
Singapore is not just a destination; it's a mesmerising tapestry of experiences. From the iconic Marina Bay 
skyline to the hidden gems in bustling hawker centres, it's a city that effortlessly marries the future with tradition. 
Empower your clients to dive deep into its wonders and weave unforgettable stories.

Exclusive VIP Famil Trip Up for Grabs!
Become an ambassador of Singapore's magic! Stand a chance to be among the eight exclusive agents to 
personally witness Singapore's treasures. Equip yourself with firsthand experiences, making your 
recommendations truly personal and impactful.recommendations truly personal and impactful.

Boost Your Earnings: TRIPLE Your Rewards!
From 1st to 29th November 2023, every Singapore booking through Room-Res doesn't just promise your clients 
an unparalleled journey but also guarantees you TRIPLE reward points. It's a win-win!

Room-Res for WINNING agents.
We're committed to leveling the playing field for agents, offering unbeatable net rates on Singapore's finest. 
Transform your clients travel dreams into mesmerising realities. With Room-Res by your side, make every Transform your clients travel dreams into mesmerising realities. With Room-Res by your side, make every 
Singapore booking truly magical.

Singapore: Where Every Moment is a New Discovery

more moments, more magic:
discover more of singapore with room-res!
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Today’s issue of TD 
Travel Daily today features 

six pages of news including 
a photo page from Savenio, 
Business Events News, and 
a front cover from RoomRes, 
plus a special update from 
Globus and full pages from:

• Entire Travel Group
• Helloworld

SUBMIT ASSIGNMENTS

LAST CHANCE CRAM SESSION
Missed some assignments? Get back on track to graduate!

DON’T MISS OUT ON INCREDIBLE PRIZES

PARTNERS FIRST
REWARDS POINTS

$5,000 
SHOPPING SPREE

CLASS OF 2023
GRADUATION PACK SEMESTER 3: 

EUROPE

SEMESTER 1: 

ASIA

SEMESTER 2:  
AMERICAS

Submit assignments by 15 November 2023

Topdeck City Insiders
accESS to new experience 

maps created by ‘City Insiders’ 
is now available to users of 
Topdeck’s app in a bid to add 
further value to its collection of 
global group tours.

The new platform features 20 
interactive maps of popular cities,  
with experiences categorised 
across dining, events, bars, 
cultural sights and shopping 
precincts, to name a few.

Topdeck is also offering up to 
20% off select trips for 2024 
when booked by 22 Nov.

Mitchell joins MSC
MSc Cruises has appointed 

Luke Mitchell as Groups & 
Product Specialist where he will 
be charged with enhancing the 
dedicated support to the trade in 
the Australia and NZ markets.

He joins the cruise line 
from Inspiring Journeys, and 
also brings a wealth of travel 
knowledge garnered with brands 
such as AAT Kings and Trafalgar.

Further core duties for Mitchell 
include developing more tailored 
products that will resonate with 
local travel partners.

More appointments on p6.

Experience Co China boost
ExpERiENcE Co believes the 

ongoing return of capacity into 
Australia by Chinese airlines 
represents a strong opportunity 
for the business as it continues to 
build its inbound operations.

John O’Sullivan, CEO of 
the listed adventure tourism 
operator, told investors at 
the company’s AGM today 
“management maintains its view 
that the Chinese New Year 2024 
holiday period represents a good 
opportunity for the group, due 
to Golden Week trading as well 
as increasing Chinese aviation 
capacity into Australia and NZ”.

He said the Skydive business 
unit has continued its strong 
recovery profile, with Oct volumes 
up about 40% year-on-year, 
while the summer season for 
Experience Co’s Maria Island Walk 
has seen good lead-in bookings.

The transition between 
domestic & int’l tourism markets 
continues to impact the Reef 

Unlimited division, with Cairns-
based trading performing more 
strongly than Port Douglas.

The company’s Chairman, Bob 
East, noted recent developments 
including the construction of 
a new Trees Adventure site 
in Canberra commencing in 
early 2024, which will deliver 
organic growth in the Adventure 
Experiences sector.

