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9 Days - 13 Meals

Classic Tour
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EMERALD ISLE

9 Days - 12 Meals
Explorations Tour
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Today'’s issue of TD

Travel Daily today features
eight pages of the latest news
including Business Events
News, plus a front cover wrap
from Flight Centre and full
pages from:

e Entire Travel Group

e Helloworld

e Abercrombie & Kent

Travelmarvel in NZ

TRAVELMARVEL has unveiled
its New Zealand program for
2024/25, featuring land and rail
journeys including a new 15-day
rail and cruise tour.

The collection takes travellers
to vibrant cities on the North and

South Islands, including Auckland.

Couples can save up to $1,200
for bookings made by 29 Feb -
more info HERE.

and rate plans.

Access VIP Perks with Stuba.

Stuba VIP Perks.
Where every customer feels special!

At Stuba, we believe in making every hotel experience
extraordinary. That's why we've crafted exclusive VIP Perks that
turn your customers’ journeys into unforgettable adventures fit for a
VIP. All VIP perks are prominently highlighted within the room type

NCL plots air-inclusive fares

NORWEGIAN Cruise Line (NCL)
is actively working on plans to
add airfares from Australia as part
of its cruise offering, with the
initiative possibly rolling out as
early as the first quarter of 2024.

The move was revealed in
Sydney yesterday by Jason
Krimmel, who became NCL Vice
President of Int’l Business earlier
this year (TD 12 Jan).

Krimmel told Travel Daily
“we’ve been toying with it for
a while now; we are looking at
hopefully being able to offer
air from Australia to the places
where our cruise ships are”.

“The Australian market is
a priority for us in terms of
expanding our air offering,” he
confirmed, “because we know
that when we can offer end-to-
end pricing that’s an easier sell

Stuba. Curated hotels for travel agents.

GET YOUR BEACH VIBE ON.

BOOK YOUR WAY T0 SINGAPORE WITH ROOM-RES

RELAX IN PARADISE! Book with Room-Res, and you could be on your way to a

5-day VIP FAM trip! Triple Room-Res Reward points on all Singapore products!

sinGaPore

Passion Made Possible

for our travel partners.”
Krimmel said selling cruise can
be complicated, but “we’re going

to put it in a nice bow, wrap it up”.

He said NCL is experiencing a
phenomenal year, with bookings
from the local region now on par
with 2019 levels, when Australia
was the cruise line’s biggest
international market.

In the meantime, however,
the UK and Europe have
also performed much better
than 2019, with Australia’s
performance now constrained by
high airfares and flight capacity.

“Australia continues to be a
large opportunity for us...we
expect that we will see marked,
consistent, incremental growth
over the next decade,” he said.

Krimmel also highlighted NCL's
strong commitment to its trade
partners in Australia.

“I believe with my whole heart
that NCL remained the best
partner through COVID and
beyond, and when we look at
the things that we’ve been doing
here, it’s not just about the
financial relationship, it’s about
true partnership and it’s about
the ways that we engage our
partners differently,” he said.

Much more from NCL in today’s
issue of Cruise Weekly. BP

FC goes your way

FLIGHT Centre Travel Group’s
(FCTG) Independent division
promises to help travel advisors
do it their way, by offering a
raft of advantages including
commissions at the time
of ticketing, plus dedicated
marketing and product support.

See the cover page of today’s
edition to learn more.

JQ asks wine not

WINE-LOVERS are rejoicing at
news that Jetstar will soon launch
direct flights from Sydney to
Busselton, near Margaret River.

Qantas’ budget carrier, which
has been on an expansion spree
in recent weeks, said the new
service will take off on 26 Mar
next year and will operate three
times a week.

This week JQ confirmed it will
resume Sydney to Osaka flights in
Apr 2024 and operate Melbourne
to Hervey Bay in Jun next year.

Nk
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SIA-PAL eyeing Oz
AUSTRALIA has been listed as
one of the markets to be explored
via a newly expanded codeshare

agreement between Singapore
Airlines and Philippine Airlines.

The revelation was made
as part of a wider codeshare
announcement that will see the
two carriers collaborate on routes
from Manila and Singapore.

