
Those clever Kiwis. 
Offi  cially Australia’s 
top corporate. 
Again.
Air New Zealand. Awarded No. 1 Corporate 
Reputation in Australia, 3 years in a row. 

airnzagent.com.au
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WORLDWIDE
ESCORTED
TOURS

MORE INFO

1300 856 661

AFRICA | ASIA | CENTRAL ASIA
EUROPE | LATIN AMERICA

MIDDLE EAST | RAIL JOURNEYS

CHILE | ARGENTINA | ANTARCTICA | SOUTH 
GEORGIA | FALKLANDS
30 DAYS | DEPARTS 25 FEB 2020

Antarctica: In Shackleton's Wake

Sales open on 2020-2021  

Luxury Antarctica Expeditions! 

Book your clients now to secure 

the best price!

BOOK NOW!

celebrating 50 years of excellence
www.benchafrica.com

Today’s issue of TD
Travel Daily today has six 

pages of news and photos, a 
front cover page for Air New 
Zealand plus full pages from:

• Albatross Tours
• Travel Trade Recruitment
• AFTA People’s Choice
• Exodus Travels
• Tempo Holidays Profile Page 

*Conditions apply

RETURN AIRFARES, 7 NIGHTS AT 
PARKROYAL PENANG RESORT + MORE

from
$1,249*per person 

twin share

MAGICAL 
MALAYSIA

On sale until 31 May 2019

Albatross Tool Kit
ALBATROSS Tours has launched 

its 2019 European Festive Touring 
Agent Tool Kit.

The new resource offers agents 
information on Europe’s festive 
season with social media tiles, 
flyers, promotional videos, 
brochures, featured agent poster 
display and much more. 

To find out how to order the 
tool kit, see page seven. 

Tempo to Puglia
TEMPO Holidays is today 

highlighting Italy’s Puglia region.
The tour company is offering a 

range of tours to Puglia including 
a seven-day Best of Puglia, the 
five-day Cooking in Puglia and the 
four-day Highlights of Puglia and 
Matera. 

Destination highlights include 
the historic town of Otranto and 
Lecce, known as the “Florence of 
the South”.

For more details and to view the 
tours available, see page 11.

NTIA Agency voting
VOTING is now open for the   

National Travel Industry Awards 
(NTIA) People’s Choice Travel 
Agency of the Year.

Voting closes Fri 31 May. 
APT is offering clients who vote 

the chance to win an 11-day 
Kimberley Coast Cruise for two.

For details on how to vote and 
for further details see page nine. 

Malindo ADL arrival
MALINDO Air’s inaugural flight 

from Kuala Lumpur to Adelaide 
touched down at Adelaide Airport 
this morning, with the Boeing 
737-800 greeted by a traditional 
water cannon salute upon its 
6.40am arrival.

The new service, offering both 
Business class and Economy 
cabins, is expected to open up 
new connections through to 
other Indonesian destinations, 
and will depart four times per 
week on Mon, Wed, Fri and Sun 
at 7.40am (TD 21 Mar).

Aust key for Star Alliance
THE dozen or so Star Alliance 

members operating here 
collectively make Australia one of 
the global group’s largest markets 
without a home carrier, according 
to Star Alliance CEO Jeffrey Goh.

Speaking exclusively to TD this 
morning during a flying visit down 
under, Goh highlighted the huge 
array of destinations offered 
by Star members from the 10 
Australian ports where they 
currently collectively operate.

And although membership 

growth isn’t off the table, Goh 
noted that the scale of the 
Alliance is seeing it now focus on 
enhancing the customer journey, 
with a range of technology 
projects currently under way to 
revolutionise transit experiences.

One example is a recently 
completed trial at London 
Heathrow to facilitate passengers 
with tight connections, in which a 
“digital voucher” is automatically 
pushed to their smartphone as 
they land allowing them to bypass 
security and immigration queues.

Biometrics are also a key focus, 
with Star Alliance expecting to go 
live with a system later this year 
which allows its member carriers 
& airports to centrally access 
permission-based biometric info of 
flyers to facilitate automatic check-
in, lounge access & boarding.

Star Alliance’s Baggage Hub also 
now enables traceability of bag 
tracking across the Star network - 
more in TD tomorrow.

E X C L U S I V E
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BOOK

YOUR NEW CALEDONIA TRAVEL SPECIALIST

ENQUIRE NOW 1300 660 442 
www.ncvoyages.com.au BOOK NOW

NEW 
CALEDONIA 
ON SALE

$1,000
Save up to

per 
couple

present 

& THE CRYSTAL 
EXPERIENCE:
IN DESTINATION

NOW 
AVAILABLE

WebBeds plans
WEBJET Managing Director 

John Guscic has outlined 
“significant growth opportunities” 
for its B2B hotels division 
WebBeds in a presentation 
uploaded to the Australian 
Securities Exchange today.