During the AGM, Experience Co 
announced the appointment of 
Alexander White as a new Non-
Executive Director of the firm.

Taking on the role on an 
unpaid basis, White is the MD of 
Richmond Hill Capital, a long-term 
holder of EXP shares. BP

Discover Singapore
ExcLUSiVE VIP famil trips in 

Singapore are up for grabs for 
travel agents courtesy of Room-
Res, with eight spots up for grabs.

Throughout Nov, travel advisors 
can also boost their earnings and 
triple their rewards through a 
new trade promotion.

Find out the full list of Room-
Res benefits, see the front page.

ELEVATE YOUR EXPERIENCE! Book with 
Room-Res, and you could be on your way to a 
5-day VIP FAM trip! Plus, Triple Room-Res 
Reward points on all Singapore products 
booked too!

walk above the trees. 
book your way to singapore with room-res

HLO on the hunt
HELLOWORLD is recruiting 

for three roles, including an 
Operations Manager - Cruise, a 
Head of Cruise and Land Product 
and Account Manager - see p8.

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMDIxMTIzJnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQwMjExMjMmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xNzUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMDIxMTIzJnU9aHR0cHM6Ly9uY2xzY2xhc3NvZjIwMjMuY29tLmF1Lw==
https://bpgclick.com/td/2?Yz01MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQwMjExMjMmdT1odHRwczovL3Jvb20tcmVzLmxwYWdlcy5jby9zaW5nYXBvcmUtcGFzc2lvbi1tYWRlLXBvc3NpYmxlLz8mdXRtX3NvdXJjZT10cmF2ZWxkYWlseSZ1dG1fY2FtcGFpZ249c3BvdGxpZ2h0X3NpbmdhcG9yZSZ1dG1fbWVkaXVtPXAxbWFzdGhlYWQv


Travel Daily        e info@traveldaily.com.au t 1300 799 220 w www.traveldaily.com.au page 2

Thursday 2nd Nov 2023

CANADA
UNFORGETTABLE
SAVE UP TO $1,000 
PER COUPLE* *T&Cs apply

EXPLORE

Silver Nova © Silversea

SILVERSEA
SUITE UPGRADE
OFFER**T&Cs apply

EXPLORE NOW

QR continues to climb
QaTar Airways overnight 

reported a strong profit result for 
the first six months of its 2023/24 
financial year, with the carrier 
confirming plans to roll out up to 
10 new destinations in 2024.

The Doha-based airline flew 
more than 19 million passengers 
in the six months to 30 Sep, up 
22.5% year-on-year, with the 
carrier saying “a key component 
of the commercial success of 
the business has been delivered 
through innovative partnerships 
within oneworld and through 
other global strategic alliances in 
Australasia, Europe and China”.

Almost all of the airline’s A350 
fleet has now returned to service, 
and contributed to overall 18% 
higher Available Seat Kilometers.

Total revenue increased 7.4% 
to $11 billion with sales of 
passenger tickets leaping 28.5%, 
and strong load factors of 83.3%.

The airline had a cautionary 
tone to its results announcement, 

noting global headwinds including 
geopolitical tensions in several 
parts of the world which could 
have an impact on passenger 
demand for air travel, as well as 
potentially creating operational 
constraints in some locations.

The cost of fuel also remains 
a significant concern, while the 
strengthening US dollar had 
impacted financial performance 
due to exchange rate fluctuations.

Outgoing CEO Akbar Al Baker, 
who steps down this week after 
more than two decades leading 
the carrier, noted on-time 
performance is at its highest level 
in recent years.

“Qatar Airways Group is a 
unique business that continues 
to perform at the highest level 
in the aviation industry,” he said, 
noting that last year’s FIFA World 
Cup had created a solid base to 
build on Qatar’s ambition to grow 
as a “leading tourism destination 
in the Middle East”. BP

Cathay lifts Sydney
CaTHay Pacific today marked 

a post-pandemic milestone with 
the resumption of its fourth daily 
Sydney-Hong Kong flight.

The carrier has been steadily 
rebuilding its network and is now 
back to 2019 frequencies on the 
key Australian route.

