
Ch-ch-ch-changes  
in less than 2 minutes

amadeus.com

Reissue like a rock star with Amadeus Ticket Changer.  
Save as much as 25 minutes per exchange on almost  
any full service airline.

Take the strain out of repricing, rebooking  
and reticketing and give yourself the freedom  
to focus on showstopping service.

Use Amadeus Ticket Changer free of charge  
until 28th February.

Click here for details

Ticket  
Changer
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Wendy Wu takes SIA Hols
SINGAPORE Airlines has tasked 

Wendy Wu Tours to broaden the 
scope of its SIA Holidays program 
in Australia, effective 01 Apr.

The announcement follows 
“a competitive tender” process 
which will see management of 
the contract shift hands to Wendy 
Wu Tours from Pinpoint Holidays.

SIA Holidays’ current program 
features hotels and experiences 
in Asia, Europe and Africa, tied in 
with Singapore Airlines flights.

Senior manager marketing 
& alliances for Australia, Dale 
Woodhouse said the Star Alliance 
carrier was “excited” to be 
teaming with Wendy Wu Tours 
for its long-standing holiday arm.

“The expertise and product 
offering that Wendy Wu will bring 
to our holiday program perfectly 
complements our global network 
and commercial objectives.

“We look forward to a long 
lasting partnership,” he said.

Wendy Wu Tours md Alan 
Alcock said the tour operator was 
thrilled with the opportunity to 
“further grow what is an already 
very successful product.”

The new range of SIA Holidays 
products and brochures will be 
released in the market from Apr.  

Pinpoint Holidays Travel Group 
has been responsible for SIA 
Holidays for many years.
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Today’s issue of TD
Travel Daily today has eight 

pages of news, an Amadeus  
cover page & full pages from:

• AA Appointments jobs
• inPlace Recruitment jobs
• TMS

sabre red

sabrepacific.com.au

your total travel solution

The journey to the 2014 Formula 1® World Championship begins with Melbourne hosting Round 1 of the season 
that will see the last five World Champions battling it out for F1 supremacy.  A great range of accommodation 

and entry ticket packages are still available through Grand Prix Travel® and each agent booking 
before February 21, 2014 goes into a draw to win a set of Callaway Golf Clubs.

To view the full range of packages visit www.grandprixtravel.com.au or call 1-300-300-701

BOOK A 2014 FORMULA 1® AUSTRALIAN GRAND PRIX PACKAGE AND GO  
INTO A DRAW TO WIN A SET OF CALLAWAY GOLF CLUBS...

(*) Prices per person based on twin share 3 star accommodation subject to availability at time of booking.
Conditions apply. Travel Agents Licence No. VIC. 32096 

PACKAGES
$450 *FROM

INCLUSIONS:
• 2 nights accommodation
• 4 Day General Admission ticket

 per person 
twin share

BROCHURE @ TIFS

VIEW BROCHURE >

2015 at 2014 Prices*

FLY FREE to Europe*

DELUXE RIVER CRUISING 2015 PREVIEWEUROPE

ACT NOW!

Exclusive 2015 

Preview Offers

2015 at 2014 Prices*

GUARANTEED Best 2015 Prices & Offers* 

FLY FREE to Europe*

SECURE your preferred Suite

DELUXE EUROPE 
RIVER CRUISING

2015 PREVIEW 
OUT NOW

Trish Stamp Travel in 
Mt Eliza Victoria is 
urgently looking for 

an Experienced Travel 
Consultant to join their 

team.

Experience in Sabre a 
must, with knowledge in 

Tramada a bonus.

Please contact Trish at 
trish@tsttravel.com.au 
or Phone 03 9787-5437

Holly Stubington, Travel Counsellor

Read my story at www.travelhomeworking.com.au/ourstories

Get in touch today 03 9008 4291

CALL 1300 730 023

Click

Experience the Sevens  
with Keith

Amadeus ticket tool
The Amadeus Ticket Changer 

initiative has been rolled out to 
the Australian market, offering 
time savings and reduced human 
errors when reissuing air tickets.

Unique to Amadeus, the tool 
automates ticket exchanges 
for cabin, class, route or date 
changes, regardless of whether 
the ticket is unused, partially used 
or has been reissued previously.

For details on Amadeus Ticket 
Changer, see the cover page.

TMS success rate
TMS Asia-Pacific is reminding 

trade staff today of its success at 
finding placements for staff not 
even looking for a job - see pg 11. 

CLICK FOR MORE GREAT DEALS 
OR CALL 1300 133 524 

on Sale!

*Conditions apply. Rosie Holidays is operated by Pinpoint Travel Group

INC 2 FREE NIGHTS, BREAKFAST 
PLUS KIDS STAY FREE! 

Flights + 4 nights 

$759
per adult

Fr $195
per child

Fr

Family packages
on sale!Fi ji

Trafalgar appoints
DEBORAH Hanley has been 

named as the new sales manager 
for South Australia and the 
Northern Territory at Trafalgar, 
with immediate effect.
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BOOK & WIN

CANADA
Be the first Australian to walk the 
GLACIER SKY WALK!

You and a companion could be 
jetting off to Vancouver on Air New 
Zealand and enjoying an 8 day 
Canadian adventure* courtesy of 
Adventure World

2014 
Brochure
OUT NOW!

A lifetime of extraordinary travel

 FIND OUT MORE >

*conditions apply

Registrations now open!
Melbourne, March 4

Sydney, March 5

prizes to win! fully catered! do the nt

Gain valuable knowledge about the Northern Territory and have lots of fun!

