
THIS OFFER WILL NOT BE EXTENDED. 
Don’t let these sail away! This offer expires on 3 January, 2020 and will not be extended. 
With our Last Minute Savings your guests can enjoy great value on a selection of worldwide voyages departing in the next few months - 
including Asia, Australia and New Zealand. They will benefit from one-category suite upgrade AND an onboard credit of US$1,000 per 
suite, which can be used for shore excursions, spa treatments, specialty restaurants and more.

FOR MORE INFORMATION OR TO BOOK CONTACT SILVERSEA ON +61 2 9255 0600

All fares, savings, offers, programmes and itineraries are subject to change without notice. Additional restrictions may apply. Silversea reserves the right to correct any errors or 
omissions. Visit www.silversea.com/terms-and-conditions.html for full offer details and complete Terms and Conditions.

LAST CHANCE FOR
LAST MINUTE SAVINGS

ENJOY US$1,000 CREDIT AND
A ONE CATEGORY SUITE UPGRADE

HURRY — OFFER ENDS 3 JANUARY 2020

https://bpgclick.com/td?c=136&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD181219&u=https://www.silversea.com/best-luxury-cruise-deals/last-minute-savings.html
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A UNI THAT KNOWS
SUSTAINABLE 

TOURISM 
MANAGEMENT

GRADUATE DIPLOMA AND MASTERS 
CAIRNS OR ONLINE

FESTIVE SEASON TRADING HOURS

WISHING YOU 
HAPPY HOLIDAYS

24 December - 08:00 - 14:00 
25 December - Closed 
26 December - Closed 

27 December - 08:30 - 18:00 
28 December - Closed 
29 December - Closed  

30 December - 08:30 - 18:00 
31 December - 08:30 - 14:00 

1 January - Closed

+61 2 9255 0600  |  SILVERSEA.COM

Today’s issue of TD
Travel Daily today has seven 

pages of news and photos, a 
front cover page for Silversea, 
plus full pages from: 

• One&Only Dubai
• Travel Trade Recruitment

Network 10’s travel move
MEDIA giant Network 10’s 

new strategic partnership with 
TRAVLR (TD breaking news) is 
being described as an “end-
to-end travel platform and 
ecosystem,” which will leverage 
the 10 audience to help promote 
destinations, packages and 
products across the globe.

The initiative has international 
implications through the 
network’s US ownership by CBS, 
which in turn recently merged 
with Viacom.

TRAVLR Global Commercial 
Director Gordy Bayne said the 
deal would create a “unique way 
for our trade partners to reach 
and engage with 10’s valuable 
under 50s audience”.

Bayne said 10 Travlr would 
showcase destinations on behalf 
of tourist boards, alongside user-
generated content.

“Through the intuitive 10 
Travlr online marketplace or via 

in-segment integration, trade 
partners can promote their 
destinations, airlines, cruise 
lines and hotels across multiple 
platforms, with that younger 10 
tone of voice that travellers love.”

Network 10 CEO, Paul Anderson, 
said 10 Travlr would introduce 
a new travel branded offering 
to audiences and advertisers, 
complementing existing shows.

The new venture will include 
a half hour travel show, 
complemented by specially 
curated travel packages and 
a branded “transactional and 
editorial website”, which is set to 
go live at 10travlr.com.au.

TRAVLR specialises in making 
rich digital content “transactional 
and scalable,” and is the second 
travel platform from Simon and 
Lani te Hennepe, who launched 
The Bali Bible in 2008 which now 
claims a customer network in 
excess of 500,000 along with two 
million followers on social media.

E X C L U S I V E

Silversea savings
SILVERSEA is offering last-

minute savings for bookings 
made before 03 Jan 2020 on 
a selection of its worldwide 
voyages departing in the 
next few months, including 
destinations in Asia, Australia 
and New Zealand.

Guests will be able to enjoy 
a one category suite upgrade 
and onboard credit of US$1,000 
per suite, which can be used for 
shore excursions, spa treatments, 
speciality restaurants and more. 

For more information, see the 
cover page.

One&Only Dubai
ONE&ONLY invites guests to 

experience the wonders of Dubai 
and Arabia at Royal Mirage, its 
luxury beach resort in Dubai. 

