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AOT drops NSW Hols brand

A RESTRUCTURE within AOT
Holidays will see the group’s
wholesale division rebranded as
Sunlover Holidays, which will
incorporate both the Sunlover
and the Travelpoint brands.

AOT ceo Andrew Burnes said
the changes would also see the
demise of the ‘New South Wales
Holidays’ brand which will “no
longer be used in the trade
environment”.

He said that both the Sydney
and NSW brochures have been
released under the Travelpoint

P&O launch video

" CARNIVAL Australia vice
president Jenny Lourey today
appears in an exclusive Travel
Daily TV video speaking about
the new P&O 2012/13 program
launch (TD yesterday).

The biggest ever group of P&O
Australia itineraries will include
the line’s four local
vessels homeporting
from Sydney, Auckland,
Melbourne, Brisbane and
Fremantle - click on the logo or
see youtube.com/traveldaily.

=
ravel
Dailyl'V/

brand for 2011/12.

The restructure has seen the
appointment of Leanne Chard as
General Manager, Sunlover
Holidays, while Michelle Connolly
will take over responsibility for all
wholesale contracting including
Australia, NZ and the Pacific.

Chard has been with AOT for
five years and was formerly TQ
Director of Product Development.

Sunlover sales chief Hugh
Houston’s role doesn’t change in
the reshuffle, and he told TD this
morning he’s excited about the
change, with the Sunlover brand
“just so strong”.

NSW Holidays was established
in 1996, and has been operated
by AQT, initially under licence
from Tourism NSW since 2004
and more recently as a fully
owned division of the company.

Seven pages of news

Travel Daily today has seven
pages of news and photos,

plus full pages from: (click)
e TMS Asia Pacific
e AA Appointments
e Swiss Tourism roadshows

& SCENICTOURS
SOUTH & CENTRAL AMERICA

2012 EARLYBIRDS
OUT NOW!

PARTNER FLY FREE

Contact Sharon on
02 9231 6444 or email
sharon@tmsap.com

Top of the morning!

TODAY’S Travel Daily has a
special green front page in
honour of St Patrick’s Day,
courtesy of Tourism Ireland.

The tourist office is today
asking Australians to include the
#howgreen hashtag in Twitter
messages to celebrate the
national day, as well as add
photos, videos and messages to
facebook.com/discoverirelandoz
which also offers a special Green
Yourself app.

WORLD REWARDS

W|N a minimum of
2 nights
in one of

New Horizons
Holidays'
exotic locations*

with $250
spending money!

Terms and conditions apply.
For more information
and full terms
and conditions visit
www.worldrewards.com.au

WORLD X

rewards P4l iorizons AaarKings |
Holidays
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CLICK HERE

And youy #howgréen will'you go this St Patrick’s Day? A
Take the challenge now! L
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Rocky advertising pays off

NSW Permit no. LTPS/11/01780

PacificFlier goes down

TWELVE months since it began
promoting new services to
Micronesia from Australia (TD 16
Mar 2010), Palau-based start-up
PacificFlier.com appears to have
closed up shop, with its website
now pulled down.

In early Feb, TD flagged that
PacificFlier was up for sale, with a
settlement, being handled by
Seachange Business Brokers.

Domestic fares go up

DOMESTIC Business class fares
have risen to their highest level in
over 12 months, to an index level
of 104.3, (0.8 points higher than
Mar last year), according to the
latest Domestic Air Fares Index.

Full Economy and Restricted
Economy fares also increased to
new 12-month highs, to 93.4 and
94.1 respectively.

Best Discount fares went up to
52.5, a 0.5 index increase on last
month, the govt statistics reveal.

Enter Here

$1,000°
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MAINSTREAM advertising on
Australian TV is paying dividends
for Canadian rail company, Rocky
Mountaineer, with wholesalers
reporting up to a 70% surge in
sales, according to ceo and
president, Randy Powell.

“Australia continues to be an
unbelivable market for us,”
Powell told Travel Daily while in
Sydney yesterday.

Australia is Rocky Mountaineer’s
second most popular source
worldwide, with the United
States providing its primary feed.

“In the past 10 years this
market has been phenomenal,
and it continues to be our fastest
growing source,” he said.

Last Aug, Rocky Mountainner
committed to the local market by
investing funds into a series of TV
commercials to promote the
product, for the first time, which
has proven “highly effective”.

“You’ve seen an increased

Katherine

Helen o
Wongs 1500

Coles Myer Voucher

Alwa W s .

Job description: www.territorydiscoveries.com/careers

Enquiries: richard.schoonraad@territorydiscoveries.com / T: 02 8281 9626 %rritory

To Apply: Please forward a current CV and cover letter addressing the select | Discoveries
criteria to: recruitment.tourismnt@nt.gov.au, no later than 25 March 2011. |

(Be sure to follow instructions as outlined on the job description)

Ulurw/Ayers Rock

VWIN

£

Kakadu Alice Springs

presence in our advertising,
which is all about us driving
awareness,” Powell said.