WebBeds is currently the 
number two global B2B player, 
but claims less than 4% of the 
market share.

The B2B market is worth 
US$50b+ TTV, with the majority 
of participants having specialised, 
local offerings and relatively small 
market share.

He said WebBeds was “one of 
very few genuine global players”.

RoomIt appoints
ROOMIT by CWTO, the hotel 

distribution division of CWT, has 
appointed James Colquhoun 
to the role of Vice President of 
Finance and CFO.

He will be based at the 
company’s Chicago HQ and brings 
with him more than 10 years of 
experience with Hyatt Hotels.

His expertise is in improving 
profitability for both large 
corporations and start-ups, and 
executing disruptive strategies.

Rep precedes Air NZ
AIR New Zealand has topped 

a list of companies rated on the 
basis of reputation for the third 
consecutive year, according to a 
report compiled by RepTrak.

Australians chose the New 
Zealand carrier ahead of Aussie 
carrier Qantas which came in 
second, and Virgin Australia, 
which slipped from fourth spot 
last year to outside the top 10 
altogether in 2019.

“Customer focus underpins 
reputation leadership...by 
continuing to invest in our 
aircraft, products and services and 
by bringing genuine Kiwi warmth 
to the 17m journeys we’re part of 
every year,” said Air New Zealand 
CEO Christopher Luxon.

Air NZ currently operates the 
most trans-Tasman routes.

The airline is today promoting 
its top spot, see the cover page of 
today’s issue.

Vietravel’s air push
 VIETNAMESE tour company 

Vietravel has applied to set up an 
new airline following a surge in 
domestic flight demand.

Vietravel said it saw the need 
for an additional carrier and 
cited other examples of travel 
companies making similar moves.

Papers have been filed for 
a license with transportation 
authorities in Thua Thien Hue, and 
if approved would be the country’s 
seventh domestic carrier. 

HLO trading on target
HELLOWORLD’S share price 

surged more than 10% this 
morning after the company 
issued a trading update detailing 
ongoing increases in revenue and 
profit (TD breaking news).

As TD went to press today 
HLO was trading at $4.56, after 
opening the day at around $4.13.

Helloworld’s Total Transaction 
Value for the nine months to 
31 Mar was $4.71 billion, up 
almost 9% on the previous 
corresponding period, while 
the company’s revenue was 8% 
higher at $260.5 million, with a 
5.5% gross margin.

The company reaffirmed 
previous guidance, which forecast 
a full year EBITDA result for the 
year to 30 Jun of $76m-$80m.

Operating expenses for the first 
three quarters increased by $12.3 
million, and the overall earnings 
figure was $54.9, up 14.7%, while 
EBITDA to revenue margins also 
improved to 21.1%.

Trading in Australia was 
particularly strong, with the 
company reporting TTV up 10.3%, 
including an 11% growth in its 
retail turnover.

The New Zealand segment grew 
2.4% over the same period, while 
Helloworld’s Rest of the World 
segment declined 8.3% but “off a 
relatively small base”.

The company’s performance 
vindicates recent on-market 
share purchases by CEO Andrew 
Burnes, who late last month 
acquired 16,000 additional shares 
for an average price of $4.08.

Chairman Garry Hounsell has 
also been increasing his stake in 
the company, buying 30,000 HLO 
shares in early Apr.
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Pack your bags or laugh all the way to the bank with ‘Cash or Cabin’ thanks to  
APT and Travelmarvel. 
To qualify simply book and deposit any one of the following holidays departing in 2019 
between 1 April to 31 May: 
• APT and/or Travelmarvel Europe River Cruise
• APT and/or Travelmarvel Mekong River Cruise  
• APT Kimberley Coast Cruise
Winners will be congratulated by Monday 10 June 2019!

To book call Reservations on 1300 278 278 or visit www.atgconnect.com.au
 *Terms and conditions apply. IS0208

  

WIN!
CASH OR 

CABIN
Exclusive Trade Incentive 

makes a comeback! 

FREE CABIN* OR $1,000 CASH*

BOOK  
FOUR &

Highlights from the 18th 
annual CLIA cruise industry 
awards in the April issue of 
travelBulletin.

CLICK to read

Packages from

$688PP
including

helicopter
transfers*

BOOK NOW

MONACO
GLAMOUR BY THE SEA
Discover the French riviera
like never before

A division of Entire Travel group

In partnership with

*Terms and conditions apply

AS FAR as wedding photo 
bombs go, it doesn’t get much 
cuter than this one.

Swiss couple Eva and 
Christophe Langer recently 
exchanged vows on the deck 
of a Sunlover boat cruising the 
Great Barrier Reef, before taking 
their nuptials under the water 
for some wedding photos.

