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Today’s issue of TD
Travel Daily today features 

seven pages of news, including 
a photo page from Hawai’i 
Tourism Oceania, plus a full 
page from United Airlines.

Seek a different holiday in the NT
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Highlights of the adventure include:

• Immerse yourself in the world’s oldest surving culture
• Discover the vast and sacred Arafura Swamp by boat and 4WD
• See exquisite rock art at Mt Borradaile and visit ancient catacombs
• Spend 7 nights in our network of luxurious safari camps and  

wilderness lodges, including 3 nights at the iconic Seven Spirit Bay

FIND OUT MORE

May - Sep 202313 Days Small group size 22

from $12,995*
pp

Arnhem Land Wilderness Adventure

*T&Cs apply

Number of nights stay

on location aboard

Norwegian Prima

Today’s issue of TD is 
coming to you courtesy of 

Norwegian Cruise Line, which 
is undertaking the christening 
voyage of its new Norwegian 
Prima in the North Atlantic.

NORWEGIAN Prima has arrived 
in the British Isles, with a brief 
call at Cork in Ireland providing 
opportunities for guests to 
experience a stunning day in the 
Emerald Isle.

Some headed off on shore 
excursions to places like Blarney 
Castle, the local Jameson 
Distillery and Kinsdale, 
while others simply took the 
opportunity to stretch their 
legs in the picturesque seaside 
township of Cobh.

Tomorrow Prima heads off to 
Portland in the UK.

Azamara points 
reciprocity ending

AzAmArA Cruises has 
announced that its reciprocity 
arrangement with Royal 
Caribbean International and 
Celebrity Cruises is to be phased 
out after 01 Feb 2023.

Early last year Royal Caribbean 
Group sold Azamara to private 
equity firm Sycamore Partners, 
with the loyalty program retaining 
all points already accrued through 
Celebrity and Azamara voyages.

The phase-out to separate 
independent systems “allows us 
to more effectively implement 
your loyalty program suggestions 
and improve pre- and post-cruise 
guest experiences,” Azamara said.

Webjet back in the black
WebjeT MD John Guscic says all 

of its three divisions have returned 
to profitability, with its OTA 
operation continuing to increase 
market share (TD breaking news).

The company issued an ASX 
trading update this morning, with 
Guscic highlighting the launch 
next month of the recently-
acquired Trip Ninja technology 
(TD 24 Nov 2021), which will 
provide automatic multi-carrier 
options for multi-stop journeys.

“We are confident it will provide 
our customers with lower pricing, 
unique content and greater 
choice,” he said.

The WebBeds accommodation 
business has seen bookings well 
ahead of pre-pandemic levels 
since May, and in Jul recorded 
its biggest-ever month for TTV - 
which is in turn being surpassed 
in Aug, Guscic enthused.

“By driving efficiencies and 
pivoting our focus to target 
growth wherever we saw 

opportunities, we’ve seen our 
market share grow and EBITDA 
margins are forecast to be higher 
than 50% for the first half of 
FY23,” he added.

“WebBeds has so much 
opportunity ahead of it...all the 
things we’ve done to transform 
the business mean we are 
confident growth will continue for 
the remainder of FY23, despite all 
current well-documented macro 
headwinds,” Gucsic said.

The rebranding of the former 
Online Republic business as 
GoSee is going to plan, he 
said, with work under way to 
transform the operation into a 
business with “the potential to 
scale in a global playing field” 
and expectations of a return to 
pre-pandemic earnings when 
inbound travel into Australia and 
NZ returns to historical levels.

“We are excited for the limitless 
opportunities that lie ahead,” 
Guscic concluded.

