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F WISHES THE WHOLE INDUSTRY

In the New Year, choose a consolidator that thinks
about you and your agency first.
Our ticket & call centre didn’t close or reduce hours
throughout the pandemic.

Get in touch with our sales team for more details or to open a ticketing account via
email: sales@cvfrconsolidation.com.au or visit: www.cvfrconsolidation.com.au
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Today'’s issue of TD
Travel Daily today has

eight pages of news plus a

front cover from CVFR, and

a full page from Cruise Lines

International Association.

Sabre GBT deal

AMERICAN Express Global
Business Travel (GBT) and Sabre
have announced a multi-year
technology partnership to
advance corporate travel.

GBT plans to make a multi-
million-dollar, long-term annual
investment in joint technology
development with Sabre over
the next decade, with the two
companies flagging to develop a
new distribution ecosystem for
the corporate travel industry, and
accelerate product innovation.

The new agreement, which
takes effect next month,
anticipates meaningful growth in
GDS bookings through Sabre.

It will include collaborating
on corporate travel booking
capabilities that enhance value
to customers and suppliers,
accelerating merchandising and
retailing solutions.

Find out how 100% Pure New Zealand Marketing Hub can
help you sell the dream New Zealand holiday to your clients.

REGISTER NOW
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CVFR Consolidation Services

has added a third ticketing
operation to its portfolio, with a
new Melbourne Ticket Centre to
operate alongside the existing
centres in the company’s Perth
and Sydney offices.

The expansion of CVFR’s Vic

operations has involved taking
additional office space on top of
its existing sales activities in the
state, with CEO Ram Chhabra
saying the additional centre will
service Vic, Tas and SA ticketing,
while the Sydney office looks
after NSW, ACT and Qld and the
Perth operation handles WA & NT.

“With the current growth in

agent numbers now dealing with
CVFR Consolidation Services and
the expected strong industry
bounce-back in 2022, it only
made sense to add resources
and further grow our Melbourne
presence,” he said.

The group’s Chief Operating

Officer, Nidhi Nijhawan, said Vic
had always been a strong agent
market for the business.

“We opened a sales office there

many years ago...the opening of

1007 PURE
NEW ZEALAND

MARKETING HUB

Australia’s number one

mobile travel advisor network

CVFR MEL ticket centre

EXCLUS./I

the ticket centre simply grows our
commitment to the Vic agents.”
Nijhawan noted that CVFR
Consolidation had operated
its ticket centres as normal
throughout the pandemic, taking
calls and maintaining normal
operating hours “because we
needed to ensure we support our
agents with refunds and ticket
changes throughout that time”.
“The Melbourne Ticket Centre
will ensure we can further
improve our service as demand
will grow strongly in 2022.”
The additional premises
sees CVFR Travel Group fully
operating all of its brands in Vic,
including Airline Rep Services,
Visa Rep Services alongside CVFR
Consolidation Services.
MEANWHILE CVFR is also today
wishing the travel industry all the
best for the festive season and
a brighter 2022 - see the cover
page of today’s Travel Daily.

Airline comp healthy

AUSTRALIAN travellers
will benefit from increased
competition and cheaper airfares
on Australia’s busiest local routes,
according to a new report from
the ACCC.

The study found Aussie
travellers now possess greater
optimism that local borders will
remain open, which is leading
to a renewed confidence to fly
domestically and putting pressure
on air tickets to drop in price.

The ACCC also noted that
upcoming low-cost leisure airline
Bonza’s debut in the local market
will be a “significant development
for domestic airline competition”,
and will fill a niche in the market
by targeting unserved and
underserved routes.

While ACCC Chair Rod Sims
believes Bonza will be a boon
for healthy competition, he did
warn the watchdog would be
actively watching out for any anti-
competitive capacity or pricing
practices by the other airlines.

The way
your future should be

TravelManagers
As individual as you are

Master cruise selling

EXPAND your cruise knowledge
and skills through hundreds of
online courses and live events
with CLIA membership.

Memberships for 2022 are now
open, offering agents who join a
host of bonus resources to make
them the best cruise seller in
town - see page nine for details.

