Tourism outpaces

THE Gross Domestic Product
(GDP) for the Australian tourism
sector grew at a faster rate
than the rest of the Australian
economy in 2018/19, according
to a new report compiled by
Tourism Australia Research.

The Australian Tourism Satellite
Account found the tourism
industry contributed $60.8
billion to the national economy,
accounting for 3.1% of the
country’s total GDP.

Domestic tourism continued to
be the largest driver, comprising
71% of the total GDP value during
the 2018/19 period.

The same data also showed that
tourism consumption in Australia
increased by 6.2% to $152 billion,
with the bulk coming from the
transport sector ($44.7 billion),
followed by accommodation and
food ($42.4 billion), shopping and
gifts (518.8 billion), and travel
agency and information centres
accounting for $9.4 billion.

Reservations 02 9260 4300
flyasiana.com

QANTAS has announced the
selection of the Airbus A350-1000
as its preferred aircraft to service
upcoming Project Sunrise routes,
opting against using Boeing’s
777X aircraft.

At this point no orders have
officially been placed, however
the carrier said it would “work
closely” with Airbus to create
a contract for up to 12 aircraft
before the Qantas board makes
its final determination.

In line with the decision, Airbus
has agreed to extend the deadline
to confirm delivery slots from
Feb to Mar, allowing extra time
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for Qantas to broker an industrial
agreement without impacting its
highly anticipated launch date for
Project Sunrise flights in the first
half of 2023.

Qantas CEO Alan Joyce said that
going with the Airbus A350-1000
made the most sense from a
business case perspective.

“The A350 is a fantastic aircraft
and the deal on the table with
Airbus gives us the best possible
combination of commercial
terms, fuel efficiency, operating
cost and customer experience,”
he said.

“This is the right choice for the
Sunrise missions and it also has
the right economics to do other
long-haul routes if we want it to,”
Joyce added.

Qantas is currently negotiating
with its pilots regarding pay to
“close the last remaining gap”
in the carrier’s Project Sunrise
business case.

Travel Daily

on location in
Nawiliwili, USA

Today’s issue of TD is coming
to you courtesy of Norwegian
Cruise Line, which is this week
hosting its 2019 Legends famil
in Hawaii.

NAWILIWILI is the second

last port of call for Pride of
America, with some of the
most tantalising experiences
still to be undertaken for 2019
Legends famil attendees.

Over the next two days, we
will experience a helicopter
tour of Kauai, a rum safari tour,
and a hosted lunch at Gaylords
restaurant.

Guests will also have free time
to explore the island, before
farewell drinks and dinner
aboard the ship, ahead of the
end of the seaborne segment
of the famil.
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CX takes HK for NZ

AIR New Zealand has asked
alliance partner Cathay Pacific
to step in on its Hong Kong-
Auckland service for the majority
of the next three months.

The move is in response to
the ongoing issues NZ has been
experiencing with the Rolls-Royce
engines on its 787-9s.

CX will fly a A350-900 on the
route from 06 Jan to 19 Jan and a
777-300ER between 01 Feb and
28 Mar, while Air NZ will operate
the route itself from 20-31 Jan.

Res open El Al MEL

TRAVELLERS can now make
reservations for El Al Israel
Airlines’ three planned trial Tel
Aviv-Melbourne non-stop flights
operating in the second quarter
of next year.
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Overseas arrivals bOOSt Princess offers more

OVERSEAS visitor arrivals to
Australia increased by 3.1% for
the month of Oct when compared
to the previous corresponding
period, notching 800,800 trips,
according to the latest report
from the Australian Bureau of
Statistics.

The largest single source
market was China, accounting
for 126,100 trips for the month,
closely followed by New Zealand
with 118,300 and United States
in third spot recording 67,600
arrivals.

But not all markets saw gains
in Oct, with dips noted across
the United Kingdom (-2.1%) and
South Korea, which was down 3.2
percentage points.

The same report also showed
that Australian resident returns

helloworld

2 air tickets

TRAVEL

from overseas increased by 0.5%
on the corresponding month last
year, recording 957,700 trips.

New Zealand led the way as
the most popular destination
for Aussies, clocking up 125,900
trips, followed by Indonesia with
121,500, and the United States
with 87,900.

The biggest outbound surge
was for Japan which saw a
whopping 18.2% increase for the
month compared with Oct 2018,
and Indonesia also performed
strongly with an 11.7% jump.