EARN UP TO 15% COMMISSION WIN AN AMAZING TRIP FOR TWO TO HAWAI’I  
FOR THE TOP SELLING AGENT

Six  islands,  Infinite  experiences
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EXCLUSIVE ACCOMMODATION ONLY OFFERS  
AND PACKAGES ON SALE UNTIL 31 OCTOBER.
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Looking for Rail Tickets and Rail Plus? RAILEUROPE has you covered.

agent.raileurope.com
your dedicated Rail Partner

Robertson switches to cruise
FOrmer Air New Zealand 

Country Manager for Australia, 
Kathryn Robertson, is leaving 
the carrier having taken a newly 
created role as Chief Commercial 
Officer for Carnival Australia (TD 
30 Aug).

The senior position reports 
to recently appointed Carnival 
President, Marguerite Fitzgerald, 
and is part of a wider restructure 
of the Carnival Australia team.

Robertson has most recently 
been working from Auckland 
as Air NZ’s Group GM of Sales, 
having spent more than 15 years 
with the Kiwi flag carrier in roles 
based in London and North 
America as well as Australia & NZ.

“Kathryn has achieved so 
much during her time with 
the airline,” said Air NZ Chief 
Sales and Customer Officer, 
Leanne Geraghty in a letter to 
stakeholders.

“She is an accomplished and 
highly experienced aviation 

professional and has been 
integral in leading and supporting 
our global sales teams and 
their efforts as we’ve worked to 
navigate our way through these 
challenging past few years.”

Geraghty said Robertson would 
be taking up her role in Nov, 
with a search for a replacement 
commencing soon, praising her 
for her “awesome contribution to 
our airline”.

Carnival chief Fitzgerald said 
Robertson’s new role was a 
reflection of the organisation’s 
“ambitious goals to rebuild and 
grow the business” as cruising 
restarts in Australia & NZ.

She will have responsibility for 
the commercial strategy across 
Carnival’s eight distinctive cruise 
brands, including marketing, 
direct and indirect sales and 
digital capability “with the intent 
to drive business performance, 
growth and market share” - more 
in today’s issue of Cruise Weekly.

Iconic Japan: Sacred Cultures & Nature
10 Days - Departing 12 June 2023

228
Save up to 20%*Only 228 guestsSmall Ship Cruising Exclusive Scenic 

Enrich Experience

 Koko’s Asian Fusion

EXCLUSIVE NEW JAPAN VOYAGES AND KOREA LAND JOURNEY EXTENSION

15%  
Commission on  

2023 Japan  
Voyages

Rex’s seventh 737
rex Airlines took possession of 

its seventh Boeing 737-800NG 
last night in Brisbane, allowing 
the carrier important extra 
capacity to operate between 
Australia’s big east coast cities.

“Demand for Rex flights is so 
great that we are urgently looking 
for another two Boeing 737- 
800NGs which we hope to deploy 
by Q2/Q3 of this financial year,” 
Rex said.

The latest plane will enter 
service in Sep after undergoing 
interior updates & safety checks.

TC adds two more
TrAvellers Choice (TC) has 

announced two new members 
have been added to its national 
network, including Midland Travel 
in WA and How We Travel in NSW.

After 22 years operating from 
a central location in Midland, 
Midland Travel owner Vicky 
Johnston relocated her agency 
to a purpose-built office on her 
property in the Swan Valley.

Meanwhile How We Travel 
owner Lauren Howard 
established her agency in 2016 in 
Port Macquarie after working as 
an agent for more than 15 years.

Nicola Strudwick, Travellers 
Choice General Manager - Sales, 
believes that the group’s three 
new membership packages 
have become a driving force in 
attracting new members. 

“Independent businesses need 
to be flexible and adaptable in the 
current operating environment, 
and our new membership 
packages allow them to be just 
that,” Strudwick said. 

Regent event series
regenT Seven Seas Cruises is 

inviting travel agents and their 
clients to an event series to 
learn about its 2024/25 Voyage 
Collection and special offers.

