Real experts,
real satistaction.

—> To date we
have 1460 inspiring Insider Experiences worldwide - 4 times
more local experiences than our competitors offer.

—> 100% positive recommendation from our travel partners.’

—> Delivering more definite departures than any
other tour operator and giving richer, deeper guided holidays
for everyone.

THE TRAFALGAR
DEP\L To get the real deal for your clients

call 1300 78 78 78 or
visit www.trafalgaragent.com
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VA appoints new COO

VIRGIN Australia has recruited
aviation executive Gary Hammes
to the position of chief operating
officer, commencing in the role
early next month.

Hammes possesses 25+ years
industry experience including
having held senior operational
and technical roles with ASTAR
Air Cargo, Northwest Airlines,
United Airlines and most recently
US based carrier World Airways
where he was also coo.

World Airways is a subsidiary of
Global Aviation Holdings which
filed for Chapter 11 bankruptcy
protection in Nov last year.

As coo at VA, Hammes will be
responsible for Group Operations,
accountable for ground handling,
flight operations, engineering,
line maintenance, safety, catering
and network operations teams.

Virgin Australia boss John
Borghetti said he was very
pleased to welcome Hammes to
the Brisbane-based position.

“Gary brings a wealth of
international experience and will
have responsibility for the day to
day operations, enhancing our
fleet and network operations
strategy,” Borghetti commented.
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AU cruise growth up 130%

AUSTRALIA’S booming
cruise sector continues to see
“phenomenal growth” according
to Carnival Australia ceo Ann
Sherry, citing the latest ‘State of
the Cruise’ update from CLIA.

The report by the Cruise Lines
International Association shows
over the past five years, cruising
in Australia has witnessed a 130%
jump in passenger numbers, with
only the Scandinavia/Finland
market higher at 184.6%.

In 2013, 760,000 passengers
cruised in Australia, accounting
for a mere 3.6% of global
passenger figures but placing fifth
in terms of global pax share.

At close to 52%, the US held the

Trafalgar satisfaction

TRAFALGAR has rolled out a
new campaign to hammer home
the message to agents that it’s
‘The Real Deal’ - see cover page.

The firm is emphasising its place
as the industry “pioneer” in local
experiences, having achieved a
near perfect customer satisfaction
score & delivering more definite
departures than its rivals.

lion’s share of cruise pax numbers
last year, with over 11 million
passengers carried - up 15% over
the past five years.

The UK/Ireland was the second
largest cruise passenger market
with 1.7m pax (8.1%), followed by
Germany with 1.6m (7.7%) and
Italy with 860,000 (4%).

Carnival Australia - which
represents P&O Cruises Australia,
Princess Cruises, Carnival Cruise
Lines, Cunard, P&O Cruises World
Cruising, Holland America Line &
Seabourn - holds about 80% of
the local cruise market.

“Cruising here has something to
offer every market segment with
locally or seasonally based ships,
plus international ships visiting
during the height of the summer
cruise season,” Sherry said.

CLIA’s data also confirms cruising
continues to grow worldwide,
with numbers forecast to rise by
about 400,000 to 21.7m in 2014.

Today’s issue of TD

Travel Daily today has six
pages of news & photos, a
Trafalgar front full page, plus a
page of AA Appointments jobs.

We've got France covered. Your French specialist.

Travelmarvel

EUROPE

RIVER CRUISING

2015 PREVIEW
OUT NOW

FLY FREE
+ OUR BEST

*Conditions apply. Contact Travelmarvel for full terms & condiions. Australian
Pacific Touring Pty Lid ABN 44 004 684 619 Lic. No. 30112 TM1189

ER

JRATE THE YEAR OF THE HORSE WITH 570 HORSEPO

WHOSE BROCHURES ARE THESE?

Win one of fifty
$20 Visa Prepaid Cards

Wi
“1 I\Aﬂ““&ﬂ“

1“ The Ultimate Ferrari
Drive Experience!

LUXURY WHOLESALER FOR SALE

Here is a chance for a current wholesaler to embed a luxury
product portfolio in to their business, or for someone to
re-invigorate the current business.

