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Today’s issue of TD
Travel Daily today has nine 

pages of news and photos, plus 
full pages from: (click)

• Helloworld incentive
• AA Appointments jobs
• JITO

Monday 16th May 2016REGISTER NOW

6

Become a Centara
Ambassador

The beauty of Samoa will be 
heading your way soon!

AUSTRALIAN ROADSHOW
BRISBANE
Monday 23 May, 5.30-7.30pm
Treasury Casino & Hotel, 159 William St

MELBOURNE
Tuesday 24 May, 5.30-7.30pm
RACV City Club, 501 Bourke St

SYDNEY
Wednesday 25 May, 5.30-7.30pm
Sheraton on the Park, 161 Elizabeth St

CLICK HERE TO REGISTER

TALOFA AGENTS!

www.railplus.com.au

Purchase a Eurail Global or Eurail Select pass between the 
2nd May - 30th June and receive a FREE gift card!*

*Conditions apply.

Booking BONUS with RAIL PLUS

Call 1300 363 500 
Visit www.driveaway.com.au

Drive Europe in a 
Peugeot Lease

✓ Guaranteed Brand New Car
✓ No Excess Insurance to pay 
✓ FREE Additional Drivers* 
✓ FREE Pick up & Drop-off in France 
✓ No Young Driver Surcharge

Call 1300 363 500
Visit www.driveaway.com.au

*Conditions apply

Today’s issue of TD is coming to 
from Qld’s Gold Coast courtesy 
of Tourism Australia, which is 

hosting the Australian Tourism 
Exchange (ATE) here this week.

BANNERS are flying high across 
Surfer’s Paradise, welcoming 
delegates to the annual ATE 
which kicks off today.

Around 1,500 Australian sellers 
from 500 companies, 600 key 
buyers from over 30 countries, 
and more than 80 international 
and Australian media are 
attending this global event. 

Minister for Trade and 
Investment, Steven Ciobo, will 
formally open ATE this morning, 
before an action-packed day of  
meetings and networking events. 

Follow TD on Facebook to keep 
up-to-date with all that’s going 
on at this year’s ATE.

on location on Queensland’s

Gold Coast

Serko pact unveiled
SERKO ceo Darrin Grafton 

personally launched the firm’s 
new alliance with Helloworld 
for Business at the group’s 
conference in Singapore on Sat, 
with the deal part of the planned 
new serko.travel portal.

The offering includes an app-
based booking tool which takes 
live content from suppliers such 
as QF, JQ, VA and NZ along with a 
full array of accom from Expedia, 
Wotif, Booking.com and more.

He told TD the unique product 
brings every content source onto 
one platform, allowing TMCs and  
corporations to have full control 
and visibility of staff travel while 
empowering employees to easily 
self-book and manage their trips.

Grafton said he expects the app 
to open up a “whole new market 
opportunity” among SMEs, with 
the roll out expected to garner 
significant traction via an alliance 
with online accounting firm Xero.

More from the helloworld 
conference on pages 8 and 9.

Fishing next big TA angle
TOURISM Australia has today 

announced it is reeling out a new 
marketing initiative focussed 
around fishing experiences.

Making the announcement at 
the Australian Tourism Exchange 
(ATE) convention on the Gold 
Coast this morning, Tourism 
Australia managing director John 
O’Sullivan said the new fishing 
push worked perfectly in-line with 
the country’s other experiences 
such as the Great Coastal Walks 
program. 

“It fits very nicely with our 
aquatic and coastal genre 
and within our whole area of 
experiences,” he commented.

 “It’s something we’re very 
excited to be launching the next 
financial year in partnership with 
the industry.”

O’Sullivan said in the last year 
315,000 international visitors 
indulged in premium fishing 
activities, representing a total 
of 5% of all tourists, with a lot 
of room to grow - particularly in 
Asian markets. 

The initiative was launched on 
the back of NT Tourism’s Million 
Dollar Fishing campaign which 
saw 76 barramundi tagged and 
released across fishing locations 
in the Top End, with one having a 
$1 million prize attached. 

Despite the competition initially 
launched to attract domestic 
visitors, the novel idea gathered 
huge international interest which 
attributed to more than 43,000 
registrations.

NT’s Million Dollar Fishing 
Campaign will return for a second 
season this year (TD 02 Mar).
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view jito 

jobs in travel ,  hospitality & tourism

hundreds 
of jobs 
now on
jito.co

job seeker

Take a career upgrade 
and run your own  
first class business

Launch your travel business  
with unparalleled support and  
uncapped earning potential.

Contact us now to find out more
E join.us@travelmanagers.com.au
W join.travelmanagers.com.au
P 1800 019 599

 Flying just got easier. 
 ASIANA now has 
 the  new published fares 
 with better prices. 
 Check your GDS.

HOLIDAYS

WELCOME TO 
THE NEW SILK ROAD

FIND OUT MORE

EUROPE 
RIVER CRUISING

2017

APT3892

CLICK TO VIEW DEALS

AF/KLM incentive
HELLOWORLD is offering top 

selling agents of Air France/KLM 
flights between 09 May-12 Jun 
a chance to win a trip for two to 
Paris and Amsterdam - see pg 10.

Agents with the highest sales 
growth can also win gift cards.

Canberra travel app
VISITCANBERRA has unveiled 

a new app to play on the capital’s 
“unique selling point as a short 
break destination”.

The app enables users to create 
a video itinerary of their travels to 
share with friends - more HERE.

New LCC alliance forming
A COLLECTIVE of budget airlines 

including Virgin Australia’s no-
frills off-shoot Tigerair Australia 
and Singapore Airlines’ Scoot are 
coming together to form a new 
low-cost carrier alliance.

Tigerair Singapore, now owned 
by Singapore Airlines, is also part 
of the joint venture which The 
West Australian reports will be 
announced today in Singapore.

