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lufthansaexperts.com

Introducing 
the new 
eXpertsplus
Visa card.

Shop
till you drop.

State Sales Manager

 Wendy Stearn 
 wendy@tmsap.com 

02 9231 6444

Destination 
Philippines 2010
road show – a night of food, drinks, 
information and outstanding prizes

Win Philippine Airlines tickets 
and a variety of travel prizes

Prizes

Galore

Sydney Sep 15      Brisbane Sep 16

Click to RSVP at www.destinationphilippines2010.com

almost full
Melbourne Sep 13

DJ/EY seek early approval
   VIRGIN Blue is calling on the
Australian competition watchdog
to grant ‘interim authorisation’
for its tie-up with Etihad Airways
(TD 26 Aug) by as early as next Fri,
“to ensure the new V Australia
services are able to successfully
commence” by Feb next year,
Travel Daily can reveal.
   The request is part of a 39-page
submission that Virgin Blue and
Etihad has presented to the
Australian Competition Consumer
Commission, to support the pact.
   The detailed document provides
information on a number of other
important aspects of the DJ/EY
alliance and also spells out Virgin
Blue’s aim “to challenge Qantas’
supremacy” in terms of business
and int’l travel for Aussies.
   Virgin says it needs as much
time as possible to begin selling
and marketing the Abu Dhabi
route, and is hopeful of tentative
approval by next Fri 10 Sep,
“given the urgency, and the fact
that the alliance will not result in
any detriment, but will
immediately create benefits.”
   The carriers say their alliance is
“clearly pro-competitive” and
that Virgin Blue would not be able
to “viably” pull off flights to Abu
Dhabi in its own right, in
competition against Etihad.
   The airlines say they will

actually suffer detriment if the
interim authority is not
forthcoming, as they need time to
develop a customer base and
distribution channels, and have
their product featured in tour
brochures and holiday packages.
   Virgin says it requires at least
six to nine months lead time “to
build customer demand” for its
new long-haul Abu Dhabi route,
pointing out the failure of its
Melbourne-Johannesburg route
was due, in part, to not
establishing a brand presence in
new markets beforehand.
   DJ admitted the recent renewal
of the Qantas and South African
Airways codeshare (TD 19 Aug)
meant “there was no chance of
being able to effectively compete”
and as a result, abandoned its
only “loss making” Africa route.
   It‘s not viable for V Australia to
compete on routes against
incumbent carriers with global
networks servicing the market,
like Qantas, DJ said.
   Virgin has told the ACCC a
decision to grant interim
authorisation “will not prejudge
the final authorisation”, saying it
is not necessary for the watchdog
to decide whether the Alliance
“satisfies the authorisation test.”
   For a full report on the issues
raised by DJ/EY see pages 4 and 5.

Today’s Travel Daily
   Travel Daily today has seven
pages of news and photos, plus a
full pages from:

•  AA Appointments
•  Qantas Holidays

VA to Singapore
   VIRGIN Blue has revealed in its
application of authorisation to the
ACCC for a proposed alliance with
Etihad Airways (TD 26 Aug) that
it intends on flying into Singapore.
   Virgin says it has agreed with
Etihad to launch a thrice weekly V
Australia 777 service between
Brisbane and Abu Dhabi, via
Singapore, commencing Feb 2012.
   Currently, Etihad operates its
services from BNE to AUH via
Singapore on Mon, Thu and Sat,
departing at 12:15pm and arriving
into the UAE capital at 23:20pm.

QH Trip bonuses
   QANTAS Holidays/Viva! Holidays
is offering a range of Sep bonuses
for its Trip loyalty program -
details on page nine.

U2 giveaway
   AA APPOINTMENTS is offering
travel industry staffers who
register for a new job with the
recruitment agency between 01
Sep and 30 Nov the chance to win
VIP tickets for the U2 concert in
Sydney on 13 Dec.
   See page 8 for today’s AA jobs.

qantasholidays.com.au/agents

Armor All 
Gold Coast 600

Be part of the action 
day and night. 

Ticket includes race day 
and concert at night.

22-24 October 2010
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AFRICA & SOUTH AMERICA TRAVEL SPECIALISTS

Natural Focus Safaris and African Wildlife Safaris’ ability to deliver

outstanding products and programs, is unique and innovative.  Due

to high demand, they have new roles for consultants specialising in

Africa or South America. You will be responsible for providing high

level service to your agents & clients with high attention to detail.

Working Mon – Fri in their Melb office, you will have access to

fantastic benefits including advanced product training, a lucrative

salary with bonus holidays and potential to escort agent famils.

AA Appointments is the exclusive agent.To apply, please contact

recruit@aaappointments.com.au

or phone our friendly consultants 03 9670 2577

Group Sales Supervisor.  
Fly a little higher with the company that thrives on fresh creative  
thinking. Help us continue to reshape and revolutionise the Australian 
travel industry with our hallmarks of friendly service, fun and flair.  
Become part of a group of people who embody our unique “can-do” 
culture. Be a part of the team that gives us our unique competitive edge.

As the Group Sales Supervisor your role will see you support and  
lead the Virgin Blue Group & Conference Domestic team to achieve 
our overall business goals and drive Groups revenue. 

To be successful in this role you will have demonstrated previous 
leadership skills complemented with your ability to measure and drive 
revenue within the travel/airline industry.

