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SELL YOUR WAY TO WANDER OUT YONDER  
IN WESTERN AUSTRALIA

BROOME • CABLE BEACH • HORIZONTAL FALLS • PEARL FARM • SUNSET CAMEL RIDE

Want to become a 
Tokyo Expert?

To learn more  
click here

Today’s issue of TD
Travel Daily today has five 

pages of news including our 
PUZZLE page.

CATO pleads for support
THE Council of Australian Tour 

Operators (CATO) is calling on 
the Federal Government for $12 
million in funding from the COVID 
Relief and Recovery Fund, as well 
as an industry-specific extension 
of the JobKeeper program 
beyond Mar 2021.

CATO Managing Director, Brett 
Jardine, said the organisation 
welcomed last week’s news of 
$128 million in funding for travel 
agents (TD 01 Dec), with CATO’s 
plan aiming to build on this in 
recognition that tour operators 
and wholesalers will need to 
invest in a wide range of activity 
to help reignite the industry.

He noted that support had 
also been provided for inbound 
tourism, but a healthy outbound 
sector was also vital “because at 
the end of the day aeroplanes 
have got to have bums on seats in 
both directions.

“If there’s not people going out 
of Australia at the same time as 
people coming in, then aviation 
capacity will naturally be reduced 
and this doesn’t help any aspect 
of travel and tourism,” he said.

CATO’s pitch to the Government 
is based on the reality that 
outbound operators are 
essentially “manufacturers” of 
product for the industry to sell.

“Ultimately if there’s no one 
developing, distributing or 
marketing product, retail travel 
agents will have very little to sell.

“So our position is you’ve got 
to support the supply side that 
will in turn naturally underpin the 
retail side,” Jardine said.

CATO also noted that with 
billions of dollars currently being 
held in credits for future travel 
due to pandemic cancellations, 
tour operators and wholesalers 
are vital in ensuring those credits 
will be able to be redeemed.

The $12 million proposal would 
support a range of programs to 
help accelerate the recovery of 
the industry and employment 
across the sector, with further 
details of the plan expected to be 
unveiled in the coming days.

AFTA delays update
TODAY’S highly anticipated 

Travel Daily one-on-one with 
AFTA CEO Darren Rudd (TD 01 
Dec) has been postponed.

The session had been due to 
take place at 11am (AEDT) this 
morning at The Travel Industry 
Hub, but has now been delayed 
to give more time for the details 
of the $128 million travel agent 
rescue package to be finalised.

Rudd told TD he was looking 
forward to the opportunity to 
discuss the funding, but at this 
stage talks were continuing about 
the finer points and it would be 
better to wait until there was 
more information.

An update to AFTA members 
this morning noted the process 
around the grant was extensive 
and complex, with legislative 
approval under way and the cross 
agency implementation plan well 
advanced.

“But some of the aspects 
related to the platform are not 
yet finalised,” Rudd said, with 
plans still on track to have the 
web-based grant application 
process open before Christmas.

The Austrade website confirms 
the one-off payments will be 
available to eligible travel agents 
with a turnover of more than 
$50,000 and less than $20 million 
a year, with payments scaled from 
a minimum of $1,500 through to 
a maximum of $100,000.

“More information on how to 
apply will be available soon,” the 
site notes at austrade.gov.au.

Senior Cruiseco 
executives depart

CRUISECO has advised 
members of the redundancy of 
its General Manager of Sales & 
Marketing, Adam Vance, and 
long-time Operations Manager, 
Jeff Temple, who will not be 
making the transition to the 
wholesaler’s structure under its 
ownership by Helloworld Travel 
Limited (TD 23 Nov).

Cruiseco interim CEO, Nic Cola, 
said under Helloworld’s “shared 
service” model many roles are 
duplicated or handled by several 
teams, with many Cruiseco staff 
set to become part of new teams 
under that model but remaining 
focused on Cruiseco members.

