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Today’s issue of TD 
Travel Daily today features 

six pages of the latest news 
including our Corporate 
Update, a product update from 
Collette, plus a full page from 
Inspiring Journeys.

Step straight of f the plane
onto the sand

Freedom awaits.

NEW SEASON  
OF TRAVEL 

SAVE 10%* 
ON TOURS 

WORLDWIDE

LEARN MORE

*Conditions Apply

Flat fee with Wizz 
HUNGARIAN low-cost carrier 

Wizz Air has launched an ‘all you 
can fly’ subscription, offering 
passengers unlimited flights for 
an annual fee of €499 (A$826).

The carrier said it is selling a 
cap of 10,000 subscriptions, and 
bookings can only be made three 
days in advance.

Subscribers will also be required 
to pay a €9.99 fee each time they 
fly, and will come into effect from 
next month. 

Extend the Guarantee: ATIA
THE Australian Travel Industry 

Association (ATIA) has called 
on the Federal Government to 
extend financial security to travel 
advisors and businesses left out 
of pocket by the collapse of Rex.

Responding to the news 
announced yesterday that the 
government will step in and 
protect bookings made on Rex 
flights during the administration 
period (TD breaking news 
yesterday), ATIA CEO, Dean Long, 
reminded policy-makers the risk 
is not only being carried by pax.

“While the guarantee for Rex 
bookings is a vital measure, it is 
equally important to recognise 
the burden being shouldered by 
travel advisors across Australia,” 
Long argued. 

“These professionals have not 
only faced substantial financial 
exposure but have also taken on 
an increased workload, ensuring 

that travelling Australians receive 
the support they need during this 
difficult time,” he added.

ATIA stated that travel 
businesses are carrying an 
exposure of around $11.5 million 
due to Rex’s demise, with Long 
reiterating that advisors and 
agencies have been bearing the 
brunt of the fallout, “working 
tirelessly” to assist affected 
customers and reassure clients.

In making the announcement 
of its Regional Flight Booking 
Guarantee, Federal Transport 
Minister Catherine King said the 
move was crucial to delivering 
travel certainly in regional 
Australia across both leisure, 
business and vital services.

“This guarantee will assure 
customers and communities that 
they can, and should, continue 
booking regional flights with Rex, 
flights that allow them to stay 
connected with their family, their 
friends, their healthcare and 
other services,” King said.

Under the scheme, travellers 
will be guaranteed of either flying 
on a Rex flight or obtaining a full 
refund during the administration 
period, so long as no alternative 
service can be delivered and the 
Rex Companies are unable to 
provide a refund.

Rex’s administrators, EY, said the 
guarantee will help the carrier 
keep flying while it continues to 
undertake a recapitalisation to 
secure its future. 

“We’re currently undertaking 
a process to find an investor 
committed to a sustainable 
commercial regional network,” EY 
also confirmed. AB

New Collette tours
Collette has unveiled 13 new 

tours for the 2025 season, as 
well as a brand-new Worldwide 
Touring Guide and a special 
discount for clients. 

Head to the back page to learn 
more details. 

AWA reappointed
Anne Wild & Associates (AWA)

has been reappointed by AYANA 
Hotels & Resorts to represent its 
resorts and cruise offering in Bali 
and Komodo, Indonesia.

The hospitality company, which 
encompasses AYANA Bali, AYANA 
Komodo Waecicu Beach, and 
AYANA Cruises, has also extended 
the agency’s remit to include 
AYANA MidPlaza Jakarta. 

AWA will oversee a media and 
communications program to build 
awareness of the brand. 

Inspiring savings
Clients can save up to $3,100 

per couple on selected Inspiring 
Journeys tours when they book 
and pay by 30 Sep 2024. 

See page seven to learn more 
about the brand’s trips.

Traveltek DidaTravel
Traveltek is expanding 

its global reach with a new 
partnership with DidaTravel.

The tech-driven global travel 
wholesaler is a specialist in the 
Far East, and is a leading player 
in the APAC market, which 
continues to experience steady 
sales growth.

The partnership will offer 
Traveltek’s global customer base 
access to the fastest-growing 
source markets, with DidaTravel 
boasting a portfolio of more than 
75,000 direct hotel contracts, as 
well as 1 million hotel products 
provided by 600+ global 
suppliers, covering more than 200 
countries and regions. 

