
WE’RE 
HIRING!
IMAGINE  
A BETTER 
WAY
INSPIRING VACATIONS IS OPENING A 
NEW WORLD OF TRAVEL POSSIBILITIES. 
OUR TEAM OF TALENTED AND 
AMBITIOUS INDIVIDUALS – FROM 
PRODUCT MANAGERS TO SALES 
EXPERTS – ARE CREATING INSPIRING 
TRAVEL EXPERIENCES FOR OUR 
CUSTOMERS – ARE YOU INSPIRED  
TO DO THE SAME? WE’D LOVE TO 
HEAR FROM YOU!

Based in Melbourne, we’re growing across 
Australia and New Zealand and interested  
to hear from you if you’re an experienced:

• Travel Specialist

• Business Development Manager

• Strategic Cruise & Flight Specialist

• Product Manager

• Content Coordinator

• Finance professional

• Marketing Executive

• Digital Marketing Specialist

• Travel Writer

• Sales expert.

You’ll be delighted by exciting 
possibilities, generous salary and 
leave entitlements and a truly unique, 
flexible and supportive culture. 
Learn more and discover how you  
can join our team.

VISIT www.inspiringvacations.com/careers
CALL 1300 376 832

http://bpgclick.com/td?c=198&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=http://www.inspiringvacations.com/careers
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Today’s issue of TD
Travel Daily today has nine 

pages of news and photos, a 
front cover wrap for Inspiring 
Vacations, a famil in focus from 
Delta Air Lines, plus full pages 
from:

• TMS Talent
• Tauck
• Entire Travel
• Mumbrella

UNVEILING 

HAY MAN ISLAND BY

INTERCONTINENTAL.®

Opening 1 July 2019, bookings 
now available. To learn more visit
intercontinental.com/hayman_island

Live the InterContinental life.

ON SALE UNTIL 31 MARCH 2019

12 NIGHT  
NEW ORLEANS 

 TO MEMPHIS
Fly, Cruise & Stay* 

from$5,699*
twin share

offer ex Sydney in an inside stateroom
*Conditions apply.

per person

CRUISE DEALS  
OF THE MONTH

air inclusive deals

MORE INFOS & SALES TOOLS >

 WITH CLUB MED AND   
OFFER 
ENDS

TODAY

EUROPE 
& BRITAIN  

2019 NOW

100% 
DEFINITE  
DEPARTURES

BOOK NOW >

100 %
DEFINITE

DEPARTURES

GUARANTEED

Tauck webinar
JOIN Tauck cruising specialist 

Mary Murin in a webinar to learn 
about new products being offered 
by the company in 2020.

Information includes new 
cruises on the Douro river and 
new Christmas market cruises.

See page 11 for more info.

Int’l Rail accom division
AUSTRALIAN-OWNED 

International Rail has announced 
the launch of an accommodation 
division of its “new one-stop-
shop travel agent portal” (TD 19 
Nov) called International Hotel.

The new live product offers 
more than 500,000 hotels, 
apartments and resorts with 
instant bookings, and is powered 
by French-based accommodation 
provider MisterRoom, which 
has aggregated many global 
reservations systems including 

Booking.com and Expedia into 
one secure trade-only solution.

Major benefits include access 
to unique apartment-style 
accommodation and the ability 
for agents to hold bookings at a 
fixed price until 72 hours prior to 
the confirmation deadlines.

International Rail Managing 
Director Jonathan Hume said it 
made sense for the company to 
add accommodation alongside its 
existing core products.

“Our new one-stop-shop travel 
agent portal offers a practical 
way of bringing all three booking 
systems together via a secure 
partner with the strong local 
support agents,” Hume said.

To celebrate the launch, 
International Rail is offering 
agents a $100 Dan Murphy’s 
voucher for those who make one 
booking on each of the three 
booking sites by 31 Mar.

For further info and access to 
the new product, CLICK HERE.

Inspiring is hiring
INSPIRING Vacations is 

currently seeking new staff to 
help grow its network across 
Australia and New Zealand.

A range of roles are required 
including BDMs, product 
managers and travel specialists.

See the cover page for more.
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Reservations 02 9260 4300 
 flyasiana.com

LEARN MORE

 Take full control of your 
bookings to Japan and other          
 Asian countries with Asiana’s 
Booking Class Flexibility 
(4 sectors).

Don’t worry about  
 the algorithm!
 Your GDS will work 
it all out based on   
 the availability.
*Surcharge may apply

HOW TO ENTER 
• Book and deposit ANY ski  

product from our new brochure  
by 31 March 2019 

• Quote the codeword: “SNOWBRO” 
• You’re now in the draw to win!

BOOK 2019 SKI WITH 
ANZCRO TO WIN!

1 of 4 chances to win $1000 worth 
Air New Zealand airfares from 

Australia to New Zealand  
+ Book Air New Zealand airfares 
through ANZCRO to earn bonus 

entries!

MAJOR PRIZE GIVEAWAY!

BOOK UNTIL 5 APR 2019
TRAVEL: MAR 19’ – MAR 20’

3%
BONUS 

COMMISSION

ATAS Accreditation  
No: A11804

Greece and Mediterranean 
Travel Centre, proudly  
ATAS accredited

Book with us, knowing 
you’re in the safe hands 
of a trusted & reputable 
company.

www.greecemedtravel.com.au1300 661 666

*Conditions apply. 