Become
a 100% Pure
New Zealand
Specialist.

Where Dos
are ened
to secret
knowledge.

Click here >>

Learn the hidden
secrets of New Zealand.

Combine an Insight Vacations 
European holiday of 15 days or 

more with a Qantas airfare and  
SAVE $200* per person!

*Can be combined with brochured discounts. 

Find out more at
bunniktours.com.au

®

90%
of our 2014 
European 
departures are 
NOW guaranteed! 

D
E

PA R T U R E S

20
14 EUROPEAN90% GUARANTEED

Pier One selects Marriott
ACCOR’S vision to debut its 

top-end Sofitel So brand to the 
Australian market has been 
set back after management of 
Pier One Sydney Harbour was 
bestowed to Marriott Int’l, Travel 
Daily can exclusively reveal.

Announced formally yesterday 
afternoon after rebranding last 
weekend, the former Sebel Pier 
One has become the first of 
Marriott International’s Autograph 
Collection to launch locally.

Now known as Pier One Sydney 
Harbour | Autograph Collection 
Hotels, Marriott International was 
awarded management over Accor 
following four months of talks.

It joins 56 Autograph Collection 
properties globally, all recognised 
as having individual identities.

Although putting less money 
on the table than Accor, Marriott 
was selected on the basis of its 
reward scheme and vision, owner 
Robert Magid told trade media.

“Despite the fact Accor was 
being a lot more generous we 
saw that for our future there was 
no question that Marriott was the 
preferred operator.”

GM Michael Sheridan told 

Travel Daily Magid favoured the 
prospect of access to 42 million 
loyalty club members through 
Marriott Rewards’ 19 hotel brands.

The scheme has 4.6m members 
in Asia/Pacific and over 560,000 in 
Australia, but penetration in North 
America was viewed highly - a 
market where Accor was lagging.

Being the third largest hotel 
company in the world was also 
highly regarded.

Magid said he was “astounded” 
by the level of expertise shown 
by Marriott since signing the 
management contract - the likes 
of which was “incomparable.”

Marriott International and Accor 
were among 14 international 
hotel groups to make formal bids.

Others included Peninsula, Far 
East Hospitality, Hilton & Starwood 
which was mulling the site for the 
return of its boutique W Hotel 
& Resorts brand to Australia, 
Sheridan revealed to Travel Daily.

Marriott’s multi property vp 
Australia Neeraj Chadha told TD 
the agreement for Pier One was 
initially for a 10 year period, with 
an option to extend a further 10.

More from Marriott on page 5.
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Wanted: Best of the Best - Do you aspire?
The Concierge Travel Group operates a number of businesses including 
Concierge Business Travel, Concierge Traveller, Elegant Resorts and 
Villas, Swiss & Europe Travel and Freighter Travel.
The business is  about to enter into  an exciting  transformation and is  in the 
process of  expanding its operations, coinciding with Concierge Business 
Travels appointment as the  official Travel Manager  of the Australian  
Olympic  Team.
We are now seeking to recruit for a number of  senior  roles  across; 
Operations, Marketing, Business Development, Account Management 
and Training.
Travel Advisors-Corporate, Groups,Wholesale, Leisure including 
home based.
Centrally located in newly expanded and refurbished offices in Sydney’s 
CBD the group operates 24/7 nationally and is in the process of positioning 
for its next stage of growth by ensuring that it attracts appropriately talented 
individuals.
We are looking for people who represent the very best that the Australian 
travel industry has to offer.  Applicants for all positions should be at the top 
skill level of their particular area of specialisation, and have the enthusiasm, 
drive and commitment to play a major role in a dynamic growing team.
Successful applicants will have proven track records in the Australian travel 
industry, be customer focussed, passionate, be self starters with a can 
do approach, and that can think and work outside the box.  In return, The 
Concierge Travel Group will offer an exciting time in a growth organisation 
and an opportunity to shape the direction of a business that aspires to be 
the best.  

If you would like to be part of our team indicate your interest to Astute HR 
Consulting, - via email to Louise Weatherman - lw@astutehrconsulting.com.au, 
or forward your  application to Concierge Recruitment at Astute HR Consulting 

GPO Box Q186 QVB NSW 1230. Applications close 21 February 2014.

30% off 
small group journeys 
Departures until 30 June 14 on all journeys 10 days or more.

CT Connections leisure move
TRAVEL management company 

CT Connections is expanding its 
Leisure division after acquiring 
ex-Jetset Travelworld Network 
affiliate, The Departure Lounge.

The nine-year old firm has its 
main office in Kooyong, Victoria 
and specialises in small business 
travel and tailored packages.

It will form the backbone of CT 
Connections’ holiday and leisure 
arm, with its six staff continuing 
to service existing clients as well 
as those of their new owner.

Managing director at CT 

Connections Nick Sutherland said 
the sale would mutually benefit 
clients of both companies, and 
represented the next step “as we 
continue to grow as a full-service 
travel solutions provider.

“The Departure Lounge furthers 
our expertise and experience 
in the Leisure arena, while 
CT Connections provides The 
Departure Lounge with the most 
up-to-date travel management 
technology, buying power via 
our supplier relationships, and 
our unique business proposition 
of Every Connection Counts,” 
Sutherland commented.

The Departure Lounge is now 
based at the CT Connections 
Melbourne and National office, 
located at Caulfield North, Vic.

A CT Connections spokesperson 
confirmed to TD The Departure 
Lounge was an affiliate of JTN 
until Mar 2013 and has been 
operating independently since. 

