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O CE A N CRUISES
New Ocean Brochure Out Now
VIEW HER E

WIN A

VIKING
OCEAN CRUISE

WIN A TRIP FOR 2
TO PARIS
Incentive period: 04 March – 30 June 2019
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Viking Oceans brox
VIKING Cruises is highlighting
its 2020-21 Ocean Cruises
brochure, out now.
Three brochure boxes will
feature a “golden ticket”, entitling
the finder to a 15-day Far East
Discovery cruise.
See the cover page for details.

WIN
$1,000
Sign-up
by 30
June
or submit an enquiry.
T&C's apply

More QF Channel GDS impact
E X C L U S I V E
TRAVEL agencies which sign
up for the new Qantas Channel
(TD 07 Feb) are expected to bear
a further impact to their bottom
line, with confirmation that QF
segments will not count towards
contracted GDS targets.
The controversial changes are
set to roll out from 01 Aug, with
the carrier ramping up pressure
on agencies to sign the new
Qantas Channel agreement.
However when they do so they
automatically receive notification
from their GDS that they must
sign a new deal which means no
segment rebates are payable on
Qantas sectors (TD 06 Jun).
A number of agents have
contacted Travel Daily to
highlight that the revised GDS
agreement also means that QF
segments will be “ineligible for
volume calculations,” according
to the Amadeus amendment.
“De facto, this extends our

current contract with Amadeus
by another year or more,” one
furious agent told TD.
“There goes our sign-on bonus,”
the incensed owner added.
Last week Qantas Executive
Manager, Sales & Distribution,
Igor Kwiakowski claimed the
carrier was seeing “a lot of
positive momentum from the
trade,” citing benefits such
as access to a wider range of
public and private fares along
with “dynamic and personalised
offers” - not to mention avoiding
the new $17.50 Channel Fee.

Albatross additions
ALBATROSS Tours’ new 2020
Europe & UK Small Group Touring
brochure will be available in Aug.
Two of the routes on offer will
be a 10-day tour from Brussels to
Amsterdam, and an 11-day tour
from Amsterdam to Frankfurt.
See page nine for details.

EUROPE
DEALS
HOTTER
THAN
SUMMER

Today’s issue of TD

Travel Daily today has eight
pages of news, a front cover
wrap for Viking Cruises, a
photo page for Globus family
of brands plus full pages from:
• Albatross Tours
• Travel Trade Recruitment
• Tempo Holidays product page

Jordan and Oman

22 DAYS | ALL INCLUSIVE |
DEPARTS 13 OCT 2019 | from $14,450

WORLDWIDE
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15%
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OFF
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MORE INFO
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Triple Qantas Points+
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Plus you could WIN~ an Ultimate Qantas Experience.
Book by 21 June for travel by 30 August.
Learn more

+Offer ends 21 June 2019. You must be a Qantas Business Rewards member to earn Qantas points for business.
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SOO competition
THE second game in this year’s
NRL State of Origin competition
will be played in Perth this
weekend, with Travel Daily
readers in the running to win a
jersey over the three-game series
courtesy of TMS Talent.
The
reader
who is
closest
to the
correct
answers
to questions across the matches
will take out the prize.
The round two questions are:
1. Who do you think will score the
first try in Game 2?
2. How many field goals will be
kicked during Game 2?
3. What will the final score be at
the end of Game 2?
Send your answers through
to soocomp@traveldaily.com.au
prior to kick off time which is
7.50pm AEST (5.50pm AWST
time) on Sun 23 Jun.

Int’l visitor spend spikes
AUSTRALIA saw a spike of 5%
in international visitor spend
for the year ending Mar 2019,
according to the latest Int’l Visitor
Survey released by Tourism
Research Australia.
The report showed spend rose
to $44.3 billion for the 12-month
period, while visitor numbers
also saw an increase of 3% to 8.5
million people during the period.
China remains Australia’s
leading tourism market with
numbers increasing by 3% to 1.3
million visitors, while trip spend
for Chinese tourists increased by
10% to reach $12 billion.
New Zealand also performed
well during the period, increasing
by 2% to reach 1.3 million visitors,
as well as a 2% bump in spend to
$2.6 billion.
India continues its love affair
with Australia, with the market
showing strong growth and
recording a visitor number bump
of 15% to 343,000, while trip

Exclusive
deals on
sale now!

Discover Outback Queensland and win TRIP$*
*Conditions apply

Drama.

spend jumped by 12% to reach a
record $1.7 billion.
“India continues to demonstrate
why it is a crucial market for
Australia with double-digit
growth in both visitation and
visitor spend, now making it our
fastest growing market,” said
Australia’s Minister for Tourism
Simon Birmingham.
“With its emerging middle class,
proximity to Australia, improving
air access and increasingly
competitive airfares, there is
definitely further opportunity
to expand South and South East
Asia’s tourism potential”.
While the latest numbers
delivered largely good news for
Aussie tourism, the UK market
saw a downturn of 4% to 673,000
visitors and a 5% drop in spend.