EXPLORE

BOOK NOW 

FOR 2019$899*
RETURN TO EUROPE

FLY FROM

when you book selected 2019
Europe & Britain journeys

Win a Swiss famil
TO CELEBRATE the launch 

of its new Switzerland Travel 
Connection brochure, Entire 
Travel Group is giving agents the 
chance to win one of eight spots 
on a Swiss famil.

For more information on how 
to go in the draw, see page 12 of 
today’s Travel Daily.

Industry mourns David Ellis
THE travel industry is today 

mourning the death of veteran 
public relations consultant David 
Ellis, who passed away in his 
sleep at his Southern Highlands 
home on Fri at the age of 79.

The former journalist began a 
20-year career at the ABC in 1959 
as a reporter and correspondent 
in Papua New Guinea, before 
launching his business David Ellis 
Associates in 1979, where he 
established many close friends 
with travel industry members.

Clients represented under Ellis’ 
brand included Tahiti Tourism 
Board, Anaheim Visitors Bureau, 
Finnair, Berlin Convention Centre, 
Vanuatu Tourism, as well as a 
variety of Australian agencies.

Ellis continued to represent 

his clients until 2012, when he 
made the decision to move back 
into the freelance travel writing 
space, writing for a number 
of newspapers and magazines 
across Australia.

Ellis leaves behind his wife of 55 
years, Gwenda, son Steven, and 
daughter Kimberley, as well as 
eight grandchildren.

Funeral arrangements will 
be announced shortly, but 
are expected to be on 14 Mar 
at South Chapel, Woronora 
Cemetery Crematorium, 
Sutherland.

Scenic $100 reward
SCENIC has launched a new 

agent incentive offering $100 
worth of Scenic Rewards points 
on bookings made from the 
Scenic and Evergreen 2019/2020 
Europe River Cruise products.

To access the incentive, agents 
must book and deposit any of the 
eligible Scenic/Evergreen Europe 
cruises before 30 Apr, with the 
bonus points added to their 
rewards account.

To make a booking, CLICK HERE.
To join the prog, CLICK HERE.

http://bpgclick.com/td?c=208&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=mailto:info@traveldaily.com.au
http://bpgclick.com/td?c=62&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=http://www.traveldaily.com.au/
http://bpgclick.com/td?c=50&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://traveldaily.com.au/wp-content/uploads/2019/02/Asiana-Airlines-link-page.pdf
http://bpgclick.com/td?c=0&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=http://www.peregrineadventures.com/en-au/antarctica-2021-season/?utm_campaign=antarctica-ebb-2021&utm_medium=social&utm_source=Travel%20Daily&utm_content=eDM-200x35
http://bpgclick.com/td?c=20&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://www.anzcro.com.au/wp-content/uploads/2019/02/sweet-as-snow-bro-feb-2019.pdf
http://bpgclick.com/td?c=142&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://www.tempoholidays.com/3-percent-bonus-commission/
http://bpgclick.com/td?c=159&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://www.greecemedtravel.com.au/brochures
http://bpgclick.com/td?c=191&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://www.insightvacations.com/au/special-offers/air-deals/europe-2019-air-inclusive
http://bpgclick.com/td?c=107&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=http://bookings.scenicglobal.com/
http://bpgclick.com/td?c=120&utm_source=traveldaily&utm_medium=newsletter&utm_campaign=TD050319&u=https://www.scenicrewards.com.au/Login.a2?ReturnUrl=%2f


Travel Daily        e info@traveldaily.com.au	 t 1300 799 220	 w www.traveldaily.com.au	 page 3

Tuesday 5th March 2019

We meet with our clients and build relationships. We learn 
about them and form lasting connections to create a travel 
partnership that is ongoing and repeated.

Join us and take advantage of the benefits you deserve. FIND OUT MORE

ARE THE KEY TO OUR SUCCESS
Connections

Create personalised 
adventures for a unique 
travel experience that’s 
tailored to exactly what 
your travellers like and 
how they want to see 
the world.

TAILORMADE
TOURS

NEW

LEARN MORE

presents

Register for earlybird 
tickets now

Mumbrella discount
TRAVEL Daily readers will 

receive a special discount of $150 
off the price of their ticket for 
the Mumbrella Travel Marketing 
Summit when they use the code 
TDTRAVEL19.

Check out more details for the 
event on page 13.

DriveAway prizes
DRIVEAWAY, together with Air 

France, Atout France and Peugeot 
Open Europe is giving one Aussie 
travel agent an all-expenses paid 
trip to Paris for two.

Prizes include two flights to 
Paris, seven nights accom, $1,000 
spending money and tickets to 
the Moulin Rouge and Bateaux 
Mouches experiences.

To win, travel agents have to 
make a Peugeot Open Europe 
booking from today until 30 Jun - 
for collections in 2019.

Accor acquires Tribe 
ACCOR has acquired Australian 

hotel brand, Tribe, with plans to 
expand the brand from one to 
150 destinations by 2030.

Accor said the lifestyle hotel 
brand will sit in the midscale 
segment and target an int’l 
clientele of regular travellers and 
appeal to guests seeking a “high-
quality hotel experience at an 
affordable price”.

Tribe currently consists of 
one address with 126 rooms at 
Kings Park, Perth, with 10 other 
openings scheduled to take place 

by 2022 in Europe & Asia Pacific, 
totalling over 1,700 rooms.

The brand was founded 
by Melbourne-based hotel 
developers Mark and Melissa 
Peters, and was realised alongside 
founding partners Salta Properties 
& Victor Smorgon Group.