This position is a secondment position with completion in September 2011. 

If you have a can-do attitude, have excellent customer service skills, 
enjoy motivating a team, extremely organised with high attention to 
detail we want to hear from you today. Visit virginblue.com.au/careers  
or click ‘Apply Now’.

Applications close Sunday 12 September 2010.

Temp Temp Temp
Save the day for this Global TMC

Top hourly rates on offer

2 ongoing temp roles, Sydney CBD
Corporate consulting, Sabre CRS

Call Ben Carnegie 
02 9278 5100
ben@inplacerecruitment.com.au

Russia winter deal
    RUSSIAN Travel Centre is
offering a winter special (Nov-Apr)
on its Two Capitals Tour which is
priced at just $1240 per person.
   The package includes two nights
accom with breakfast in Moscow,
and three nights in St Petersburg
along with a three hour private
tour in each city, rail travel
between the cities and transfers
to/from airports, stations and
hotels by private car with guide.
   More info 1300 66 88 44.

Explorer fare update
   THE oneworld alliance has
announced changes to its Global
Explorer fares, with additions
including fares ex Georgia and the
economy booking class for Air
Pacific changed from L to M class.
   Effective immediately, Royal
Jordanian has also been added to
the oneworld Circle Asia and
South West Pacific Explorer Fares.

AKL agent deal
   THE 4.5 star Sebel Suites in
Auckland is offering an industry
special of just NZ$159/night for a
one bedroom marina view suite.
   See mirvachotels.com and enter
access code INDT02.

QF push for premium pax
   QANTAS is intending to offer its
First Class passengers upmarket
Marc Newson-designed First
Lounges in Los Angeles, Hong
Kong and Singapore, as it
continues its focus on the
premium segment.
   QF already offers the Sofitel-
managed lounges at Melbourne
and Sydney international, with
the concept’s expansion to the
overseas ports signalled in the QF
annual report released today.
   The lounges offer a day spa,
restaurant, library, private work
suites and concierge services.
   The focus on the premium
segment is also reflected in plans
for a revamped domestic business
class product over the next year,
according to ceo Alan Joyce.
   Other initiatives will include
new domestic Neil Perry-designed
business class menus “more
consistent with our international
offering,” and a new inflight
entertainment format.

   Joyce also confirmed a
“significant refresh” of the Qantas
Club lounge facilities, which will
also include new food menus
designed by Neil Perry.
   Plans for the coming year also
include a major refurbishment of
the QF campus in Mascot, NSW.
   Two documents were released
today - the annual report as well
as an “annual review” which
contained much of the same info -
apart from financial details.
   The annual report includes the
remuneration of senior executives
including Joyce, whose total pay
was just shy of $3 million, incl
$1.73m in salary plus share-based
payments of $964,000.
   Jetstar ceo Bruce Buchanan
received $1.1m in total, with a
$776,000 base salary and shares
worth $225,000, while Qantas
Group Executive Rob Gurney was
paid $509,000 plus benefits which
took his total package to $1.1m.
   Base salaries for other senior
staff included $775,000 for Lyell
Strambi, $663,000 for frequent
flyer chief Simon Hickey and
$618,000 for Risk Officer Rob Kella.

DIVERS investigating a 200-year-
old shipwreck in the Baltic Sea
have discovered what they say is
the world’s oldest drinkable beer.
   They were actually trying to
salvage champagne from the
wreck, but also discovered a
handful of beer bottles - which
the divers immediately sampled.
   “Researchers who tried drops
of the dark, foamy liquid liked
the taste of it,” said a spokesman
for the team, Bjorn Haggblom.
TECHNOLOGY has once again
come to the fore in Japan, where
a beach town is offering “virtual
girlfriends” to attract nerdy male
visitors.
   A series of special 2D barcodes
has been set up in locations
across Atami, and when tourists
point their smartphones at them
the system creates a snapshot of
them with an “augmented
reality” female cartoon character
from a Nintendo DS console game
called Love Plus.
   Local hotels have jumped on
the gadget bandwagon, with one
property offering rooms with
barcodes which allow the geeks
to visualise their girlfriends in an
extremely brief “summer kimono”.
   The local business association
stressed that there is no sexual
content in the game, saying “the
virtual girls can kiss you as a way
of communication, but nothing
happens when she sleeps next to
you at the hotel”.

Ski Issue

  HERE are the latest

TD’s snow
update

snow falls, depths and ski lifts in
operation across the region:
 • Falls Creek - 137cm / 15 lifts
 • Perisher - 182.9cm / 44 lifts
 • Thredbo - 192.5m / 13 lifts
 • Selwyn - 110cm / 10 lifts
 • Mt Buller -  117cm / 19 lifts
 • Mt Hotham - 151cm / 12 lifts
 • Coronet Peak - 120cm/ 8 lifts
 • The Remarkables- 110cm/7 lifts
 • Mt Hutt - 205cm / 4 lifts

MTA Qantas record
   THE MTA network of home-
based travel consultants last week
achieved $1 million in reported
cash sales for Qantas.
   QF regional gm Andrew Hogg
said the carrier was thrilled with
the result, with the milestone
being the first time in Mobile
Travel Agents of Australia’s 10
year history that over $1 million
in sales had been achieved with a
single airline in a single week.
   “It is testament to the growing
strength of the MTA network of
home working travel consultants,
and of the professionalism and
success of our members,” said
MTA md Roy Merricks.