These include 27 domestic PAL
routes from Manila and six SIA
flights to destinations in Europe,
including Copenhagen, Frankfurt,
Milan, Paris, Rome, and Zurich, to
be rolled out progressively over
the next six weeks.

No specific Aussie ports were
mentioned by time of publishing.

=
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Sell travel your own way

EXCLUSIVE

TRAVEL professionals will soon
have the ability to launch fully
customisable e-commerce travel
websites through a new white
label platform solution developed
by the expanding travel-as-a-
service company Travlr.

Hailing the new B2B service
as having the potential to
“transform the digital landscape”
in 2024, Travlr said its new
content management system
will give users instant access to a
range of global tourism operators
via a single, easy-to-use interface.

To make the new service a
reality, Travir has partnered with

Al

Access VIP Perks with Stuba.

Stuba VIP Perks.
Exceed your customer’s expectations!

Don't be ordinary and just meet the brief! Take a look at our brand
new VIP Perks, which will help you to exceed your customers’
expectations every time. Perks can include welcome gifts, resort
credits, room upgrades and much more. All VIP perks are
prominently highlighted within the room type and rate plans.

Stuba. Curated hotels for travel agents.

TRAVEL GROUP

UNFORGETTABLE
SAVE UP TO $1,000
PER COUPLE*

EXPLORE NOW

*T&Cs apply

respected wholesale leaders
including Aeronology, Hotelbeds
and TourRadar.

User benefits include the
option of designing the website’s
shopfront, access to unique travel
packages comprised of flights,
accommodation and activities
from companies such as Intrepid
and AAT Kings, as well as the
flexibility to customise the site to
reflect branding needs.

Travel professionals will
also be able to upload and
manage tailored travel deals
independently or in conjunction
with Travlr’s 24/7 support team.

Reflecting on the new service,
Aeronology CEO Russell
Carstensen said the tie-up will
showcase his company’s bespoke
air booking technology and
help travel advisors leverage
the dynamic changes in buying
behaviour taking place in the
travel sector.

“Aeronology’s aim is to
complement their non-air
services with our own air booking
services as the Travir product
evolves to be the best-in-market
as a full self-service booking
engine,” he said.

“The travel industry isin a
transformational moment
built on cloud computing, Al
and the digitalisation of travel
distribution, GDS, NDC, and low-
cost carriers are creating amazing
APIs that will change the buying
behaviour of...travel advisors.”

More details on the new service
available HERE. AB

Apply with A&K

A&K Travel Group is on the
hunt for new team members,
with a variety of roles up for
grabs including several cruise-
focused positions across its A&K,
Crystal, and Akorn Destination
Management brands.

Find out more on the back page.
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The Dutch ditches

THE Netherlands has bowed to
pressure from European airlines
and scrapped a controversial
plan to cap flights at its busy
Amsterdam Airport Schiphol.

If the plan to cap emissions and
noise went ahead, it would’ve
axed 60,000 flights a year.
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2024/2025
ULTRA LUXURY
ANTARCTICA
VOYAGES

CT PARTNERS has wrapped
up a successful Annual Business
Meeting, which attracted a record
number of the travel buying
network’s members.

Around 100 delegates, including
33 preferred supplier partners
and Australian Travel Industry
Association (ATIA) CEO Dean
Long, attended the event in Ho
Chi Minh City at the end of Oct.

Usually held in Bangkok, the
new location and revised format
of the meeting contributed to
high excitement and energy levels
among attendees.

“We were excited to be able to
host this meeting in as vibrant
and inspiring a destination as Ho
Chi Minh City,” CT Partners CEO
Matt Masson shared.

Focusing on the theme
‘Transform’, the event included
panel discussions, member
breakout sessions, and partner
and keynote presentations,
which addressed a wide range of

AS SEEN ON

MARITIMEMASTERS

EXPEDITION

ANTARCTICA
CHANNEL 9 & 9NOW

TRAVEL GROUP

DISCOVER YOURSELF
8Days > 1 8
SAVE UP TO $8,720*

EXPLORE

PER COUPLE

*T&Cs apply

CT celebrates in Vietham

10 days Colombo to Galle
from only $2,899* per couple

LEARN MORE

Tours

Muwa Niseko rep

JAPANESE luxury ski resort
Muwa Niseko has appointed LG
Lux Collective and Great Southern
Outbound to be its exclusive reps
in the Australian market.