Donning a tuxedo dive suit, 
veil and a bouquet, the pair 
splashed down and were “shell-
shocked” to find a would-be 
guest waiting among the coral.

Turtle-y awesome snap, guys.

Window
Seat

Voyages appoints
VOYAGES Indigenous Tourism 

Australia has appointed three 
new members to the Voyages 
board of directors.

Former Managing Director 
and Chief Executive Officer of 
Tourism Australia Andrew McEvoy 
has been appointed, along with 
Aboriginal leader and founding 
Managing Director of Carey 
Mining Daniel Tucker and senior 
tourism professional Dana Ronan.

They replace outgoing board 
members Ian Ward Ambler, Peter 
Thomas and George Bedwani.

Seabourn updates training
LUXURY cruise operator 

Seabourn has made a series of 
updates to its Seabourn Academy 
training program, including 
the addition of new material, 
videos, the latest company news 
and information plus a range of 
updated incentive offers.

The program, launched in 
2012, is designed to help travel 
agents broaden their skills and 
knowledge by providing the tools 
required to sell the cruise line’s 
range of products.

“Seabourn Academy covers 
every angle in the luxury travel 
genre and challenges participants 
to learn and grow in their fields,” 
said Seabourn Senior Vice 
President of Global Marketing 
and Sales Chris Austin.

“It’s an invaluable tool for travel 

advisors, including those who feel 
like they don’t know how to sell 
luxury options but want to get 
started,” he added.

Seabourn Academy is comprised 
of six courses divided into 
multiple lessons, with each 
module offering users a range of 
learning objectives, quizzes, as 
well as a final exam.

Agents who graduate from the 
program will receive a number of 
incentives and rewards, including 
certification as a “Seabourn Ultra-
Luxury Travel Specialist” and an 
email signature logo, exclusive 
reduced Seabourn Advisor 
Appreciation Fares, as well as 
continuing education credits from 
CLIA.

The program is free to join, for 
more information CLICK HERE.

Cruise sod turned
CONSTRUCTION has begun 

on Brisbane’s new multi-million 
dollar cruise terminal, with 
Queensland Premier Annastacia 
Palaszczuk officially turning the 
sod at a ceremony on Tue.

The terminal, which is expected 
to handle over 1,100 vessel calls 
and around 1.8m passengers in 
its first five years, will “provide 
a welcome boost” to the state’s 
tourism sector.

“Last financial year we saw 520 
ships port in Queensland - 11% 
growth year-on-year, making 
the Sunshine State Australia’s 
undisputed cruise capital,” said 
Queensland Tourism Industry 
Development Minister, Kate 
Jones.

The terminal is scheduled to 
open in Oct 2020.

Hotel price update
HOTELS.COM has released its 

latest Hotel Price Index data, with 
the Whitsunday Islands named 
the most expensive Australian 
destination of the top 20 most 
popular destinations for int’l 
travellers in 2018, showing a year-
on-year price increase of 10%.

Sydney recorded the second 
highest average price per night at 
$237, a 2% increase on 2017.

Townsville, Alice Springs, and 
Darwin reported the lowest 
accommodation prices in 2018, 
as well as the largest price drop, 
with Townsville down 2% to $121 
per night, Alice Springs down 1% 
to $125 per night and Darwin 
dropping 2% to $130.
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SELL THE ALL AMERICA FARE AND WIN!

WASHINGTON, DCNEW ENGLAND ANCHORAGENEVADA OREGON AMERICAN AIRLINES

DOUBLE DIP ON INCENTIVES WITH SELL YOUR WAY TO THE USA!

SUBSCRIBE NOW

A new 
publication 
for travel 
and cruise 

lovers

Anscombe takes off
FLIGHT Centre General 

Manager Specialist Businesses 
Jessica Anscombe has departed 
the role after 17 years with the 
business.

She finished up last Fri with 
Flight Centre, and was previously 
the General Manger Flight Centre 
Business Travel UK until 2013, 
before making the move across to 
Australia.

Kenya believe how good it is?

FOUR travel agents were 
recently treated to an exploration 
of Kenya to mark Bench Africa’s 
50th anniversary.  

Each agent won their spot by 
attending a Bench Africa event 
in Sep which put them in the 
running to score the ticket.

Making their way to Africa for 
the first time, the group visited 
the historic Tsavo National Park 
where they had a sleepless 
night camping close to lions, 
before viewing the majesty of 

Mt Kilimanjaro in the Amboseli 
National Park.  

The famil concluded with a trip 
to Lake Nakuru and the Masai 
Mara Game Reserve.

Pictured: tour guide Kevin Apidi; 
Graham Ware, South African 
Airways; Adam Osborne, Travel 
Directors WA; Scott McGlynn, 
HW Winston Hills NSW; Nicky 
Oosthuizen, Bench Africa; 
Georgina Glass, Travel Associates 
Toorak and Samantha Mclean, 
Flight Centre Brookside.