Qld fast-tracks date

QUEENSLAND will reopen its
domestic borders to travel from
1lam Mon 13 Dec, four days
earlier than originally anticipated.

The date was brought forward
as the state predicts reaching 80%
vaccination sooner, with travellers
needing to be fully jabbed and
provide a negative COVID test in
the previous 72 hours to enter.
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A STASH of gems that were on
board a crashed Air India flight
in 1966 have been awarded to
the climber who discovered
them more than 40 years later.

The mountaineer found the
collection of emeralds, rubies
and sapphires on Mont Blanc in
2013, which he dutifully handed
in to the French authorities.

However, after an investigation
failed to reunite the precious
loot with its rightful owner, half
of the stones were handed over
to the lucky mountain hiker.

Talk about taking a rewarding
trip into the mountains!

AS inks tech deal

ALASKA Airlines has chosen
T-Mobile to be its preferred
wireless provider of data and
voice lines, a move the carrier
believes will enhance the travel
experience for millions of its
customers each year.

T-Mobile’s high-speed 5G
network is the major incentive for
the switch, with Alaska Airlines
noting ambitions to optimise
ticketing, check-in, and baggage
tracking in particular.

The airline also foreshadowed
a part two of the agreement,
aiming to offer pax more perks
and tech features over time.

TA launches Premier tier

TOURISM Australia has
launched a second tier of its
specialist travel agent training
program in Australia.

The Premier Aussie Specialist
Program aims to validate the
professional advocacy that
travel advisors offer the local
tourism sector, with part of the
membership inviting agents
to exclusive travel industry
workshops, market updates, and
training events hosted by Tourism
Australia and Australia’s states
and territories.

The program also offers advisors
an opportunity to apply for up
to $500 in marketing funding
to assist their businesses better
promote Australia, as well as
formal recognition by Tourism
Australia with a prioritised agent
profile on australia.com.

To qualify for membership of
the new tier, Tourism Australia
requires advisors to have
completed at least 20 training
modules, including all eight
Australian state and territory
modules, within the Australia
Foundations and Explorer

Cunard for foodies

CUNARD has unveiled
its inaugural five-day Great
Australian Culinary Voyage, which
will celebrate the country’s food
and wine culture on board Queen
Elizabeth on 28 Jan 2023.

Departing from Sydney, the
sailing will feature some of
Australia’s most acclaimed chefs,
winemakers and food critics on
board, and will make calls at
Melbourne and Burnie.

Rates start from $1,349ppts for
an Inside Stateroom.

curriculum, have participated in
a webinar or face-to-face training
within the last 12 months, have
visited at least three Australian
states in the last five years, and
can validate their Australia sales
revenue goals for the past three
years.

The Aussie Specialist Program
currently includes over 26,000
qualified Aussie Specialists
worldwide, with more than 2,700
travel agents across Australia,
and news of the latest Premier
tier follows a recent revamp of
the program to improve the way
sellers are promoting Australia as
a travel destination (7D 13 Sep).

Applications close Fri 21 Jan
2022 - CLICK HERE to apply.

Royal backs Alaska

ROYAL Caribbean has revealed
plans to return to Alaska in 2023
with four ships following a strong
demand for cruises in the region.

Enchantment of the Seas is
scheduled to join three returning
vessels in the US state; Ovation,
Quantum and Radiance of the
Seas, offering guests a range of
seven-night voyages departing
from Seattle, Washington and
Vancouver, British Columbia.

The debut of Enchantment in
the region will see her sailing
roundtrip from Vancouver and
exploring the Hubbard Glacier
and Tracy Arm fjord, Haines,
Ketchikan and Skagway.

“Royal Caribbean was the first
cruise line to return to Alaska
in 2021 and with cruise tourism
generating upwards of $3b for
Alaska’s economy each year, we
look forward to Aussies exploring

...once again,” the cruise line said.

Air taxi on arrival?

AIR taxi transport could be on
offer for passengers landing at
Western Sydney Airport when
it opens in 2026, with Sydney
Seaplanes this week revealing
ambitions to launch services.

The company has lodged an
order for 50 electric vertical
takeoff and landing vehicles with
Eve Urban Air Mobility Solutions,
with the flying taxis to cut an
airport 75-minute Uber trip down
to under 10 minutes.