INDUSTRY FRIENDS OFFER

*Terms & Conditions apply*Terms & Conditions apply

LEARN MORE

2024/2025  
ULTRA LUXURY 

ANTARCTICA 
VOYAGES

AS SEEN ON

CHANNEL 9 & 9NOW

RELAX IN PARADISE! Book with 
Room-Res, and you could be on 
your way to a 5-day VIP FAM 
trip! Plus, Triple Room-Res 
Reward points on all Singapore 
products booked too!

get your beach vibe on. 
book your way to 
singapore with room-res

Far from normal!
GLOBUS family of brands is not 

your traditional tour operator, as 
it recognises travel is not a one-
size-fits-all proposition.

The company has the broadest 
menu of touring styles available 
in the industry - for more 
information, see page nine.
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BONJOUR MELBOURNE!

DIRECT FLIGHTS FROM  
MELBOURNE TO NOUMEA
FROM 8 DECEMBER 2023

ON SALE NOW! book with

Earn 
5% BSP 

commission 

with

ONLY3 HOURS
to Noumea

1/2

12 days Cape Town to 
Victoria Falls & Johannesburg 
from only $6,299*

L E A R N  M O R E

Southern Africa Express

Direct Tahiti talks ongoing
WHiLE the number of Aussies 

travelling to Tahiti this year is on 
track to beat 2019 volumes (TD 
19 Oct), the lack of direct flights 
to the destination remains a 
critical challenge to compete with 
larger Pacific holiday hubs such as 
Fiji and Hawaii.

Speaking at a special trade 
briefing at Quay Restaurant 
Sydney last night, Air Tahiti 
Nui General Manager Pacific, 
Grant Sinclair, said that while 
it is unlikely direct services 
connecting Australians with Tahiti 
will be implemented any time 
soon, conversations at head office 
are being regularly conducted. 

“[Direct flights to Sydney and 
Melbourne] are not currently on 
the radar but the conversations 
are happening all the time,” 
Sinclair revealed.

“About twice a year we get 
together at head office and 
Australia always comes up as an 

opportunity to operate directly, 
but right now it’s not possible 
because our focus is to bring 
Australians from the four major 
east coast gateways through 
Auckland and make sure that 
Auckland is performing as well as 
it possibly can,” he added.

Sinclair also noted that if the 
number of Aussie travellers via 
New Zealand continues to climb, 
that will strengthen the case for 
the carrier to introduce a direct 
service to Australia.

Air Tahiti Nui continues to 
prioritise the trade via incentives 
such as commissions, a fact 
Sinclair said “he couldn’t see 
changing” anytime soon. AB

Pictured: Sinclair delivering key 
messages to agents last night.

E X C L U S I V E

More women needed
THE Federal Government has 

released an $8 million Women in 
the Aviation Industry Initiative in 
a bid to increase the amount of 
women working in the sector.

Travel suppliers are now being 
sought to partner with the 
government to deliver projects 
supporting priority areas for 
female recruitment.  

“Visibility and awareness 
projects can include education 
seminars, workshops and aviation 
events aimed at young girls and 
students, & community outreach 
initiatives,” Federal Transport 
Minister Catherine King said.

ausTria’s Ministry of Climate 
Action & Energy has said it will 
not reprise its “transport pass 
for tattoo” campaign which 
caused controversy during the 
northern summer.

The country’s festival-goers 
were offered a year of free 
public transportation - usually 
priced at €1,095 - for a tattoo.

The promotion was carried 
out at two popular summer 
festivals, which saw almost 
50 attendees receive various 
motifs advertising climate 
protection - including the 
pass’s name, KlimaTicket -  
inked on their body.

Bizarrely, only six of the 
freshly inked Austrians 
received the KlimaTicket, with 
the other festival revellers 
participating purely because 
the tattoo was free.

Window
Seat

Celebrity promotion
JESSica Jones has been named 

National Account Manager for 
Australia and NZ at Celebrity 
Cruises, stepping up from her 
former role as the company’s 
Strategic Sales Manager.