The resort boasts ski-in, ski-out
access, state-of-the-art facilities,
and gourmet dining options.

—_—

SCENIC°ECLIPSE

2024/2025
ULTRA LUXURY
KIMBERLEY
VOYAGES

topics including Al adoption and
generational booking patterns.
The second day of the event
saw members and suppliers
connect via one-on-one meetings
conducted in a new speed dating
format, which took place in the
Park Hyatt Saigon ballroom.
Attendees also heard from
founder of not-for-profit
hospitality training program
KOTO, Jimmy Pham, who
delivered a moving keynote.
Delegates enjoyed several
off-site experiences, including a
speedboat trip up the Saigon river
to a glamorous evening event at
The Deck, and a final night Gala
Dinner hosted at the historic
Reunification Palace. JM
Pictured: Anastasia Kotanidis,
Seabourn; Nicole Boyer, CT
Partners; James Sitters, Oceania;
Alice Ager, Uniworld; Anabelle
Brown, Ponant; Emily Potter,
Regent Seven Seas Cruises; and
Nansi Gidiess, Malaysia Airlines.
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Lindblad expands Nat Geo

LINDBLAD Expeditions
has extended its partnership
with the National Geographic
brand, opening up a raft of new
expansion opportunities for the
expedition cruise line.

The two companies’ long-
standing agreement has been
extended for another 17 years,
with the new deal aimed at
tapping new cruise markets and
enhancing promotional activities.

Among the new benefits include
Lindblad cementing global rights
to the National Geographic brand
for expedition cruises, which will
enable the line to scale up its
fleet capacity of 17 ships into new
cruise markets and segments.

Another key perk of the
agreement is Lindblad’s added
ability to leverage National
Geographic Partners’ affiliate
brand The Walt Disney Company,
which will provide access to
the family-focused company’s
far-reaching sales channels to

create more effective marketing
campaigns for the line.

Labelling the recent tie-up a
“milestone” in its global growth
strategy, Lindblad said a global
license to use the National
Geographic Expeditions brand
and offer passengers co-branded
trips on expedition ships will
elevate its position as the leader
in expedition cruises.

“Over the past two decades, our
intuitive connection and shared
ethos has positively impacted
hundreds of thousands of guests,
and | look forward to our next
two decades of industry-leading
growth,” Lindblad founder Sven-
Olof Lindblad said.

The new deal will also see more
money spent on enhancing the
expertise on board its ships. AB

keep
dreaming...

Travel inspiration
for your clients’
dream holiday!

Branson delivers

$1m in free cruises

THE man revered for his
marketing stunts is back at it
again, with the human headline
Richard Branson surprising
everyone aboard a VA flight with
free Virgin Voyages cruises to
mark its arrival in Australia.

Delivered by Branson himself via
Facetime, the announcement saw
each passenger score themselves
a spot on Resilient Lady, which
will make her way to Australia’s
shores next month.

Branson’s cruise brand has
also announced more attractive
pricing for its inaugural season,
with cabins leading in from just
$149 per person, including up to
$1,000 of inclusions.

Watch the fuII stunt HERE.

BOOK AHEAD AND SAVE
WITH NEW KIMBERLEY PACKAGES

N

3 NIGHTS | 4 DAYS
EL QUESTRO ESCAPADE @
SAVE $400 PER PERSON £l Questro

AT&CS APPLY

Click to read

A321 window fail

THE UK Air Accident
Investigation Branch (AAIB) has
identified the main cause of a
recent incident in which the
windows on a Titan Airways’
plane, which was being used for
filming purposes, were seriously
damaged while departing London
Stansted Airport.

The report found that high-
powered lights positioned outside
the Airbus A321neo for filming
had melted some of the foam
surrounding the windows; luckily,
the aircraft was able to return to
the airport before pressurisation
problems occurred.

QF cool with Gen Z

DESPITE its falling reputation,
Qantas is still in the good books
if you ask Gen Z travellers,
who voted the carrier the
‘Most Trusted Airline’ in
StudentUniverse’s annual awards;
Singapore Airlines, however, took
top spot as ‘Best Overall Airline’.