DidaTravel also offers more than 
20,000 tours and activities.
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Departures surge in Jun
school holiday breaks and the 

temptation of a warm European 
summer were enough to drive 
short-term overseas departures 
in Jun to surpass one million for 
the first time this calendar year.

According to the latest Arrivals 
and Departures data from the 
Australian Bureau of Statistics, a 
total of 1,089,510 residents left 
local shores last month.

It was the strongest outbound 
performance since Dec 2023 
when nearly 1.3 million Aussies 
jetted off on short-term trips.

Indonesia accounted for 147,360 
trips which was more than double 
the next highest destination, 
further cementing Bali among our 
most popular getaway spots.

New Zealand came in a distant 
second with 77,760 visitors, but it 

was the UK surging up the charts 
into third place with 65,090 
Aussies hitting up the Old Dart.

Italy, Germany, Spain and Greece 
all performed well, suggesting 
the Mediterranean cruise season 
was flush with Aussies escaping 
winter at home.

Arrival numbers were the lowest 
recorded for the year so far, with 
just short of 588,000 short-term 
visitors landing in Australia, 
however the result was still 8.4% 
up on the same month last year.

Coupled with long-term arrivals 
such as students and working 
holiday makers, total arrivals saw 
a 12.4% year-on-year increase.

New Zealand again provided the 
bulk of the tourists with 103,850 
Kiwis crossing the Tasman, 
followed by China with 55,670 
and the USA with 52,460.

The Chinese result was a major 
increase from a year earlier when 
barely more than 37,000 entered.

QF tailored to Kiwis
Qantas has launched its 

first-ever TV commercial tailored 
specifically to New Zealanders. 

The campaign embraces the 
deep-rooted connections that 
exist between Kiwis and Aussies, 
and also spruiks the increase 
in trans-Tasman flights it has 
introduced in recent years.

The Flying Kangaroo currently 
operates to 170 weekly services 
across the ditch - watch the 
campaign, also shot locally in 
New Zealand, HERE. 

Royal boosts its sales power

Following Royal Caribbean’s 
record performance in Australia 
and New Zealand, the brand has 
boosted its local sales team with 
four new hires. 

Roberta Chaplin joined Royal 
Caribbean earlier this year to 
manage the Flight Centre Travel 
Group partnership, while Alex 
Doyle has come on board as 
key account manager for digital 
partnerships.

Rounding out the sales team, 
Catherine Marshall is continuing 
her career with Royal Caribbean 
to manage the wider Helloworld 
network for the cruise line.

Ruby Edwards has also joined 
the company as part of the digital 
trade sales team. 

Royal Caribbean’s Director of 
Sales, Dave Humphreys, said 
the new starters have diverse 
expertise and are well-respected 
within their relevant industries. 

“Bolstering our trade sales 

team ensures we are positioned 
to build on the momentum of 
our trusted trade relationships,” 
Humphreys said. 

“Our trade partners are critical to 
our success in Australia and New 
Zealand, and investing more in 
them is core to Royal Caribbean’s 
local strategy. 

“Royal Caribbean is enjoying 
success both locally through our 
world-class ships sailing from 
our home ports in Brisbane and 
Sydney, as well as by building on 
the global momentum of game-
changing ships Icon of the Seas 
and Utopia of the Seas.”

Humphreys also announced 
a series of internal sales 
promotions to support the trade, 
including the promotion of Nicole 
Stojic to Head of Retail Sales.

Additionally, Lachy Sudlow has 
is now Head of Digital Sales, and 
Janelle Daniel has taken on the 
role of Head of Sales Enablement.

oneworld hails AI
The oneworld alliance has 

transformed the booking process 
for its popular ‘Round the World’ 
tickets through its partnership 
with AI software company, 
Elemental Cognition.

Using its advanced AI 
capabilities in the EC AI Platform, 
powered by Google Cloud, the 
new booking tool helps travellers 
create complex itineraries that 
often involve multiple airlines and 
occasionally indirect routes.

The new technology for 
oneworld takes into account 
product rules and fluctuating 
availability, ensuring reliability, 
accuracy and transparency.
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France seeks more gold
atout France is planning 

to capitalise on the euphoria 
surrounding the success of 
Australia’s Olympic athletes to 
generate long-term interest in 
France as a holiday destination.

Australia’s 18 gold, 19 silver and 
16 bronze medals from the recent 
Games were won in a variety 
of regions across France, which 
the tourism body said provides 
an amazing platform to foster 
France’s leisure appeal among 
Aussie travellers. 

