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Seven pages of news
Travel Daily today has seven 

pages of news & photos, a 
photo page for Switzerland 
Tourism plus full pages from: 

• AA Appointments recruiting
• Blue Lagoon Cruises promo

FULL SUPPORT FOR 
YOUR BUSINESS
Join Australia’s most 
successful home 
based travel consulting 
partnership

join.travelmanagers.com.au
1800 019 599

Click

Look out for our great Island getaways to 
the Pacific, Asia, Hawaii and Queensland.
Click here for full details.

by Tracy Parkinson

With the end of the financial year
approaching, you may be reviewing
your finances as well as your career.
With this in mind, I’m aware that
there are many hurdles and worries
to consider.  It may sound simple but
enjoying what you do can solve
many of these issues.

In reality achieving this is a complex
issue and it’s different for everyone.
We work hard to make sure our agents
can tailor-make their working life to
suit them. This may be ensuring that
they’re able to pick up their children
from school every day.

What constitutes happiness will be
different for everyone, and being
happy in your work will allow you to
provide better customer service. This
will result in happy customers and an
increased number of referrals. The
upshot is a more successful career and
greater job satisfaction. Being able
to help so many Travel Counsellors
succeed gives me great job satisfaction.

travelhomeworking.com.au
Call: 1300 765 559

Inside the world of travel

Call 1300 364 414

DEEP SOUTH,
MISSISSIPPI & 
NEW ORLEANS
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Follow these simple steps   � 

AVOID END OF YEAR� 
FINANCIAL STR�ESS
with Sabre Agency Manager

SCL supplementaries
QANTAS has introduced 

three supplementary services 
to Santiago, Chile to support 
seasonal demand over the 
Summer school holidays period.

The new QF27 flights ex Sydney, 
operated by Boeing 747 aircraft, 
will depart on 20 Dec and 03 & 
10 Jan, returning as QF28 on the 
same date from South America.

Triumph resumption
CARNIVAL Cruise Lines’ vessel 

Carnival Triumph overnight sailed 
from Galveston, Texas on a four-
day voyage to Mexico - its first 
voyage since an engine room fire 
crippled the 4,000 pax ship in the 
Gulf of Mexico in Feb.

Triumph’s return to operation 
followed a US$115m repair and 
upgrade project.

FC adds consultant PERKS
Flight Centre has this month 

relaunched its Preferred Rewards 
consultant incentive program, 
renaming it as PERKS and 
adding ‘a host of new features,” 
according to Greg Parker, gm of 
FLT’s Australian air business.

He said the changes would 
deliver greater benefits to Flight 
Centre consultants as well as the 
company’s preferred suppliers.

Along with the new name and  
logo, the enhancements include 
a new “points plus pay” feature 
enabling consultants to use a 
combination of points and cash to 
pay for their desired product.

There are also now customised 
PERKS websites for each Flight 
Centre brand, and four status 
tiers - Bronze, Silver, Gold and 
Platinum - each with its own 
status benefits.

The system incorporates new 
mobile and tablet-friendly 
features which allow consultants 
to access the program remotely.

Under the program, sales 
consultants across FLT’s retail, 
corporate and wholesale brands 
throughout Australia can earn 
points for selling particular 
preferred products at particular 

times, the company said.
“Effectively, PERKS has become 

a one-stop-shop for all air and 
land incentives within FLT,” Parker 
told Travel Daily.

“In making these improvements, 
our aim is to ensure our 
consultants are engaged in the 
program and focused on growing 
sales for our preferred suppliers”.

Flight Centre’s PERKS points can 
be redeemed for travel and other 
products, Parker added.

Travel agent loyalty programs 
have been in the news this week, 
with the pending closure of 
The Travel Corporation’s World 
Rewards scheme to make way 
for new loyalty programs by 
individual brands (TD 07 Jun), and 
the launch of a new program by 
online wholesaler Excite Holidays.

MEL self-service
Melbourne Airport will 

introduce international self-
service bag drop systems, as part 
of a major technology project 
from airport IT provider SITA.

CEO Chris Woodruff said the 
common use platform would be 
offered to the 25 international 
airlines operating at the airport, 
with the launch carrier being Air 
NZ which will also rollout self bag 
tagging via the kiosks.

Six automated self-service bag 
drop units will be introduced 
later in the year, which will scan 
luggage tags, weigh and measure 
bags and dispatch to the flight.

NZ $7.5m cargo fine
air New Zealand has agreed to 

pay a NZ$7.5m penalty over the 
long-running cargo cartel case, 
under a settlement deal with the 
NZ Commerce Commission.