Four other major LCCs in South 
East Asia are part of the venture 
which will have its key hubs in 
Singapore and Tokyo.

A crucial component of the 
alliance will be the ability for 
customers to make one booking 
across all airlines.

Earlier this year, Scoot head of 

commercial Steven Greenway told 
TD the group would be launching 
an integrated reservation system 
with Tiger Airways Singapore to 
better compete with the likes of 
Jetstar and AirAsia (TD 17 Mar).

The arrangement also include 
Tigerair, Tigerair Taiwan and Nok 
Scoot and will have a scope of 22 
destinations by the end of 2016, 
Greenway told TD previously.

The united force will form the 
biggest low-cost airline group and 
is expected to see fares within 
the region cut by 30% or more.

“Add-on” options will be made 
available to travellers to heighten 
the low-cost experience.

In Jan, four Chinese carriers - HK 
Express, Urumqi Air, West Air and 
Lucky Air - established the world’s 
first low-cost carrier alliance, 
dubbed U-Fly Alliance. 

Backpacker tax clarity
THE Australian Tourism Export 

Council has insisted the Turnbull 
Government clarify the future 
of the “potentially destructive” 
backpacker tax (TD 16 Mar).

ATEC md Peter Shelley said the 
government has sent conflicting 
messages on the implementation 
of the tax which need resolving 
before the Federal Election.

“Australia is in limbo, with the 
Deputy PM saying the issue 
needed to be resolved and to 
‘watch this space”, Shelley said, 
adding “the government needs to 
clarify this issue fast”.

QF Dory partnership
QANTAS will promote the Great 

Barrier Reef as a family-friendly 
destination via a new integrated 
domestic marketing campaign, 
in partnership with the launch of 
Disney.Pixar’s Finding Dory.

The film is a sequel to Finding 
Nemo, and is based on Dory’s 
journey from the Great Barrier 
Reef to the California coast to be 
reunited with her family.

Great Barrier Reef video content 
will be featured on QF’s domestic 
in-flight entertainment during the 
months of Jun & Jul, while Qantas 
will also feature a 16-page special 
cover story on the destination 
in its onboard magazine, Qantas 
Spirit of Australia.
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www.vanuatu.travel

Become a Vanuatu Specialist by  
17 June for your chance to WIN  

a Place on our next famil
Complete all the modules and tell us in 25 words or less 

how you would discover what matters in Vanuatu. 

Register at www.vanuatuspecialists.com to  
access the online training and more details.

www.airvanuatu.com

FOR THE HOTTEST EXECUTIVE ROLES 
CONTACT OUR DEDICATED 
EXECUTIVES DIVISION ON

02 9231 2825
OR VISIT US AT

www.aaappointments.com.au

2017 EUROPEAN RIVER CRUISING

NEW FRANCE & PORTUGAL 

SOME tourists in America’s 
iconic Yellowstone National 
Park have been fined after they 
picked up a baby bison and took 
it to a ranger station because 
they thought it looked cold.

The father and son, who 
were from another country, 
reportedly bundled the calf 
into their SUV and demanded 
to speak to a ranger because 
they were seriously worried the 
animal was freezing to death.

Visitors to Yellowstone are told 
not to approach the wildlife and 
to stay at least 25 metres away 
from any animals.

American bison have extremely 
dense fur and thick layers of 
fat which mean they are happy 
roaming in deep snow, using 
their heads to push aside the 
drifts and forage on frozen grass.

Window
Seat

Sydney Skye Suites
PARRAMATTA in Sydney’s 

west will play host to a new hotel 
brand, with the Skye Hotel Suites 
planned for opening early in 2017.

The property will form part of 
a new building being developed 
by Crown Group Holdings, which 
has built a series of residential 
apartment buildings in Sydney 
over the last twenty years.

Despite the similar name, Crown 
Group Holdings is not related 
to James Packer’s listed casino 
operator Crown Limited.

The new Skye Hotel Suites will 
be part of the 29 storey V by 
Crown Group project and is the 
company’s first venture into the 
hospitality sector.

It will feature 72 studio, one-
bedroom and two-bedroom 
suites and offer access to the 
building’s resort-style pool, gym, 
restaurant and conference room.

Crown Group said it also plans 
to open Skye Hotel Suites in 
Sydney’s CBD and Green Square.

Nitmiluk skywalk
A GLASS “skywalk” & pedestrian 

bridge have been earmarked as 
potential new tourist attractions 
in Nitmiluk National Park.

Concept plans of the 300-metre 
skywalk were outlined over the 
weekend as the NT Government 
announced a $20 million Budget 
initiative to ramp up adventure 
experiences in Territory National 
Parks to create “world-class 
visitor attractions”.

The proposed bridge would 
operate year-round, showcasing 
the views of Nitmiluk Gorge.

The attraction will be funded 
by the govt and operated by a 
commercial firm, in line with the 
NT’s Vision 2020 tourism goals.

“With demand increasing for 
adventure tourism, this skywalk 
will add value to the park and 
allow the traditional owners - the 
Jawoyn people - to share their 
country and stories more widely,” 
NT Parks & Wildlife Minister Bess  
Price commented.

AFTA Open Colleges
OPEN Colleges has been 

selected as AFTA’s Preferred 
Online Training Provider to offer 
courses across the travel and 
tourism industry.

Director of AFTA Education 
and Training Rick Myatt said 
Open Colleges’ online education 
programs provided flexibility for 
those needing gap training to 
qualify for accreditation as well as 
new entrants into the industry.

The partnership was sealed with 
a signing ceremony in Sydney, 
overseen by Ian Carew Reid, chair 
of the Advisory Council, who 
monitored the process together 
with Nic Cola, managing director 
of Open Colleges.

The pact is kicking off with three 
nationally accredited courses 
leading to the Certificate III in 
Travel, Certificate III in Tourism 
and Certificate IV in Travel and 
Tourism qualifications.