BKB

HOLIDAYS

2 NIGHTS | 3 DAYS

ALLURING LAKE ARGYLE (g7
SAVE $150 PER PERSON Discovery
AT&CS APPLY

CONTACT BKB HOLIDAYS

PRIORITY AGENT LINE: (08) 6382 2166
EMAIL: BOOKINGS@BKBHOLIDAYS.COM
WEB: WWW.BKBHOLIDAYS.COM
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Aussies not social

NO AUSTRALIAN carriers were
listed in a recent study to find
out which airlines around the
world are generating the most
conversations on social media
platforms in 2023.

The GlobalData report found
American Airlines led the way
with a 17% share of chatter,
followed by United Airlines,
Lufthansa and Air Canada.

SriLankan enhances

SRILANKAN Airlines has
launched self-service check-
in and self-bag-drop services
at Bandaranaike International
Airport to help make its
passenger services more
seamless and efficient.

The airline’s customers will now
be able to complete the entire
check-in process independently,
including flight check-in, seat
selection, and the printing of
boarding passes and bag tags,
using the new self-serve kiosks.
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MEL demand ready to K-Pop

ASIANA Airlines will launch
direct flights between Melbourne
Airport and Seoul Incheon Airport
from Dec, operating two direct
flights a week.

Tickets for the new route went
on sale today, with Melbourne
Airport Chief of Aviation Jim
Parashos stating the direct
services will take away any
disincentives for Victorians to
visit South Korea, which has
been rising in popularity globally
among tourists in recent years.

“These direct services will
mean Victoria travellers and
exporters can avoid the cost
and inconvenience of transiting
through another city to reach
South Korea,” he noted.

“Victoria has increasingly
close business links to South
Korea, with companies making
significant investments in our
state, such as the new Hanwha
Defence facility at Geelong.

“As the home of K-Pop, South

Korea is attracting an increasing
number of Australian tourists,
while Melbourne’s major events
such as the Australian Open are a
huge draw for Korean visitors”.

MEANWHILE Melbourne
Airport is on track to become the
first Australian hub to exceed pre-
pandemic levels of int’l capacity.

Overseas pax numbers were up
47% in Oct compared to the same
month in 2022, while the total
number processed during the
month was 3,015,236 travellers.

The figure included 2.1 million
domestic passengers, also a post-
COVID record for MEL. AB

Viking adds more

VIKING has seen record
registration and attendance
across 11 of its 16 Explorer
Sessions, which kicked off last
month in Ballina, prompting it to
add more sessions - for details
and to register, CLICK HERE.
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Window
Seat

IT’S no longer only crying
babies who create unpleasant
noise for flying travellers - now,
it’s also adults who apparently
won’t stop singing.

A gospel vocalist, who was
sure to make it clear that she
was Grammy-nominated,
treated a recent Delta flight as
her own personal stage, with all
the pax her unwitting audience.

Detroit-born Bobbi Storm, 36,
stood in the aisle to regale the
plane with her latest song, and
got snippy with a flight attendant
when they asked her to stop
singing and return to her seat, or
else she’d be escorted off.

The songstress filmed the
encounter and, for some reason,
thought it was a good idea to
post it on social media - where
viewers called her out for being
“entitled” and “annoying”.

o Brilliant
For You

VOYAGES
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Set Sail Free

FIRST MATE REWARDS INCENTIVE

Make 3 bookings and
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TTNQ lures overseas

TOURISM Tropical North
Queensland (TTNQ) has launched
a new global campaign to boost
international visitation.

The tourism body has partnered
with Expedia and Trip.com to
launch activity in seven key
markets, backed by funding from
the Qld Government.
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NEW 2 NIGHT
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Ocean front rooms, meals and day
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Greener road trips ahead

AUSTRALIA’S love of road trips
isn’t disappearing anytime soon,
with over three in four (77%)
travellers taking at least one road
trip in the past year - however,
new data from Avis Australia
reflects shifting attitudes towards
car usage and road travel.

The new Road Ahead report
shows a rising trend towards
electric vehicles (EVs), with three
in five (62%) Australians willing
to rent an EV for a road trip, and
just shy of 60% stating they
believe a road tripinan EVis a
more sustainable way to holiday,
compared to flying or cruising.

Authentically Latin

ADVENTURE World has
launched its new Authentic South
America Collection of tours.