First-class Branding
Superb website
Excellent Booking System
Outstanding Suppliers
9 years of collateral design materials
Brilliant photo library

Contact srwh36@gmail.com

“COOK ISLANDS - SUMMER BONUS OFFERS
Your cLiENTS GET: NZ$100*COOIKS CASH %z e e re

YOU GET: AUTOMATICALLY ENTERED IN THE DRAW TO WIN
A SEAT ON A FAMIL IN MAY 2014.

Learn move at cookislands.travel/auscookscash *Conditions apply.
Website: www.traveldaily.com.au | Phone: 1300799220 | Fax:1300799 221 | Email: info@traveldaily.com.au
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Find out why we are one of the fastest growing groups

A new way to do Business call 1300 28 00 28

TIE visitor regos open

VISITOR registrations to
the inaugural Travel Industry
Exhibition (TIE) have opened.

Being held at Sydney’s Royal
Hall of Industries on 18-19 Jul,
the show piggy-backs off AFTA’s
annual National Travel Industry
Awards being held in the adjacent
Horden Pavillion.

Part of the expo’s educational
seminar program will include a
presentation by the Australian
Federation of Travel Agents on
the new AFTA Travel Accreditation
Scheme (ATAS).

For more info on the event go to
www.travelindustryexpo.com.au,
or CLICK HERE to register.

Monday 20th January 2014

Home-agent ATAS concern

TRAVELMANAGERS chairman
Barry Mayo has called for the
travel industry to speak up on all
points of discussion it feels are
required to satisfy contentious
issues surrounding the upcoming
ATAS accreditation scheme.

Mayo says further discussions
with AFTA following the recent
Transitional Workshops have still
not sufficiently satisfied existing
concerns, however the group has
modified its official position to
avoid stalling progress entirely.

In Nov last year, TravelManagers’
chairman told Travel Daily the fact
the new accreditation system was
not mandatory for all agents did
not entirely sit right (TD 08 Nov).

“AFTA has said that acceptance
of ATAS membership has to be
voluntary; TravelManagers now
reluctantly accepts this but is
of the opinion that all ATAS
members should be required
to have Travel Intermediary
Insolvency Insurance”, the group
said via a statement yesterday.

He added the industry as a
whole could be damaged if clients
affected by the collapse of a travel
agent seek recourse via the media.

“We urge the travel agency
community to be actively
discussing the pros and cons of
ATAS,” Mayo continued.

“The time remaining for any
refinement to the scheme is now
less than six months.

“Consumer confidence in retail
travel distribution is critical and
without it your business and the
perception of the travel agent
could change forever,” he added.

BritRail bonanza

INTERNATIONAL Rail has a
20% discount on select Britrail
Passes & Britrail England Only
Passes issued before 14 Feb.

The deal applies to passes from
three to 15 days of travel within
two months to any destination in
England, Scotland and Wales.

¢sAircalin

BOOK NOW

www.aircalin.com

Scenic ERC pre-release

SCENIC Tours has launched its
Pre-Release 2015 European River
Cruising Program, offering clients
the opportunity to lock in 2014
pricing for sailings next year.

Guests booking from the pre-
release guide have the ability to
guarantee the best price available
and first choice of cabin and travel
dates on Scenic’s ‘Space-Ships’.

General manager of product
Aleisha Fittler said Scenic Tours
has included a variety of new
experiences and destinations for
2015, with earlybookers able to
secure the best possible price.

Offers apply until the full release
of Scenic’s 2015 ERC brochure.

Qatar Air 3-day sale

ECONOMY & Premium Class
fares are on sale across Qatar
Airways’ global network during a
3-day sale that kicked off today.

Discounts of up to 30% are on
offer during the ‘New Year, New
Journeys’ campaign.

Marketing Services Executive

The Hong Kong Tourism Board is a ’
4 HONG KONG

dynamic, global marketing organisation
whose mission is to promote Hong Kong é TOURISM BOARD

as a unigue, world-class destination.

The Board requires a Marketing Services
Executive for its Australia, New Zealand and South Pacific operations
based in Sydney.

The Marketing Services Executive is responsible for assisting the
Marketing team, coordinating and implementing projects across all areas:
travel trade, consumer marketing, P.R. and MICE. An understanding of
integrated and digital marketing is essential.