The events will be hosted across 
the country from Sep to Oct by 
the RSSC team, including Lisa Pile 
and Gillian Seller, Director of Sales 
ANZ - for details, click Here.
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COMMERCIAL SALES / ACCOUNT EXECUTIVE 
Amadeus has an exciting opportunity for a Commercial 
Sales / Account Executive to join our team based in either 
Melbourne or Brisbane. Enjoy flexible working conditions, 
career development opportunities and a chance to work with 
the leading players in the travel industry.e your application 

Make your application through: 
https://amadeus.wd3.myworkdayjobs.com/jobs/job/Melbourne-
Victoria/Commercial-Sales---Account-Executive_R1512

Or call/email Ryan on +61 481 122 929 
ryan.fripps@amadeus.com for more info.

SHARPEN YOUR KNOWLEDGE 
OF SINGAPORE
with the Travel Daily 
Training Academy

CLICK HERE

Become a Northern 
Territory expert
Win one of three trips to the NT*

Join a live webinar to learn more about Uluru

*For registration and eligibility, visit  
trade.northernterritory.com 

Tuesday 6 September  11.00am (AEST) | 10.30am (ACST)
Wednesday 7 September 1.00pm (AEST) | 12.30pm (ACST)

Register now

KLM adds KL/CGK
klm Royal Dutch Airlines 

announced it will add services 
from Kuala Lumpur and Jakarta 
from 31 Oct, as part of its 
2022/23 winter schedule. 

The carrier will run four weekly 
non-stop flights from Kuala 
Lumpur to Amsterdam, and will 
also resume four weekly services 
to Jakarta.

From Jakarta, KLM will also 
offer four weekly flights to Kuala 
Lumpur, as well as increase its 
frequency to four weekly flights 
to Amsterdam via Kuala Lumpur.

Up until Apr 2020, KLM 
operated daily flights from Kuala 
Lumpur and Jakarta.

OvOlO Hotels has partnered 
with healthy dog treats brand 
Waggly for an enhanced 
‘VIPooch’ package.

Available across Ovolo’s range 
of Australian hotels, the deal 
offers guests staying during 
next month an exclusive Waggly 
Club Box in-room pack, which 
includes a selection of healthy 
dog treats, premium dog toys, 
as well as a doggy bed, an 
eating & drinking mat, and of 
course, dog-friendly staff there 
to help your amazing pooch.

Window
Seat

QF promises lower fares
QAnTAs has pledged that 

Australian travel agents are set 
to benefit from lower pricing 
when booking fares through 
the carrier’s next-generation 
distribution platform.

From 29 Nov, advisors will 
be able to take advantage of 
domestic fares at a lower price via 
the Qantas Distribution Platform 
when compared to other indirect 
booking systems, offering better 
value and confidence in bookings, 
Qantas said in an update today.

Qantas Executive Manager of 
Global Sales and Distribution, Igor 
Kwiatkowski, said that lowering 
pricing would be the latest in a 
line of benefits rolled out to trade 
partners through the airline’s new 
distribution strategy.

“Through the Qantas 
Distribution Platform, we have 
continued to invest in and 
modernise our distribution 
capabilities to the highest 
industry standards and lower 
pricing means that we can share 

these benefits and efficiencies 
with our trade partners,” 
Kwiatkowski said.

“Lower pricing will be a great 
incentive for our partners in 
adopting the Qantas Distribution 
Platform...and the initiative 
will complement the many 
capabilities already enabled 
through our distribution platform 
from dynamic commission offers 
to personalisation for customers.

“We know that some of our 
partners are still in the process 
of connecting to the platform, so 
we’ll be providing extra support 
in the three months leading up to 
the launch,” he added.
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Nib enjoys sales surge
nib Travel has confirmed that 

an increasing amount of Aussie 
travellers have been taking out 
insurance policies in recent 
months, with the pandemic 
initiating a heightened sense of 
risk in the minds of consumers.

Speaking with TD this week, 
nib Travel CEO Anna Gladman 
said COVID-19, and its associated 
impact on travel, had resulted in 
a higher proportion of travellers 
purchasing travel protection.

“COVID, with all of its issues, has 
helped people become far more 
aware of the risks and what we 
are seeing is a significant number 
of extra customers choosing 
travel insurance,” she said.