Ponant’s Le Lyrial
COMPAGNIE Du Ponant has 

revealed it will name its 4th vessel 
Le Lyrial, debuting in Apr 2015.

Princess Cruises industry rates for all industry 
members.Various departure dates. 

Inside cabin – 3 Nights from $289* pp 
including taxes and port charges.

* Conditions Apply.

CLICK HERE for further details

WHO ARE Ü TAKING? ›

WHO ARE Ü TAKING? ›

Quest sell & leaseback
Quest Serviced Apartments 

is believed to be considering 
the sale and lease-back of its 
portfolio, with the deal said to be 
worth as much as $350 million.

According to the Australian 
the move could create an 
“unlisted property trust” owned 
by an institutional investor, or 
alternatively be part of a share 
market public offering.

Potential suitors are said to 
include the Abu Dhabi Investment 
Authority, which last Sep  
purchased the Tourism Asset 
Holdings portfolio for $800m.

it’s great to keep a record 
of your travels, but this is 
somewhat ridiculous.

A “selfie” taken by a US man 
during the Houston Bull Run 
late last month is being credited 
as the most dangerous photo 
ever, with the picture (below) 
snapped as he was being chased 
by a gigantic stampeding bull.

The image has gone viral, with  
social media users describing it 
as a “selfie level 11”.

This year 3,000 thrillseekers 
took part in the annual event 
which encourages participants 
to “grab life by the horns and 
experience the rush of a lifetime 
as you sprint down a quarter-
mile track with up to 24 1,500 
pound bulls hot on your heels”.

Window
Seat
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 More definite departures than any other 

operator  100% of our trade partners would 

recommend us to their clients*  Dedicated  

sales support and innovative marketing tools 

including more than 200 guaranteed famil seats 

for 2014 and up to 50% off your own holiday for 

you and a guest^  Early Payment Discounts to 

help you close the sale^^

Working to 
ensure a real 
partnership.

Only Trafalgar goes beyond the 
expected. Giving you the  

real deal every time.THE 
REAL
DEAL

*Based on a survey of 250 travel agents who have experienced a Trafalgar guided holiday and would now recommend us to their clients. ^Conditions apply. ^^Refer to individual brochures for full terms and conditions. TT899MR

To get the real deal for your clients  
call 1300 78 78 78 or click here

real deal.
That’s the 

JQ 787s on MEL/HKT
Jetstar today unveiled plans 

to launch 787 Dreamliner flights 
between Melbourne and Phuket 
from Sun (09 Feb), subject to govt 
and regulatory approval.

The move follows JQ’s start of 
787 services to Phuket out of 
Sydney yesterday.

Initially, Jetstar plans to offer 
the Dreamliner on one weekly 
flight before boosting frequency 
to thrice weekly from 30 Mar.

“We’re delighted to be offering 
this game changing aircraft 
on services to some of our 
most popular long haul leisure 
destinations,” Jetstar Australia & 
NZ ceo David Hall commented.

“Our crew are telling us 
customers are really impressed 
by the onboard experience with 
many commenting on the larger 
windows & spacious feel.”

Hall said four new Jetstar 787 
routes have been launched within 
the first 50 days of the carbon-
composite aircraft’s operation.

Mantra summertime boon
MANTRA Group has reported 

a spike in occupancy and RevPAR 
at all major tourism regions over 
summer, exceeding expectations.

“Cairns, Palm Cove and Port 
Douglas are really going strong 
year round, as is the Gold Coast, 
and the Sunshine Coast had one 
of its best seasons,” executive 
director sales, marketing and 
distribution Kent Davidson said.

In North Queensland, 
occupancy increased 11% year-on-
year while RevPAR was up 14%.

On the Gold Coast and Sunshine 
Coast Revpar jumped 9% and 4% 
respectively. 

Bookings in Tasmania rose 7% 
as RevPAR spiked 15% while at 
Mantra Group’s six Melbourne-
based properties RevPAR 
gained 9% in Jan alone, driven 
by demand for sporting events 
including the Australian Open.

Adelaide and Sydney Revpar 
was up 14% and 11% apiece.

Meanwhile, analysis of bookings 
over summer showed women 
were responsible of household 
travel arrangements, making 58% 
of total bookings.

Over one-quarter of bookings 
were made by guests aged 25 to 
34, and reservations made via a 
smartphone or tablets rose 26%. 

FURTHER, it’s understood 
that Mantra’s owners are in the 
process of conducting a roadshow 
in the lead-up to a public float of 
the company which was formerly 
part of the Stella conglomerate.

After the fall-out from the MFS 
debacle Mantra is now majority 
owned by private equity groups 
UBS and CVC Capital Partners.

According to the Financial 
Review, the float is being touted 
to investors in Hong Kong, Sydney 
and Melbourne, although as 
recently as Nov last year ceo Bob 
East dismissed talk of a float as “a 
little premature”.

Richard Leonard to 
Adventure World

RAIL Europe’s Australasian 
head Richard Leonard was today 
announced as the new Head of 
Product for Adventure World.

Leonard established the local 
Rail Europe office here in 2007, 
and has built the profile of 
European rail in partnership with 
the organisation’s various GSAs 
including Rail Plus, Rail Tickets, 
CIT and Infinity Rail.

His move to Adventure World 
follows AW’s acquisition by The 
Travel Corporation last year (TD 
03 Oct), with the organisation’s 
md Fiona Hunt saying Leonard 
is a “wonderful fit...his strong 
relationships and reputation 
within the industry will be a great 
asset to Adventure World as we 
continue to enhance our product 
range to ensure we’re bringing 
agents and their clients the most 
extraordinary travel experiences”.