Explore
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Abu Dhabl learn & win

EXCLUS./|I

TRAVEL agents now have the
chance to score themselves a
host of amazing prizes when they
participate in a new Abu Dhabi
training program which has gone
live on the Travel Daily Training
Academy today.

Created in collaboration with
Visit Abu Dhabi, the new Abu
Dhabi Specialist Program will
offer advisors the chance to
become an expert in selling the
popular UAE city, which is likely
to become an even more go-to
destination as more and more
Aussies make their way overseas
in the next 12 months.

Australia and New Zealand
agents who complete the course
by 31 Dec will go into the draw
for a chance to win a monthly
prize of a $200 Visa card voucher,
while any advisor who refers
another agent to complete the
course will also go into the draw

to win a spot on an exciting famil
to Abu Dhabi scheduled to take
place at the end of 2022.

“As international travel opens
again, Abu Dhabi will be a leading
holiday destination and perfectly
placed to reunite with friends and
relatives from both hemispheres
to ‘Meet in the Middle’,” Visit Abu
Dhabi enthused.

To access the new training
program and be in the running to
win prizes, CLICK HERE.

Vignette in Brissy

VIGNETTE Collection, IHG
Hotels & Resorts’ new collection
brand, has welcomed its very first
hotel in Brisbane.

Hotel X Brisbane Fortitude
Valley offers guests an authentic
hotel experience that pledges to
engage with its local community
in meaningful ways, such as
partnering with local schools to
boost vocational employment.

id meets Me

ohgaTO |(

LEARN & WIN a stay courtesy of

Preferred Hotels & Resorts

Click here to register ﬁ. . 4

CAPA Chair leaving

CHAIRMAN Emeritus of
CAPA - Centre for Aviation, Peter
Harbison, has revealed plans to
step down from his role.

Speaking at the CAPA Australia
Pacific Aviation Summit taking
place in Sydney today, the
long-standing Chair of the
body said the time was right to
step away but that he would
still be “floating around in the
background” moving forward.

Costa'’s third ship

COSTA Cruises has taken
delivery of Costa Toscana, its new
flagship vessel, and the cruise
line’s third to be powered by
liquefied natural gas.

Toscana is a tribute to its
namesake region of Tuscany, with
the ship to bring to life the best of
the area in a single location.

The ship’s first cruise will depart
on 05 Mar from Savana on a
one-week itinerary in the western
Mediterranean.

Rendezvous refurb

TFE Hotels has unveiled its
reimagined Rendezvous Hotel
Melbourne, refurbished with a
modern look that pays homage to
its Federation-era origins.

The 340-room hotel, centrally
located on Flinders Street, has
seen its lobby and restaurant
transformed.

Almost all of Rendezvous’
rooms have been changed, and
are planned to exude elegance
and decadence of bygone times,
with natural lighting and local
photography featuring strongly.

Interior designers were tasked
with ensuring there was design
continuity between Rendezvous’
heritage tower (built in 1912) and
the newer CTA wing (built in 1922
and extended in the 1990s).

Guest feedback was also
considered, with the former
bathroom'’s swing-doors replaced
with barn doors for a more
efficient use of the functional
space available.

CHOOSE FROM OVER 300 DESTINATIONS WORLDWIDE. HURRY, OFFER ENDS SOON!

CLICK HERE TO LEARN MORE | DOWNLOAD TOOLKIT

CYBER SALE %
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+ WORLD’S LEADING CRUISE LINE
WORLD TRAVEL AWARDS
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*Discount valid on sailings through to end of 2023 and will vary depending on sail year and destination. Offer ends 9 December 2021 unless extended and is subject to change or withdrawal. For full T&Cs click here.
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Joyce bullish on 2022

QANTAS CEO Alan Joyce
said the airline remained very
confident that there would be a
“significant increase” in demand
from Australians wanting to travel
domestically in the new year.

Speaking at the CAPA Australia
Pacific Aviation Summit taking
place in Sydney today, Joyce
said people were dying to take
a holiday to visit family and
relatives, and that Qantas was
planning to move beyond the
100% pre-COVID domestic
schedule in early 2022.