“So while travel hasn’t 
recovered fully yet, and we’re 
not seeing the same number 
of people travelling that were 
pre-COVID, what we’re seeing is 
a higher proportion of customers 
taking travel insurance out and 
those that are taking higher levels 
of cover,” Gladman added.

Offering various forms of 
COVID-19 coverage has also 

been “absolutely critical” in 
getting travellers to commit to 
purchasing travel protection.

“Insurance is all about covering 
fears and doubts...and the 
demand for insurance is often 
driven by an awareness of risk 
and with all the media coverage 
of COVID and what would happen 
if I got COVID while away, if we 
didn’t have some form of cover 
to help with that fear then people 
would ask ‘is it even worth me 
travelling’,” Gladman explained.

Travel agents are also seen as 
a major pillar of distribution for 
nib Travel, with Gladman heaping 
praise on the travel trade for 
helping to inform travellers about 
maintaining protection.

“One thing that we did which I 
I’m really proud of is we retained 
a support team through COVID 
for a lot of our travel partners so 
that we had people available...
and while they weren’t selling 
many overseas products they 
were selling plenty of domestic.”

Nib Travel enjoyed a strong 
sales surge in Q4 of the 2021/22 
financial year (TD 25 Aug).

On Board: Norwegian Prima

Metropolitan
A unique venue, this “zero-waste cocktail lounge” offers sustainably 
focused drinks made with food items on their last legs, left over from the 
ship’s many eateries. Some of the tipples are created with items such as 
overripe bananas and their peels,strawberries on their last legs and even 
stale croissants which are processed into delightful flavour extracts adding 
depth and intrigue to the drinks on offer.

Anything to keep her quiet!

gOldmAn Travel director 
Lisa Borowick was all set to 
kiss the famed Blarney Stone 
at Blarney Castle near Cork, 
Ireland yesterday - until 
her travelling companions 
decided perhaps she 
didn’t need any additional 
encouragement to chat!

Of course that’s not 
actually the truth, but it 
makes a good story behind 
the photo above taken by Matt Coyle from Melbourne Travel 
Project during a shore excursion departing from the new Norwegian 
Prima as she made her maiden visit to the Emerald Isle during this week’s 

christening cruise (TD 29 Aug).
Others took a more sedate 

course of action while on 
shore, including Spencer 
Travel’s Penny Spencer and Jen 
Pagett from Virtuoso who are 
newly anointed as “Drinking 
Consultants” (above) after 
sampling some Irish hospitality.

Meanwhile Ryan Thomas 
from Ignite Travel Group (left) 
made the most of the stunning 
weather to take some hot laps 
on the Prima Speedway three-
storey go-kart track.

E X C L U S I V E

ONLINE 
EVENTS

webinars, product launches and updates, 
executive interviews and more.
For more information contact us at
events@traveldaily.com.au

Career Opportunities
Join the world’s most awarded airline and take your career to greater heights.

For more information and to apply, visit singaporeair.com/aucareers. 
Applications close 09 September 2022.

Sydney
• Administration Officer 

Brisbane
• Sales Administration Officer
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LEARN MORE

NorwegiaN eLevates the haveN 
nOrWegiAn Cruise Line’s 

new Norwegian Prima takes its 
exclusive The Haven concept to 
an even higher level, with the 
upmarket “ship within a ship” 
precinct located at the rear of the 
ship across decks nine to 17.

TD was lucky enough this week 
to tour the enclave, which is fully 
booked with VIPs taking part in 
the ship’s christening cruise in the 
North Atlantic.

As well as singer Katy Perry and 
her entourage, senior executives 
from Norwegian Cruise Line 
Holdings are staying in the Haven 
along with a phalanx of bankers 
and investors keen to experience 
the highly anticipated product.

There are 107 Haven suites 
across five decks, plus two levels 
of exclusive facilities which can 
only be accessed with special 
keycards - including dedicated 
private elevators for Haven guests.