Under a strategic partnership, 
the Tribe founding partners will 
continue to play a role in the 
future development of the brand, 
working alongside the Accor team.

Accor Chief Development 
Officer Gaurav Bhushan said  
“The pipeline of over 50 hotels 
currently being negotiated for 
the coming years leads us to 
believe that the Tribe brand will 
achieve significant growth all over 
the world including in gateway 
locations such as Paris, London, 
Singapore, Dubai, Bangkok”.

Tribe Glasgow UK, will be the 
first 290-room Tribe hotel in 
Europe, set to open mid this year.

Virgin makeup
VIRGIN Atlantic has made 

changes to its grooming policies, 
with female flight attendants no 
longer required to wear makeup.

Trousers were always available 
upon special request, but will 
now be provided as a uniform 
option from Jul, according to 
Business Insider.

Goldwoman group
THIS International Women’s 

Day, Australia’s travel advisory 
group, the Goldman Group will 
celebrate all of its leading women 
by temporarily rebranding to the 
‘Goldwoman Group’. 

On Fri Goldman Group offices 
around the country will also 
display a Goldwoman Group logo 
in a move to honour all influential 
women in the company and 
travel industry. 

“We celebrate the women 
of Goldman Group for their 
invaluable contribution to the 
company and wider travel 
industry,” said David and Anthony 
Goldman, joint Managing 
Directors of the Goldman Group.

The company’s Executive 
Chairman Tom Goldman also 
added, “On International 
Women’s Day, we want to take it 
one step further for the women 
who make up 85% of our team”. 

GRABBING a photo of the 
endangered giant panda in 
China would be high on the 
bucket list for many travellers, 
but what about a sighting in the 
wilds of...Wisconsin?

A man’s attempt to play a 
prank on his neighbours by 
dressing up as a Panda went 
horribly wrong after a squadron 
of police cars were called to 
subdue him.

The caller told police she 
thought it was suspicious to see 
a panda in her street because 
they are not native to the 
Badger State.

“I knew that my neighbours 
had a security camera set up 
and I thought, well...I’m going 
to dress up in the panda outfit,” 
the man told reporters.

Talk about causing “panda-
monium” in the streets!

Window
Seat
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You deserve  
your fair share.
Receive the best value commission split when you run your travel 
business in partnership with TravelManagers.

If you’re an experienced leisure, cruise, luxury or corporate 
travel consultant, enjoy the freedom and flexibility to operate 
your business your way with unparalleled support of a National 
Partnership Office and the security of TravelManagers behind you.

Be part of a network of individual travel business owners enjoying 
exceptional rewards and a better work/life balance. Make 2019 the 
year for you and earn what you deserve.

Earn. Travel. Live. More.

Find out how

travelBulletin Mar out
THE latest issue of 

travelBulletin is now 
available to read, featuring 
an in-depth look at the 
new Qantas Channel and 
what it means for Qantas, 
agents, consumers and GDS 
providers.

Qantas Channel is set to 
transform the way that 
airlines and agents interact, 
so make sure you take a read 
and see what the future of 
fares is.

The Mar issue of 
travelBulletin also includes 
destination features on 
Thailand, Europe, Africa 
and the emerging sector of 
private touring.

Readers can discover the range 
of coffee options at sea as we 
compare the brews of a number 
of different cruise lines.

Of course it wouldn’t be an 
issue of travelBulletin without 
our insightful analysis of the 

latest news.
CLICK HERE to take a look at the 

online version of the magazine.
If readers want to receive their 

own print copy of travelBulletin, 
they can sign up for just $55 a 
year at travelbulletin.com.au.

Agents all smiles in Thailand

THAI Airways in partnership 
with Peregrine and itravel 
recently escorted agents on a trip 
to Thailand.

During their trip to the popular 
southeast Asian destination, the 
group was taken on an adventure 
cruise from Penang to Krabi on 
board Panorama and hosted by 
Peregrine’s Brett Harvey and Thai 

Airways’ Angela Tanis.
The famil trip included 

complimentary flights on board 
Thai Airways and the carrier’s 
regional service Thai Smile. 

Pictured enjoying Thailand’s 
Koh Rok Nai island are: Jade 
Gaul, Callum Whitehead, Nina 
Moussalli, Tegan Worboys, Angela 
Tsanidis and Brett Harvey.
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Multi-Rep BDM  
Western Australia

DriveAway and Entire Travel Group are looking for an established 
Perth based Multi-Rep to represent both companies on a full-time 
contract basis (must have ABN) to grow and develop new business 
opportunities in both Perth and regional areas of WA.

We require a BDM that has a clear understanding of the travel industry 
and is looking for a full time contracting position to represent two 
companies.

If you are an experienced, enthusiastic BDM/Multi-Rep looking for that next 
step in your career representing two distinguished wholesalers, DriveAway 
and Entire Travel, apply now! 

Please forward a cover letter and resume to Michelle Carpio at  
HRSydney@driveaway.com.au by Friday 15 March 2019.