While there is great optimism
for a surge in travel, Joyce said
that the airline’s major short-term
goal was to get back as close to
life as normal as possible.

“At the moment our approach
with capacity is not to make
money like we did pre-COVID, we
want our people back at work
and we are planning on cash
flow positive flying, so for the
next few months that will be our

Gy

approach,” Joyce said.

“If the aircraft is sitting on the
ground, we are paying for them,
if we can get money for them
just by flying them and getting
our people back to work then
that will be our approach...and in
2023, our priority will shift back
to making money.”

When asked about future
aircraft purchase choices, Joyce
confirmed Qantas would pick
a preferred supplier (Airbus or
Boeing) by the end of Dec.

While he wouldn’t be drawn on
which company QF would choose,
Joyce did heap praise on Airbus’
A321neo, labelling it an excellent
aircraft which has a range that
allows better access to select
South East Asian markets.

Joyce was also upbeat on
international demand, stating
that while it may take time to
recover to pre-COVID levels, there
is a huge pent-up demand unique
to Australia due to its geography.

How has the pandemic
impacted the way the travel

sector operates, and what will
remain in the emerging post-

covid world? We investigate

taking travel back to the futUre™—

in the latest travelBulletin.

FLIGHT Centre’s Topdeck Travel
brand has unveiled four new
trip styles in 2022, designed to
create more flexibility and deeper
immersion for travellers.

The new styles includes “Get
Social”, aimed at travellers who
are high-energy and want to tick
off as many sights as possible,
while the new “Play & Pause”
style caters for clients who want
to recharge and have more time
to explore independently.

Also new is “Delve Deep”,
targeting Topdeck’s most
inquisitive customers, who seek

—_—

travelBulletin

more in-depth local experiences
and want to throw themselves
into local history and culture.

The fourth new travel style is
“Sail & Swim”, which provides
socially focused swims in hidden
gems across Europe.

“We know that the same
holiday style does not suit
everyone, and this new structure
to our portfolio will help our
customers find the perfect one
for them,” the brand’s General
Manager Global Sales at Global
Touring David Gendle said.

CLICK HERE for more details.

An unforgettable stopover

in Qatar

Experience the World’s Best Value Stopover in Qatar

with the World’s Best Airline.

Your clients can turn one holiday into two with our
incredible stopover packages. Starting at AUDI9*

per person per night, they can experience Qatar’s
famous hospitality with a selection of luxurious 4-star
and 5-star hotels, tours and additional services.

Learn more at qatarairways.com/tradeportal

oL

*Terms and conditions apply

QATAR QATAR
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Hurti launches more

HURTIGRUTEN has launched
more West African and South
American expedition cruises for
2023/2024, with more off-the-
beaten-track explorations to the
Galapagos, West Africa, and the
Caribbean.

The 2023/24 season will be the
most extensive in Hurtigruten’s
history, with highlights including
explorations of Cape Verde, the
Bissagos Island, Gambia, Guinea-
Bissau, and Senegal, and a brand-
new, 10-day expedition cruise
from Panama to Barbados, with
Spitsbergen based out of Dakar.

The new season will also see
the only year-round expedition
cruises directly from Germany
and United Kingdom to the
Norwegian coast.

Leading up to the 2023/24
season, more equipment will
also be added to the cruise line’s
vessels, with passengers given the
option of enjoying more kayaking,
small-boat explorations, hiking
and lectures.
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A turtle-y aw

THE first stage of the Great
Keppel Island’s GKI Sea Way Trail
has now been completed and is
ready for the public to use.

Running for 300 metres and
overlooking “The Spit” at
Fisherman’s Beach, the new
nature path on the island features
sculptured information panels
on local wildlife such as turtles,
starfish, dugongs, and sharks.

Each installation, unveiled by
volunteer run Keppel Turtle Fund,
offers visitors QR code access that

Destinations!

Drive visitation by
educating advisors

with the Travel Daily Training Academy

Click here for an information pack

esome venture

3_;'_', .{’.

links to a wider scope of nature
information, including ways
travellers can help to protect

Keppel Island’s marine ecosystem.