More information is available at  
www.opencolleges.edu.au.
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EXHIBIT AND SHOWCASE
YOUR SERVICES

VIEW 

EXHIBITOR  

PROSPECTUS

MELBOURNE  11 / 12 July SYDNEY  18 / 19 July
Explore Network Qualify Educate

Full time International Travel Consultant 
•  Gold Coast Based
•  A minimum of 3 years as an International Travel Consultant
•  Galileo and Crosscheck travel trained a must
•  Ability to work well in a  team based environment while taking ownership  
   of your own workload
•  Monday to Friday no weekends
•  Passion and enthusiasm for travel
Benefits:
•  A competitive base salary is $45,000 plus commission
•  Dedicated training and development program for staff
•  Career progression and leadership opportunities

If you know you are the right person for this 
position please apply now! 
Email resume and cover letter to 
reservations@iyctravel.com

HX to New Zealand
HONG Kong Airlines will 

launch daily non-stop services to 
Auckland, commencing 10 Nov.

The new Hong Kong-Auckland 
route complements HX’s twice 
daily service to the Gold Coast 
which began earlier this year.

HX chief commercial office Li 
Dianchun said there has been a 
steady increase year-on-year in 
the number of Hong Kong and 
China travellers to NZ.

Li said Hong Kong Airlines would 
leverage its connectivity in Asia 
to provide more options for 
people wanting to visit Auckland 
from Beijing, Shanghai, Tianjin, 
Chengdu, Nanjing, Hangzhou, 
Okinawa, Tokyo, Bangkok & Taipei.

Flights to Auckland will operate 
daily using dual-class Airbus A330-
200 aircraft with 283 seats.

Auckland Airport gm Norris 
Carter said this morning the 
seasonal flights were great news 
to NZ’s tourism industry, adding 
177,000 seats on the route 
annually and providing a NZ$137 
million boost to the sector.

Norris said the new capacity will 
play an important role in further 
connecting New Zealand with 
many of China’s second tier cities.

First-timers India experience

SWAGMAN Tours hosted a 
group of VIP agents to experience 
the culture, scenery and wildlife 
of India on a recent famil.

The agents were all first-time 
travellers to India & have come 
away from the trip keen to share 

their experience with clients.
Highlights included dancing, 

cooking and Tiger spotting.
Pictured with the Taj Mahal in 

the distance from left are Anu, 
Susie, Soula, Lucy, Natalie, Kerrie, 
Vanessa, Gerlinde and Benita.

ANA HND to JFK, ORD 
ALL Nippon Airways is eyeing 

new flights to New York & Chicago 
after being awarded additional 
daytime departure slots from 
Tokyo Haneda to North America.

The Japanese carrier already 
operates services to the cities 
from Tokyo Narita.

MEL hotels filling up
DEMAND for accommodation 

in Melbourne during Apr jumped 
6% as occupancy levels increased 
3.9% to 83.4% compared to the 
year prior, new STR data shows.

Average daily rates nudged up 
2% on 12 months ago to $177.50, 
with revenue per room up 5.9%.

Monday 16th May 2016

*

  Tassie  Tassie  Tassie
 Specialist Specialist Specialist Specialist Specialist Specialist Specialist      Specialist Specialist Specialist      Specialist Specialist Specialist Specialist      Specialist Specialist Specialist Conference

2016

 Specialist Specialist Specialist Specialist Specialist Specialist

BECOME A TASSIE  
SPECIALIST TODAY!

 Q
ALL INCLUSIVE!
 Q

CLICK HERE TO  
FIND OUT MORE!

16-18 SEPTEMBER

VA Economy Space +
PASSENGERS flying with Virgin 

Australia on long-haul routes 
will have the choice of booking 
slightly roomier Economy class 
seats from tomorrow.

The airline today unveiled a 
new “Economy Space +” product 
offered in the first five rows and 
exit rows of the main cabin on its 
Boeing 777-300ER fleet.

Features of the new product 
include extra legroom, check-in 
via a dedicated Premium counter, 
pre-boarding, preferred overhead 
locker, dedicated crew members, 
guaranteed first meal choice and 
noise-cancelling headsets.

Available from 30 Aug, 
customers can purchase seats for 
an extra $135-$165 one-way.

VA chief customer officer Mark 
Hassell said Economy Space + 
provides customers more choice 
and comfort in the main cabin.

“Economy Space + enables you 
to speed through the airport and 
enjoy service from dedicated 
crew members throughout the 
flight, providing great value for 
guests travelling to Los Angeles 
and Abu Dhabi,” Hassell said.

The service can be booked 
online or via travel agents.
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General Manager
QT Travel (owned by Teachers Mutual Bank Limited)

QT Travel is a well-established member and multi market Travel agency 
group, wholly owned by Teachers Mutual Bank Limited.  With existing 
Sydney and Perth based agencies, Diploma Travel and Tertiary Travel 
provides exceptional leisure and corporate travel services to our existing 
members and also operates as an independent retail and corporate travel 
management company. We wish to appoint a General Manager to lead 
and drive our next stage of growth, the creation of a new exciting brand 
and innovation of our business in Australia from either our Sydney or Perth 
offices. 
You will have a proven track record having established strong industry 
experience, a superb reputation for delivering what you promise and 
building and nurturing a successful multi location and multi market travel 
agency group. 
You will already be in a leadership role or demonstrate the desire to step 
up to that level and be able to market, communicate and execute our 
unique position and strategy in the Australian marketplace. You will also 
have an established background in both the retail leisure and corporate 
travel markets, with a strong focus on digital services and innovative travel 
service delivery and sales.
In return we offer you the chance to be empowered to take QT Travel in 
Australia to the next level and build a unique and innovative travel agency 
brand in the country. 
If you have the drive and ambition to realise your potential in this unique 
role, we would love to hear from you.
To be successful in this role you will have:

•  More than 5 years’ previous experience in the Travel Industry
•  Demonstrated successful leadership roles within the Travel Industry
•  Corporate and Leisure retail travel management experience, in  
   Marketing, Sales or Operations.
•  Well rounded knowledge in leading travel technologies and online  
   booking solutions
•  Strong experience in digital marketing methods and strategies
•  Excellent written and spoken communications skills
•  Strong business acumen
•  Police Check will be required
•  Current Australian Driver’s License

Applications can be sent via email to jobs@tmbank.com.au

TRADE MARKETING EXECUTIVE
The Trade Marketing Executive at G Adventures is ultimately responsible 
for the implementation of the trade marketing strategy in the region. 
Through day to day key account management of marketing requirements 
and promo’s, to regular comms and on boarding of new agency partners. 
All of our promotion to the trade in all forms will be managed or 
co-ordinated through this role. 
Responsibilities: 

• Key account management, including the creation and implementation  
  of Marketing calendars, day to day activity and exclusive promotions. 
• Manage all regional aspects of the agent communication strategy. 
• Manage all other promotion to trade (shows, advertising & brochures)
• Manage production of all other agent facing collateral.
• Support Sales team initiatives, incentives and events. 

Requirements: 
• Preferred 3+ years experience in similar role, ideally B2B marketing in  
  travel industry. 
• Specific experience in key account management or trade relations. 
• Travel background and strong industry knowledge a plus.

**We thank all interested candidates however only those chosen for an 
interview will be contacted.** 
To apply you must hold appropriate citizenship or documents permitting 
you to reside and work in Australia. 

To apply for this position and for more information visit
https://www.gadventures.com.au/careers/positions/

AccorHotels intimate showcase

ACCORHOTELS welcomed 
Adelaide’s business and travel 
industry professionals to an 
intimate showcase earlier this 
month at Mercure Grosvenor 
Hotel Adelaide.

The inaugural event which 
attracted over 140 guests put the 
spotlights on the accom, dining 
and event spaces AccorHotels 
has to offer in South Australia, 
Victoria and Tasmania.

 More than 20 luxury 
to economy hotel brands 
participated in the exhibition 
including Sofitel Melbourne 
On Collins, Mount Lofty House 

- MGallery by Sofitel, Pullman 
Melbourne Albert Park, Novotel 
Barossa Valley Resort, Mercure 
Geelong and ibis Adelaide.   

Hosted by Amanda Bachmann, 
an Adelaide correspondent for 
Channel 7’s Sunrise, the crowds 
were kept entertained with some 
generous giveaways including a 
four-night escape to Bali.

The new signature meeting 
offering from Mercure Hotels, 
Mindful Meetings (TD 22 Feb) 
was also introduced to attendees.

Pictured are AccorHotel 
representatives from the Vic SA 
properties and regional office.

roomsXML quality
ONLINE accommodation system 

roomsXML has announced that 
of the 95,834 global properties it 
offers, all of them are now three 
star and above.

Mark Luckey, md of roomsXML 
Asia Pacific said deleting all one- 
and two-star hotels may have 
decreased the company’s hotel 
count but it increases quality.

“Removing them makes search 
results faster and discourages 
people from booking crappy 
properties,” Luckey said.

“Lower end properties cost us 
money to keep them on board.

“If there are problems it reflects 
poorly not only on us but on the 
travel agent.”

Moving forward, roomsXML is 
continuing to focus on adding to 
their top-end inventory.

Vail clarification
TRAVEL Daily is clarifying Vail 

Resorts is running a promotion on 
its Epic Australia Pass (TD 11 May) 
rather than their Epic Pass.

The EAP is targeted to Perisher 
skiers looking to go to the US 
for a ski holiday and is not 
commissionable by travel agents.
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Email: careers@helloworld.com.au and reference your preferred 
location of interest.

# Only shortlisted candidates will be contacted

Hello New Career!
helloworld has a number of vacancies across the following 
locations:

•  Manager helloworld Toorak - VIC
•  Travel Advisor – helloworld Canberra Centre - ACT, helloworld  
    Eastgardens Westfield - NSW and helloworld Knox Westfield   
    - VIC

At helloworld, Australia’s fresh, new travel brand, our mission is to offer 
travellers unparalleled convenience, industry leading service and the 
best value, tailor-made holidays.
We believe the best service and advice comes from people who are 
passionate travellers themselves and can speak knowledgeably from 
their own experiences.  Some of your key objectives include:

•  Achieve monthly commission and service fee targets
•  Achieve sales of helloworld preferred partners.
•  Maximise each sale to its fullest through upsell and cross-sell  
   opportunities.
•  Excellent airfare knowledge and able to provide alternatives in all  
   travel classes
•  Deliver unparalleled, passionate, educated and insightful customer  
   service in a customer centric manner.
•  Be responsible for the development and maintenance of loyal,  
   repeat customers and ensure all client data is current and housed  
   in the database.
•  Implement individual and team local community business  
   development initiatives to drive sales growth.
•  Adopt and adhere to all Company Agency systems and standards.
•  Full Time Permanent positions
•  Salary negotiable and commensurate with experience

If you thrive in supportive and motivating environments, then we’re 
most likely your employer of choice.  Contact us today to enquire about 
joining helloworld – winner of Australia’s Best Travel Agency Group 
2014.

WELCOME to Brochures of the Week, Travel Daily’s Monday feature.
If your firm is releasing a new brochure you’d like to make the industry 
aware of, send a brief description summarising its features and 
itineraries, including a PDF of the front cover, and contact details to 
brochures@traveldaily.com.au.

Brochures

Travel Oz 3 year deal
ANOTHER three years of Travel 

Oz has been locked in by the 
Seven Network.

The travel program dedicated 
to Aussie destinations has been 
allocated a 90-minute time 
slot every weekend, with new 
episodes to go to air in mid Jun.

Rio Carnival escapes
TWO new Rio de Janeiro city 

breaks for the Rio Carnival 
weekend have been introduced 
by Tucan Travel.