The deal avoids further litigation, 
and sees NZ acknowledge that it 
should have obtained regulatory 
approval from the NZ Ministry of 
Transport for cargo surcharges in 
Japan and Malaysia.

Air NZ did not enter a plea 
in relation to allegations of an 
“understanding” in Australia in 
2000 when an Air NZ and Qantas 
manager are claimed to have 
supported each other over trans-
Tasman cargo surcharges.

The carrier said the court had 
acknowledged that Air NZ’s 
conduct was “not as culpable 
as some of the other airlines 
pursued by the Commission”.
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ENDLESS 
SUMMER

CLICK HERE

New Caledonia is blessed 
with a pleasant semi-tropical 
climate all year round.

Enjoy touch-screen TVs at every seat on our 
daily nonstop from Sydney to Vancouver 
with smooth connections throughout 
North America.
Call us at 131 655 767 or visit aircanada.com

Touch-screen TVs are available on all Air Canada-operated aircraft, except on certain Boeing 767s and Airbus 319s, and 
on select aircraft operated by Air Canada ExpressTM in North America. TMAir Canada Express is a trademark of Air Canada.

RUN A MARATHON.
THE MOVIE KIND.

All worldwide 
cruises 

Up to US 200 
Onboard Credit 

Half price
deposits 

Save up to
1340PER

PERSON

Terms and conditions apply

Book from 

16-19 June 2013

Corporate Travel Management Co.

Salary from $80K + super + incentives

Sydney based, national responsibility
No staff management, 100% client focus

Contact: Ben Carnegie
02 9278 5100
ben@inplacerecruitment.com.au

click here for details

National Account Manager

2014/15 USA & CANADA
Book & Pay Early to SAVE up to 10%*

*Conditions apply.

Fly to North America from $1059*Find out more

VA Compass c’share
VIRGIN Australia has put 

on hold the sale of codeshare 
services with Delta Air Lines 
between Los Angeles and San 
Francisco until further notice.

The temporary stop-sell affects 
flights operating after 03 Sep, and 
comes as the operator of the VA/
DL flights on the return route,  
SkyWest Airlines (OO), is replaced 
by Compass Airlines (CP).

VA says it will soon introduce a 
new codeshare agreement with 
CP, at which time it will resume 
selling VA/DL codeshare services 
on the LAX/SFO/LAX routing.

Agents can continue to book 
guests on the routes via interline 
services with Delta or sister-
carrier Virgin America (VX).

EK, QF align fuel charges
Emirates says the adjustment 

of its fuel surcharges announced 
today will give it the ability to 
respond to market conditions, 
adding that final ticket prices will 
remain “relatively unchanged”.

The move is part of the ongoing 
alignment between Emirates and 
Qantas, which has also slashed 
its Economy class fuel levies for 
some routes (TD breaking news).

The alliance has seen Emirates 
forced to introduce fuel 
surcharges on Skywards loyalty 
points redemptions (TD 26 Mar), 
and now these will be in line with 
those charged by Qantas.

Previously, the fuel surcharge 
component of an EK Economy 
class return fare to Europe was 
just $150, and with the changes 
announced today this will soar 
to $460 - with a corresponding 
reduction in the base fare to 
make the same overall total.

In contrast, the previous Qantas 
fuel surcharge on the same route 
was $760, with the alignment 
seeing this drop also to $460.

The alignment will also see 
Qantas move to a cabin-based 
tier structure, similar to Emirates, 
and which is already used by QF 
in other parts of the world.

Fuel surcharges on direct 
Qantas flights to the Americas 
and South Africa aren’t affected 
because they’re not part of the 
joint network with Emirates.

For Qantas Business and First 
class redemptions, surcharges are 
unchanged on most routes, with 
smaller reductions on Premium 
Economy fares.

For Australia to Europe, one-
way surcharges will be $230 in 
Economy (down from QF’s former 
$380), $290 in Premium Economy  

and $380 for Business or First.
Australia to Middle East 

Economy one way levies will 
drop from $315 to $115, while 
in Premium Economy the new 
Middle East levy will be $130, and 
$155 in Business or First.

On alliance Africa routes, the 
Economy surcharge drops $30 to 
$230, while in Premium Economy  
it increases to $290 and jumps 
from $260 to $380 in Business or 
First Class.

For QF/EK routes to Singapore, 
Malaysia and Thailand the new 
levy is $145 in Economy, $165 in 
Premium Economy and $190 in 
Business or First, changing from 
the previous $175. 