“The momentum from the 
Olympic Games allows us to 
reaffirm the unique values and 
strengths of France: a destination 
where art de vivre, culture, and 
innovation meet,” Atout France 
Asia-Pacific Director, Dominique 
Maulin-Diabira (pictured) told 
Travel Daily.

“We will emphasise our rich 
heritage, the diversity of our 
landscapes, and our commitment 
to sustainable tourism.

According to the Paris 2024 
Legacy Report, Atout France is 
projecting a 10-15% annual boost 
to visitor numbers over the next 
decade, backed by enhanced 
visibility and new infrastructure.

This will be most evident in the 
next year, with the four billion 
viewers of the Games anticipated 
to generate a 25% spike in int’l 
bookings to Paris and beyond.

Atout France is also aiming to 
increase visitor dispersal to wider 
parts of the country, building on 
several unique stories.

For example, Matt Wearn’s gold 
medal in the dinghy sailing class 
showcased Marseille as an idyllic 
part of the French Riviera.

Australian slalom canoeist gold 
medallists and sisters, Jessica and 
Noemie Fox, were both born in 
Marseille and speak French.

“Australia’s outstanding 
performances - particularly in 
sailing in Marseille and Jessica 
Fox’s remarkable achievements at 
these Games - have spotlighted 
the richness and diversity on offer 

in the French regions,” Maulin-
Diabira added.

“Marseille, with its stunning 
coastline and Mediterranean 
heritage, has captured the 
public’s imagination, and we 
believe this will inspire many 
Australians to explore not only 
Marseille, but also other iconic 
regions like Provence, the French 
Riviera, and beyond.”

Atout France expects up to 30% 
of travellers who visited during 
the Olympic Games will explore 
regions beyond Paris, adding 
around an extra 600,000 visitors 
to regional tallies this year.

The Paris 2024 Organising 
Committee is also planning to 
invest €1.5 billion (A$2.49b) in 
public transport enhancements 
and new urban projects. ML
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Int’l traffic up in May 
International passenger 

traffic flying in and out of 
Australia in May saw 3.07 
million travellers board flights, 
an increase on the 2.65 million 
passengers who flew during the 
same month last year. 

Total air capacity in May on 
overseas flights was around 4 
million, representing an increase 
of 14.2% year-on-year.

Qantas Airways held the largest 
share of the market for May with 
17.2% of the total traffic, followed 
by Jetstar (12.4%), Singapore 
Airlines (9.6%), Air New Zealand 
(7.1%), and Emirates (6.1%).

Meanwhile, budget carriers 
accounted for one in five of all 
international flights, rising from 
only 13.8% in May 2022, while 
Aussie carriers accounted for a 
third of all traffic.

NZ too expensive for cruise?

New Zealand Cruise Association 
(NZCA) Chief Executive Officer 
Jacqui Lloyd has revealed the 
stunning costs of a cruise ship 
coming to NZ, one of the most 
significant headwinds facing the 
industry in the country.

Lloyd relayed fears at 
yesterday’s NZCA Conference that 
New Zealand may have finally 
become more expensive than is 
justifiable for cruise lines.

The cost of a single voyage in 
New Zealand has risen to more 
than NZ$650,000, from just over 
NZ$600,000 previously.

“Every time that ship comes 
around New Zealand, we are 
now looking at a number of 
increases...we’ve talked visas, 
we’ve talked the international 
visitor levy, but also customs is 
looking to increase levies as well,” 
Lloyd explained.

“If we throw the new rate for 
customs in there, you’re looking 
at a cruise vessel needing to 
spend NZ$651,000 per voyage 
coming through New Zealand...
that’s quite a considerable 
amount,” she said.

“We’ve been talking about 
the cost of New Zealand for 10 
years, and now perhaps we’re 
finally seeing this tipping point 
that actually, we are getting 
expensive, and we do need to 
look at how we manage our costs 
going forward, and we need 

to look at how we manage our 
timing,” Lloyd added.

The long lead-in times the cruise 
industry works with means most 
cost increases imposed by New 
Zealand are not budgeted for, 
making the country higher-risk for 
the sector.

“Cruise lines are selling to 
passengers two to three years in 
advance,” Lloyd explained.

“If this current increase for 
this summer goes through from 
Customs on 01 Dec, the cruise 
lines haven’t budgeted for it, this 
will be an extra cost to them.