Managers matter
 MORE than 63% of global 

travellers believe their stay has 
been improved by the person 
managing their accommodation 
going “above and beyond”, 
according to a recent study 
conducted by Booking.com.

The research conducted with 
over 21,500 global travellers 
found that 51% of people 
opted to stay in the same 
accommodation again primarily 
because of the host.

“Our research reveals 
just how important it is for 
accommodation owners and 
managers to get the balance 
right in order to ensure the most 
memorable stay,” said Olivier 
Gremillon, Vice President at 
Booking.com.

For more than half of Aussies, 
the role of a host carries 
significant weight, with 54% 
stating they plan to stay in 
accommodation which allows for 
interaction with a property owner 
or manager in 2019.

Ikon adds Mt Buller
THE Ikon Pass has expanded 

its list of ski partners with the 
addition of Mt Buller in Victoria, 
bringing its portfolio to 38 winter 
ski destinations available globally.

To celebrate, 19/20 Ikon Pass 
holders will receive bonus early 
access to Mt Buller for the 2019 
season starting this Jun, along 
with access to the 2020 season.

The Ikon Pass offers seven-day 
access to Mt Buller per season, 
while the Ikon Base Pass offers 
five days each season.
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Journalist
- Macquarie Park
We’re not your typical news 
publishing company so we’re not 
looking for a typical employee. 
We’re after a motivated, 
charismatic and nimble journalist 
to join our editorial team.

You will be required to prepare, 
write and edit copy for the 
daily publications ensuring 
deadlines and quality standards 
are achieved. Your role will also 
involve conducting interviews 
and providing coverage 
of industry events for the 
generation of content. 

Got several years of experience 
in journalism or PR, a passion 
for the travel industry and 
knowledge of Adobe InDesign? 
Then apply to be part of our 
winning team.

A full job description is available 
on request. To apply email 
your CV with covering letter to 
jobs@traveldaily.com.au before 
30/4/2019.

TIME catches up with Melbourne

PLATINUM Travel Corporation 
hosted the Travel Industry 
Mentoring Experience (TIME) 
network and its guests to connect 

& share tales of their professional 
experience in Melbourne. 

TIME graduate and GM Brand, 
Strategy & Partnerships at 
Evolution Travel Collective, Ingrid 
Kocijan was MC for the night. 

Kocijan described her own 
experience in the TIME program, 
and was pleased with the interest 
from aspiring new mentees.

“It’s so great to see this 
momentum from the travel 
community here,” she said. 

“Our next Melbourne gathering 
is set for Jun, and we encourage 
ambitious travel and hospitality 
professionals to join us and 
learn more about this incredible 
industry program.” 

TIME’s 35th group of Mentees 
starts its six-month mentoring 
journey on 19 Jun, with 
expressions of interest for that 
intake due by 17 May.

Pictured are Casey Anderson, 
Hawthorn Travel; Ines Iniesta, 
Insight Vacations; Kate James, 
SureSave; and Julie O’Grady, 
Exclusively Cruising.

AWS Egypt 19/20
AFRICAN Wildlife Safaris (AWS) 

has released its 36-page Egypt 
brochure for 2019/20, with 
tourism to the region “once again 
on the increase”.

The new program features Nile 
cruise boats, FIT itineraries and a 
range of luxury accommodation 
in Egypt, Jordan, Israel, Oman, 
the UAE and Morocco.

Travellers will be able to visit 
the sites of Egypt including the 
Pyramids of Giza, or the desert 
mountain landscapes of Oman 
and Jordan.

Etihad Amadeus
ETIHAD Airways has partnered 

with Amadeus to transform its 
global load control system. 

The partnership will be 
launched worldwide to support 
Etihad Airways’ ongoing efforts to 
improve operational capabilities 
and efficiencies.

Etihad Airways will use 
Amadeus Altea Departure Control 
Flight Management to improve 
productivity with increased 
automation and integration, in 
order to better manage capacity 
and reduce costs.

Marriott, Brand USA
DESTINATION-MARKETING 

organisation for the US, Brand 
USA, has announced Marriott 
International as the official hotel 
sponsor of its United Stories 
campaign to inspire international 
travellers to visit the destination.

Marriott Bonvoy will be 
integrated within the United 
Stories campaign to generate 
awareness and create 
connectivity with its newly 
launched travel program. 

This includes branding of the 
mobile content creation labs and 
hosting influencers and content 
creators at hotels across the US.

29th ACI drones
AIRPORTS Council Int’l (ACI) 

World Annual General Assembly, 
held this month in Hong Kong, 
provided advice for reducing the 
threat of drones to airports.