The latest batch of itineraries
include visit destinations such as
Ecuador, Peru, and Chile - all with
an emphasis on experiencing the
locations as if you were a local.

The data also reveals that two in
three (66%) Aussies plan to give
up car ownership and opt for a
car subscription model within the
next five years, with Millennials at
the forefront of this movement.

“We predict an uplift in
Australian consumers seeking car
hire solutions with sustainability
and adaptability in mind,
underscored by a desire to lower
environmental impact and travel
flexibly,” Avis Budget Group
Pacific’'s MD Tom Mooney said. JM

Iceland is watchful

KEFLAVIK International Airport
in Iceland remains operational
despite the imminent threat of an
eruption from the Fagradalsfjall
volcano, just 10 miles north of
the aviation hub.

Earth tremors have rocked the
surrounding areas of the volcano
in recent weeks, and local
authorities speculate a major
eruption is likely to occur soon.

ADMINISTRATION AND MARKETING COORDINATOR
-

Rare opportunity for a full-time tourism board role.

The Los Angeles Tourism & Convention Board is looking for a
superstar Coordinator to join their team in Sydney CBD.

 Hybrid Work Schedule
+ Great Perks, including annual bonus.
» Opportunity to Travel

View role description here

Email resume and cover letter to oceania@latourism.org

Up to 15% OFF selected flights

fo 1
Qantas found guilty

QANTAS will face sentencing
after a judge found the airline
guilty of breaching workplace
safety laws during the pandemic.

The case related to QF standing
down Theo Seremetidis after he
ordered staff to cease work due
to conditions on the ground being
unsafe to proceed.

APy

AMERICAN QUEEN
VOYAGES®

2025 RIVER

VOYAGE
NCOLLECTION
 AVAILABLE

LEARN MORE

JOURNéY BEY®ND

info@traveldaily.com.au

1300 799 220

www.traveldaily.com.au

page 6


https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxNjExMjMmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xMyZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxNjExMjMmdT1odHRwczovL2RyaXZlLmdvb2dsZS5jb20vZmlsZS9kLzF6VzQ3dTd6NzFITTQ0cXVkQ3FocHJreUhJZEtYbUpXOS92aWV3
https://bpgclick.com/td/2?Yz0xNzgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9aHR0cHM6Ly93d3cuZXhwbG9yZWdyb3VwLmNvLm56L21lZGlhLzUyYWlzcHV3L2ludHJvZHVjaW5nLXdoaXRzdW5kYXktZXhwbG9yZXItMi1uaWdodC1zbWFsbC1zaGlwLWNydWlzZXMtcGx1cy1icm9jaHVyZS5wZGY=
https://bpgclick.com/td/2?Yz0yNTImdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9aHR0cHM6Ly93d3cuZGlzY292ZXJsb3NhbmdlbGVzLmNvbS9idXNpbmVzcy9jYXJlZXJz
https://bpgclick.com/td/2?Yz0yNTImdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9aHR0cHM6Ly93d3cuZGlzY292ZXJsb3NhbmdlbGVzLmNvbS9idXNpbmVzcy9jYXJlZXJz
https://bpgclick.com/td/2?Yz0xMjkmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9bWFpbHRvOm9jZWFuaWElNDBsYXRvdXJpc20ub3JnP3N1YmplY3Q9
https://bpgclick.com/td/2?Yz0xMDYmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9aHR0cHM6Ly90cmF2ZWxidWxsZXRpbi5jb20uYXUvZmVhdHVyZS90b3VyaXNtLWFuZC1ldmVudHMtYS1sb3ZlLXN0b3J5LWZvci10aGUtYWdlcy8=
https://bpgclick.com/td/2?Yz0xOCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxNjExMjMmdT1odHRwczovL3d3dy5hcXZveWFnZXMuY29tLmF1LzIwMjUtaXRpbmVyYXJpZXMvP3l2YWw9MjAyNSZ1dG1fbWVkaXVtPWVtYWlsJnV0bV9zb3VyY2U9dHJhdmVsZGFpbHkmdXRtX2NhbXBhaWduPWFxdi0yMDI1bGF1bmNoLXRkLXZlcnRpY2FsYmFubmVyLW5vdjIz

e o
RPA business events news

Thursday 16th Nov 2023

ORGANISERS FORCED TO CUT COSTS

BUSINESS event organisers
are having to fork out more to
host events, according to new
global research from The Eastside
Rooms, which shows that 83% of
the sector have seen increases in
event costs over the last year.