Leonard will commence the new 
Sydney-based role later in Feb.
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We’ve got France covered. Your French specialist.

Last seats available on our 

EXCLUSIVE  
3 day ANZAC tour

m o r e  i n f o
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SAV E  $1 0 0 0  p E r  co u p l E 
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LOG intO academy nOw*Visit myccS for full t&cs

LaSt chance tO win a 
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Three ‘Ws’ Japan tour
JAPAN Holidays has limited 

space remaining on its 16-night 
tour taking in the Japanese Alps, 
monkeys in hot springs & walking 
in the footsteps of samurai.

The Wildflower, Walks and 
Wonders itinerary departs on 02 
Jun and is priced at $4,725ppts - 
phone (07) 3300 2396 for more.

RJ promotion fares
ROYAL Jordanian has released 

Economy class fares to Europe 
priced from $1,597 inclusive of 
taxes for departures from 01 
Mar-30 Jun and 16 Aug-31 Oct.

Business Class fares are priced 
from $5,097.

Flights are operated out of 
Australia with oneworld partners 
Qantas, Malaysia Airlines or 
Cathay Pacific Airways and must 
be ticketed by 15 Mar 2014.

Call 1300 855 057.

Demeure ANZ rep
THE Royal Demeure Hotel Grp 

has appointed Liz Rodgers as its 
Australia and NZ representative.

The hotelier has properties in 
Rome, Florence, Siena & Vicenza.

Autograph Collection AU debut 

Marriott International has 
celebrated the induction of 
the 189-room Pier One Sydney 
Harbour hotel to its Autograph 
Collection portfolio (see page 2).

Multi property vice president 
Australia Neerah Chadra yesterday 
said the group was “very excited 
& very fortunate” to have secured 
the long-term deal with property 
owners Robert & Ruth Magid.

The couple’s other hotel ventures 
include Melbourne’s Hotel 
Lindrum and Pullman Cairns.

Through Pier One’s addition, 
Marriott Int’l has raised its 
presence in Australia to six hotels, 
- all on the eastcoast - across the 
Marriott, Courtyard by Marriott 
and Autograph Collection brands. 

Magid disclosed to TD that plans 
were underway for a refurb of the 
hotel’s reception and lobby area, 
keeping to heritage standards, 
which will see the front desk 

brought closer to the front door.
Pier One’s restaurant will also 

be revamped with capacity to be 
increased and an all-day dining 
menu on the cards.

Guest rooms would not require 
upgrades, Chadhra indicated.

The Brisbane-based executive 
said once plans were approved 
the refit would take around four 
months to carry out, ending 
Sep/Oct, with hotel guests not 
impacted by construction work.

Pictured at Pier One Sydney 
Harbour, Autograph Collection 
from left are Michael Sheridan, 
general manager, Ruth & Robert 
Magid, Pier One Sydney Harbour 
owners and Neeraj Chadha, 
Marriott International.

Meanwhile, two further hotels 
have also joined the Autograph 
Collection - the Pier South Resort 
in San Diego, California and Hotel 
Chicago in Illinois.

Concierge appoints
CONcierge Business Travel has 

named Andrea Ckuj as its new 
business development manager 
based in Melbourne following a 
recent recruitment drive.

Ckuj has 20 years experience in 
bdm and customer relationship 
roles of business travel, most of 
which were previously at QBT.

Her most recent position was 
as bdm for Radisson on Flagstaff 
Gardens in Melbourne.

HomeAway NZ push
HOMEAWAY.COM.AU has 

added 6,000+ rental properties 
in New Zealand to its listing after 
activating a new network via a 
deal with Bookabach (TD 07 Nov).

Tales from the Inside
Tales from the Inside

Easy paced travel 

Pat Christie, Jetset Midland said: 
“Although our guided holiday 
of Italy was only 8-days long, 
having two nights in each place 
made all the difference and 
I especially loved Venice and 
Florence. Travelling during the 
cooler months was unexpectedly 
very pleasant as the weather 
provided us with warm, sunny 
days which made for great photo 
opportunities, and with not so 
many other travellers around, 
it made it easier to visit various 
attractions and explore places.”

Pat travelled as a guest of 
Trafalgar on an agent famil to 
Italy - November, 2013 
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Applications with a cover letter can be forwarded to Martina 
Jennings, Regional Sales Manager Vic SA WA NT - 

mjennings@hertz.com
Applications close Friday 14 February 2014

BUSINESS DEVELOPMENT EXECUTIVE WA/NT
CORPORATE / TRAVEL

As a leader in our industry, Hertz Australia has an enviable 
reputation for quality and service. An opportunity has arisen 
for an enthusiastic Business Development Executive to join 
our Sales team, located at the Hertz Perth Sales Office.
The position will require you to prospect and win new 
business, service an existing portfolio of corporate and travel 
accounts, and promote the range of Hertz products and 
services. 
To succeed in this role you will possess previous sales 
experience, have a focus on providing a high level of 
customer service and you are results orientated. You will be 
highly motivated, enthusiastic and have the ability to work 
in a team remotely.  An understanding of B2B relations and 
experience in the   mining, corporate and travel market 
segments, will be highly regarded.  
A high degree of capability with Microsoft Office programs 
is essential. Knowledge of CRS and on-line booking tools will 
also be an advantage. 