Practices suggested at the 
event included coordinating with 
drone experts to understand 
developments, and offering 
training to airport personnel on 
policies and procedures on the 
operation of authorised and 
unauthorised drones.

Asiana Airlines sells
SOUTH Korea’s second-largest 

carrier is set to sell a “one-third 
stake owned by its controlling 
family” in order to secure 
liquidity and improve its financial 
structure.

The buyer and price have yet to 
be decided.

ACCOMMODATION
WELCOME to Accommodation Updates, Travel Daily’s Wed feature. 
If your property has undergone some recent changes you would like 
to make the industry aware of, send a brief description with an image 
to accomupdates@traveldaily.com.au.

 The US$50 million revitalisation of Fiji’s 
largest stand-alone meeting and conference 
facility, Shangri-La’s Fijian Resort & Spa, 
Yanuca Island, has been unveiled. The resort 
features three large indoor meeting spaces, 
as well as a variety of indoor and outdoor 

breakout spaces that can be reserved for exclusive use by MICE groups. 
All of the guestrooms have been upgraded during the refurbishment 
and an exclusive adults-only precinct has been established. A significant 
portion of the funds were used for a dining makeover and upgrade.

A new 200-seat restaurant, Platform 818 
Restaurant & Bar, has opened at Mercure 
Sydney, serving classic Australian dishes. 
Led by Executive Chef Simon Harrison and 
Sous Chef Richard Batchelor, the menu 
features items such as the sticky BBQ 

pressed Riverina brisket, and pulled Break Out River lamb shoulder tart 
sourced from Cowra Lamb in the Riverina. The restaurant’s signature 
drink is the highball cocktail.

Outrigger Hospitality Group has celebrated 
the reopening of Waikiki Beachcomber by 
Outrigger located in the centre of Waikiki 
following an extensive US$35-million 
modernisation. The “by Outrigger” property 
now boasts 498 guest rooms with fresh, 

coastal decor and renewed public spaces including two meeting areas, 
plus an all-new lobby. The pool deck has new furniture and an expanded 
infinity-style hot tub overlooking Kalakaua Avenue.
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This month Acacia Africa and Travel Daily 
are teaming up to give two agents a 14-day 
Southern African Magic open age Small Group 
Safari. You can also take a friend for 50% off 
the tour price.
Visit www.acacia-africa.com for your chance to win a trip to Africa. 
To win, answer each question correctly and have the most creative 
final answer. Send your entries to acacia@traveldaily.com.au

13. Between what number of passengers are the maximum group 
sizes of Acacia’s Small Group Safaris?

Hint: CLICK HERE
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Qantas Hols’ Brisbane feast

QANTAS Holidays hosted 
some of the top performing 
Queensland-based agents from 
its exclusive Premium Agency, at 
a special function in Brisbane.

The agents were treated to 
an evening at the city’s award-
winning Alchemy Restaurant on 
the banks of the Brisbane River, 
with views of the Story Bridge.

Pictured are: Mick Boylan, 
Alicia McGregor and Kim Knight, 
Qantas Holidays; Tony Matheson 
and Mark Davidson, Helloworld 

Travel Southport; Leisa Davis, 
Helloworld Travel Biloela; Tammi 
Sirett and Kylie Howard, Globenet 
Travel; Samantha Stiles and Diane 
Marshall, Helloworld Travel Daisy 
Hill; Jane Gaskin, Helloworld 
Travel Mackay; Ingrid Hay, New 
Farm Travel; Jacinta Blundell and 
Dianne Cosgrove, Helloworld 
Travel Buderim; Richard van 
Schouwen and Lynn Parker, 
Kawana Waters Travel; and Anita 
Duddy & Selena Petyt, Journey 
Earth.

Myanmar warning
THE Department of Foreign 

Affairs and Trade is urging 
Australian tourists in Myanmar to 
exercise a high degree of caution, 
due to armed conflict in Rakhine 
State and the southern parts of 
Chin State.

DFAT has told travellers to avoid 
a number of townships as fighting 
between the Myanmar military 
and the Arakan Army continues. 

CLICK HERE for more info.

Fauchon Kyoto
FAUCHON Hospitality will open 

a 70-room five-star hotel in the 
centre of Kyoto in 2020.

Check-in will be located on the 
top floor, giving guests city views.

The hotel will be operated 
under a services and trademark 
license agreement with Hotel W 
Management. 

JO&JOE Paris
ACCOR’S JO&JOE brand has 

opened its second Open House, 
JO&JOE Paris Gentilly, featuring 
485 beds across dormitory, cabins 
and private rooms.

The property is located 
20 minutes from the Arc de 
Triomphe, and two minutes from 
the RER B line.

Guests can unwind with yoga 
classes or test out their talent at 
an open mic night. 

