Today's issue of TD

Travel Daily today features
eight pages of the latest travel
news including a photo page
from Richard Taylor, our
Corporate Update, plus a full
page from Collette.

Voyage concierge

CELESTYAL Cruises has
launched a tool for travel agents,
allowing them to book cruise and
land packages seamlessly.

Available through Celestyal’s
booking system, the tool enables
agents to arrange pre- and
post-cruise hotel stays which are
four-star and above, with private
transfers included.

The service includes popular

itineraries like the ‘Iconic Aegean’

and ‘Heavenly Adriatic’, and will
expand to the Arabian Gulf soon.
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We will try to save Rex

EXCLUSIVE

THE Federal Government “will
do everything we can” to keep
Rex Airlines in the air, Federal
Tourism Minister Don Farrell
told attendees of Travel Daily’s
inaugural Travel24 event in
Sydney yesterday.

Taking questions from the
audience after delivering a
keynote speech, Farrell said
the government and Federal
Transport Minister, Catherine
King, is focused on ensuring the
carrier remained operational.

Farrell confirmed King shared
an update on Rex’s plight with
her colleagues earlier in the
week, and follows speculation the
government will come through
with a rescue package for the
embattled carrier.

Reflecting on the broader
domestic aviation sector, Farrell
conceded it was currently
“tough” for smaller players like
Rex to survive.

“We’re a big country with a
relatively small population, great
distances and significant costs,”
Farrell observed.

“You might query the business
model of Rex moving from
regional delivery for airline
services to the capitals, maybe
that wasn’t such a smart move
right at the moment, but | think
it really indicates just how fragile
the Australian airline industry
is and it is going to need a lot
of love and attention from

governments to deliver the
types of air services Australian
travellers expect,” he added.

The Minister also confirmed
efforts were being ramped up
to lure more overseas airlines
back to Australia post-pandemic,
despite “a couple of controversial
airline issues” in recent times.

“We are slowly getting the
numbers back to where they
were but we have to be careful in
doing all of that, we ensure that
Australian companies continue
to be able to operate profitably,”
Farrell cautioned.

There has been plenty of
speculation about how the
government might intervene in
the Rex development, with some
stakeholders suggesting the
government should take a seat on
the board for the relaunch phase.

Rex competitor Nexus Airlines
has also weighed in, telling the
AFR that while a solution to Rex’s
downfall is required, it also needs
to take into account routes that
can be served by other airlines.

“We do have capacity to meet
seat numbers that Rex has in WA,
or we could move pretty quickly
to do so,” Nexus said. AB
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Final voting call out

COLLETTE, an NTIA nominee, is
calling for agents to put in their
votes for the brand ahead of
closing deadline today.

Just click on Collette as your
global tour operator of choice.

See more on page nine.

NSW workshops

DESTINATION NSW is holding
Inbound Strategy workshops in
Sep to help prepare businesses
for the upcoming Western Sydney
International Airport and the
expansion of Newcastle Airport.

During these workshops,
businesses will find out how
to sell experiences via travel
distribution channels to overseas
visitors arriving at the airports.

To register for the upcoming
events, CLICK HERE.
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MH drops Brisbane

MALAYSIA Airlines has
removed planned KL to Brisbane
flights from its schedule.

In Jul, the carrier filed five
weekly flights to operate between
15-29 Mar 2025, deploying its
A330-300 aircraft.

The carrier has been contacted
for comment about the decision.
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Sun sets on PER to LHR

AS MILITARY conflict continues
to rise in the Middle East, Qantas
has confirmed its nonstop Perth
to London flights will be scrapped
for an unspecified amount of
time in the interests of safety.

The Flying Kangaroo told Travel
Daily that it has made changes to
its direct Perth to London service,
which will now require a stop in
Singapore so that a safer a flight
path can be pursued.

“We’re making adjustments
to some of our flight paths due
to the situation in parts of the
Middle East as a precaution,” a
Qantas spokesperson said.

“We’ll contact customers
directly if there’s any change to
their booking.”

At this stage, the changes will
only impact the Perth to London
leg, with nonstop flights available
on return to Perth because of
prevailing winds.

