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Qantas turns to Orange

QANTAS Group has proclaimed
The Flying Kangaroo will arrive
in Orange, with the airline this
morning announcing new services
to the town beginning 01 May.

The new route, to be served by
QantaslLink 11 times weekly, has
launched with special fares of
$129 for travel until 25 Oct, and
will also see Orange residents
able to access free membership
to Qantas’ Frequent Flyer
program until 28 Feb.

The flag-carrier announced
it was bringing “much-needed
competition to the skies of
Central West NSW,” just over a
week after rural airline Regional
Express (Rex) exited Ballina and
Kangaroo Island, accusing QF
of depleting its ability to offer
a sustainable alternative for
regional communities.
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“Orange residents and visitors
will benefit from competitive
fares and more flight options as
well as the onward connectivity
through Qantas’ domestic and
international network and
partner airlines like Emirates and
American Airlines,” Qantas said.

QantasLink CEO John Gissing
hailed the many benefits of its
presence in the region, saying
“as part of our commitment to
the route we will also promote
Orange on a global stage,
across Qantas’ domestic and
international markets and to the

airline’s 13 million frequent flyers.

“These additional flights
will make it easier for Sydney
residents and domestic and
international tourists to discover
one of NSW’s most beautiful
regions, with its world-class
restaurants and wineries.”

Orange Mayor Reg Kidd also
welcomed the announcement,
saying, “Orange’s passenger
numbers have been growing
steadily in recent years as the
regional economy has expanded,
using the airport as a key
connection”.

*Blackout period and terms apply, available until sold out.
Dayflight departs from 29 March'2020 onwards:
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JAL and Amadeus

JAPAN Airlines (JAL) will
develop and integrate its new
distribution capability (NDC)
content through Amadeus,
which will become the airline’s
recommended distribution
partner for travel agents in Japan.

The pact will also see JAL
implement Amadeus Altea
NDC, in a move to enhance the
retailing and servicing of its offers
across channels.

JAL will integrate its NDC
contents into the Amadeus
Travel Platform for distribution
using Amadeus NDC Connect,

a solution designed for Altea
airlines to make their NDC
content available for travel sellers
worldwide.

Bench Sthern Africa

BENCH Africa is today
highlighting a number of its
popular itineraries in the
southern part of the continent -
head to page 11 for more.
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TD readers feel the impact

THE coronavirus outbreak is
having a significant impact on TD
readers, with 82% of respondents
to our poll experiencing a
cancellation of services as a direct
result of the virus.

The impact extends well
beyond China, with almost half
of those who have experienced
cancellations being primarily for
Asia-based bookings.

Of these cancellations, 28.9%
have been for travel to China,
followed by 14.5% for travel to
other regions of the world.

Over a quarter of travellers who
are booked to travel to China or
other parts of Asia are cancelling
their Asia travel (26.3%), while
21.3% are deferring all trips and
20% are just cancelling their
China travel.

Many respondents highlighted
cruise as the biggest area they are
seeing impacted by coronavirus,
with clients “nervous” about
cruises in Asia.

COMPANIONS CRUISE CROATIA FREE*

Conditions apply.'When sharing Lower Deck cabin with a paying passenger on select cruises. Port taxes & other charges apply. Book & Pay by 1SFEB20

2 SUNISLAND TOURS 1300 665 673 info@sunislandtours.com.au
(o4 @
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15% are opting to book travel for
an alternative destination, with
some respondents highlighting
that travellers are perceiving
Europe as a safer destination, and
opting to fly via the Middle East.

Looking forward, client inquiry
and forward bookings are feeling
the heat, with 47% of respondents
reporting some bookings are being
cancelled and 23% witnessing
many bookings cancelled.

Some forward bookings are
being deferred (10.7%) and
others are seeing little to no
impact at all (10.7%).

Less inquiry for travel overall
was reported by 40.7% and less
inquiry for Asia overall has been
seen by 30.9%.

The survey garnered responses
from readers from a variety of
sectors, including 56% of which
worked in a retail travel agency,
14.3% in wholesale and 6% in
hotels, accommodation and
resorts.
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Learn more |
itravel New Zealand

ITRAVEL has announced it will
make its move across the ditch
and expand into New Zealand on
01 Mar.

Managing Director Steve
Labroski told Travel Daily the first
agent has come on board, with
“more to come” and urged agents
looking for new opportunities to
reach out.

