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Today’s issue of TD 
Travel Daily today features 

six pages of the latest travel 
industry news including our 
Luxury page plus a full page 
from Silversea.

24x7 Online Ticket Issuance & Reissuance
Local Ticket Centre Support
Robotic Ticketing
NDC Ticketing Solution
Payment Solutions via CVFR Payments

ENQUIRE NOW 1300 244 777

NEW SEASON  
OF TRAVEL 

SAVE 10%* 
ON TOURS 

WORLDWIDE

LEARN MORE

*Conditions Apply

LAST CHANCE!

SALE ENDS 30 SEP

DISCOVER MORE

SAVE

ENCHANTING CHINA 
17 DAYS GO BEYOND TOUR

CHINA: THE BIG ONE 
28 DAYS GO BEYOND TOUR

CHINA
SAVE DOUBLE

ONE WEEK ONLY

$3,200PER 
COUPLE

Tripadvisor backflips
Tripadvisor has confirmed 

plans to discontinue direct 
booking and management of 
vacation rentals on its platform 
from 01 Nov, citing a new strategy 
to leverage third party providers.

“This strategic shift aligns 
vacation rentals with our existing 
hotels offering and ensures 
the best experience for our 
customers,” Tripadvisor said.

The move follows the company 
scrapping its Plus subscription 
program in Mar (TD 11 Mar).

Lehmo makes return
Comedian Anthony ‘Lehmo’ 

Lehmann will return as emcee for 
the 2024 National Travel Industry 
Awards (NTIA).

The Australian Travel Industry 
Association (ATIA) said that 
Lehmo is known for his sharp 
wit, engaging humour and ability 
to bring a room to life, adding 
his return is sure to elevate the 
night’s festivities to new heights.

Meanwhile, ATIA has confirmed 
Helloworld Travel Limited as the 
sponsor of the entertainment 
during travel’s night of nights.

Silversea savings
Silversea is offering limited-

time family savings of $5,000 for 
the first two guests, and fares 
from $250 per guest, per day, for 
the third and fourth passengers - 
see page seven for more info.

Barry returns to ATIA
ONE of the industry’s most 

recognisable faces is back on the 
board of the Australian Travel 
Industry Association (ATIA), with 
Webjet’s Katrina Barry (pictured) 
replacing  her colleague Shelley 
Beasley (TD breaking news).

The transition follows recent 
changes at Webjet, which has 
seen Barry formally appointed 
CEO of Webjet B2C and Beasley 
become the COO of Web Travel 
Group (which retains WebBeds) 
as part of a successful demerger 
shareholder vote (TD 17 Sep).

Being a director of a peak travel 
industry body is not new territory 
for Barry, having previously 
served on the board of ATIA (then 
AFTA) until Mar 2022.  

She brings with her more 
15 years of experience as a 
non-executive director across 
the tourism, fintech, and 
financial services sectors, 
with ATIA indicating Barry’s 
extensive experience and deep 
understanding of the travel 
industry will be invaluable to the 
association as it continues to 
advocate for members.

Reflecting upon her time at 
ATIA, outgoing Director Beasley 
said it had been an “incredible 
honour” to serve on the board.

“Joining in the midst of COVID 
allowed me to truly appreciate 
the creativity, resilience, and 
commitment that exists within 
this industry, and I am filled with 
pride when reflecting on the way 
we came together to support 

each other,” she said.
“I want to express my deepest 

gratitude to Tom Manwaring 
for his exceptional leadership 
as Chair, a role he held for the 
majority of my time on the board.

 “His leadership and dedication 
were critical in delivering the 
positive outcomes that ATIA was 
able to achieve during these 
tough times,” Beasley added.

ATIA Chair Christian Hunter said 
Beasley’s contributions during the 
acute challenges of the pandemic 
were “instrumental” in guiding 
the association through the 
turbulence of the last four years.

Hunter also said the board was 
delighted to welcome Barry back.

“Katrina’s extensive experience 
and leadership within the 
travel and tourism sector will 
be a tremendous asset to our 
association as we continue to 
navigate the complexities of the 
industry,” Hunter said.