The England-based venue’s
cost-of-living survey gathered
responses from 125 event
professionals from around the
world in Oct 2023, with the aim
of identifying the challenges and
opportunities currently faced by
the sector.

Of the 83% of event organisers
who reported a rise in costs, 45%
said the jump was “significant”.

Associations/not-for-profits are
feeling the pinch even more, with
88% noting their event budgets
not stretching far enough,

businesseventsnews.com.au

AIME glocalises

THE Asia Pacific Incentives
and Meetings Event (AIME)
has released the program for
its highly anticipated 2024
event at the Melbourne
Convention and Exhibition
Centre (MCEC) in Feb.

Next year’s AIME is
expected to attract more
than 600 global event
professionals and will
be themed ‘The 4Ps of
GLOCALISATION’, exploring
how people, planet, purpose,
and profit can be used to
“harmonise the relationship
between global insights and
local nuances”.

Marketing exec Lisa Ronson
will take to the stage as a
keynote speaker, as will
bestselling author and
founder of the 100 Things
movement, Sebastian Terry.

compared to 73% of corporates.

The two different sides of the
industry are taking separate
approaches when it comes to
covering the rising costs of events,
The Eastside Rooms’ survey
results also revealed.

Just over half (51%) of
associations/not-for-profits
are reducing catering costs at
their events, versus 25% of the
corporates, who are more likely
to reduce delegate numbers
instead (28%).

Some of the rising costs are
being passed onto attendees, with
59% of associations/not-for-profits
bumping up their registration
fees - with 23% of them increasing
by more than 10% - while only
28% of corporate respondents are
taking this approach.

Associations/not-for-profits are
also more willing to shrink their
AV/production spend (35%),
compared to 25% of corporates.

Interestingly, both groups
are fairly equal when reducing
how often they are holding
meetings and events, with 29%
of associations/not-for-profits
versus 25% of corporates.

The Eastside Rooms Director
of Sales and Marketing, Leanne
Bladen, commented that it’s no
surprise that organisers are facing
financial challenges.

“It is clear from these results
that it is not just the organisers
that need to think differently
as they deliver events but also
the venues, caterers and myriad
other suppliers in the event
sector,” she explained. JM

GCCEC is green

[+ AFTER 15 years of “hard
i i work on sustainability”,

WA's bright minds shine on global stage

BUSINESS Events Perth has
recognised Western Australia’s

W & T vt

Royal’s perfect vision

THE Royal International
Convention Centre (Royal ICC)
in Queensland has made a
significant investment in its
audio-visual technology.

Its long-standing partner
Microhire has supplied the
event centre with extensive
new lighting, vision and sound
installation, as well as a state-of-
the-art LED wall.

The Royal ICC’s meeting rooms
also now feature new laser
projectors, as well as a new array
of speakers, subs and amps, and
extensive light additions.

bedsgnline

brightest minds through the
Aspire Awards program, now in
its 24th year.

On Mon, 11 of the state’s top-
notch researchers, academics
and professionals were named
as recipients, including Natalie
Marinho, a leader in the field of
Augmented Reality (AR).

Marinho, who is pictured
accepting the ‘This is Fremantle’
Aspire Award from Fremantle
Mayor Hannah Fitzhardinge,
founded Voyant Augmented
Reality, which designs AR
experiences for social impact

L

and creative industries.

The winners will receive
travel grants to support their
attendance at international
conferences, allowing them to
showcase their expertise on a
global stage.

Marinho plans to represent
WA at the Augmented World
Expo in California next year.

LAND YOURSELFATRIPTO

Los Augeles!

We are sending 10 lucky agents on
a once-in-a-lifetime trip!

FIND OUT MORE

dd4

@4&% ADELTA 4

Gold Coast Convention

and Exhibition Centre has
achieved master certification
through EarthCheck.

“This reflects our dedication
to taking a leadership
position in driving a greener,
more responsible future for
the events industry,” Centre
GM Adrienne Readings said.

GCCEC has an overarching
sustainability policy, green
event checklist, waste and
water reduction processes,
power-saving equipment,
and compostable products.