“New Zealanders love
everything we stand for: family,
transparency, collaboration,
better returns and most
importantly innovation,” he said.

“It’s certainly exciting times
ahead for itravel and we cannot
wait to look at what we can
create over the coming years.”

G Adv highlights

G ADVENTURES is promoting
the benefits of small group
touring - see page 10.

The operator has also weighed
in on a discussion sparked by
yesterday’s TD - see page three.

AFRICA | ASIA | CENTRAL ASIA
EUROPE | LATIN AMERICA
MIDDLE EAST | RAIL JOURNEYS

. 1300856 661

More products, phenomenal prizes!

Find out why the Northern Territory
is different in every sense.

Melbourne - Cargo Hall, 10 March
Brisbane - Howard Smith Wharves, 11 March
Sydney - GPO Grand, 12 March

NORTHERN
TERRITORY
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Small group profitability

Intrepid offsets

INTREPID Travel has launched a
new campaign allowing travellers
to offset their carbon footprint.

For a monthly subscription of
$9.50 to the company’s carbon
offsetting platform, Offset Earth,
Australians can plant 12 trees,
which will be matched by Intrepid.

The subscription also offsets
their carbon emissions with Gold
Standard credits and helps users
set goals to reduce their carbon
emissions for 2020.

JOURNEY BEY®ND

INDIAN PACIFIC
e tne———

COAST TO COAST

WITH BONUS PERTH STAY

7 DAYS @ 6 NIGHTS
from $ 2 '5 5 9*pp

GOLD SERVICE

FIND OUT MORE

OPERATORS have hit back at
comments made by The Travel
Corporation (TTC) Global CEO Brett
Tollman on the profitability of
small group tours (TD yesterday).

Responding to Tollman’s
assertion that “you can’t make
money, | can guarantee you,
operating a trip for 10 or 12
people,” G Adventures MD for
Australia and NZ Adrian Piotto
told TD “we look beyond profit
and instead measure by ‘The
Quintuple Bottom Line’ — People;
Planet; Profit; Passion & Purpose.

“It’s been working for us, having
run a profitable business for the
last 30 years.”

Piotto said by running tours
with a community tourism focus
and an average size of 12 people,
more money stays local and
travellers have a better, more
culturally immersive experience.

APT Travel Group (ATG) CCO
Debra Fox told TD that while
the margins on smaller tours
are “tougher”, ATG had been
operating small group journeys
for nearly two decades.

“It comes down to relevancy

Back Roads

TOURINC (

ENJOY THE COMPANY OF A SMALL GROUP

What impact will the tragic bushfires
in Australia have on tourism? Find out
in the February issue of travelBulletin.

n-‘q]_.ﬁ - s -

and having things that meet
the clients’ needs, not trying
to take an old model and fit
it into customers’ changing
expectations.”

Fox also highlighted a fast-
growing desire for small and
mid-sized groups, including tailor-
made touring, with the trend
extending to ocean and river
cruising, where pax are seeking
out super niche small group
experiences whilst onshore.

Ormina Tours CEO Ross loppolo
told TD Ormina has seen growth
for its small group tours, with a
maximum group size of 10, but
noted there was definitely still a
market for larger groups of 30+.

“Our clients tend to be well
travelled and looking for a shared
experience that provides a level
of independence which can only
come with a smaller group.”

Crooked Compass Founder Lisa
Pagotto said more small group
operators are emerging due to
evolving traveller demands.

“They crave intimate
encounters...& the exclusivity that
only comes when you travel with
a handful of people,” she said.

SAVE 5%

SMALL GROUP TOURS

FEED YOUR CURIOSITY

EMBRACE THE VIEW « DISCOVER A LOCAL WAY OF LIFE

SAVOUR EACH MOMENT

GUIDED BY THE BEST

www.backroadstouring.com

Win your place on a Las Vegas famil

Book a group of 10 or more to the USA

on Virgin Australia or Delta Air Lines

from 1 Feb - 31 July 2020*

*Terms and conditions apply.

Find out more

CLICK to read

travelBulletin

Oxford corona stats

TOURISM is one of the most
heavily impacted economies
worldwide from coronavirus,
according to Oxford Economics
research.

The latest World Economic
Prospects projections for global
growth found the virus will have
a high but short-lived impact
on Chinese travel, with Asian
destinations such as Thailand,
Cambodia and the Philippines to
be hardest hit.