“We’re looking at about an 
additional NZ$2 million that 
cruise lines across our season 
will need to find off their bottom 
line...NZ doesn’t look that 
appetising at the moment does it?

“And that’s the biggest thing we 
need to work on.”

The timing is disappointing for 
NZ, which celebrated its biggest 
cruise season ever in 2023/24.

“We just had the largest and 
most positive season we’ve ever 
had from a cruise yet,” she said.

“We’ve had increased regional 
spread, we saw some great 
opportunities for some of our 
smaller ports to get additional 
cruise visits this year, Whangarei 
had its first considerable season.”

Pictured are New Zealand 
Cruise Association Deputy Chair 
Debbie Summers and Lloyd. MS
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AirAsia makes history in Cairns

Cairns Airport marked an 
exciting milestone yesterday, as 
it welcomed its first-ever AirAsia 
service (TD 07 Jun). 

The inaugural flight landed 
in Cairns at around 6am and 
reloaded with local passengers 
before returning to Bali around 
an hour later. 

Services will operate three 
times a week, bringing more 
than 28,000 seats into the Cairns 
market in the first year.

“This new service will offer 
immense benefits to our region 
and many key industries,” said 
Cairns Airport Chief Executive 
Officer, Richard Barker.

“Providing seamless, affordable 
connections to Cairns from Kuala 
Lumpur, Bangkok and domestic 

Indonesia will bolster visitation 
and business opportunities from 
these major, populous markets.

“Bali is also a highly popular 
destination for locals, and we 
know this new service has been 
well-received by holidaymakers 
across Tropical North 
Queensland,” he added. 

Pictured: Head of Indonesia 
Affairs and Policy for AirAsia, Eddy 
Soemawilaga; Cairns Airport CEO 
Richard Barker; AirAsia Indonesia 
CEO Veranita Yosephine; Tourism 
Minister and Member for Cairns 
Michael Healy; Tourism Tropical 
North Ǫueensland CEO Mark 
Olsen; and Consul of Economic 
Affairs Katherine Wardani 
(representing Indonesian Consul 
General in Sydney). JM

Maximising links with members

Link Travel Group has just 
wrapped up two weeks of Product 
Maximisation Events in Sydney, 
Melbourne, and Perth.

Nearly 150 owners, managers 
and advisors in Link Member 
agencies attended various 
specialist workshops hosted by 
Link’s GM, Scott Darlow, and newly 
appointed National Business 
Manager, Emmalita Malmberg.

Attendees learned how to 
unlock revenue opportunities 
within the Link network, and were 
treated to presentations on NDC 

and other revenue opportunities 
hosted by Qantas Airways, United 
Airlines, Singapore Airlines and 
Delta Air Lines.  

“Seeing the group come 
together in these three cities and 
not just learn, but share ideas and 
help each other, was extremely 
gratifying,” Darlow said, teasing 
that a full conference is “certainly 
in our future”.

Pictured: Darlow; Russell 
Brown, Travel Associates Australia 
Pty Ltd; and Eric Lee, Aus World 
Travel at the Perth Event. JM

HLO agent wins Britain trip

Fiona Daoud from Helloworld 
Travel Mount Martha was 
declared the winner of VIVA 
Holidays, VisitBritain and 
Singapore Airlines’ agent 
incentive (TD 07 Feb).

The lucky agent scored return 
economy class airfares for two 
flying Singapore Airlines to 
London, plus a $5,000 VIVA 
Holidays gift voucher to redeem 
on Britain travel arrangements.

Representatives from each of 
the partners visited Daoud in-
store and presented her with a  
novelty boarding pass.

“I feel like it is an actual dream, 
pinch me, it feels amazing,” 

Daoud said upon hearing the 
exciting news.

When asked what her plans 
would be for the prize, she said 
she was “planning to go see 
family in the UK straight away 
with my husband and children”.

“Thank you to everyone 
involved in this amazing prize, it is 
definitely an amazing industry.”

It was a hotly contested 
incentive, with over 500 entries 
and many agents coming close to 
the top spot.

Pictured: Peta Evans, VisitBritain; 
winner Fiona Daoud; Aidan 
Truscott, Singapore Airlines; and 
Mick Boylan, VIVA Holidays. JM

The world at agents’ feet 

The World to You - a new 
collective featuring Ponant, 
Journey Beyond, Bunnik Tours 
and AmaWaterways - recently 
hosted a micro famil event for the 
Helloworld consortium.

