
Everything you need to sell Norwegian Cruise Line’s seven-day roundtrip cruise from Honolulu,  
voted the Best Hawaii itinerary 13 years in a row by Porthole Cruise Magazine. 

BROCHURE
Download Norwegian’s latest 

Hawaii Cruising Guide, featuring 
dining, accommodation, 

entertainment and activities. 
Customise the PDF brochure with 

your call to action.

FLYERS
Access the latest promotional 
flyer for Norwegian’s Hawaii 
US$500 onboard credit offer, 

available on all sailings departing 
September 2018 onwards. 

Download a promotional flyer and 
personalise with your agency’s 

call to action. 

FOR MORE INFORMATION CONTACT YOUR BDM
OR EMAIL SALESSUPPORTAUNZ@NCL.COM

HAWAÌ I 
CRUISING GUIDE

2018 – 2021

VOTED BEST HAWAÌ I ITINERARY BY PORTHOLE CRUISE MAGAZINE
Honolulu | Kahului | Hilo | Kona | Nawiliwili

DREAMING OF A  
HAWAI I HOLIDAY?

*Prices cover the cruise only for the least expensive inside or balcony stateroom, and are per person based on twin share, inclusive of fuel costs (subject to change). Prices and itineraries are correct as at 29 June 2018 and are subject to change or withdrawal. Prices do not cover all products 
and service offerings that relate to the cruise. Price based on 2 February 2019 departure.  +Hawaii Free at Sea: valid until 31 July 2018 unless extended. Studio, Inside, Oceanview and Balcony staterooms choose 1 free offer. Suite bookings choose up to 5 free offers. 1-night hotel pre-cruise is 
subject to availability and must be booked 30 days in advance. Shore excursion credit is $50USD per port per stateroom. †Reduced deposit: valid until 31 July 2018. Deposit offer is valid on mini-suites & below. Suite categories are not applicable for this offer. 3rd and 4th guest sail at a reduced 
rate only valid on select dates. US$3,200 value is based on all 5 offers and US$500 onboard spend when you book a Suite category. Value is per stateroom. ~Up to US$500 onboard spend: valid until 16 July 2018 unless extended. Onboard spend is per stateroom, in U.S. Dollars, will be applied 
to 1st and 2nd guest on the reservation and is based on cruise length and category booked. Offers and combinability with other promotional offers is subject to change at any time per Norwegian Cruise Line’s discretion. Other restrictions may apply. For full terms & conditions, visit ncl.com.au. All 
rights reserved. Norwegian Cruise Line is not responsible for typographical errors or omissions. Best Hawaii itinerary as voted by Cruise Passenger Magazine. Ships’ registry: BAHAMAS & UNITED STATES OF AMERICA. © 2018 NCL Corporation Ltd. NCL Australia Pty Ltd. ABN 80 607 578 781.

CALL 1300 255 200 

| VISIT NCL.COM.AU | 
CONTACT YOUR TRAVEL AGENT

OFFER ENDS 16 JULY

7 DAY HAWAI

`

I CRUISE

PACIFIC OCEAN

•
•

•

• •

NA – PALI COAST

NA –WILIWILI

HILO

KONA

KAHULUI

HONOLULU

INSIDE FROM

pp twin share

$

2,460

*

pp twin share

BALCONY FROM

$

3

,

457 

*

• CRUISE ONBOARD PRIDE OF AMERICA

•  DEPARTS EVERY SATURDAY FROM HONOLULU

• 4 ISLANDS IN 7 DAYS

• OVERNIGHT STAYS IN MAUI AND KAUA’I

•  NEARLY 100 HOURS ONSHORE 

• 15 RESTAURANTS AND 12 BARS & LOUNGES

• VOTED BEST HAWAI`I ITINERARY FOR 13 YEARS

NORWEGIAN’S FREE AT SEA

DOWNLOAD PDF  
BROCHURE

DIGITAL ASSETS
Access digital assets including a digital tile, MREC  

and leaderboard for Norwegian’s Hawaii offer.

EMAIL SIGNATURE
Include Norwegian’s Hawaii offer email signature in the footer of 

your emails to generate interest in our current offer.

VIEW HERE

VIEW HERE VIEW HERE

DOWNLOAD DIGITAL  
BROCHURE

NORWEGIAN’S  
HAWAI ’I OFFER TOOLKIT
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Today’s issue of TD
Travel Daily today has nine 

pages of news including a front 
cover page for NCL, a photo 
page for Traveleague, plus full 
pages from: 

• TMS Talent/inPlace
• CAPA
• Travel Industry Exhibition

BOOK
7 PAX

TO EARN
A FREE
TOUR

LEARN MORE  ›

7 for 1 is on now!
OFFERS VALID UNTIL  

31 JULY 2018  
UNLESS SOLD OUT PRIOR

WINTER
WANDERLUST

ENDING 
SOON

FLY FREE  
ON SELECTED 

RIVER  
DEPARTURES

SAVE UP TO 

$6,200
PER COUPLE

ON SELECTED 
OCEAN  

DEPARTURES

CLICK HERE

NCL Hawaii toolkit
NORWEGIAN Cruise Line 

has created a Hawaii toolkit for 
travel agents, offering a series of 
materials to help sell the line’s 
seven-day round-trip cruises from 
Honolulu - see today’s cover page 
for full details.