It’s one of the few areas in 
which the QF/EK alliance has 
resulted in a compromise for 
travellers, with EK ceo Tim Clark 
and Qantas chief Alan Joyce 
initially undertaking to take the 
best offerings from both airlines.

When he announced the deal 
with EK last year (TD 06 Sep), 
Joyce promised “where there is 
a difference in customer service, 
we’ve agreed to make the higher 
benefit our standard”. 

Aus US visits to soar
THE US Commerce Department 

has today released its forecast 
for growth from international 
markets for the next five years, 
with visitors from the Oceania 
region projected to increase by 
35% through to 2018.

The Australian market dominates 
the region and is forecast to 
grow by 439,000 visitors, or 39%, 
between 2012 and 2018.

oneworld training
the oneworld alliance 

overnight announced a new 
travel agent training academy, 
with a series of online modules 
offering a “diploma” in selling 
round-the-world fares.

Currently only available in 
English, it’s set to be expanded 
with Chinese, Japanese, German 
and Spanish versions soon.

The initial course focuses on 
the oneworld Explorer fare, with 
other products to follow - see 
travelagent.oneworld.com.
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Every agent has
a reason to join
Total freedom, flexible hours, 
better work life balance 
& higher commissions

Call 1300 682 000
Visit join.mtatravel.com.au

Etihad Airways and Virgin Australia’s
MILLION MILE TOUR 

OF AUSTRALIA
BLITZING NATIONALLY

n o w  y o u ’ r e  b e t t e r  c o n n e c t e d

Be one of 40 agents to experience  
the Oman Sidetrip of a Lifetime  
Famil in November Click for more details

Oman Online Training

Quantum very unlikely for Aus
DEPLOYMENT of a Quantum of 

the Seas style ship to Australia is 
highly unlikely based on current 
projections of the local market, 
according to Royal Caribbean 
International president and CEO 
Adam Goldstein.

Speaking during a whirlwind 
visit to Australia yesterday, 
Goldstein said the evolution of 
the company’s thinking over time 
meant that although unlikely, it 

wasn’t an impossible scenario to 
see a Quantum or even an Oasis-
class vessel operating locally, but 
that his role meant he had to 
put his 21 ships in the 21 highest 
performing regions for returns.

Goldstein said the development 
of the cruise industry was such 
that in 1997 when Voyager of the 
Seas was ordered, the company 
thought there would only ever be 
one and that it would be based in 
Miami forever.

“Last year we had four of the 
five Voyager’s (class ships) and 
two of the three Freedom’s in 
Europe and there was no thought 
in our heads that there could ever 
be one of these in Europe.

“We think that all of the ships 
we build conceivably could be 
deployed anywhere in the world 
as long as the market is there to 
support them,” Goldstein added.

He said the “incredible 
productivity” of the two Oasis 
ships and the two biggest cruise 
liners in existence today - Oasis 
of the Seas & Allure of the Seas - 
meant it would take an incredible 
amount to dislodge them from 
operation in the Caribbean.

“They’re just very well situated 
in that place so for them to get to 
this part of the world, we’d have 
to be very optimistic about how 
we think they would perform”.

The Australian cruise market 
however, has grown faster than 
Royal Caribbean projected two 
years ago, saying that this part of 
the world had become of greater 
strategic significance for the firm.

“It’s been a very fertile time in 
this region for the development 
of the industry,” Goldstein said.

More from Royal Caribbean in 
Cruise Weekly next week.

A Presidential visit down under

ROYAL Caribbean International 
president & ceo Adam Goldstein 
departs for Hong Kong & China 
today after a one-day business 
visit to Australia.

The president spent his day in 
Sydney with local management 
meeting with NSW State Minister 
for Roads and Ports Duncan Gay 
to discuss further opportunities 
for growth in the state.

Australia’s cruise infrastructure 
and its associated obstacles 
was also on the agenda during 
yesterday’s meeting.

He is pictured above centre 
with Royal Caribbean regional VP 
Gavin Smith, PR manager Tessa 
Anderssen and chief commercial 
director Adam Armstrong.

MULTIPLYING like Rabbits.
Accor brand Ibis has released 

a new commercial highlighting 
the comfort of its “Sweet Bed 
by Ibis”.

The ad, entitled “Ibis Snuggling 
Bunnies” sees a number of 
rabbits of all different sizes and 
colour patterns entering a hotel 
room, climbing up on the bed 
and gathering together in a 
group, with the inference being 
that sleeping is the last thing 
they’d be likely to do.