Senior Pricing Officer
An exciting opportunity exists for a highly motivated individual to join the 
Singapore Airlines marketing team in the position of Senior Pricing Officer. 
Reporting to Pricing Manager, your duties will include but are not limited to:
•  Production of fare sheets for market, wholesale, internet and national  
   promotional fares.
•  Co-ordination of fare-filing.  
•  Verification of Internet fares filed by fare filing vendor.
•  Proof reading of fare sheets created by members of Pricing Department. 
•  Development and proof reading of tariff notes and trade advices.
•  Distribution of national fare sheets, tariff notes and trade advices to the  
   Trade and SQ staff.
•  Input work packages for all national retail fares in SQFS system.
•  Creation of incentive schemes for all national, state and wholesale  
    incentive agreements in the PARIS system.
•  Updating of PARIS incentive schemes.
•  Advise and assist Pricing Officers with fare sheet creation and fare filing.
•  Assist Manager Pricing in implementing approved national pricing  
   strategies.
•  Monitor competitor pricing.
•  Evaluate efficiency of the national pricing strategy and make  
   recommendations on remedial action to Manager Pricing. 
•  Act for Manager Pricing when he is away from the office. 
QUALIFICATIONS & REQUIREMENTS:
•  Fares and ticketing I & II.
•  Knowledge of pricing in GDS Altea.
•  Knowledge of fare rules application and interpretation. 
•  Knowledge of PALMS system. 
•  Minimum of five years experience with fares and ticketing. 
Starting salary is $49,539 p.a plus super.

To apply please forward your resume to, Dale Woodhouse Senior 
Manager Marketing and Alliances Australia, Singapore Airlines either 
by email to Maria_Bernardo@singaporeair.com.sg or by mail Locked 

Bag A3008 Sydney South NSW 1235
Applications close Tuesday 11th February 2014
Only successful applicants will be contacted.

Today’s issue of TD is coming 
to you from Helsinki, Finland, 

courtesy of Finnair.

visiting Helsinki in winter is 
a unique experience, with the 
Finnish capital full of life despite 
short days and cold weather.

TD was lucky enough to be 
escorted around the town on 
a VIP tour last Thu, taking in 
some of Helsinki’s stunning 
architecture, cultural and design 
heritage plus vibrant nightlife.

Key highlights included the 
Temppeliaukion Church or 
“Church in the Rock”, uniquely 
carved into the city landscape.

We visited the Sinebrychoff 
Art Museum, featuring stunning 
works from Renaissance painters 
and an amazing furniture 
collection, before calling in at 
the launch of the annual GOOD 
DESIGN awards which featured 
intriguing Finnish design works 
including the collaboration 
between Finnair and Marimekko.

The tour was rounded off with 
Chinese New Year celebrations - 
a unique cultural mix culminating 
(of course) in a fireworks show.

on location in

Finland
CWT predictions

CARLSON Wagonlit Travel 
is forecasting that Australian 
travellers will soon be “less digital 
withdrawn while in the air,” with 
expectations that the recent 
relaxation of US rules governing 
the use of electronic devices 
during takeoff and landing will 
soon be implemented here too.

CWT today released its 2014 
Travel Management Priorities 
report, which summarises the hot 
issues from a survey of almost 
1000 travel managers globally.

Top priorities for Australian 
travel managers included 
exploring innovative solutions 
to generate additional savings, 
continuing to drive online 
adoption and “optimising end-to-
end business travel processes.”

‘Thinking agents tour company’
Bunnik Tours is gaining greater 

traction with agents keen to book 
holiday itineraries which vary 
from those of “the big guys”, says 
managing director Dennis Bunnik.  

Speaking to TD, Bunnik said the 
trade has embraced the South 
Australia touring company’s 
“European difference” whereby 
“fundamental inclusions” when 
touring are included in a tour, not 
sold as an optional extra.

While not specifying a particular 
competitor, he said for example, 
some of the ‘majors’ have a habit 
of charging guests extra to see 
attractions such as the Spanish 
Steps or Trevi Fountain in Rome. 

Bunnik prides itself on offering 
packages inclusive of flights, 
accom, transfers and some meals, 
while capping group numbers at 
20-25 passengers, he told TD.

He said Bunnik intentionally 
leaves out some meals so guests 
can explore cafes and restaurants 
at their leisure & provides ample 
free time to explore destinations 
independently “because part of 
the fun of a holiday is getting out 
there doing it yourself.”

Tour guides provide guidance on 
where to go and what to see but 
don’t have an agenda to sell an 
optional extra, he said.

Bunnik added that some rivals 
“concentrate purely on the 
hotels” featured in their program.

“If you go to a city and all you 
remember is the hotel then 
you’ve been on the wrong kind of 
holiday,” he told Travel Daily.

“The hotel should be facilitating 
your enjoyment of the destination  
and that has been our theory and 
philosophy of how we operate.”

He said Bunnik Tours’ hotels are 
clean, comfortable, conveniently 
located, have character & range 
from 3.5-star to 4.5-star, and in 
some instances 5-star.

“The trade are really embracing 
our European difference - small 
groups and all its advantages 
and away from the cynical mass 
tourism concept and model of 
lots of optional extras,” he said. 

“We’re the ‘thinking agents 
touring company.’