The gathering in Melbourne 
saw 50 consultants from 
Helloworld’s branded and non-
branded networks, ETG, MTG and 
Magellan, get together to learn 
more about the travel alliance’s 
wide range of offerings.

 The day began at Eureka 89 
with mimosas and pastries, 

followed by insightful 
presentations from Bunnik Tours 
and AmaWaterways. 

Attendees then enjoyed a 
two-course luncheon aboard a 
river cruise along Melbourne’s 
Yarra River (pictured), before the 
afternoon continued with a wine 
and cheese pairing at Eureka 89.

Guests were also regaled with 
presentations from Ponant and 
Journey Beyond, providing the 
chance to win exciting prizes, 
including accommodation, dining, 
and tourism attraction tickets. JM
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UNLOCK YOUR POTENTIAL:  
Join Our Mentoring Program and Ignite Your Success!
TIME is a Career Advancement Path for all Employees in Travel, Tourism, Hospitality, 
Cruise and Aviation Industry including  Regional, and Rural Areas across Australia

 

WHAT TIME CAN 
DO FOR YOU...

•  Further develop your management and leadership potential
•  Develop confidence and networking opportunities

•  Strategic career planning
•  Increase your knowledge of organisational culture & processes

Travel managers fatigued
large numbers of corporate 

travel managers are considering 
new career opportunities due to 
feeling heavily overburdened and 
unappreciated, an alarming new 
survey from SAP Concur reveals.

The findings appear in the 

2024 SAP Concur Global Travel 
Manager Survey, which was 
conducted by Wakefield Research 
in Apr this year and canvassed 
the views of 600 travel managers 
in six markets, including Australia 
and New Zealand, UK, USA, 
Japan, Canada and Germany.

Of those surveyed, many are 
searching for new positions in the 
new year, while those who stay 
are calling for urgent change.

Respondents say the issue stems 
from stress involved in balancing 
the demands of business 
travellers with expectations from 
their organisations to cut costs.

In Australia and New Zealand, 
89% of respondents report 
tension in meeting this balance, 
with cuts coming in the form of 
fewer overnight stays, indirect 
or inconvenient flights and limits 
on combining ‘bleisure’ time 
following a business trip.

Travel managers complain 
that business travellers expect 
flexibility, and will routinely go 
outside their company’s travel 
policies to maintain work-life 
balance and adhere to their social 
and environmental values.

“Despite the relief AI can offer, 
many travel managers find it 
difficult to adopt these tools 
due to insufficient training,” said 
SAP Concur Australia and New 
Zealand MD, Jonathan Beeby.

Many managers don’t expect 
the problem to go away quickly, 
with pressure to show a return 
on investment in AI tools coupled 
with a lack of training. ML

QR brings in caviar
Qatar Airways has introduced 

caviar to business class this week, 
starting with 13 routes.

Caviar lovers can experience the 
luxurious service on board Qatar 
business class from Sydney and 
Melbourne to Doha.

The new caviar service is also 
available between Doha and 
Boston, Dallas, Hong Kong, 
Houston, London, Los Angeles, 
New York City, Paris, Sao Paulo, 
Singapore, and Washington.

The service can be enjoyed as a 
standalone option or part of the 
onboard meal courses. 

“The introduction of caviar 
service, commonly available 
only in first class cabins, 
further elevates Qatar Airways’ 
award-winning business class 
experience,” Senior Vice 
President Product Development 
& Design Xia Cai said.

Inspiring new trio
Inspiring Journeys has 

unveiled three new itineraries for 
the 2025/2026 season.

New experiences have been 
added to Tasmania, Western 
Australia, South Australia, and 
New Zealand, with savings on 
offer of up to $5,200 per couple 
on select itineraries.

Itineraries added for the 
season include an 11-day tour 
of Kimberley Gorges and Gibb 
River Road; a seven-day ‘Tasting 
Tasmania & Flinders Island’ 
journey; and a seven-day ‘South 
Australia Murray River Cruise and 
Wine’ itinerary. 

Inspiring Journeys is also 
welcoming a multitude of new 
elements to its New Zealand 
tours, including accommodations 
at Furneaux Lodge in the 
Marlborough Sounds, as well 
as Trinity Wharf Tauranga and 
Lake Ohau Lodge, in addition 
to experiences like visiting the 
Hobbiton Movie Set.