Agents and trade partners are
the main beneficiaries of the ads.

The ads involve “a lot of tactical
co-op advertising” which offer
leads for consultants, he said.

“According to our trade partners
and all of our research, we’ve
only just scratched the surface of
the market here.

“We still only have a 20%
awareness among our target
market, so there’s still loads of
potential from Australia.”

Powell said one of Rocky’s
“significant wholesalers” here
had urged him to keep consumer
advertising up, as their business
was up 70% on the same time
last year.

IS COMING

Invite your clients to sail on
Australia's highest rated
superliner~ for the chance
to enjoy your own
Celebrity experience*

QF $150m wing fix
WING repair work on Qantas’
crippled Airbus A380, which is in

storage at Singapore following
the 04 Nov engine explosion, is
expected to cost in the realms of
$150m, according to Fairfax.

1300 754 500
www.celebritycentury.com.au

“Based on the rating in the Berlitz
Guide to Cruising & Cruise Ships 2010

. 02) 9250 9400
S g
BREAK AWAY

International Travel Industry Club

NEW VA FARES TO EUROPE/M.EAST - ALL MEMBERS
Sales: 16 Mar-15 Apr | Travel: 21 Mar-14 Apr and 24 Apr-30 May
BNE/MEL/SYD to Casablanca/Abu Dhabi/Dubai/Cairo/Frankfurt/

London/Manchester/Paris
Economy - $769 + taxes | Mixed class** - $1219 + taxes

*Conditions apply. Taxes are additional, approx. $535-$730
*BNE/MEL/SYD to AUH v.v.— Premium economy | AUH to destination v.v - Economy

Please contact us for more details.

www.travelclub.com.au

To celebrate the [aunch of our NEW website we're
giving you the chance to win a $1000 Coles Myer
Voucher for your agency. All you have to do is
register your agency on our site.

CLICK HERE TO REGISTER
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Fly via Doha, to over
90 destinations.

WIN

an 8-day Vietnam Educational
Tour with VN Holidays
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LHR drops into fourth position

QATARZE

AIRWAYS d_yll
Window

For booking, enquiries or further
information, call us now 1300 309 117 O

Home Valley inaugural
HOMIE Valley Station in the

THE ongoing shift in the global
aviation market towards China
has been confirmed with the
release overnight of 2010 traffic
figures by the Airports Council
International.

In the ranking of the most busy
airports in the world, Beijing
Capital Airport has jumped into
second place with 73.8 million
passengers, behind perennial
leader Atlanta with 89.3 million.

Chicago O’Hare was the world’s
third busiest airport last year,
with 66.7 million passengers -
just ahead of last year’s second
place getter London Heathrow,
which had 65.9 million.

Tellingly, Beijing’s leap into
second position came along with
a 13% increase in traffic - while
Atlanta and Chicago only grew
1.5% and 3.3% respectively, with
London Heathrow actually falling
back 0.2% last year.

Tokyo Haneda was in fifth place

with 64m passengers, ahead of
Los Angeles with 58.9 million.

In terms of popular hubs for
travellers from Australia to
Europe, Dubai was in 13th place
with 47.2m passengers, up 15.4%,
ahead of Bangkok in 17th place
with 42.7m, an increase of 5.6%.

Singapore was in 18th position
with 42m passengers, up 13%

Other busy Chinese airports
included Guangzhou in 19th
position with 41.0 million, just
ahead of Shanghai with 40.6m.

Australia’s busiest airport in
2010 was Sydney, with its 36m
pax and 7.6% growth putting it
into 27th place for the year.

CHAT Qld switch

CHAT Tours will no longer be
represented by FTM Australia in
Queensland from 14 Apr, with
the Greece specialist expected to
appoint a full-time rep.

|
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Emirates

Head Office operation in Sydney.

Minimum Requirements:

environment.

PALMS.

both verbal and written

www.emiratesgroupcareers.com

Keep discovering

Senior Refunds

Emirates, the International Award winning Airline of the UAE, wishes
to recruit a dedicated and motivated Senior Refunds Assistant for our

The successful candidates must be able to:
¢ Attend and action refund queries from agents, passengers and
internal customers in a prompt and efficient manner.
¢ Liaise with Agents and BSP on billing issues, ACM’s and ADM’s

¢ Minimum 4 years industry experience, preferably with an airline
or consolidator, with at least 2 years in a refunds, fares and tariff

¢ A working knowledge of various CRS systems, BSPLink and

* Sound organisational skills with the ability to arrange conflicting
tasks in order to meet deadlines.
¢ Good customer service skills and strong communication skills in

We offer an attractive salary package and benefits associated with the
airline industry. For further details of the position, and on-line
application process, please visit our website

Telephone and postal applications will not be entertained.
Applications close Monday 28" March 2011. Only candidates that
meet the minimum requirements will be considered and contacted.