New London levies
LONDON Heathrow Airport will 

introduce a new £5 fee to drop 
off and pick up passengers in late 
2021, as part of several measures 
to help claw back revenue after 
the COVID-19 downturn.

The new Forecourt Access 
Charge will apply to all vehicles 
entering the pick up and drop 
off areas of the airport, with the 
move following a similar impost 
announced by Gatwick Airport.

TFE adds two
IT’S a big day today for TFE 

Hotels, which has formally 
debuted two new properties in 
Hobart and Melbourne.

The new Adina Apartment 
Hotel West Melbourne is part of 
the Trenerry Property West End 
precinct, with a wide range of 
local amenities and easy access to 
the CBD, Docklands and more.

Also new for TFE is Vibe Hobart, 
a 15-storey 142-room property 
located on Argyle St about 500m 
from the city’s waterfront.

QR back to Haneda
QATAR Airways will restart 

flights to Tokyo Haneda Airport 
this Fri 11 Dec, with three weekly 
services complementing existing 
daily Doha-Narita services.

QR has also this month promoted 
Cassandra Kerr to become 
Regional Manager - Australasia.

2022
sales now open 

sun and ski resorts

risk free 
booking*

for your
clients

cancellation
protection* 

for you
*Terms & conditions apply
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Virgin’s counter attack
VIRGIN Australia has fired 

back at rival Qantas by offering 
trial membership of its Velocity 
Discover Gold Status to QFFF 
Gold status members who decide 
to jump ship by 21 Dec.

Complimentary lounge access, 
priority boarding, preferential 
seating, higher checked baggage 
allowances and bonus points are 
all on offer for those who take up 
the Velocity trial deal.

VA is also offering eligible 
Discover Gold Status members 
who change providers a further 
nine months for themselves and 
a friend when they take one 
eligible flight and earn 80 status 
credits during their three-month 
Discover Gold Status trial period.

The new loyalty incentive 
follows a similar move 
undertaken by Qantas late last 
month (TD 26 Nov), which saw 
Australia’s flag carrier go on 
the loyalty offensive by offering 
generous incentives in a bid to 

lure rival members. 
VA is also looking to consolidate 

its existing loyalty membership 
base by providing them with 
a range of incentives to stay 
on board, including a status 
extension of one year if they book 
an eligible flight by 28 Mar, as 
well as 5,000 bonus points when 
Gold and Platinum members 
book two eligible flights before 
28 Mar.

Further incentives include 
Economy X upgrades for Velocity 
Gold members, and Business 
class upgrades to Velocity 
Platinum members when they 
take three or more eligible flights 
during the same period.

“VA was the first airline in 
Australia to bring genuine 
competition to the domestic 
market & that competitive spirit 
is in our DNA, so we’re happy to 
offer a more compelling loyalty 
offer than what is currently in 
market,” said CEO Jayne Hrdlicka.

Qantas boosts Tas
QANTAS has commenced 

flying three new routes between 
Tasmania and the mainland in 
line with restrictions easing. 

The carrier is now operating 
Hobart to Brisbane services up 
to five days per week, Hobart 
to Canberra three days a week, 
and for the first time in 16 years, 
direct Sydney to Launceston 
services up to four days per week.

All flights will be operated by 
QantasLink’s dual class Boeing 
717 aircraft, featuring 12 seats 
in Business and 98 in Economy, 
offering around 2,500 seats per 
week across the three routes.

MEANWHILE, Qantas 
is reportedly seeking to 
permanently reduce the number 
of its cabin crew on the Sydney 
to Melbourne route as the airline 
looks to slash costs in the wake of 
the COVID-19 pandemic.

Qantas’ company-wide cost-
cutting program is seeking to save 
the carrier more than $1 billion 
annually.

PNG trade portal
THE Papua New Guinea 

Tourism Promotion Authority 
(PNGTPA) has launched a special 
destination training website for 
agents, designed to increase 
knowledge of the country so the 
trade can better sell it to clients.