Discover Wales
TEMPO Holidays is today urging
TD readers to discover Wales,
spotlighting the British nation
with a special Product Profile in
today’s edition.
The destination is replete with
nature, beaches and adventure for more, see the back page.

Book London Now
Edwardian Hotels Luxury

TAAP
so Easy

Harrowell farewell
AN “UNOFFICIAL farewell” for
long-time Emirates executive Tim
Harrowell is set to take place next
week in Sydney.
Harrowell, who left EK earlier
this year after a restructure (TD
03 Apr) was NSW/ACT Regional
Manager, having been with the
airline since Jan 2000.
Attendance at the event next
Tue 25 Jun costs $50 per person
for cocktails and canapes 5-7pm
at the CBD Hotel 75 York Street
Sydney, with a cash bar available
thereafter.
Space is limited, with regos via
World Corporate Travel - for more
information, CLICK HERE.

Win $1,000 worth
of Travel Points

ENJOY TODAY

www.expedia.com.au/taap
telephone 1800 726 618
email expedia-au@
discovertheworld.com.au

Booked.
Own the traveler journey

GET FREE GUIDE
Travel Daily
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Brave the cold and
celebrate Christmas in
Eastern Europe in June
issue of travelBulletin.

CLICK to read
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QF Dreamliner AKL
QANTAS will operate its Boeing
787-9 Dreamliner between
Sydney and Auckland, from 04
Dec until 28 Mar 2020.
A special sale for seats in the
aircraft’s updated Premium
Economy class starts from $299
one-way on QF 141 and QF 144.

SeaLink flags profit boost
SEALINK Travel Group this
morning advised it anticipates
that its net profit after tax for
the 2019 financial year will
be between $22m and $24m,
despite softer than expected
trading conditions in both the
Sydney and Perth markets.
The company said it believed
business had been impacted
by “slower growth in inbound
international tourism,” along
with a subdued overall domestic
travel market due to uncertainty
following last month’s Federal
Election.
SeaLink confirmed the outcome

Vale Gary Allomes
If ever a centre knows how to
ƐƚĂŐĞĂĨĞƐƟǀĂů͕ŝƚ͛ƐDĂĐĂŽ͘
&ŽƌϭϮŵŽŶƚŚƐ͕ƚŚĞĨŽƌŵĞƌ
WŽƌƚƵŐƵĞƐĞĞŶĐůĂǀĞŚĂƐŵƵĐŚ
ƚŽĐĞůĞďƌĂƚĞĂƐDĂĐĂŽ
commemorates the 20th
ĂŶŶŝǀĞƌƐĂƌǇĂƐĂ^ƉĞĐŝĂů
ĚŵŝŶŝƐƚƌĂƟǀĞZĞŐŝŽŶŽĨƚŚĞ
WĞŽƉůĞ͛ƐZĞƉƵďůŝĐŽĨŚŝŶĂ͘
On each weekend throughout
^ĞƉƚĞŵďĞƌ͕DĂĐĂŽǁŝůůŚŽƐƚƚŚĞ
ĂŶŶƵĂů/ŶƚĞƌŶĂƟŽŶĂů&ŝƌĞǁŽƌŬƐ
ŝƐƉůĂǇŽŶƚĞƐƚǁŝƚŚϭϮ
ĐŽƵŶƚƌŝĞƐĐŽŵƉĞƟŶŐ͘
ĞĐĞŵďĞƌŝƐĂďƵƐǇŵŽŶƚŚ
ĨĞĂƚƵƌŝŶŐƚŚĞϵƚŚDĂĐĂƵ
^ŚŽƉƉŝŶŐ&ĞƐƟǀĂů͕ƚŚĞDĂĐĂŽ
>ŝŐŚƚ&ĞƐƟǀĂů͕ƚŚĞDĂĐĂŽ
/ŶƚĞƌŶĂƟŽŶĂůWĂƌĂĚĞĂŶĚƚŚĞϰth
/ŶƚĞƌŶĂƟŽŶĂů&ŝůŵ&ĞƐƟǀĂůĂŶĚ
ǁĂƌĚƐʹDĂĐĂŽ;/&&DͿ͕
ĐŽŵƉůĞƚĞǁŝƚŚƌĞĚͲĐĂƌƉĞƚ͘

FORMER Travellers Choice CEO
Gary Allomes died last night after
a short battle with cancer.
He was diagnosed just weeks
ago, with the disease found to
have spread and been inoperable.
Travellers Choice MD Christian
Hunter said Allomes passed away
quickly, at home, surrounded by
his family and was not in any pain
or discomfort.
“Gary loved the travel industry
and developed many close
friendships over the years where
he held roles with Australian
Airlines, TAA, Qantas and
Community Travel, which became
Travellers Choice in 2000.
“Gary’s impact on our group
in particular will never be
forgotten,” Hunter said, with
funeral details to be published in
TD once they become available.