Assistant
Sydney

Australian outback is offering its
first ever Kimberley Heritage
Cattle Drive from 10 Jun-12 Jul.
The unique trip of a lifetime
leads in at $3805pp including
Homestead and Stock Camp
accom, all meals, beverages,
entertainment, horse and tack,
4WD transfers from Kununurra
and cattle droving activities.
More info 08 9161 4322.

Bahrain do not travel

THE Department of Foreign
Affairs and Trade has reissued its
travel advice for Bahrain, with the
overall level increasing to “Do not
Travel” due to the ongoing civil
unrest and political tension.

Australians in the country are
urged to leave by commercial
means, if it is safe to do so.

Kayak adds bookings

US-BASED travel “meta-search”
website Kayak.com has
announced a new agreement
with Travelocity which will see
the implementation of a new
hotel booking engine.

Kayak claims to simplify the
online search for the best prices
in travel by automatically looking
at a range of websites, but
previously didn’t allow booking
and instead directed users
directly to the suppliers or OTAs.

Now the Travelocity Partner
Network will power the Kayak
engine, which will add to the
company’s current hotel options.

Fiat out of Velocity
VIRGIN Blue’s Velocity rewards
scheme will no longer include Fiat
as a program partner from 15 Apr.
Members who purchase from
Fiat after that date will not be
eligible to earn Velocity points,
and will also no longer be able to
redeem points for a Fiat vehicle.

Retrospective claims for
purchase up to and including 15
Apr 11 will be processed up until
15 Jul this year.

. Seat

AS if floods and cyclones
weren’t enough, Australian
tourism has taken another blow
this week with the cancellation
of the country’s first ever UFO
conference, according to the ABC.

The event was scheduled to
start this Fri at Wycliffe Well in
the Northern Territory, but wet
weather has seen the venue
unfortunately under water.

Organiser Arc Vanderzalm said
that some participants had
already arrived, along with one
of the keynote presenters who
“will still speak because no doubt
the odd person will not hear
that it’s not on and will turn up.”
PROBABLY not quite so
alarming as schlock horror
movie Snakes on a Plane was an
incident on the Polish rail
system this week.

In fact it was more like Snakes
on a Train when a large snake
caused panic after it escaped
from its carrier and slithered
around the carriage.

Frightened passengers leapt
onto seats and activated the
emergency brake between
Gdynia and Zakopane, with
emergency workers taking
about an hour to find the reptile.
WOULD this be covered by
travel insurance?

A British schoolteacher has
asked for sick leave due to being
bitten by a crocodile while on
holiday in Zimbabwe.

The incident followed a
decision by 21-year-old Scott
Brand and his friends to go ‘croc
wrestling’ in Lake Kariba after
an afternoon of “sampling
Africa’s finest lager”.

The first aid expert said that
after he was bitten “it was bloody
sore, but | got back on land and
just poured some vodka over it”.

Surprisingly on his return to
the UK he found his arm had
swollen up and become
infected meaning he needed a
few days in hospital to recover.
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Japan suspensions

THE number of travel firms
electing to temporarily suspend
tours and cruises to Japan
following last week’s earthquake
and tsunami continues to grow.

Bunnik Tours advised TD this
morning that it has cancelled all
its tours to Japan until mid-Apr.

Gap Adventures has cancelled
six tours between 21-28 Mar, as
“infrastructure, transport and
suitable accommodation are all in
question across large regions.”

Oceania Cruises’ Oceania
Nautica will skip stops at Japan’s
Hiroshima and Kobe, adding extra
days in Shanghai, Kaohsiung and
Hong Kong.

Royal Carribean’s Legend of the
Seas will also miss three Japan
ports on its 26 Mar sailing.

Rail Plus says it will offer a full
refund for pax who have not
exchanged their Japan Rail Pass
Exchange Order, so long as they
are intact and in their original
condition, and in the company’s
office by 31 Mar.

Refunds after 31 Mar will be hit
with normal cancellation fees.

L%"

Emirates

Chaos at SYD today

DOMESTIC and international
airlines operating at Sydney
Airport were significantly
disrupted this morning due to
“air traffic control holds” for
inbound aircraft.

The issues were not weather
related, but are understood to be
linked to the installation of new
equipment at the airport.

Morning flights were delayed
for up to an hour, leading to
knock-on effects across the
domestic networks of both
Qantas and Virgin Blue.

UA adds int’l mobile

UNITED Airlines has announced
the expansion of mobile check-in
and mobile boarding passes to
UA international passengers.