Bollywood in Syd
MADAME Tussauds Sydney is 

bringing Bollywood to Darling 
Harbour with its new Lights, 
Camera, Bollywood Experience. 

The new zone allows visitors 
to go backstage on the set of 
a Bollywood blockbuster and 
rehearse a dance routine before 
going centre stage. 

Dream savings
DREAM Cruises is offering 

savings of up to 30% on cruises 
departing Sydney between 27 
Oct 2019 and 23 Feb 2020, to 
celebrate the christening of 
Explorer Dream.

The offer includes a range of 
itineraries with prices starting 
from $505ppts.

Contact Dream Cruises on 1300 
658 666 for more information. 

Glass of Thrones
GAME of Thrones is leaving 

its mark on Northern Ireland, 
with six freestanding stained 
glass windows being displayed 
across Belfast as the final season 
unfolds.

The installations are part of 
Tourism Ireland’s campaign to 
celebrate the show’s links to 
Northern Ireland, with the first 
window overlooking City Hall.
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Website: albatrosstours.com.au             Phone: 1300 135 015             Facebook: Facebook.com/AlbatrossTours

2019 EUROPEAN FESTIVE TOURING 

AGENT TOOL KIT

FOR MORE INFORMATION PLEASE CONTACT 
YOUR BDM OR CALL 1300 135 015

SOCIAL MEDIA TILES

DOWNLOAD NOW

PROMOTIONAL VIDEOS

WATCH & SHARE OUR VIDEOS

FEATURED AGENT POSTER DISPLAY: TRAVEL CENTRE COFFS

FLYERS

A3-A0 FESTIVE, SUMMER SMALL GROUP & OBERAMMERGAU PASSION PLAY POSTERS
Please email marketing@albatrosstours.com.au to request your posters

BROCHURES

ORDER FROM TIFS NOW

REQUEST FROM MARKETING 
Please email marketing@albatrosstours.com.au
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Working in partnership with the Australian Travel Industry
Leisure Travel Team Leader
Gold Coast - $Competitive + Bonus - Ref 909PS1
Are you an experienced Team Leader with strong GDS skills and 
excellent destination knowledge of North America? Do you motivate 
and drive your team to go above and beyond their targets? One 
of Australia’s fastest growing travel companies is expanding and 
recruiting now! You will be working in a medium sized call centre 
environment with 7 day shift rota managing a team of 6 consultants. 
Competitive base and phenomenal bonus structure offered!
For more information, please call Peta on 
(02) 9113 7272 or click APPLY

Luxury Travel Consultant
Brisbane CBD - $Competitive - Ref 891/PSH1
Are you an experienced worldwide Luxury Travel Consultant with 
extensive cruise product knowledge? My client is expanding 
their reservations team and are looking for an experienced Travel 
Consultant with a genuine passion for Cruise to join their team. If you 
have excellent destination knowledge, a passion for cruise and proven 
experience smashing set sales targets, then I’d love to hear from you. 
Excellent package is offered!
For more information, please call Peta on 
(02) 9113 7272 or click APPLY

Senior Leisure/ Cruise Consultant
Upper North Shore/ Sydney - $40K + Comm - Ref: 908LB1
No more tedious commute to the CBD for the lucky star consultant 
who joins this amazing team. Enjoy working close to home in the 
St Ives area. Bring your strong consulting skills and solid travel 
sales experience to this busy agency who pride themselves on 
providing 5* service to all clientele from a modern store front. You 
will be rewarded with a great salary + commissions, along with an 
opportunity to work with a fantastic team selling luxury products.
For more information, please call Lynsey on 
(02) 9113 7272 or click APPLY

Travel Consultant
Canberra - Competitive + OTE - Ref 857SJ2
Are you a travel industry professional looking for a fresh challenge? 
This is a dream Travel Consultant role based in Canberra on a full 
or part time basis. Uncapped earning potential with recognition 
& rewards for your hard work are offered with this fantastic travel 
role. You will ideally have international & domestic travel industry 
experience, be well travelled and have the passion to find the right 
holiday for your clients. Call me today for a confidential chat!
For more information, please call Sarah on 
(02) 9113 7272 or click APPLY

Retail Travel Consultant
Melbourne - $42-45K + Incentive - Ref 458DB1
New retail travel position! This well established travel company are 
looking for their next travel superstar to join there team! If you have 
two years plus experience as a Travel Consultant, love working with 
targets and delivering customer service, then read on! This position 
is working within a dynamic team; no day will be the same! You 
will be selling worldwide destinations and working with targets and 
commission. If this sounds like you then apply today!
For more information, please call Deborah on
(02) 9113 7272 or click APPLY