The position is also responsible for consumer and trade enquiries/
database, brochure stock control, and some basic administrative duties.

Ideally, candidates will have tertiary qualifications, marketing experience
in a tourism-related field, extensive computer skills, good presentation and
communication skills, together with a working knowledge of Hong Kong.
Remuneration package will be negotiable but will include medical benefits
and superannuation.

Mayo said this would at least
provide consumers with a level of
basic protection similar to what is
currently afforded by the outgoing
Travel Compensation Fund.

'CHECK OUT OUR
FLASH SALES

OMG! I wish I was on that coach,
they've only got 22 people!

Applications should be sent by 25 Jan 2014 to
E-mail: anna.chui@hktb.com

Clhima, SE Avia, Dorneo, oude & Mo i orea

Genuine adventures done in style; with local tour leaders, authentic,
local experiences, 3-4 star accommodation and much more!

1300855 684

www.onthe tours.com
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Oceania sales go gangbusters

THE Australasian arm of Oceania
Cruises has achieved significant
sales growth from the Australia &
New Zealand market during 2013,
becoming the company’s largest
source outside of North America.

Director of Key Accounts &

oz

PRINCESS
CRUISES

Your chance to
win a 9-night
Japan cruise

in 2014!"™

Two balcony
staterooms to
be won

*Terms & conditions apply.
Visit www.mycss.com.au for more
information. Only open to AU & NZ
registered travel agents aged 18+.
Must take prize from 11/6/14 — 20/6/14. |8
Ends 5pm AEDST 28/2/14. NSW Permit [
No. LTPS/13/09622, VIC Permit No.
13/2902, ACT Permit No. TP13/04454, &
SA Permit No. T13/2244. AFlights/
transfers to Japan not included

Communication Craig Owens
revealed exclusively to Travel
Daily forward bookings for 2014
are encouraging, with goals
already being exceeded and
healthy yields maintained.
Owens said the UK/Europe
market is a strong contender for
top int’l sales, “however given
our necessary long haul travel,
this is an outstanding result.”
“To see our sales & marketing
strategy that we implemented
succeed beyond our expectations
is just fantastic,” he commented.
Owens added agency partners
value and appreciate Oceania
Cruises’ no-direct booking policy.

VA/VX Vegas c’s tick

THE US Dept of Transportation
has given Virgin America a green
light to allow Virgin Australia to
codeshare on its flights between
Los Angeles & Las Vegas (TD Fri),
with effect from 01 Feb.

Bangkok clashes

PEACEFUL demonstrations on
the streets of Bangkok turned
ugly on Sat, escalating to violence
without warning, according to
Thailand-based Destination Asia.

Incidents occurred near the
Government Center & National
Stadium (in downtown Bangkok),
where a small explosive device
was thrown, resulting in
numerous casualties.

The company is urging visitors
to avoid the demonstration sites
and pay close attention to local
news and media reports on the
situation.

“You should exercise caution
if in the vicinity of any large
gathering, be alert and be aware
of your surroundings,” Destination
Asia said in an update yesterday.

Bangkok Suvarnabhumi Airport
and Don Mueang Airport have
been unaffected by the protests.

Popular tourist sites including
The Grand Palace, Wat Pho, Wat
Arun and Chinatown are also
unaffected & remain safe to visit.

= Jetaway Travel

Travel Consultant

Jetaway Travel, a thriving retail travel agency located in Gisborne,
has an opportunity for an avid traveller to develop a career in travel!
You will be able to use your strong people skills to provide exceptional
customer service to Jetaway'’s valued clients while enjoying working
within the friendly and dedicated Jetaway team. Previous agency
experience is desirable though not essential.

Email applications to info@jetawaytravel.com.au
(no agencies please).

DISNEY’S latest animated hit
film Frozen continues to take
the world by storm, so much so
that scenes from the movie are
being brought to life in a hotel.

Quebec City’s Hotel de Glace,
(better known as the Ice Hotel)
in partnership with Walt Disney
Studios has debuted a “Frozen-
inspired” suite at the Canadian
property, created entirely from
sculpted ice and snow.