It is not the first time the carrier
has made the call to adjust
the ultra long-haul route, with
Singapore used as a stopover in
Apr as conflict flared between
Israel and Iran (TD 15 Apr).

While the news comes as
a significant blow to Qantas
and Perth, both of which were
banking on the direct route
delivering a sizable return in the
way of revenue and visitation,
the deteriorating situation in
the Middle East may also have
impacts across the carrier’s wider
network to Europe.

Qantas is continuing to monitor
the situation with a range of

Arctic Adveniu;ef

Embark on journeys through Iceland,
Alaska, Greenland, Norway, Svalbard,‘

Northwest Passage and more!

Since 1896 we've been taking curious travellers
to the most awe-inspiring places on the planet.

9 Iceland

alternative flight path options
available for its services to
Europe, which at this stage is
not affecting its Perth to Paris or
Rome services.

The Aussie carrier is not alone
in taking precautions in relation
to the Israel’s war with several
neighbouring forces, with a
number of carriers around the
world suspending flights to Tel
Aviv, Tehran, Beirut, and Amman
due to the rising volatility. AB

Disneyland Frankston?

THE long-touted idea of
bringing a Disneyland to Australia
has received a new twist, with
a Victorian MP putting forward
Dandenong, Cranbourne and
Frankston as candidates.

Libertarian MP for South East
Metro, David Limbrick, said unlike
other areas of Melbourne, his
electorate would welcome a
Disney attraction with open arms.

“We have tens of thousands
of families with kids who are
looking for things to do and a
great workforce who would love
to live and work close to home,”
Limbrick told Ch 10’s The Project.

The call follows Disney revealing
plans to rapidly expand its theme
park footprint globally.
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v’ 24x7 online ticket issuance & reissuance
v Local ticket centre support via phone & emails

v Robotic ticketing
v/ NDC ticketing solution

CONSOLIDATION

Get in touch with our sales team:
1300 244 777

Signature cruising

SIGNATURE Travel Network
has launched a dedicated cruise
program for travel agents in
Australia and New Zealand loaded
with perks including enhanced
commissions with bookings.

The move comes hot on the
heels of the luxury network
hiring Lisa Harrison as its local
Managing Director in Apr.

Agents can avail benefits for
their clients including pre-praid
crew gratuities, onboard credit,
pre- and post-cruise hotel stays
and private shore excursions
along with competitive pricing.

Signature Travel Network CEO
Alex Sharpe said he was thrilled
to expand the network’s presence
in Australia via a cruise program.

“Building strong preferred
partnerships that deliver a
differentiated travel experience is
a core component of Signature’s
mission, and | am excited that our
new luxury cruise program for
agencies in this region provides
the benefits that advisors and
affluent travellers want and need.”

TravelManagers Operations
Manager, Troy Coelho, said the
home-based network has seen
extensive benefits since joining.

“They receive exceptional
feedback from their clients and
appreciate that each hotel within
the program has a dedicated
Signature contact,” Coelho said.

“This ensures that our personal
travel managers can directly
connect with the right person
at each hotel, guaranteeing that
their clients are treated like the
VIPs they truly are.”

Explore Iceland with HX Hurtigruten Expeditions, for less.

ELEMENTAL ICELAND

Circular Saga from Reykjavik

Save $2,000

Now from $4,929pp"

Save $3,145

Suites from $7,000pp’

No NCFS. Earn in full.

Secure your clients’ savings today!

agentportal.travelhx.com
or call 1300 159 127

Change the way you see the world.

*T&Cs apply. HX operates a dynamic pricing system. Saving per cabin saving is based on Elemental Iceland. 30/10/25 departure, as of 24/05/24. From price is person twin share and is subject to change.

Discounts apply to bookings made from 01 July to 31 August 2024 for selected HX departures from 01 April 2025 to 31 October 2026. Visit website for more details.
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Explora floors it

EXPLORA Journeys has just
announced it will be right in the
heart of the Formula 1’s Monaco
Grand Prix in 2025.

Explora Il will be docked in
Port Hercule during race week,
just 150 metres away from the
track, offering guests the ultimate
Formula 1 experience.