Awareness and respect of our
unique reef...is a critical factor for
our future, and the GKI Sea Way
Trail will take a further step in
the right direction to make sure
visitors and locals understand
and appreciate the environment,”
Keppel Turtle Fund Chair Denise
Weisse said.

Pictured: The GKI Sea Way Trail.

u|

AC testing kits

AIR Canada has announced
a series of improvements for
customers to meet new US
government entry requirements.

Part of the initiative is the
offering of Switch Health Rapid
Antigen Test Kits, which can
be delivered in Canada and
taken from the comfort of your
accommodation.

Test results are returned to
users within 15 minutes.

V\& & @

Travel Daily

Travelex athletes

TRAVELEX has announced
its first Athlete Alliance cohort,
with a number of Australian
winter competitors to benefit
from financial, educational, and
mentoring support.

Selected from over 90
applicants, Australian recipients
include lead athlete Sami
Kennedy-Sim (skier), Josi Baff
(snowboarder), Jonty O’Callaghan
(skier), Greta Small (skier), and
Ashleigh Werner (bobsled).

KSILVERSEA

Were Hirt
Silversea is the defining name in luxurious cruise travel by distinguishing itself in the ultra-luxury
market with its elegant, all-suite ships, all-inclusive pricing, worldwide itineraries and genuine
hospitality. With a strong growth trajectory for Asia Pacific we are seeking outstanding and

passionate travel professionals who take personal pride in their work to join our team in our
office based in Sydney.

WE ARE HIRING FOR THE FOLLOWING ROLES:

e Sales Coach who will be responsible for managing a team of cruise sales consultants,
developing individual coaching plans and providing resources and assistance.

Silversky Concierge, Asia Pacific (Air/Flights Specialist) who will be responsible for
dealing with guests and agents to coordinate travel arrangements and issue airline tickets for
Silversea's air guests. Fares and ticketing expertise and Amadeus GDS knowledge is essential.

e Trade Reservations Consultant that will be responsible for trade reservations and selling
Silversea Cruises as well as any related add-on products.
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Air NZ maps green plan

AIR New Zealand has taken its
climate change agenda to a new
level, mapping out a clear plan
to achieve its goal of net zero
carbon emissions by 2050.

The airline has outlined the
actions it will take over the
next few decades to improve its
eco-consciousness in its 2021
Sustainability Report, with the
four main pillars to reduce gross
carbon to include: zero-emissions
aircraft, sustainable aviation fuel
(SAF), operational efficiency, and
fleet renewal.

The sustainability report also
details the good progress the
carrier has made this year,
including signing a memorandum
of understanding in Jul with
the NZ Ministry of Business,
Innovation & Employment to
determine the feasibility of
producing SAF locally.

Air NZ is also working with
aircraft manufacturers, including
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Airbus, as it looks to hasten the
arrival of zero-emissions aircraft,
including pursuing opportunities
for electric and hydrogen models
as an option for shorter domestic
and regional flights, with
ambitions to include them in its
fleet by 2030.

The airline also announced a
new sustainability framework,
which is focused on taking
genuine action as it aspires
to lead the aviation industry
globally in sustainability and
decarbonisation.

The framework has four key
focus areas: caring for New
Zealanders, climate action, driving
toward a circular economy, and
sustainable tourism.

“Despite the COVID-19
pandemic grinding our business
to a halt, we believe climate
change is the biggest crisis
facing our airline,” Air NZ Chief
Executive Officer Greg Foran said.

O
Q

o AUD$000

Towelling up the competition

COOK Islands Tourism and
Online Travel Training winners
have taken home their tropical
paradise prizes, handed out after
their latest training program.

Run over two weeks last month,
40 travel advisors completed the
Cook Islands Tourism training
program, entering the draw
to win one of five branded
Hammamas Turkish towels.

Over the course of five training
modules, agents learned about
accommodation options, island
experiences, activities and air
access for Rarotonga and Aitutaki.

There were five lucky winners
in total, including two from
Australia: TravelManagers’ Tanya
Patterson and Insider Journeys’
Luke Mitchell (pictured).

New travel trends

ACTIVE Aussie travellers want
to travel to less traditional places
after the pandemic, Crooked
Compass has suggested, stating
countries like Yemen, Saudi
Arabia, Oman and Georgia have
all shown strong early booking
interest from customers.
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AN EAGER team of travel
advisors recently enjoyed
some foodies lessons at the
VIVE Cooking School in Sydney
courtesy of Azamara.