Australian Tourism Industry
Council Executive Director Simon
Westaway welcomed the figures,
but cautioned that the time was
right for the Govt to “establish
the final strategic pillars” of the
long-term national tourism plan.

PRINCESS Cruises has released
its best sale ever, according to
the cruise line, with its Oceans of
Offers, valid through to 12 Mar.

Special offers include the Best
Value fare, a package which
includes premier beverage
package and wi-fi for free for the
first two guests in a stateroom.

WN Boeing payout

EMPLOYEES of Southwest
Airlines (WN) will share in a
US$125m payout in a deal
reached with Boeing to cover
part of what the airline is losing
during to the ongoing grounding
of its 737 MAX aircraft.

According to WN CEO Gary Kelly,
not being able to fly the plane has
cost the airline US$435m through
the first nine months of 2019.
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Marketing Communications Manager

Located — Sydney, NSW

Be responsible for the development and execution of key marketing,
branding and communication activities across the Helloworld Business
Travel (HWBT) and My Travel Group (MTG) networks and the Air Tickets
accounts business. The ideal candidate will have excellent analytical and
organisation skills, with the ability to plan and effectively manage multiple

Product Distribution Manager

Located — Sydney, NSW

As the Product Distribution Manager, you will maximise preferred supplier
contracts to achieve desired product outcomes across the Helloworld
Business Travel network, My Travel Group network and the Air Ticket
accounts business. Key accountabilities include driving preferred sales
growth utilising key distribution levers and capabilities, developing

strategic preferred supplier partnerships, increasing product expertise and
delivering competitive product solutions across the agency networks and

distribution channels.
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Eco influence on rise

ENVIRONMENTAL impact
is becoming an increasingly
important factor when it comes
to consumers’ travel choices,
particularly for younger travellers
and those who travel for business,
a new report by Travelport reveals.

Over half of the millennials
surveyed (53%) said they chose
eco-friendly travel options
(compared to 20% of those
aged 55 and over), while 55% of
business travellers said they factor
in environmental impact when
making travel choices (compared
to 42% of leisure travellers).

The Travelport report predicted
that the eco-friendly travel
movement would continue to
grow over the coming years as
“more of the world wakes up to
the climate crisis”, suggesting
Online Travel Agencies (OTAs)
offer more sustainable options
throughout the shopping and
booking process in order to keep
pace with the environmentally-
conscious trend.
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Aussies prioritise safety

A NEW travel survey conducted
by Nielsen has found that 61%
of Australians claim concerns
around safety affects their desire
to take a holiday.

More specifically, 28% of 18-24
year-olds and 43% of people
aged 25 and older said they’re
travelling less as a result of the
growing “magnification” of
incidences such as acts of terror
and natural disasters.

However, 41% of those who
reported safety concerns said
they continue to travel but
take “extensive precautions”
before setting off on holiday,
with Nielsen revealing that visits
to the Australian Government
Smartraveller website have
increased by 49% since last year,
along with the uptake of travel
insurance, which has grown by
23% in the last five years.

Travellers who prioritise safety
revealed a preference to visit
well-known destinations which

they perceive as being safer,
including the US, Canada, Japan,
Europe, Thailand and Indonesia;
they are also more likely to
consider all-inclusive holidays,
cruises and resorts, and twice as
likely to purchase travel insurance
compared to the general
population.

The survey identified safety-
conscious travellers as mostly
younger people (57% under 45
years-old) who live in capital
cities (60%), with an almost even
split between males and females
(49% and 51% respectively).

Nielsen said the results of its
survey revealed a unique market
which the travel industry can
tap into, describing organised
pre-planned trips, safe travel
destinations and education on
safety precautions as factors that
would appeal to this particular
group of travellers.

Access Smartraveller site here:
www.smartraveller.gov.au.

CLICK to read

Window
1 Seat

AN AIRPORT in Vilnius,
Lithuania has done away with
tinsel and baubles this year, in
favour of decorations that are a
little less traditional and a little
more “edgy”.

In a sharp
safety reminder,
staff fashioned
a Christmas tree .
out of items
that had been
confiscated
during
screening,
including scissors, knives,
lighters - basically stuff you
don’t want on a plane.