But the comfort level of the 
bed proves too much even for 
them, with the fluffy rabbits all 
drifting off to sleep together in 
the middle of the bed.

The commercial was filmed at 
the Ibis London Blackfriars Hotel 
and surely ranks off the charts 
on the cuteness factor.

To see the ad, head to Ibis’ 
YouTube channel by clicking on 
www.youtube.com/ibis.

Window
Seat

QF $1,449 NYC fare
QANTAS has released rock-

bottom discounted fares to the 
USA, including a $1,449 return 
Economy class fare ex Melbourne, 
Sydney or Brisbane to New York 
JFK, or $1,249 to Los Angeles. 

Travel is on select dates in Jul, 
Aug, Feb and Mar, when booked 
before 20 Jun.
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Europcar Australia is seeking an Inbound Sales Manager to build and 
implement sales strategies and lead tactical sales activities that will 
enable targeted revenues from the Leisure market. In this dynamic 
and challenging role your focus will be on the development of the 
International, Inbound & domestic tour operator market by generating 
new business and increasing revenue through existing partnerships.

Your responsibilities will include but not be limited to:

•	 Developing	and	implementing	promotional	initiatives	to	exploit	
market	opportunities

•	 Conducting	direct	negotiations	with	key	clients	and	monitoring	
contract	performance

•	 Developing	sales	strategies	to	successfully	attract	targeted	accounts
•	 Building	relationships	with	clients	and	key	market	players
•	 Attending	trade	shows	

To be successful with your application you must have:

•	 An	understanding	of	travel	agency	booking	systems	and	processes
•	 Flexibility	to	travel	both	domestically	and	internationally
•	 Business	development	experience	in	car	rental	or	wider	

travel	industry

Based	at	HQ	Melbourne,	this	is	a	fantastic	senior	career	opportunity	
for	an	experienced	travel	industry	professional.	Please	forward	
your	application	to	Human	Resources,	anna.dixon@europcar.com	
quoting	reference	number	‘HO 19/13.’

Inbound Sales Manager

M
K

16
44

ReseRvations  
Call • 1800 306 669 
Visit • ChinaTours.com
Email • tours@chinatours.com CLiCK FoR MoRe inFoRMation

ReseRvations 
teaM  

avaiLabLe  
7 days 
a weeK

We are currently seeking a highly motivated Account Executive with previous travel 
industry field sales experience to work on a multinational travel account. 

This diverse role will suit an energetic individual and will be responsible for calling 
on travel agents in Victoria and South Australia. The key responsibilities include 
developing new, and nurturing existing, business relationships, perform product 
training and attend trade shows. The ideal candidate will have a minimum of 3 
years work experience in a similar role.

Discover the World Marketing has over 80 offices in more than 60 countries, and 
is the largest travel representation company with more than 70 clients worldwide. 
Our Australian office currently represents nine international travel brands including 
Expedia TAAP, Caesars Entertainment Las Vegas resorts, Hurtigruten, Variety 
Cruises, ChinaTours.com and a number of airlines. 

Competitive remuneration based on experience. Please send all applications to: 
hr@discovertheworld.com.au. Applications close on 5th July and only successful 
candidates will be contacted.

Account Executive 
Contractor Role - Melbourne (home based)

JAL lower fuel levy
JAPAN Airlines has applied to 

the Japanese govt to decrease its 
current fuel surcharge on flights 
issued between Aug and Sep.

Upon approval, JAL’s fuel levy on 
flights to Australia will fall from  
US$290 to US$259 per sector.

GBTA speakers 
FINANCE guru Michael Pascoe 

and cricket legend Max ‘Tangles’ 
Walker have been named as two 
keynote speakers for the GBTA 
AUS/NZ Conference 2013, being 
held in Melbourne on 16-18 Sep.

Roaming wi-fi device 
ROAMINGESSENTIALS has 

introduced a new portable wi-fi 
device that can be paired with 
the pre-paid global RoamingSIM 
card to help control ‘bill shock’.

Up to five wi-fi mobile devices 
can connect to the device, which 
prevents the hassle of having 
different numbers and SIM cards.

The one-stop travel shop says 
the unit is simple to use and is 
suited to leisure and corporate 
traveller needs.

More at www.bit.ly/REwi-fi.

Aeromex 787 routes
MEXICAN carrier Aeromexico 

has announced plans to launch 
787 Dreamliner services to New 
York, Paris and Tokyo, operating 
from Mexico City, starting Oct.

AM is expecting to take delivery 
of three 787-8s by Sep.