Dubbed the ‘Frozen Suite’, the
room is modelled after Anna
& Elsa’s bedrooms (pictured),
and features an ice-carved bed,
armchair and bench.

It can be booked until 23 Mar.

LOVE is in the air, literally.

The head of US company ‘Love
Architects’ Kailen Rosenburg
assisted nine single travellers on
a Delta Air Lines flight find their
possible soul mate last week.

Rosenburg collected a brief
profile of willing single pax on
the flight from Minneapolis to
Los Angeles, interviewed them,
and then hooked up matches
(including an Aussie woman),
with her existing clientele.

Sunl ve

HOLIDAYS _,

For The besl Times %L o &fe!

INCLUDING m

RETURN AIRFARES
& BONUS OFFERS!

/~9 )

ON SALE FROM
4)AN -7 FEB

PACKAGES AVAILABLE
ACROSS AUSTRALIA

©® tripadvisor-
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Simplified Tl incentive

TRAVEL Indochina has launched
a modified travel agent incentive
scheme in which rewards will be
easier to achieve.

The program, entitled “8 for 1”
now permits Small Group Journey
bookings to be counted as well as
extending the redemption period.

Agents can now earn a free
Asia journey for themselves by
booking eight passengers before
the end of the year with a total
gross value of $20,000, while
partners or travel companions
can join for 50% of the brochure
price on a twin share basis.

Upon achieving the mark,
agents have a full year from the
point of qualification to redeem
their reward, which includes low
season land and internal air only
from a select group of itineraries.

Countries available to select
from include Vietnam, Cambodia,
Laos, Thailand and China journeys
of 12 days or less and a selection
of multi-country programs.

X

NT operators in Asia

AAT Kings and Great Southern
Rail have joined six Northern
Territory based tourism operators
on a mission to Kuala Lumpur
and Singapore to showcase their
wares to travel agents.

The four-day mission will reach
over 100 key trade representatives
and is supported by Tourism NT
and Tourism Australia.

Choice new members

TRAVELLERS Choice has today
announced the addition of four
new members to its retail travel
network around the country.

The new member shareholders
include BTC Travel in Aveley, WA;
Naracoorte Travel n Cruise in
Naracoorte, SA; and NSW based
agencies Mosman Cruise Centre
in Mosman and Northwest Cruise
& Travel in Windsor.

CEO Christian Hunter said
the businesses will “contribute
positively to our organisation.”

Voyager acquired by UK’s ATPI

VOYAGER Travel Corporation
will continue to operate as
normal after it was handpicked
by UK-based International Travel
Management Group ATPI as its
vehicle for growth in Asia-Pacific
(TD breaking news Fri).

Dubbed “Australia’s largest
independent Travel Management
Company,” Voyager has offices
in Melbourne, Sydney and Perth,
employing 120 staff.

The TMC celebrated 40 years of
operation in 2013, and according
to outgoing chairman Lionel
Krongold, was approached
unexpectedly by ATPI.

With a presence in more than
60 countries globally, ATPI is a
specialist in corporate travel and
corporate events management.

“After an extensive search, ATPI
identified Voyager as the business
within the travel industry that
would best complement its
strategy to grow operations in the

Asia/Pacific region,” he said.

The deal will see md Richard
Savva hold on to his position
with Voyager, while becoming a
shareholder in ATPI.

Chairman & chief executive of
ATPI Graham Ramsay said he was
delighted to have completed the
acquisition of the “prestigious
Australian company.”

Voyager said its clients would
benefit from ATPI’s extensive int’|
presence and its unique technical
and reporting capabilities.

“The shared philosophies of
the two companies are aligned
and have differentiated them
from their competition and will
continue to do so in the future,”
the TMC added.

Krongold Group of Companies
will retain ownership of its six-
year-old globally recognised IT
platform, iVoyager, which will be
made available exclusively to ATPI
in the Australian market.

It’s about a trip for
two being better for you.

Turn bookings into prizes.

Qantas is delighted to invite travel consultants to benefit from our companion offer and turn
your bookings into prizes. Prizes include flights and accommodation where necessary.