Cocky Guides unveils new look

Tour operator for blind and 
low-vision travellers, Cocky 
Guides, is celebrating its sixth 
anniversary with a brand refresh, 
and opportunities for visitor 
economy businesses to join its 
tour schedule for next year.

The revamp includes a new 
logo in the form of a shield, 
representing an ongoing 
team effort, as well as simple, 
contrasting brand colours.

Cocky Guides has its sights 
set on engaging more visitor 
economy businesses and 
destinations for its Australian tour 
schedule, with accommodation 
providers, tourism attractions, 
and hospitality venues encouraged 
to get in touch at partnerships@
cockyguides.com.au.

“What makes Cocky Guides 
extra special, apart from the 
multi-sensory experiences we 
create for our travellers, is the 
power of our advocacy for 
accessible and inclusive travel. 

“We advocate by being out and 
about with boots on the ground.”
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A flight to Jackson Hole in 
the US last week was rerouted 
after the pilot was forced to 
admit he was not qualified to 
land the aircraft.

The Alaska Airlines flight 
from San Francisco instead 
flew to Salt Lake City after the 
pilot revealed to passengers 
over the PA that he was 
unable to land.

“Hey, I’m really sorry folks, 
but due to me not having the 
proper qualification to land 
in Jackson Hole, we need to 
divert to Salt Lake City,” the 
pilot explained.

Once at Salt Lake City, the 
pilot disembarked the plane in 
a “walk of shame,” according 
to one passenger.

Passengers reportedly 
remained on board for 
about 90 minutes until a 
replacement pilot could 
be found, before the flight 
finally landed at its scheduled 
destination just over three 
hours later.

However, SkyWest Airlines, 
operating the flight on behalf 
of Alaska, offered a more 
convoluted version of events, 
according to local media.

All pilots involved were 
qualified to fly and land the 
aircraft; the flight diverted 
from Jackson Hole due to an 
internal administrative error, 
and out of abundance of 
caution” - clear as mud?

Window
Seat

Disney stream tactic
The Walt Disney Company is 

arguing the terms & conditions 
in its video subscription service 
provides legal protection from a 
lawsuit filed against Disney World 
over the death of a guest.

Disney is mounting the defence 
of its theme park after a patron 
commenced legal action following 
the death of his wife last year, 
who passed away from a severe 
allergic reaction after eating at 
one of its restaurants.

The man is suing the company 
for a sum in excess of US$50,000 
plus legal costs.

However Disney wants the court 
case to go through arbitration, 
as the terms he agreed to in a 
free trial of Disney+ stipulated 
that users agree to settle any 
disputes with the company via an  
arbitration method.

Sydney ski resort
The builder and operator of a 

$500 million indoor snow resort 
has revealed construction will 
begin next year on the project 
being dubbed ‘the giant Esky’.

Sydney-based Winter Sports 
World is one of the largest new 
attraction projects in the works in 
Australia, and is set to be built in 
the ‘Riverlink Tourism Precinct’ in 
the city’s western suburbs.

The resort is expected to double 
visitation to Penrith and the 
surrounding suburbs, with the 
pulling power of the indoor ski 
attraction predicted to attract an 
extra 1.35 million people.

Winter Sports World will 
include a 300-metre advanced 
open run for experienced skiers 
and snowboarders, learn-to-ski 
runs, and a dedicated winter 
wonderland snow play area.

Adventurers eyeing Sri Lanka can enjoy earlybird offers on Teardrop 
Hotels’ properties across the Indian Ocean nation if bookings are made 
more than 90 days in advance. Take 10% off stays through to 30 Nov 
next year, with blackout dates of 20 Dec to 28 Feb 2025 - CLICK HERE

In line with the launch of its 2025/26 season itineraries, Inspiring 
Journeys is offering savings of up to $5,200 per couple on selected 
tours for a limited time, such as its ‘Long White Cloud’ adventure in New 
Zealand. The AAT Kings sister brand has also cut up to 10% on many 
other tours if booked before 15 Jan 2025, with an additional 5% taken 
from the price if paid in full by 30 Sep 2024. CLICK HERE to learn more. 

It won’t be long before summer arrives, but planning can begin for next 
year’s Australian ski season with up to 40% off prices for Vail Resorts’ 
new Epic Australia four-day pass. The new product is currently on sale at 
the lowest price it will be all year and allows four non-consecutive days at 
Perisher, Falls Creek and Hotham - CLICK HERE.

