Answer the Call of Vanuatu

Travel Daily

Friday 23rd August 2019

ontent produced

collaboration with
huatu Tourism Office

VANUATU Tourism Office (VTO)
has unveiled a new marketing
campaign featuring a rally cry for
Vanuatu, encouraging travellers
to ‘Answer the Call of Vanuatu’.

The new campaign, which goes
live today, features fresh, bespoke
imagery and video content,
presenting the destination’s

incredible natural beauty and real,

life-changing adventures in a fun,
light-hearted and cheeky manner.

Vanuatu Tourism Office Chief
Executive Officer, Adela Issachar
Aru, said travellers always have
such a strong connection to
Vanuatu when they visit, and it
was this bond and engagement
with people and place that they
had aimed to encapsulate.

“It was imperative to capture

the essence of Ni-Vanuatu people

in our marketing program as

this is always at the core of any

holiday experience in Vanuatu.
“However, Answer the Call

of Vanuatu is more than just a

campaign; our long-term goal is to

make this a way of doing business

VTO training incentive

TO CELEBRATE the unveiling of
Vanuatu Tourism Office’s (VTO)
new campaign, the tourism
board is giving Aussie agents the
opportunity to experience the

destination firsthand by winning a

spot on their mega famil this Nov.
To be in the running, agents

simply need to complete VTO'’s

training modules (which include

for the tourism industry, and aim
to integrate the sentiment of
Answering the Call of Vanuatu
into a range of programs that
improve the Vanuatu visitor
experience,” said Aru.

In addition to the catchcry, VTO
has developed a tool kit to help
agents better understand the
new direction.

To access the took kit CLICK
HERE.
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