L
UHIVE N%r\lh\l ubiog

info@traveldaily.com.au

1300 799 220

www.traveldaily.com.au

page 7


https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTYxMTIzJnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxNjExMjMmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz04OCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxNjExMjMmdT1odHRwczovL3Byb21vLmJlZHNvbmxpbmUuY29tL2F1LW56L2xhLWZhbWlsLWluY2VudGl2ZS0yMDIzLw==

Travel Dally

Thursday 16th Nov 2023

APPOINTMENTS

Send your new appointments to:
appointments@traveldaily.com.au

Intrepid Travel has welcomed Joanne Crisp to its team as the new Head
of Public Relations and Communications for the APAC region. She will
work closely with ANZ and Asia Managing Directors Brett Mitchell and
Natalie Kidd in her new role, as she draws on her diverse experience
across B2B and B2C environments, including previous roles at Westpac,
ANZ, and Graincorp. Crisp brings a deep understanding of travel, having
co-founded Melbourne-based travel agency Forth and Wonder.

The boutique property Tower Lodge, situated in Hunter Valley, has
welcomed Anthony Fullerton to the team as Hope Estate Group Chef.
Fullerton will be in charge of the reinvigorated restaurant, where he

will develop a menu using estate-grown ingredients, including beef and
greens, as well as fresh produce from local small farms and suppliers. He
was recently awarded ‘Australian Hotels Association Australian Chef of
the Year’ in 2022.

Boasting nearly a decade of experience in marketing communications,
Laura Stephenson has been named as the new Marketing Manager
at Qantas. Stephenson’s key responsibilities include focusing on trade
marketing with Qantas’ online and offline travel agency partners. She
was the Director of Tourism Development & Events at Gate 7 prior to
joining, and has also worked with other carriers including American
Airlines, where she headed up the marketing department in Australia
and New Zealand for nearly five years.

Former Virgin America Executive Peter Hunt has been appointed as
Virgin Voyages’ Chief Financial Officer, effective from Dec. Hunt brings
a wealth of varied experience spanning 30 years across financial and
operational fields. He will work closely with Nirmal Saverimuttu, who
was recently promoted to become the cruise line’s Chief Executive.

The World Travel & Tourism Council has appointed Gloria Fluxa as its
Vice Chair, and Chair of its Sustainability Committee. She succeeds the
outgoing Darrell Wade, who has been in the position since 2020. Fluxa is
currently the Vice Chairman and Chief Sustainability Officer of Iberostar
Group and is passionately championing green initiatives and the
responsible tourism movement. She was also declared a ‘Young Global
Leader’ by the World Economic Forum in 2018.

Kanit Sangmookda has taken on the role of Country GM for Thailand
and Laos at The Ascott Limited. Sangmookda will oversee a portfolio
of over 30 properties, a third of which are slated to open in the next
three years. He boasts over two decades of experience in the hospitality
sector in Malaysia, Indonesia and Thailand, and has held senior positions
with leading hotel brands such as Marriott International, Minor Hotels
and Starwood Hotels & Resorts.

A tropical rendez-vous

NEW Caledonia Tourism and
Aircalin recently gave a group
of Australian wholesalers the
opportunity to explore the French
slice of paradise as part of the
tourism board’s Rendez-Vous
Workshop 2023.

The agents were treated to
famil activities during the week
leading up to the B2B event,
including a historical tour of
Noumea, snorkelling in Bourail,
and watching a traditional Kanak
dance performance.

The lucky cohort also enjoyed

Tra\/e]/ ‘ [

Bon Voya

plenty of sumptuous dining
experiences, including lunch at the
overwater bungalow restaurant,
Le Roof and LUEntrecote. JM
Pictured: L-R back row - Jeremie
Jezequel, NC Voyages; Benoit
Cadenel, Booking.com; Jonathan
Huyghe, Expedia; Middle row
- Cheree Farrell, Aircalin/New
Caledonia Tourism AU; Kristen
Hanger, Ignite Travel; Lisa Tappin,
Entire Travel; Rebecca Marchal,
New Caledonia Tourism AU;
Jacqui Constable, Omniche; and
Jose Sentieiro, Trip.com in front.

ge 2023

Signing off 2023 i(] style!