Gai Tyrrell heads Globus
GLOBUS Australasia will 

complete its first change of 
leadership in 20 years next 
month as Gai Tyrrell takes over as 
managing director (TD breaking 
news yesterday).

Having announced her 
resignation as the regional head 
of Hawaiian Airlines last week 
(TD Fri), Tyrrell was yesterday 
confirmed as the successor to 
Stewart Williams, who stepped 
down from Globus in Feb after 
leading local operations since 
1998 (TD 08 Feb).

“I am delighted to be joining 
the Globus family and I very 
much look forward to sharing my 
expertise with the team, as we 
build on past achievements and 
shape an even stronger future for 
the Australasia business,” Tyrrell 
said of her new role.

“It’s an absolute privilege to 
have the opportunity to lead the 
business in our region to exciting 
growth ahead,” she said.

Globus has been led in Australia 
over the past four months by 
interim md and director of sales 
Peter Douglas, who welcomed 
Tyrrell’s appointment.

“The Globus family of brands is 
at a very exciting point in its 90-
year history and Gai will play a big 
part in leading us into the future 
as we envisage continued growth 
across our Avalon, Globus, 
Cosmos and Monograms brands,” 
Douglas said.

Globus president and ceo Scott 
Nisbet said Tyrrell brought a deep 
appreciation of travel agency 
partners, “which she rightly views 
as a top priority”.

EXCLUSIVE CANADA
AUTUMN WONDER

12 NIGHTS
FROM

$6,695
PER PERSON/ 
TWIN SHAREAIRFARES INCLUDED

1300 794 959
WWW.CANADA-ALASKA.COM.AU
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LEARN MORE

THE
THAT
MADE

Reservations 02 9260 4300 
 au.flyasiana.com

From Nov 18 ~ Mar 19

Airport Tax Inc

FLY BUSINESS CLASS 
 TO KOREA AT PY FARE 

SEOUL 
RETURN FROM

$2600

LEARN MORE

Keep your 
customers 

coming 
back

ENJOY TODAY
www.expedia.com.au/
taap
telephone
1800 726 618
email
expedia-au@ 
discovertheworld.com.au

Beginning now.
up to35%

Make it a summer
to remember

THE CONFIDENCE OF PARTNERSHIP

007 803 321 8090

meliapro.com

WORLDWIDE
ESCORTED
TOURS

MORE INFO

1300 856 661

traveldirectors.com.au

The Himalayan Express
CHINA | TIBET | NEPAL | BHUTAN
25 DAYS BY RAIL, ROAD AND AIR. DEPARTS 6 OCT 2018

AC Hotels to enter Aus
MARRIOTT International will 

introduce its AC Hotels brand 
to Australia in 2020, with the 
signing of a 200-room property in 
Melbourne.

The AC Hotel by Marriott 
Melbourne Southbank will open 
under a deal with Melbourne-
based property development 
company Capital Alliance and be 
part of a 40-storey mixed-use 
development called Normanby.

It will feature collaborative 
spaces, including the AC lounge, 
which is a co-working space by 
day and a “social hub offering 
European-style tapas” by night.

The hotel will also offer its 
guests a 24-hour fitness centre, 
three food and beverage outlets 
and 150m2 of meetings and 
events space.

“The AC Melbourne Southbank 
underscores the growing demand 
we’re seeing in Australia for 
premium lifestyle hotels that offer 
style and functional design, as 
well as authentic and memorable 
travel experiences connected 
to the location,” said Marriott 
International senior director 
development, Australia and New 

Zealand, Richard Crawford.
The hotel marks Marriott 

International’s second major 
hotel deal with Capital Alliance, 
with Melbourne Marriott Hotel 
Docklands under construction.

The development will also 
feature high-end apartments, 
dining venues and shopping.

See page five for photos.

CAPA 2018 summit
THE countdown is on for the 

2018 CAPA Asia Pacific Summit, 
which will come to Sydney on 
01-02 Aug.

The summit is set to attract over 
600 industry peers, experts and 
leaders and is the region’s largest 
strategic aviation summit. 

For more details, see page 11.

TIE approaches
THE Travel Industry Exhibition is  

coming up, to be held in Sydney 
from 21-22 Aug.

Registration is open for the 
event, which organisers say “has 
been tailored to meet the needs 
of mobile, MICE and luxury 
industry” - more on pg 12.
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BRISBANE 
PORT MACQUARIE
SYDNEY (NORTH)
SYDNEY (SOUTH)
CANBERRA
MELBOURNE www.GPTNZ.COM  

DEAL 
OF THE 
YEAR! 