•  Minimum 3 years BDM or travel 
industry experience, with good 
understanding of WA trade and 
established industry relationships

•  Self-motivated with the ability to 
work autonomously

•  Excellent verbal and written 
communication skills

•  A highly dedicated & motivated 
individual with excellent 
presentation 

• Own reliable vehicle
•  Excellent package, industry tools 

& training will be provided for the 
successful candidate

Applications should be sent to SYDSALES@UNITED.COM

Account Service Representative
Based in Sydney our Sales team are eager to welcome a new Account 
Service Representative to United Airlines.
This dynamic, challenging full time role will be responsible for offering best 
in class sales support to our key agency and corporate customers. Our 
Account Service Representatives complement the field sales effort and 
play a pivotal role within United’s operation in Australia and New Zealand. 
Our preferred candidate will possess a positive approach to problem 
solving, enjoy being part of a team, be a great communicator at all levels 
and take pride in their work.
Responsibilities include: 
•  Providing pre and post travel assistance to United’s customers
•  Managing fare and reservations enquiries
•  Tracking and reporting of sales activities
The successful candidate will have the following skills and 
experience:
•  Reservations and ticketing experience
•  Minimum of 3+ year’s industry experience with an airline or travel  
   agency
•  Strong communication and presentation skills 
•  MS office experience
•  The ability to organise and prioritise within an ever changing and  
   demanding work place
•  French speaker preferred but not essential

Travelport push
TRAVELPORT has kicked 

off a new global campaign 
to encourage more support 
for airline passengers with 
intellectual disabilities.

The primary objective of the 
awareness push will be to improve 
awareness and use of the DPNA 
Special Service Request (SSR) 
code, which can be used by agents 
to alert airlines when a pax has 
an intellectual or developmental 
disability and needs assistance.

The campaign will be displayed 
over 3.5m times to agents and 
be allied to the Special Olympics 
World Summer Games in 2019.

“Travel can be a particularly 
challenging time for people who 
require special assistance, so 
once we discovered such low 
use of the DPNA SSR code, we 
decided to take action,” said 
Travelport CEO Gordon Wilson.

Int’l pax numbers up
INTERNATIONAL passenger 

traffic for Australia in Dec 2018 
was recorded at 3.95 million, a 
3.1% increase on the previous 
corresponding period, according 
to stats released by the Bureau 
of Infrastructure, Transport and 
Regional Economics (BITRE).

Qantas Airways notched up 
the largest market share for the 
period with 16.8%, followed by 
Jetstar (8.2%), Emirates (7.9%), 
and Singapore Airlines (7.7%).

Tripfuser incentive
TRAVEL marketplace Tripfuser 

has announced its first sales 
incentive which offers $100 Visa 
gift cards for every booking made 
over $1,000 by 31 Mar.

The platform has placed no 
limits on how many gift cards an 
agent can receive.

To get started, agents must sign 
up and register at Tripfuser by 
CLICKING HERE.  

Cunard winter 20/21
LUXURY cruise brand Cunard 

has unveiled further details of its 
winter 2020/2021 program. 

The season will feature calls at 
94 destinations in 38 different 
countries, including three maiden 
calls to Hualien in Taiwan, Japan’s 
Miyakojima, and New Plymouth, 
New Zealand.

Departing between Nov 2020 to 
May 2021, trips range from two-
night breaks to a 108-night world 
voyage and will again include 
Queen Mary 2’s East-West Voyage 
to Australia and Asia which will 
sail via South Africa.

Queen Victoria’s world cruise 
will feature an Aussie leg which 
will see the vessel cross the 
Pacific via New Zealand before 
arriving in Australia to visit 
Sydney, the Gold Coast and Great 
Barrier Reef.

She will also operate four 
roundtrips from Melb and four 
from Syd - sales open 12 Mar.

AFTA Vodafone
THE Australian Federation 

of Travel Agents (AFTA) has 
announced a new partnership 
with Vodafone Business Centre 
Port Melbourne which will see 
AFTA members gain access to a 
range of privileges.

Member benefits include a first 
look at market offers and access 
to a dedicated account manager.

“AFTA is constantly innovating 
and forging new partnerships 
with businesses who recognise 
the value travel agents play in the 
travel supply chain,” said AFTA 
CEO Jayson Westbury.

W Syd Nancy-Bird
SYDNEY’S upcoming second 

airport has been named the 
Western Sydney International 
(Nancy-Bird Walton) Airport in 
honour of the aviation pioneer.

“Western Sydney International 
is a once-in-a-generation project 
that promises a new era of jobs 
and opportunities for the millions 
of people who call the region 
home,” said Western Sydney 
Airport Chief Executive Officer 
Graham Millett.

“I think it is a fitting recognition 
of a trailblazing aviator and one 
of Australia’s great pioneers, 
Nancy-Bird Walton,” he added.

Western Sydney International 
will be approximately the same 
size of Gold Coast Airport when 
it opens in 2026, with a second 
runway expected to be required 
in the 2050s as the hub grows 
aviation traffic.

Construction on the airport’s 
visitor centre is now underway, 
due for completion later this year.

Measles on QF
PAX on board a recent Qantas 

flight from Bali to Sydney are 
being urged to be on the lookout 
for measles symptoms after a 
woman and baby on the flight 
were diagnosed with the disease.

Qantas QF44 arrived in Sydney 
at 6.30am on Thu 21 Feb.
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Sign up 
for 2019 footy 
tipping
Footy tipping is 
back for 2019 with 
the grand prize 
of flights from 
Emirates for each 
code, plus weekly 
prizes from Expedia.

Click on the code 
below to sign in or 
join for 2019.

Sign up by Thursday 
14 mar for NRL

Sign up by Thursday 
21 mar for AFL

Gate 1 Egypt return
GATE 1 Travel is returning to 

Egypt with the launch of its new 
12-day Classic Egypt.