Business fares rally
AUSTRALIAN domestic Business 

Class fares have surged to 10 
month highs in Jun 2013, newly 
released government data shows.

The BITRE’s Domestic Air Fare 
Index indicates Business fares 
have jumped by more than 11% 
since last month and 21% higher 
than all time lows set last Dec.

Duchess christens Royal Princess
HER Royal 

Highness The 
Duchess of 
Cambridge 
officially named 
Princess Cruises’  
newest ship, the   
3,600 passenger 
Royal Princess at 
a gala event in  
Southampton, 
UK overnight.

Royal Princess is billed as a new-
generation ship by the cruise line, 
and features a multi-storey atrium 
and an over-water top-deck glass 
bottomed walkway & much more.

The vessel’s maiden voyage sets 
sail on 16 Jun from Barcelona on 

Emirates check-in upgrades
EMIRATES is amending its 

upgrade policy for Silver, Gold 
and Platinum frequent flyers who 
have purchased specific Skywards 
Saver tickets, limiting options to 
change class to the last minute.

From 15 Jul, certain Skyward 
Saver tickets will be upgradeable 
to a higher cabin using Miles 
when a flight is ready for check-
in, transitioning from the current 
offering that permits upgrades 
once a ticket is purchased.

“Online check-in is available 
24hrs before departure so if you 
have purchased one of these 
fares, this is the earliest and best 
opportunity for you to use your 

Miles to upgrade.
“You may also upgrade your 

flight at the airport before 
departure, or even on-board,” EK 
is advising Skywards members.

EK said the alteration does not 
impact Skywards Flex tickets 
which can still be upgraded any 
time once sold.

Tickets sold at emirates.com 
will display if a fare is eligible for 
a check-in reward upgrade, while 
the Middle East carrier is advising 
Skywards members to check with 
travel agents at time of booking 
to verify which upgrade options 
are available.

More at www.skywards.com.

a Grand Mediterranean cruise.
The Duchess is pictured here on 

the naming platform having just 
cut the ribbon which propelled a 
giant Nebuchadnezzar-size bottle 
of Moet & Chandon champagne 
into the ‘P’ in Princess.
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COULD THIS BE you? 
To apply, forward your CV and covering letter to  
recruitment@globusfamily.com.au with the  
position title in the subject line by  
Friday 14th June, 2013. 

a Competitive salary package
aGenerous allowance to spend across our travel brands
a Opportunity to drive new business

The right candidate will be attuned to the needs of the retail  
leisure market and possess the following:

a  Minimum 2 years of business development  
experience in retail, corporate or wholesale travel

aExcellent written, verbal and presentation skills
a An ability to build and nurture relationships
aBusiness Acumen with an ability to affect change

Backed by an established Sales Department you will  
receive the resources and support needed in  
order to succeed. 

WanT TO WOrk 
fOr an award winning 
WHOLESaLE TraVEL COmpany?
arEa SalES ManagEr 
SYDNEY BASED

For more information on LinkedIn Click Here

Now 14 flights each week to Manila
4 x B777 direct flights from SYD 
3 x B777 direct flights from MEL
4 x A320 flights from PER/DRW 
3 x A320 flights from BNE/DRW

Click here for 
more details

QFFF goes beyond final frontier

QANTAS Frequent Flyer is set to 
boldly go where no man has gone 
before from this Sunday when its 
newest series of TV commercials 
promoting the program under 
the tagline of “For Every Journey” 
begins airing on Aussie screens.

The campaign, designed by 
advertising agency Droga5, was 
launched last night accompanied 
by a near full-size moving replica 
of the Mars space Rover, known 
as “Curiosity” - built by film prop 
production firm Yippee Ki-Yay.

The level of detail on Curiosity 
is astounding and was made 
possible with full cooperation 
of NASA itself, who assisted by 
providing design drawings to be 
replicated for the campaign.

Qantas Loyalty ceo Lesley Grant 
said one of the driving forces for 
the new campaign was to engage 
with existing members and attract 
new ones.

“This is the most significant 
campaign Qantas Frequent Flyer 
has embarked upon in the last 
eight years,” Grant said.

Already, new members who 
have joined in 2013 are up 7% on 
the same time last year, with this 
campaign aimed at swelling the 
membership ranks further.

The inspiration behind the 
campaign came from a desire to 
find someone who had travelled 
further than anybody on earth, 
and born therein was the idea of 
utilising a Mars Rover, clearly in 
possession of near human-like 

characteristics and mannerisms.
Curiosity features heavily in a 

60-second and two 15-second 
commercials, will make a number 
of public appearances and will be 
visible in all aspects of the Qantas 
service such as inflight magazines 
& on the back of boarding passes.