“If you are thinking about giving 
your client the ultimate holiday 
experience, maybe give us a go.”
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WIN 
WITH

This week, TD and Navman 
are giving you the chance to 
win a Navman MY Escape 
II GPS, valued at $349, plus 
a voucher for a Navman 
international map.  
You 
won’t 
want to 
set off 
on your 
next 
trip 
without your Navman MY 
Escape II GPS. It includes the 
Australian Good Food Guide, 
Lonely Planet Travel Guides 
and 4WD tracks.
Navman also has your next 
off-shore trip covered as it is 
giving away a voucher for an 
overseas map.
For your chance to win, email 
your answer to the question 
below by Fri 7th Feb to: 
navman@traveldaily.com.au

What feature of the 
Navman MY Escape 

GPS will help you 
most on your next 
road trip and why?

Casa Angelina e/bird
THE Amalfi Coast’s 5-star Casa 

Angelina retreat is offering a 10% 
discount for stays between 16 
May and 27 Oct when booked 
before 31 Mar 2014.

Available across six rooms and 
suite categories, including the 
Grand De Luxe Sea View, the deal 
is based on a minimum of four 
nights and extends to dinner at 
Un Piano Nel Cielo Restaurant.

The seasonal property opens 
this year from 02 Apr.

New STARS partners
AOT Group has expanded 

the reach of its STARS Reward 
Program for travel agents to 
include Air New Zealand Holidays 
& Territory Discoveries bookings.

Effective from 03 Feb, the new 
additions join Sunlover Holidays 
in the STARS scheme.

Free to join, STARS members 
earn one point for every one 
dollar of land product booked. 

New features to the program 
include monthly bonus points 
partners, redemption for Qantas 
Frequent Flyer points as well as 
a Points + Pay option that  lets 
members use a combination of 
points and cash to select a chosen 
reward option.

See www.starspoints.com.au.

Sheraton Melbourne star search

More than 300 eager 
applicants turned out to the shiny 
new Sheraton Melbourne Hotel 
recently to try their hand for 66 
available roles at the property, 
which is due to open next month.

Positions available included 
Guest Services Agents, F&B staff, 
Concierge positions and roles 
in the Rooms and Engineering 
Departments.

While waiting for interviews 
with individual department 
heads, the applicants watched 
presentations from Starwood 
recruitment staff, who spoke 

about the culture of Sheraton and 
the wider Starwood group and 
details on the hotel.

Pictured above from left is the 
Sheraton recruitment team which 
consisted of Steven Sutanto, 
Larelle Fitt, Michael Redfearn, 
Greta Bolger, Cecile Rolland, Hal 
Philp, Geecel Tiu, David Kelly, 
Hareta Stanbridge, Elizabeth 
Zehender, Andre Jacques, Kruno 
Velican, Carolyn Smith, Hani 
Daher, Jake Wilson & Vivki Negle.

Ryanair into GDS
Irish low-cost carrier has 

confirmed that it’s in “active 
negotiations” with GDS suppliers 
to have its low-cost airline 
content available to travel agents 
across the globe.

The move is a major backflip 
from the carrier which has long 
touted its decidedly unfriendly 
direct-to-consumer model.

The carrier made the 
announcement as part of its third 
quarter financial results, saying 
that if talks are successful its 
content will “appear in one or 
more GDS channels by mid-year.”

Other initiatives in the works 
include a mobile app and a new 
“business travel product.”

NSW regional routes
Regional Express subsidiary 

Air Link has received authorisation 
from Transport NSW to operate 
services from Sydney to Cobar 
and Mudgee until 21 Mar to cover 
for Brindabella Airlines’ collapse.

Despite getting the green light, 
Air Link has decided not to launch 
flights on the routes until more 
long-term approvals are granted.

Management at the carrier said 
they remain in discussions with 
the Shire Councils of both towns 
about whether to apply for air 
transport licenses in the future.

Arabia’s Best Secrets
Oman Tourism has kicked off 

a new sales campaign entitled 
“The Best Kept Secret of Arabia” 
in which it aims to showcase the 
“secrets” of the destination.

Capitalising on steadily growing 
visitor numbers from Australia 
& New Zealand - up 11% in 2013 
compared to the year prior - the 
new pitch will be rolled out to the 
trade with new in-store window 
displays and a refreshed logo.

Holidays give a Hoot
the leisure wholesaler formerly 

known as Holiday Specialists 
has confirmed its name change 
to Hoot Holidays, as flagged 
yesterday first by Travel Daily.

Taking effect over the weekend, 
the rebranded firm’s executive 
general manager Mandy Scotney 
said the new ID aims to use bright 
colours and spectacular images to 
pitch its destinations.

“Hoot is short, sharp and fun.”
New OTA destination

bali has become the latest 
destination added to the range of 
travel packages on Wotif.com, the 
online travel firm has announced.

Package holidays made up of 
flights & hotels were added to the 
OTA’s site last year (TD 15 Nov).

Wotif executive general 
manager Helen Demetriou 
said adding Bali was a “natural 
progression”, with no signs 
evident of the love affair between 
Australians and Bali letting up.

Sydney social boom
NEW South Wales Minister 

for Tourism George Souris has 
announced Sydney has become 
the first Australian city to reach 
one million fans on both Facebook 
and Google+ at the same time.

Content on both social media 
platforms are managed and 
updated by Destination NSW.

WELCOME to Money Talk, 
TD’s Tue feature on what the 
Australian dollar is doing.

The Australian dollar is expected 
to continue around current 
levels after today’s Reserve Bank 
interest rate decision, which is 
widely expected to leave the 
current situation unchanged.

Sitting at around US87c today, 
overnight volatile trading 
saw the A$ fall more than 1% 
against the Euro after strong 
manufacturing data from 
Germany.