Barry added that she is 
looking forward to once again 
contributing to ATIA during a 
“pivotal time” for the industry. AB
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 BOOK YOUR
 CUSTOMERS ON
 EMIRATES AND FLY
TO WIMBLEDON 2025

Find out more

HX’s b’day season
HX HAS unveiled its 2026-2027 

season, which includes a range 
of new itineraries in Antarctica, 
Alaska, Greenland, Norway, and 
the Galapagos Islands.

The expedition cruise brand also 
celebrate its 130th b’day during 
the season - more details in CW.

Aussies spend $3.5b
Australian travellers injected 

$3.5 billion of tourism spend into 
New Zealand’s economy during 
the months of Jun and Jul.

TNZ data also showed that 
Australia remained the country’s 
biggest spend market, ahead of 
the United States ($1.7 billion).

Rome2Rio hires new chief
AUSTRALIA-BASED trip 

planning platform Rome2Rio 
has appointed former Expedia 
executive Wendy Olson Killion 
(pictured) to be its new CEO.

The company, which has 
global growth ambitions and is 
headquartered in Melbourne,  
said Olson Killion is well-
positioned to lead “a new era”, 
and will help complete its vision 
of becoming the world’s most 
trusted travel planning tool.

In her previous role at Expedia, 
Olson Killion was responsible 
for leading product, strategy, 
operations, marketing, and 
commercial partner-facing teams. 

Olson Killion has also operated 
her own consultancy firm and 
served on several industry 
boards, including the VisitBritain 
Tourism Advisory Council.

Speaking about her new role as 
chief of Rome2Rio, Olson Killion 
said it is an “exciting global brand 
with a powerful platform that has 
revolutionised the way travellers 

discover and plan their journeys 
worldwide”.

“My focus will be on expanding 
and monetising the powerful 
search capacity of Rome2Rio, 
while further increasing its 
relevance with travellers and 
advertising partners worldwide,” 
the new recruit added.

Yesh Munnangi departs the 
business after more than four 
years at CEO, in that time 
overseeing its acquisition by 
German parent Omio, navigating 
the pandemic without losing any 
employees, and in more recent 
years, doubling the size of the 
Australian team.

Rome2Rio gathers data from 
12,000 transport operators 
across 240 countries to provide 
multimodal transport itineraries.

includes
6-night 
cruise
along the

Norwegian 
Coast!

MORE INFO

1300 856 661

Trail of the Northern Lights
NORWAY, FINLAND & ESTONIA
23 DAYS DEPARTING 3 MAR 2025

traveldirectors.com.au

EVERY
BOOKING 
COUNTS!

IS BACK IN ‘25!

GET MORE INFO

C O N TAC T  U S  A B O U T  O U R  F I J I  H O L I DAY  O P T I O N S  F RO M  C A N A DA

SNOWFLAKE TO SUNBAKE THE ULTIMATE CANADA & FIJI GETAWAY

Yukon, Canada © Arctic Range Adventure © Outrigger Fiji Beach Resort

*T&Cs apply

SAVE UP TO
$1,000* 
PER COUPLE

Book by
11 Oct 2024
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VIEW DEAL

Best of
DURATION: 15 DAYS

FROM ONLY

PER PERSON TWIN SHARE  
LAND ONLY

“Surcharges may apply”

$4,899

India  
& Sri Lanka

ON SALE

UP TO 30% OFF
UP TO 30% OFF
UP TO 30% OFF
UP TO 30% OFF

ON SALE UNTIL 
30 SEP 2024

TRAVEL FROM
NOW - AUG 2025

UP TO 30% OFF

mk.anz.res@aviareps.com

+61 (08) 7082 0550, Opt #3

Redefining business travel

Corporate travel 
management specialist Travel 
Beyond Group has introduced 
TB Connect to the market, hailed 
by the company as a tool that 
will “redefine how businesses 
manage travel programs”.

With a focus on efficiency, 
security, and sustainability, Travel 
Beyond Group said TB Connect is 
an all-in-one platform that brings 
together a suite of key features, 
including online booking tool 
integration, seamless updating 
of traveller profiles, streamlining 
of pre-trip requirements, as well 
as a range of safeguards to keep 
employees safe on trips.

TB Connect also simplifies trip 
planning by managing visas, entry 

requirements, and vaccinations, 
while travel managers can also 
access intelligent data insights & 
have better oversight regarding 
unused tickets and credits.