As well as a dedicated 
restaurant and bar, there’s 
an exclusive Haven sundeck 
featuring an infinity pool 
overlooking the ship’s wake 

(pictured) along with an outdoor 
spa with a sauna and cold room.

Haven suites include 24-hour 
butlers as well as concierge 
services to assist with bookings 
for shows, specialty restaurants, 
shore excursions, spa treatments 
and any other special requests.

Stateroom categories here 
include The Haven Premium 
Owner’s Suite, accommodating 
eight guests with a huge balcony, 
three king bedrooms plus a 
double sofa bed, three bathrooms 

and a private outdoor hot tub.
Other Haven suites 

accommodate six, four or two 
guests, and include a two-
bedroom Family Villa sleeping six 
with one king, one queen and a 
double sofa bed.

Norwegian Cruise Line CEO 
Harry Sommer said the expanded 
Haven aboard Prima was already 
proving extremely popular, 
with heavy forward bookings 
indicating a strong desire for the 
luxury experience.

woven at Coworth
THe Dorchester Collection’s 

Coworth Park luxury country 
house hotel and spa in 
the UK countryside has 
announced the opening of 
Woven by Adam Smith, a 
new restaurant promising 
guests an “unforgettable 
culinary experience”.

To be unveiled on 08 Sep, 
the eatery’s concepts will be 
deeply rooted in the idyllic 
Berkshire countryside which 
surrounds the property, 
located 45 min from London.

Open for dinner Wed-Sat 
and lunch on weekends, 
the restaurant will serve a 
set-priced menu and will 
take the place of the existing 
flagship dining destination, 
Restaurant Coworth Park.

Four seasons brand
FOUr Seasons has 

announced a portfolio-wide 
rebrand, centred on a new 
“Luxury Is Our Love” creative 
platform and campaign.

The update will roll out 
across the group’s hotels, 
resorts, bars, restaurants and 
private jet over the next year.

Nobu hotels announces thai expansion plans
nObU Hospitality this week 

announced a major Thailand-
wide agreement with local real 
estate group Asset World Corp, 
described as “an exclusive 
collaboration to develop 
multiple Nobu Hotels and 
restaurants in Thailand”.

The pact will kick off with 

the new Nobu Hotel Bangkok 
and Nobu Empire Restaurant, 
which will occupy the top floor 
and rooftop of the new Empire 
Tower project in the city centre.

The location of the Nobu 
Hotel Bangkok will soon be 
announced, along with plans 
for other sites across Thailand.

regent record
regenT Seven Seas Cruises 

has once again topped its 
own single-day booking 
record, with last week’s 
opening of sales for the new 
2024-2025 Voyage Collection.

The performance topped 
the previous record day, 18 
Aug 2021, when the 2023-
2024 itineraries launched.

CEO Jason Montague said 
trends indicated a desire 
among clients to book exotic 
destinations and longer trips, 
along with strong demand 
for bigger suites including the 
palatial Regent Suite.
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Aloha Down Under 2022 roadshow
lAsT week, Hawai’i Tourism Oceania (HTO) kicked off its annual roadshow, Aloha Down Under, in Sydney, 

Brisbane and Melbourne, with the final event in Auckland last Mon. Along with hundreds of travel advisors, 
HTO celebrated the 10th anniversary of the popular Hawaii roadshow that connects partners from the 
Hawaiian Islands with the travel ʻohana’ (family) in Australia and New Zealand.

Around 150 travel advisors attended the events in Sydney, 
Brisbane and Melbourne, and approximately 140 joined the 
Auckland roadshow on Monday. 

Participating partners included Castle Resorts and Hotels; 
Norwegian Cruise Line; Marriott International; Aulani - a Disney 
Resort and Spa; Prince Resorts Hawaii; Courtyard Marriott 
Oahu Northshore; Aqua-Aston Hospitality; Waikiki Beach 
Marriott Resort & Spa; Highgate Hawaii; Kaanapali Beach Hotel; 
Outrigger Hotels & Resort; Surfjack Hotel & Swim Club; Kailani 
Tours; Hawaiian Airlines; The Kahala Hotel & Resort and Go City.