FLY 
FREE*

+
M
O
R
E

 

29 JULY - TO - 
3 AUGUST 2018

> CONSUMER 
EXPO >AGENT 
INCENTIVE 

Invite your clients along 
and if they book our DEAL 
OF THE YEAR at the Expo, 
YOU will be rewarded with 
a $50 COLES-MYER GIFT 
CARD per room booked*
*Conditions apply. Consumer only Expo.

> FREE
READY 
TO ROLL 
AGENT PROMOS

ORDER
NOW!

PRIORITY
ACCESS
2019 EARLY

BIRD SPECIALS

BONUS
$100PP OFF

®

QUICK! BOOK BY 14 JULY

SAVE
UP TO

$1,800PP 

USE CODE: PREEB100

GET THE VIP
TWEET-MENT
WITH A CHANCE TO 
WIN 3X $300 PARTY 
VOUCHERS WEEKLY 

TURN YOUR 
TWEETS TO 

TREATS!

®

EVERY BOOKING 
IS AN ENTRY!

WIN! 

T&C’S apply

We’re taking 40 lucky agents With us to Fiji!

CLICK HERE TO BEGIN

Register & complete our Matai Online Training Program 
before 27 July to go into the draw to WIN a spot.

PLUS! The first 150 agents to register and complete the 
program will also receive a $30 gift voucher.

Terms & Conditions

VIEW DETAILS

7 NIGHTS
HILTON & 
ESCAPADE ISLAND

FROM

$2,269
per person

$1000 
BONUS
VALUE!

           +                 +             +     

QF Noumea seats
QANTAS has applied to the IASC 

for an extra 100 seats per week 
on services to New Caledonia.

It plans an additional weekly 
flight from BNE to NOU from Dec 
(TD yest) and has requested its 
seat allocation also be available 
to a subsidiary, such as Jetstar.

Airport probe underway
THE Productivity Commission 

has called for evidence on the 
market power of Australia’s 
airport monopolies as it begins 
its investigation into whether 
greater regulation is needed at 
the country’s key gateways.

In an issues paper released 
yesterday, the commission 
outlined the terms of reference 
for its investigation (TD 22 Jun) 
and highlighted key areas of 
concern that will be addressed 
over a 12-month period.

It has called for submissions 
from interested parties on a 
range of areas, including airport 
market power, the potential 
abuse of power, service quality, 
commercial negotiations and 
regional services. 

Submissions are due by 03 Sep 
and a draft report is expected 
early next year.  

The investigation follows 
concerns expressed by major 
carriers and the Australian 

Competition and Consumer 
Commission (ACCC) over the 
monopoly power held by the 
country’s privatised airports.

The representative body Airlines 
for Australia and New Zealand 
(A4ANZ) has accused airports of 
reaping excessive profits while 
failing to provide quality service 
to carriers and the public, and has 
called for an end to the current 
“light-handed” approach to 
government regulation.

The Productivity Commission 
says areas it will consider include 
potentially excessive fees and 
charges, inefficient operation, low 
quality services and the manner 
in which commercial negotiations 
are conducted.

It will also consider if current 
ACCC powers are adequate to 
monitor airport monopolies.

Post-draft submissions and 
public hearings are planned in 
Mar and a final report to the 
Federal Government is due in Jun.

SeaLink departure
SEALINK Travel Group has 

announced that Paul Blewett has 
retired as company secretary, 
effective last Fri.

Chief financial officer Andrew 
Muir will continue as company 
secretary, having been appointed 
to the role in Jun. 
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2019 Small  
Ship Brochure  
OUT NOW!

ORDER YOUR
COPY HERE

THE team at Travel Daily 
were given the Wendy Wu 
VIP “tweet-ment” yesterday, 
receiving a box of delicious 
cupcakes to mark the tour 
operator’s 2019 earlybird deals 
going on sale.

Savings of up to $1,800 per 
person are available on 55 tours 
across China, Southeast Asia, 
India and Japan.

Travel savings and cupcakes 
- now that’s our idea of royal 
treatment, or should that be 
“sweet-ment”?

Window
Seat

present 
&

CRYSTAL CRUISES 
WEBINAR SERIES

WEBINAR 1 LAUNCHES 18 JULY
Register and tune in for your  
chance to win a luxury cruise.

Village offer seeks $51m
VILLAGE Roadshow has 

announced a $51 million share 
offer as part of a plan to cut debt 
and help offset the impact of its 
struggling theme parks.

Having sought a trading halt on 
the ASX (TD yesterday), the group 
today revealed details of a pro rata 
non-renounceable entitlement 
offer at a new share price of $1.65.

Village says the fully 
underwritten offer is supported 
by its shareholders and represents 
a 24.3% discount on the 
corporation’s last closing share 
price of $2.18 on Fri.

The move follows the group’s 
announcement last week that it 
will sell its loss-making Wet’n’Wild 
Sydney waterpark to the Spanish 
operator Parques Reunidos to 
raise $37 million (TD 02 Jul).

Village also provided a trading 
update, in which it said its 
Queensland theme parks continue 
to be affected by the tragedy at 
rival attraction Dreamworld.