http://www.bfound.net/detail.aspx?jobId=88403&CoId=43&rq=2
http://www.traveldaily.com.au/click/redirect.asp?url=http://www.traveldaily.com.au/Portals/3/docs/aircalin050310.pdf
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MACAU GOVERNMENT TOURIST OFFICE

ANZCRO top for Tranz Scenic

   ABOVE: New Zealand specialist
wholesaler ANZCRO was this week
named the number one Australian
wholesaler/operator for NZ’s
Tranz Scenic Train network for
2009/10.
   ANZCRO was the top producer
for Tranz Scenic’s rail services
which include the TranzAlpine,
The TranzCoastal and The
Overlander.
   Local Tranz Scenic rep Ray Lane
is pictured centre presenting  the

award to ANZCRO staff on Tue,
from left: md Owen Eagles;
Deborah Farquhar, client services;
Jill Hoare, product mgr; and Chris
Gowing, marketing team leader.

Greyhound growth
   GREYHOUND Australia has
announced a new agreement with
Australia Wide Coaches which will
allow customers to now book
travel between Sydney and the
NSW regional city of Orange on
Australia Wide’s daily services via
Katoomba and Bathurst.
   Greyhound ceo Robert Thomas
said the deal would give Australia
Wide access to the Greyhound
worldwide customer base, and
also came just in time for the
upcoming Bathurst 1000 V8
supercar event in Oct.

Value appointment
   VALUE Tours has promoted
Elizabeth Laugher to the role of
Marketing Manager, moving from
her previous position as online
marketing executive for the ski
and snow holiday wholesaler.

LH Singapore boost
   LUFTHANSA will increase its
flights between Singapore and
Munich to a daily operation from
27 Mar 2011, according to GDS.
   The northern summer will also
see LH increase Munich flights to
Seoul, Mumbai and Miami.

Arrivals stay stable
   THE trend estimate for short
term visitor arrivals into Australia
during Jul was static, after
marginal decreases in May and
Jun according to ABS figures
released this morning.
   Seasonally adjusted estimates
showed a drop of 1.5% compared
to Jun, while the trend estimate
for departures continued to grow,
up 1.2% month on month.
   The year-on-year arrivals
figures showed strong growth
from Asia, with visitors from
China up 39%, from Japan up 25%
and Korea up 18% versus Jul 09.
   For departures, there’s been a
big jump in travel to Indonesia
(up 35%), the US (up 24%), China
(up 27%), Singapore (up 22%) and
Vietnam (up 19%) compared to
the corresponding period in 2009.

http://www.traveldaily.com.au/click/redirect.asp?url=http://www.theotherdimension.com/email/oman
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Alliance duration
   THE Alliance between Virgin
Blue and Etihad Airways will be
for “no earlier than five years”,
consistent with the period
granted for the Qantas/British
Airways Joint Services Agreement
and the V Australia/Delta Air Lines
joint venture.
   DJ and EY expect to reach an
agreement on schedule and fares
once granted interm authorisation
(as soon as 10 Sep), at which time
they’ll begin joint marketing and
selling the new services.
   The reciprocal code share will
be initiated from 01 Oct.
   In the long-term, Virgin Blue
and Etihad say there are potential
additional synergies to be struck,
including further product
alignment, combined airport
processes, staff travel reciprocity
and joint sales & marketing.
   There’s also the potential of
broader cooperation on aircraft
maintenance and ground handling
in five years.

Poly Blue/EY tie up
   THE Virgin Blue/Etihad Airways
Alliance will extend beyond DJ’s
domestic, V Australia’s int’l and
Pacific Blue Tasman and Pacific
operations, to include a code
share agreement between the
Polynesian Blue subsidiary,
sometime in the future.

EY SYD time change
   ETIHAD Airways is likely to re-
time a portion of its existing 11
weekly Sydney-Abu Dhabi services
should the DJ/EY Alliance gain
approval, Virgin says.
   The time slot change will “be
attractive for passengers” and
allows the carriers to “optimise
behind and beyond connections”
to both airline’s networks, and
means efficient utilisation of V
Australia’s Boeing 777 aircraft.

New VA destinations
   AS PART of Virgin Blue’s planned
pact with Etihad, the DJ network
of global destinations will increase
by over 20 cities through code
share services, effective 01 Oct.
   New DJ destinations, serviced
by Etihad, include Cairo, Doha,
Athens, Manchester, Dublin,
Munich, Chicago, Toronto, Beijing,
Bangkok, Colombo, Kuala Lumpur,
Delhi, Mumbai and Hyderabad.
   The ‘reciprocal freesale code
share’ agreement under bilateral
rights will permit Virgin Blue to
offer passengers services including
from Sydney-Moscow, Gold Coast-
Abu Dhabi, Uluru-London, Perth-
Athens, Brisbane-Manchester,
Cairns-Munich or Melbourne-
Frankfurt, for example.
   Under the alliance, DJ can also
immediately sell interline services
on all Etihad destinations.