WIN

CELEBRATE THE
INDIAN PACIFICS 50TH
ANNIVERSARY!

SIMPLY BOOK & REGISTER
YOUR 50TH ANNIVERSARY
PACKAGE TO WIN

THE FIRST 50 BOOKINGS
MADE WILL WIN

REGISTER HERE

JOURNEY BEYOND

INDIAN PACIFIC
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Jayride’s global increase

JAYRIDE has maintained the
strong momentum of its upward

growth trajectory for the first half

of 2020, reporting a 67% increase
in net revenues.

The Australian-based global
airport transfer marketplace
recorded $2.4m in net revenue/
gross profit in its H1 FY20 results,
up from $1.9m in H2 FY19.

The ASX report also revealed
a total of 235,000 passenger
trips booked in H1 FY20, with
48,621 trips booked in Jan 2020
compared to 29,429 in Jan 2019.

The North American market in
particular showed strong results,
up from 37k passenger trips
booked in the first quarter of
2020, to 51k this quarter, as did
the Oceania region, which rose
from 112k to 123k trips booked
over the same period.

Showing no signs of slowing
down, Jayride is aiming to reach
one million passenger trips

booked per year by 30 Jun 2021,
which would represent a x2
increase on the current stats.

“Jayride is in the early stage of
our long-term growth strategy
and we’re investing for long-
term success...we have a positive
outlook for 2H as we continue to
scale across six continents,” said
Managing Director Rod Bishop.

Over the past year alone,
Jayride has added 78 new
destination countries, from just
31in H1 FY19, to 109 today.

Looking to the future, Jayride
said it will focus on three growth
strategies, including traveller
retention, conversion and
acquisition.

Specifically, the company aims
to give travellers more choice to
tailor their experience, create
traveller membership systems

and self-service tools, launch new

travel partnerships, and improve
organic search.

International Companion Sale

Fly together and save on a range of
international destinations

Sale ends 17 February”
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*Sale ends 17 February 2020, unless sold out pri(AEm when purchasing two or more

seats together in the same_cabin on the same itinerary. Selected travel days, dates and conditions apply.

include
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A royal recovery

THE impending visit of British
royals William and Kate, to
Australia’s bushfire-affected
towns is expected to boost the
country’s tourism.

“It is going to be a great
opportunity to remind the rest of
the world that Australia is still a
fantastic place to visit,” said South
Australia Tourism Minister Simon
Birmingham.

“Images of [the royals] on
pristine beaches and bushland,
where the green growth is
starting to come back through,
and cuddling recovering wildlife,
these are the key images we
need the rest of the world to see
because they saw plenty of bad
images of Australia over the new
year period,” he said.

Birmingham highlighted the
“real economic benefits” of royal
visits, citing a 30% rise in bookings
via the Tourism Australia website
after the 2018 visit by Prince
Harry and Meghan.

Window
' Seat

VALENTINE’S Day may be fast
approaching, but lovebirds
looking for the right way to pop
the question need not fret, with
The Chard, London, promising
“the ultimate proposal
experience”.

The hotel has teamed up with
specialist engagement planners,
The Proposers, to curate a two-
night extravaganza.

Couples will be whisked to the
hotel in a Rolls-Royce Phantom,
stay in the luxurious Shangri-La
Suite, which will be fitted out
with balloons, decorations and
large illuminated letters spelling
out the words “Marry Me”.

You can’t put a price on love,
but in this instance, the price is
an average of $50,206 per night.

More on the affordable
package HERE.

X QANTAS

Spirit of Australia

info@traveldaily.com.au

1300 799 220

www.traveldaily.com.au

page 4



https://bpgclick.com/td?c=208&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD120220&u=mailto:info@traveldaily.com.au
https://bpgclick.com/td?c=62&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD120220&u=http://www.traveldaily.com.au/
https://bpgclick.com/td?c=81&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD120220&u=https://traveldaily.com.au/afl-tipping
https://bpgclick.com/td?c=42&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD120220&u=https://ad.doubleclick.net/ddm/trackclk/N8069.139684TRAVELDAILY/B23782079.266979206;dc_trk_aid=461990927;dc_trk_cid=128326146;dc_lat=;dc_rdid=;tag_for_child_directed_treatment=;tfua=
https://bpgclick.com/td?c=243&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD120220&u=https://www.shangri-la.com/en/london/shangrila/offer-detail/rooms-suites/proposal-in-the-clouds/

Travel Daily

Wednesday 12th February 2020

W Bali support

W BALI Seminyak is supporting
Australian bushfire relief with
a silent auction to raise funds,
selling off a stay to fundraise for
RSPCA.