However the carrier’s flights
from Australia don’t appear to be
part of the move, with mobile
boarding passes initially available
for UA services departing from
London, Munich, Amsterdam,
Brussels, Geneva, Zurich, Osaka
and Moscow - and plans for
expansion to Frankfurt, Tokyo
Narita and Hong Kong in the
coming months.

UA already offers paperless
boarding at 62 US ports, while CO
also has the system at its
domestic and most int’l ports.

Tourism Queensland garners support

TOURISM
operators in
Queensland
are being
urged to
support the
Sunshine
Stateina
new “plucky”
Tourism
Queensland
campaign.

Dubbed The
Queensland
Pledge (and
pictured here),
the campaign
is the next
phase of the
$10m tourism
recovery
package, and
aims to spur
tourism
operators,
individuals
and other
businesses to

sign up to show that “Nothing
Beats Queensland.”

“The Queensland Pledge
confirms that Queensland is
staging a spectacular comeback
following the floods and
cyclone,” the organisation said.

To pledge your support, go to

Nothing beats LJiueensland

Where Australia Shine

OUR PLEDGE

We, the members of the tourism industry,
are united in our determination to show that
Nothing Beats Queensland.

Our plan is simple.

« We will pull out all stops to thank visitors for their support,
by giving them the best holiday experiences possible.

« We will surprise and delight with random acts of joyful appreciation.
« We will turn our service level up to 11

« We will do our utmost to create unexpected moments that
give our visitors a thrill, a smile or even, blow their minds.

« We will not underestimate the power of these moments.

« Asindividuals, companies and organisations, we are committed
to being the best ambassadors for Queensland.

= Together, we will unite to bring visitors back, and give them
areason o keep coming back.

= Qur actions will be evidence that Queensland is the place where
Australia - and the Australian spirit - shines.

Signed,

<your name>
<your organisation>

Tourism ﬁu«mﬁ;}" ﬁfgﬁ'ﬁlm({

www.tg.com.au/pledge.

MEANWEHILE, Travel Daily can
exclusively reveal that Tourism
Queensland will launch its latest
Global Campaign tomorrow.

The TQ campaign was originally
planned to debut about five
weeks ago at AIME in Melbourne.

emirafesagents.com/au

With some of the world's finest restaurants, pristine beaches and
Burj Khalifa, the world's fallest building, Dubai is a city where only
the best is good enough. And with special stopover packages failored
fo meet any desire, your clienfs can enjoy the luxury they deserve.

Fly Emirates. Keep discovering.

Dubai.

Experience a hotel stopover from US$39 a night:

Meet

i " : e g 1 AT L

Meer & Assist on arrival | Return fransfers | Arabian Adventures welcome pack

Image depicts Burj Khalifa. “Terms and conditions apply. Prices are per person, per night on a twin-sharing basis and subject to currency fluctuations and changes to the tariffs payable
to hotels. Valid for bookings made for travel in August 2011. For bookings made for travel up to and including 31 July 2011 and from 1 September 2011 up to and including 31 October 2011,
prices start from US$59 per person, per night on a twin-sharing basis and subject to currency fluctuations and changes to the tariffs payable to hotels. Rooms subject to availability.

For more details contact your Emirates Sales Team or the Emirates Customer Service Centre on 1300 880 599. EMI2927
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around 10 departures this year,
and that number will rise to
nearly 50 in 2012.

A decision to substitute the
WhistlerDome service (used on
the Sea to Sky route to Whistler)
next year, and rebadge it as the
SilverLeaf product, running
between Vancouver and Banff
(TD yesterday), was made to give
guests another class of travel,
and follows global research which
included around 1,000 Aussies.

Past users, ‘product rejectors’
and potential new guests were
polled to gauge their reaction to
the SilverLeaf class.

At the moment Rocky only has
two SilverLeaf carriages, but
positive feedback could see that
number increased to about 16.

Powell said he expects Silver-
Leaf to sell out in 2012, “so we
owe it to our trade partners to
make a decision on its ongoing
development for 2013 soon.”

Pictured from left are Rocky
Mountaineer’s Bob Nicholas, vp
Global Sales, Robert Halfpenny,
Director Sales - Asia Pacific; and
Randy Powell, CEO & President.

ROCKY Mountaineer will begin
the search for dome carriage
manufacturers as it plots the
future expansion of its mid-
classed SilverLeaf rail product.

CEO & president, Randy Powell,
speaking exclusively one-on-one
with Travel Daily yesterday in
Sydney, flagged the need to
increase its SilverLeaf carriage
count, as early indicators have
shown it’s struck a chord with
potential new customers.

“This thing’s a really big idea.
The interest seems to be high,
maybe even higher than
GoldLeaf”, Powell said.

SilverLeaf sits mid-way between
its value product, RedLeaf, and its
premium product, GoldLeaf, and
mid-way in terms of pricing too.

