking to take the next step
in your career? We are on the look out for motivated travel professionals
who want the best of both worlds selling both domestic and international
travel. You will be working with a friendly team of like minded individuals
in a Monday-Friday role. We need a consultant who can build rapport with
clients and provide amazing customer service. Attractive salary + super +
uncapped commission with loads of famils on offer!

For more information please call Tammy on
(02) 9113 7272 or click APPLY now.

Senior Travel Consultant
Adelaide, Competitive Salary + Lucrative Comm, Ref: 1974LM1

My client is looking for someone with exceptional listening skills, creative
mind and ability to bring in repeat clients. This role would be suitable for
an experience travel consultant who will bring their own client base. For
this role you must have strong knowledge about the travel industry and
bring your own clientele as there is minimal walk in inquiries. My client
would consider part time or full time consultants to join their experienced
team. GDS skills are required. Interviewing now!

For more information please call Lia on
(02) 9113 7272 or click APPLY now.

Find your ideal travel job at www.TravelTradelobs.com.au
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