Triple Qantas Points+
with any eligible flight

of a review of fleet utilisation and
future requirements, which has
seen the sale of two Capricornian
vessels to an operator in New
Zealand for $9.9 million, above
the book value of the ships.
Managing Director Jeff Ellison
said that while overall results for
the year were anticipated to be
an improvement on the previous
corresponding period, “we
continue to work on strategies to
further improve performance and
grow the company”.
He said there were early
signs of an improved trading
environment, with SeaLink’s
dining and sightseeing operations
on Sydney Harbour during the
recent Vivid Festival tracking
ahead of last year.
Ellison also noted the strong
performance of operations in
Fraser Island, adding he was
“personally committed to
continuing SeaLink’s growth
strategy”.

Window
Seat
THE family that flies together,
stays together.
To celebrate Father’s Day
in the UK on 16 Jun, British
Airways decided to surprise
some of the dads on staff
by inviting their sons and
daughters, who are also
employed with the airline, to
work together for the very first
time on a special flight from
Heathrow to San Diego.
The entirely family-staffed
service included cabin crew,
pilots, check-in gate agents, and
even operations managers.
We bet the dad jokes were
taken to new heights.

Escape to

save
$
250
Book now and

off all Europe trips

Plus you could WIN~ an Ultimate Qantas Experience.
Book by 21 June for travel by 30 August.
Learn more
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Fun at Dreamworld
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NSW Budget disappoints
TOURISM industry leaders are
united in their condemnation
of the NSW State Government’s
decision to slash spending on the
sector in its 2019/20 Budget.
Tourism and Transport Forum
(TTF) CEO Margy Osmond warned
the state’s tourism industry risked
losing momentum after Treasurer
Dominic Perrottet announced
a 20% reduction in funding for
Destination NSW.
“It’s disheartening and shortsighted that NSW’s tourism
industry, which is the envy of the
other states, has had to bear some
of the burden of the necessary
fiscal restraint,” Osmond said.
“The competition between
states for the tourism
dollar is fierce and in an
environment where the state’s
main competitors Victoria
and Queensland are either
maintaining or increasing their
investment in destination

marketing, the decrease in
funding for Destination NSW puts
it at a distinct disadvantage.
“While the numbers and yield
continue to grow NSW can’t
afford to be complacent or take
its foot off the gas.”
Australian Tourism Export
Council (ATEC) Managing Director
Peter Shelley described the
budget announcement as a kick
to the industry.
“In a fiercely competitive
international tourism
marketplace...Destination
NSW has been very successful
in promoting NSW as a highly
desirable destination,” he said.
“This is not the time to be
cutting the budgets of our
tourism marketing agencies
and ATEC is highly concerned
about how this cut will affect
Destination NSW’s ability to
continue to engage effective
advertising campaigns in market.”

DREAMWORLD has launched
three new attractions at its Gold
Coast theme park just in time for
the school holiday period.
Winterfest & Winterfest Nights
will take place between 29 Jun
and 21 Jul, offering “snow”,
tobogganing, and ice skating.
Guests will also have the chance
to meet the park’s new tiger cubs,
Javi and Zakari, as well as enjoy
four daily sessions of LEGObuilding at the Dreamworld LEGO
Make and Take activity.
The park’s temporary pop-up
attraction, the Trolls Village Party
will also wrap up on 21 Jul, with
guests encouraged to attend the
themed Farewell Party.
For more info, CLICK HERE.

Seabourn cooking
SEABOURN has introduced a
new “Cook Your Catch” offering
for the 2019 Alaska & British
Columbia summer season,
where guests can enjoy a
fishing experience with trained
professionals before having their
catch cooked fresh by a Seabourn
chef for their meal.
The experience is in conjunction
with select shore excursions in
Alaska, including the Ultimate
Alaska voyage on board Seabourn
Sojourn - more info HERE.

Vale Bryan Holliday

THE travel and events industry
is mourning the death of Bryan
Holliday, who lost his battle with
cancer last week.
Holliday was a key member
of the Australian business
events sector, including active
involvement with Meetings &
Events Australia, the Business
Events Australia board and the
Brisbane Convention & Exhibition
Centre Advisory Board.
He was the owner of conference
organiser ICMS Australasia, which
has offices in Sydney, Melbourne
and Brisbane with a host of bluechip clients including professional
associations, government
agencies and corporates.
A celebration of his life will
take place at St Peter’s Church
in Cremorne, NSW on Thu 27
Jun 2019 from 12 noon, with
donations to the Cancer Council
welcomed in lieu of flowers.

Unrivalled support for you and your travel business.
Your own agency won’t be a lonely business. We’ll spend
a lot of time together.
I’m one of nine Business Partnership Managers across
the TravelManagers network here to help you turn your
travel passion into your travel business. With years of
experience, strong partner supplier relationships and
the back up of the TravelManagers’ National Partnership
Office, you’ll have the best support in the industry.

Sally

Business Partnership Manager, NSW & ACT

Discover our support

1800 019 599
Travel Daily

e info@traveldaily.com.au

t 1300 799 220
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Bench gives back
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Evergreen’s nature push
EVERGREEN Cruises and
Tours has today launched its
2020 Canada program, with
new nature-inspired itineraries
featuring exclusive experiences.
In addition to returning many
of its most popular routes,
Evergreen is also launching a
21-day Natural Wonders of the
Rockies trip, hosted by Canadian
naturalist Don Enright.
“We’ve got Don on board
who’s going to do interpretive
presentations and really give the
passengers a deep insight into
where they are, what they’re
seeing and what they potentially
could be seeing throughout
Western Canada,” Evergreen
Director of Sales, Marketing &
Product Angus Crichton told TD.
“There’s no-one else in the
industry doing a particularly
focused tour with a dedicated
naturalist like this on board, so
this is something that’s exclusive
to Evergreen.”