The tool also allows the carbon 
footprint of business trips to be 
thoroughly tracked via reports. 

“Through TB Connect, our 
clients can access a powerful 
tool that not only enhances 
the travel experience but also 
supports their broader business 
objectives,” CEO Tim Lane said.

E X C L U S I V E

All I want for Xmas is a holiday

Aussies are eager to splurge 
on travel this upcoming holiday 
season, according to American 
Express, which has just published  
a new Amex Trendex report 
showing that consumers are 
planning to spend 38% more on 
travel compared to last year. 

The global index also found that 
visiting family and ‘me-cations’ 
are now top travel priorities 
among Australians for the 
upcoming holidays. 

Around seven in 10 (68%) adults 
travelling this holiday season are 
doing so to visit family, while over 
half (59%) are travelling to focus 
on themselves, with this number 
rising to 60% among Gen Z and 
67% among Millennials. 

Additionally, the index found 
that the majority of Aussies 
(74%) would rather share a fun 
experience or trip with friends 
than exchange gifts. 

“With less than 100 days 
until Christmas, Australians are 
embracing the spirit of giving this 
holiday season and prioritising 
meaningful moments,” said 
Corinne Ng, Vice President and 
General Manager of Travel and 

Lifestyle Services, American 
Express APAC. 

“That could be gifting 
themselves time away, travelling 
to visit family, hosting events with 
friends and family, or taking the 
time to find a sentimental gift.”

Brits are eyeing Oz
A NEW report from Taboola 

shows Australia has topped the 
list of desired destinations this 
summer for British travellers.

Article views in the UK related 
to Sydney alone have increased 
by 35% over the last 45 days, 
beating out the Caribbean.

QR boosts Holland
Qatar Airways will boost 

services to Amsterdam from 10 
weekly flights to 14 on a seasonal 
basis between 12 Nov & 29 Mar.

The decision will inject an 
additional 40,000 seats between 
Amsterdam and Doha, and 
follows rival Middle Eastern 
carrier Etihad boosting its 
summer schedule to a number of 
European ports (TD 17 Sep).

“Qatar Airways is delighted to 
witness and serve the growing 
travel demand in the Dutch 
capital, which is an integral 
destination in our European 
network,” Chief Commercial 
Officer Thierry Antinori said.

Tokyo is on board
THE Council of Australian Tour 

Operators (CATO) has announced 
Tokyo Tourism will be the gold 
and entertainment sponsor for 
the 2024 CATO Christmas Lunch 
taking place on 05 Dec.

“Their incredible support will 
help us bring even more fun 
and entertainment to this highly 
anticipated event, making it an 
unforgettable experience for all 
guests,” CATO enthused.

Book tickets to the lunch HERE.
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Join our dynamic team as a Client Success Manager (Corporate Account 
Manager) in the corporate travel management sector. Due to significant growth 
we are looking for Client Success Managers to join our team in Perth and Sydney.

Our Client Success Managers are not your average Account Managers. They 
are brand ambassadors who are lateral thinkers and love delivering return on 
investment for our clients. They are responsible for designing, implementing 
and executing the travel programs of our customers, with the ultimate goal of 
absolute client satisfaction.

Our Client Success Managers develop multi-level relationships with not only our 
clients but with our suppliers as well, to ensure our customers are getting the 
very best travel program outcomes.

If you’re ready to embark on a challenging yet fulfilling journey with a company 
that values your skills and passion, please send your resume along with a brief 
cover letter to our People and Culture team at jess.ernst@connectionsgroup.
com.au. This is your opportunity to join a true challenger brand in the Australian 
corporate travel management industry.

client success managers
(corporate account managers)

perth and sydney

If you have any questions or would like a copy of the position description, please 
reach out as we’re always uo for a chat.

click to apply for  
role in wa

click to apply for  
role in nsw

The Chat
with 

Jenny CLICK 
HERE 

to listen

PROUDLY 
SPONSORED 

by

A conversation with 
Kylee Kay

WHOLESALER & DESTINATION MANAGEMENT COMPANY

PHILIPPINES

GUARANTEED
DEPARTURES 
2024, 2025 & 2026

EVERYTHING

Small Group Journeys

Bespoke, Private Escorted Tours

Wilckens parks role
THE Caravan Industry 

Association of Australia has a 
new Chair after long-standing 
incumbent Grant Wilckens 
stepped down from the position.