HTO extends a big mahalo nui (thank you) to its partners and 
everyone who attended.

AlOHA! The partners from the 
Hawaiian Islands are excited to be 
back in Australia and New Zealand.

rHOndA Khabir, Aqua-Aston 
Hospitality VP Sales & Amanda 
McCoy, Linkd Tourism Account 
Manager at the Sydney event.

THOUgHTFUl gift bags with local 
products from the Hawaiian Islands.

AndreW Stanbury, Hawaiian Airlines Regional Director 
AU & NZ; Andrew Gee, Outrigger Resorts VP Sales 
Marketing, Asia Pacific; & Maria Alaveras, Outrigger Resorts 
Director of Sales Oceania, at Sydney’s Botanic House.

kelly Strickland, Kahala Hotel & Resort Assistant Director of Sales educating travel advisors about the property.

TeAm Hawai’i Tourism Oceania: 

Kris Phadungkiatipong, Trade, 

MICE & Partnerships Manager; 

Anna Riedel, PR Executive; 

Jennifer Gaskin, Account Director; 

Melanie Lambert, Marketing & 

Campaigns Executive.

jenniFer Gaskin, Hawai’i Tourism Oceania Account Director with one of the lucky prize winners.

HAWAiiAn performers Kuki 
and Nick Navales entertaining 
the crowd in Sydney.

AlOHA Down Under attendees at 
the Ivy Ballroom in Sydney.

ATTendees in Melbourne feeling the aloha spirit.

Wednesday 31 Aug 2022

PArTiciPAnTs in Brisbane learning the hula 

dance at the Emporium Hotel.

Image credits: David Li & Ben McKay
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Air NZ’s new shining Star 

Air New Zealand unveiled 
its new jet-black Star Alliance 
livery yesterday, showcased on 
the airline’s newest A321neo jet 
(pictured), which will be one of 
three to join the carrier’s fleet in 
the coming months. 

The one-of-a-kind design 
inverses the standard Star Alliance 
livery, which is white with a 
black tail fin - a decision Air New 
Zealand’s Chief Transformation 
and Alliances Officer Mike 
Williams said is a “celebration of 
how important black is to Air New 
Zealand and New Zealand”. 

“Black is an iconic Kiwi colour,” 
Williams added, “from sports 

jerseys to gumboots, black is 
embedded in New Zealand’s 
national identity and worn with 
pride, so it’s fantastic to welcome 
this aircraft with its special black 
livery into our fleet”.

Air New Zealand’s iconic Maori 
symbol of the mangōpare 
features on the wing tips of the 
one-off livery design, instead of 
its usual placement on the tail. 

The new A321 aircraft, which 
can seat up to 217 customers, 
will leave the Airbus factory in 
Hamburg, Germany and will 
touch down in Auckland in Nov in 
time for the busy Christmas and 
holiday period.

ACCOMMODATiON
WELCOME to Accommodation Updates, Travel Daily’s Wed feature. 
If your property has undergone some recent changes you would like 
to make the industry aware of, send a brief description with an image 
to accomupdates@traveldaily.com.au.

Delivering perhaps the definition of a room 
with a view, the Sebel Pier One Sydney has 
unveiled seven over-water suites offering 
unobstructed views of the Sydney Harbour 
Bridge and Luna Park. Balconies sized up to 
40sqm offer day beds and arm chairs, the 

bedrooms benefit from plenty of natural lighting through large 
windows, while bathrooms offer a deep bathtub in which to soak up the 
views.

Fourteen new Beach Villas have just 
opened at luxury Langkawi resort The 
Datai, located on the northwestern tip of 
the island. Villas come in a 218sqm one 
bedroom or 475sqm two-bedroom 
varieties, boasting premium access to the 

beach, open plan design with timber ceilings and a fully enclosed 
garden offering a rain shower and 12-metre private pool, perfect for 
couples seeking space or a family.