The two departure dates are 17
May and 09 Aug, with the tour
commencing and concluding in
Vancouver and tracking through
British Columbia and Alberta,
including experiences such as
Breakfast with the Bears on
Grouse Mountain and a visit to
the Yamnuska Wolfdog Sanctuary
in Banff.
There’s also a First Nations Talk
and Walk with a native guide in
Tsutswecw Provincial Park and
bear- and whale-watching tours
in Whistler and Vancouver.
“One of the key reasons
Australians are travelling to
Canada and the Rockies is to see
the wildlife, but it’s not just about
that - we want to bring out a
culture element as well, to have
a really well-rounded tour, and
to get people in touch with what
the destination is really about,”
Crichton said.
Prices for the new addition start
from $12,495ppts.

STAFF from the Bench Africa
Australian office used their recent
50th anniversary trip to South
Africa (TD 12 Jun) to support a
good cause.
During their visit to Sabi Sabi
Private Game Reserve in South
Africa, the team donated supplies
to one of the reserve’s longsupported causes, the Swa Vana
Children’s Projects.
The community program focuses
on at-risk youth, especially those
affected by the HIV epidemic.
Swa Vana Children’s Projects
gives these youths physical,
emotional, social and educational
support, with donations including
items of clothing, school bags,
female sanitary products and
other medical supplies.
“We have a passion for Africa,”
Bench Africa Chairman Mike

THE BEST
SUPPORT
TECHNOLOGY
PROTECTION &
COMMUNITY
Run your own travel business as a
Travel Counsellor. Contact our
careers team on 1300 889 123.
We’d love to hear from you.
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Kirkland said.
“That means we are passionate
about everything to do with
Africa, from its places to most
importantly, its people.”
Kirkland also announced
a further ongoing monthly
donation to the program on
behalf of the company, to enable
more children to have a better
start to life.
Pictured is the Bench Africa
team with some of the supplies.

C360 earlybird
CRUISE Lines International
Association (CLIA) Australasia’s
earlybird offer for Cruise360 is set
to expire on 30 Jun.
The event on 30 Aug is
expected to sell out for the fourth
consecutive year - more HERE.

Matt Schmitz

Gold Travel Counsellor since 2012

What I love about Travel Counsellors is that I wholly and
solely just focus on my customers and focus on selling
of travel – that’s what I am good at. Having people on
the other end of the phone, answering questions and
being able to do things that I can’t do or don’t have time
to, makes me feel so supported. The level of support
Travel Counsellors offers is what makes me money.
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ACCOMMODATION
WELCOME to Accommodation Updates, Travel Daily’s Wed feature.
If your property has undergone some recent changes you would like
to make the industry aware of, send a brief description with an image
to accomupdates@traveldaily.com.au.
The Peninsula Beverly Hills has announced
the completion of a redesign for its spa
located on the fifth floor nearby the
property’s rooftop pool and restaurant. The
design was conceptualised by interior
design firm Forchielli Glynn, aiming to
reflect the property’s glamorous style, including new textured wallcoverings, upgraded lighting, and a new Swarovski Crystal pendant
fixture at the spa’s check-in desk.

Wednesday 19th June 2019

Games had adverse impact
BUSINESSES on the Gold
Coast felt “let down” by the
lack of benefits gained from the
Commonwealth Games hosted
in the city last year, according
to new research conducted by
Griffith University.
The Business and the Gold Coast
2018 Commonwealth Games:
Expectations, outcomes and
the future report interviewed
businesses 12 months on
from the Games to gauge the
economic costs/benefits from
the major sporting event, with
74% per cent of respondents
describing the impact on their
organisation as negative.
The survey also found that 77%
of businesses disagreed that
their operations had seen a good
return on investment, and 72%
said the Games had not brought
their business a boost.
Despite the grim assessments,
respondents in the same research
did have a more optimistic view
of the effect The Commonwealth
Games will have on attracting
future events to the city.
The data showed that 57%
agreed the Commonwealth

Windstar incentive
WINDSTAR Cruises has
launched a new incentive, giving
the agent who acquires the
most points a chance to win
a five-day cruise onboard the
newly designed Star Breeze at its
inaugural event in Miami in Mar.
The incentive period lasts from
17 Jun to 16 Aug, with agents
able to accrue points by learning
about the brand, promoting its
cruises and making bookings.
CLICK HERE for more details.