More industry appointments on 
page six of today’s TD.
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WELcOME Symposium David Brandon.BELiNDa Ferguson; Eirini 
Hatzellis; and Kody Cook. iaN Brewer.

Savenio Symposium gathers for 2023
SaVENiO gathered in Sydney last weekend for the 2023 Savenio Symposium, Travel Mart 2023.
  To open the two-day event, Savenio members met at The InterContinental Hotel before walking to Circular 

Quay to board the luxury Superyacht Quantum.
  Savenio Managing Director, David Brandon, along with Platinum Sponsor Silversea, welcomed members 

aboard Superyacht Quantum for the afternoon to celebrate everyone’s successes 
since they last gathered and to kick off Symposium 2023 proceedings.

Day two of the symposium brought together the Savenio network along with 17 
of its key suppliers. 

A full day of keynote speeches and supplier updates made up Travel Mart 2023, 
providing a rich opportunity for an extensive luxury update.

Savenio were also keen to share new marketing updates regarding the network 
and unveil its 2024 marketing strategy. 

Together, Savenio’s David Brandon and Key Partner Relationship Manager 
Hannah Bennett updated the network about a refreshed branding direction, as 
well as an exciting new brand website, along with white label websites for each 
independent consultant.

Savenio thanked Platinum Sponsor Silversea and to all of the sponsors that 
helped make the Savenio Symposium & Travel Mart 2023 a huge success, 
including Seabourn, Regent Seven Seas Cruises, Ponant, Paul Gauguin, The Travel 
Junction, nib Travel, Big Five Tours and Expeditions, Inspired Luxury, MINOR 
Hotels (Anantara, Elewana & Tivoli), Abercrombie & Kent, The Hotel Connection, 

La   Collection, Virgin Voyages, Explora Journeys, Oceania, Viking, and Taj.
For more - join.savenio.com.au.

SaVENiO Symposium attendees aboard Quantum.

SiMON Cordeiro; Harriet Talbert; 
Mariana Lovicova; and Hannah Bennett.

DaViD Brandon welcomes guests.

SaRa Puglia presenting 
to Savenio members.

THE Treasury Bar at the InterContinental Hotel.

BELiNDa Ferguson; Eirini 
Hatzellis; and Kody Cook. iaN Brewer.

LiaM Jarman and Belinda Ferguson.

TravEl Mart 2023.

MELiNDa Ford and Lori Rodgers.

Thu 2nd November 2023

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMDIxMTIzJnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQwMjExMjMmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xMzYmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMDIxMTIzJnU9aHR0cHM6Ly9qb2luLnNhdmVuaW8uY29tLmF1Lw==


Travel Daily        e info@traveldaily.com.au t 1300 799 220 w www.traveldaily.com.au page 5

business events news
business events news

Thursday 2nd Nov 2023 businesseventsnews.com.au

Connect with your clients and 
ramp up your social media content
Looking for ready-made social media content? 
Travel & Cruise Weekly have ready made agent toolkits 
featuring email signatures, images, and social media tiles 
to inspire your clients. 

CLICK HERE

Melbourne e-guide
a NEW Melbourne eGuide, the 

third edition for events planners, 
is taking its inspiration up a notch.

Launched by the Melbourne 
Convention Bureau, the 
interactive guide aims to educate 
and influence global MICE 
planners with special features 
this year on how to spice it up 
in Chinatown, and highlights of 
historic venues in the city.

There is also a feature on China-
ready suppliers and on Crown’s 
readiness for Indian delegations.

MoreTix to help Brisbane events sector
THE Brisbane Economic 

Development Agency (BEDA) 
launched its MoreTix initiative 
on Tue, which will serve up a 
“huge” offering of local events 
to visitors who have booked 
a seat at any of the city’s five 
major venues.

Those who have made 
a reservation at Suncorp 
Stadium, the Brisbane 
Entertainment Centre, Brisbane 
Convention & Exhibition 
Centre, Queensland Performing 

Arts Centre, or Brisbane 
Powerhouse, will be enticed to 
see and do more while in town 
visiting Brisbane.