The itinerary includes a visit 
to the Temples of Karnak, the 
Temple of Edfu, Pyramids of Giza, 
and the Temple of Philae located 
on an island in Aswan Dam.

The new tour includes first-
class star accommodation, return 
airport transfers when you book 
a flight-inclusive package, and a 
seven-day cruise on the Nile.

SA Sightseeing Pass
ONLINE booking engine 

Sightseeing Pass has kicked off its 
national expansion with a move 
into South Australia. 

The company will offer packages 
of South Australia’s popular 
tourist experiences, along with 
surprise attractions.

Sightseeing Pass Australia 
Director Lisa D’Souza said the 
priority was to showcase South 
Australia’s tours and attractions.

“By offering three of the best 
experiences along with a choice 
of matched hotels, customers 
can simply package the best 
sightseeing in one instant 
booking.” 

Silversea upgrade
SILVERSEA Cruises has 

enhanced its in-suite television 
offering, with guests now able to 
watch the National Geographic 
and Sport 24 channels.

“As part of our ongoing Project 
Invictus product upgrade 
initiative, we are delighted 
to enhance the in-suite 
experience for our guests with 
a broader range of television 
channels, delivering high-quality 
entertainment programming 24 
hours a day, seven days a week,” 
said Barbara Muckermann, 
Silversea Cruises’ CMO.

Cunard Women’s Day

CUNARD celebrated the role 
of women in the maritime sector 
ahead of International Women’s 
Day this Fri, with a special event 
on board Queen Victoria.

Last weekend Cunard and Port 
of Brisbane Pty Ltd invited 120 
guests, predominantly women 
from across the Port of Brisbane 
precinct as well as others working 
in the industry, for a special ship 
tour and morning tea to celebrate 
the valuable contribution of 
women in the sector.

Ann Sherry AO, Carnival 
Australia Chairman, and Jerry 
Maycock, Port of Brisbane 
Chairman, hosted Queensland 
Premier, Annastacia Palaszczuk 
MP on board Queen Victoria in 
Brisbane.

Pictured are: Roy Cummins, 
Chief Executive Officer, Port 
of Brisbane; Joan Pease MP, 
Member for Lytton; Annastacia 

Palaszczuk MP, Queensland 
Premier; Ann Sherry AO, Carnival 
Australia Chairman and Jerry 
Maycock, Chairman Port of 
Brisbane.

Sth African Biz fare
SOUTH African Airways has re-

introduced a Senior Business class 
airfare until 31 Aug.

The fare is available on 
outbound and inbound flights 
on Sun-Thu until 31 Mar; 01 
May to 30 Sep; and 03 Nov to 
28 Nov 2019 and is applicable to 
Australian passengers aged 65+ at 
the time of outbound travel.

For more info contact SAA 
Reservations on 1300 435 972.

Golden’s new wi-fi
PRINCESS Cruises has 

confirmed its MedallionNet 
wi-fi will be available on Golden 
Princess from 20 Dec during the 
line’s 2019/20 summer season.

The line said MedallionNet will 
see Melb guests access internet 
at speed equal, or faster than 
what they experience on land.

Rocky 
Mountaineer 
Stay & Play

RECEIVE 
AUD$550*  

PER COUPLE 
IN ADDED 

VALUE CREDIT
ON SALE UNTIL 29 MARCH 2019

*Terms & conditions apply
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Call 1800 808 491 www.swagmantours.com.au

NEW brochures 
available NOW!

THE travel and 
tourism industry 
are very closely 
aligned in so 
many ways.

While 
those that 
work in the 

travel industry are very different 
to those who work in the tourism 
industry, together we are a force 
for good and a strong voice in the 
Australian economy.

Much of my own career has 
been in the tourism industry 
and I am always so excited and 
delighted to see the winners of 
the Qantas Australian Tourism 
Awards announced.

Over this past weekend (02 Mar) 
the Australian Tourism Industry 
came together in Launceston, 
Tasmania, to celebrate the 
successes of the tourism industry 
and award these nationally 
acclaimed industry awards.

If you are yet to see the list of 
winners, CLICK HERE.

It’s a long list of quality 
Australian Tourism owners and 
operators.

The Qantas Australian Tourism 
Awards are held each year and 
hosted by the Australian Tourism 
Awards Incorporated which 
is the national grouping of all 
of the state tourism industry 
associations.

This year, a great Australian 
Tourism family was inducted as 
legends and I am sure the entire 
industry will be celebrating with 
them on this achievement.

The Irwin family has continued 
to support the local tourism 
industry with the ongoing 
operation of Australia Zoo, as well 
as promoting and advocating the 
protection of the environment 

more broadly, amongst many 
other things.

It is true entrepreneurial 
Australians like the Irwin family 
that continue to make Australia a 
world-leading tourism destination 
but also provide a voice on the 
things that ensure a strong 
industry into the future.

On behalf of the members 
of AFTA, I extend a heartfelt 
congratulations to all the finalists 
and winners of the Qantas 
Australian Tourism Awards.

And while the tourism awards 
are important and very worthy 
of noting, so too is this coming 
Fri, which marks International 
Woman’s Day (08 Mar).

This year the theme for the 
day is #balanceforbetter and for 
many of the travel industry it will 
be marked as a very important 
day to advance the theme of 
balance and to support female 
participation and advancement 
in any and every way we can - not 
only as an industry, but more 
broadly as a nation.