Plus your clients can make great savings when they book two or more seats together
in Premium Economy, Business or First Class.

4 day Grandstand tickets to the 2014 - Roar and Snore experiences at Taronga Zoo
Formula 1® Australian Grand Prix « Bledisloe Cup tickets in Sydney

Handa Opera tickets in Sydney « Flight simulator experiences in Sydney*
Year round Qantas Club memberships* « Wallabies vs France tickets in Sydney

Les Miserables tickets in Melbourne « Manon Ballet tickets in Sydney

To enter just book and ticket two or more international Qantas tickets, which contain a “QF” flight number and enter a specific
0Slinto each booking. Then just tell us the three words that define the Spirit of Australia for you. Entries close 24 January 2014.

For more information including entry details and conditions, visit the Qantas Industry Sales Site at gantas.com/agents or speak with your Qantas Account Manager.

N\eanzas

Spirit of Australia

IMPORTANT INFORMATION: *Conditions apply, visit gantas.com/agents. #Flight simulator experience and year round Qantas Club membership do not include accommodation and flights in the prize. Qantas Airways Limited ABN 009 661 901.
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ET 787s to Shanghai

ETHIOPIAN Airlines is set to
add new nonstop 787 Dreamliner
services between Addis Ababa &
Shanghai Pu Dong commencing

24 Mar, the carrier has confirmed.

Air NZ/VA ring in exciting 2014

AIR New Zealand ushered in the
start of 2014 with partner Virgin
Australia at a special celebration
event on Thu in recognition of the
carriers ongoing trans-Tasman
alliance.

Leanne Geraghty, gm Australia
welcomed VA’s attendees from
across its sales, marketing,
Velocity and alliances teams,
congratulating both airlines on
their joint achievements over the
past 12 months.

Virgin Australia’s gm global

Extra Brazil flights

BRAZILIAN skies will welcome
close to 2,000 new flights to
cope with demand for crowds
expected for the FIFA World Cup,
being played over Jun and Jul.

The country’s aviation regulator
approved 1,973 new services,
most of which are domestic, that
will be primarily operated by
TAM, Gol, Avianca and Azul.

Last week, TAM called on the
National Civil Aviation Agency to
authorise 1,000 additional flights
for its own passenger demand.

NATIONAL SALES COORDINATOR

What we're looking for in YOU:

Apply today! (02) 9433 3287

www.hamiltonisland.com.au/careers

sales Shirley Field echoed the
sentiment, noting exciting
opportunities ahead after the
pact was re-authorised for a
further five years.

Pictured here at the event,
building closer ties, from left are
Matt Scott & Nicole McMahon,
VA; Michael Zorbas and Rachael
Menzies, Air NZ; with Cyrus
Sakari, Dwight Harrison and
Jeremy Francis from VA.

Medical tourism $$$

TOURISM Research Australia
figures show over 10,700 visitors
entered the country from abroad
for the 12 months to Sep 2013,
pumping more than $26 million
into the nation’s economy.

The result is more than double
the figure achieved in 2006.

AirAsia back to Japan

JAPAN is back on the radar for
budget carrier AirAsia, founder
Tony Fernandes has confirmed.

The revived operation would
begin in 2015 from Tokyo Haneda.

Hamilton Island Enterprises is looking for a superstar to join their Sydney
based Sales Team. As a National Sales Coordinator you'll be involved in various
administrative activities and projects supporting the Leisure Sales Account
Managers and reporting to the Director of Leisure Sales.

« Business acumen essential - you're pretty switched on

- Intelligence, maturity and INITIATIVE - you don't wait to be told what to do
- An interest in Tourism Sales, both B2C and B2B

- Excellent time management skills - the ability to juggle multiple priorities

4 HAMILTON ISLAND

Budget fares drop

NEWLY released airfare index
data shows the Best Discount
domestic Economy class fares in
Jan are at their lowest level in 20
months, falling to a mark of 55.4.

Cheap seats were the only index
to drop this month, the govt
report shows, sliding 27 points on
last month but only two points
different to Jan last year.

BITRE’s fare index also shows
Business Class fares were at their
highest mark this month (at 84.3),
since Dec 2011.