Clients can either spend four-
nights in a hotel near Copacabana 
Beach or a city hotel closer to the 
Sambadrome and street parties.

A ticket to the Sambadrome 
parade is included - CLICK HERE.

Beverly Hills promo
BEVERLY Hills Conference & 

Visitors Bureau has called upon 
twelve celebrity influencers to 
launch its Definition of Luxury 
campaign.

The push includes a published 
book detailing the influencer’s 
perspective on Beverly Hills, a 
LoveBeverlyHills.com microsite, 
web adverts, a social media 
campaign and videos.

In the book, Aussie chef Curtis 
Stone zones in on the city’s 
dining, Rachel Zoe on style and 
Kelly Wearstler on design.

Star’s $1 billion plans
UP TO $1b will be invested into 

positioning the Star Sydney as a 
leading events and entertainment 
destination for local, domestic 
and international guests.

The Star’s Pyrmont St entrance 
will be transformed with custom 
lighting, a reflection pool and a 
Star sculpture while black & white 
marble floors and chandeliers will 
welcome guests into the new-
look hotel reception.

Work already in progress at the 
property includes the refurb of 
Astral Tower and Residences, set 
for completion later this year.

Also in the pipeline is a new 
200m tower with approx 360 
hotel rooms and apartments and 
a connected ribbon development, 
with branding of the hotel yet 
to be announced, but talks 
underway with The Ritz-Carlton.

A new logo has also been 
introduced by The Star Sydney 
in a move to consolidate the 
Group’s properties into a single 
brand identity (TD 28 Aug).

Evergreen specials
TO SERVE as a distraction from 

the “relentless news coverage” 
about the nation’s longest 
election campaign, Evergreen has 
put “Election Winning Offers” on 
the table.

Book the 15-day Splendours of 
Europe River Cruise before 02 Jul 
for 2017 and pay $3,995pp - a 
saving of up to $2,390pp.

The cruise will explore 15 
different cities and includes 41 
meals, transfers, tipping & “You’re 
Invited” cultural experiences.

For more, CLICK HERE.

Contiki - Winter Europe 2016/17
The 2016/17 winter Europe program introduces 
Iceland, following the country’s successful roll out 
in the 2016 summer program. The four-day itinerary 
takes in Reykjavik, with a visit to the hot springs and 
an excursion to see the Northern Lights. Trips range 
from the three-day London Explorer, 16-day Great 
Britain and Ireland to the 25-day European Quest. 
Covering 18 countries the brochure includes Austria, 

Hungary, Ireland, Italy, Netherlands, Spain and more.

APT - Europe River Cruising 2017
Seven Small Group Journeys for 20 guests have 
been added to this year’s brochure, showcasing 
destinations such as Croatia, Montenegro, France, 
Italy and Great Britain at a more leisurely pace. 
Guests who choose these land tours can take part in 
Signature Experiences ranging from a cooking class 
with a Michelin Star Chef at their apartment in Lyon 
to dinner at the Museum of Cycladic Art in Athens. 

Highlights of the brochure include new experiences along with Special 
Interest Cruises such as the Cycling Cruises and Wine Cruises.

Swan Hellenic - Classic Cultural Cruising 2016/17
Traversing the Mediterranean and Atlantic Isles, Swan 
Hellenic’s new brochure details over 30 cruises aboard 
Minerva. During the Northern winter, the vessel 
will remain in Mediterranean and Atlantic Isles and 
throughout the 2017 European spring, summer and 
autumn, guests will have the opportunity to search 
for the Northern Lights, venture into the Gulf of 
Bothnia, or circumnavigate Ireland. Minerva will then 

head down to the Mediterranean for the late summer and autumn, to 
spend time exploring the French Riviera, Adriatic and Greek Isles.

Topdeck - Europe Autumn, Winter, Spring 2016/17
A revamped Europe brochure has been unveiled a 
month earlier than last year with an additional six 
journeys. New itineraries include the four-day Iceland 
Adventure, 24-day Western Compass, seven-day 
Southern Runner, 16-day Western Corners, 10-
day Western Runner and the nine-day Northern 
Directions. Activities on existing tours have also 
been mixed up with a stop at Disneyland on the Paris 

Christmas trip slotted in, along with the torchlight processions during 
Hogmanay in Edinburgh.
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General Manager
Operations and Administration

Please send letter and resume to HR Manager, Nicole Robertson 
at employment@scenic.com.au.  Please email the same address if you 

wish to view the full Position Description. 

Scenic is Australia’s leading luxury global travel company with offices 
around the world.  Offering unique handcrafted journeys to all continents, 
Scenic’s extensive collection of all-inclusive luxury river cruising and land 
touring experiences have been expertly designed to delivery on the best of 
each destination. 
The role of General Manager - Operations and Administration, Scenic 
Australia will be based in Head Office Newcastle with the successful 
candidate required to oversee the operations of the Australian business, 
to drive performance and standards and to ensure exceptional levels of 
quality, efficiency and customer service.
This role will have responsibility for IT, Human Resources, Guest and 
Corporate Affairs whilst overseeing the operational departments of the 
business as well as having an understanding of all other departments 
within the organisation.
The purpose of this role is to:

•  plan and direct all aspects of the business’s strategic plans,  
   operational policies and initiatives;
•  ensure operations consistently meet the changing needs of the  
   business;
•  drive business growth;
•  ensure proper operational controls, administrative and reporting  
   procedures; and
•  to ensure operating efficiency.

The successful candidate will be required to:
•  oversee the management of the day to day operational activities within  
   Head Office;
•  enhance all aspects of the business operations to deliver exceptional  
   levels of performance, quality and service;
•  plan strategically to maximise profitability;
•  collaborate with the management team to develop and implement  
   plans for operational infrastructure of systems, processes and  
   personnel designed to accommodate the rapid growth and changing  
   objectives of the company;
•  oversee the management of the IT Department, Newcastle based  
   Operations teams, HR Department and Guest and Corporate Affairs;
•  Maintain all trade marks and Business Licences.