Senior High End Retail Leisure Consultant
S. Melbourne - $Competitive + Incentives - Ref 5920KF1
Wanting to take ownership of your role with the support of a 
manager and agency? Bored of fully working on your own? We 
have the position for you! This growing TMC are offering you the 
opportunity to work in an established office with your own client 
base with the added support and ongoing training from an agency 
with the chance to grow your existing client base. Within your role 
you will be booking exclusive, high-end travel packages and airfares.
For more information, please call Kate on
(02) 9113 7272 or click APPLY

Wholesale Travel Specialist 
Adelaide - $32.5-38K + Super + Fams - Ref 0866NC2 
A fantastic chance to join one of the leading travel wholesale 
specialists in the Adelaide area. We are looking for the perfect Travel 
Consultant to join this close knit team. You will answer email and 
phone enquiries relating to a range of bookings for this amazing area, 
including walking holidays, camper van hire and fly drives. This is a 
fantastic role if you have excellent personal experience of travelling 
New Zealand and have a genuine passion for the travel industry.
For more information, please call Natalie on
(02) 9113 7272 or click APPLY

Specialist Reservation Travel Consultant
Perth - $40-45K + Super + Bonus - Ref 0887NC5
This is an awesome opportunity to join some of the leading, award 
winning wholesalers in the Perth area as a Specialist Reservation 
Travel Consultant. Have you sold and extensively travelled to Africa 
or South America or India or Sri Lanka? If so, then we need to speak 
to you! We have many fantastic roles to start in 2014. These leading, 
award winning wholesalers are looking for team players with two 
years front line travel industry experience.
For more information, please call Natalie on
(02) 9113 7272 or click APPLY

Find your ideal travel job at www.TravelTradeJobs.com.au

online... on mobile... in branch

Travel Recruitment Consultant
Sydney, OTE of $82k, Ref: 5432SJ2
Join one of Australia’s leading travel recruitment companies & by utilising 
your strong travel industry experience & superb sales skills enjoy earning 
a fantastic salary package with a realistic OTE of $82k but many earning 
over $100k. No two days are the same in this diverse role.  You will need 
to be a people person, confident communicator & self-motivated. CBD 
offices with Mon-Fri working hours & a fantastic team environment with 
the autonomy to run your own desk with great rewards.

For more information please call Sarah on 
(02) 9119 8744 or click APPLY now.

Head of Client Services
Sydney, up to $80k + super, Ref: 3983PE1
The Client Services Team is the first & primary point of customer 
contact & is responsible for answering queries, processing bookings, 
taking payments for deposits & final balances & assisting clients with 
their pre-tour and post-tour travel arrangements including flights & 
accommodation.  To be successful you will have experience in directing 
and overseeing the overall Client Services function, to drive results, and 
to direct, supervise and coach the members of the Client Services team.

For more information please call Paul on 
(02) 9119 8744 or click APPLY now.

Marketing Assistant | Cruise
Sydney, Competitive Salary, Ref: 7896AJ1
If you have experience within Marketing, have recently graduated 
within a Marketing focused qualification or would like to move from 
a Travel based role in to Marketing, this is the perfect opportunity for 
you! Working closely with the Marketing and Inside Sales team, you will 
be assist with a number of key functions in order to get Trade Material 
to market and increase the awareness of your product within the Travel 
Industry. Work for a world leading and privately owned Cruise company!

For more information please call Antony on 
(02) 9119 8744 or click APPLY now.

Accounts Receivable Supervisor
Sydney, Up to $70k + Super, Ref: 9229JB1
My client is seeking an Accounts Receivable Supervisor for their office 
based near Sydney CBD! Responsibilities of the role include team 
management, outstanding debt collection, bank reconciliations, ledger 
maintenance, debtor reporting and the investigation of disputes. The 
ideal candidate will have experience managing a team of accounting 
professionals. A travel industry background is not required for this role. 
The successful candidate can expect an attractive salary and free parking.

For more information please call Jacqueline on 
(02) 9119 8744 or click APPLY now.

Travel Agent - Customer Focused
Brisbane, OTE $55-$75k, Ref: 3151SZ1
Located North West within 10km of Brisbane city, our clients are a 
customer service focused, independently run agency with long standing 
consultants. The owner of the agency is all about team support & 
personal development. You will be treated as part of a family and work 
with mature minded demographics in a realistic KPI driven environment. 
We are looking for someone with a happy persona with MIN 2 years’ 
experience in travel wanting a different type of retail sales experience

For more information please call Serena on 
(07) 3123 6107 or click APPLY now.

Account Manager - Online Travel
Brisbane, Circa of $90k, Ref: 1416CGA1
An exciting opportunity is available for someone experienced within 
the hotel sector, tourism or travel industry. You will manage existing 
accounts and have the ability to think analytically to increase revenue and 
exposure to the business. This role will be both strategic and personable, 
where the Account Manager must have people and communication 
skills to build on relationships. Ability to work autonomously without 
supervision is important in this role. RARE opportunity, APPLY NOW!