Games enhanced the ability of
the Gold Coast to offer attractive
cultural, artistic and recreational
resources, while a healthy 61%
believed the event increased the
awareness of the Gold Coast on
the international stage.
“We found a stark dichotomy
of viewpoints about the event’s
effect,” said Dr Joan Carlini, cocreator of the study.
“Notably, although our
businesspeople were, in general,
disappointed with the Games as
far as their influence on trading,
they remained surprisingly
positive about the broader
benefits being brought to the
region,” she added.
The report added that in the
lead up to the Games, event
organisers had “overpromised”
regarding the number of visitors
the event would attract and the
amount of expected spend.
“In future, it will be crucial for
govt to engage in meaningful
conversation with local
businesses, and for them take a
proactive role in the planning and
execution,” Carlini said.

Guest rooms and suites have been
rejuvinated at the Pacific Hotel Brisbane
under the creative eye of Australian
hospitality designer Janine Lauder.
Upgrades include new tech such as smart
TVs with streaming capabilities, and free
high-speed wi-fi. Also new at the hotel is a winter menu created by
Executive Chef Zac Ruston.
The Fresh Hotel Athens has recently
unveiled a range of renovated rooms, with
the refresh aiming to offer more “authentic
hospitality experiences”. The redesign
included a major shift in colour palette to
cooler grey shades to reflect a more
Mediterranean feel, as well as a move toward a minimal geometric
motifs in each room that resemble the aesthetics of Athens’ paved
streets. The 133-room property has operated since 2004 and is located
in the city’s centre.

TM keynote reveal
TRAVELMANAGERS has
announced the details of three
keynote speakers who will
present at the company’s next
annual conference, to be held in
Perth in Aug.
The presenters include Qantas
veteran Peter O’Donohue,
thought leader Amanda Stevens,
and former actor-turned-cancerawareness-advocate Samuel
Johnson.
There will be approximately 350
guests in attendance at the event.

QF Japan discounts

Lindblad Antarctica

QANTAS has launched its Fly
Away Sale Japan promotion,
offering a range of discounted
flights to Tokyo, Osaka, and
Sapporo across Economy,
Business, and Premium Economy.
The sale ends 11.59pm (AEST)
on 21 Jun 2019.

LINDBLAD Expeditions-National
Geographic has launched its
2020-21 Antarctica brochure.
The itineraries for 2020 boast
the debut of the new polar vessel
National Geographic Endurance,
which makes her entry into the
fleet in Oct 2020.
Guests can choose from several
itineraries to the continent
including the 12-day Journey to
Antarctica: The White Continent,
the 17-day South Georgia and the
Falklands and 22-day Antarctica,
South Georgia and the Falklands.
To celebrate the launch of
the new brochure, Lindblad is
offering savings of $1,000 per
person on its 12-day Journey to
Antarctica: The White Continent
for departure dates 28 Nov, 08
Dec and 10 Dec 2019.
For more information about the
new program, call 1300 363 055.

EK reduces plastic
EMIRATES has announced a
commitment to reduce singleuse plastics across its network,
recently phasing out plastic
straws for eco-friendly paper
straws variants.
From Aug, Emirates will also
eliminate plastic bags used for
Inflight Retail purchases, which
will be replaced with paper bags.
The carrier said the moves
will remove around 81.7 million
single-use plastic items per year.

JOIN THE BEST IN THE WEST!

Want to work with Australia’s most awarded cruise specialist?
As a Bicton Travel Independent Advisor you will have the flexibility
to work remotely as an independent contractor
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Supertouring through the US South
Wed 19th June 2019

THE group meeting The King
at Graceland in Memphis.

TWENTY top-selling Australian travel agents have returned from an exclusive 11-day tour of the United
States’ Southern States, courtesy of Globus family of brands’ annual Supertour, where the group experienced
five cities across four states and enjoyed an array of authentic Southern experiences along the way.
Highlights included exploring the Magnificent Mile on Michigan Ave in Chicago; panoramic views of
Missouri’s St Louis - 630 feet up; discovering first-hand why
Nashville is renowned as the “Country Music Capital of the
World”; taking a sneak peek into the home of the late king
of rock and roll, Elvis Presley; as well as kicking back at a
garden party-themed gala night in New Orleans.
The 2019 edition was yet another successful Supertour,
with one of the agents noting “it was the best trip I’ve ever
had in my nine years as an agent”.
Another observed “I have been on a few top achievers’
trips and this was by far the most organised, welcoming,
informative and fun”, while another enthused “not only
did we feel rewarded by achieving the trip, but we were
continually rewarded along the way. At every opportunity
we were made to feel special. Having never travelled myself
with GFOB, it has made me want to travel more with the
brand myself and continue to recommend to my clients”.
This could be you next year - don’t forget all Globus, Cosmos, Avalon Waterways and
Monograms passengers booked from 01 Mar 2019 count towards Supertour 2020.

JUMPIN G aboard an iconic
swamp boat tour in New Orleans.

HONKY Tonks in Nashville.
THE Rendezvous BBQ.

CATC HI NG a
baseball game
in Memphis.
TAKIN G in all of the sights in Chicago.

PADUCAH Moonshine tasting.