“If you don’t want your...
prohibited belongings to
land on our Xmas tree...you’d
better check out the baggage
requirements,” the airport said.
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Cunard 2021/22

CUNARD has announced its
2021 and 2022 collection of
voyages, which includes a full
circumnavigation of the globe
aboard Queen Victoria in 2022,
along with 25 itineraries spanning
from two nights to 112 nights for
the full global sailing.

Flagship Queen Mary 2 will
sail on a Caribbean and South
American adventure in early
2022, starting with a transatlantic
crossing before taking in the
Eastern Caribbean, Brazil,
Uruguay, Argentina and Chile.

Queen Elizabeth will host an
extended season in Alaska from
Jun to Sep 2021, with each
voyage departing from Vancouver
and sailing to destinations like
the UNESCO world heritage site
of Glacier Bay National Park and
the Inside Passage, before the
ship returns to Australia from Nov
2021 to Mar 2022.

Bookings for the new program
open from 18 Dec at www.
cunard.com.

Friday 13th December 2019

Azamara WWF

AZAMARA has expanded its
partnership with the World
Wildlife Fund (WWF) to put
together a collection of six
conservation-themed “People
to Planet” voyages as well as
a series of shore excursions in
South Africa, set to launch in
2020 and early 2021 respectively.

Aussie walking tours

AUSTRALIAN Walking Holidays
has introduced a new six-day
Kangaroo Island Wilderness Trail
walking adventure, as well as a
new nine-day Flinders Ranges
Artist Expedition to its suite of
Australian adventures.

Departing Adelaide on 23
Mar 2020, prices for the 61km
Kangaroo Island Wilderness Trail
start from $2,595pp, while the
nine-day Flinders Ranges walk
starts from $3,395 per person.

The walks are led by artist
Michael Herron and itineraries
are 100% carbon offset.

Northern Lights

Disney dreams for 2020

T B
|

1§
AT AN industry screening
of Disney’s Frozen 2 at EVENT
Cinemas in Sydney on Tue night,
the entertainment conglomerate
announced a number of new
developments for its California
and Florida theme parks in 2020.
On 04 Mar, Mickey and Minnie’s
Runaway Railway ride will open at
Walt Disney World Resort Florida,
featuring “never-been-seen-
before” technology, 2.5D, which
allows guests to experience 3D
animation without 3D glasses.
Rennie’s Ratatouille Adventure
will also open at the Florida theme
park in early 2020, while the
California theme park will get the
Avengers Campus and new parade
“Magic Happens” in mid-2020.
Disney California (pictured) is
currently offering a “four days
for the price of three” deal for

Il

Australian residents only, for
travel between now until Dec 31
2020 with no blackout periods;
the offer is not available on
Disneyland.com or at the gates.
For more information, visit
disneytravelagents.com.au.

Scenic Biz class deal

SCENIC Cruises & Tours is
offering return Business class
flights included in the prices
on Scenic Eclipse voyages to
Antarctica, South Georgia and the
Falkland Islands when bookings
are made by 31 Jan.

Priced for the sailings lead in at
$29,565ppts and include the 20-
day Buenos Aires to Buenos Aires
cruise departing either 20 Nov or
08 Dec in 2020.

For more info, call 138 128.
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— Experience some of the world’s
most beautiful landscapes and the
wonder of the Northern Lights on
this 18-day adventure.
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on cruise portion, speak
to our team for details.

beautiful Coastal Voyage
A night in a glass igloo
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Carnival eyes fly-cruise boost

AMIDST the fanfare of
Carnival Splendor debuting in
the Australian market this week
(TD yesterday), the line’s Senior
Vice President - Global Sales &
Trade Marketing Adolfo Perez
was also in town to talk up what
developments are on the horizon
in the American market.

Speaking to TD on board
Splendor, Perez underscored
the importance of Australia as
a source market for its suite of
products in the United States.

“Obviously the United States
is a huge market for us, it’s our
number one source market,
but our number two market is
Australia by a long way, in fact
our next largest market is only
half of what Australia does for
us,” he said.

Perez also revealed the cruise
line had a number of drivers
coming up to encourage growth

Friday 13th December 2019

in Australia’s emerging fly-cruise
segment.

“We have some great news for
our Australian guests out of the
US, Panorama is launching her
seven-day Mexican Riviera out of
Long Beach, California, which is
perfect for the Australian market
because it’s easy to get to with
just one flight to Los Angeles,”
Perez enthused.