To participate in the auction,
CLICK HERE.

START THE TOUR
WHERE YOU WANT

)

PAUSE YOUR TOUR AT
ANY POINT

X
.

END THE TOUR
WHERE YOU WANT

Search Tours

02 9281 4537
info@touropa.com.au
touropa.com.au

Princess refunds

PRINCESS Cruises will refund all
Diamond Princess passengers in
the wake of the coronavirus cases
aboard the ship, which has seen
all pax quarantined on board.

The cruise line told Travel Daily
the refunds would extend to
all cruise fares, air travel, hotel,
ground transportation, pre-paid
shore excursions, gratuities and
“other items”.

Onboard incidental charges will
also be waived, & passengers will
be provided with a future cruise
credit equal to the fare paid.

Coronavirus has been confirmed
in 174 people aboard the ship,
including four Aussies.

Hilton’s strong year

HILTON’S 100th anniversary
year was one of its strongest yet,
according to President & Chief
Executive Officer Christopher
Nassetta.

Full-year results included
net income of US$886 million,
compared to US$769 million in
2018, while adjusted EBITDA
reached USS$2.3 billion, compared
to USS$2.1 billion for 2018, both of
which exceeded expectations.

The company’s development
pipeline also grew 6% from last
year, to 387,000 rooms.

Last month, the company
launched the Tempo by Hilton
brand (TD 17 Jan), however,
Nassetta did note the company
had closed 150 hotels in China
due to the recent coronavius
outbreak.

STAY AT
AMORA

Your favourite place to stay in
Melbourne, just got even better.
Same good old fashioned
hospitality. New bar and
restaurant.

Relaunching 30 November 2019

Tel: (03) 9246 1200
Toll Free: 1800 339 436

E: res@amora.melbourne
649 Bridge Road, Richmond VIC 3121
melbourne.amorahotels.com

SAN Francisco Airport and
San Francisco Travel Association
celebrated Qantas’ BNE-SFO flight
launch last week in Brisbane (TD
Mon).

With the first flight taking to the
skies Sun, 65 travel agents and
industry professionals gathered
at Friday’s Riverside in downtown
Brisbane to celebrate, thanks to
Napa Valley, Sonoma County, Visit
California, South Lake Tahoe and
Yosemite Marlposa County.

Entertainment included live
music from Chris Sheehy, and a
special San Francisco-inspired
shimmer station.

Drag queens Vollie LaVont and
Luna Thicc also tested guest’s
knowledge with a Northern

50 Deg Xmas tour

50 DEGREES North has
introduced a new Christmas Tour.

Christmas in Aurora Village,
Finland, will run for five days
in Lapland, and include winter
activities, Christmas celebrations
and accommodation in an Aurora
Glass Cabin.

With a raft of inclusions, the trip
travels from 23-27 Dec - HERE.

California-themed game of The
Price is Right.

The night also saw Travel
Associates’ Kylie McFarlane
win a 14-night trip to Northern
California, with accom and
activities, as well as a A$2,000
travel voucher, and a A$S700
donation to a nominated charity
of her choice, which was WIRES.

McFarlane is pictured being
presented with her prize by
LaVont and Thicc, and Gate 7’s
Allie Sparr.

Bunnik’s new site

BUNNIK Tours has launched a
new-look website.

Live today, the website is
designed to be easier to use
across mobile devices, and
contains a revamped agent
portal, offering quizzes, webinars,
passenger forms, marketing
assets, flyers and selling tips.

The portal also incorporates
a Bunnik Tours xml data feed, a
dynamically-generated platform
which offers access to up-to-date
tour information.

To check it out, head to www.
bunniktours.com.au.

Meet Your Mediterranean Experts

Danielle

Years in industry: 3

<¥

Favourite destination: Slovenia

Destinations Visited: Croatia, Slovenia,
Dubai, Greece, Italy and Montenegro

Expert Tip: visit the unique city of Ljubljana and try some
traditional food at the Slovenska Hisa Figovec Restaurant

2 SUN ISLAND TOURS 1300 665 673 info@sunislandtours.com.au
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Want to generate enquiries?