Alliance to compete with Qantas
   THE proposed joint venture
between Virgin Blue and Etihad
Airways, combined with planned
alliances with Delta Air Lines and
Air New Zealand, will mean Virgin
can “genuinely compete with
Qantas’ international network”,
the Australian carrier says.
   Virgin Blue believes the Alliance
with EY will enhance competition
in international aviation to and
from Australia, and make DJ a
second Australian international
network carrier, a move likely to
“stimulate a competitive response
from Qantas.”
   DJ says the links with EY, DL and
NZ will “present a credible
network offer” to lure corporate
and government markets, in which
tenders are commonly negotiated
on a network-wide basis.
   The combined Alliance would
give Virgin Blue access to an int’l
network of over 300 destinations.
   DJ’s objective to increase its
network will enable it to better
compete for a higher share of the
corporate market, which will see
Virgin Blue “challenge Qantas’
supremacy in terms of int’l and
corporate travel for Australians
and promoting further
competitive response from
Qantas.”
   Virgin says its JV with Etihad
will enhance domestic
competition between itself and

Etihad dissatisfied
with Qantas pact
   ETIHAD Airways believes Virgin
Blue will be “a better strategic
partner going forward”, compared
to its previous code share
agreement with Qantas.
   In its submission, the Alliance
says there was a significant overlap
between Qantas and Etihad, and
that the UAE carrier “has not
been satisfied” with QF’s level of
support and investment in their
partnership.

www.hrgworldwide.com

HRG Australia. A Hogg Robinson Group company

HRG Australia is an award winning corporate travel services company

providing a range of business travel related products and services. Totally

committed to a value offering, our extensive portfolio includes: travel

management and fulfilment services; low cost transactions; sports;

expense management and processing; conferences, meetings and events

management.

Due to business growth we currently have opportunities across several

states and departments for enthusiastic and driven individuals to join our

team.

Roles available include:

Victoria

•  Administration Clerk

•  Operations Coordinator

•  E-Support Service Analyst

Sydney

•  Airfares Bureau Coordinator

•  Multi-skilled Business Travel Consultant

Brisbane

•  Junior Business Travel Consultants – Permanent & Casual

Perth

•  International  Business Travel Consultant

Adelaide

•  2 x Multi-skilled Business Travel Consultants

Canberra

•  Business Manager – Government Business

For more information, or to apply for any of these roles please visit the

HRG Australia website at  www.hrgworldwide.com/au

Tauck’s action-packed Western Canada tour features a classic overnight rail 
into the Canadian Rockies…a floatplane excursion over the Gulf Islands…travel 
the Icefields Parkway...a visit to Victoria’s celebrated Butchart Gardens and the 
Royal BC Museum…and an Ice Explorer ride across a glacier…

YOU’RE SO GRAND!
In the Canadian Rockies!

For more on the Canadian Rockies, click here

the Qantas-Jetstar Group, “as it
will give Virgin Blue the
opportunity to better match
Qantas’ network, feeder traffic
and distribution strength.”
   Virgin has said there are no
other airlines which have a
comparable network of domestic
and international services as QF,
and as such other airlines cannot
fulfil a significant portion of a
company’s travel needs.
   It also highlighted that Qantas’
method of contracting and
bundling services for corportate
travellers, “allows it to leverage
their domestic and international
network in such a way that other
carriers find it difficult to
compete.”
   DJ says Australian consumers
will benefit from the improved
competition, which will increase
consumer choice and stimulate
additional competition in both
domestic and int’l passenger air
services markets.

V i r g i n  B l u e - E t i h a d  S P E C I A L  R E P O R T

JNB/HKT losses
   VIRGIN Blue says “urgency” on
an interim authorisation for its
Alliance with Etihad Airways (page
one) is also necessary so it can
avoid loosing more money on its
other “loss making” Africa and
Thailand routes.
   DJ says it needs an OK on its
Abu Dhabi service immediately
“so that it can recoup lost sales
from ceasing to offer these other
services.”
   Virgin said in its submission to
the competition watchdog that its
Boeing 777 aircraft is not suited
to the Phuket market, which is an
“outbound leisure” sector.

Metal neutrality
   VIRGIN Blue and Etihad say they
need to jointly set schedules and
fares “in order to achieve metal
neutrality”.
   DJ said there’s no other possible
scenario under which it would be
able to commence viable services
to Europe via any other mid-
point.
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Terms and Conditions: For travel with Virgin Atlantic Airways from Sydney to London Heathrow. London Sale fare must be booked by 15 September 2010. Prices correct as at 2 September 2010, and include taxes and surcharges (subject to change without notice). Economy fare quoted
(Sydney to London from $1464 plus $475.26 taxes), valid for departures between 28 September – 02 December 2010. Fare upgradeable to Premium Economy at a fee. Fares ex Melbourne, Brisbane, Adelaide, Canberra, Launceston, Hobart and Gold Coast also available – call 1300 727 340
or contact your IATA travel agent for more details. Fare is subject to availability and must be booked and paid for at time of reservation. Maximum stay of 12 months applies. Changes and cancellation fees apply, see for full conditions and terms of carriage.

London $1940from

Hurry book by 15 September

visit www.vsvine.com.au 
for full terms and conditions

Your airline’s either got it or it hasn’t.