“And then of course we are
launching our very first XL-Class
ship Mardi Gras debuting on 31
Aug - so there is plenty to be
excited about,” he added.

Mardi Gras’ maiden sailing will
depart Copenhagen in Denmark
bound for Southhampton, United
Kingdom, before doing a trans-
Atlantic cruise to New York and
repositioning to Port Canaveral.

Pictured: Carnival Splendor as
she prepares to embark on her
maiden Sydney journey.

TRAVEL SPECIALS

WELCOME to Travel Specials, Travel Daily's Friday feature. If your
firm has released a travel special you'd like to make the industry aware
of, send the details to specials@traveldaily.com.au

India Tours & Travel Specialists is offering savings on its 10-night Sri
Lanka Getaway tour, including accommodation, some meals and more.
Prices are from $3,395ppts & the offer expires 15 Dec. Call 1300 761 980.

Guests can take advantage of value packages at Metro Hotels and
Apartments, including a Sydney Attractions Package at Metro
Apartments on Darling Harbour from $269/night - CLICK HERE.

Save up to 25% at Tropica Island Resort Fiji with its new Summer Lovin’
packages, valid until 31 Mar, including discounted room rates, transfers,
meals and a “romantic beach picnic” - CLICK HERE for more.

When booked by 15 Jan, travellers can save US$500 on Nomadic
Knights’ 14-night “"Roof of India” motorbike tour, which will traverse
some of India’s highest roads. Visit www.nomadicknights.com for more.

Carbon cut per pax

IMPROVEMENTS in airline fuel
efficiency has led to a carbon
emissions reduction of more than
50% per passenger since 1990,
according to a new report from
the International Air Transport
Association (IATA).

The aviation sector has
achieved an annual fuel efficiency
improvement of 2.3% over the
period since 2009, a better than
expected result that has also
been fuelled by improved ground
operational efficiencies.

Despite the reassuring figures,
IATA Director General and CEO
Alexandre de Juniac said the
result was just the start of the
sector’s sustainability push.

“We have even bigger
ambitions, from 2020 we will cap
net emissions and by 2050 we
will cut emissions to half 2005
levels,” he said.

Pitching a new name

GOLF travel company Charlie’s
Golf Tours has rebranded to the
new name of Golf Encounters,
which has also heralded a new
logo and branding collateral.

The New Zealand-based
company hosts golf travel and
tour packages to destinations
such as Asia, Australia, Europe,
the Americas and Africa.

Rewarding milestone

VIKING Cruises has celebrated
the first annual anniversary of
its Rewards by Viking program,
which allocates points to
registered agents based on the
volume of cruise they sell.

Viking Reward points can be
redeemed for a variety of prizes
from the cruise line’s online store.

“In our very first year, we've
seen thousands of savvy agents
join and a staggering range of
items redeemed from our online
store, including Apple Airpods, a
VS Sassoon Keratin Protect salon
performance hair dryer, and a
Navman,” said Viking’s Trade
Marketing Manager Erin Kramer.

Register for the program HERE.

TECHNOLOGY
UPDATE

Today’s Technology Update
is brought to you by
Stuba Pacific

People Drive Tech

Whenl|
talk about
“tech” or
“techin
travel”
things
that come
to mind
are flight
systems,
websites,
servers, scanners, detectors,
storage, image recognition....

Seldom mentioned are the people
and they really matter. |don’t just
mean the variety of geeks that
sitin between you and that tech
you love, but for you to value that
thing, it has to work.

You are the people.

[ love tech, but I'm old enough and
ugly enough to know there are
brighter people who make tech
happen. | listen, strategize, do my
best to make my staff love their
jobas much as possible. For the
other Clevel managersin STUBA,
| ensure they understand the tech
without me boring the crap out

of them.

STUBA, atech driven company,
works to make YOUR job easier
—thatis —travel agents, who use
STUBA. ltsALL tech. Overthe
past 12 years you have told us
you want faster, better priced
and more reliable. Less bells and
whistles, more beige.

So right now its about adding new
suppliers, with more hotels, at
better prices, but no ginsu steak
knives.

Merry Xmas!
Mark Luckey,
Clo, Stuba
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Tramada/AXUS tie up

AUSTRALIAN travel technology
provider Tramada Systems has
announced a partnership that
will allow travel agents to create
customised and branded digital
itineraries through Northstar
Travel Group’s AXUS platform.