The cruise line’s Director of
Sales Belle Osmic shared some of

Adv tourism research

THE Aussie adventure tourism
market is in a major growth stage
and is expected to garner higher
development in the coming
years, according to a report from
ResearchAndMarkets.com.

Australian Adventure Tourism
Market Drivers, Restraints
& Opportunities 2021-2027
attributes the sector’s domestic
growth to the attractive
landscape within the country, and
the availability of a large variety
of activities within different cities.

Strategic marketing initiatives
taken by players in the industry,
coupled with an increase in
government initiatives to
promote tourism, are also
driving the growth of Australia’s
adventure tourism industry,
as well as an increase in social
media networking.

However, typical risks involved
in adventure travelling,
and unpredictable weather
conditions, are a few challenges
to be faced in the future.

Hit me with your best pot

her best Italian cooking tips with
the agents, along with celebrating
the end of a big year.

Cooking classes are a regular
feature of the Destination
Immersion activities Azamara
offers in many ports.

Pictured Azamara’s BDM NSW/
ACT/WA Kristina Sambaher and
Sales Support Executive Natalie
Bax with Belle Osmic.

QF expands freight

QANTAS has announced plans
to expand its freight fleet to keep
pace with a rising online shopping
demand fuelled by the home
ordering during the pandemic.

The airline will convert two
Airbus 330 aircraft, with one to be
used by Australia Post to deliver
parcels, while a second will serve
its international network.

“People are now used to and
they expect that when they
order something online, it’s there
within a day or two,” Qantas CEO
Alan Joyce said.

“The converted A330 aircraft
for Australia Post will be able to
carry around 50 tonnes of cargo
each flight, more than double
the capacity of other freighters
operating for the national postal
service,” he added.

The jets will be ready to ferry
freight by 2023.

keep dreaming.

Travel inspiration for

your clients’ holiday!

AFTA UPDATE

from Dean Long, CEO

THE power

and passion

of Australian
Federation

of Travel
Agents (AFTA)

‘ members and

the greater

travel sector
is again being harnessed as
AFTA launches the next wave of
member advocacy.

AFTA's members already enjoy
strong relationships with their
local MPs in many electorates
around Australia as active
members of and contributors to
their local communities.

The targeted member
engagement campaign builds on
this ongoing grassroots push as
well as AFTA's ongoing lobbying
efforts.

With the Federal Government’s
focus now firmly on economic
recovery and rebuild, AFTA
has aligned our ask for support
accordingly.

This ongoing push in the face of
the ‘domino-ing impact’ of travel
restrictions globally, as well as
here in Australia, not to mention
the body blow to corporate and
consumer confidence is critical.

We have now had confirmation
that around $60 million has
not been distributed as part of
the Consumer Travel COVID-19
Support Grant.

That money, which has already
been earmarked to support the
travel industry, needs to get to
those in our sector who need it
the most and who need it now
so that we can keep supporting
Australians to fulfil their future
travel aspirations.

We're also seeking an additional
$90 million to bring the total
support for the Travel Sector Skills
Retention and Recovery Package
to $150 million.

Why should Government listen?

i/

1. Consumers and corporate
Australia need us now more than
ever. They need us to secure the
remaining $2 billion in credits
and refunds for COVID-impacted
travel.

They need us to navigate
the multiple and increasing
challenges of travel during these
times and that’s only going to
increase as international travel
returns.

Prior to the adverse impact of
the COVID-19 pandemic, 70% of
all international travel Australians
booked through us and, as
other markets show and as we
already know, this proportion will
definitely increase.

2. Without a healthy outbound
market, it's bloody impossible to
have a healthy inbound market.

It's great to allocate funds to
getting more tourists back to
Australia but without a vibrant
outbound market, the economics
to support that simply aren’t
there.

3. Government has already
acknowledged our unique
position as a sector with the
support grant but these

next two quarters will be the
toughest yet and we will only
start seeing revenue benefit
from international travel from
mid-2022. We urgently need
Government support to rebuild
our skills and workforce because
we don't have the income and
won't have for any time soon.