Other key factors in play 
include the performance of 
the Chinese economy, but 
there’s not expected to be any 
significant moves in regard to 
Asian currencies over the next 
week or so due to the Chinese 
New Year celebrations..

Wholesale rates this morning: 

Money

$1AUD = US$0.87

US	 $0.874
UK	 £0.536
NZ	 $1.083
Euro	 €0.646
Japan	 ¥88.51
Singapore	 $1.114
China	 ¥5.299
South Africa 	 R9.829
Canada	 $0.971
Crude oil	  US$96.43
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business events news

Tuesday 4th Feb 2014

WIN A TRIP TO THAILAND

This month Travel Daily is giving one reader and their friend the 
chance to win a 10 day Thailand tour, courtesy of On The Go Tours.
The prize consists of:
•	 Return economy flights from BNE, PER, SYD or MEL
•	 Airport arrival transfer on day 1 and departure transfer on day 10
•	 Breakfast daily and one dinner
•	 8 nights accommodation in a 4 star hotel and 1 night 
accommodation on a floating jungle lodge

•	 Escorted by English speaking local guides.
Thoughout February Travel Daily will ask 20 questions. The 
subscriber with the most correct entries and the most creative 
response to the final question will win this amazing Thailand 
holiday.

Email all your answers by COB Fri 28 Feb to: 
Onthegotours@traveldaily.com.au

How many passengers do OTG 
guarantee their tours with?

Click here for terms & conditions

Insight Showcases lure a crowd

India air downgrade
United Airlines has suspended 

its codeshare with Indian-based 
carrier Jet Airways after the US 
FAA issued a downgrade to India’s 
aviation safety rating.

The cut comes after India was 
unable to meet minimum criteria 
on the number of aviation safety 
officials working in the country.

Under the ruling, Indian carriers 
cannot establish new services to 
the US but can maintain existing 
operations, although heightened 
maintenance checks will be 
carried out while at US airports.

The FAA says it will work with 
India to help it regain its status.

THAI 787s to Perth
THAI Airways International 

has proposed plans to launch its 
Boeing 787 Dreamliner aircraft to 
Perth from 01 Jul, according to 
OAG’s latest Schedule Analyser.

Currently TG operates Airbus 
A330 aircraft on its Perth route 
from Bangkok.

The Star Alliance member has 
also flagged the launch of 787s to 
Tokyo Haneda, starting 01 Aug.

Acclaim for Best jobs
Queensland’s “Best Jobs in 

the World” winner Elisa Detrez 
will today conclude her six-month 
assignment as the state’s Park 
Ranger and tourism ambassador.

Tourism Minister Jann Stuckey 
said Detrez has served the state 
well and boosted int’l exposure.

“During her time in Queensland, 
Elisa has travelled to more than 
65 destinations throughout the 
state, posting more than 1,000 
images and videos,” Stuckey said.

Vanuatu Take Two
The Vanuatu Tourism Office 

and Air Vanuatu have launched 
a new phase of their “It Takes 
Two” campaign, with entries in 
a consumer competition sought 
through until 24 Feb 2014.

A special campaign microsite is 
online at www.ittakestwo.travel 
which features Vanuatu travel 
information and special packages 
from the newly rebranded Hoot 
Holidays - formerly Holiday 
Specialists (TD yesterday).

Entries consist of just two words 
- one describing how consumers 
feel before their Vanuatu escape, 
and the other how they expect to 
feel afterwards.

Oriental not Orchard
Mandarin Oriental’s new 

Bali development (TD Fri), due to 
open in 2016, is not linked to the 
Meritus Hotel Group.

US A319 in AA colours
US AIRWAYS has operated 

its first flight with an aircraft 
branded in the colours of new 
merger partner American Airlines.

The repainted Airbus A319 
was one of four operated by US 
which also featured Star Alliance 
branding - the airline group US 
will officially exit next month in 
favour of American’s participation 
in the oneworld alliance.

US Flight 2060 took off from 
Charlotte late last week and 
landed in LaGuardia, New York.

TOP brass from Insight Vacations 
were in attendance at the top 
operator’s first Travel Showcase 
events (TD 24 Jan), which took 
place at Sydney’s Grace Hotel.

More than 300 attendees packed 
the first three events, eagerly 
asking questions, learning about 
the company’s premium touring 
style, taking advantage of special 
discounts and going into the draw 
to win a number of prizes.

Insight representatives visited 
Canberra, Melbourne, Adelaide, 
Launceston, Hobart and Perth as 
part of the national tour, with a 
final stop in Brisbane tonight.

Pictured above is the Insight 
team of Nigel Huffin, Joost 
Timmer, Maureen Van Metter, 
Daniele Nannetti & David Farrar.

WA campaign launch
Tourism Western Australia 

has kicked off a new promotional 
campaign dubbed “Be wooed by 
Western Australia”, in conjunction 
with hotel site lastminute.com.au.

A range of special travel deals to 
the state will feature in the promo.
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CALL AA’S FRIENDLY, DEDICATED TEMPS CONTROLLERS TODAY… 

 

 

 
 

LOOKING FOR A NEW CAREER DIRECTION? JOIN THE A‐TEAM 
RECRUITMENT CONSULTANT X 3 

SYDNEY, MELBOURNE & BRISBANE:  GENEROUS SALARY + BONUSES 
 

Love being a part of the travel or hospitality industry but thirsty for a new challenge? 
You can now use all your exceptional industry knowledge, excellent customer service  

and client relationship skills in a brand new role.  
Due to national growth, AA is searching for talented individuals to join our 

Permanent & Temporary Recruitment divisions.  As part of our successful team,  
you will be responsible for servicing our clients’ recruitment needs,  

whilst also assisting candidates with their career progression. 
 