The ship will serve as a luxurious
home-away-from-home for
guests, conveniently situated at
the end of the harbour beyond
the F1 Paddock.

Leading up to the event, the
Explora Journeys brand will also
be present trackside at major
Formula | events.

“Formula | is synonymous
with cutting-edge technology,
precision, and a relentless pursuit
of excellence - values that we
share with MSC Cruises and
of course our luxury lifestyle
brand Explora Journeys,” said
Pierfrancesco Vago, Executive
Chairman, Cruise Division of
MSC Group.

“This is one of the most
prestigious events in the
calendar, and it is only fitting
that this would be where we
offer sporting enthusiasts an
unforgettable experience that
brings together the world of
motor sports with the luxury of
maritime travel.”

Guests can now book their
exclusive experience on board
Explora Il or register their interest
in F1 Paddock Club via the
Explora Experience Centre,
online, or via their preferred
travel agent.
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SEVEN SEAS CRUISES

AN UNRIVALLED EXPERIENCE

Cruise welcomes competition HX spruiks China

CLIA Australasia Chairman Peter
Little says the arrival of luxury
hotel brands in the cruise arena
will only complement the sector,
despite most carrying greater
brand recognition and backed by
enormous loyalty programs.

Speaking during the ‘Future
of Cruise’ panel at Travel24 in
Sydney yesterday, Little said there
was more than enough room for
Ritz-Carlton Yacht Collection, Four
Seasons Yachts and Aman At Sea.

“The cruise industry is not
competing against one another -
the cruise industry is competing
against land-based holidays.”

Little said there is more than
enough room to grow within the
cruise industry, but the sector
had to take some share away
from land-based holidays.

His comments were echoed
by Silversea Managing Director
Australia, Adam Radwanski, who

said the line kept a close eye on
emerging brands in luxury spaces.
“You have to look at them from
a capacity standpoint, with two
or three tiny ships versus an
established brand like Silversea.
“We watch, we learn and we
innovate and competition propels
us to do so,” Radwanski added.
Like the hotel brands though,
all CLIA cruise lines are at the
forefront of technology and

innovation in modern ship design,

working to reduce the industry’s
environmental footprint.

“We are continually as an
industry investing in new
technologies to manage
propulsion systems, to manage
air conditioning systems, to
manage our itineraries,” he said.

“We have software now that
makes sure we go in the absolute
most efficient way from A to B to
reduce carbon footprint. ML

CRUISE operator Hurtigruten is
investing in the Chinese market
and bringing global experts to
Guangzhou, Beijing and Shanghai
as part of its Super Brand Day
trade roadshow in Sep.

Damian Perry, Managing
Director for APAC (pictured), will
attend the roadshow, in addition
to 500 travel partners.

The events will include a
presentation of HX’s cruises
and experiences, as well as
in-depth sessions around
destinations, onboard science
and sustainability.

Speakers include the Chairs of
the International Association of
Antarctica Tour Operators and the
Association of Arctic Expedition
Cruise Operators.

“It’s very pleasing to see Chinese
travellers focusing on...more
sustainable travel,” said Perry.

“During the roadshow,
we will provide clarity around
the C2 category for mid-size
vessels travelling to Antarctica,
as we have seen some
misinformation in the market
recently,” he added.
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Travel 24: DEI is not just “ticking boxes"

TRAVEL operators need to stop
using accessibility as part of a
temporary sales campaigns if
they have no plans to maintain
their efforts and the sentiments
throughout the year.

Speaking at Travel Daily’s
Travel24 event in Sydney
yesterday, diversity advocate and
TEDX speaker Azure Antoinette
(pictured) suggested that if
businesses are serious about
accessibility, their initiatives need
to remain consistent beyond
calendar events.

“The key in DEl isn’t campaign
strategy, it’s not signage, it’s not
ticking boxes,” said Antoinette,
who lives with multiple sclerosis.

According to Antoinette, who
works with corporate brands
on their DEI policies, society in
general - much less the travel
industry - has failed to notice the
significant challenges people with
disabilities face.

“l don’t expect a massive
corporation with thousands of

moving parts to say ‘everything

will be accessible in six months’,
[as] it’s not possible and it is not
a sustainable thing.”

