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TWENTY of Australia’s best
travel agents have returned to
reality after the Globus family of
brands’ exciting and indulgent
2017 Supertour came to an end,
following 10 days of sightseeing,
exciting activities and plenty of
wining and dining across Mexico.
The highly anticipated annual
expedition, which was based on
the Globus Wonders of Mexico’s
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THE group kicks back at a beach-

Yucatan itinerary, was rewarded a beach-front gala at The Ritz- , front gala at The Ritz-Carlton, Cancun.
to 2016 top sellers of Globus, Carlton, Cancun. 'L T ——
Cosmos, Avalon Waterways and “Our guests celebrated the end x il 2
Monograms holidays. of the 2017 Supertour in style. s |
Highlights included: visiting They dined on slow braised Black 2
the enormous pyramid inside Angus short rib and Mexican
the Mayan site of Ek’ Balam; chocolate fondant, and then
watching the flamingos in Rio danced the night away on an
Lagartos; and wandering amongst jjjyminated sand dance floor to
the incredible architecture of San  |5ssic hits” Williams said.
Francisco de Campeche. ) Agents enticed by tales of the
Globus family of brands” md Supertour can earn their place on
Australasia Stewart Williams the 2018 trip by selling Globus
said the trip ended on a high at family of brands’ products.

AGENTS concentrate on
not falling as they get up
close and personal with a

WI;Z\RT|C|PANTS playing with fire in Uxmal. | |

AGENTS finish
their Mexican
adventure with
a surprise stay at
the Ritz-Carlton,
Cancun, also the
venue for their
gala beach party.

MINGLING at Porfirio’s
restaurant, Cancun.

DINNER at the quirky La Parrilla
Mexican restaurant.
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THE UNESCO | -
i World Heritage | R
Site of Uxmal, \‘
one of the \
most important
archaeological (
sites of Mayan

culture. ‘
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