Wed 6 Dec ¢ 6pm ¢ Marble Bar, Sydney Hilton

PURCHASE YOUR
TICKET HERE
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TRAVEL GROUP

TOTAL PRIZE
VALUED
AT OVER

ROCKY MOUNTAINEER & AIR CANADA

TRAVEL AGENT
SALES INCENTIVE

9 Prize for two (Travel agent and companion)

9 Two return economy international airfares*
with Air Canada into Vancouver and
returning from Calgary

Q Three nights’ accommodation at the
Sheraton Vancouver Wall Centre

9 Two seats in GoldLeaf service on Rocky
Mountaineer (Departing 26 April 2024 -
Vancouver to Banff)

*Excludes taxes, departs SYD or BNE.

How do | win?

All Rocky Mountaineer 2024 Bookings, which include Air
Canada (agent can book air themselves) made with Entire
Travel Group from 1 October 2023 to 28 February 2024
will go into the draw to win a dream trip to Canada for
you and your companion. Every booking goes into the
draw, the more bookings you make more chances you

have of winning*

The Sheraton Vancouver Wall Centre

RS

-

What do | need to do to ensure | am entered into draw?

Please e-mail canada@entiretravel.com.au with your Entire Travel
Group booking number and your Air Canada Reference Number.

@ Wall

ROCKY MOUNTAINEER" AIR CANADA S

WALL CENTRE
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Viva Holidays have been delivering innovative travel solutions for 50 years.

With thousands of preferred contracts, dedicated allocations and a countless number of dynamic rates,
we are your one stop shop for accommodation, activities, transfers, vehicle hire and so much more.

Viva Holidays provides a multi-platform solution online, by email and by phone giving you the tools and
channels you need to deliver the perfect holiday experience to your clients.

Enjoy the unparalleled service, support, and product of Australia’s most experienced travel wholesaler.

UNMATCHED PRODUCT
RANGE

Providing you with
live availability, current
competitive rates and up
to date content

DEDICATED PRINTED
BROCHURE RANGE

o

N

PROVIDING THE
PERSONAL TOUCH

DEDICATED ‘ON
THE ROAD’ SUPPORT

An exclusive domestic and
international brochure
range developed for you
and your clients

[
\/

A knowledgeable and

passionate operations

team with unmatched
professionalism

An extensive sales team

who are on the road and

in the office to assist you
and your clients

BRR A IS

BEST OF BOTH
PRICING WORLDS

We offer you the widest
range of static and
dynamic rates

&=

CAMPAIGN ACTIVITY
WITH AN AGENT CTA

SN

TRAVEL INDUSTRY TRUSTED PROVIDER FOR
RECOGNITION PROGRAM BESPOKE GROUP TRAVEL

W

i
LOCAL AREA
MARKETING AND SUPPORT

GREAT FAMIL
OPPORTUNITIES

Extensive branded
advertising campaigns
driving sales to agents

Comprehensive domestic
and international
famil program

The industries longest
running consultant reward
program, Global Stars

Agents trusted provider
for special interest groups,
both large and small

Supporting agents at a local
level with your in-store events,
expos and other activities

ATAS

travel accredited

132787 & AGENTSVIVAHOLIDAYS.COM.AU
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We Are Hiring

Join the A&K Travel Group as we continue to grow our team.

Abercrombie & Kent Travel Group (Crystal/A&K)  Akorn Destination Management
Director of Sales - Asia (Hong Kong) Head of Cruise (SYD or MEL)
Cruise Operations Coordinator (MEL)
A&K - Tour Operator Cruise Commercial Assistant - Short-term contract (MEL)
Reservatians Team Leader (MEL) Cruise Specialist - Land Programs & Events (MEL)
Travel Specialist (MEL)

A&K - Australian Inbound (DMC)
Travel Specialist FIT (MEL)

Non-salary benefits include:

v" Opportunity to work Hybrid

v’ 3 additional Wellbeing Leave days
Crystal - Sales Team v Access to an EAP

Cruise Consultant (MEL) v Luxury travel benefits

v Supportive environment and career progression

Finance
Senior Payroll Officer (MEL)

Click here to find out more.

CRYSTAL

AKORN DESTINATION MANAGEMENT
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