MoreTix will direct people 
buying a ticket to a local event 
or other activities occurring in 
Brisbane within a week of their 
planned visit, benefitting event 
organisers, venues, hotels, and 
tourism operators.

It is the first initiative 
produced by BEDA’s new Better 
Brisbane Alliance.

SYDNEY pIpELINE IN gREaT SHapE
aT iTs Annual General Meeting 

over the weekend, BESydney 
revealed that by the end of the 
financial year it had a pipeline of 
55 business events lined up that 
will inject $364 million in direct 
expenditure into the city and 
attract around 85,000 delegates.

Total revenue from operations 
for the industry body for the year 
ended 30 Jun was $13.45 million, 
representing a healthy increase 
on the year before, which was 
$10.53 million.

Revenue was boosted through 
nonrecurring NSW Government 
funding to support international 
market re-entry activities, as well 
as a significant uplift in private 
sector investment, with a return 
of partners and members to the 
full fee-paying model following 
the pandemic helping greatly.

The result saw a surplus of 
$1.33 million posted, a rise on the  

$1.06 million recorded last year.
The report also revealed that 

Sydney’s events sector is earning 
$823 in spend per international 
delegate, with each visitor staying 
3.6 days on average.

Internal survey data from 
BESydney also showed that 95% 
of delegates would not have 
come to Sydney if it weren’t for 
the event they attended, while 
58% of attendees over the last 
year also indicated they would 
now like to either live or work in 

Sydney as a result of the visit.
Further updates at the AGM 

included changes at the board 
level, which will see Mary O’Kane 
take over from Bruce Baird as the 
Chair from 01 Feb 2024.

“I am so proud to be leaving 
the BESydney Board as the 
organisation returns to peak 
performance following COVID...I 
look forward to seeing where 
BESydney will go under Mary’s...
stewardship,” Baird said.

Pictured: The BESydney board.

Connect the Coast 
BE ConnECTEd Gold 

Coast celebrated its network 
of ambassadors last week, 
honouring their contribution 
toward promoting, 
supporting, and securing 
business events for the 
Queensland city.

Almost 100 people 
attended a lavish gala event 
at the Home of the Arts to 
acknowledge 19 of the Gold 
Coast’s industry leaders.

Six of the ambassadors 
at the event also received 
awards recognising their 
contributions.

BE Connected Gold Coast 
Patron and the city’s Mayor 
Tom Tate said the support of 
the ambassadors is helping 
the region to get the edge 
over competitors, so it is the 
first destination which comes 
to mind when planning a 
business event.

Bang for your bush
ouT of the Ordinary 

Outback is inviting event 
planners to take their 
meeting or group “out of 
the back of New South 
Wales”, spruiking big savings 
available until 2025.

New discounts and bonuses 
offer a stay from just $110 
per night per room at a 
range of accommodation 
properties in destinations 
such as Broken Hill, White 
Cliffs, Cobar, and Wilcannia.
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LEARN MORE ABOUT 
TAIWAN & EVA AIR 

WITH TRAVEL DAILY 
TRAINING ACADEMY

Click here to discover

NEW 2 NIGHT 
SMALL SHIP CRUISE

SPECIAL LAUNCH OFFER FROM 

$999*

Ocean front rooms, meals and day
tours all wrapped up into one high
value experience.

CLICK HERE FOR
MORE INFO 

WHITSUNDAY
EXPLORER

SAVE $1000 PER COUPLE

Europe visitation on track

RaiL Europe, members of the 
European Travel Commission and 
VisitBritain last night held a speed 
networking event for trade media 
in Sydney at the Pullman Quay 
Grand Sydney Harbour. 

Media were greeted by 
representatives (pictured) 
including Peta Evans and Amelia 
Robertson (VisitBritain); Sonia 
Holt (Switzerland Tourism); Clelie 
Collas (Atout France); Sandra 
Babey (Switzerland Tourism); 
Alison Roberts-Brown (Visit 
Monaco); Kathrina Denk (ANTO); 
Rachel Jones (Spain Tourism 
Board); Rich Leonard (Rail 
Europe); Sofia Hansson (ETC Chair 
& Tourism Ireland) and Emanuele 
Attanasio (ETC Vice Chair & ENIT). 