Village operates the Sea World, 
Warner Bros. Movie World and 
Wet’n’Wild Gold Coast parks.

“As happened in similar tragedies 
overseas, attendance has been 
impacted on rides,” Village said.

“Gold Coast parks also 
experienced lower than expected 
attendances over the Easter school 
holidays in Apr, which coincided 
with the Commonwealth Games.”

Village said it expected a net loss 
after tax of between $10 and $6 
million this financial year, in line 
with a previous guidance provided 
in Apr.

Antiquity incentive
SEVEN Oceans Cruising is 

offering a travel agent incentive 
for bookings on select Voyages 
to Antiquity itineraries, providing 
bonus commission of $50pp.

The offer is for bookings named 
and deposited by 20 Jul.

CLICK HERE for details.

Japan flooding
THE Japan National Tourism 

Office (JNTO) has issued a 
warning stating that most of the 
country is under advisories of 
flooding and thunderstorms.

Kurashiki city and Soja city 
in Okayama prefecture have 
officially been issued with flood 
warnings, while Kita-Akita city in 
Akita prefecture is experiencing  
“ground loosening” heavy rain.

A statement issued by JNTO 
says that while it’s too early to 
see what effects the heavy rain 
has had on tourism, “we would 
recommend all visitors check 
the news and any other sources 
of information before moving 
around, especially the areas of 
western Japan that have been 
majorly affected”.

Buses have replaced trains 
between Hiroshima Airport and 
Higashi Hiroshima Station, with 
other airports experiencing flight 
delays and cancellations.

CLICK HERE for information.
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Are you motivated to achieve sales targets and love the 
challenge of a growing business?

The role is based in Brisbane with the key objective of growing 
Bunnik Tours’ presence with travel agencies in Qld and northern 
NSW. 

Find out more about this role and join a company with a 
reputation for service, innovation and quality. 

Bunnik Tours are the small-group-touring specialist with tours 
to Europe, Middle East, Asia, Africa and the Americas. 
For industry professionals with a passion for travel and 
innovation we have an exciting opportunity to join our team.

Business Development Manager - Qld

APPLICATIONS CLOSE 13 JULY 2018

®

More info 
click here

NEW
EGYPT & 
JORDAN
2019/20

New Programs 
New Brochure 

Fly Free

CLICK FOR  
NEW BROCHURE >

CLICK FOR  
NEW BROCHURE >

*conditions apply

FRANCE 
RIVER CRUISING 

2019
OUT NOW!

8 day South of France 
cruise from only
$2,825pp*

AC Hotels to open in Melb

THE first AC Hotels by Marriott 
property to debut in Australia, 
AC Hotel by Marriott Melbourne 
Southbank, will feature an 
outdoor, infinity-edge swimming 
pool spanning the width of the 
building (pictured above).

Marriott Int’l area vp Australia 
and NZ Sean Hunt said the signing 
of the property, set to open in 
2020, was “testament to Marriott 
International’s continued success 
in Australia where we currently 
operate 18 hotels and have 17 in 
the pipeline”.

A render of the hotel’s exterior 
is inset.

Cruiseco program
CRUISECO has released its new 

Christmas Collection, featuring 
deals for 23 packages across 12 
cruise brands.

To accompany the launch, the 
Cruiseco team is running a “12-
days of Christmas” promotion 
providing packages and specials 
to all Cruiseco members.

To view an online version of the 
collection, CLICK HERE.

Art Series checkout
ART Series Hotels is bringing 

back its World’s Latest Checkout 
to encourage guests to overstay 
their booking as long as no one 
else has booked their room. 

From 16 Jul to 19 Sep, guests 
can call reception between 8am 
and 10am to request changing 
their check out time to 1pm, 
3pm, early evening, or even the 
next day.

To book, CLICK HERE.

Taiwan typhoon
TYPHOON Maria will make 

landfall in Taiwan today, 
according to Smartraveller.

Expect high winds, rain and 
storm surges in coastal area and 
disruptions to services. 

Travellers should contact tour 
operators or airlines for info. 

Trav Counsellor vid
A NEW series of videos released 

by Travel Counsellors provides a 
peek into the lives of members 
who run their businesses from 
home offices across the country.

The videos show members 
sharing their “backgrounds, 
motivations, triumphs and 
challenges”, and will be used 
primarily as a brand awareness 
tool; CLICK to view the episodes.

Luxury Escapes TV
SEASON three of Luxury 

Escapes: The World’s Best 
Holidays is set to launch on 
Channel 10 on 14 Jul, showcasing  
22 destinations around the world.

The 13-part premium travel 
series, produced by holiday 
website Luxury Escapes in 
partnership with American 
Express, will be hosted by Sophie 
Faulkiner and Shane Jolley and 
will cover new locations each 
episode, airing on select dates 
until 08 Dec.