Save $2,000 per couple on a seven-day small plane air tour to Kangaroo, 
Flinders and King Islands with The Travel Studio if booked by 31 Aug. 
The itinerary takes off on 21 Mar 2025 and flies via Bathurst, Bourke 
and Mildura, taking in a menagerie of highlights along the way. The 
scheduled tour departs from the Gold Coast. CLICK HERE for details.

Travellers are invited to make 2025 a year to remember with Trafalgar 
offering 10% off selected guided holidays worldwide. The 10-day ‘Great 
Italian Cities’ itinerary takes guests to eight cities in two countries and 
is now priced from $3,596ppts. Or for a longer getaway, the ‘Great 
European’ is priced from $11,138 and explores 27 cities in 13 countries.

Get away to the Sunshine Coast this winter with RACV Noosa Resort 
offering rooms for $299 per night, with a minimum two-night stay, 
inclusive of breakfast each morning. RACV members can enjoy extra 
value with a complimentary bottle of Moet & Chandon and a $40 resort 
credit per stay. To book your stay, CLICK HERE.

Railbookers has released its Deals of the Week, headlined by a 21-day 
‘Best of the United Kingdom’ itinerary, with savings of up to $800. 
Travellers planning Europe can also save $700 on the 15-day ‘Iconic Italy’ 
tour or $600 from the ‘Best of the Italian Lakes’ tour. In North America, 
there’s also $600 to be saved on the ‘Denali National Park with Alaska 
Railroad Northbound’ itinerary. CLICK HERE for more information.

Now is the time to secure premium seats at a range of acclaimed 
stage shows during NYC Broadway Week, produced each year by New 
York City Tourism + Conventions in partnership with The Broadway 
League. Nearly 25 separate productions are offering 2-for-1 tickets for 
performances between 03-15 Sep 2024. Check out Water for Elephants, 
The Notebook, Hell’s Kitchen and many more. CLICK HERE for details.

specials
Send your special deals to: 

specials@traveldaily.com.au
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Worldwide Guide
2025 – 2026

Product profile

A NEW SEASON:  
BY TRAVELLERS, FOR TRAVELLERS

Collette’s celebrating 107 years of guided 
travel, and for this 2025 season they’ve 
got 13 new tours joining the lineup, a 
brand-new Worldwide Touring Guide and a 
special discount just for your clients!

Collette’s guided tours span across all 
seven continents, and their journeys are 
designed and led by destination experts 
who share the love of exploration and 
curiosity that Collette’s travellers have. 
Collette’s 2025 season has expanded on 
their portfolio of their popular small group 
Explorations tours. 

Collette’s 2025 portfolio debuts journeys 
to trending destinations with Australian 
travellers:

Namibia & South Africa: Epic Landscapes 
& Wildlife featuring Etosha and Kruger 
National Parks & Cape Town (Explorations)

Namibia’s vast desert scenery and rugged 
landscape make it a unique destination for 
any traveller looking to explore lesser-

known southwest Africa.
Portugal’s Old World Charms featuring 

Douro Valley, Alentejo & Lisbon 
(Explorations)

Portugal is a consistent hot spot for travel 
- beautiful beaches, hillside towns, food, 
wine, culture and more. That’s why Collette 
is adding a Portugal tour to the lineup for 
2025 that visits three top destinations 
Douro Valley, Alentejo, and Lisbon.

Gems of Greece: Athens, Naxos, Crete 
(Explorations)

Greece is a destination where demand has 
been booming. Collette has designed a tour 
where travellers will experience two quieter 
islands: Crete and Naxos.

Other new tours include: The Balkans: 
from Coastal Croatia to Legendary Greece, 
Shades of The English Countryside and 
Utah’s Mighty Five and The Rockies 
amongst several others.

Every new tour is handcrafted by 

destination experts – like all our tours.  
There’s no middleman between our brand 
promise and our travellers’ experience.

Between now and 30 September, your 
clients can save 10%* on 2025 tours 
worldwide (excluding Antarctica).

NEW BROCHURE
Ready to get inspired? Our new 
2025-2026 travel brochure  
is available.

You can order a copy for your 
agency via TIFs or check out our  
e-brochure here.

Market our new season offer with 
our dedicated agent toolkit here.

Collette Travel 
Agent Network

Reservations: 1300 792 195 
Australian Sales Team: Click here 
Website: www.collette.com.au
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