The single-level product seats
up to 55 guests, serves hot food
(RedLeaf serves cold food only)
and offers pax the opportunity to
socialise with other guests while
still being able to move around in
the carriage and appreciate the
dramatic Canadian scenery via its
dome windows.

SilverLeaf is being operated on

LH Group nabs bmi

THE Lufthansa Group is to take
over representation of British
Midland International in Australia
from Discover the World
Marketing, effective 04 Apr.

The move will see bmi blended
into the eXperts program, joining
Austrian Airlines, Lufthansa and
Swiss International Airlines.

LH Group’s Melbourne call
centre will take over ticketing and
reservations for bmi.

From 04 Apr, inquiries for bmi
should be directed to its service
number - 1300 655 727.

Getaway tonight

TONIGHT’s episode of Channel
Nine’s dedicated half-hour long
travel show, Getaway, airing at
8pm, features stories on:

e London, United Kingdom

¢ Great Race, Sydney

e Eco Lodge, West Papua

e Hunter Valley Gardens NSW

¢ Frankston, on Victoria’s

Mornington Peninsula

TravelDally
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The George to open

CHRISTCHURCH hotel, The
George is expected to open one
week earlier then expected after
the City Council said it will lift the
orange zone 4 south cordon to
the public on 18 Mar.

The hotel will open on 22 Mar
with the conference rooms to be
operational the following day.

Accor showstoppers

ACCOR Hotels launched
‘showstopper packages’ for this
year’s Sydney Royal Easter Show
priced from $199 including
accom at the Ibis Sydney King
Street Wharf, transport and Show
entry tickets, valid for stays
between 14-27 Apr.

See accorhotels.com.

@)
worldtravel

PROFESSIONALS

Positions Available

Due to expansion and our recent success in acquiring new
business, World Travel Professionals is looking for talented
individuals to join our dynamic teams.

Proud of its numerous awards within the industry, World Travel
Professionals is one of Australia’s leading travel management
companies, specialising in corporate travel, conference and
event management and luxury fravel.

We are currently seeking enthusiastic people, with a passion for
the industry for the following positions:

ALEXANDER

AS O CIATES

INTERNATIONAL CONSULTANT
RETAIL & CORPORATE

Salary + Bonus Share Scheme + Travel Opportunities

This independently owned North Sydney agency has been
creating unique itineraries for discerning guests for over 40 years.
Join their small, professional feam who have a passion for travel

and collect a share of the annual staff bonus.

To apply for this role you must have a minimum
5year's consulting experience.

For a confidential chat please contact
Philippa Baker on 02 9261 1926 or email your
resume to philippa@alexander-associates.com.au

BRISBANE
Senior Corporate Consultant
Domestic Corporate Consultant
Luxury Travel Specialist
Travel Technology Support Executive

GOLD COAST
Senior Corporate Consultant
Domestic Corporate Consultant
Luxury Travel Specialist

SYDNEY
Senior Corporate Consultant
Domestic Corporate Consultant
Luxury Travel Specialist

PERTH
Senior Corporate Consultant
Domestic Corporate Consultant
In return for your knowledge, creativity and professional skills,

we offer a great working environment, equally good salary and
generous incentive package.

Confidential applications to:
Chrissi MDiarmid

Head of Operations

Email:
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Christchurch loses World Cup games

TOURISM New Zealand and the
Rugby World Cup 2011 officially
took Christchurch’s hosting rights
away yesterday, following
damage caused to the stadium,
lack of hotel rooms and other

WIN TICKETS TO SEE

‘JUST GO WITH IT”

To
celebrate
the
upcoming
release of
the new

.| comedy
“Just go
with it”
featuring
Hollywood A-listers Adam
Sandler and Jennifer Aniston,
movie sponsor Hawaiian
Airlines is hosting an
exclusive preview screening!

Throughout this week, five
lucky Sydney-based agents
will get the chance to win one
ticket to Hawaiian’s movie
screening, which is taking
place at 6pm on Wednesday
30t of March at the Sony
Picture Theatre in Sydney.

For your chance to win,
simply be the first person to
send in a correct answer to
the daily question below:
Which four Hawaiian
islands does Hawaiian
fly in and out of over
160 times daily?

Send you entries to:
justgowithit@traveldaily.com.au

Congratulations to yesterday’s
lucky winners, Philippa

Demetriou from Wotif Group.
GHAWA“AN Travel Daily

= HIRLINES —

infrastructure issues in the region
caused by last month'’s
devastating earthquake.

The Christchurch rounds of the
RWC 2011 will be relocated to
Auckland on the original dates.

A joint decision, to be made by
the end of the month, by the
tournament’s partners will
decide where the remaining five
pool matches will be hosted.

Kevin Bowler, Tourism NZ ce
assured fans the alternative
areas will be ready in time to
welcome them.