. Send your clients the Summer edition of
r ave a I Travel & Cruise Weekly magazine
Travel & Cruise
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SiteMindertop 12 Aystralia celebrates the US  HoT
SITEMINDER has revealed its DEST' NATlONS

annual lists of top hotel booking

revenue makers of 2019, based THE TAAP TOP TEN

on total gross revenue made for Brought to you by Expedia
SiteMinder’s customers, across

20 of the world’s most popular Check out our Southern
tourist destinations. California Promo right now.
Crowning Australia’s top 12 “HERE"”
list is Booking.com, followed
by Expedia Group, direct hotel
website bookings, and global
distribution systems.
Flight Centre Travel Group
made the cut for the first time
in four years, appearing in tenth
position, and also made the list in
South Africa for the first time.
Agoda, Jetstar/Hooroo/Qantas,
AOT Group, Hotelbeds, Lido, THE first of six Visit USA expos Australian-based American
Hostelworld Group and Need across Australia officially kicked entertainment reporter Richard With the extraordinary
It Now made up the remainder off on Mon night at the Hyatt Reid added some star-power events unfolding in January
of Australia’s top hotel booking Regency in Perth, with more to the event, while US Consul and despite the ongoing
revenue makers, and overall than 100 travel agents and 17 General in Perth, David Gainer, developments with the
welcomed 9.5m arrivals in 2019. exhibitors in attendance. also made an appearance. Coronavirus it's good to see
“Travel agents play such an the Market settling into a
ACCO M M O DATI O N important role in encouraging predictable rhythm.
more Australians to visit and TAAP agents booked 1,199
WELCOME to Accommodation Updates, Travel Daily's Wed feature. explore the United States,” said different destinations, across
If your property has undergone some recent changes you would like Gainer, highlighting the 1.3m 191 Countries in January. Fiji,
to make the industry aware of, send a brief description with an image Aussies that visit the US each year. Japan and Spain saw significant
The next stop on the trail is the growth along with central
— - - Gold Coast tonight at the Q Hotel, Europe, Switzerland, Austria
Dellv.erlnga range of new optlons,\_NBall while the Brisbane, Melbourne and Germany.
Seminyak’s Starfish Bloo has unveiled a and Sydney expos will take place The top ten destinations
~ refreshed lunch menu for zozo.IThe_m_e_nu next week on 17, 18 and 19 Feb, bealad lest fnemih ware
covers plant-based meals, sushi & nigiri respectively. Sydney, Melbourne, Singapore,

platters, and greens. In line with the hotel’s ! . .
commitment to sustainability, the menu P-lctur.ed: Winner of the. maj.or
aIso supports and builds upon the accommodation’s relationship with prize (flights to the US, with five
local farmers and fishermen. nights’ accom) Russell Martin

: : from Flight Centre, with Qantas
A total of 11 newly renovated Imperial suites .
team members, the in-your-face

I‘ have just opened at IU).(UW resor.t Four Richard Reid and Karen Prideaux Regionally, EMEA up s,
' Seasons Resort Dubai at Jumeirah Beach, ¢ Visit USA OCEANIA 31%, Asia up to 25%
located just a short walk from Dubai Creek. rom Visi ’ and North America up to 12%
Suites come with elements of nature, with of the transaction mix.
the renovation focusing on the design and e e
Some of the out of the wa
interior, inspired wholly by “the sorbet hues of the sunset on the Rex submission desiineiiens inUcIuded B\i,\_é] Y
Arabian Gulf". REGIONAL Express (Rex) has Sky MT, Southern Patagonia,

Keio Plaza Hotel Tokyo (KPH), located in today revealed that it V\./ill.present Batumi Georgia, Amritsar India
Shinjuku, Tokyo, is currently renovating a supplementary submission to and Brasov Romania. Wherever
guest rooms on the 31st floor of the Main the Australian Competition and they’re going, we've got you
Tower to update the bathroom facilities and Consumer Commission (ACCC) on covered.

re-open quadruple occupancy guest rooms “Qantas’ abuse of market power”.
on 29 Mar. The Luxury Family Rooms will This comes after the Mascot-

London, Brisbane, Bali, Tokyo,
Perth, Rome and Gold Coast.
Auckland, Adelaide, Paris,

Fiji and Los Angeles were just
outside the top 10.