Full Economy and Restricted
Economy class fares remained
relatively flat compared to
recently passed months.

Turkey uncovered

EXPLORE Worldwide has rolled
out an eight-day tour of Turkey
which includes visits to Istanbul,
Gallipoli, Ephesus and Troy.

The Best of Turkey Highlights is
priced at $750ppts.

Tasty Thai history trip

BATTLE Tours & Historical Travel
has teamed up with former My
Kitchen Rules contestant Captain
David Hopgood to host a nine-day
Thailand Culintary & Anzac Day
Tour, departing on 19 Apr.

Cooking demonstrations, visits
to the Ampawa Floating Market
and Anzac Day at Hellfire Pass
are included, along with temples,
museums & cemetery tours.

Cath Hopgood is co-hosting the
trip- CLICK HERE for more info.

Cape York options up

THREE new dates have been
made available on APT’s 11-day
Cooktown & Cape York itinerary
in reply to exceptional demand,
the tour operator announced.

New dates are scheduled for 15
& 29 Jul and 12 Aug, priced from
$6,995ppts.

APT also has an $800 per couple
discount on select Kimberley 4WD
Adventures booked by 28 Feb.

LSl CATHAY PACIFIC
MARKETING COMMUNICATIONS

MANAGER AUSTRALIA

tourism related industry.
Key Accountabilities
» Management of marketing team

» Social Media environment
Advertising Agency

training
Key Competencies/Skills

experience and skills:

» Exude creativity

advantage

Cathay Pacific Airways Australia is looking for a Marketing
Communications Manager based in Sydney. Reporting directly to the
Sales and Marketing Manager Australia and managing a small team,
you will be responsible for all marketing and promotional activities and
budgets under the direction of our head office in Hong Kong.

The role encompasses marketing campaigns, social media, PR, loyalty,
sponsorships and emergency scenarios.

The role would suit a 2IC already working in marketing for a global
company or someone in an existing marketing role within a travel or

« All campaigns and related activities
» Management of key stakeholders; including Head office HKG, PR &

* Point of contact for Company Emergency & Accident activities &

The successful candidate must possess and display the following

» Exceptional communication skills, with a positive “Can Do” attitude

« Excellent understanding of all social media platforms

« Ability to network both internally and externally

* Be able to build strong external partnerships

* Embrace, manage and successfully deliver change

« Prior management or supervisory experience would be an advantage
« Tertiary qualifications in Marketing or related discipline would be an

» Must have the right to live and work in Australia

Cathay Pacific will offer the successful candidate a competitive salary,
travel benefits and comprehensive medical insurance.

Interested candidates who satisfy the above requirements should send
their CV to: Julie Reid, Sales & Marketing Manager Australia,
Cathay Pacific Airways via email julie_reid@cathaypacific.com

Closing date is Friday 31 January 2014.
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HRG incentive winner

MELBOURNE based HRG
Australia consultant Pia Hays has
been selected as the winner of a
nationwide incentive run late last
year by Cathay Pacific & the Japan
National Tourism Organisation.

The promotion required entrants
to design their ideal Japanese
itinerary, with Hays winning two
return airfares to Japan with CX.

Hays’ winning entry included
visiting temples in Koyasan, a cat
cafe in Okayama and riding an
electric bike on Naoshima Island.

WIN THE GREAT

BEAUTY TICKETS

This week, Travel Daily are
giving five lucky winners the
chance to win a double pass
to the new movie, The Great
Beauty.

Arguably
one of

the most
striking
evocations
of a city
every
filmed,
Paolo Sorrentino’s powerful
tale of hedonism and lost love
is an extraordinary depiction of
contemporary Rome.

See the Great Beauty for a
chance to experience Rome —
details at:
www.thegreatbeauty.com.au

To win, be first person to email
the correct answer to the daily
question below to:

greatbeauty@traveldaily.com.au.

Who is the director of

The Great Beauty?
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Qld recognise tourism

A STATE-WIDE survey conducted
by Tourism & Events Queensland
has found 87% of communities
recognise the importance of the
growth of tourism in the state as
a key pillar of the Newman Govt.