Hansson said, “We have seen 
figures edging closer to 2019 
levels this year”.  

“We’re not quite there yet as 
a whole, but we expect to see a 
recovery by 2024 as a whole. 

“The summer months for 
Europe were particularly good 
and really brought up our figures 
this year,” she concluded.

The gathering took place less 
than a week after VisitBritain 
revealed Aussies set a new record 
for spend in the UK for Q2 of 
2023 (TD 26 Oct). DF

appointments
Send your new appointments to: 

appointments@traveldaily.com.au

Visit Sunshine Coast has appointed a new Public Relations Manager. 
Maddy Schilg stepped into the role yesterday to replace Lauren 
Grounsell, who has gone on maternity leave. Schilg will be responsible 
for communicating with travel media in Queensland, as well as across 
the country to produce cogent content to promote the destination. She 
has recently returned from London after a five-year stint in occupying 
similar roles at One Green Bean.

Scott Wright has been appointed as the new General Manager of EVT’s 
Rydges South Bank Brisbane. After joining the hotel’s parent company 
in 2011 as Director of Rooms at Rydges South Bank, he then moved to 
manage Rydges Queenstown for a short time before joining Rydges 
Fortitude Valley as its General Manager. Wright’s new role will include 
streamlining management of the 304-room property and working 
closely with the Brisbane Convention and Exhibition Centre to create 
corporate and group business opportunities.

Michelle Droguett has become the new Partnerships & Events 
Executive at FCTG Independent. She brings over 15 years of experience 
in corporate event management and will continue to deliver exceptional 
services in line with FCTG Independent’s commitment to drive growth 
within the travel industry. She played a key role in growing cievents 
(now FCM Meetings & Events) for 11 years, where she managed a 
diverse portfolio of over 100 events.

Marcel Thoma has extended his Mandarin Oriental Hotel Group tenure,  
taking on the role of General Manager at Mandarin Oriental, New York. 
Thoma brings over two decades of experience to his new role, and he 
will oversee the executive management and operations of the five-star 
American property. He will also act as Area Vice President for several 
properties in addition to his current role.

In a bid to accelerate its growth in Europe, Tourplan has welcomed Katy 
Lee as its European Sales and Marketing Manager. The appointment 
will see the seasoned digital sales and partnerships professional steer 
the company through the travel industry’s rapidly changing landscape. 
She will focus on ensuring both new and existing clients receive 
“unparalleled” technological solutions.

Corporate Travel Management (CTM) has appointed Allan Davidson 
as Senior Client Manager. A move designed to bolster the travel 
management company’s operation in Scotland, Davidson is based in 
CTM’s Glasgow office. He will work closely with the company’s global 
and regional ERM clients in his new role, and he will continue to develop 
long-lasting, mutually beneficial partnerships. Davidson brings a wealth 
of experience in business travel to CTM, and specialises in global energy, 
resources and marine.
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TRAVEL AGENT
SALES INCENTIVE

ROCKY MOUNTAINEER & AIR CANADA

How do I win? 

All Rocky Mountaineer 2024 Bookings, which include Air 

Canada (agent can book air themselves) made with Entire 

Travel Group from 1 October 2023 to 28 February 2024 

will go into the draw to win a dream trip to Canada for 

you and your companion. Every booking goes into the 

draw, the more bookings you make more chances you 

have of winning.*

The Sheraton Vancouver Wall CentrePrize for two (Travel agent and companion)

Two return economy international airfares* 
with Air Canada into Vancouver and 
returning from Calgary

Three nights’ accommodation at the 
Sheraton Vancouver Wall Centre

Two seats in GoldLeaf service on Rocky 
Mountaineer (Departing 26 April 2024 - 
Vancouver to Banff)

*Excludes taxes, departs SYD or BNE.

What do I need to do to ensure I am entered into draw?

Please e-mail canada@entiretravel.com.au with your Entire Travel 

Group booking number and your Air Canada Reference Number.