GEARING up for
all of the fun of the
New Orleans Gala.
THE NOLA School of Cooking in New Orleans.
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A380 Business Class
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New Oaks for Toowoomba
Terms and conditions

WIN FLIGHTS
TO SINGAPORE
This month Travel Daily and Singapore Airlines are teaming up to
test agents’ knowledge on Singapore Airlines for a chance to win
two return Economy Class tickets to Singapore.
Simply enter by answering the weekly questions during the month
and have the most creative response to the last question to win.
Send your answers to singaporeairlines@traveldaily.com.au
OAKS Hotels, Resorts & Suites
has revealed it will open a
102-suite hotel in 2020, called
Oaks Toowoomba Hotel.
The nine-storey development
has already begun construction on
the site of the former Gladstone
Hotel at Kwong Sang Walk off the
revitalised Ruthven Street.
The development will also
feature a selection of retail
offerings, as well as a tavern, cafe,
conference and event facilities, a
gymnasium and lap pool.

“We identified Toowoomba
as an attractive expansion
opportunity, lending to a number
of major infrastructure projects
currently underway in the region,
including the Wellcamp Airport,
Second Range Crossing Project,
and Inland Rail Project...this
represents great confidence in
the region’s economy” said Craig
Hooley, Chief Operating Officer of
Minor Hotels Australia and NZ.
A rendering of the Oaks
Toowoomba Hotel is pictured.

Rex community fare

Excite incentive

REGIONAL Express (Rex) has
entered into a deal with Kangaroo
Island Council, which will see the
airline implement its “Community
Fare” scheme on the AdelaideKingscote route.
The partnership is for five
years, running through to 2023,
providing morning pax from KGC
and night pax from ADL with $99
fares, as well as some midday flts.

EXCITE Holidays has
partnered with Simon Shopping
Destinations, launching a new
shopping guide to some of the
United States’ most popular
outlet and premium malls.
In addition, Excite is giving
away a US$100 Simon Shopping
voucher to the first 50 agents
who make a paid US booking for
at least five nights.

LOOKING FOR A SPECIFIC INDUSTRY SUPPLIER?

3. Who was the 2018 and 2019 TripAdvisor
World’s Best Airline?

Bonvoy promotion

IHG reduce waste

MARRIOTT International has
launched a new global “Endless
Earning” promotion for its
Marriott Bonvoy loyalty program.
Travellers who register to
participate will receive 1,500
bonus points on stays of two
nights or more across all 7,000
Marriott Bonvoy properties.
Eligible stays must take place
between 02 Jul and 16 Sep
2019, with points earned able
to be redeemed for free nights,
flights, exclusive “Marriott Bovoy
Moments” experiences and more.
The company highlighted its
wide portfolio of participating
brands in 131 countries.
The bonus is uncapped, but only
one room per hotel is counted
towards a members’ nights or
stay - marriottbonvoy.com.au.

IHG has announced a
partnership with technology
company Winnow to help its
hotels track, measure and reduce
food waste.
IHG is the first hotel company to
use the tech, which will help its
hotels achieve a 30% reduction.

American fast wi-fi
AMERICAN Airlines has
declared it now offers more
aircraft with high-speed wi-fi than
any other airline.
The carrier has installed
satellite-based technology on
its entire long-term mainline
narrowbody fleet, which it
said would eliminate buffering,
increase upload and download
speeds, and enlarge bandwidth.
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Order our
NEW 2020
Europe & UK
Small Group
Touring
Brochure
AVAILAB
LE
AUGUST

EXCITING NEW TOURS FOR 2020
Belgium & Holland, Cobblestones and Windmills
10 Days - Brussels to Amsterdam

Rhine Castle, Moselle Vineyards & Ancient Colonge
11 Days - Amsterdam to Frankfurt

Download the Preview Flyer

Website: albatrosstours.com.au

Download the Preview Flyer

Phone: 1300 135 015

Facebook: Facebook.com/AlbatrossTours

Working in partnership with the Australian Travel Industry
Leisure Travel Team Leader

Gold Coast - $Competitive + Bonus - Ref 909PS1

Luxury Travel Consultant

Brisbane CBD - $Competitive - Ref 891/PSH1

Are you an experienced Team Leader with strong GDS skills and
Corporate Leisure Travel Consultant
excellent destination knowledge of North America? Do you motivate
South Sydney, Up to $65k DOE, Ref: 4080PE1
and drive your team to go above and beyond their targets? One
A fantastic opportunity has become available with this boutique
of
Australia’s
fastest
growing
travel
companies
is expanding
and
corporate
travel
business
for an
experienced
leisure
travel consultant
recruiting
now!
You
will
be
working
in
a
medium
sized
call
centre
that wants to move into a corporate environment & take a step back
from face to face
a corporate
leisure consultant
you
will quote
environment
withsales.
7 dayAsshift
rota managing
a team of 6
consultants.
& sell holidays
to aand
portfolio
of leisure
clientele.
These
holidays can be
Competitive
base
phenomenal
bonus
structure
offered!

Are you an experienced worldwide Luxury Travel Consultant with
PR,
Communication & Promotions Executive

For more information please call Paul on
(02) 9119 8744 or click APPLY now.