It will be essential for you to have:
•  Tertiary qualifications in Business Management, Finance or related  
    field;
•  extensive skills and experience in similar management roles;
•  a proven track record of achievement in operations and corporate  
    administration;
•  experience developing and motivating a high performance team and  
   be hands-on and customer centric;
•  superior communications and negotiations skill, be results orientated  
   and commercially astute;

It is also desirable for you to have experience within a fast paced, 
entrepreneurial environment and experience within a customer service 
contact centre.

Perth’s first TIME Function

TRAVEL Industry Mentor 
Experience (TIME) held its first 
networking function in Perth 
last week, hosted by the Frasers 
Suites, Perth.

TIME offers business skills, 
development guidance, support 
sessions and peer to peer 
mentoring within the travel and 
tourism industry.

Those attending the inaugural 
Perth session were addressed 
by Penny Spencer, chair of TIME, 
Zoran Panzich, group state 
manager, helloworld and TIME 
Mentor as well as Salv Silvera, 
general manager WA, CTM and a 
graduate of the TIME program.

Pictured above are Penny 
Spencer (left) and Julie Hogben 
from Magic Travel at the event.

Congratulations

KERRIE 
WALKER

from Y Not Travel

Kerrie is the top point 
scorer for Round 8 of 

Travel Daily’s AFL footy 
tipping competition. 
She’s won herself a 

Canadian food hamper 
from Collette.

Round 8 Winner

Major prize for the 2016 footy 
tipping competition is return 
economy class airfares flying 

with EMIRATES to any one of 
the 39 cities they fly direct to 

in Europe including Rome
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 Aloft Mexico signings
VERACRUZ, the main 

commercial seaport in Mexico 
will next year welcome its first 
Aloft hotel, and in 2018 the brand 
will debut in Juriquilla, Queretaro.

Aloft Veracruz will be across 
the street from the Veracruz 
Convention Center and offer 
165-rooms with free wi-fi.

Located in an industrial corridor 
on the northern end of the city, 
Aloft Queretaro will be steps 
away from the Antea Lifestyle 
Center and feature a bar & cafe.

Tailstrike investigated
A JETSTAR tailstrike which 

occurred during takeoff at 
Melbourne Airport last Wed 
is under investigation by the 
Australian Transport Safety 
Bureau (ATSB).

Fairfax is reporting that once 
the Airbus A320 became airborne 
the pilot aborted the flight 
to Hobart and landed back in 
Melbourne.

Passengers were transferred to 
another Hobart bound flight and 
no one suffered any injuries.

The ATSB takes tailstrike 
incidents seriously and has 
stood down the pilot during the 
investigation which is not due to 
be complete until Nov.

Socceroos incentive
THE consultant with the highest 

revenue of booked and deposited 
Socceroos packages with Qantas 
or Viva! Holidays from now until 
30 May will win $100 Bonus Trip 
Dollar$ and a ‘money can’t buy’ 
experience for their customer.

The unique prize is a personal 
Socceroos sideline experience 
including watching the team 
warm up before their match, 
CLICK HERE for more details. 

SYD T2/T3 pax pick-up
SYDNEY Airport is expanding 

pax pick-up options at the T2/
T3 Domestic area from 19 Jul 
including a free one hour parking 
option at the Blue Emu Car Park.

http://traveldaily.com.au/click?http://www.traveldaily.com.au
http://traveldaily.com.au/click?mailto:employment%40scenic.com.au?subject=
http://traveldaily.com.au/click?http://www.emirates.com/au/english/
http://traveldaily.com.au/click?http://www.gocollette.com/en-au
http://traveldaily.com.au/click?http://www.qhv.com.au/uploads/page/505/QH_Football_Incentive_LR-FINAL.pdf


Website: www.traveldaily.com.au   |   Phone: 1300 799 220   |   Fax: 1300 799 221   |   Email: info@traveldaily.com.au Page 8

Monday 16th May 2016

Helloworld for Business gathers in Singapore
SINGAPORE’S Shangri-La Hotel played host to more than 100 Helloworld for Business members and 

suppliers last weekend, with the group holding its annual summit which included plenty of useful content, 
updates from senior Helloworld staff and input from suppliers as well as emcee Ross Greenwood.

An on-site exhibition featured a range of key partners, and the weekend wrapped up on Sat night with a 
“beach-themed” casual gala dinner at the Tanjong Beach Club. These pics were taken during the conference, 
with lots more now online at facebook.com/traveldaily.

RIGHT: Sarah 
Whitty from The 
Hotel Connection 
with Neil Wood of 
Traveltoo.

BELOW: Chris 
Petty of United 
Airlines with 
helloworld’s David 
Padman.

ABOVE: Helloworld head of Associate 
Networks David Padman; Qantas international 
ceo Gareth Evans; Helloworld ceo Andrew 
Burnes with Vanessa Hudson and Neil Ager 
from Qantas.

RIGHT: Justin Montgomery from 
Amadeus with Peter Williams fom 
Phil Hoffmann Travel.

ABOVE: Kristine Chippendale from Qantas; 
Tom Goldman OAM from Goldman Travel 
Corporation; and Kate Cameron, Helloworld for 
Business national manager.

LEFT: Sabre’s Richard Morgan with Serko ceo 
Darrin Grafton.

RIGHT: High profile journalist Lisa Allen of 
The Australian with Neil Wood of Traveltoo.

RIGHT: Neil Ager of Qantas with Jenny 
Williams from Shangri-La Hotels & Resorts.

LEFT: Neil Ager from Qantas with Donna 
Meads-Barlow of DBT Corporate/Cruisescene.