TOTAL PRIZE
VALUED
AT OVER 

$13,000

© Rocky Mountaineer
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Are you an expert in your field and ready to take the next step in your career as an influencer, 
and ambassador with Australia’s leading leisure travel agency network? 

ACCOUNT MANAGER - VICTORIA
Join us as a Wholesale Account Manager at the Helloworld Group, where you’ll manage a portfolio 
of Travel Agent accounts. You will promote and represent the products and services of the 
wholesale brands Viva Holidays, ReadyRooms and Cruiseco.

Your responsibilities include implementing sales strategies, sharing product knowledge, and 
representing our wholesale brands. You’ll become an expert on our systems and use that 
knowledge to help train agents. With 3+ years of travel industry experience and a track record of 
building strong relationships, you’re ready to take on this role. Your ability to thrive in a changing 
environment, prioritise tasks, and achieve results is key. 

If you’re a proactive, results-driven professional, we want to hear from you.

Are you passionate about Cruise? Then why not ride the wave with Australia’s leading Wholesale 
cruise travel business with one of these key roles. 

OPERATIONS MANAGER – CRUISE (SYD)
The Operations Manager plays a pivotal role in achieving organisational goals, enhancing 
productivity, and delivering exceptional service to customers and stakeholders while providing 
strategic leadership and direction to ensure efficiency and effective outcomes.

We are looking for a leader with a ‘can do’ attitude, possessing prior experience in managing 
and developing high performing teams while being solution driven and be able to show a strong 
history in working collaboratively with other teams to improve processes and problem solve.

You are someone with 2+ years’ experience in a relevant role, have high attention to detail in 
addition to a thorough understanding of each cruise line and their booking processes.

HEAD OF CRUISE AND LAND PRODUCT (MEL OR SYD)
As head of land and cruise product, you will be responsible for packaging great offers combining 
cruise with a myriad of our contracted land products around the globe.

Your key responsibilities will include developing and executing a comprehensive product and 
content strategy, staying ahead of market trends, demonstrating commercial acumen, and 
identifying trends while navigating a competitive landscape. 

Your strengths will include strong communication and relationship building skills, effective 
collaboration, a strategic mindset, and the ability to influence, lead and inspire.

If you can bring a dose of vitamin sea to either of these roles, apply now before you miss the boat! 

“TIME TO THRIVE AT HELLOWORLD”

To confidentially apply for these roles, CLICK HERE or email your resume to hr@helloworld.com.au
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phone: 1300 130 134
Website: Globus.com.au
agent Portal: globusfamily.com.au

globus: not just your 
“traditional” Tour Operator

Travel isn’t a one-size-fits-all 
proposition. No two travellers are alike, 
so Globus offers a variety of ways to 
explore the world. In fact, Globus has 
the broadest menu of touring styles 
available by any travel company.  

In this Product Profile series, we  
will spotlight Globus’ most popular 
travel styles. 

undisCovErEd TourinG 

Undiscovered Tours are a collection 
of holidays designed to balance the 
must-see sights and the hidden gems, 
offering a deeper glimpse into the 
world’s most intriguing destinations. 

Perfect for those who have already 
experienced the highlights of Europe 

and North America or want to explore 
its off-the-beaten-path and authentic 
locales. Guests can expect to visit local 
national parks, cool emerging cities, 
tiny historic towns and local treasures. 
For example, in Arizona, not only will 
guest see the iconic Grand Canyon, they 
will also experience local favourites 
such as Verde Canyon Railroad scenic 
train ride and the tranquil Desert 
Botanical Garden in Phoenix - taking 
guests beyond the guidebooks.

Available on a selection of Europe 
and North America tours, look out for 
the Undiscovered Tours logo on the 
Globus WEBsiTE. Sales tools are also 
available for download through the 
Travel Agent Portal HERE.

ABOUT GLOBUs
Globus family of brands was 

established in Switzerland in 
1928. Family owned, they offer 
Globus first class escorted 
touring, Cosmos tours for 
budget-minded travel and 
Avalon Waterways luxury  
river cruises. 

With over 450 itineraries 
across more than 70 countries, 
they provide the best holidays 
for a wide variety of travel 
styles, goals and budgets. 
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