To mark its launch, PNGTPA is 
offering agents the chance to 
score one of five $250 Visa gift 
cards when they complete five 
new training modules on the site 
before 15 Dec.

For more info, CLICK HERE.

Silversea correction
SILVERSEA Cruises’ 2021 

Kimberley season is almost sold 
out, rather than the cruise line’s 
2022/23 season, as reported in 
Travel Daily on Fri.

Launched last week, the new 
2022/23 season (TD 02 Dec) 
has so far only been opened to 
members of Silversea’s Venetian 
Society, and will open to the 
general public on Thu.

WIN 1 OF 5 $250 VISA GIFT CARDS*

NEW DESTINATION  
SPECIALIST  
WEBSITE! ENTER NOW

*Terms and conditions apply

https://bpgclick.com/td?c=208&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=mailto:info@traveldaily.com.au
https://bpgclick.com/td?c=62&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=http://www.traveldaily.com.au/
https://bpgclick.com/td?c=28&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=https://www.austriatravelexpert.com/
https://bpgclick.com/td?c=181&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=https://issues.traveldaily.com.au/2020/Nov20/td261120.pdf
https://bpgclick.com/td?c=231&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=https://png.destinationtraining.com.au/online-training/
https://bpgclick.com/td?c=181&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=https://issues.traveldaily.com.au/2020/Dec20/td021220.pdf
https://bpgclick.com/td?c=231&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD071220&u=https://png.destinationtraining.com.au/online-training/


Travel Daily        e info@traveldaily.com.au t 1300 799 220 w www.traveldaily.com.au page 3

Monday 7th December 2020

AIRBNB is giving travellers 
with a penchant for reality 
TV holiday experiences the 
chance to spend Christmas 
with Kardashian matriarch Kris 
Jenner, where she will show 
guests how to expertly style 
your “Kris-mas” decor.

Bookings for the online 
experience cost $140, with 
reservations opening on 09 Dec 
for a maximum of 10 guests.

Window
Seat

LIMITED TIME, BEST OFFER

Antarctica

From $10,999*
*T&Cs apply

2022 and 2023 Cruises

with flights 
ex au/nz

Scoot ups in-flight
SCOOT has launched a new in-

flight portal in preparation for the 
post-pandemic world.

ScootHub will serve as a one-
stop shop that can be accessed 
via mobiles for all customer 
needs in-flight, such as food and 
beverages and duty-free items.

The portal will launch in 
phases, with the first going live 
this month, followed by phase 
two from Apr, which will see 
customers able to book ground 
activities and attractions and earn 
Krisflyer miles when purchasing.

New shorex deal
INTREPID Urban Adventures 

will provide positive impact 
product to InterCruises Shoreside 
& Port Services, helping it 
diversify its shore excursions.

InterCruises will grow its 
shore excursion product in 
more than 50 cities around the 
world through Intrepid’s 1,000+ 
experiences, and will focus on 
unique and authentic small group 
walking tours.

Teams from the two companies 
will collaborate to develop new 
cruise-industry specific product 
that is also focused on positive 
destination impact.

InterCruises will also work 
with and provide cruise industry 
training to more than 1,700 
Intrepid guides.

A proud moment for Voyages

VOYAGES Indigenous Tourism 
Australia celebrated the 
achievements of the Class of 
2020 at the National Indigenous 
Training Academy (NITA), in a 
formal graduation ceremony on 
Sat night at Ayers Rock Resort 
attended by recently appointed 
Voyages CEO Matthew Cameron-
Smith, the Voyages Board and the 
Board of the Indigenous Land and 
Sea Corporation (ILSC).

NITA was established to 
provide young Indigenous 
Australians with solid career 
prospects in retail, horticulture, 
hospitality and tourism, with 
job opportunities at Voyages 
properties including Ayers Rock 
Resort and Mossman Gorge 
Centre in Qld as well as across the 
wider sector.