Meads-Barlow’s diabetes organisation The 
Danii Foundation, also saw a significant victory 
yesterday when Prime Minister Malcolm 
Turnbull unveiled an election commitment 
of $54m for Continuous Glucose Monitoring 
technology.

Helloworld is a key supporter of the Danii 
Foundation’s Jelly Bean Ball, which is coming 
up on 25 Jun in Sydney - tickets now available 
by emailing emily@danii.org.au.

BELOW: The 
conference was 
MC’d by Channel 
9 presenter Ross 
Greenwood, pictured 
with Digby Warren of 
The Journeymasters.
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Q11. What is 
the name of 
the unique 
panoramic 
revolving 
restaurant of 
New Caledonia?

CLICK HERE  
for a hint

This month Travel Daily, New Caledonia Tourism and Aircalin are giving 
agents the chance to win a trip to New Caledonia. The prize includes:
•	 Two return economy class flights on 

Aircalin
•	 5 nights at Ramada Hotel & Suites  Noumea 

staying in a one bedroom apartment
•	 Daily breakfast
•	 One week unlimited golf for two at the 

Exclusiv Golf de Deva + Garden Golf de 
Dumbea

•	 Return airport transfers
To win, answer every daily question correctly 
and	have	the	most	creative	answer	to	the	final	
question. Send your entries to newcalcomp@traveldaily.com.au

HLO upgrades TTV
HELLOWORLD ceo Andrew 

Burnes has confirmed the 
company is now expecting its total 
transaction value for FY17 to be 
between $5.3 and $5.4 billion.

According to an ASX update 
issued this morning, Burnes said 
the increased turnover was a 
result of the merger with AOT 
Group which will have a full year 
of TTV coming through in 16/17.

He also cited improved trading 
conditions in the QBT corporate 
division, with successful bids for 
the NT govt and PwC accounts.

Burnes on incentives
A SIGNIFICANT part of supplier 

incentives to Helloworld come 
from hitting targets, with the 
company’s ceo Andrew Burnes 
saying he is working to rejig the 
process to get more support from 
the first dollar of sales.

He said in some cases growth 
targets are “utter bulls**t...it’s like 
the first X million doesn’t matter.

“At AOT there was always 
an expectation we would be 
rewarded for what we sold 
whether it was $1,000 or $1 
million worth...we’re doing a lot 
of work on trying to ensure that 
for the business we do deliver 
we get better rewards from 
dollar one,” he told delegates at 
last weekend’s Helloworld for 
Business conference in Singapore.

AFTA tackling IATA on ADMs
AFTA ceo Jayson Westbury has 

flagged significant upcoming 
discussions with the International 
Air Transport Association over a 
number of issues, saying we will 
be “taking the fight to them” at 
the upcoming Passenger Agency 
conference in Sep this year.

One item on the agenda aims 
to reduce the number of Agency 
Debit Memos (ADMs) issued.

Currently in Australia there are 
66,000 ADMs issued each year 
worth about $10 million - that’s 
one for every 362 tickets.

During a presentation at 
the Helloworld for Business 
conference in Singapore on 
Sat, Westbury said in the USA 
negotiations with the ARC 
settlement system had resulted 
in a massive 42% reduction in so-
called “undetermined ADMs” by 
introducing new categorisations.

Other key IATA issues include 
the proposed Resolution 890, 
which would implement a 
“remittance holding capacity” - 
essentially an agency credit limit.

Westbury said this would be an 
“operational nightmare” with the 
prospect of ticketing being turned 
off for agents in peak periods.

“IATA haven’t thought it 
through,” he said, with the 
proposed alternative of a new 
IATA EasyPay option described as 
a “flight of fantasy”.

Westbury’s presentation also 
detailed the growing consumer 
awareness of ATAS, with the 
marketing campaign now having 
reached 4.8 million consumers in 
the travel planning phase.

Other AFTA initiatives underway 
include talks with government 
about credit card surcharging and 
third party chargeback exposures.

Lead generation for 
helloworld agents

HELLOWORLD for business 
(HFB) members will have access 
to SME leads generated by the 
firm’s QBT corporate division, 
with a formal referral process 
currently being implemented.

The move was unveiled on Sat 
at the Helloworld for Business 
conference by David Padman, 
head of HFB, Associates and My 
Travel Group, who said it was 
part of a revolution in the group’s 
value proposition.

Other advantages detailed 
during the conference include 
corporate hotel programs, the 
new HFB website with agent 
finder (TD 09 May), the Carlton 
In Business partnership and 
new agreements with Serko and 
GlobalStar Travel Management.

“We have a vision to be 
Australia’s best corporate travel 
agent and TMC network...we start 
where the others stop,” he said.

Further projects in the works 
include the development of 
corporate product feeding off 
helloworld’s leisure ranges.

Padman said there were now 
73 members of Helloworld for 
Business, an increase of nine 
compared to the same time last 
year and with overall TTV up 2% 
in a “tough market”.

Congratulations

DALE WOOD
from Travel Beyond Group

Dale is the top point scorer 
for Round 12 of Travel 

Daily’s Super Rugby footy 
tipping competition. He’s 

won a double pass to 
Taronga Zoo, courtesy of 

Taronga Zoo.