The cloud-based tool will
integrate with the tramada
suite of booking and financial
tools, importing bookings and
distributing clients’ itineraries
through a mobile app, custom
web link or PDF, allowing
travellers to engage with their
itineraries in real time.

Tramada Country Manager
Australia and New Zealand Susan
Enners said the partnership
would give tramada users
“another way to differentiate
themselves and provide best-in
class services to their travellers,
while continuing to enjoy all the
benefits of tramada’s workflow
tools and robust business

Join us as we
work together
towards a
sustainable

future.

intelligence”.

AXUS and tramada user, TMC
Spencer Travel Managing Director
Penny Spencer, welcomed the
move to integrate the two
products.

“We had been using AXUS Travel
App enhanced itineraries for
some time before the tramada
integration, and we already
knew that our clients love the
polished, professional, content-
rich itineraries and mobile phone
app,” she said.

“Now with the direct upload
from tramada, all our booking
segments are transferred directly
into the AXUS workspace, which
saves significant consultant effort
and improves data accuracy.”

AXUS is currently the preferred
partner for Consortia including
Virtuoso and Signature Travel
Network, and an number of
other major international travel
brands.
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CORPORATE Travel
Management (CTM) Victoria is
getting into the festive spirit,
supporting Share the Dignity’s It’s
in the Bag Christmas Appeal.

The CTM team packed 15
bags full of everyday luxuries
and personal hygiene essentials
for women and girls who are
experiencing homelessness.

CTM has supported the appeal
for the last three years.

Other groups can support
the appeal by filling a bag -
that’s in good condition - with
pads, tampons, shampoos,
conditioners, roll-on deodorant,
body wash, a toothbrush and
toothpaste, some items that
would make a woman feel special
and a note or Christmas card to
show her someone cares about

e

s the dignity
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her, and drop it off at collection
points at Bunnings stores.

Pictured, CTM'’s Head of
Operations Calvin Wilkinson and
Operational Team Manager Paulo
Fernandes.

Corp travel stressful

WAKING up in a different hotel
bed, working out how to get to
the airport and where to eat
while away from the office are
factors contributing to business
travellers’ stress levels.

A study by YouGov and
NexTravel found more than
one-in-five business travellers
felt their mental health was
being adversely impacted by the
experience with regular travellers
the most stressed.

Bea part of the 2020 Travel
- Daily Sustainability Summit.

- Prospectus available now.
ST 5 .
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ontent produced
collaboration with

isney Parks and
esorts

DISNEY Parks and Resorts
has developed a new website,
dedicated to just travel agents.
The disneytravelagents.com.au
site offers agents the latest news
and updates on Disney Parks and
Resorts globally.

The site provides information on

offers available through suppliers
as well as some great agent
benefits for those planning a visit
to a Disney Park or a stay in a
Disney hotel.

Agents can complete specialised

training modules to ensure
they have the most up-to-date
product knowledge to help you
sell to your clients.

On the website, agents can
opt-in to communications
from Disney Parks and Resorts,
including the bi-monthly ‘Word
of Mouse’ eDM which includes
the chance to win amazing
prizes and be first on the list to
be invited to exclusive Disney

Disneyland Resort offer

A FOUR-DAY ticket to
Disneyland Resort in California
can now be purchased for
the price of a three-day ticket
through participating wholesalers
and suppliers until 31 Mar
next year.

The special offer will enable
more travellers to visit the
park, which this year added
Star Wars: Galaxy’s Edge to
its attractions, along with the

Destinations events.

One such event took place
in Sydney earlier this week
(pictured), with agents attending
a private screening of the highly
anticipated Disney animated
blockbuster, Frozen 2.

Agents were invited to get ‘Lost
in the Woods’ and head ‘Into the
Unknown’ with their favourite
sister (or friend) for a night of
fantastical fun.

Stars Wars attraction

A NEW attraction is set to
open at Disneyland Resort in
California on 17 Jan, with the
ride already entertaining guests
at Walt Disney World Resort in
Florida.

Star Wars: Rise of the
Resistance, blurs the lines

between fantasy and reality,
putting guests in the middle of
a climactic battle between the
First Order and the Resistance.

The ride gives travellers the
feeling of stepping inside a Star
Wars film and is part of Star
Wars: Galaxy’s Edge.

newly reimaginged Pixar Pier
including the Incredicoaster and
the Guardians of the Galaxy -
Mission: BREAKOUT! attraction at
Disney California Adventure Park.