You can get much more detail 
about this important day by 
CLICKING HERE.

More and more, diversity, 
equality, gender balance and 
acceptance are words being 
incorporated into business plans, 
vision statements, culture and 
sentiment across the Australian 
economy and for that matter, 
across the world.

This Fri is the start of a year-
long campaign that in fact never 
stops, to open people’s minds to 
the opportunities that everyone 
can enjoy together.

I wish both the women and 
men of the travel industry an 
inclusive International Woman’s 
Day 2019.

AFTA UPDATE
from Jayson Westbury

Insignia’s new look

OCEANIA Cruises’ Insignia 
debuted the results of the 
OceaniaNEXT refurbishment 
program to trade partners and 
media in Sydney yesterday.

The transformation is part 
of a US$100 million fleet-
wide investment including 
the enhancement of all four 
R-class vessels by Jun 2020.

Insignia was the first to undergo 
the updates, emerging from 
drydock in Dec last year before 
heading to local waters on her 
180-day Around the World cruise.

The “better-than-new” 
refurbishment has seen updates 
to all staterooms and suites, 
restaurants, lounges and bars and 
public spaces.

The transformation is designed 
to maintain the feel of Oceania 
ships that passengers love, 
while also providing a more 
contemporary look, said Steve 
McLaughlin, Vice President, Sales 
Australian & New Zealand. 

Steve Odell, Senior Vice 
President and Managing Director 
Asia Pacific of Norwegian Cruise 
Lines Holdings (NCLH) said 
“the input of our valued past 

guests and travel partners has 
played an intrinsic part in the 
initiatives conceived as part of 
OceaniaNEXT”.

Pictured inset is the new 
Penthouse Suite, which along 
with all staterooms, features USB 
charging points next to the bed.

Odell also praised the efforts of 
trade partners in making Australia 
the number two source market 
for the cruise line.

He attributed the success of the 
brand to the alignment of the 
Oceania experience to Australian 
culture, particularly the casual 
atmosphere of the ships and the 
focus on quality food and wine.

Pictured at the event are: Steve 
Odell, NCLH with Isis Ruiz, Senior 
Vice President, International 
Marketing & PR NCLH and Ben 
Angell, Vice President Marketing 
Asia Pacific, NCLH.

On the Go Baltics
IN RESPONSE to growing 

demand for ‘off-the-beaten-track’ 
destinations, On the Go Tours has 
launched trips to the Baltics.

Departing from Mar 2019, 
the four new trips visit Latvia, 
Estonia, Poland and Lithuania.

Oman, Turkish deal
OMAN Air (WY) and Turkish 

Airlines (TK) announced an 
extended codeshare agreement.

WY will codeshare on TK flights 
to Rome, Copenhagen and Algiers 
and TK will codeshare on Oman’s 
Salalah flights.
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EXCITING NEW CRUISE SALES  
CONSULTANT ROLES

Viking is set to become the world’s largest small-ship cruise 
company this year, so now is the perfect time to join our fun, 
supportive and rapidly expanding team!

We are looking for energetic, highly motivated individuals to  
fill the following roles: 

Surry Hills, Sydney 
Competitive salaries + fantastic benefits

• Full-Time Cruise Sales Consultant 
 You will sell our award-winning cruises, ensuring all sales  
 targets are met. Enjoy a competitive salary package, generous  
 sales incentives and health benefits.

• Part-Time Cruise Sales Consultant  
  Working on Mondays and Saturdays, either from home   
 or our office, you will sell our award-winning cruises, ensuring  
 all sales targets are met. You can expect a competitive hourly  
 salary. 

To apply, please send a cover letter and your resume to  
jobsau@vikingcruises.com. Applications close March 21, 2019. 
Only successful candidates will be contacted. No agencies.

Trip.com & Rezdy
ONLINE travel agency part 

of Ctrip Group, Trip.com, has 
announced a new partnership 
with Australian booking and 
distribution platform Rezdy.

The agreement will allow 
Chinese travellers booking 
through Trip.com access to 
Rezdy’s 80,000 travel products in 
over 100 countries worldwide.

Rezdy will also gain brand 
awareness and raise its profile in 
China and Asia.

The two companies said the 
agreement was a “win-win”.

Winner off to NZ
AGENTS from Seymour Travel 

in Victoria will be heading across 
the ditch thanks to Grand Pacific 
Tours (GPT).

The travel agency was declared 
the winner of GPT’s recent 
competition in which agents 
were invited to post a picture of 
their shelves stocked with the 
new 2019/20 Grand Pacific Tours 
Coach Holidays brochure.

Seymour Travel won a GPT 
eight-day New Zealand Taste of 
the North Island Tour for two.

FAMIL IN FOCUS
FAMIL in Focus is our feature showcasing some of the photos 

from recent industry famils. If you want your famil to be featured, 
email advertising@traveldaily.com.au.

DELTA Air Lines along with Memphis Tourism, Visit Mississippi 
and New Orleans & Company hosted seven top sellers from Mobile 
Travel Agents (MTA) for a week-long experience of the deep south of 
USA as part of a “Blues Trail”.

The group’s itinerary included Elvis Presley’s Graceland, Stax 
Museum of American Soul Music in Memphis, Grammy Museum in 
Cleveland and the B.B. King Museum and Delta Interpretive Center 
in Indianola.

Along with well known Beale St, Memphis and Bourbon St, New 
Orleans, the group discovered the historic towns steeped in civil 
rights history with stately plantation homes, bayous and of course 
the southern cuisine and hospitality.