“We are exceptionally proud 
of all 526 students who have 
graduated over the years 
from NITA programs, but we 
are particularly proud of the 
2020 class who have achieved 
a nationally recognised 

qualification in the most 
challenging year that the tourism 
industry has ever encountered,” 
Cameron-Smith said.

He noted that currently 44% of 
employment at Ayers Rock Resort 
was Indigenous Australians, 
the highest level in two years, 
including a 100% Indigenous 
team now delivering the resort’s 
Tali Wiru premium dining 
experience.

The NITA program is conducted 
in partnership with William 
Angliss Institute and Charles 
Darwin University, delivering 
Certificate III level qualifications 
to its graduates who come from 
right across Australia.

The ceremony capped off an 
exceptionally busy few days for 
the resort, which also welcomed 
a sold-out plane-load of 
passengers for an overnight stay 
at Sails in the Desert Hotel on Sat 
as part of the first Qantas Scenic 
Flight Getaway (TD 29 Oct), as 
well as an outside broadcast by 
Channel 9’s Today Show on Fri.

NCL Partners First
NORWEGIAN Cruise Line (NCL) 

has announced the details of 
a new agent rewards program 
set to launch next year called 
Partners First Rewards.

 The trade program will cater 
specifically to the Australia and 
New Zealand markets and offer 
agents regular incentives, famils 
for top sellers and a special 
awards ceremony annually that 
will shine a light on the best 
agents in the region.

NCL said it would announce the 
full program details in early 2021.

MEANWHILE, the line is asking 
agents to sign up to its enhanced 
trade portal Norwegian Central, 
where rewards for new bookings 
will be awarded.
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Who needs  
a drink?

WITH Christmas less than a 
month away, we think it’s time 
to embrace the holiday spirit 
and celebrate with a seasonal 
cocktail.

Invented by Laisani from 
Castaway Island, Fiji, this 
fresh and fruity cocktail is the 
perfect way to celebrate the 
Christmas season. 

Take a 
sip and be 
transported 
to where I’d rather be, Fiji!

Keep sending your recipes to  
cocktails@traveldaily.com.au.

Jenny Piper
Owner, 

Business 
Publishing 

Group

Rainbow Christmas
INGREDIENTS
• 30ml Czarina vodka
• 15ml Midori
• 15ml Malibu
• 5ml fresh lime juice
• 10ml strawberry puree
• Dried coconut for glass rim 
• Cherry to garnish

METHOD
Rim martini glass with dry scrap coconut.
Pour vodka, malibu, strawberry puree into a shaker and add ice.
Shake and pour into glass.
Pour Midori and lime juice into blender and blend.
Pour into glass and garnish with the cherry. Enjoy!

Where in the world?

WHEN this country was 
selected to host the Olympics, 
the government was planning to 
just restore an earlier stadium 
that was previously used, but 
when another political party 
came to power, they decided 
to take advantage of the games 
to push their message and so 

constructed a new stadium.
The Olympic Games held at 

this venue were the first to 
be televised, and the games 
themselves were controversial 
for a number of different 
reasons.

Do you know where in the 
world this stadium is?

Sudoku
THE aim of Sudoku is to complete the entire grid using the numbers 

1-9. Each number can only be used once in each row, once in each 
column, and once in each of the 3×3 boxes.
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ANSWERS 04 DEC

Pub quiz: 1 Seattle, 2 Sweden, 3 Las Vegas, 4 Queensland, 5 Cairns 
Airport, 6 British Columbia and Yukon, 7 Inuit, 8 Arctic, 9 Under, 
Iceland’s population is 364,000, 10 Denmark and Germany, 11 
Goulburn (goal + burn)

Whose flag is this: Georgia

Unscramble: afoot, fain, faint, fair, farm, faro, fiat, firm, foam, font, 
foot, footman, forint, form, formant, format, FORMATION, fort, frit, 
from, front, info, inform, infra, motif, naif, raft, rift, roof
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Got a confidential tip? Contact Travel Daily via our secure WhatsApp service on +61 2 8007 6760 or click HERE
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Inspiring travel dreams

MELBOURNE’S newest 
interactive attraction Wanderlust 
(pictured) (TD 02 Nov) has 
opened its doors to the public, 
as travellers begin returning to 
Victoria after the shutdown.