Round 12 Winner

Major prize for the 2016 footy 
tipping competition is return 

economy class airfares to Dubai 
flying with EMIRATES. Emirates 
has 77 flights per week to DXB.
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Top 5 agencies with the highest growth will receive a $1000 gift card 
Stores who issue the first 100 tickets will receive a $50 gift card  

Incentive period: 09 May – 12 June 2016. Grand Prize will be awarded to the agent with the highest percentage growth vs same period last year on any 
Air France/KLM coded international flight via Self Plate or Air Tickets. They will receive economy  flights and 3 nights accommodation in Paris and 

Amsterdam. The winning agency must meet a minimum $5,000 sales criteria in any class on Air France/KLM in both years. Runner up prizes are based 
on second most improved sales over the same period last year will receive a magical weekend in Melbourne including flights from your capital city and 
2 nights accommodation. The next 5 agencies with the highest growth will be awarded a $1000 Gift Card. Infant, cancelled or refunded tickets are not 

eligible. Agents who issue the first 100 tickets will receive a $50 Gift Card. Receipt of a prize may have Fringe Benefits Tax (FBT) implications. To the 
extent that there is any FBT liability, this will be paid for by the employer of the recipient. The grossed-up value of a prize and any other fringe benefits 

the recipient receives during the course of the FBT year may be reported on the recipient’s annual PAYG Payment Summary as required by taxation law. 
All prizes are only open to full time international selling agents of helloworld Branded, Associate, helloworld for Business, My Travel Group and Air 

Tickets. Winners must be employed as such at the time of travel. Helloworld Limited and Air France/KLM reserve the right to cancel or alter the 
conditions of the incentive at any time. 

Win a trip for 2 to Paris & Amsterdam 
Runner up gets a magical weekend in Melbourne  



 

 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

ACADEMIC MARKET 
CORPORATE TRAVEL BUSINESS DVELOPMENT MANAGER 

MELBOURNE – SALARY GUARANTEE $130K - $150K 
If you consider yourself a consummate professional in Sales 
with experience in the Corporate TMC market, we have a 

prestigious new role available with one of the most dynamic 
TMCs in the business. Targeting the ACADEMIC market, you 

must be driven by winning new business and achieving 
targets.  You will be rewarded with a top salary, generous 

KPI bonuses plus amazing benefits & incentives. Guaranteed 
salary on offer plus fantastic bonuses.   

 

REVENUE GUN REQUIRED! 
AREA REVENUE MANAGER  

CHRISTCHURCH – SALARY PKG UP TO $85K 
Take your career to the next level and join this industry 

leader as an Area Revenue Manager in Melbourne or the 
Gold Coast. Work closely with GM’s, Sales & Marketing teams 
to implement revenue management processes, forecasting, 

channel management, budgeting, competitor analysis & 
management reporting to achieve revenue goals. Great 

salary + bonuses on offer. Prev. experience in a similar role 
overseeing multiple properties a must. 

 

DEVELOP THE MARKET!  
AREA SALES MANAGER  

BRISBANE – SALARY PKG UP TO $84K 
A great new role exists for an experienced sales professional 

to sink their teeth into. As a Sales Manager you will grow 
business through existing accounts as well as identify, build a 
pipeline & convert new business opportunities. Strong base 

salary plus bonus on offer for the right candidate. Previous 
experience in travel or hospitality developing new business & 
managing a portfolio of accounts is essential along with high 

level presentation, negotiation & communications skills. 
 

 

 

BE THE FACE OF THIS UNIQUE, NEW CONCEPT 
LEADING HOTEL MICE BDM 

SALARY PACKAGE $105K 
Are you a talented MICE BDM looking to sell a fantastic new 

hotel space? This dynamic, award winning hotel has just 
finished a multi-million revamp of their Events and 

Conferencing areas. Aimed at the higher end of town, you 
will enjoy representing this unique facilities to your PCO and 
Corporate clientele. Boasting amazing waterfront views, your 
clients will be lining up to have their next high profile launch, 

function or conference in this prestigious space. 

 

 

 

AUSTRALIA’S ONLY DEDICATED EXECUTIVE RECRUITMENT TEAM 
executive@aaappointments.com.au  

NSW & ACT - 02 9231 2825       VIC, WA, SA & TAS - 03 9670 2577       QLD & NT - 07 3229 9600 
 

FOR ALL THE BEST EXECUTIVE VACANCIES VISIT OUR WEBSITE www.aaappointments.com.au 
 

 

* NEW ROLE* A RARE OPENING  
NSW/ACT TRAVEL INDUSTRY BDM 

SYDNEY –STRONG SALARY PACKAGE 
This is a brand you want to represent, well known as a leader 

in their field, agents will greet you with open arms. Be the 
face of this brand calling on the industry to promote and sell 

this great product. Use your strong sales skills to increase 
revenue whilst also looking after your existing customers. If 
you love to be challenged and love finding new business 

opportunities whilst maintaining the existing then this is for 
you, send your CV today.  

 

DRIVE, DEVELOP & DELIVER! 
GROUP DIRECTOR OF SALES 

GOLD COAST – EXECUTIVE PKG + BONUSES 
Come & join this industry leader as their Group Director of 
Sales. You will lead & manage a team of sales professionals, 

developing & implementing sales strategies across the 

group, manage multiple segments & drive revenue targets to 
reach company goals. Exceptional leadership skills a must 

along with experience in a similar role with previous 
regional, country or global responsibilities. An executive pkg. 

on offer including strong base + bonuses + benefits. 

 

 

     
  www.aaappointments.com.au 

 

 

 

UNIQUE HOTEL GROUP 
DIRECTOR OF SALES 

MELBOURNE – SALARY PKG TO $110K (DOE) 
Reporting to the General Manager, you will be responsible 
for the growth & success of this amazing property across all 
market segments. They now need an experienced DOS to 

drive all the sales & marketing plans across the property. Not 

afraid to roll up your sleeves & be hands-on, it's important 
you have a solid understanding of both corporate & leisure 
markets, combined with professional sales skills & previous 

experience leading & motivating a sales team. 

MANAGE SUCCESS 
KEY ACCOUNT MANAGER  

SYDNEY - SALARY PACKAGE $100K PLUS BONUSES 
Manage a premium portfolio of key blue chip clients with the 

objective of growing revenues, increasing margins and 
retaining the business. You need a thorough knowledge of 

corporate travel as well as the professional communication & 
negotiation skills needed to deal with people at all levels up 
to Executives. Move to a TMC who celebrates and rewards 
success and offers long term career development. Enquire 

today. 

 

 

        

Want your career search handled confidentially?  Call the experts! 
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