“Obviously it’s very
disappointing for Christchurch
that the games will no longer be
held in the city”.

“I'm urging all visitors to New
Zealand for Rugby World Cup 2011
not to leave without visiting the
South Island”, Bowler continued.

Christchurch & Canterbury
Tourism chief exec. Tim Hunter
expressed his disappointment,
but said fans should still come
and experience our passion for
the game and spend time in the
region”.

2011 Austria Journal
THE Destination Austria Holiday
Journal has been unveiled with
an all new design.
The 52-page guide offers stories
on music, art and culture, with all
Australian Tour Operators listed.

Trafalgar Egypt deals

TRAFALGAR is offering savings
of up to $380 per couple on nine
of its Egypt itineraries, across its
First Class, CostSaver and
Autumn, Winter and Spring
holiday brochures.

Full-Time Senior
Travel Consultant

essential.

Noosa Cruise and Travel

TRAELSCENE

ARAERICAN]
§ [BFPHESS
Travel created for you

e Rare position available at Noosa Cruise and Travel.

e Experience in International Retail travel sales and a proven
record of achieving sales targets necessary.

e Experience in Galileo & Crosscheck an advantage.

¢ Positive, self motivated and excellent communication skills

» Professional and relaxed work office situated on the Noosa River.

o Office is @ member of Cruiseco.

e Work in a team environment with experienced friendly peers, a
junior and a bookkeeper.

For more info or to send an application please phone
(07) 54498866 or 0412789620 or email

Shop 3, 235 Gympie Terrace, Noosaville QLD 4566

ABOVE: Tourism Ireland
organised a Flashmob scene,
literally stopping commuters in
their tracks at Sydney’s Central
Station this morning.

The St Patrick’s Day celebration
saw 120 dancers take part in the
event including 20 dancers from
the famous ‘Riverdance’ show.

View the footage of
the Flashmob visit on
Travel Daily’s YouTube site, at
www.youtube.com/traveldaily.

A
Travel
/ BETIAY

Creative bonus points
CREATIVE Holidays is offering
500 bonus points to World
Reward members who book pax
on 1 of 4 Captain Cook cruises in
Fiji, for two adults, by 31 Mar.
See www.creativeholiday.com.

SU’s Boeing order

AEROFLOT Russian Airlines has
confirmed an order with Boeing
for eight aircraft - six 777-300ERs
and two Boeing 777-200ERs.

New Copa route

COPA Airlines wil launch its
56th destination from 18 Jun,
with a four times weekly service
between Panama City-Brasilia.

VX corporate rewards
VIRGIN America has introduced
a corporate rewards program
that is targeted at medium- small
businesses who spend a min. of
US$20,000 per year on travel.
Elevate reward program
ensures future travel discounts.

Have you visited Oman?

Register here as an preferred Oman agent by 31 March
and go in the draw to win 2 nights with Shangri-La's Barr

Al Jissah Resort & Spa Muscat.

www.tourismoman.com.au
Phone +612 9286 8930

A

SULTANATE OF

oMman
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Hahn Air additions
HAHN Air has expanded its e-

Travel Dai |y Ticketing agreement with four
' 4 new airlines - Helvetic Airways
First with the news (2L), Star Peru (SI), InterSky (3L)
and Pakistan International (PK).

Thursday 17th Mar 2011

2.0

Industry Appointments

WELCOME to Industry Appointments, Travel Daily’s Thu feature which
has the latest job appointments from across the industry. If you have just
appointed someone to a new position and would like to update the
industry email appointments@traveldaily.com.au.

Andrew Cosslett is set to step down from his position of Chief Executive
of InterContinental Hotels Group with Richard Solomons, Chief
Financial Officer and Head of Commercial Development succeeding
him. Solomons will begin his new role as Chief Executive on o1 Jul.
Fraser Island’s Kingfisher Bay Resort Group has appointed a number of
Executives. Ben Van Lierop is the new Resort General Manager,
Jeremy Nordkamp is Executive Assistant Manager, and Christina
Lando is the BDM for Regional Queensland and Northern NSW.
Voyages Hotels and Resorts has welcomed Meredith Baxter as its
Inbound Sales Manager. She will be responsible for managing the
resorts inbound tour operators, USA coach ops. & the youth market.

President and ceo of Pinnacle Airlines Corp. Philip Trenary has
resigned from his position, effective 24 Mar. Pinnacle Board of
Directors Chairman, Donald Breeding will take on the role in the interim.

Starwood Hotels and Resorts Worldwide has named Brian Pivinelli as
its new Global Brand Leader for Westin Hotels and Resorts.

Kiwi Collection has appointed Jean Marie Healy as its new Chief
Marketing Officer. Healy’s most recent role was with Vice President of
Marketing with American Express.