As Australians wait for 
international travel to return, 
Wanderlust allows travellers to 
visit some of the world’s best 
cities experientially without 
leaving Melbourne, such as Paris, 
London and New York City.

“As borders remain closed and 
the prospect of international 
travel still in the distant future, 
we wanted to help realise the 
travel dreams of Victorians and 
allow them to experience the 
excitement, joy and curiosity that 
comes with visiting somewhere 
new,” said Chief Operating Officer 
Rachel Moore.

“Let us open the world to you 
and satisfy your wanderlust!”

Open seven days a week, 
Wanderlust is located in Fitzroy, 

and is spread over five rooms.
Tickets are from $19.50 per 

person, and are on sale now - 
wanderlustmelbourne.com.au.

Victoria biz events
VICTORIA is witnessing a 

business events boom, securing 
six new international occasions 
which are set to attract more 
than 4,500 delegates.

Filling almost 17,000 hotel 
room nights from 2021 to 2024, 
the events are hoped to have an 
economic impact of $30.6 million.

All events have been secured 
by the Melbourne Convention 
Bureau, and the first kicks off in 
Mar with the F1 in Schools World 
Finals.

Caravan safety
THE Australian Competition & 

Consumer Commission (ACCC) is 
urging caravan and motorhome 
owners to check for faulty water 
heaters before the holidays.

The ACCC has flagged some 
water heaters aboard recreational 
vehicles can operate using 
electricity or gas, meaning they 
may produce unsafe levels of 
carbon monoxide.

Certain RV models have also 
been recalled recently - CLICK 
HERE for full details.

Airbnb NYE rules
AIRBNB is cracking down on 

New Year’s Eve party bookings, 
with the vacation rental company 
to now prevent users “without a 
history of positive reviews” from 
making one-night bookings for 
New Year’s Eve.

The company will also monitor 
two-night reservations that “may 
pose a heightened risk”.

The new rules are similar to 
those which Airbnb introduced 
for Halloween, and will not affect 
users with positive reviews, nor 
any bookings completed before 
03 Dec.

Airbnb has been cracking down 
on “party houses”, and has placed 
restrictions on certain users 
under 25 years old looking to 
book a party venue.

BROCHURES
THIS week’s Brochures of the Week is brought to you by Scenic 
Luxury Cruises & Tours. If your firm is releasing a new brochure you’d 
like to make the industry aware of, send a description of its features 
and itineraries, including a PDF of the front 
cover, and contact details to 
brochures@traveldaily.com.au.

Scenic - Worldwide Discovery Voyages 2020 
Scenic Luxury Cruises & Tours has announced 
Scenic Eclipse’s new 2022/23 worldwide voyages 
collection, featuring an enhanced Antarctica 
program and new voyages to the Northeast 
Passage, Japan and the Sea of Cortez. Scenic 
Eclipse’s program now covers six continents, 35 
countries and 48 voyages, and its submersible, 
Scenic Neptune,will dive in the waters of South 
Georgia, the first ultra-luxury cruise submarine to 

be able to operate in the destination. A 16-day Beyond the Antarctic 
Circle voyage is one of the highlights of the program.

Collette - Worldwide Travel Guide 2021-22
Collette’s new Worldwide Travel Guide provides 
the tour operator’s full offering for the season, 
to destinations such as Australia & New Zealand, 
North America, Italy, Iceland & Scandinavia, 
the United Kingdom & Ireland, France, Spain & 
Portugal, Croatia & Greece, Central Europe, South 
& Central America, Asia & Africa and the famed 
Oberammergau Passion Play. The brochure also 
details Collette’s money-back refund policy and its 

book with confidence deal.
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