The discounted tickets are valid
for travel anytime between now
and 31 Dec 2020.

For full terms and conditions,
Disney Parks and Resorts advises
agents to contact their preferred
supplier or wholesaler.

The agent resource for all
things %‘n’swep Parks!

Read all the latest Disney Parks & Resorts

news and information, complete specialised
training modules, access incredible travel agent

offers and join our bi-monthly Word of Mouse
eDM where you can WIN amazing prizes.

www.disneytravelagents.com.au

?Bi’snepﬁaks
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Coogee refurb peek

THE multi-million dollar re-
design of Crowne Plaza Sydney
Coogee Beach was revealed
yesterday at a “beach brunch”
hosted by General Manager
Gareth Long, where guests were
given an exclusive hard hat tour
of the property.

The comprehensive re-design
will see the addition of a
purpose-built events centre, 10
new meetings spaces, new event
dining concepts and menus, as
well as a refresh of the guest
rooms, with the first phase of
the refurbishment due to be
completed in Jan (TD 13 Jun).

AN

a Club Med
holiday for two to
Asia or the
Indian

Friday 13th December 2019

Air France-KLM buys

AIR France—KLM Group has
announced the order of an
additional 10 wide-body Airbus
A350-900 aircraft, bringing
its total order number for the
aircraft up to 38.

“It will strengthen our
performance from both an
economic and operational
standpoint, and will help us deliver
on our ambitious sustainability
agenda,” said Air France-KLM
Group CEO Benjamin Smith, also
highlighting the 25% reduction
in fuel consumption the aircraft
offers compared to previous
generation aircraft.

ClubMed ¥
set your sights on 2020

Terms and conditions

There is no doubt that 2020 is going to be biggest year yet! So to help
you have something to look forward to in the new year, Club Med are
giving you the chance to win a stay at the Club Med resort of your choice

in Asia or the Indian Ocean.

The all-inclusive prize includes:

« Five nights for two people in a superior room at the Club Med resort
of your choice in Asia or the Indian Ocean
Gourmet meals and all day snacking
Premium open bar including beer, wine and cocktails
A wide range of included sports & activities

Nightly entertainment

To win, tell us in 50 words or less the most creative way you
will you grow your Club Med business in 2020.
Send your entry to clubmed@traveldaily.com.au

Legends decide to get fishy

=

PRIDE of America arrived in
Kona yesterday for its second and
last call on the Island of Hawaii
for the 2019 Norwegian Cruise
Line Legends famil.

After tendering their way to
shore, the group enjoyed a
morning snorkel with Seaquest
Hawaii, thanks to Hawaii Tourism,
and were incredibly lucky to clap
eyes on a shark and multiple
pods of dolphins from the ship,
in addition to swimming with a
friendly turtle, unfazed by the
attention it was receiving from
the awe-struck agents.

Today, the group arrives at their
penultimate spot, Kauai, where

the ship will stay overnight.

Pictured, the happy group
strikes a memorable pose in front
of Pride of America.

Gangtey welcomed

SMALL Luxury Hotels of the
World (SLH) has announced
Gangtey Lodge as its first member
hotel in the Kingdom of Bhutan.

Located above the Gangtey
(Phobjikha) Valley, the award-
winning lodge “resembles a
traditional farmhouse” and offers
a range of unique activities.

“The hotel’s philosophy to
create amazing experiences that
have a positive impact on their
local communities and enable
travellers to make connections
physically, spiritually and
emotionally is totally in line with
SLH’s vision,” said the company’s
Vice President of the Asia Pacific
region Mark Wong.
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Corporate Travel Team Manager
Mascot, Up to $85k + Super, Ref: 4129PE1

An exciting opportunity has presented itself for an experienced Corporate
Travel Manager to lead a team of experienced Corporate Consultants to
provide superior customer service and meet/exceed their KPI's. In order
to be successful for this role and reap the associated rewards, you will be
experienced and confident when dealing with corporate clients as well
as having experience in motivating and leading teams. Excellent base on
offer, career progression plus monthly bonus, OTE $95K + Super.

For more information please call Paul on
(02) 9119 8744 or click APPLY now.