DJ/EY pact to stimulate tourism

QR still keen on SYD
   QATAR Airways is still hopeful of
launching direct Doha-Sydney
services this year, according to
the joint Virgin Blue/Etihad
Airways submission to the ACCC
lodged this week.
   Virgin says as part of QR’s
growing presence in Australia, the
airline is planning to launch daily
non-stop flights to Sydney using a
Boeing 777-200LR in 2010.
   The allegation is made despite
Qatar Airways remaining tight-
lipped about its entry into the
NSW capital any time soon, with
Sydney appearing to have fallen
off QR’s radar for the immediate
future, as flagged earlier this year
by Travel Daily.

V i r g i n  B l u e - E t i h a d  S P E C I A L  R E P O R T

VA/DL decision?
   VIRGIN Blue’s desire to have the
ACCC grant ‘interim authorisation’
for its Alliance with Etihad by 10
Sep (page one) could be an early
sign that Virgin is expecting a
green light from US authorities on
its tie-up with Delta Air Lines.
   It’s been expected for months
that the V Australia/Delta joint
venture would gain approval in
the month of Sep.

JQ’s reaction
   THE mooted Etihad-V Australia
flights to Singapore (page one)
would see a second low cost
Australian carrier operating to the
Asian hub, alongside Jetstar,
which plans its own long-haul
Singapore services from 16 Dec.
   Jetstar spokesman Simon
Westaway, told TD yesterday the
carrier’s “strategic decision to
consolidate its Asian hub in
Singapore is paying real dividends
for our Pan Asian Strategy.”
   Singapore currently supports
over 20 direct Jetstar flight
markets, expanding its hub by 46%
in the past financial year, and will
support future daily MEL-SIN A330
services later this year in its next
phase of growth, Westaway said.

AUS vital to Etihad
   ETIHAD Airways will look to use
the proposed Alliance with Virgin
Blue to improve its brand
presence and services in and out
of Australia, a destination that
accounts for over 10% of EY’s
available seat kilometres.
   EY says it considers Australia to
be of “great strategic importance”
because of its location, and
believes the Alliance will enhance
its position here for the corporate
sector, and will enable it to target
domestic Australian destinations
that are not serviced by Etihad.
   The carrier also says the pact
will offer a more competitive
product in order to compete more
effectively with rivals, Emirates
and Qantas.

   THE Australian tourism industry
as well as potential and existing
Virgin Blue and Etihad Airways
passengers will directly benefit
from the proposed Alliance, the
carriers say in their submission to
the ACCC.
   The airlines claim that the
Alliance will stimulate tourism to
Australia, particularly to cities
beyond the main international
gateways of Sydney, Brisbane and
Melbourne.
   They say that V Australia’s new
Sydney-Abu Dhabi service, to debut
in Feb next year, will provide
Australian travellers with more
choices flying to the UAE and
onwards to Europe, the Middle

East, South Asia and Africa, and
vice versa.
   It will also provide passengers
with access to improved online
connections and a broader
schedule or air services, be it on
Virgin Blue or Etihad aircraft.
   “Increased passenger numbers
on these services will have a
direct benefit for tourism to
Australia,” the submission says.
   The Alliance will give Etihad the
chance to promote its combined
Virgin Blue services to new
destinations, which “were
previously unavailable without the
inconvenience and costs
associated with switching
airlines.”
   “The combination of the creation
of a new service and intensive
marketing of the destination can
actually generate tourism from a
source population to a particular
destination”, which would benefit
regional economies around
destinations served under the
Alliance, Virgin Blue says.

Don’t forget to enter our

ski issue competition!

Click here for terms & conditions

EXCLUSIVE to the 2010 Northern
Hemisphere Ski Issue (Mon),
Travel Daily is giving readers the
chance to win an amazing ski
holiday in Switzerland, courtesy
of Switzerland Tourism,  Saas-
Fee and Swiss Travel System.

The prize includes: seven nights
accommodation in a 3-star self-
catering apartment in Saas-Fee,
Valais Switzerland for two
people; a four day ski pass and
first class travel on all public
transport within Switzerland
with Swiss Passes.

Send in a caption to go with the
photo pictured above for your
chance to win.

Email your answer to :
skiswitzerland@traveldaily.com.au
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Experienced Corporate Travel Consultant
Due to expansion and our recent success in acquiring new business,

World Travel Professionals is looking for talented individuals to join our

dynamic team on the Gold Coast.

Proud of its numerous awards within the industry, World Travel

Professionals is a boutique travel management company specialising in

corporate travel, conference and event management and luxury travel.

We are currently seeking an enthusiastic people, with a passion for the

industry for the following position:

Experienced Corporate Travel Consultant

With World Travel’s superior technology solutions and industry leading

proprietary systems, a good understanding of travel technology and

online solutions will be a definite advantage.

In return for your knowledge, creativity and professional skills, we offer

a great working environment, equally good salary and generous incentive

package.

Confidential applications to:

Andrew Blakey

Manager

Email: andrew.blakey@worldtravel.com.au
ApplyNow.com.au/Job19886

Apply Online or Call 1300 366 573

Don't let your career stagnate - Join the newly re-launched 
‘Corporate Traveller’ brand

Highly competitive salary structure

Corporate Traveller has a fantastic opportunity for  Business Development Managers to 
join our trusted brand, to service Victoria.

If you've reached what feels like the ceiling in your current job, this is your chance to join a 
brand with a globally respected name and plans for aggressive worldwide expansion.