FANTASTIC PERKS INCLUDE: 
 A generous base salary + uncapped commission + amazing staff rewards including, 
team incentives and an annual Luxury Conference.  This is the ideal opportunity 

to say goodbye to travel consulting and move into a brand new direction. 
Full training and career advancement is on offer. 

 

Want to know more?  
Email your CV to apply@aaappointments.com.au 

 

For more great roles visit us @ www.aaappointments.com 



twitter: @inplacejobs
www.inplacerecruitment.com.au

Call 02 9278 5100
  (1300 467 522)1300 inPlace 

Kristi Gomm Sandra Chiles

Ben Carnegie

Call Ben or click here for more details 

Inbound Consultant - Sydney North Shore

Based on Sydney’s North Shore
Salary from $45K + super 

Combination of Groups and FIT’s

Join one of Australia’s boutique specialists in Inbound
tourism. Whether for individuals, groups, incentives or even
sporting events, you have it all covered with this company.

Call Sandra or click here for more details

Specialist Cruise Consultant - Sydney

Monday to Friday only
Excellent salary - depending on experience

Multi award winning agency - inner west location

Is it the passion for cruising that gets you out of bed
everyday? Do you want to work in an office where you are
surrounded by like-minded cruise travel professionals?

Event Marketing Sales Manager - VIC

50/50 mix of new and existing business
Salary $60K + super + bonuses

Office based in southern Victoria

A well established and reputable online business that can
provide you with information on any events related business.
This company is your one stop event producing shop.
Call Ben or email for more detailsCall Ben or click here for more details

Sandra Chiles

An opportunity to join one of Australia’s leading 
exhibition production companies has become available.

The company is constantly adding new exhibitions to
their portfolio and now the focus is currently on the
industrial industries.

A Sales and Sponsorship Executive is needed to retain
and grow the list of exhibitors and sponsors for an
existing national exhibition that travels the country. 

There is a high volume of telephone based sales so
the ability to close sales over the phone will certainly
see you succeed in this role.

Work with a team towards a common goal and celebrate
successes together.

Exhibition Sales and
Sponsorship Executive

Sydney based position
Source exhibitors for industrial shows
Salary from $70K + super + bonuses

Call Ben or click here for more details 

Travel Consultant - Online Bookings - Sydney

An excellent employer with long term staff retention
Sydney CBD,  Salary from $40K + super + bonuses

No more inbound phone calls - Mon-Frid only!

Are you an experienced Travel Consultant seeking a new 
role that will allow you to specialise in USA, South Pacific
& Asia? All enqyuires are via an online booking engine.

BDM - Corporate Travel - WA

Highly autonomous role, no micro-management!
Attractive salary base plus incentives

Live the good life in Western Australia

Join a well established award winning corporate agency, 
create new sales opportunitites, get in front of key decision
makers & aquire new business. Supportive management team.

People.
Integrity.
Energy.

Connect with us

Call Sandra or click here for more details 

Long Term TEMP Assignment - Sydney

2 yrs consulting in retail or wholesale travel 
Excellent hourly rates on offer

Must have Amadeus, Galileo or Sabre 

Join our temp team and get paid the highest hourly rates
in the travel industry. We currently have 4 long term temp
positions (6 months plus) available. Sydney city fringe.

Call Sandra or click here for more details 

Private Groups Consultant - 18mth contract

Work on programs you won’t find with other wholesalers
Salary from $45K

Sydney based contract role - 18 months

A contract role beginning in mid to late February. The 
position will evolve over time to also include work on 
some special projects as well.

Travel Operations Support Consultant - Sydney

Great team environment
Salary up to $40K

Varied position

Are you a whiz on Word and Excel? Do you have a back-
ground in operations, documentation or administration in
the travel industry? This role could be for you!

Visit us at AIME stand 2238 & WIN a trip for 2 to Mauritius!

http://www.traveldaily.com.au/click?http://www.facebook.com/inplacerecruit
http://www.traveldaily.com.au/click?https://twitter.com/inplacejobs
http://www.traveldaily.com.au/click?http://www.linkedin.com/company/inplace-recruitment
http://www.traveldaily.com.au/click?https://plus.google.com/u/0/113465710988626697317/about
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/business-development-manager-corporate-travel-wa
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/inbound-travel-consultant-fit-groups
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/event-marketing-sales-manager-vic
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/exhibition-sales-sponsorship-executive-sydney
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/travel-consultants-online-bookings
http://www.traveldaily.com.au/click?http://www.inplacerecruitment.com.au/specialist-cruise-consultant-multi-award-winning-agency
http://www.traveldaily.com.au/click?http://www.aime.com.au/


RECRUITING TALENT FOR THE TRAVEL AND HOSPITALITY INDUSTRIES IN ASIA PACIFIC

LET TMS LEAD YOU TO SUCCESS!

nswjobs@tmsap.com www.tmsap.com Linked Us Like Us Follow Us

TMS...  A SUCCESS STORY SINCE 1994

Head Offi ce: Level 10, 109 Pitt Street, Sydney, NSW, 2000

NSW/VIC/WA: (02) 9231 6444  QLD/NT: (07) 3221 9916

Most roles we work on are confi dential and never advertised. 
Recently we placed two Managing Director Roles in the Travel Sector. 

If you are looking to make a move please register with us www.tmsap.com