The group is pictured above in front of the gates of Graceland. 

LEFT: 
The group 
at the 
Rock ‘n’ 
Soul 
Museum 
in 
Memphis: 
Chris 
Ingram, 
Memphis 
Tourism 
Director 
NZ/AU; 

Kevin Brewer, Memphis Tourism Officer; Di Cox, MTA; Alba Aradillos, 
Delta Air Lines National Account Manager; Susan Barton, MTA; 
Tatiana Parry, MTA; Stacey Harding, MTA; Julie Hatz, MTA; Joe 
Pezzano, MTA; and Fiona Snell, MTA.

RIGHT: 
Enjoying 
a meal 
with Maria 
Manzella 
- New 
Orleans & 
Co Tourism 
Director.

Traveloka in Aus
INDONESIAN technology 

company Traveloka has officially 
launched in Australia.

The platform allows Australians 
to book flights, accommodation, 
packages, transfers, activities and 
attractions online, with a focus on 
Indonesia.

Traveloka is accessible through 
its website and a mobile app.

TUI Blue reshuffle
TUI Group has announced 

plans to expand its TUI Blue hotel 
brand to become the world’s 
largest leisure hotel brand within 
the next few years.

TUI Sensimar and TUI Family 
Life hotel brands will merge into 
the existing TUI Blue brand from 
the 2020 European summer.

The merger will take TUI Blue 
from 10 to 100 hotels.
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Delta Air Lines has partnered with Travel Daily to give agents the chance 
to win flights from Sydney to LAX in Delta’s Premium Select cabin.

Delta launches the refurbished B777 in April on the daily Sydney–Los 
Angeles route. Help them sell the new Delta One and Delta Premium 
Select cabins – and you could win return tickets to LA!

To enter, come up with a jingle (max 200 words) about the new cabins 
and the Delta experience. You must include the following words; ‘suite’, 
‘daily’, ‘bed’ and ‘WiFi’.

Get creative for your chance to experience the Delta Premium Select 
cabin. CLICK HERE for some more information about Delta’s new 
cabins. Send entries to delta@traveldaily.com.au

JINGLE YOUR WAY TO LA
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MONEY
WELCOME to Money, TD’s Tue 
feature on what the Australian 
dollar is doing.

A BUSY upcoming economic 
calendar could see the 
Australian dollar experience 
some minor turbulence this 
week, after it rose modestly 
against major global currencies 
in the last few days.
Reports suggest it is “unlikely” 
that Aussie interest rates will 
change, however all eyes will 
be on the RBA’s announcement 
on the outlook of Australian 
economic growth later today.

Wholesale rates this morning.

US $0.708
UK £0.537
NZ $1.038
Euro €0.625
Japan ¥79.19
Thailand ß22.59
China ¥4.753
South Africa 10.079
Canada $0.943
Crude oil US$55.80

AU$1 = US$0.708

Celestyal additions
GREEK cruise operator Celestyal 

Cruises has extended its season 
with the addition of two new 
2019/2020 Med itineraries. 

The seven-night Eclectic Aegean 
journey will sail six departures 
from 21 Oct to 25 Nov.

Also new, the seven-night Three 
Continents journey will offer five 
trips in Dec.

For more information on the 
additions, CLICK HERE.

Murray Christmas
CAPTAIN Cook Cruises has 

revealed a series of three-, four-, 
and seven-night Christmas in Jul 
itineraries for sailings on board PS 
Murray Princess.

Each voyage visits a range of 
historic ports, plus the chance to 
learn about Aboriginal history.

A traditional Christmas lunch or 
dinner is also included.

Guests can save 15% on 
bookings made more than 30 
days in advance, CLICK HERE for 
more information.

More trees for Qld
SAILAWAY Port Douglas and 

local animal experience Wildlife 
Habitat have joined forces to 
plant 250 Eucalyptus trees 
that “meet the unique dietary 
requirements” of the resident 
koalas at the wildlife park.

The planting aims to “advance 
eco-tourism” in the region.

Carnival kids deal
CARNIVAL Cruise Line has 

launched a “Kids Sail Free” offer, 
available on select Carnival Spirit 
itineraries between 23 May and 
03 Nov 2019.

The promotion includes a 
four-night Moreton Island cruise, 
an 11-night New Caledonia and 
Vanuatu sailing, a three-night 
Weekend Sampler, an eight-night 
Great Barrier Reef experience, 
and more.

The promo is available to book 
until 21 Mar, more info HERE.

Click Frenzy stats
ONLINE travel operator Click 

Frenzy hosted its latest event on 
26 Feb, with the results revealing 
a range of booking trends and 
destinations for Aussie travellers.

The top six deals booked 
during the event based on clicks 
included Virgin Australia’s “up 
to 45% off selected domestic 
and international flights”, while 
TravelOnline’s “Over 50% off Fiji, 
Bali, and Thailand resorts” deal 
came in second.

Air NZ’s “Up to $200 off return 
air fares to NZ” was also a 
popular choice for shoppers.

Top destinations booked by 
users included Bali, followed 
by Hawaii, Japan, Fiji and the 
Maldives and the top five 
categories booked during the 
sale were packages, flights, 
accommodation, destinations 
and cruises.