New app for BA
MEMBERS of British Airways’ 

Executive Club can now download 
the new Executive Club Reward 
app, allowing them to discover 
ways to collect and spend Avios 
points, find new offers and view 
their Avios balance.
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If you are interested in applying for this role, please send you resume to 
careers@helloworld.com.au

Only short-listed candidates will be contacted

Are you passionate about the travel industry and would you like to work 
for an award-winning brand? 
Fortunately for you, Helloworld Business Travel (Australia’s largest 
independent corporate travel network) is looking for a national Corporate 
Business Manager as part of our team to work with Australia’s top 
corporate travel agents. By acting as a small business mentor for our 
agents, the ideal candidate will focus on increasing sales, performance 
and profitability. The focus of this client relationship based role is to 
optimise the success of our agents’ individual businesses and help us 
drive the growth and future of our network. 
The Corporate Business Manager will be:
•  A results driven individual who is energetic and able to communicate  
   effectively at all levels
•  A highly motivated self-starter who is a strategic thinker and has the  
   ability to work autonomously
•  Have an in-depth understanding of the corporate travel market
•  Able to maintain close working relationships with all staff, agents  
   and external stakeholders/partners
Join our passionate Helloworld Business Travel team as we change 
the future of Australian corporate travel.

Corporate Business Manager

Sarah

WELCOME to Money, TD’s Tue 
feature on what the Australian 
dollar is doing.

TRAVELLERS to the UK should 
be cheering this morning, with 
the Aussie dollar recording its 
strongest gain against the pound 
on the back of renewed political 
uncertainty regarding Brexit.

Commonwealth Bank chief 
currency strategist Richard Grace 
said “the downward pressure on 
the British pound will continue..
as speculation of a no-confidence 
vote and leadership challenge 
upon Mrs May mounts”.

Overall, confidence has 
improved in markets around the 
world, with Australian shares 
expected to lift following strong 
gains in Wall Street and Europe.

Wholesale rates this morning.

$1AUD = US0.747

US $0.747
UK £0.563
NZ $1.090
Euro €0.635
Japan ¥82.89
Thailand ß24.72
China ¥4.940
South Africa R10.018
Canada $0.979
Crude oil     US$73.85

Money

Finals fever for Qatar

TO CELEBRATE the upcoming 
semi-final and final matches 
in the FIFA World Cup, official 
partner Qatar Airways has 
revealed new hand-painted FIFA-
branded livery.

The colourful Boeing 777 
aircraft, which was painted in 
Dublin, touched down at Doha’s 
Hamad International Airport for a 
press conference before taking to 
the skies and arriving in Moscow.

Chief operating officer at Hamad 
International Airport, Badr 
Mohammed Al Meer, said the 
livery was a celebration of the 
brand’s involvement in the FIFA 
World Cup now and in the future.

“As we prepare for the 2022 

FIFA World Cup Qatar, we are 
thrilled to witness our national 
carrier celebrate the 2018 FIFA 
World Cup Russia with this truly 
unique and spectacular aircraft. 

“This moment encapsulates 
the spirit of the FIFA World Cup, 
celebrating football, art and 
culture on an international scale,” 
he said.

Scenic Le Tour
SCENIC has announced it is the 

primary sponsor for television 
series Taste le Tour with Gabriel 
Gate, a “gastronomic journey 
through the Netherlands and 
France” that will be aired as 
part of the 2018 Tour de France 
cycling event.

The series highlights the 
scenery, food and wine offered on 
board Scenic’s river cruises and 
runs nightly on SBS until 29 Jul.

Kimberley tourism
THE West Australian 

Government is working to boost 
tourism to the Broome and 
Kimberley regions, following 
strong interest in discounted fares 
between Perth & Broome in May.

With more than 2,000 bookings 
already made for travel in Aug, 
the Government is working 
to ensure visitors are offered 
“more affordable holidays”, with 
discount offers also available.

Expedia Bitcoin
ONLINE travel agency Expedia 

has reportedly ceased accepting 
Bitcoin as a currency against its 
hotel and flight bookings, offering 
apologies to its customers for no 
advance notice of the change.

A report released by 
Marketexclusive.com suggested 
the change was made following 
customer dissatisfaction about 
the payment process timing out, 
along with other user issues.

QF biz rewards
FOR a limited time, Qantas is 

offering up to 12% off Hong Kong, 
Singapore & USA flights as part of 
its Business Rewards Flash Sale.

Fares exclude taxes, fees and 
surcharges and must be booked 
by 18 Jul, for travel by 30 Sep.

CLICK HERE for more.

Ft Lauderdale arts
THE Greater Fort Lauderdale 

Convention & Visitors Bureau’s 
Film, Music, Fashion & Create 
division has launched the city’s 
first Underground Creative 
Map, a guide of hotspots 
which showcase the area’s arts 
offerings.

Visitors can browse music 
events, festivals, art walks and 
trolley tours called Underground 
Stops (U-Stops), making it easy to 
plan their cultural outings.

In addition to the map, the 
Bureau has launched the 
Underground Create Pass, which 
offers discounts at various venues 
throughout the city.