Taking over from Wilckens, who 
has been Chair for around seven 
years, is Experience Holiday Parks 
Exec Director, Donna Cocking.

“While there may be challenges 
ahead, the love for great Aussie 
caravan and camping holidays is 
as strong as ever,” Wilckens said 
upon his exit this week. 

“I know the industry will 
continue to grow and innovate 
to deliver exceptional tourism 
experiences,” he added.

Wilckens is also the Chief 
Executive Officer of the mixed-
use accommodation park 
network G’day Group, and will 
remain in that position. 

Ricciardo drives WA dream

Tourism Western Australia 
has recruited WA-born Formula 1 
driver Daniel Ricciardo once again 
for the second iteration of its 
‘Drive the Dream’ campaign (TD 
29 Sep 2023). 

Launched yesterday in Australia 
and Singapore ahead of the F1 
Grand Prix this weekend, the road 
trip-focused marketing push will 
later be rolled out across other 
key international markets over 
the next 12 months.

The highlight of the campaign is 
a cinematic short film featuring 

Ricciardo and his best mate 
Blake on their road trip, this time 
from Perth/Boorloo through 
the Margaret River region and 
beyond, along the South West 
Nature and Wine Drive.

Tourism WA is collaborating 
with major domestic and 
international partners, including 
Skyscanner, Qantas Hotels and 
Holidays within interstate markets 
and C-Trip in China, to drive 
bookings through the campaign.

Click here to watch Daniel 
and Blake hit the road. JM

Two friends in the UK have 
taken the idea of “getting 
back to nature” a step further 
on their six-day tandem bike 
ride to take in the sights of 
southwest England. 

Neil Cox, 36, and his friend 
J Antic, 25, set off recently 
on a naked 418km journey 
from Gloucester to Land’s 
End, Cornwall, adding a whole 
new meaning to the phrase 
“travelling light”. 

The naturists, who have 
spent some nights camping 
and others in hotels or B&Bs, 
said the response from the 
public so far has either been 
positive or indifferent. 

Window
Seat

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxODA5MjQmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xNDQmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly93d3cuc2Vlay5jb20uYXUvam9iLzc4NzY0ODYzP3JlZj1oaXJlci1qb2JzLWxpc3Q=
https://bpgclick.com/td/2?Yz0xNDQmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly93d3cuc2Vlay5jb20uYXUvam9iLzc4NDIwNzI1P3JlZj1oaXJlci1qb2JzLWxpc3Q=
https://bpgclick.com/td/2?Yz0xNTQmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9bWFpbHRvOmplc3MuZXJuc3QlNDBjb25uZWN0aW9uc2dyb3VwLmNvbS5hdT9zdWJqZWN0PQ==
https://bpgclick.com/td/2?Yz05NyZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxODA5MjQmdT1odHRwczovL3RyYXZlbGRhaWx5LmNvbS5hdS9wb2RjYXN0cy90aGUtY2hhdC13aXRoLWplbm55LWt5bGVlLWtheS80MDA3NzM=
https://bpgclick.com/td/2?Yz0yMTImdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly93d3cuZmx5cm95YWxicnVuZWkuY29tL2F1c3RyYWxpYS9lbi8=
https://bpgclick.com/td/2?Yz01MCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxODA5MjQmdT1odHRwczovL3RyYXZlbGRhaWx5LmNvbS5hdS93cC1jb250ZW50L3VwbG9hZHMvMjAyNC8wOS9SQkEtQ2hlbm5haS1URC5wZGY=
https://bpgclick.com/td/2?Yz0yNDcmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly90b3RhbGhvbGlkYXlvcHRpb25zLmNvbS5hdS9zZWFyY2hfYnlfY291bnRyeS9waGlsaXBwaW5lcw==
https://bpgclick.com/td/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjMvU2VwMjMvdGQyOTA5MjMucGRm
https://bpgclick.com/td/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjMvU2VwMjMvdGQyOTA5MjMucGRm
https://bpgclick.com/td/2?Yz0yMDcmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTgwOTI0JnU9aHR0cHM6Ly93d3cud2VzdGVybmF1c3RyYWxpYS5jb20vYXUvcGFnZXMvZHJpdmUtdGhlLWRyZWFtLXdpdGgtZGFuaWVsLXJpY2NpYXJkbz90YXJnZXRlZD10cnVl