To view the advert debuting 
this weekend, click on the Travel 
Daily TV logo here, and for more 
photos of Curiosity, see 
www.traveldaily.com.au.

Lesley Grant is pictured 
above centre with Qantas Loyalty 
chief marketing officer Stephanie 
Tully and executive manager 
Airline Loyalty Justin Hyams.

Tourism NT revs up
V8 SUPERCAR racing drivers 

Jason Bright and Fabian Coulthard 
have spent the week promoting 
the Northern Territory as a tourist 
destination ahead of the series 
racing at the NT’s Hidden Valley 
circuit this weekend.

Tourism NT will feature heavily 
on both driver’s cars as well as 
the activities of both drivers time 
in the NT during the telecasts.

Diamant Hotel sold
AN AFFILIATE of management 

group 8Hotels has purchased 
the Diamant Hotel Sydney for an 
undisclosed sum.

The property will continue to be 
managed by 8Hotels as part of its 
long-term management contract.

Canada fly free offer
TRAVELMARVEL has released 

a fly for free (just pay taxes) offer 
on its 2014 28-day Highlights of 
Eastern & Western Canada with 
Alaska Cruise itinerary, if booked 
before 25 Oct 2013.

The trip includes a Holland 
America Line seven-night cruise, 
and is priced from $9,995ppts.

Aussies holidaying less at home
NEW survey results suggest in 

the past three years an increasing 
number of Australians are taking 
less domestic holidays, while 
some aren’t taking an annual 
holiday anywhere altogether. 

Roy Morgan Research shows 
Australians’ total annual holiday 
spend for the year to Apr 2013 
was $65 billion, down from a high 
of $66 billion set after the Global 
Financial Crisis, in Sep 2009.

Int’l Director of Tourism, 
Travel & Leisure Jane Ianniello 
said Aussies have been cutting 

down on household spending by 
reducing the number of holidays 
taken annually, with the figure 
falling by 5 million to 54 million.

Since Jun last year there has 
been a spike in the number of 
people not taking a vacation.

“Our data shows that 
Australians have been heading 
overseas more for their holidays 
since the GFC, but in their 
bid to save money they’re 
compensating by cutting back on 
the number of domestic holidays 
they take,” Ianniello commented.

Club snow sales spike
BOOKINGS for Club Med’s 

snow resorts have shown 
exponential growth compared to 
last year, up 20% year-to-date.

The all-inclusive specialists said 
sales for Japan are leading the 
way, increasing 35% for Winter 
2013/14, on the back of a 96% 
uptick 12 months earlier.

http://traveldaily.com.au/click/redirect.php?url=http://www.traveldaily.com.au
http://traveldaily.com.au/click/redirect.php?url=mailto:info@traveldaily.com.au
http://traveldaily.com.au/click/redirect.php?url=http://www.traveldaily.com.au
http://traveldaily.com.au/click?http://www.linkedin.com/company/globus-family-of-brands-australasia/careers?trk=top_nav_careers
http://www.traveldaily.com.au/click?http://www.traveldaily.com.au/wp-content/uploads/2013/05/PAL-link-page-030613.pdf
http://www.traveldaily.com.au/click?http://www.traveldaily.com.au/videos/qantas-frequent-flyer-employs-mars-rover/158090


Website: www.traveldaily.com.au   |   Phone: 1300 799 220   |   Fax: 1300 799 221   |   Email: info@traveldaily.com.au	 Page 6

Friday 14th Jun 2013

LEFT: At 
Pilatus, the 
group was 
treated to a 
fondue lunch 
and adventure 
activities 
by Collette 
Richter of 
Pilatus.

LEFT: 
Women in 
traditional 
folk wear 
before their dance at 
the Bern Experience 
Night during STM.

ABOVE: Enzina tries her hand at the fine art of making one of Switzerland’s 
world famous timepieces at the Lionel Meylan watch shop in Vevey.

LEFT: The group enjoyed a very scenic steam 
rail ride from Brienz to Planalp.

RIGHT: Traditional 
alphorn blowing by locals 
in Lucerne.

LEFT: International 
delegates enjoying 
pre-dinner drinks in 
Interlaken, hosted 
by Daniella Fuchs of 
Jungrau Railways.

RIGHT: The group 
also visited the 
gorgeous and scenic 
vineyards of Lavaux.