The property offers rooms and 
suites across three hotels, The 
Palace, Arabian Court and the 
Residence & Spa, and a beach 
garden villa - see page eight.

SeaLink deal OK
SHAREHOLDERS in SeaLink 

Travel Group (SLK) today approved 
the company’s proposed merger 
with Transit Systems (TD 08 Oct).

An Extraordinary General 
Meeting to vote on the plan 
carried five resolutions which 
will see SeaLink pay up to $698 
million for the Transit Systems 
Group, which is Australia’s largest 
private operator of metropolitan 
bus services.

Transit Systems Group CEO Clint 
Feuerherdt will become CEO of 
SeaLink once the deal is finalised, 
with settlement expected to take 
place sometime next month and 
the owners of Transit Systems 
ending up with about 33% of SLK.
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airvanuatu.com/agents

Sale
Japan

Do not miss out

Book now

Follow your heart.  
It’s the best compass there is.
Test your knowledge and become a Gold Specialist for the 
chance to fill your heart on the ultimate Ireland famil

Register now

Wel-Travel owes $1.7m
COLLAPSED inbound operator 

Wel-Travel Australia (TD 02 Dec) 
owes its staff and suppliers over 
$1.7 million, according to a newly 
released report to creditors.

The company’s liquidator, Kim 
Wallman from HLB Mann Judd 
Insolvency WA, has issued a 
“summary of affairs” for the failed 
business, which was placed into 
administration by its Director, 
Edwin Kwan, two weeks ago.

 Priority creditors include nine 
employees, collectively owed 
$175,000 in holiday pay, long 
service leave and superannuation.

The Australian Taxation Office is 
also owed about $27,000 in PAYG 
and BAS payments.

Key supplier creditors include 
AAT Kings, owed about $10,000; 
coach operator ATG Downunder 
which is owed almost $75,000; 
Brunel Chauffeur Drive which has 
a debt of $16,600; and Rottnest 
Express, owed $10,400.

A host of accommodation 
providers are also out of pocket, 
including Travelodge Sydney, 
owed $16,000; $11,000 owed 
to Hamilton Island Enterprises; 
Perth’s Hotel Ibis which is 

owed more than $15,000; 
Ibis Melbourne Hotel and 
Apartments, with a debt of 
$16,700; and Mercure Hotel 
Perth, owed $15,000.

Other impacted suppliers 
include attractions such as Sydney 
Aquarium, Sydney Opera House, 
Sea World, Quicksilver Cruises 
and Phillip Island Nature Parks, 
as well as restaurants and cafes 
across the country.

Wel-Travel’s accounts detail 
about $208,000 it is owed by 
various customers, many of 
them Indian travel agencies and 
ironically including Cox & Kings 
Limited, which is itself now under 
administration.

Most of these debts have been 
assessed as “not realisable,” 
presumably because they relate 
to bills for future travel.

Australia and Beyond Holidays, 
co-founded by former Qantas 
Holidays CEO Simon Bernardi, 
has stepped in to take over 
all forward unpaid Wel-Travel 
bookings (TD 12 Dec), as well 
as recruiting Wel-Travel’s Lisa 
Hrastovec as its new Senior 
Executive, Sales & Marketing.

DMS Connect 20th
DMS Destination Marketing 

Services’ DMS Connect annual 
showcase in Feb will be the 
event’s 20th anniversary.

DMS Connect aims to provide 
“an educational platform for the 
outbound travel sector”, based on 
what’s new and trending in the 
global events arena.

Held in Sydney, Melbourne and 
Auckland, next year’s roadshow 
will deliver content on Spain by 
another konzept, Switzerland via 
DestinAlp and more.

Gone in 60 days?
CASH-STRAPPED Hong 

Kong Airlines had seven planes 
impounded yesterday, ordered by 
Airport Authority Hong Kong due 
to outstanding payments.

The planes were seized in 
accordance to a Airport Authority 
Ordinance and could be sold if 
debts are not paid within 60 days.