Travel Daily        e info@traveldaily.com.au	 t 1300 799 220	 w www.traveldaily.com.au	 page 5

Luxury Wednesday 18th Sep 2024
luxury@traveldaily.com.au

2025 Fly, Stay & Cruise Packages*
now available!

*Conditions apply

T H E  P O N A N T  WAY

LTC adds new product coordinator to the team
the Luxury Travel Collection 

(LTC) has welcomed Karen 
Anderson (pictured) as its new 
Luxury Product Coordinator. 

She brings 18 years of travel 
industry experience to the 
position, having worked in roles 
across the wholesale, leisure 
and corporate sectors. 

Prior to joining LTC, Anderson 
filled the role of Market 
Manager at Flight Centre 
Travel Group, with her CV also 
including a stint at BCD Travel.  

“I want to emphasise 
the value of travel beyond 
just the destination as I 
believe travelling can be a 
transformative and enriching 

experience,” Anderson said. 
The Gold Coast-based travel 

professional is passionate 
about creating exceptional 
travel experiences and helping 
to ensure that guests’ journeys 
are memorable and enjoyable.

Hotel disloyalty
A UNION representing 

workers in the hotel industry 
has launched a website 
highlighting how Hilton, 
Marriott International and 
Hyatt have steadily devalued 
their loyalty and rewards 
programs over several years.

HotelDisloyalty.org 
highlights how loyalty 
members’ points balances 
in Hilton Honors, Marriott 
Bonvoy and World of Hyatt 
programs may no longer be 
sufficient for upgrades.

The union says the brands 
devalued their points values 
by up to 33% between 2019 
and 2023 and failed to notify 
members, while also slashing 
credit card rewards perks.

The US Department of 
Transportation has raised 
the prospect of regulating 
rewards programs, last week 
launching an investigation 
(TD 13 Sep) into four airline 
schemes it believes may be 
devaluing points and making 
reward redemption harder.

Marriott declined to 
comment on the creation of 
the site, while Hilton did not 
respond by today’s deadline.

SILVER nova to get a taste of australia  
Silversea will introduce its 

culinary program, SALT (Sea and 
Land Taste), to Australia and New 
Zealand for the first time when 
Silver Nova (pictured) makes her 
debut later this year (TD 11 Jun). 

Scheduled to arrive in Australian 
waters on 18 Nov, the Nova-class 
ship will offer seven Australian 
and New Zealand sailings ranging 
from 16-18 days, before returning 
to Asia in Feb.

Silver Nova’s inaugural season 
in Asia-Pacific will also mark the 
launch of the line’s SALT program 
in the region, offering a range 
of exclusive new destination-
inspired culinary experiences 
both on board and ashore.

Highlights include a seasonal 

foraging tour through the 
Adelaide Botanic Gardens with 
Chef Tom Tilbury, and a guided 
wine experience and lunch in 
New Zealand’s Hawke’s Bay. 

“We’re excited to be bringing 
SALT to Asia-Pacific in 2024, 
including Australia and New 
Zealand for the first time,” 

commented Silversea President, 
Bert Hernandez. 

“SALT is all about discovering 
the soul of a place through its 
food and culture - and where 
better to taste and explore 
than these countries so rich in 
heritage and celebrated for their 
diverse cuisines?” JM

Regent is starstruck
Guests sailing with Regent 

Seven Sea Cruises (RSSC) can 
now enjoy unlimited high-
speed wi-fi, with the ultra-
luxury cruise line having now 
installed SpaceX’s Starlink on 
all six ships in its fleet. 

Using advanced low earth 
orbit satellites, Starlink is 
set to improve the capacity, 
speed, and reliability of on-
board internet.

RSSC President Andrea 
DeMarco said the 
Starlink installation will 
improve guests’ ability to 
communicate with loved ones 
at home, as well as support 
the ship’s operational needs.
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The Ritz-Carlton has made its debut in 
Morocco with the opening of a new 
property in the country’s capital. Described 
as an opulent palace, the Ritz-Carlton 
Rabat, Dar Es Salam is set along 440 
hectares of forest and lush gardens. The 

new property features 100 guestrooms and 17 suites, all with a private 
terraces facing the pool and the gardens, including a 180m2 Royal Suite. 
There is also a spa with saunas, massage rooms and two couple’s suites.