High achievers will love the competitive, performance-driven uncapped salary 
package, plus award winning benefits. Best of all, you will be part of a friendly and 
dynamic team culture in the Corporate Traveller network.

Business Development Managers
Melbourne

Travel Special
of the Week

CLICK HERE FOR MORE!

7 night all
inclusive

Fiji package at
4 star Lalati resort

from $1199*

TD winner meets Minnie
   JUST as this year’s
Travel Daily footy
tipping competitions
draw to a close, last
year’s NRL tipping
winner sent in the
photo at right which
shows him enjoying his
Disneyland prize.
   Nathaniel Foster
from Qantas won a
fantastic trip for two
courtesy of Travel2 and
Delta Air Lines, and is
pictured meeting Minne
Mouse in California.
   This year’s AFL
competition has now
wrapped up, while
today is the last day
for NRL tips to be
entered in the last
round, with all of the
winners to be
announced next Fri.

During September, Travel Daily is giving readers the chance to win
an incredible seven-day holiday to Hawaii, courtesy of Hawaii
Tourism, Hawaiian Airlines and Aqua Hotels and Resorts.

This fantastic prize includes return economy airfares from Sydney
to Honolulu with Hawaiian Airlines, six nights accommodation at
your choice of an Aqua property in Waikiki and return transfers with
a lei greeting.

Each day Travel Daily will ask a Hawaii-related question – just read
the issue and email us your answer. At the end of the month the
subscriber with the most correct entries and the most creative
response to the final question will win this fantastic Hawaii holiday.

Click here for competition terms & conditions

Travel Daily
First with the news

Plus, a daily prize of the new Jack Johnson CD -
To The Sea (pictured to the right)  will be
awarded for the first correct entry received,
thanks to Universal Music Australia.

Congratulations to yesterday’s lucky winner:
Polly Britten from Flight Centre Bathurst.

Email your answer to: hawaiicomp@traveldaily.com.au

WIN A HOLIDAY FOR
TWO TO HAWAII

Q.3: How many hotels

are there in Aqua Hotels

& Resorts’ product

range located on O‘ahu?

Hint! Visit www.hawaiitourism.com.au

UAE inbound stats
   ONLY 6.1% of a total 728,000
passengers heading to Australia
from the UAE in 2009 actually
ended their journey here, ranking
Australia as the 6th most popular
int’l destination for UAE travellers.

Behind the scenes
   TODAY Travel Daily TV
features a ‘behind
the scenes’ video
of the filming of
the Talking Travel
segment
highlighting the new TV campaign
promoting Tempo Hols’ Egypt
program (TD 25 Aug)
   The commercials differ from
other industry promotions because
they use real travel professionals
to discuss the features and
benefits of the products, with
presenters from across the
industry who applied for the roles
via a call for auditions in TD.
   “The use of real experts is one
of the more powerful aspects of
the program,” said the company’s
founder Brendon Drake, with the
team online at talkingtravel.com.au.
   Click on the logo above or see
traveldaily.com.au for the video.

Polar Air cargo fine
   POLAR Air Cargo LCC has agreed
to pay the US Dept of Justice a
US$17.4m fine for its involvement
in an air cargo cartel that fixed
fuel surcharges on commercial
services to Australia, between Jan
2000 and Apr 2003.

http://www.traveldaily.com.au/click/redirect.asp?url=http://applynow.com.au/job19886
http://www.traveldaily.com.au/click/redirect.asp?url=http://www.interlineres.com/util/doc.jsp?d=INDUSTRY%20SPECIAL%207%20Night%20Fiji%20Package%20including%20meals%205%20Nigh&g=Flyers
http://www.traveldaily.com.au/click/redirect.asp?url=http://www.traveldaily.com.au/Portals/3/docs/hawaiitourism.pdf
http://www.youtube.com/user/TravelDaily?feature=mhum#p/f/14/6t--1AZlBI0
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Apply Online or Call 1300 366 573

Don't let your career stagnate - Join the newly re-launched 
‘Corporate Traveller’ brand

Highly competitive salary structure

Corporate Traveller has a fantastic opportunity for a Business Development Manager to 
join our trusted brand, to service Tasmania.

If you've reached what feels like the ceiling in your current job, this is your chance to join a 
brand with a globally respected name and plans for aggressive worldwide expansion.

High achievers will love the competitive, performance-driven uncapped salary 
package, plus award winning benefits. Best of all, you will be part of a friendly and 
dynamic team culture in the Corporate Traveller network.

Business Development Manager
Tasmania

Celebrity Interview with
Rob Palmer

This issue Travel
Daily interviews
celebrity carpenter
and last weekend’s
Dancing with the Stars
winner Rob Palmer.
   Palmer is also the
resident chippie on
Better Homes and
Gardens, having
started his TV career
after an initial stint with
his own building firm.
   He’s also a
spokesman for the
Juvenile Diabetes
Research Foundation,
having been
diagnosed with Type 1
Diabetes aged seven.
   TD caught up with
him at an event this
week, as he basked in
the glow of scoring
three perfect tens
during the Ch 7 final to
take out the coveted
mirror ball trophy.

TRAVEL DAILY EXCLUSIVE

Travel Dally is offering a fabulous prize
today in conjunction with our Rob Palmer
interview - a hammer personally
autographed by the celebrity carpenter.
   The hammer, along with a one year Better
Homes and Gardens magazine subscription,
will be sent to the tenth TD reader who
correctly answers - In what year did

Dancing with the Stars begin in Australia?  - robcomp@traveldaily.com.au.