Expedia TAAP, keep your
customers coming Back.

feature four beds and an additional sofa bed to allow a total of five based airline’s first submission

adults to sleep comfortably, as well as four large glass windows that to the ACCC on 31 Jan, where .
provide panoramic views of the city skyline. New bathroom facilities will it argued that Qantas was e EXPEdlCI'
offer the option between a bath and toilet, and a shower and toilet, attempting to drive it away from TRAVEL AGENT  AFFILIATE PROGRAM
both with two separately located wash basins. three of its routes (TD 06 Feb).
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Vegas paints the town purple

LAS Vegas recently celebrated
the launch of Las Vegas
Convention and Visitors
Authority’s new advertising
campaign, released 26 Jan (TD
29 Jan), with special events and
activations across the destination
to “light the town purple”.

The campaign’s 60-second
ad What Happens Here, Only
Happens Here, debuted at the
62nd GRAMMY Awards.

To kick off the celebrations,

ATIC opportunity

THE Australian Tourism Industry
Council (ATIC) has highlighted the
opportunity to expand Indonesian
visitation on the back of Mon’s
signing of the Indonesia-Australia
Comprehensive Economic
Partnership Agreement.

Exec Director Simon Westaway
said an emergent Indonesian
inbound visitor market was
positive news during a difficult
time for Australian tourism.

“Unquestionably, Indonesia is
an emergent and strong growing
inbound tourism market for
Australia and its current and
anticipated benefit is not as well
heralded as it should,” he said.

Google on AA, DL

GOOGLE Flights’ referral
traffic has prompted a surge
for American Airlines and Delta
Air Lines, according to data
from internet analytics services
platform, SimilarWeb.

The 2020 Digital Trends report
showed that in 2019, American
saw 840,000 monthly US desktop
search visits outbound from
Google last year, against 685,000
the year prior, whereas Delta saw
835,000, compared to 690,000 in
2018.

By contrast, United Airlines saw
a slight dip in 2019 compared to
2018, while smaller airlines and
other travel websites, such as
Expedia, Orbitz and Priceline, saw
negligible or no change.

Over the past 12 months,
Google has continued its
expansion in travel, in Aug
guaranteeing no flight booked via
its portal would end up cheaper
Vegas Convention and Visitors elsewhere (TD 19 Aug).
Authority hosted a press
conference at Fremont Street
Experience in downtown
Las Vegas, where 30 Jan was
proclaimed as Only Vegas Day.

Instagram pop-ups, resort

airBaltic growing

AIRBALTIC has recorded a 35%
growth in demand for its ancillary
services in 2019, with the most
popular being checked baggage,
advanced seat reservation and
pre-ordered meals.

This year, the Latvian airline will
launch 14 new routes, including
four direct destinations from
Tallinn, Estonia, and five from
Vilnius, Lithuania.

Uber RideCheck

UBER’S new RideCheck
feature, which aims to increase
ridesharing safety, is now
available to all riders and drivers
in Australia and New Zealand.

If Uber detects an unexpected
long stop or possible crash, it will
send a RideCheck notification,
allowing the user to select an
option from the enhanced
Safety Toolkit, which includes
emergency assistance.

This month The Luxury Greece Collection, a division of Greece &
Mediterranean Travel Centre is joining Travel Daily to give agents the
chance to win a luxurious Greek trip! The 8-night escape explores the
must see destinations of Greece. Start in the ancient city of Athens and
then relax and unwind on the scenic Greek Islands of Mykonos and
Santorini in 5-star accommodation.

marquees, and purple light
displays (pictured) could also be
found at many popular locations
around the city.

AIME next week

ASIA Pacific Incentives and
Meetings Event (AIME) 2020,
which kicks off next week,
has confirmed more than 330
exhibitors, including 100 regional
Australian exhibitors.

The “strong approach” from
Tourism Australia and the
Victorian State Government in
particular is expected to help
drive business into bushfire-
affected areas.

More than 2,500 industry
professionals are expected to
attend the annual event, which
will take place 17-19 Feb at the
Melbourne Convention and
Exhibition Centre.

For more details, see yesterday’s
edition of BEN HERE.