The majority of respondents
agreed festivals and events were
significant drawcards, seeing also
the industry’s economic benefits
to the state and importance of a
strong regional profile.

“More than half of Queensland
residents surveyed also like the
way tourism was developing and
want to see it continue,” Qld
Tourism Minister Jann Stuckey said.

MEANWHILE, TEQ research has
also found 93% of Bundaberg
residents believe tourism played
a “crucial role” in rebuilding
the town’s economy and visitor
profile after the 2013 flood crisis.

AA east-coast cull

A NUMBER of daily nonstop
services to 17 cities across the
US will be shelved by American
Airlines as part of concessions
made to federal regulators in
order to secure approvals for its
recent merger with US Airways.

Direct flights from Washington
Reagan Airport will cease to
Augusta, Detroit, Jacksonville,
Minneapolis, Little Rock, San
Diego and more, as well as
Nassau, Bahamas and Montreal.

Additionally, services from
New York LaGuardia to Atlanta,
Cleveland and Minneapolis will
also be axed.

Grand eco-locomotive

THE Grand Canyon Railway’s
diesel engines will be replaced
with a 1923 steam engine on the
first Sat of every month starting
Apr and running through to Sep.

Operating between Williams,
Arizona to the South Rim of the
Grand Canyon, the service will
see eco-friendly Locomotive No.
4960 make the journey based
on a fuel alternative of waste
vegetable oil from French fries
and chicken wings.

Brochures of the Week

WELCOME to Brochures of the Week, Travel Daily’s Monday feature.
If your firm is releasing a new brochure you'd like to make the industry
aware of, send a brief description summarising its features and
itineraries, including a PDF of the front cover, and contact details to
brochures@traveldaily.com.au.

Travel Indochina - China 2014

Macau, Tibet and Hong Kong feature alongside China
in the new Handmade Holidays guide from Travel
Indochina, with a variety of new itineraries, day tours
¥ and hotels to choose from. New content includes a

A range of multi-day tours in the south to showcase a

¢ different side of the country, along with the addition

- of a variety of boutique hotels. Culinary tours have
been developed for those keen to experience Chinese

FEATURING THET & b

cooking and sample a range of popular tastes and uncover new ones.

= |1 By m Intrepid Travel - Europe & Middle East 2014

ﬁm&’ No corners of Europe are left uncovered in the new
./ | Intrepid Travel guide, highlighted by the inclusion of

= the tiny nation of Andorra, between Spain and France.
F#L':gﬁ?ﬂ @, Expanded ranges of activities aimed at active travellers
- 200 i have also been included in France and Switzerland,

including ziplining, hiking, rafting and cycling. A new
«a walking trip in the French and Swiss Alps is designed

to offer amazing views. Fans of quality food will enjoy

new culinary experiences in Italy that visit Rome, Assisi, Bologna & Venice.

Schoolies.com - Ultimate 2014 Schoolies Package

¥ Exclusive to the school leavers travel company is the
“ first all-inclusive resort to host a new travel package

- designed for Schoolies - the Club Med Bali. The week-
long travel deal from 29 Nov to 06 Dec 2014 offers
return flights, seven nights accom, return airport

" transfers, all food and snacks and much more. The
brochure details the various accommodation offerings
and general facilities at the resort, info for parents and
details on a number of fully coordinated parties exclusively for schoolies.

Skimax - Southern Hemisphere 2014

Fresh off the printers and into agencies from today,
the new ski brochure from Skimax includes details of
resorts in Australia, New Zealand and South America
who will be putting the final touches on another big

: winter season in the year’s middle months. A number
- of Earlybird deals have been released, with free nights
@ accom and free car hire days on offer to early bookers.
* Details on the highlights of each ski region, including
what to see when off the slopes and ski holiday tips are also featured.

mnoiyd Infinity Holidays - Canada 2014/15
{0/ The Flight Centre wholesaler has given its Canada
brochure a major overhaul for 2014, with an extra
12 pages of tours, experiences and accommodation
options now included. Three new sections have been
added, with Yukon & Northern Territories added, while
Niagara Falls has its own section along with Regional

I East Coast. The brochure also features a range of
escorted and independent tours, as well as Eaglerider motorcycle hire.
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AA EXECUTIVE

PREMIUM CLIENT RELATIONSHIP ROLE
APAC - STRATEGIC ACCOUNT MANAGER
SYDNEY - SALARY PACKAGE $ 150K +
Are you an experienced Account Manager with a strong
TMC account management background and want to step up
to a Global Brand where you will be generously rewarded?
This is the role for you. You will enjoy managing the strategic
relationship between both internal stakeholders and 3rd
party clients along with growing revenues, increasing
margins and retaining the business.
Previous client relationship management experience ess.