For more information please call Courtney on 
(07) 3123 6107 or click APPLY now.

Business Development - Ski & Snow Accounts
Melbourne, $65k + Comms + Super, Ref: 4015HC1
Working in sales & looking to work for a niche travel brand? You will be 
representing a well-known & respected company, a true market leader 
for their ski division. If you are tired of working for a company that 
has too many restrictions and wish to sink your teeth into something 
that is a bit more creative, challenging & simply different whilst utilising 
your amazing sales experience, this is the role for you! Strong career 
development opportunities and new & exciting changes to come!

For more information please call Hannah on 
(03) 9988 0616 or click APPLY now.

Travel Consultant | LUXURY BOUTIQUE AGENCY
Melbourne, $60k + Bonuses, Ref: 3889MT1
Do you want to work in an award winning travel agency, with very 
specialised, luxury products ? Our client is located in an affluent area in 
Melbourne and looking for an experienced travel consultant to join their 
exclusive ranks. Our client offer bespoke and unique luxury itineraries 
and products ranging from short breaks to multi city destinations. 
A love and passion for travel is essential, must have at least 3 years’ 
experience. A HIGH BASE SALARY of up $65k + bonuses!!.

For more information please call Mark on 
(03) 99 88 0616 or click APPLY now.
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Voting is NOW OPEN for the NTIA People’s Choice:  
Travel Agency of the Year.

To win, have your clients vote for you as their favourite ATAS travel agency.

Will you be crowned People’s Choice: 
Travel Agency of the Year 2019?

HOW DOES IT WORK? 
The Travel Agency with the most consumer votes will be crowned the NTIA People’s Choice: 

Travel Agency of the Year and awarded at the NTIA Gala Dinner on Saturday 20 July 2019.

WHY SHOULD MY CLIENTS VOTE? 
To incentivise Australians to vote, APT are offering your clients the chance to win an  

11 Day APT Kimberley Coast Cruise for two people valued at over $23,500. 

HOW DO CONSUMERS VOTE? 
There are two ways to vote:

1. Purchase any Australian Traveller or International Traveller Magazine and complete the 

survey. Mail to Reply Paid 85483, Suite 101, 15 Belvoir Street, SURRY HILLS, NSW 2010 or

2. Go online to atas.com.au/votenow 

Voting closes Friday 31 May 2019.
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You can now speak to us directly on 1300 131 698 
or email the experts australiasales@exodustravels.com

It’s our birthday! And to celebrate, we’re offering 15% o�  
45 specially selected classic Exodus adventures – one for 
every year we’ve been exploring our planet. 

97% of customers say they would recommend Exodus to 
their friends, so it’s not hard to understand why Exodus is 
the market leader in active adventure travel.

FIND OUT MORE >

ENDS

THURSDAY
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PRODUCT  
PROFILE

WHOLESALER

Join Tempo Holidays, the 
tailor-made specialists, 
to the incredible Puglia 
region of Italy with its 
stunning coastlines and 
whitewashed hill towns. 

THIS once unnoticed region 
forming the heel of Italy’s boot is 
fast becoming the new favourite 
destination for travellers. Tempo 
Holidays offers a range of tours to 
Puglia such as our ‘7 Days Best of 
Puglia’, our 5 day ‘Cooking in Puglia’ 
and the 4 day ‘Highlights of Puglia & 
Matera.

Tempo Holidays top tips for 

exploring Puglia include heading to 
Lecce, known as the ‘Florence of the 
South’ due to its beautiful baroque 
churches and buildings. Here, 
you can uncover an 18th Century 
palace and visit the Jewish Medieval 
Museum where you can take part in 
a traditional papier-mache workshop. 

Another must-see destination in 
Puglia is the lovely and historical 
coastal town of Otranto where you 
can visit the magnificent Cathedral of 
Santa Maria Annunziata, the biggest 
church in Puglia with an incredible 
medieval mosaic floor. 

With direct flights into Bari, you 
can start your trip by exploring this 
wonderful capital of Puglia with 
its beautiful mazelike old town. 

Phone: 1300 362 844 
Email: res@tempoholidays.com

Discover the Italian gem that is Puglia

ABOUT US
Tempo Holidays are leaders in 
Italian travel and can offer an 
unforgettable journey through 
the many towns of Puglia. Call 
Tempo Holidays where we can 
tailor-make any holiday to suit 
your customer’s needs. 

One highlight of Bari on our 5-day 
“Cooking in Puglia” tour is visiting an 
authentic “Masseria” — a fortified 
home which today is used as a local 
farm where you can meet a local host 
and cook a traditional Apulian recipe 
such as a typical “focaccia pugliese”.
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