What is the highlight of your career?
Happened last Sunday. Won Dancing
With The Stars.
What is your favourite holiday spot and
why?
Oh geez tough. For a proper holiday the
Cook Islands. It’s as far away from
anything that anything can be and when
you’re there you’re really on holidays.
What is one thing you cannot leave
home without?
My blood sugar machine, my insulin,
everything. My little bum bag with all my
diabetes stuff.
What is the most common thing you
leave home without?
Oh gee, um, I don’t know. I don’t really
leave home without anything. Oh - my
phone charger!
Do you have an embarrassing travel
story you can share with us?
I was in Las Vegas with four mates, we’d
been out. We’d had a big night. We’d got
home very late, packed the car in a rush
and I left my bum bag with all my
diabetes medicine on the bumper bar of
the car and then we drove off on our
way to LA. An hour and a half into the

trip I started looking through all our
stuff and the boys realized that I’d
forgotten something and without saying
a word the driver’s turned around and
looked at me. I nodded, he nodded. He
stopped, turned around and we drove
an hour and a half back to Vegas
looking for something we didn’t even
know was going to be there. Luckily the
guy who owned the hotel had seen it fall
off the bumper bar - it was a little
motel on the side of the road in Vegas -
we were very surprised it was there, but
he found it, and kept it for us. And what
was supposed to be a two and a half
hour journey, turned out to be a six hour
trip and the boys were not very happy
at all!
What features do you look for when
choosing a hotel?
Really it just needs a bed and a shower.
I’m not too fussy.
What’s your favourite piece of luggage?
Just a satchel bag. I like to travel light.
Who is the one person you wish you
could sit next to on a plane and why?
Probabally, Angus Young from AC/DC -
just to find out what he’s really like.

Kakadu drops 20%
   KAKADU National Park visitor
numbers have dropped by 20% this
year, according to staff at the
popular NT tourist attraction.
   Imelda Dover, manager of visitor
services at Kakadu said that 95%
of visitors surveyed say they are
satisfied with the experience and
the introduction of a $25 entrance
fee for non-Territorians, does not
seem to be the reason for the
drop off.

Delta’s new interior
   DELTA Air Lines has unveiled
plans for its fleet of 16 Boeing
747-400 aircraft, which will see a
revitalisation of their interiors.
   The upgrades include new fully
horizontal flat bed seats in the
BusinessElite cabin and new
Economy class seats featuring in
seat on-demand entertainment and
more under seat storage.
   The rollout of the upgraded
jumbo seating is scheduled to
commence from next year.

Travel Corp event
   TRAVEL consultants are being
advised to save the date for the
2011 Europe trade show featuring
Trafalgar, Insight Vacations,
Contiki, Busabout Europe and
Uniworld Boutique River Cruises,
between 18 Oct and 08 Nov 2010.
   Invitations will be sent out in
the next few weeks.

Blue Lagoon cruise
   BLUE Lagoon Cruises in Fiji is
reminding agents that its early
bird rate 30% discount on the
‘Historical and Cultural Dateline
Cruise’ is ending on 15 Oct.
   The cruise stops at Fiji’s popular
and secluded islands, onboard the
MV Mystique Princess, and
departs on 22 Nov.
   Prices start from $2450ppts.

Samoa ferry safety
   THE Dept of Foreign Affairs &
Trade is advising Samoa-bound
travellers to take caution when
choosing to do adventure sports
and inter-islands trips, as
operators/ferries do not always
meet proper safety standards.
   Smartraveller says Aussies
should check the credentials and
safety equipment before to
ensure travel insurance policies
will cover the planned activity.

Fraser tourism fight
   FRASER Island tour operators
have critisied a State Opposition
plan to close parts of the world’s
largest sand island.
   A discussion paper was released
earlier this week by the Liberal
National Party, suggesting that
parts of the island be closed on a
rotation system for regeneration
and to limit the number of visitors.
   Fraser Island Four Wheel Drive
Hire Association member, David
Robertson said people are already
making rotation decisions for
themselves so the LNP does not
need to be implementing stricter
regulations.
   “When you look at impacts of
visitation in areas, you find if you
have a large number of people
dispersed over a broad period of
time, the impacts can be
regulated and maintained at a
lower level”, Robertson said.

Qantas ROE update
   QANTAS has revised its Rate of
Exchange, effective 01 Sep 2010,
to 1.092542.

Sweet bmi giveaway
   BMI is giving away four places
for travel agents at each of two
upcoming update events at the
Lindt Cafe.
   Following a briefing on bmi’s
product with delicious hot
chocolate, guests will enjoy a
Chocolate Master Class by Lindt’s
Maitre Chocolatier.
   The events will take place in
Sydney on 16 Sep and in
Melbourne the following day.
   To enter simply name three
European cities that bmi operates
to, and email your answer along
with your city of choice to:
bmi@discovertheworld.com.au.

http://www.traveldaily.com.au/click/redirect.asp?url=http://applynow.com.au/job19738


FEAST ON THESE 

TASTY OPPORTUNITIES! 