A third of our sector is
gone because of the Federal
Government’s ban on
international travel —that's
15,000 skilled travel professionals.

Without them our ability to
support travelling
Australians is greatly strained.
We're already in an election cycle.

Local issues matter and our
members have powerful stories
to tell.
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MONEY

WELCOME to Money, TD's Tue
feature on what the Australian
dollar is doing.

AU$1 = US$0.703

THE Australian dollar has
rebounded from last week'’s
lows thanks to a move to loosen
policy in China.

After a heavy sell-off on Fri,
major Australian financial
markets rebounded overnight,
thanks to a rate cut from the
People’s Bank of China.

The AUDUSD gained 0.6%.

Wholesale rates this morning.

Hidden Japanese gems

Tuesday 7th December 2021

Lo 9 -

Watersports word search

TOURISM Exchange Japan and
the Nara Visitors Bureau hosted
DISCOVA Japan and Inside Japan
Tours in Nara last week on a famil,
showcasing the many highlights
of the region.

The trip included several of
Nara’s undiscovered gems,
such as the retro hot spring
town of Dorogawa Onsen, the
isolated samurai mountain
village of Totsukawa, and the
world heritage-listed Kumano
pilgrimage route Kohechi.

The group also visited a number
of shrines and temples, scaled
Indiana-Jones style suspension
bridges, cruised through ancient
gorges, and even tried out a
riverside sauna tent.

Pictured at Kuuchuu no Mura
are Nara Visitors Bureau’s Seiho
Fukui, Tourism Exchange Japan’s
Mika White, Kuuchuu no Mura’s
Jolan Ferreri, AYABEX's Shoko
Fujii, DISCOVA’s Yuki Honda
and Inside Japan Tours’ Andrew
Sinclair.
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N\W| I |G|L Z/L|I|G|I|O|G|H|LJ|Y
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SEE if you can find these words. They are hidden horizontally,
vertically and diagonally, forwards and backwards.

BOATING
CANOEING
DIVING
FISHING
KAYAKING
LIFEJACKET
PADDLE
ROWING
SAILING

Yowsers it's Yasawa

SOUTH Sea Cruises has
announced additional resort
connection sailings in 2022 to the
Yasawa Islands, an archipelago of
about 20 volcanic islands located
in the western region of Fiji.

The cruise line has confirmed
that from 01 Apr to 30 Jun 2022,
the company will operate services
four times a week, rising to daily
from 01 Jul 2022.

South Sea Cruises said it had
made the decision after a number
of resorts located on the Yasawa
Islands had reported strong
bookings for next year.

SCUBA
SNORKELLING
SURFING
SWIMMING

WAKEBOARDING
WATERSKIING
WINDSURFING

See NYC this way

A NEW tourist attraction in New
York City is set to offer visitors
another way to take in the history
of the iconic US city, delivering
a flight simulation ride that dips
and soars through the air.

Opening on 17 Dec, RiseNY
combines museum exhibit
galleries with a theme park-
style ride, taking guests through
the city’s historic artefacts and
memorabilia via seven themed
galleries, including finance,
skyline, TV/radio, fashion, music,
broadway and film.

For more details, CLICK HERE.
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“The online training has been

invaluable and the CLIA Masters
course is a total game changer for
any travel advisor who is focused
on cruise as a specialty. It really —
made me think about my business
— in a whole new way with a whole
~ hew passion. Events such as the
: =~ Cruise360 Conference and CLIA :
Join CLIA to - ___ Liveare my source for up-to-date
—— = : : 3
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Expand your cruise knowledge and

skills through the hundreds of online 2 02 2 M E M B E RS H | P
courses and by attending live and
OPEN NOW

virtual events
Join CLIA for exclusive trainin
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opportunities and resources that will
help drive your professional
Access valuable tools and development, strengthen your cruise
downloadable resources in the selling skills and earn recognition as a
CLIA Members Hub trusted cruise specialist advisor

™ info-aus@cruising.org
Earn your CLIA certification from J o I N
our globally recognised training & +61(02) 9964 9600

and Certification Program
° & www.cruising.org.au To DAY!
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