South China Morning Post 
reported the airline could owe 
as much as HK$17.2m in unpaid 
airport fees, with HX just last 
week convincing the Air Transport 
Licensing Authority not to revoke 
its airline permit (TD 09 Dec).

Jayride raises $5m
JAYRIDE today confirmed the 

successful completion of its $5 
million capital raising (TD 14 Nov). 

Rod Bishop, MD of the airport 
transfer marketplace, said the 
funds raised would be deployed 
into new technology “to enhance 
the traveller experience, so that 
travellers keep coming back time 
and time again”.

Oceania Rewards
OCEANIA Cruises has launched 

a new “Oceania Rewards” 
program for its trade partners.

The scheme rewards retail 
agents who make Oceania 
bookings with points which can 
be redeemed for Amazon and 
Coles gift cards.

A launch offer is giving 
participating consultants 15 
points - the equivalent of 
$15 - just for signing up - see 
oceaniarewards.com.au.

Excite market out
TIM Bowrey, Head of Marketing 

at Excite Holidays, is leaving the 
company this week.

Bowrey told TD he is taking a new 
role outside the travel industry.
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PERTH

SHANGHAI
NONSTOP SEASONAL SERVICE 

BEGINS 15 JANUARY 2020

Advertising 
Coordinator
Macquarie Park, Sydney

The Business Publishing Group is looking for  
the services of a proactive Advertising Coordinator  

to work across our industry leading titles.

This is a full-time role working within our sales and 
marketing team. Key responsibilities will be the 

development and production of our publications, liaising 
with clients on quotes and advertising coordination as 

well as assisting with promotional activities.

We are looking for someone who has strong attention  
to detail, is organised, a team player and excels  

at customer service. Experience with Adobe InDesign  
and Microsoft Office suite is highly desirable.

If this sounds like you apply to  
jobs@traveldaily.com.au today.

6 nights ex Kasane from $3,750
29 February - 06 March 2020

Travel Agents can join this special group & 
SAVE 50% off the land package. 

PLUS your travelling partner can SAVE 15%. 
Prices: Agent Was $3,750 Now $1,875 . 

Conditions apply.

TRAVEL AGENTS 
SAVE 50%

BOTSWANA PHOTOGRAPHIC SAFARI

For details CLICK HERE 
or contact The Africa Safari Co 1800 659 279

ACS set to launch in NZ
THE AFTA Chargeback Scheme 

(ACS) may cross the Tasman in 
2020, with the Travel Agents 
Association of New Zealand 
(TAANZ) confirming intentions to 
launch a pilot program at some 
stage in the new year.

In a year-end message to 
members this week, TAANZ CEO 
Andrew Olsen highlighted the 
ongoing potential to mitigate risk 
for travel industry players.

“I’m buoyed by the work 
AFTA’s ACS is doing...through the 
scheme, TAAANZ is bringing you 
current and correct information 
on supplier risk,” he said.

“In doing so we are giving 
you information that has not 
previously been available to 
you, helping you assess risk to 
protect your business and your 
customer,” Olsen added.

He confirmed that work had 
been under way for some 
time to get the scheme up and 
running in NZ, with TAANZ set 
to pull together stakeholders in 
early 2020 to examine payment 
partner options available there.

ACS enables participating agents 
to protect themselves against 
credit card chargebacks in the 
event of supplier failure.

Cebu joins IATA
PHILIPPINE carrier Cebu Pacific 

has joined the International Air 
Transportation Association (IATA), 
becoming its largest Philippine 
member, comprising 44% of total 
domestic passenger volume and 
46% of total domestic cargo. 

Vice President for Asia Pacific 
Conrad Clifford said IATA would 
work with Cebu Pacific to “shape 
industry standards” and “best 
practices and policies” for the 
“safe, efficient and sustainable 
growth of aviation in the 
Philippines and Asia”. 

CHRISTMAS is a sweet time, 
but it got even sweeter for 
some lucky travellers this year 
thanks to Booking.com.

The company has created 
The Candy Cane House, 
located in the vibrant London 
neighbourhood of Soho, 
completely decked out in candy, 
gingerbread and sugary treats.

Unfortunately, following stays 
today and tomorrow, the house 
is no longer available to book - 
bah humbug!