InterContinental Wellington has unveiled 
its freshly renovated Health Club, which 
now features a spacious new layout, 
modernised design, and the addition of an 
infrared sauna and ice bath plunge pool. 
The indoor heated swimming pool has been 

retiled with handmade Italian mosaic tiles, and is surrounded by new 
loungers and plush towels. The property has also restyled its 79 Classic 
Rooms with all-new soft furnishings and upgraded bathrooms. 

Boasting the charm of a 1920s speakeasy, 
Amora Hotel Jamison Sydney’s recently 
launched Brooksy Bar offers intimate, 
themed bar experiences. Featuring Italian 
marble, a statement metal light feature, 
rich velvet banquettes and French oak 

flooring, patrons of the new venue can indulge in lavish cocktails, roving 
whisky trolleys, and tableside entertainment such as fortune telling. 
Brooksy Bar also serves up a program of regular spirit tastings. 

Red Roof has announced the opening of its 
700th property, the 86-room Red Roof 
PLUS+ Jamaica in New York, which is 
conveniently located around 6km from JFK 
International Airport. The family friendly, 
pet friendly hotel offers free wi-fi, a 

business centre, free continental breakfast, free coffee in the lobby, a 
fitness facility, free parking and paid guest laundry facilities. 

Novotel Nara is the latest addition to the 
Accor Group in Japan, comprising 264 
rooms that blend European and Japanese 
aesthetics. Guests staying at the new build 
will enjoy easy access to Nara’s UNESCO 
World Heritage sites like Todai-ji Temple. 

Novotel Nara prioritises eco-friendly practices, with a focus on reducing 
plastic and carbon footprints, and promoting ocean conservation. 

Ponant sails into town

Ponant has announced its 
new Australian roadshow series, 
dubbed ‘You are the destination’, 
which will travel across NSW, 
Victoria and Queensland from 22 
Oct to Nov 19. 

Trade partners and their clients 
are invited to join the events to 
learn about the luxury expedition 
cruise line’s new and upcoming 
experiences, and take advantage 
of exclusive offers and surprises 
on the day. 

The events will feature 
special guest Jorge Villamarin, 
Expedition Operations Manager 
Asia Pacific, renowned for 
delivering experiences in some 
of the world’s most remote and 
stunning locations.

Ponant’s roadshow series will 
commence in Melbourne with 
two sessions on 22 Oct, followed 
by one session in the Mornington 
Peninsula the next day. 

The roadshow will then head 
to Sydney on 11 Nov, before 
wrapping up in Brisbane on 19 
Nov, with two sessions scheduled 
for the Queensland capital. 

Agents can register online 
here, and register their clients 
by sharing this link and advising 
them to add you as their 
preferred travel agent on the 
registration form.

Travel partners are also 
encouraged to share Ponant’s 
social media assets to their 
network - click here to 
download them. JM

VV wants influence
Virgin Voyages has inked a 

deal with social media influencer 
platform Jerne to enhance its 
brand reputation with potential 
customers in 202 countries.

The deal will see the cruise line 
access and invite a wide range 
of social media gurus with large 
audiences onto its ships, forming 
a key part of its marketing plan.

“We are no stranger to leading 
the industry in sales and 
marketing innovation, particularly 
for new-to-cruise travellers 
who are looking for a different 
experience at sea,” VV said.
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Experience the joys of exploring with loved ones and take advantage of reduced Port-to-Port fares for third and fourth 
guests of $250 – or $500 for top suites – per person, per day. These limited-time Family Savings are combinable with our 
current Save. Indulge. Explore. offer providing savings of $5,000 per suite on select voyages. Make plans today to indulge 
in the Silversea Experience and explore destinations ranging from Expeditions in the British Isles to ocean-going voyages in 
the Mediterranean, Alaska and beyond. 

LIMITED-TIME FAMILY SAVINGS

per guest,
per day

+

To take advantage of this limited-time offer, book your suite with our best 
All-Inclusive fares by 30 September 2024.

Valldemossa, Mallorca, Spain
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