For more information please call Antony on
(02) 9119 8744 or click APPLY now.

anything from a family cruise to a round the world trip. This role is fast
For
more information, please call Peta on
paced & you must have excellent destination + product knowledge.
(02) 9113 7272 or click APPLY

Senior Leisure/ Cruise Consultant

Upper North Shore/ Sydney - $40K + Comm - Ref: 908LB1

Franchise Business Development Partner

No more tedious commute to the CBD for the lucky star consultant
Brisbane, $90k + bonuses, Ref: 4098MT0
who joins this amazing team. Enjoy working close to home in the
I’m looking for someone who has that X factor about themselves. They’re
St Ives area. Bring your strong consulting skills and solid travel
able to sell anything to anyone and build strong lasting relationships
sales
to this
busy
agency
who
themselves
with experience
everyone they
come
across.
There
is pride
no challenge
youon
can’t face
providing
5* service
clientele
from
a modern
store awareness
front. You by
and overcome.
You’llto
beall
growing
the
business
and brand
building
strong client
must have 5+along
years in
Sales
will
be rewarded
withrelationships.
a great salaryYou
+ commissions,
with
an or
Business Development
Roles,
established
solid
network
within
the travel
opportunity
to work with
a fantastic
team
selling
luxury
products.
industry. You’ll be rewarded with $90 + super with an OTE of $130k.
For
more information, please call Lynsey on
For more
information
please
callAPPLY
Mark on
(02)
9113
7272 or
click
(03) 9988 0616 or click APPLY now.

Retail Travel Consultant

extensive cruise product knowledge? My client is expanding
their reservations team and are looking for an experienced Travel
Utilise your creative background and successful experience within PR and
Consultant with
a genuine
passion
fornumbers
Cruise to
their team.and
If you
Communications
in order
to drive
visitor
tojoin
a well-known
have
excellent
destination
knowledge,
a
passion
for
cruise
and
proven
widely visited International Tourism Destination. You will be in charge of
developing
andsmashing
implementing
a comprehensive
experience
set sales
targets, thenpublicity,
I’d love communications
to hear from you.
and
promotions
programme
in order to build brand awareness and
Excellent
package
is offered!

Sydney CBD, Competitive Salary, Ref: 7777AJ1

contribute to visitor growth. You will have plenty of support at hand while
For more information, please call Peta on
also having the flexibility to make the role your own.

(02) 9113 7272 or click APPLY

Travel Consultant

Canberra - Competitive + OTE - Ref 857SJ2

Leisure Corporate Travel Consultant

Are you a travel industry professional looking for a fresh challenge?
This is a dream Travel Consultant role based in Canberra on a full
Are you an experienced consultant or leader who would love to work
or part time basis. Uncapped earning potential with recognition
in a corporate environment with corporate customers delivering leisure
& rewards
for looking
your hard
are offered
with this fantastic
travel
solutions?
We’re
forwork
dedicated
and high-achieving
consultants
You
will ideallycustomer
have international
& domestic
travel
to role.
deliver
outstanding
service to our
key accounts
andindustry
building
theexperience,
brand with be
ourwell
internal
and external
clients.
In this role
you the
will right
have
travelled
and have
the passion
to find
minimum
years’
a name for
yourself
holiday 3for
your experience.
clients. Call Potential
me todaytoformake
a confidential
chat!

Brisbane, $55k + Bonuses + Super, Ref: 2345MT1

$$$$$$!! If this role sounds like it’s for you !! APPLY NOW!!

For more information, please call Sarah on

For(02)
more9113
information
call Mark
on
7272please
or click
APPLY
(07) 3123 6107 or click APPLY now.

Senior High End Retail Leisure Consultant

Senior Travel
Consultant
Melbourne
- $42-45K
+ Incentive - Ref 458DB1

Wholesale
Travel
Consultant
S. Melbourne
- $Competitive
+ Incentives - Ref 5920KF1

New retail travel position! This well established travel company are
Join a high
end leisure
and superstar
close- knittotravel
agency.
YouIfwill
looking
for their
next travel
join there
team!
youideally
have
have two plus years’ experience working in travel consulting and a great
two years plus experience as a Travel Consultant, love working with
understanding of luxury holidays. Your role will ideally be working with
targets
customer
service,
then
on! Thisknowledge
position
only theand
highdelivering
end clients
in providing
them
withread
destination
is
working
a dynamic
team;
no day will
the same!
and
optionswithin
for their
upcoming
experience
of abe
lifetime.
We You
are after
experienced
agents destinations
with strong GDS
and
who would
will
be sellingtravel
worldwide
and knowledge
working with
targets
and
like to make aIfcareer
out oflike
doing
different.
commission.
this sounds
yousomething
then apply
today!

Join
a leading
globally
recognised
tour operator
/ wholesaler
manager
and
agency?
Bored of luxury
fully working
on your
own? We in
this specialty position! We are looking for an experienced Travel / Res
have the position for you! This growing TMC are offering you the
Consultant that is looking to work in a company with fantastic values &
opportunity
in an
established
office with
your own
clientto
culture.
You willto
bework
quoting
and
booking bespoke
FIT travel
packages
base with
the added support
ongoing
trainingchats
fromwith
an agency
specialised
destinations.
You will and
handle
calls, emails,
travel
agents
consumers
provide
exceptional
service.
Full
with &
thedirect
chance
to grow and
your will
existing
client
base. Within
your role
product
training
provided,
BYO a high-end
good attitude!
you will
be booking
exclusive,
travel packages and airfares.