Window
Seat

Khayat sentences
THE brothers behind a failed 

plot to plant a bomb on an Etihad 
Airways flight from Sydney to Abu 
Dhabi (TD 31 Jul 2017) will spend 
at least 27 years in jail.

Khaled and Mahmoud Khayat 
were sentenced to 40 and 36 
years in prison, with non-parole 
periods of 30 and 27 years 
respectively for their attempt 
to smuggle the bomb through 
Sydney Airport in a bag belonging 
to their younger brother Amer, 
who was not involved in the plot. 

Khaled aborted the planned 
attack after authorities asked 
Amer to repack his luggage due 
to weight allowances.

Tamworth BNE flts
QANTASLINK will debut a new 

non-stop Tamworth-Brisbane from 
29 Mar.

The carrier will operate six 
weekly flights on a 74-seat Q400 
turboprop aircraft, creating 
opportunities to boost tourism in 
the New England city.

It will also provide Tamworth 
residents more one-stop 
connections into Queensland and 
links to Qantas’s int’l network.

Tamworth Regional Council 
Mayor Col Murray said the flights 
would deliver Queenslanders new 
opportunities to explore business 
and leisure in the area.

“We are excited to see the 
economic benefits that this 
increased connectivity will 
provide,” he said.

To mark the launch of the new 
route, QantasLink is offering 
special rates of $129 one-way for 
select travel dates between 29 
Mar & 25 Oct, booked by 24 Dec.
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US most expensive
THE United States has been 

named as the most expensive 
country for medical-related 
claims, according to research 
from Southern Cross Travel 
Insurance.

The company based its research 
on claims made by Australian 
travellers over a 12-month 
period and found Canada to 
be the second-most expensive 
country to claim in, followed by 
Peru, which is also the site of the 
largest individual claim made - 
$187,000 from a customer who 
fell while hiking in Machu Picchu.

Greece came in at number 
four, followed by Indonesia, New 
Zealand, Thailand, Japan, Cyprus 
and Spain.

Lux Esc China app
LUXURY Escapes has expanded 

into China with the launch of 
YIDU Travel, a luxury travel 
booking application for the 
Chinese market.

Live from this week on the 
WeChat app, YIDU is a joint 
venture between Luxury Escapes 
and Zanadu, with Chinese 
customers now able to access 
accom packages and cruises.

Crossley St hotel
AUSTRALIAN boutique hotel 

collection Lancemore will open 
the Lancemore Crossley St in 
Melbourne in early 2020, offering 
113 rooms.

We wish you a merry Xmas!

‘TIS the season to be jolly, and 
the travel trade is heeding the 
call, with a number of businesses 
sending in some of their best 
Xmas party snaps (TD yesterday).

Top, South African Airways 
agents were called on to wear a 
Christmas hat to their Christmas 
party on 03 Dec, with the team 
responding in resolute fashion.

Middle, The Walshe Group gets 

into the spirit with some candy 
canes from its Christmas party at 
Hotel Swissotel Sydney.

Left, The Travel Corporation’s 
Western Australia team hangs 
on for dear life at their Christmas 
party!

Did you get a good snap at your 
celebrations? E-mail to xmas@
traveldaily.com.au to be in the 
running for a double movie pass.

Race to the bottom
CARNIVAL Corporation 

has joined the Getting to 
Zero Coalition, an alliance of 
organisations committed to 
accelerating the decarbonisation 
of the shipping industry.

Carnival is the first in the cruise 
sector to join the union, which 
currently numbers over 80.

The coalition’s goal aligns 
with the International Maritime 
Organization’s to reduce 
greenhouse gas emissions from 
shipping by at least 50% by 2050.
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ACCREDITATION PARTNERS

NCL says mahalo to Hawaii

NORWEGIAN Cruise Line’s 
(NCL) 2019 Legends famil in 
Hawaii came to an end earlier 
this week, with the group 
disembarking Pride of America 
in Honolulu for two days on the 
island of Oahu.