RIGHT: The welcoming night of STM 
included a special treat - dessert in 
the very grand Parliament House.

LEFT: Aussie and other international 
delegates on Jungfrau - Top of Europe.

ABOVE: Enjoying a meal, from left is Evelyn Lafone, 
Switzerland Tourism; Enzina Scarcella, Flight Centre; Michael 
McMillan, Holidays on Location; Kerry Wise, Destinations 
Conference; Emily Douglas, Tempo Holidays and Richard 
Leonard from Rail Europe.

LEFT: Enzina and Emily getting 
comfortable on one of the Swiss 
rail journeys.

The 17th edition of the Swiss 
Travel Mart (STM), which took 
place on 31 May - 02 June in 
Bern welcomed more than 500 
delegates around the world.

Delegates from Australia 
included Kerry Wise, Destination 
Conference; Enzina Scarcella, 
Flight Centre marketing manager 
NSW/ACT; Emily Douglas, Tempo 
Holidays product associate and 
Michael McMillan, Holidays on 
Location sales and marketing.

Living up to Switzerland 
Tourism’s ‘Living Traditions’ 
theme for 2013, delegates 
were treated to a series of 
local traditional entertainment 
including alphorn blowing, 
folk dancing and singing; and 
the country’s specialty foods 
including Raclette and Fondue.

Post convention, delegates 
participated on a famil which 
took them around to some of 
Switzerland’s hottest and lesser 
known spots including Lausanne, 
Montreux, Vevey, Interlaken, 
Planalp, Jungfrau, Lucerne, Pilatus 
and Zurich.

Aussies living the Swiss traditions!
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business events news

WIN A SCENIC TOURS 
EUROPE RIVER CRUISE

Throughout June, Travel Daily is giving readers 
the chance to win an all-inclusive luxury river 
cruise for two valued at over $20,000, courtesy 
of Scenic Tours and Swiss International Air 
Lines.

The prize includes two return economy 
class airfares (ex major capital city) on Swiss 
International Air Lines and a Category E cabin 
on the 15 Days Jewels of Europe River Cruise 
(Amsterdam to Budapest) valid for travel in 
March, October or November 2014. 

Every day Travel Daily will ask a different 
question – just read the issue and email us 
your answer. There will be 19 questions in total, 
which will also be posted on our website.

At the end of the month the subscriber with 
the most correct entries and the most creative 

response to the final question will win this all-inclusive luxury.

Email your answers to: scenictourscomp@traveldaily.com.au.

Q.9: What exclusive dining experience would 
you receive if you are a guest on the 

Danube Deck of a Scenic ‘Space-Ship’?

Click here for terms & conditions

UN into Worldhotels 
RUSSIAN carrier Transaero 

Airlines (UN) has joined 
Worldhotels as the independent 
hotel group’s 25th airline partner.

Members of UN’s frequent flyer 
scheme Transaero Privilege will 
earn 100 points for qualifying 
stays at any of Worldhotels 500 
hotels worldwide.

AA JFK to Dublin
AMERICAN Airlines has 

commenced its new non-stop 
flights between New York JFK and 
Dublin, which complements its 
existing Chicago-Dublin route.

The JFK service to Ireland is part 
of AA’s joint business agreement 
with British Airways and Iberia.

NZICC plan delayed
SKYCITY Entertainment Group  

and the New Zealand Govt have 
agreed to extend the date to 
formalise plans for the new New 
Zealand International Convention 
Centre by two weeks, to 30 Jun.

COMO building up portfolio
ComO Hotels and 

Resorts will increase its 
portfolio by 25% this year 
with the introduction of 
three new properties in 
Florida, the Maldives and 
Thailand. 

The brand, founded by 
Christina Ong, develops 
and manages properties 
concentrating on wellness, 
cuisine, adventure and 
culture, service and design.

COMO currently has 
properties in London, the 
Maldives, Bangkok, the 
Caribbean and Bhutan.

The expansion includes the 
group’s first North American 
property, the 74-room 
Metropolitan by COMO, Miami 
Beach, slated to open in mid-Dec 
and featuring a spa, yoga studio, 
restaurant and bar.  

In the Maldives, a second 
resort will open in Oct dubbed 
Maalifushi by COMO.

Located on an eight hectare 
private island, it’s the first ever 
property to be located in the 
Thaa Atoll, a 50 minute seaplane 
transfer from Mali airport.

It features 66 rooms including 
overwater accom, luxury suites 
and villas with private pools as 
well as land-based, beach facing 
villas. 