Cancel culture is now a
problem plenty of brands face
and if a brand is called out by its
consumers, Antoinette suggests

quickly facing the issue head-on.

“The best thing [a tourism
business] can do if a mistake or
an infraction has been made, or
something has been brought to
your attention...own that.

“And then say ‘we’re going to

work on it’ and get the people
in the room who will help
you understand what [it] is,
whether it’s sensory overload,
neurodivergence, whether that’s
visible disability... it doesn’t have
to be as polarising as it is now.”
Antoinette also advised tourism
businesses to set themselves
realistic parameters when it
comes to executing accessible
initiatives that can be maintained.
A recent appraisal of Tourism
Data Warehouse listings found
only 30% of Australia’s tourism
businesses rate themselves as
being accessibility-friendly.
Antoinette said a big problem
with the adoption of accessibility
is that often, key decision-makers
do not have a personal interest
in it, which can lead to delays
and confusion over what their
business needs.
“Acknowledgement is going to
be the first step in your protocol,
& a lot of times, it’s the step that
is missed,” Antoinette said. ML

CAOA adds two members to the club

TOURISM Australia’s Signature
experiences division, Cultural
Attractions of Australia (CAOA),
has added two Canberra-based
members to its collective.

The National Portrait Gallery
(pictured) and the Australian
Institute of Sport bring the total
number of members in the
exclusive club to 19, with the
aim of showcasing the cream of
the cultural crop in Australia to

prospective tourists overseas.
“The growth of the CAOA
collective supports Tourism
Australia’s commitment to
highlighting the rich and diverse
range of cultural experiences

on offer,” Tourism Australia MD,
Phillipa Harrison, said.

Australia’s peak tourism
marketing body added that by
joining the CAOA, the National
Portrait Gallery and the Australian
Institute of Sport are poised to
contribute significantly to the
collective’s mission by building
greater awareness of the diverse
cultural experiences available in
Australia & increase visitation. AB
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DELEGATES at yesterday’s

TD Travel24 conference

at Sydney’s Sofitel Darling
Harbour were kept caffeinated
thanks to the creativity of
Infinity Holidays’ Director of
Sales, Kevin Looney.

As one of the event’s key
sponsors, among other
generous acts Infinity provided
the vital coffee cart - and it
wasn’t just any ordinary blend.

“I knew there would be
people here from across the
country,” Looney told TD, “so
we couldn’t just take beans
straight off the shelf”.

Instead, he crafted his own
special mixture of Campos
(Looney’s personal favourite)
along with coffee from Sydney-
based specialty roaster, The
Little Marionette.

And especially to titillate
the visitors from Victoria, the
blend also included some
from iconic South Melbourne
roastery St Ali.

So perhaps it wasn’t just the
captivating conference content
that kept attendees alert!

The TD team is very happy to
endorse the smooth yet robust
mixture, which we believe
should become a staple of all
future industry events.

So on behalf of the hundreds
of delegates there, we heartily
salute your coffee creativity,
Mr Looney.
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CORPORATE UPDATE

Virtual cards on the rise

VIRTUAL cards in the corporate
travel sector are on the rise, with
89% of financial decision makers
opting to use them, according to
a new study from Conferma.

The Growth Ignition Index
report was an independent
survey of over 400 financial
decision makers from the US,

UK, Canada, Singapore, Australia,
Brazil and the UAE.

According to stats from the US
Travel Association, business travel
is set to regain 95% of its 2019
levels by the end of the year, up
from 89% last year.

This makes managing travel

US travel benefits

FLIGHT Centre Travel Group
Global Corporate Chief Operating
Officer Melissa Elf is applauding
the arrival of the US’ Global Entry
and TSA PreCheck programs in
Australia (TD 06 Aug).

The program, which speeds up
customs and security clearances
at American airports, is a “very
welcome move”, Elf declared.

The investment relationship
between the two countries is
valued at USS$1.6 trillion, making
the United States Australia’s
largest economic partner.

“The airbridge between
Australia and the United States
is critical for business travel,
imports, and exports, with the
countries conducting in US$77
billion worth of two-way trade,”
EIf explained.