The final days of the trip 
saw the agents stay at Waikiki 
Beachcomber by Outrigger, in 
addition to touring Outrigger 
Reef Waikiki Beach Resort, and a 
farewell dinner and drinks at the 
Royal Hawaiian - which lays claim 
to being the second hotel ever 
built in the state.

They also visited the Ala Moana 
Center and the International 
Market Place shopping malls and 

Kualoa Private Nature Reserve, 
where they took a private movie 
site tour and lunch at Kualoa 
Ranch, followed by a visit to 
Secret Beach.

The group is pictured exploring 
one of the filming locations of 
Jurassic Park, while inset, some of 
the gang during their visit to The 
Royal Hawaiian.

Princess tweaks ‘21
PRINCESS Cruises has cancelled 

a previously planned Papua New 
Guinea voyage aboard Sapphire 
Princess in late Apr 2021, with 
the voyage amended to become a 
10-day Queensland voyage sailing 
roundtrip from Sydney.

Deployment changes will also 
see new dates for the May 2021 
Sapphire Princess Asia & Australia 
itineraries.

MEANWHILE Princess has also 
released details of its remaining 
2021 Japan sailings, with the 
season to feature spring flowers 
cruises and festival cruises.

Diamond Princess will sail on the 
cruise line’s longest Japan season 
to date, from Mar to Dec in 2021, 
on sale today.

The cruise line also has a 
new Local Connections shore 
excursions program in Japan and 
during the season will call into five 
new ports: Ube, Hitachinaka (for 
Nikko), Shimonoseki, Omaezaki 
and Jeju.

France update
DFAT has warned large-scale 

strike action is set to continue 
across France and may extend 
over the Christmas/New Year 
holiday season.

“Travellers should expect 
ongoing and significant 
disruptions to public transport, 
train, air and other public 
services”, the update read.

Smartraveller has not changed 
its level of advice, with visitors 
urged to exercise a high degree of 
caution overall in France.

Coral, Aus Geo deal
CORAL Expeditions and the 

Australian Geographic Society 
have grown their partnership, 
with four new expeditions across 
2020 and 2021.

The first new addition, a 13-night 
Battles and Beaches: 75th 
Anniversary of WWII, exploring 
the Solomon Islands, Vanuatu & 
Bougainville will sail on 23 Oct.
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THE LAST ELEPHANTS  

This week Travel Daily and Swagman 
Tours is giving a lucky reader the chance 
to win a copy of The Last Elephants coffee 
table book. Perfect for your agency or a 
great Christmas present.

The Last Elephants – is the name 
prophetic? We hope not, but the signs 
are worrying.This book is a narrative and 
photographic backup to the Africa-wide 
Great Elephant Census of 2016. Each 
chapter has been written by different 
elephant experts from Africa and beyond 
reflecting the range of views regarding 
the future prospects of these majestic 
creatures. Close on two years in the 
making, this book has a forward written by 
HRH Prince William, Duke of Cambridge.

To win, the person who answers the 4 
daily questions correctly and has the 
most creative response to the final 
question will win. Send your answers to
lastelephants@traveldaily.com.au

Hint:  Answers can be found in the new 
Swagman Africa 2020/21 brochure or             
on the Swagman website. 

For which 4 cities have we got 
Suggested Stopover programmes?

Join us as we 
work together 
towards a 
sustainable 
future.

Be a part of the 
2020 Travel Daily 
Sustainability Summit.

Prospectus available now.

CLICK HERE
22 April 2020

StayWell openings
STAYWELL has recently opened 

a Park Regis and Leisure Inn in Da 
Nang, Vietnam.

Located in the Cocobay 
entertainment and hospitality 
complex, both hotels offer access 
to a private beach, equipped with 
watersport facilities.

The two properties are the 
largest to ever be opened under 
their respective brands.

Sea World Helis
SEA World Helicopters has 

opened its new terminal, which 
includes an updated check-in and 
reception area, new helipads and 
a larger hangar.

Located next to the Sea 
World Cruises terminal, Village 
Roadshow Theme Parks Chief 
Operating Officer Bikash 
Randhawa said the company was 
proud to welcome the terminal.

“We have worked closely with 
all involved to ensure this is one 
of the most advanced facilities 
in the world while also offering 
comfort and style for our guests.”