While Point Yamu by COMO, 

Phuket will be the first of the 
three new properties to open 
this year, on track to launch in 
Sep and consisting of 106 rooms 
including 27 private villas - all 
with views of the Andaman Sea.

Elliott Miller, regional director of 
sales Australia is pictured above 
at a lunch in Sydney to celebrate 
the group’s growing portfolio.

Wotif appointment 
ONLINE travel firm the Wotif 

Group has appointed Olivier 
Dombey as the new Executive 
General Manager for its Asian 
Business unit, effective 03 Jun.

Dombey was previously the 
Chief Information Officer at 
Hoteltravel.com based in Phuket.

Delta leads USA loads 
DELTA Air Lines held the 

strongest outbound load factors 
for non-stop flights from Australia 
to mainland USA in Mar, with 
load factors at 92.4%, Bureau 
of Infrastructure, Transport and 
Regional Economics data shows.

United Airlines passenger 
loads were the second highest 
at 89.7% followed by Qantas at 
87.7% (which included services 
to Hawaii) then Virgin Australia, 
where seat utilisation was 84.8%.

The highest outbound load 
factors to any destination was 
achieved by Qantas on flights to 
Santiago, Chile at 93.5%. 

On the Go Egypt 
BOUTIQUE adventure touring 

firm On the Go Tours has rolled 
out its latest Egypt brochure,  
featuring no single supplements 
on all tours to Egypt, Jordan and 
Morocco - onthegotours.com.

SiteMinder US deal
WEB-BASED distribution firm 

SiteMinder has signed up the 
South Beach Group of hotels to 
its Channel Manager platform.

The Florida-based group has 12 
hotels in Miami, and will sync its 
Property Management Systems 
with SiteMinder’s technology. 
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CALL AA’S FRIENDLY, DEDICATED TEMPS CONTROLLERS TODAY… 

 

 

 
 

LOOKING FOR A NEW CAREER DIRECTION? JOIN THE A‐TEAM 
RECRUITMENT CONSULTANT – PERMANENT DIVISION 

SYDNEY:  GENEROUS SALARY + BONUSES 
 

Love being a part of the travel or hospitality industry but thirsty for a new challenge? 
You can now use all your exceptional industry knowledge, excellent customer service  

and client relationship skills in a brand new role.  
Due to growth, our Sydney team is searching for a talented individual to join our Permanent 
Recruitment division.  As part of our successful team, you will be responsible for matching 
our client recruitment needs, whilst also assisting candidates find their next perfect role. 

Fantastic perks include: 
 A generous base salary + uncapped commission + amazing staff rewards including 

team incentives and an annual luxury AA Conference.  This is the ideal opportunity to say 
goodbye to travel consulting and move into a brand new direction in your career. 

Full training and career advancement is on offer. 
Want to know more? Email your CV to apply@aaappointments.com.au or contact our MD on 02 9231 6377 

 

For more great roles visit us @ www.aaappointments.com 
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Blue Lagoon Terms and Conditions: Travel valid from 01 July 13 - 31 Mar 
14. Subject to availability at time of booking. Cabin and deck type will be 
confirmed at time of booking based on availability. Cabin is based on Double 
or Twin share for 2 Adults sharing. The value of the cruise is non-refundable 
and non-transferable. Normal cruise inclusions apply: meals, village visit, 
cruise activities and entertainment. Return flights from Australia to Nadi and 
land transfers are not included. Prize will be drawn on 21 June 2013.

6cruisy cruises

3, 4 or 7 day cruise to be won!
Enter the special prize draw to win 3 of this year’s most glittering prizes!

Answer the four questions below correctly and you’re 

in the draw to win.  Prize?  Three lucky agents and their 

partners can win a trip for a three (3), four (4) or seven 

(7) day small ship cruise aboard MV Fiji Princess, around 

Fiji’s remote and unspoilt Yasawa Islands! 

Question #1
What is the name of the private island in the Blue  
Lagoon region which is exclusive to BLC passengers?
 A : South Sea Island B : Viti Levu C : Nanuya Lailai

Question #2
What is the new departure location for Blue Lagoon  
Cruises?
 A : Lautoka B : Denarau C : Suva

Question #3
What is the total passenger capacity of MV Fiji Princess?
 A : 300 B : 68 C : 99

Question #4
Where can agents register to become an accredited 
agent and earn points towards a free cruise?
 A : website B : brochure C : facebook

Hint: visit www.bluelagooncruises.com to find the answers.

Click here to enter: 

www.marinetourism.co.nz/blc-enterhere.aspx 
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