Aerius Travel Company has announced the appointment of Nathalie
Weber who started working with the HR team this month, under her
new title of marketing manager for Hahn Air Australia and New
Zealand. Mercedes Beaudry will continue her role of manager of all
ticketing and booking enquiries for HR.

Insight Vacations has appointed Tennille Cairns to the position of
Sales Support Supervisor, based in the Sydney office.

Cameron White will take up the position of Resident Manager at
BreakFree Great Sandy Straits, in April. Jade Cocks has been promoted
to general manager of BreakFree Savannah in Broadbeach QLD.

T
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Jacqueline Connelly of Flight Centre
Narellan sent in the following entry:
Title: Tahiti Staff Retreat -
Work or Play?

Tagline: Yes, he is her boss,
but what happens in

Tahiti Travel Connection & Travel Daily are giving travel
consultant readers the chance to win a trip of a IiPetime to
Tahiti & Bora Bora! On this 7 night trip you will be staying at the
gorgeous and newly-renovated
Le Meridien resorts.

To enter, you need to come up with a title and tag line for this
imaginary Tahiti-based romance novel. Keep it short and
snappy (see our example above) and the most
creative entry will win this dream holiday.

Email your entries to:
tahiticomp@traveldaily.com.au

Click here for competition terms & conditions.

Travel Daily

LH order approved
LUFTHANSA has ordered 35
new aircraft including 25 Airbus
A320neo, and five A321neo
planes, as well as five Boeing 777
freighters, following approval by
the carrier’s Supervisory Board.

ICCA training dates
THE Int’l Cruise Council

Australasia has training sessions
in Coffs Harbour on 30-31 Mar,
Adelaide on 12-13 Mar, Sydney
on 17-18 Mar, Brisbane on 31
May & 01 Jun and in Hobart on
07-08 Jun - see cruising.org.au.

Wong’s email address
HELEN Wong'’s Tours email
address is helenwongstours.com
for agents wanting to register
their agency for the $1000 gift
giveaway (TD yesterday).

RCI drinks packages
ROYAL Caribbean International
has launched ‘All you can drink’
deals on select vessels, priced
from USS$39 per person, per day.

TRAVEL SPECIALIST

Here is an exciting opportunity to join the Australasian Head Office
of international travel company, Abercrombie & Kent, widely regarded
as the leading luxury travel company in the world. Based in South
Melbourne, this rare opportunity is for a Travel Specialist of the
highest calibre.

Our team of travel sales professionals believes that the career they
have chosen with A&K is more than just the best travel job in the
industry. They share a passion for creating the most inspiring
experiences for every A&K traveller. This requires a rare blend of
professionalism and knowledge, patience and understanding, and
most of all ... creativity and caring.

So, if this is you and you can be relied upon to provide expertise in
luxury travel in one of the regions such as Africa/Arabia, Europe,
India/Orient and Latin America/Antarctica, we would like to hear
from you.

Travel Daily is Australia’s leading travel industry publication.
Produced each weekday since 1994, the newsletter is first with the
latest industry news and is available by paid subscription to people

at www.traveldaily.com.au.
PO Box 428, West Ryde, NSW 1685
Phone: 1300 799 220 Fax: 1300 799 221

Publisher/Managing Editor: Bruce Piper
Editor: Guy Dundas

Contributors: Chantel Long, Lisa Maroun,
within the travel industry. Sign up for a free 14 day trial subscription  Jenny Piper and Barry Matheson

Email: info@traveldaily.com.au

Travel Daily Group:

Advertising and Marketing: Lisa Maroun
(Manager), Lisa Martin and Magda Herdzik
Email: advertising@traveldaily.com.au
Business Manager: Jenny Piper

Email: accounts@traveldaily.com.au
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Travel Daily is a publication of TDaily Pty Ltd ABN 34 108 508 765. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of
Travel Daily no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.
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TRAVEL RECRUITMENT CONSULTANT

Take a new approach within your industry

: * Sydney CBD
* National and Global market presence
*S50K + bonuses OTE S80K

TMS Asia Pacific is a well established and trusted Recruitment firm specializing in Travel, Hospitality and
Tourism. Our accreditation and awards with Recruitment Industry’s Best Practice is testament to our success in this
niche market. In order to maximise our market potential we are looking for a dynamic consultant to join our team.

WE OFFER YOU

The opportunity to work with an Industry Leader
Generously tiered commission scheme
Relaxed working environment
Top Client List with growth potential
Established candidate database

YOU WILL BE REWARDED WITH

Bonus rewards for your performance
Unique Team and Personal Incentives

IF YOU HAVE

A passion for sales
Travel Industry background
An ability to build and maintain client relationships
A desire to reach set KPI’s and targets
Excellent communications skills

And would like to work with a successful, specialized Recruitment Company then we look forward to receiving your
confidential application. Only short-listed candidates will be contacted to complete our interview process.