Corporate Travel Consultant
Perth, Circa $50-65k + Super, Ref: 4138SJ1

We are on the lookout for a great Corporate Travel Consultant to join an
exciting travel management company in their luxurious offices in Perth.
Dealing with SME corporate accounts both domestic and international
bookings | require a candidate with experience across both. Using your
travel industry experience & excellent customer service skills this is the
chance to progress in your travel career. Work in a small team, have a
hands on approach to your work & enjoy a fantastic salary package.

For more information please call Sarah on
(08) 6365 4313 or click APPLY now.

Travel Consultant - Mon-Fri Role!
BNE, $50-55k + Commission, Ref: 2494AW4

Want to provide outstanding customer service to valued customers?
Want to sell HIGH END/LUXURY product & destinations? Want to
earn BIG $$$ ! Then this is the role for you! With the ability to create
customised travel itineraries including flights, accommodation, transfers
and stopovers; you will excel at delivering exceptional customer service!
Work autonomously within a supportive team environment and start
your new challenge in the travel sector! Work Mon-Fri and APPLY NOW!

For more information please call Amanda on
(07) 3123 6107 or click APPLY now.

Team Leader
MEL, Competitive Salary Package, Ref: 3251A01

Are you an experienced Team Leader in retail travel looking for your
next opportunity? Working for a boutique luxury travel agency, you
will be responsible for the day-to-day operations of the agency, as well
as providing exceptional customer service and growing your cliental
base. Work alongside experienced staff, this role provides flexibility
and freedom. Provide your clients with expert destination and product
knowledge. Monday-Friday hours with weekends by appointment only.

For more information please call Ashleigh on
(03) 9988 0616 or click APPLY now.
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From Travel Trade Recruitment

HRISTMAS

Home Based Retail Travel Agent
SYD, Commission Only, Ref: 1243RL1

This is a fantastic role with excellent scope for the right applicants who
are looking for an opportunity essentially to run their own travel desk.
A commissions only role which is a proven success for the growing team
is on offer. With a wide access to systems with dynamic and competative
pricing this will ensure your commissions are maximised to its full
potential. Head Office located in SYD and interstate applications are
welcomed. MUST have a live, active and successful database.

For more information please call Ronny on
(02) 9119 8744 or click APPLY now.

BDM | Sporting Groups Travel
Sydney, High Base + Comms, Ref: 4111AJ1

Take advantage of this exciting opportunity to join a market-leading
company specialising in group sports tours. You will be responsible
for identifying potential clients, driving business and outlining the
fantastic service offering available. My client provides fully tailored
travel packages for schools, clubs and associations, priding themselves
on their product offering and going the extra mile. If you are passionate
about Travel and Sport this is the perfect role for you!

For more information please call Antony on
(02) 9119 8744 or click APPLY now.

Team Leader - Boutique Consultant
BNE, Competitve Salary + Comms, Ref: 4273MT1

Do you want to work in an award winning travel agency, with very
specialised, luxury products? Our client is located in an affluent area
west of Brisbane who are looking for an experienced Team Leader
looking to join their exclusive ranks. Our client offer bespoke and unique
luxury itineraries and products ranging from short breaks to multi city
destinations. Providing exceptional and personalised service to clients
with specialised knowledge through the phone, email and face to face.

For more information please call Mark on
(07) 3123 6107 or click APPLY now.

Corporate Consultant | After Hours
MEL, VIC, Attractive Package, Ref: 0001AB1

Due to continued business growth, my clients are looking for a multi-
skilled Corporate consultant to join the office based After Hours team.
You’ll be working under urgent circumstances so your ability to work
under pressure will put into practice. If you love Corporate travel & have
extensive experience but need flexibility, now’s the time to join this
award winning team. Want to be part of an evolving TMC and work
hours that suit your lifestyle? Contact me ASAP & APPLY NOW!

For more information please call Anisha on
(03) 9988 0616 or click APPLY now.

Find your ideal travel job at www.TravelTradeJobs.com.au
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THE BIGGEST
TRAVEL COMPANY
YOU'VE PROBABLY
NEVER HEARD OF.

Express Travel Group is the largest network of independent travel agents in Australia.
For 30 years we've been working tirelessly behind the scenes to improve backend
efficiencies and boost profitability for our customers. By working with us you get

all the tools and support you need to improve customer satisfaction and grow your
business, all while remaining fiercely independent.

Learn how we can help at etg.travel/joinus
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