“Over 12,000 Australian
companies export to the United
States and our Flight Centre
Corporate data shows us travel
for the education sector has
grown 93% year-on-year for the
Jan to Jun half - taking out the
top spot.

“Services remained in second
place, with government and
not-for-profit moving up to third
place from fourth, and mining, oil
& gas, and finance & insurance
rounding out the top five
industries,” she added.

expenses a top priority for
finance teams, as payment
options evolve, due to the
growing need for operational
efficiencies and security risk
management.

“Virtual cards can transform
how businesses handle travel
payments by providing travellers
with a secure, efficient alternative
to traditional corporate credit
cards,” said James Heape, Head of
Sales & Partnerships, Australasia.

“Our Growth Ignition Index
found that for those companies
already using virtual cards, 46%
said that the improved security
and reduced fraud risk they offer
is a primary benefit to them.”

Heape explained that each
virtual card is generated for a
specific transaction for a limited
time, minimising the risk of fraud.

Even if the card details are
compromised, they cannot be
used for unauthorised purchases.

Other benefits include how
easily virtual cards can be added
to digital wallets, eliminating
the need for ATMs in unfamiliar
locations around the world.

Funds can also be accessed
instantly for last-minute travel
arrangements and emergencies.

As finance managers will
know, cost control is a critical
aspect when managing business
travel expenses. Virtual cards
offer unparalleled precision in
managing and controlling costs.

Each card can be customised
with spending limits, usage
restrictions and specific merchant
categories,” said Heape.

“By setting specific parameters
for usage, companies can ensure
that employees adhere to
approved travel arrangements
and expenditure limits.” JHM

CCL celebrates Grinchmas in July

CARNIVAL Cruise Line’s
Australian Trade Sales team
turned up the heat this winter
with a series of Grinchmas in Jul
celebrations across the country.

The ‘Fun Squad’ treated travel
advisor partners to a range of
festive and fun-filled events,
showcasing the best of Australia.

Melbourne’s Pinot & Pasta Party
saw 20 key trade partners join
Carnival’s Business Development
Manager Sarah Miller and
National Sales Manager Mark
Richards for a culinary adventure
under the expert guidance of
Chef Tyson Bertoncello from
catering brand, | Like Too Much.

The group whipped up a storm,
creating five pasta shapes, three
sauces, and a creamy ricotta.

The class was followed by a
delightful Italian Christmas lunch.

Sydney BDM Jordarna Clayton
brought the Grinch to life with a
sip-and-spray Grinchmas-themed
art class.

Advisors explored the history of
the infamous green grump while
unleashing their inner artist on a
Grinch-inspired masterpiece, as
drinks and snacks flowed.

Meanwhile, 20 lucky
Queensland trade partners joined
Business Development Manager
Emma Judge and Inside Sales
Coordinator Lesleigh Ross for a
day of team-building fun and a
Grinchmas-themed lunch. MS

Trade sales also treated 20
esteemed partners to a Christmas
in Jul wine tour and festive lunch
in the picturesque Southern
Highlands, which saw agents
board a Christmas-themed bus
for a day of wine tasting and
culinary delights (pictured).

Realistic 787 trainer

AIR New Zealand has
introduced a new 787 Cabin
Emergency Evacuation Trainer at
its Auckland Training Centre.

The advanced device offers a
realistic environment for 1,600
widebody cabin crew and 650
pilots to undergo service and
safety training.

Equipped with six aircraft
doors and 52 functional seats,
the trainer simulates various
scenarios, including emergency
evacuations with visual, audio,
and smoke effects.

The device also replicates the
layout of the Air NZ airline’s
upcoming 787 cabins and
includes a fully operational galley
for premium service training,
ensuring crew preparedness for
real-life situations.

Air New Zealand’s Chief
Operational Integrity and Safety
Officer, Captain David Morgan
said, “it will mimic thousands of
scenarios on board for the crew
to experience everything”.
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Richard Taylor cracks half a century

Travel Dal |y THE Australian travel industry marks a major milestone this week - ATIA Director of Membership and
Industry Affairs, Richard Taylor, has turned 50. He is held in such high esteem that his travel sector friends
have banded together to wish him all the best in this special photographic tribute.