Please provide your updated CV, along with a cover letter to hr@tmsap.com ‘
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THE LEAD ROLE IN CORPORATE SALES
DIRECTOR OF SALES
SYDNEY - SALARY PACKAGE OTE $200K+
This is an opportunity for a senior Executive within the
Corporate arena to step in to a key leadership role within a
thriving global organization. This role requires someone with
knowledge of the corporate travel landscape and proven
success in engaging with the corporate market at the executive
level to secure new business. Strong leadership and financial
skills are essential along with a proven track record of success.

THE MANY COLOURS OF ACCOUNT MANAGEMENT
CORPORATE ACCOUNT MANAGERS
MELB / SYDNEY / BRISBANE - SALARY PACKAGES TO $85K
If you're a corporate Account Manager with expertise and
confidence in managing high profile, high volume accounts it’s
a great time to refresh your career and make a change. You
must be tech-savvy and have strong numerical & analytical skills
with the ability to consolidate complex data into clear
information to the clients. These roles are all with leading
organizations who are experiencing exciting growth.

TAKE A GREAT TEAM AND MAKE THEM BETTER
RESERVATIONS MANAGER
SYDNEY — SALARY PACKAGE TO $70K

This newly created role is available NOW for an experienced
Team Leader who is focused on increasing sales. You'll need to

be a proven performer yourself, with the ability to develop &
mentor a talented team to achieve higher results. By joining a

growing company you'll see your efforts directly affect the
ongoing success of the business. You'll be working within a fun
team environment and a team who love their work.

CRUISE THE SCENE WITH THIS SUPERB PRODUCT
BUSINESS DEVELOPMENT MANAGER
BRISBANE — SALARY PACKAGE $65k + CAR + INCENTIVES
Bring your winning smile, motivation and sales ability to this
wholesale product and get out & about to service the travel
agency market and drive increased sales. You will have the
ability and know-how to ensure success of the product in the
market. This package also includes a fully maintained car and
incentives for you to earn. Strong communication and
presentation skills are essential.

Linda Green
NSW & ACT
Ph: 02 9231 2825

Adriana D’Angelis
MANAGING DIRECTOR
Ph: 02 9231 1299

LEAD THIS GLOBAL BRAND IN TO THE FUTURE
MANAGING DIRECTOR
SYDNEY - EXECUTIVE SALARY PACKAGE AVAILABLE
This is an exciting opportunity for an exceptionally talented
business leader to take a great Brand forward and drive
company growth. We are looking for someone with passion
for the travel industry, strong negotiation & relationship skills
and the ability to be an inspirational leader. You'll have
executive level marketing & sales management inclusive of
digital/e-comm so you can take the company in to the future.

COMPLETE THIS MANAGEMENT TEAM
REGIONAL SALES & ACCOUNT MANAGER
BRISBANE - SALARY PACKAGE OTE $115K

Secure this top level senior management role and lead a team
to further success. You will be a highly experienced sales and
account manager who can deliver the best to valuable
clients. This role requires the skills of a professional, highly
skilled candidate who has strong communication skills and

the ability to nurture & develop a team to ensure solid
retention & growth of clients.

LIFE IS BETTER WITH TRAVEL AND MUSIC
SALES EXECUTIVE

SYDNEY - SALARY PACKAGE TO $60K INCLUDING CAR
Do you have what it takes to work on the road? Setting your

own schedule, being reliable, making cold calls, giving
presentations, and creating new sales? All of these skills will
help you win this role with an exciting travel company that
has unique group tours to fascinating overseas destinations.

You will be confident, friendly, completely reliable, and
results-driven. To learn more, apply now for an urgent start.

CREATE THE BIG PICTURE FROM THE TOP
INCENTIVE PROGRAM DIRECTOR
MELBOURNE - SALARY PACKAGE BASED ON EXP
As an enthusiastic, creative and energetic individual you will
have the ability to develop and attain the big picture for your
clients with extensive experience working in incentive &
conference logistics. You will be able to develop and present
ideas to your clients, managing strong relationships with both
clients and your team. Events Pro and CRS will be highly
valued. This senior role comes with a package to entice.

Kathryn Hebenton
VIC, SA, WA
Ph: 03 9670 2577

Carmen Pugh
QLD & NT
Ph: 07 3229 9600
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switzerland Tourism, SWiss Travel
System and their regional partners are
coming to town.

We invite you t0 enjoy some Swiss
hospitality and learn more about

L switzerland including... \

p

plus the chance
to WIN load i
Swi ) s of prizes including * -
itzerland’, and pick up some I;cc:g;igesl? Holiday in
CLICK HERE TO RSVP
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M: 2212 Sydney (Mercure)
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Melbourne (Mercure)

*All events are f
rom
6pm to 9pm. (except Sydney which starts at
at 6.30pm)
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