The Shoreline Hotel Waikiki, which opened 
earlier this month, is billed as being 
positioned close to nightlife, shopping and 
dining in the heart of Hawaii’s most popular 
destination and marks the second property 
in the city operated by the Joie De Vivre 

Group. The boutique hotel consists of 135 rooms and offers a colourful 
decor with a  chic, romantic edge, only steps from the world-famous 
Waikiki beach.

ACCOMMODATiON
WELCOME to Accommodation Updates, Travel Daily’s Wed feature. 
If your property has undergone some recent changes you would like 
to make the industry aware of, send a brief description with an image 
to accomupdates@traveldaily.com.au.

The brand-new Wall Street Hotel has 
opened its doors in Manhattan’s Financial 
District, housed in the historic Tontine 
building. The property features 180 uniquely 
designed guest rooms and suites, each with 
plush custom furnishings, curated libraries, 

a handcrafted bar cart with premium spirits, and original artworks, as 
well as a rooftop ballroom, 24-hour fitness centre, and soon-to-be-
announced restaurant and bar concepts. 

Following renovations, beachside luxury 
resort, Ponte Vedra Inn & Club in Florida, 
has revealed 64 reimagined guest rooms 
and suites at Summer House and St John’s 
House, all overlooking the ocean. The 
rooms now feature bespoke furnishings 

throughout, including eco-friendly touches like tabletops eatched with 
seashells, as well as extra indoor/outdoor living areas, including new 
ground-level patios and private terraces on higher-level rooms.

Pink Shell Beach Resort in Florida has 
begun an extensive $7.4 million renovation 
project, which will see all of its windows 
tinted in order to reduce light transmittal to 
the Gulf of Mexico during the sea turtle 
nesting season, along with the installation 

of new turtle-friendly outdoor lighting fixtures. Kitchens, bathrooms 
and flooring in all of the hotel’s 195 will also be overhauled, with 
renovations expected to finish up in Feb. 

QR links with Finnair
FinnAir has launched three 

routes to Doha, alongside a 
partnership and codeshare 
agreement with fellow oneworld 
member, Qatar Airways.

The new routes will utilise 
Finnair’s recently refurbished 
Airbus A330 jets, and will launch 
between Nov and Dec, ahead of 
the FIFA World Cup.

The daily service from Doha 
will fly to Finnair’s Helsinki hub, 
as well as to Stockholm and 
Copenhagen.

Win an eco luxury stay.
Elysian Retreat, Long Island Whitsundays is giving one Travel 

Daily reader the opportunity to experience first-hand their eco 
luxury resort with a 3 nights stay for two adults. Included with 

this amazing prize is return helicopter transfers, three gourmet 
meals daily, complimentary hot & cold drinks, unlimited use of 

all water sports equipment plus lots more.

Winner will need to make their own way to Hamilton Island. Full 
list of inclusions here with the terms and conditions.

To enter please tell us in 25 words or less what makes Elysian 
Retreat the ideal holiday experience?

Entries to be sent to competitions@traveldaily.com.au

VV launches loyalty
virgin Voyages has unveiled 

the details of its first loyalty 
program called The Sailing Club.

Set to make its formal debut in 
2023, the program aims to offer 
its passengers a range of benefits 
and exclusive offers, as well as 
ways to benefit in 2022 before its 
official launch.  

The line will offer perks in 
the coming months, including 
Champagne on arrival, access to 
cocktail parties, fast wi-fi, and 
laundry services.
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Win a FAM trip
to San Francisco,
Yosemite and
Lake Tahoe
15-22 Oct.