Fri hA 2024
day ot ugust 20 Taylor came to prominence in the darkest days of the COVID-19 pandemic, valiantly supporting colleagues
through the Travel Industry Hub, which later

morphed into his online Travel Community Hub.

Zoom presentations and online gatherings -
including the legendary Travel Industry Pub each
Fri evening - buoyed spirits, providing hope and
camaraderie to keep the industry alive.

Now he seems to be everywhere, through his
ATIA role as well as host of the popular Offloaded
industry podcast. Together we congratulate you
Richard and wish you all the best!

HAPPY 50th Rich - all the best from

Dean & the ATIA team.
HAPPY

birthday
Richard a|)
the way
from the
west, Nicolg
Strudwick.

HAVE a brilliant ‘big’ birthday Richard -
love Jo, Penny & the Gate 7 team.

CONGRATU LATIONS on this incredible
milestone, Richard! Love, the girls x

pY 50th RT! Looking f

P !
HA you again

g\ammed up with

="

ml::’PLPY birthday YOU extraordinary { coNaRATuLATIONS Rich, have a
HAPPY 50th Rich - love, AC. * “Ove, Trish Shepherd. DRl | | orcot day you legend - Bruce:
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It all happened at Travel24
Travel Dai |y MORE than 250 travel professionals packed out the Softitel Sydney

Darling Harbour yesterday for Travel Daily’s inaugural Travel24 event.
Guests listened intently as Federal Minister for Trade and Tourism,
Don Farrell, kicked off the event with a keynote speech, while the likes
of CVFR Travel Group’s Ram Chhabra, Accenture’s
Michelle Newton, Wendy Wu Tours’ Simon Bell,
and CATQO's Brett Jardine regaled audiences with
their insights into the next 24 months of travel.
Between sessions, attendees caught up with one -
another as they refreshed with tea, coffee and
some tasty morsels for morning tea, as well as a OCEANIA
delicious lunch spread, before the excitement of ; R
the day concluded with drinks. — '
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FEDERAL Minister for Trade
and Tourism, Don Farrell, taking
guestions from the audience.

AZURE Antoinette had attendees
engaged as she spoke about DEI.

- qf =

THE ‘Content That Converts’ panel: Charlie Trevena,
| Destination Webinars; Anna Shannon, Travel Agent

Finder, and Wendy Addinsall, Red Grape Social.

CRUISE experts share their thoughts on what’s
next in the world of ocean cruising.

HARDHAT’S Dan Monheit talks
about consumer psychology.

s Publishing Group

usines .
B n Piper.

. : £
THE family heritage © Bruce, Jenny and Be

was on show with Anna,

THE ‘Chan
McCarthy,

8e Agents’ Panel: Louise
TravelManagers; Yohan Siva
ily Kadinski, itravel Carlingfo’rd

CVFR Travel Group’s chief,
Ram Chhabra, discusses the
& evolution of air travel. [

THF brains in the touring se
fat with Trave/ Daily Editor A

ctor chew the

well-earned glass of bubbly. dam Bisho
p.
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SPECIALS

Send your special deals to:
specials@traveldaily.com.au

South African Airways has released discounted fares between South
Africa and Perth, available until 22 Aug. Economy class fares are
available from As1,524 for travel periods between og Oct-26 Nov 2024,
while business class fares start from A$6,686, for travel periods between
02 Dec 2024-31 Jan 2025. All fares are subject to availability and change
due to currency fluctuations. For more information, call 02 9286 8960.

Time is running out for travellers to save up to $800 on Railbookers’
scenic rail journeys to Ireland, Italy and more. The operator’s best-selling
itineraries are included in the offer, which ends og Aug, including the
21-day ‘The Best of the United Kingdom and Ireland’ journey; the 14-day
‘Classics of France, Switzerland and Italy’ trip; and the 13-day ‘Venice,
Florence, Sorrento, and Rome’ itinerary - more HERE.