FFOORR MMOORREE GGRREEAATT VVAACCAANNCCIIEESS RREEGGIISSTTEERR OONNLLIINNEE AATT wwwwww..aaaaaappppooiinnttmmeennttss..ccoomm
SYDNEY – 8/6 O’Connell St – (02) 9231 6377 – apply@aaappointments.com.au 

MELBOURNE – 1/167-169 Queen St – (03) 9670 2577 – recruit@aaappointments.com.au 

BRISBANE – 13/97 Creek St – (07) 3229 9600 – employment@aaappointments.com.au 

ADELAIDE & PERTH – (03) 9670 2577 – recruitsa@aaappointments.com.au & recruitwa@aaappointments.com.au

FEELING TRAPPED? BRANCH OUT AND EXPLORE! 
URGENT FILL CORPORATE SABRE AND TRAMADA TEMP!   

SYDNEY NORTH - EXCELLENT HOURLY RATE  
Our client is an award winning Corporate Agency looking for 

an experienced Sabre and Tramada trained travel consultant to 
join their happy and very well rewarded professional travel 

team.  This is a 6 month contract with the option to go 
permanent.  You will be rewarded with a top weekly pay and 
wonderful temp rewards and recognition.   If you think you 

have what it takes and you want to secure this top role, then 
please apply with AA today!

HUNGRY FOR SUCCESS ? 
JOIN THE AA APPOINTMENTS TEMP TEAM! 

SYDNEY & SUBURBS - EXCELLENT HOURLY RATE  
AA Appointments are your number one travel recruitment 

specialists!  We have hundreds of temp jobs nationally.   
So no matter where you are located around Australia, we can 

assist you in finding your dream role, whether it’s long or 
short term.  This is a great opportunity for you to try a role 

before committing full time. Essentially you will need  a 
minimum of 12 months experience in the Travel industry . 

Call today and we’ll have your temping in no time! 

THIS TRULY IS AN AMAZING ROLE 
LEISURE TRAVEL CONSULTANT - ONLINE 

 PERTH (CITY) – SALARY PACKAGE TO $75K (OTE) 
This company is forever growing & continuously welcomes 

retail travel consultants looking for a new challenge! Working 
Monday to Friday hours only, this is the perfect role for those 
sales focused consultants out there wanting to earning top 

dollar whilst only doing 37.5 hours per week!  
The only prerequisite for this position is a retail travel 

background & the ability to work towards sales targets.

LUXURY TOUR OPERATOR – LUXURY FAMILS 
WHOLESALE RESERVATIONS CONSULTANT 

MELBOURNE (SOUTH) – SALARY PACKAGE TO $44K 
Tired of price beats & time wasters? This luxury Australian 
owned tour operator requires a competent international 

travel consultant to join their fun team. This is the perfect role 
for all those consultants out there searching for a perfect 

working environment with a great work life balance. This is a 
great opportunity for consultants looking for career 

progression, together with exciting famils! 

JOIN THE BIG GUNS! 
CORPORATE TRAVEL CONSULTANTS X 2 

MELB (MULGRAVE & CITY) – SALARY PACKAGE TO $65K (OTE) 
Our client currently has 2 openings (1 in Mulgrave and 1 in the 

City) for a motivated & energetic personality with strong 
international travel consulting skills. Working Monday to Friday 
hours only, this is your chance to step across to corporate travel 
& put your career in first place! To be successful you must have 

a minimum 3 years international retail travel consulting skills & a 
strong work ethic, Galileo preferred. 

SUN, SURF AND LIFESTYLE 
DOMESTIC CORPORATE CONSULTANT 

GOLD COAST – SALARY PKGE TO $48K + 
Is corporate travel your forte? Looking for that ultimate role in 

one of the most professional offices nationally?  Due to growth, 
this award winning agency urgently needs to employ!  

Great benefits include a top salary, great hours and the chance 
to be part of a supportive team. This is a fast paced account 

needing a dynamo with accuracy and enthusiasm to burn.  To 
apply, you will need previous corporate consulting experience 

and strong CRS skills. Great long term role, close to home! 

KICKING GOALS IN GEELONG  
RETAIL TRAVEL CONSULTANT & RETAIL TRAVEL MANAGER 

VICTORIA (GEELONG) - SALARY PACKAGE TO $60K+ 
We have 2 positions available in Geelong that require strong 

sales focused consultants with a min. 2 years international 
travel consulting experience. These are 2 very different roles 
with different requirements. If you are intrigued as to what 

Geelong has to offer, contact AA today!   
Say goodbye to the commute to Melbourne everyday & move 

closer to home – you can duck home for lunch too.   

ESCAPE FACE TO FACE CLIENTS 
INTERNATIONAL AND DOMESTIC WHOLESALE CONS 

BRISBANE CBD – PACKAGE TO $50K + 
Want to come to work with a smile on your dial? Why not put 
your strong travel consulting skills to good use by joining this 
fun and innovative company. Specialising in either domestic 

or international sector , you will enjoy selling wholesale travel 
and escaping face to face consulting. This role will open the 

door to many exciting opportunities including career 
progression, free trips and unbeatable $$. Finally enjoy that 

work/life balance. Don’t delay, call today.

www.aaappointments.com


Not a member? Join         now and start earning points! 
www.accumulate.com.au/trip

DON’T MISS OUT 
on this month’s bonus offers
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