WINNING = $$
CORPORATE BDM — GLOBAL MARKET
SYDNEY-SALARY PACKAGE OTE $ 120K+
Do you prefer doing business face to face? Like schmoozing
with company MD's instead of pitching travel procurement
managers or board of directors? Then it’s time to take your
strong sales and client relationship skills to this award
winning TMC where you will be rewarded for your efforts.
Effective leads, supporting co-ordinators and a premium
brand name will set you on the road to success.

YOUR CAREER WILL REACH NEW HEIGHTS
CLIENT RELATIONSHIP MANAGER'S
SYD & MEL - SALARY PACKAGE UP TO $90K
As Client Relationship Manager you will be responsible for
managing a portfolio of high profile clients. Key objectives
include growing revenues, increasing margins and retaining
the business. To do this, you will have a thorough
knowledge of corporate travel as well as the professional
communication & negotiation skills to deal with managers at
all levels up to executives.

UNIQUE OPPORTUNITIES!
INDUSTRY BDM — PREMIUM PRODUCT X 3
SYDNEY — MELB - OOL - SALARY PACKAGE $75K+

This fantastic new sales role has a vacancy open with your
name on it. Looking after the Australian market, you will be

self-motivated and utilise your strong negotiation skills to

qualify opportunities and increase sales, growing sales

revenue and build strong ongoing relationships with key

industry personnel. Your friendly personality, presentation
skills & creative ability is required here.

WALK THE HALLS OF POWER
DIRECTOR OF CLIENT RELATIONS — CORP TRAVEL
SYDNEY- GENEROUS SALARY PACKAGE
You will be responsible for providing leadership and
direction to your team of Client Relationship Managers,
driving, developing and managing them to achieve results &
service levels. With your extensive background, you wiill
support and provide assistance strengthening relationships
both internally and externally. This reputable leader within
the corporate sector is well known for offering staff a
supported environment and career progression.

IS MANAGEMENT YOUR FORTE?
CORPORATE CALL CENTRE MANAGER
SYDNEY — GENEROUS SALARY $
This award winning corporate travel Management Company
is looking for an experienced Call Centre Manager with travel
experience to oversee their key operations. Key
responsibilities will include human resources planning,
increasing efficiencies and staff productivity, as well as
profitable growth and financial accountability. Essentially
you will come from a strong travel management background
with leadership and people management skills.

APAC NEVER LOOKED SO GOOD!
CORPORATE TRAVEL PROJECT MANAGER - APAC
SYDNEY- SALARY PACKAGE $ 100K+
The Operation / Project Manager is responsible for running
and delivering operational projects on a global scale
with the objective of growing revenues, increasing margins
and retaining the business. To do this, you will have a
thorough knowledge of corporate travel as well as the

professional communication & negotiation skills to deal with

people at all levels up to Executives.

BORN NEGOTIATE?
SUPPLY RELATIONS MANAGER
SYDNEY — SALARY PACKAGE $80k
Are you a negotiating guru? Enjoy sourcing premium
product? This industry leader requires the skills of an

adaptable Contracting/Product Manager to negotiate hotel
contracts regionally. You will be well organised, have the

ability to source and negotiate rates for key premium

products on a global scale. Excellent industry network and

negotiation skills are a must for this rare opportunity.

that will value and reward your skills. Full training provided

CONTACT OUR NATIONAL TEAM TODAY ON: 02 9231 2825

OR EMAIL YOUR CV TO: executive@aaappointments.com.au

FOR MANY MORE EXECUTIVE VACANCIES VISIT OUR WEBSITE
WwWw.aaappointments.com