To win all you'll need to do is correctly submit BOTH an image and a short
description (100 word max limit) to each of the 4 questions asked weekly
over February.

Send your answers to greecemed@traveldaily.com.au
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ALBATROSS
Tours

Come share our love of Europe

VISIT THE ALBATROSS TOURS

FREE MARKETING TOOL KIT!

AGENT PAGE TO GET YOUR

2020 Britain & Ireland | 100% Guaranteed to Depart!

Best of British
16 days from $8,687pp twin share

We take the time to do Britain justice.. from Stonehenge to the
‘bravehearts’ of Scotland and Tintern's romantic Abbey. Discover
the Kingmakers of Warwick and learn of Australia's own heritage
in Captain Cook's \¥/hitby. Soak up the history of Shakespeare in
Stratford-upon-Avon and indulge in traditional British fare. As a
finale, be treated like royalty with an overnight stay in magnificent

The Ireland Connection
14 days only $7,237pp twin share

Ireland in depth.. a unique itinerary, with longer stops packed
with wonderful sightseeing, from Temple Bar in Dublin,
Killarney and the Wild Atlantic Way, to the Aran Islands, ancient
megalithic tombs and the Titanic Experience in Belfast, plus
the fascinating story of the mass emigration and deportation of
the Irish to Australia.

Leeds Castle!

Earn $1,447 commission PLUS a $100 Gift Voucher Per Person, Per Tour!

Earn $1,737 commission PLUS a $100 Gift Voucher Per Person, Per Tour!

Book with confidence and be
rewarded with a $100 Gift Card
Per Person, Per Tour!

Simply book your client on any

available 2020 Albatross European
Summer Tour before 28 February 2020°

“Albatross Tours 2020 Summer Tours Agent promotion is valid for NEW 2020 Europe and UK tour bookings made from 2 January until 28 February 2020. A $500 per person
non-refundable and non transferable deposit is required within 7 days and at the latest by 28 February 2020. The $100 Mastercard Gift Cards can be accumulated and will
be emailed to you as an e-voucher and are valid one (1) per person per tour. The Gift Cards will be sent to the eligible travel consultant upon the conclusion of the promotion
(after 28 February, 2020).

} Longer Stays J Small Groups } Genuinely Inclusive } Guaranteed ‘My Time'

Website: albatrosstours.com.au Phone: 1300 135 015 Facebook: Facebook.com/AlbatrossTours
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TRAVEL TRADE

afta -
RECRUITMENT

AUSTRALIAN FEDERATION
OF TRAVEL AGENTS

Working in partnership with the Australian Travel Industr.

Cruise Sales Consultant (Ultra Luxury)
Sydney, $60k + Super, OTE $100k, Ref: 4173PE1

My client has distinguishing itself in the ultra-luxury market with its
elegant, all-suite ships, all-inclusive pricing, worldwide itineraries &
genuine hospitality. They are proud of our reputation as the “World’s
Best” & seek a mandarin speaking individual who take pride in their
work to join their award-winning team & service Australia/Asia markets.
If you know how to close a sale and have a thorough understanding of
the sales process then you have the opportunity to make a lot of $$.

For more information please call Paul on
(02) 9119 8744 or click APPLY now.

Product and Marketing Executive
Sydney, Competitive Package, Ref: 4362SB1

A Cruise Product and Marketing Specialist is required to join this lucrative
company. You will have exceptional interpersonal skills to maintain and
develop strong working relationships with suppliers. |am looking for a creative
person who can produce new cruise packages and work autonomously
within this role. You will have a solid understanding of the cruise industry and
proven experience in product development and management. A competitive
salary package is on offer depending on experience.

For more information please call Sam on
(02) 9119 8744 or click APPLY now.

Travel Recruitment Consultant
Sydney, Uncapped $$, Ref: 54325J9

Join one of Australia’s leading travel recruitment companies & by utilising
your strong travel industry experience & superb sales skills enjoy earning
a fantastic salary package with a realistic OTE of $82k but many earning
over $100k. No two days are the same in this diverse role. You will need
to be a people person, confident communicator & self-motivated. CBD
offices with Mon-Fri working hours & a fantastic team environment with
the autonomy to run your own desk with great rewards.

For more information please call Sarah on
(02) 9119 8744 or click APPLY now.