Now is the perfect time for families to book their spring school holiday
getaway in outback NSW, with Out of the Ordinary Outback offering

a special three-day package at the White Cliffs Underground Motel.
Nestled among rolling sand dunes, a family of four can save $300 on
accommodation in one of the 48 underground dugout rooms, along
with a bar drink on arrival, daily continental breakfast, an opal mine tour
with a local opal hunter, and a tour of the White Cliffs township. Solo
travellers and couples can also enjoy savings on the package, which is
available until o1 Nov - call 1300 679 688 to make a booking.

Thanks to Scoot, Aussies can snag sale fares to Kertajati in Indonesia’s
West Java, which is filled with natural wonders - think hot springs, lush
greenery, and popular attractions such as Lapangan Galak Guluduk

and Nurul Huda Mosque. Prices start from $179 for a flight from Perth.
Purchase your ticket HERE by 13 Aug, for travel periods between 12 Sep
2024 and 29 Mar 2025.

Ponant has announced combinable offers on its brand-new 10-day
voyage along to Vietnamese coast from Ho Chi Minh City to Ha Long,
departing on 29 Nov 2024. The sailing starts from $7,040 per person,
with travellers able to combine the 30% Ponant Bonus savings off
the brochure fare, $2,000 flight credit per person, and a free solo
supplement. Find out more HERE.

Available until 31 Aug, China Airlines has announced an earlybird
promotion offering discounted fares to 25 destinations across Asia,
London and Taiwan. Round-trip fares departing from Sydney start from
$1,035 for travel from Sep 2024 through to Jun 2025 - details HERE.

Globus and Cosmos, part of Globus family of brands, are advertising
reduced prices on select number of worldwide adventures for 2025.
The deals are available to book from now until og Sep. Guests can save
up to $1,100 per couple with Globus (HERE) or choose from 20 tours
priced under $2,500pp from Cosmos (HERE), such as the ‘Heart of the

Canadian Rockies’ tour departing Apr 2025.

Help Travel Advisors
discover

Travel Daily

your destination
Travel Daily Training Academy

CLICK HERE FOR AN INFO PACK

AW hangs out with the Hoff

ADVENTURE World (AW)
was one of many key partner
suppliers in attendance at the
Phil Hoffmann Travel Conference,
which took place in Adelaide.

AW Managing Director Neil
Rodgers took the stage to speak
about purpose-led travel - a
subject near and dear to his heart
and one which the tour operator
builds its portfolio around.

The room was packed with
dozens of agents from across the
PHT network and fellow suppliers,
with the AW leader describing
“the energy and passion in the
room” as “off the charts”. ML

VietJet floats deal

VIETJET has become the
naming rights sponsor of the
Redcliffe KiteFest, which will take
place in the Moreton Bay Region
in Queensland on 14-15 Sep.

The Redcliffe KiteFest attracts
around 30,000 visitors each year,
and includes kite-flyers from
Vietnam, Malaysia, China, New
Zealand and Australia.

The budget carrier’s decision to
sponsor the event is in line with
it being the only airline operating
directly between BNE & Vietnam.

Rodgers is pictured above
second from left with the Phil
Hoffmann Travel executive team
of Peter Williams, Michelle
Ashcroft and PH himself.

Crackdown on

short-term rentals

SPAIN’S coastal city of Valencia
is following Barcelona’s effort to
curb mass tourism by launching a
crackdown on short-term rental
accommodation across the city.

Homeowners can now be
fined as much as €600,000 (AS1
million) for renting rooms or
entire homes on short-term
rental platforms such as Airbnb.

MEANWEHILE, authorities in
Maui have passed an ordinance
that will remove up to 7,000
short-term rental properties on
the Hawaiian island.

The measure is now before
the Maui County Council and if
approved, will affect high-density
apartment districts in West Maui
from 01 Jul 2025 and other parts
of the island one year later.

Maui aims to convert short-
term rentals into longer-term
residential leases.
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NTIA Nominee

We are delighted to be nominated for NTIA "

Thank you to our amazing agents for your ongoir
We would appreciate your vote.

Simply click the link below and select .
Global Tour Operator, Category 2.

I VOTE NOW 3

To our wonderful BDM's for being nominated for
Most Outstanding Sales Executive - Land Supply

Samantha Tamba
Kjirsten Trundle
Darren Sinclair
Linda Seiersen
Jacquie Roberts
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