Game of Skill 
1. Information on how to enter and prizes form part of these terms & conditions. Any entry not complying with these terms and conditions is invalid. The Promoter’s decision is final and no correspondence will be 
entered into. 2. Entry is open to any Australian registered travel agent, travel broker or mobile agent who sells and book United Airlines into SFO as a tourist destination from Australia. 3. The Promotion commences 
on 18th July – 29th August 4. To enter, Eligible Entrants must during the Promotion Period: Agents must complete the United Airlines Training Modules and book 4 United Airlines tickets from Australia to the USA on 
UA ticket stock 016. Join the Gate 7 Facebook agent page or resource centre. Agents also responsible to note booking number to provide to UA. • Six Agents will win a trip to San Francisco, Lake Tahoe and Yosemite 
National Park • Agents must register their details via the registration form, with UA ticket numbers & nights booked in San Francisco/Lake Tahoe/Yosemite Mariposa County. 5. The Promoter reserves the right to 
verify the validity of entries and reserves the right to disqualify any entrant for tampering with the entry process or for submitting an entry that is not in accordance with these Terms & Conditions. 6. Agents who 
complete the training modules and qualify in all of the above will go into a draw (with one place for the agent who books the most) will win a place on the fam 8. The judges’ decision is final and no correspondence 
will be entered into. Chance plays no part in determining the winning. 9. The Prizes: • Six (6) Places on the ‘Breathe with United’ retail agent fam trip. • 3 Nights in San Francisco • 2 Nights in Yosemite Mariposa 
County • 2 Nights in Lake Tahoe • All accommodation, touring and activities • 50% of meals 10. Not included: • Transfers to departure city (Melbourne x 2 and Sydney x 4) • Airline taxes • Incidentals

Terms and Conditions
Entrants must be free and available to travel to the USA Saturday 15th Oct, returning to Australia Monday 24th October. The prize winners will be responsible for all expenses not outlined in the prize description 
including but not limited to food and beverage, gratuities, activities, souvenirs, and the securing of and payment for any Visa expenses required for entry into the US. The prize cannot be changed or deferred to 
another date. No cash alternative. By participating, the entrant agrees to be bound to these terms & conditions and the decisions of United, and agrees to waive any right to claim ambiguity in regard to the contest 
mechanics and/or the interpretation of these terms & conditions.

Agents will be required to make their own ways to departure Cities SYD & MEL. 

• Complete the United Airlines Training Module.

To be eligible: 

• Book 4 United Airlines® tickets from Australia to the USA on UA ticket stock 016.

• Agents must register their details via the registration form, with UA ticket numbers & nights

• Join the Gate 7 Facebook agent page or resource centre.

• Agents who complete the training modules and qualify in all of the above will go into a draw

booked in San Francisco/Lake Tahoe/Yosemite Mariposa County.

(with one place for the agent who books the most).

https://bpgclick.com/td/2?Yz0xMSZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQzMTA4MjImdT1odHRwczovL3d3dy5vbmxpbmV0cmF2ZWx0cmFpbmluZy5jb20vZnJlZS1jb3Vyc2VzL3Byb3ZpZGVycy91bml0ZWRhdXN0cmFsaWE/dXRtX3NvdXJjZT1BdmlhdGlvbiZ1dG1fbWVkaXVtPWF1JnV0bV9jYW1wYWlnbj10cmFjaw==
https://bpgclick.com/td/2?Yz00MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQzMTA4MjImdT1odHRwczovL2Zvcm1zLm9mZmljZS5jb20vUGFnZXMvUmVzcG9uc2VQYWdlLmFzcHg/aWQ9YmM5R0VYS2JLRWk5Qko4Y3l6QlZobXVyM3ItUEVSVkFnZ19wMG10VnRDOVVSVUUyU0RkV1ZFTlRPVXRNU0ZJeFFUYzBWRkZSVXpOWVJTNHU=
https://bpgclick.com/td/2?Yz0yMzMmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMzEwODIyJnU9aHR0cHM6Ly9nYXRlNy5jb20uYXUvcmVzb3VyY2UtY2VudHJlLw==
https://bpgclick.com/td/2?Yz0xMTUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMzEwODIyJnU9aHR0cHM6Ly93d3cuZmFjZWJvb2suY29tL2dyb3Vwcy83ODE2NDM5MjI2NDU3MzQ=