Airfare Specialist
MEL, $58k + Super, Ref: 4388A01

Are you an experienced travel consultant who is passionate and
knowledgeable about airfares and customer service? Looking for
someone who is a whizz in all things airfares from round the worlds,
amendments, cancellations and ticketing. Must have an in-depth
knowledge of fare rules and be able to communicate directly with
customers. Great role for a retail consultant looking for a new challenge
or someone currently in airfares. Central Melbourne location. If you are
interested, click apply.

For more information please call Ashleigh on
(03) 9988 0616 or click APPLY now.

WWW.TRAVELTRADEJOBS.COM.AU

Luxury Travel Agent
SYD, Competitive + Commission, Ref: 1001RL2

Looking for Luxury Travel Consultants to join a well known travel
company. Competitive Salary plus uncapped commission is on offer for
the right candidates. Must have a love and passion for luxury travel.
Successful candidates will be individuals who are self motivated,
determined in strive for excellence and targets driven and possess their
own database. A great opportunity to make this role your own and run
your own desk all whilst being part of an already successful team.

For more information please call Ronny on
(02) 9119 8744 or click APPLY now.

Medical Travel Assist | Perm Part Time
Sydney, Work-Life Balance, Ref: 7391AJ1

Do you experience working within the Travel Industry either in Leisure
or Corporate and are looking for a permanent part time role offering a
positive work-life balance? Then this is the role for you!! You will look
after the travel arrangements for anyone requiring medical assistance
in their travel plans, either organised in advance or last minute travel
needs. No two days are ever the same in this position and these
opportunities are rare so apply now or give me a call to discuss further!

For more information please call Antony on
(02) 9119 8744 or click APPLY now.

Step into Ski Wholesale Travel!!
BNE, $45-50k + Annual Ski Trip, Ref: 11842AW1

If you have worked in travel for 12 months and ready for a new challenge
- this is the role for you! This role is a combined Groups/Reservation
role and gives you the chance to expand your knowledge, gain further
experience and fast track your career! Have you hit the slopes?! Want a Ski/
Snowboarding Famil Trip EVERY Year? Dedicated to providing outstanding
service and the best ski deals, you will be working as part of the largest
wholesale ski brand in travel. Ready to earn BIG $$$ APPLY NOW!

For more information please call Amanda on
(07) 3123 6107 or click APPLY now.

Senior Cruise Specialist
MEL, Attractive Package, Ref: 4292AB1

Do you live, breath, and sell cruise like nobody else? This could be just
the role for you. My clients are looking for a seasoned Cruise Specialist
to come into the business and start the cruise division of the agency. If
you have your own client base, a proven track record of success, and
want to be part of this exciting growth opportunity - now’s the time
to apply. You'll be awarded with an attractive remuneration package
and an opportunity to work from home for the right candidate. APPLY
NOW.

For more information please call Anisha on
(03) 9988 0616 or click APPLY now.
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Smaller gets you closer.

Small group tours means 16 travellers or less.

G Adventures

small group travel
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Popular itineraries in Southern Africa

Southern Africais a
popular place to visit
for travellers heading to
Africa, particularly first
timers.

WITH heavyweight safari countries
like South Africa, Zimbabwe, Zambia,
Botswana and Namibia in this region
it also has a wealth of other, non -
safari related options to enjoy.

The most popular highlights of this
region would begin with Cape Town,
one of the world’s most beautiful
and vibrant cities. Time spent in Cape
Town is spent exploring the history

of apartheid and regrowth, indulging
in amazing food and wine from the
region, enjoying the sights of Table
Mountain and Robben Island as

well as venturing further to see the
Cape of Good Hope and the Cape
Winelands.

A safari at a Kruger private reserve
is a must as is a visit to the wondrous
Victoria Falls on the border of
Zambia and Zimbabwe. The wildlife
in Botswana is famous for its quality,
both in the known areas of the
Okavango Delta and Chobe National
Park as well as some of the less
known and less explored areas.
Namibia offers a desert escape with
both amazing scenery and unique

animal viewings.

As you can see, there is a lot to
choose from and it has something to
send any visitor over the moon. Try
and combine multiple experiences
and locations for the most amazing
holiday.

NEED HELP?

Speak to the experts at
Bench Africa about Southern

Africa trips.

@ facebook.com/
BenchAfrica

Phone: 1300 AFRICA or 02 9290 2877
Website: www.benchafrica.com
Trade website: www.benchhelp.com
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