Malaysia Enrich
CUSTOMERS using Malaysia 

Airline’s frequent flyer program 
Enrich can now purchase 
additional miles thanks to the 
new Buy Miles platform.

Users can buy a minimum of 
1,000 and a maximum of 50,000 
Enrich miles per transaction, with 
a total of 150,000 Enrich Miles 
allowed to be purchased per year.

To celebrate the launch, an 
additional 30% bonus miles is 
available until 31 Jul, CLICK HERE.
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The major prize for the 2018 
footy tipping competition 

is return economy class 
airfares to Dubai flying with 

EMIRATES. 

N
SW

 LTPS/18/22019  / A
C

T TP 18/00256
AFL round 16 

winner

Congratulations

MARK COOPER
from Flight Centre 

Business Travel

Mark is the top point 
scorer for Round 16 of 
Travel Daily’s AFL footy 

tipping competition. He’s 
won $100 travel credit 
courtesy of Expedia.

LAST week I had the great pleasure of attending the Asia 
Pacific Travelport Live conference in Bangkok and got to 
talk with many travel agents from Australia and across 
the region. The main topic the conference covered was 

that change is not coming, but that it is here. When 
you sit in a conference session and the terms chatbot, 
artificial intelligence, the internet of things, big data 

and NDC are all referred to on multiple occasions, you definitely tune 
in. As a technology company it is very clear Travelport is all over these 
things as they relate to the travel industry and I am happy to extend 
a warm congratulations to all involved for bringing together such an 
interesting and thought-provoking group of people to talk about the 
change that is upon us. 

The travel industry is still run by people and I suspect that will be the 
case for decades to come, but all of these new tech access components 
cannot be ignored. The world has changed and tech is firmly implanted 
in our hands. This is clear as the consumer moves quickly to rely upon 
smartphones as their preferred method to interact with the world and 
travel. To the point, it remains a fact that there are approximately one 
million (WTAAA survey 2017) consumer facing travel consultants in the 
world. That is a sales force that would be difficult to replicate in any 
other industry. In Australia, we remain a very strong human industry 
with some 21,000 full time workers working on the front line as travel 
consultants selling travel every day. The total number of people tallies 
to 32,000 full time equivalents working in the travel agency community. 
Even with all the tech talk that went on at Travelport Live, it is clear 
nobody is saying that people will be removed. In the end the world 
needs someone to turn the computers on and off, right? 

On the capturing of data, I am really pleased with the latest set of 
AFTA Fact Sheets that have been released for all in the industry to use 
and to assist in understanding how the in direct distribution industry 
is going. CLICK HERE to see the latest industry data. Australia is now 
the eighth largest outbound travel industry in the world by numbers. 
We have 14 million passports on issue and the value of the outbound 
industry tops $37 billion. Anyone in the Aussie travel industry who thinks 
agents are not important to the future of distribution better think again, 
because while a chatbot might tell you what you want to hear, a travel 
agent can tell you where to go.

AFTA update
From AFTA’s chief executive, Jayson Westbury

Air NZ travel record
AIR New Zealand has seen a 

25% increase in the number of 
kiwis travelling overseas this 
winter school holiday period, 
compared with the same period 
five years ago.

The most popular destinations 
include Australia, the US, and Fiji, 
with Bali and Vietnam making the 
top 10 for the first time.

The airline will also offer 17% 
more seats to Pacific island 
destinations this school holiday 
period than in 2017.

8Hotels turns to Airbnb

8HOTELS has announced 
the opening of a hotel made 
exclusively available via the 
Airbnb platform.

The 35-room Little Albion 

Guest House in Sydney’s Surry 
Hills will be managed by a team 
of hosts led by local boutique 
hotel specialist Wendy Morris, 
representing a departure from 
using traditional online travel 
operators.

“Little Albion Guest House 
was created with the needs 
of today’s luxury travellers in 
the front of our minds, which 
are the authenticity of a local 
experience, alongside world class 
boutique hotel service and ease 
of booking,” said 8Hotels chief 
executive Paul Fischmann.

Features include an honour 
bar stocked with beverages and 
gourmet nibbles, and a rooftop 
garden space furnished with 
alfresco seating.

 Prices start from $201 for the 
“Crashpad” rooms, and from 
$999 for classic-style one-
bedroom accommodation.

The hotel is also available to be 
booked out as a “whole hotel” on 
Airbnb, with prices starting from 
$15,000 per night.

For further info, CLICK HERE.

Zip-lining death
A MAN has been killed and his 

wife seriously injured following a 
zip-lining accident on the island 
of Roatan in Honduras.

The woman allegedly got stuck 
half way along the cable when 
her husband collided with her.

The newlyweds were visiting as 
part of a Royal Caribbean Int’l trip 
on the Allure of the Seas when 
the tragedy occurred.

Glamping in NYC
COLLECTIVE Retreats has 

launched a new “glamping” 
experience on Governors Island in 
New York City.

The retreat offers visitors 
activities such as bicycle tours 
and nature walks, as well as 
accommodation with en suite 
bathrooms, full flush toilet 
facilities, king-size beds, and daily 
breakfast.