Hol Inn Express Mel
THE Holiday Inn Express 

brand is set to make its debut 
in Melbourne, with Holiday Inn 
Express Melbourne Southbank to 
open later this month. 

The 345-room Holiday Inn 
Express Melbourne Southbank 
will join the Sydney, Brisbane, 
Adelaide and Newcastle locations, 
with two more under the brand 
due in the first half of 2020.

Ireland welcomes 
ILTM team growth

LYNNE Ireland from Inspired 
Luxury says she’s “absolutely 
thrilled” at the appointment of 
Steve McLaughlin, which expands 
the representation of Int’l Luxury 
Travel Market (ILTM) in Australia 
(TD 11 Dec).

Ireland has been working with 
ILTM for the last eight years and 
continues to do so, focusing on 
the luxury travel buyer segment.

McLaughlin’s new role will see 
him promote ILTM to suppliers 
including luxury cruises, hotels 
and other products.

Trafalgar cleans up!

MEMBERS of the Trafalgar 
team cleaned up the waters of 
Lavender Bay in Sydney yesterday 
with Sydney by Kayak (pictured).

The initiative saw workers 
use a portion of their two paid 
volunteer days that employees 
of the brand, along with those 
its sister The Travel Corporation 
brands receive.

This move forms part of the 
brand’s JoinTrafalgar commitment 
to have a positive impact on 
the people and communities 
they visit, and protect wildlife 

and marine life, with the team 
overwhelmed by the amount of 
plastics found, together collecting 
almost 14 kilograms of trash.

“It was devastating to see the 
amount of garbage and plastics 
in the water and washed up on 
the sand, in what seemed like a 
pristine bay from a distance,” said 
Trafalgar’s Vera Straubinger.

“It was truly rewarding seeing 
the impact our small group could 
make in just a few hours and also 
affirming that there’s so much 
more to be done.”
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There is no doubt that 2020 is going to be biggest year yet! So to help 
you have something to look forward to in the new year, Club Med are 
giving you the chance to win a stay at the Club Med resort of your choice 
in Asia or the Indian Ocean.

The all-inclusive prize includes:
• Five nights for two people in a superior room at the Club Med resort 

of your choice in Asia or the Indian Ocean
• Gourmet meals and all day snacking
• Premium open bar including beer, wine and cocktails
• A wide range of included sports & activities
• Nightly entertainment

To win, tell us in 50 words or less the most creative way you 
will you grow your Club Med business in 2020. 
Send your entry to clubmed@traveldaily.com.au

set your sights on 2020 

WIN!
a Club Med 

holiday for two to 
Asia or the 

Indian 
Ocean

Te
rm

s 
an

d 
co

nd
iti

on
s

business events news

EDITORIAL
Editor in Chief and Publisher – Bruce Piper 
Editor – Jasmine Hanna 
Contributors – Adam Bishop, Sarah Fairburn, 
Nicholas O’Donoghue, Myles Stedman, Janie 
Medbury, Jenny Piper, Christian Schweitzer
info@traveldaily.com.au

ADVERTISING AND MARKETING
Sean Harrigan, Hoda Alzubaidi and 
Lisa Martin
advertising@traveldaily.com.au

BUSINESS MANAGER
Jenny Piper 
accounts@traveldaily.com.au

www.traveldaily.com.au

Travel Daily is part of the Business 
Publishing Group family of 
publications.

Produced each weekday since 
1994, Travel Daily is Australia’s 
leading travel industry publication. Travel Daily is a publication of TDaily Pty Ltd ABN 34 108 508 765. All content fully protected by copyright. Please obtain written permission to reproduce any material. While every care has been taken in the preparation of Travel 

Daily no liability can be accepted for errors or omissions. Information is published in good faith to stimulate independent investigation of the matters canvassed. Responsibility for editorial comment is taken by Bruce Piper.

Suite 1, Level 2, 64 Talavera Rd  
Macquarie Park NSW 2113 Australia
PO Box 1010 Epping NSW 1710 Australia
Tel: 1300 799 220 (+61 2 8007 6760)

Travel Daily operates by paid subscription 
to people within the travel industry -  sign 
up at www.traveldaily.com.au.