Disney’s Star Wars
STAR Wars fans are gearing up 

for the official opening of Galaxy’s 
Edge, a “large and ambitious” 
theme park that is scheduled 
to open its doors at California’s 
Disneyland in the northern 
summer, & Florida’s Walt Disney 
World in the northern autumn.

Each theme park will feature 
two interactive rides that 
“combine and propel the tech 
mastery of Lucasfilm and Disney 
into hyperspace”, along with 
a number of other yet-to-be-
revealed attractions.

Anantara Mauritius
ANANTARA Hotels, Resorts 

& Spas is set to open a new 
property on the Indian Ocean 
island of Mauritius in the last 
quarter of 2019.

The 164-room resort will be 
located 15-minutes from the 
airport and close to the Blue 
Bay Marine Park, and will offer 
guests multiple dining options, 
a 30 metre swimming pool and 
signature Anantara Spa.
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Click HERE to register as a Job Seeker

Drive the optimum performance of this small consulting team, ensuring premium customer 
service, strong sales results & an energetic workplace culture. A retail background & desire to 

mentor required. Overseas travel business launching in Australia.  Call Ed or Click HERE

Team Leader - Sydney $70K to $80K + super

Travel & Hospitality I Tailored Recruitment 

Fantastic opportunity to work with this global travel brand. Reporting to the National Sales 
Manager you will oversee & support the Sales Managers throughout the various states, 

coordinating annual sales plans & successful strategies.  Call Giulia or Click HERE 

Inside Sales Coordinator - Sydney $50K to $55K + super

A great role for an expedition or operations mgr to join this reputable brand who specialise in 
land & cruise-based itineraries. The role encompasses all aspects of operations from recruitment, 

relationship management of contractors & leading a small team.  Call Jake or Click HERE

Operations Manager - Melbourne or Sydney $80K to $120K + super 

Graduate role! Work on a rotating roster, handling enquiries, quotes & bookings from both 
agents & direct customers. If you have customer service experience, this is a great opportunity 

to work for a global travel company with training provided.  Call Natasha or Click HERE 

Reservations Sales Agent - North Sydney $40,500 + super

Click here

How to build 
meaningful business 

relationships 
 

www.tmstalent.com
Click HERE to register as a Job Seeker

Looking for retail or corporate consultants that want to work with a forward-thinking 
company with a great culture & low staff turnover. Handling a variety of corporate accounts 

across a range of industries both domestic & international.  Call Susan or Click HERE

Corporate Travel Consultant - Sydney $60K to $65K + super
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THE ORIGINAL GUIDED TOUR COMPANY

THE BEST OF
EVERYTHING In one upfront price

90+ years of award-winning travel expertise combines with unique destination 
experiences in Europe, Latin America, Asia, Antarctica and North America.

Join Tauck Cruising Specialist Mary Murrin to learn all about what’s new for 
Tauck River Cruising 2020: 

• Our new riverboat and cruises on the Douro River
• Our new Christmas Markets cruise through Holland and Belgium
• Exciting excursions and special access that make Tauck River Cruising your 

best choice for an immersive destination experience

To book contact our Inside Sales Team
1300 732 300  |  reservations@tauck.com.au

What’s New!  
Tauck River Cruising 2020

WATCH WEBINAR
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Terms & Conditions: Valid for all bookings made through Switzerland Travel Connection before/on 6 MAY 2019. The Top 8 sellers 
will be selected based on numbers of bookings created/highest overall revenue with deposit on file. The escorted educational 
trip (famil) will be held End September (starting on 27th September in Switzerland - TBC). Participation fee of $750 will apply 
– Participation fee will be waived for the Top 2 sellers. Spot on the famil is non-transferable, cannot be traded and cannot be 
exchanged for cash. 

1300 550 946  |  info@switzerlandtravel.com.au  |  www.switzerlandtravel.com.au

Would you like  
to experience  
the Swiss Way?
You could be 1 of 8 lucky agents to  
discover breathtaking Switzerland! 

To celebrate the launch of our Switzerland 
Travel Connection brochure, in conjunction 
with Switzerland Tourism, we are excited to 
offer you the chance to win a spot on a Swiss 
Famil!  

The more you sell the more chances you get!

A division of Entire Travel Group
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THE SUMMIT WILL FEATURE SOME OF THE BIGGEST 
BRANDS AND THEIR CAMPAIGNS FROM THE LAST YEAR

Headline Sponsor

APRIL 11, FOUR SEASONS HOTEL SYDNEY

BOOK ONLINE AT WWW.MUMBRELLA.COM.AU/TRAVEL 

EXCLUSIVE DISCOUNT FOR TRAVEL DAILY READERS

USE CODE TDTRAVEL19 TO SAVE $150 

THE LIVE 120 
HOUR AD 

THAT HELPED 
PUT SOUTH 

AUSTRALIA BACK 
IN THE LIMELIGHT

CREATIVE CROSS-
PLATFORMING: WHY 
LUXURY ESCAPES 
IS DIVERSIFYING ITS 

STRATEGY

TEAMWORK, BRAVERY AND DUNDEE - 
THE MAKING OF TOURISM AUSTRALIA’S 

CAMPAIGN

EXCLUSIVE 
RESEARCH FROM 
EXPEDIA GROUP 

MEDIA SOLUTIONS 
ON GEN Z 

ENGAGEMENT

TRIP.COM ON CONNECTING WITH 
YOUR CUSTOMERS THROUGH DATA

HOW BEST WESTERN HAS RIDDEN 
THE CHANGING WAVE OF TRAVEL 

MARKETING
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