Collective retreats has its grand 
opening event set for tomorrow, 
11 Jul.

Russia waterpark
THE LetoLeto Water Park in 

Russia has opened to the public.
The theme park is the largest of 

its kind to operate in the country, 
with more than 35 attractions in 
place including speed slides, a 
giant wave pool, and river rides.

The attraction is located in 
Tyumen, Siberia, and can host up 
to 2,500 guests per day.

EK Skywards app
EMIRATES’ loyalty program 

Emirates Skywards has launched 
a new app that gives its members 
access to over 4,400 discount 
offers at restaurants and spas.

The new tool also provides day 
planners, city guides and booking 
facilities to tours and attractions.

The app is free to download on 
iOS and Android devices.
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Traveleague’s 90th anniversary 
THERE was much cause for celebration last Friday as Traveleague marked its 90th anniversary at a special 

event held at Melbourne’s Atlantic on Central Pier.  
Event organisers Craig Hunt from Ski Max and Matthew Flemming of The Kimberley Collection welcomed  

300 attendees to Melbourne’s pinnacle social and networking event for the travel industry which also 
doubled as an opportunity to raise $8,000 in support of the 
Reaching Out charity which tackles homelessness. 

Speaking at the event, Heidi Victoria MP, Shadow Minister 
for Tourism and Major Events, shared her vision for growing 
tourism in regional Victoria. 

Major sponsor Royal Brunei Airlines provided several 
prizes with one lucky attendee picking up flights to London.

See more photos at facebook.com/traveldaily.

MATT Flemming, Heidi Victoria MP, Craig 
Hunt and Amanda Board, Royal Brunei.

APT Travel Group’s Carla 

Oscuro and Justine Lally.

THE Globus family of brands Victorian sales team raising 
a glass to celebrate the occasion.

INGRID Kocijan, G  Adventures and Scott Ellis, APT Travel Group.

THE Wendy Wu crew: Vito Romeo, 

Tamba Lebbie and Joe Karbo.

ALL smiles for these 
three ladies at the party.

Tuesday 10th July 2018
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2018 AFTA TRAVEL PAGES, NOW WITH A COMPREHENSIVE SUPPLIER DIRECTORY. VIEW HERE

AccorHotels’ new concept

ACCORHOTELS’ new mobile 
and sustainability concept, Flying 
Nest, is a step closer.

Flying Nest has entered the 
commercialisation stage in the 
business-to-business market, 
following the success of its pilot 
project in France.

Aimed at business-to-business 
clients, such as event organising 
agencies, exhibition organisers, 
festivals, corporate clients and 
AccorHotels partners, Flying Nest 
would provide “unique hospitality 
experiences during outstanding 

events and meet accommodation 
needs where hotel capacity 
is at saturation point,” said 
AccorHotels.

Each island would consist of six 
modules with five guests rooms 
and be made from converted 
marine containers to ensure easy 
transportation.

AccorHotels’ new business 
senior project manager Damien 
Perrot also flagged potential for 
Flying Nest to be offered direct to 
consumers in 2019.

The concept is pictured.

Coral Hobart race
CORAL Expeditions has 

announced yachting professional 
Tony Carpenter will be the guest 
lecturer and historian for this 
year’s Sydney to Hobart themed 
cruise departing 26 Dec.

Guests can experience the 
Sydney to Hobart Yacht race on 
board a six-night cruise on Coral 
Discoverer. 

For more info, CLICK HERE.

The Bernic in NYC
TAPESTRY Collection by Hilton, 

has added The Bernic Hotel New 
York City, Tapestry Collection by 
Hilton to its portfolio. 

Located in Midtown East, The 
Bernic features 96 guest rooms, 
Allora Restaurant and a rooftop 
lounge with panoramic views.

Airbus 4.4% growth
THE world’s passenger fleet is 

predicted to more than double 
to 48,000 aircraft in 20 years, 
according to Airbus’ new Global 
Market Forecast 2018-2037.

Airbus says traffic will grow 
at 4.4% per year, which is 
expected to be driven by private 
consumption increasing 2.4 times 
in emerging economies, higher 
disposable incomes and a near 
doubling of the middle class.

Emerging countries will account 
for over 60% of economic growth, 
with trips per capita to multiply 
2.5 times.

Valued at US$5.8 trillion, the 
37,390 new aircraft required 
consist of 26,540 for growth 
and 10,850 to replace less fuel 
efficient aircraft.

For more details, CLICK HERE.

Bowen’s Walk Qld
VISITORS and locals will gather 

to experience the annual Bowen’s 
Walk to the Lighthouse from 3pm 
on Sat 11 Aug.

The event has been growing 
year-on-year and is expected to 
welcome a record number of 
visitors due to continued efforts 
to promote Bowen, according to 
Tourism Whitsundays. 

Parrtjima festival
THE annual Parrtjima - A Festival 

in Light will return to Alice Springs 
from 28 Sep to 07 Oct. 

This year’s theme Cultural 
Freedom will be reflected 
through six light installations and 
projections. 