ACCOMMODATION
WELCOME to Accommodation Updates, Travel Daily’s Wed feature. 
If your property has undergone some recent changes you would like 
to make the industry aware of, send a brief description with an image 
to accomupdates@traveldaily.com.au.

International hospitality group sbe has 
launched EllaMia, its second luxury coffee 
concept, at Mondrian Doha in Qatar. The 
venue offers a wide range of artisan coffee 
blends, teas, homemade sodas, green 
juices and smoothies, as well as pastries 

and “light bites”. EllaMia will be open from 7.00am until midnight 
every day of the week, and is expected to open in more than 20 
international locations by 2021. 

Poppy’s on the Lagoon resort in Port Vila, 
Vanuatu has opened the Leaf China 
Restaurant, which will be an add-on to the 
existing Leaf Restaurant. The Tastes of 
China extension will offer guests traditional 
Chinese cuisine made from local organic 

produce in addition to the restaurant’s usual a la carte menu. The Tastes 
of China is open for lunch and dinner.

Guests staying at Ramada Suites By 
Wyndham Kuala Lumpur can now sample 
the new menu at the property’s ground-
floor restaurant, Hugo’s KL. The restaurant 
features a mix of classic Western and 
Malaysian dishes, including gourmet 

burgers made with premium Australian beef, vegetarian options, a 
range of spicy and seafood selections, and a kids’ menu. The drinks list 
has also been updated with new French, Italian, and Australian wines, as 
well as new gin and tonics. 

Accor Boxing sale
ACCOR will offer guests savings 

of up to 25% at more than 120 
properties across Australia, New 
Zealand and Hawaii as part of its 
Boxing Day sale, including Mantra 
in the Village in Port Douglas 
from $99 per night.

Applies to bookings made for 
2020 between 26-31 Dec. 

Swiss-Bel Malaysia
SWISS-BELHOTEL International 

has announced it will launch its 
first hotel in Malaysia, Swiss-
Belhotel Kuantan, in the first 
quarter of 2020. 

The 27-storey, four-star property 
will form part of Kuantan 
Waterfront Resort City in Tanjung 
Lumpur on the west coast of 
Peninsular Malaysia, and will 
feature 366 rooms and suites. 

Agoda NYE study
AUSTRALIANS are opting to stay 

closer to home this New Year’s 
Eve, according to data from Agoda.
com, which names Melbourne as 
the top destination for ringing in 
the new year, knocking Bali from 
the top spot to number two. 

Aussies are also set to flock 
to Sydney, which continues to 
hold third place for the third 
consecutive year, as well as Perth 
(#6), the Gold Coast (#7), and 
Brisbane (#8) for the end-of-year 
countdown.

Those who want to experience 
the excitement overseas will head 
to Tokyo, which is now the fourth 
most popular NYE destination for 
Australians, down from #2.

Powerhouse design
THE design for the Powerhouse 

Museum, which will be relocated 
to Parramatta in Western Sydney 
(TD 10 Apr) has been revealed, 
with Moreau Kusunoki as lead 
design architect and Genton as 
local design architect.

The team was selected 
following an international design 
competition, with more than 74 
entries from 20 countries. 

Visit TD Facebook for images.  
Blue Mtns efforts

BLUE Mountains tourism 
businesses, including Scenic 
World, Carrington Hotel and 
more, will donate funds from 
sales made this weekend to Rural 
Fire Service Brigades that have 
been fighting fires in the Blue 
Mountains region since Nov, in a 
show of appreciation and to also 
aid ongoing efforts. 

For more info, CLICK HERE.

VA Mexico tick
THE International Air Services 

Commission (IASC) has approved 
an application by Virgin Australia 
relating to the Australia-USA 
route, with a variation permitting 
VA to provide code share services 
with Aeromexico.

G Adventures Sale
G ADVENTURES’ Great 

Adventure Sale will offer up to 
25% off tours.

With the sale running from 25 
Dec to 31 Jan, customers can 
save on more than 350 itineraries 
which depart before 31 Oct.

Over 120 of the trips feature a 
discount of 20% or more.
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