MEL, $40-50k + Super + Comms, Ref: 1505CGA1

Melbourne,
Great Benefits/Perks, Ref: 4094SZ1
Wanting to take ownership of your role with the support of a

For
more
information,
please
call
For more
information
please call
Courtney
on Deborah on
(03) 9988
06167272
or clickor
APPLY
now.
(02)
9113
click
APPLY

more
information,
please
ForFor
more
information
please call Serena
on call
(03)
99889113
0616 or7272
click APPLY
now. APPLY
(02)
or click

Travel SalesTravel
Consultant
Wholesale
Specialist

Travel
Manager
| Training &Travel
Development
Specialist
Reservation
Consultant

A fantastic
new position
has to
opened
in Perth
forleading
an experienced
travel consultant
A
chance
join one
of the
travel wholesale
looking to in
focus
high end
bookings.
busyfor
working
environment
specialists
the on
Adelaide
area.
We are This
looking
the perfect
Travel
with a friendly team are offering a highly competitive salary package and
Consultant to join this close knit team. You will answer email and
uncapped earnings. A loyal clientele following providing repeat bookings
phone
enquiriesmanagement
relating to a range
bookings
forafter
this amazing
and supportive
makes of
this
a sought
position. area,
I am
including
walking
camper
van hire and
and afly
drives.attitude.
This is aWe
looking for
currentholidays,
travel industry
experience
positive
are commencing
interviews
immediately
so don’t
miss out!
fantastic
role if you
have excellent
personal
experience
of travelling
New
Zealand
and haveplease
a genuine
passiononfor the travel industry.
For more
information
call Antony

Work
an awesome
establishedopportunity
and well-known
brand
travel award
sector
Thisfor
is an
to join
somewithin
of thethe
leading,
and
effectively
manage ina the
team
of area
Leisure
Consultants!
Train,
winning
wholesalers
Perth
as aTravel
Specialist
Reservation
Develop and Mentor the team, while Leading by example and Overseeing
Travel Consultant. Have you sold and extensively travelled to Africa
Productivity! This diverse role, enables you to deliver sales through service
ormanage
South America
or Sri Lanka?
so, thenIf we
speak
and
the day or
to India
day activities
of theIfagency.
youneed
are atoTravel
to you!orWe
many
fantastic
roleslooking
to startfor
in Work
2014.| These
leading,
Manager
anhave
Assistant
Travel
Manager
Life balance
and
a newwinning
opportunity
within the
Sector
APPLY
NOW!with two
award
wholesalers
areTravel
looking
for -team
players

Perth, Competitive
Salary,
4071SJ2
Adelaide
- $32.5-38K
+Ref:
Super
+ Fams - Ref 0866NC2

For
more
information,
please call Natalie on
(08) 6365
4313
or click APPLY now.
(02) 9113 7272 or click APPLY

Kate on

Hobart,
+ Bonus,
Ref:+
2494AW1
Perth$70-$80k
- $40-45K
+ Super
Bonus - Ref 0887NC5

line travel
industry
experience.
Foryears
morefront
information
please
call Amanda
on
For
more
information,
(07)
3123
6107 or
click APPLY now.please call

(02) 9113 7272 or click APPLY

Natalie on

Find your ideal travel job at www.TravelTradeJobs.com.au

online... on mobile... in branch

PRODUCT
PROFILE
WHOLESALER

Discover Wales with Tempo
Wales is a paradise that
may be small, but sure
is mighty when it comes
to all things nature,
beaches and adventure.
HEAD to one of their many beaches
that have been praised to be some
of the most beautiful in the world.
The Gower Peninsula beaches are
amongst the best in the world and
have been ranked up with the Amalfi
Coast, Santorini and Sardinia. See
300-million-year-old limestone cliffs,
powder-like sand and even medieval

castles nestled along the cliffs. Away
from the coastline, see dramatic
waterfalls, try out a Welsh language
lesson and visit rolling valleys and
National Parks.
It is fast becoming the adventure
capital of Europe with their world
class portfolio of adrenaline-filled
outdoor activities such as zip
lining, the world’s biggest artificial
wave pool and even three giant
trampolines can be found in a
cave! There are no limits to what
adventure thrill seekers can find to
get their adrenaline pumping here
in Wales.
Wales is the gift that keeps on giving

where you can see dolphins, stay on
Skomer Island and have a sleep over
as the puffin’s flock in the thousands
or take a unique trip to the island of
Bardsey which feels like the edge of
Wales and home to the “rarest apple
in the world” that was nurtured by
monks over 1,000 years ago!

ABOUT US
Tempo Holidays can offer
an unforgettable journey
through Wales. Contact Tempo
Holidays, the tailor-made
specialist on 1300 362 844.

Phone: 1300 362 844
Email: res@tempoholidays.com