The MacDonnell Ranges will 
feature a series of lighting effects.

For full program, CLICK HERE.

This month, Walt Disney World in Florida, Virgin 
Australia and Delta Air Lines are giving Travel Daily readers 

the chance to win two places on 
“A Very Merry Toy Story Land 

Christmas Mega-Fam” flying 
Virgin Australia and Delta Air 
Lines to Walt Disney World 
Resort in Florida.
Send your entries to 
disneycomp@traveldaily.
com.au. The most creative 
judged entry will win one 

of two Travel Daily Exclusive 
places on the famil. 

For more info visit 
wheredreamscometrue.com.au

In a 1-min video, 
250 word blog or insta-

worthy photo/meme, tell 
us why your Christmas in 
July wish is to travel with 
Virgin Australia and Delta 
Air Lines to Walt Disney 

World Resort for the 
Christmas season?

Win a trip to Walt Disney World

Click here 
for T&Cs
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Aromatics and Herbs: 

www.tmstalent.com
Click HERE to register as a Job Seeker

Corporate BDM - Sydney $65 to $80K + benefits
Award winning TMC with a great bonus & incentive scheme are looking for a strong 
corporate sales person to increase market share in the SME space. Bring your previous 

sales experience to this established & supportive team.  Call Ed or Click HERE 

Tailor-made Travel Agent - Brisbane up to $55K base
Book amazing holiday itineraries to exotic locations worldwide. This travel company 
has a strong brand in the market & their travel consultants are known for providing 

the best service to all its clientele. Galileo preferred.  Call Sean or Click HERE 

International Travel Cons. (Export) - Melbourne Salary $60K + inc
Fantastic opportunity to work for this MAJOR export company who are the leaders 
in their field. Looking for an experienced travel consultant with strong experience in 

sales, customer service and administration.  Call Adrian or Click HERE 

Accounts & Office Manager - Sydney from $60K + super
Join this expanding travel company and work independently managing all forms of 

bookkeeping, general office tasks and accounts including; payable, receivable, reconciliation 
 & payroll.  Must have MYOB & travel industry experience. Call Natasha or Click HERE

This company has it all! Great reputation, excellent salary + bonus + benefits & a yearly 
famil!  Be responsible for selling high-end cruises to bucket list destinations globally –  

Alaska, Antarctica, Galapagos, Arctic, Egypt, Russia & more.  Call Susan or Click HERE

Travel & Hospitality I Tailored Recruitment 

Expedition Cruise Cons. - Sydney $55K + super + bonus (to $13K)

Wholesale Travel  
Career Options

Click to read our 
latest Blog
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Countdown is on! | 1-2 August, Sydney 

SPEAKER HIGHLIGHTS

REGISTER NOW

Don’t miss the pre-eminent summit for the Australia Pacific region!

CAPA’s home event, the Australia Pacific Summit, kicking off in three weeks’ time (1-2 August, Sydney), will explore high 
level aviation and corporate travel management themes. The agenda will address commercial and operational pillars 
underpinning strategic decision making for both local and international airlines. For the corporate travel manager, a 

dedicated stream will focus on the corporate travel industry needs. Quickfire workshops will be led by recognised travel 
experts and explore a wide range of topics.

Spanning two days, the summit attracts 600+ industry peers, experts and leaders. As the region’s largest strategic 
aviation and corporate travel summit, this is one event not to miss.

   apas18.capaevents.com

INFORM. CONNECT. INSPIRE.

• APAC aviation industry outlook
• Infrastructure outlook & future of Western 

Sydney Airport
• Digital innovation in the airline & travel industry
• Growth of low cost long haul airlines  
• Frictionless travel through AI & biometrics

• Airline negotiations in a supply driven market
• Sourcing hotel rates in a highly competitive 

market
• Managing TMC costs
• Evolution of payments, the arrival of NDC & why 

it matters for the corporate travel industry

AVIATION HIGHLIGHTS CORPORATE TRAVEL HIGHLIGHTS

Hear from 30+ inspiring aviation & corporate travel leaders

John Borghetti
MD & CEO

Virgin  
Australia

Gareth Evans
CEO

Jetstar Group

John O’Sullivan
MD

Tourism  
Australia

Jayson Westbury
Chief Executive

AFTA

Merren McArthur
CEO

Tigerair  
Australia

Geoff Culbert
CEO

Sydney Airport

Margy Osmond
CEO

Tourism & 
Transport Forum

Peter Ingram
President & CEO

Hawaiian  
Airlines
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travel industryexpo.com.au

A U S T R A L I A’ S  T R AV E L  
I N D U S T RY  E X H I B I T I O N  I S  H E R E !

2 1 –2 2  A U G U S T  2 0 1 8

TAILORED
Mobile, MICE

& Luxury Seminars 

EXPERIENCE
Networking Drinks, Live 

Demonstrations & Fantastic Prizes!

thetravelindustryexhibition @travel_industry_expo @thetravelexpo the-travel-industry-exhibition
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