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Cunard World Club Members: General Public:
On sale from 10pm AEST 17 May 2022. Available to book from 10pm AEST 18 May 2022,
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Queen Anne - The Next In A Fine Line.

Britannia Restaurant Britannia Balcony Stateroom i ». | Queens Room
Excellence reimagined. Culinary choices abound. World-class comfort. Evenings of splendour.
World-class designers have reimagined ~ From a table in one of our prestigious From the luxurious cotton sheets and Guests candresstoimpresson
Cunard’s signature style to tell the dining rooms to a healthy bite by the stylish decor in each suite or stateroom, Cunard’s spectacular Gala Evenings.
story of the past and create a direction pool, Queen Anne is offering more everything is perfectly designed to Alternatively, they can relax in the
for the future. choice and flexibility than ever before. provide comfort that’s a cut above. Golden Lion pub or let their toes tap to

live music in the jazz lounge.

. earn more
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Barry is back baby!
THE one and only Barry Downs
is returning to the industry, taking
a new role as GM Marketing &
Product at Hunter Travel Group.
Downs is a passionate cruise
expert, well known as National
Sales Manager at Bicton Travel
prior to the onset of COVID-19,
while his Big Cruise Podcast
pandemic project has just
celebrated its 100th episode.
Details of his new position in
today’s issue of Cruise Weekly.

& Expedia TAAP

Searching
for
Inventory?

Over | Million
Hotels
Available on
Expedia TAAP
Right NOW

ENJOY TODAY

www.expedia.com.au/taap

telephone

1800 726 618

email
expedia-au@
discovertheworld.com.au
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Supported. The way
your future should be

Australia’s number one

mobile travel advisor network

New Intrepid ANZ leaders

INTREPID Travel has announced

the appointment of Sarah Clark
as MD for Australia and New
Zealand, while Yvette Thompson
has been named as GM of Sales
and Partnerships.

Clark returns to the central
role after a secondment leading
Intrepid’s accommodation
strategy (TD 25 Oct 2021).

IASC Korea QF tick

THE International Air Services
Commission has allocated Qantas
2,193 weekly seats of passenger
capacity in each direction on the
South Korea route.

The determination is valid for
five years, and will enable QF and
JQ to operate its planned Sydney-
Seoul flights scheduled from later
this year (TD 08 Apr).

Collette forum

SENIOR travel industry leaders
are descending on Cairns this
week, where Collette will host
a travel forum to discuss plans
for the industry’s post pandemic
bounce-back.

The group’s global CEO Dan
Sullivan will be in attendance,
along with representatives of
retail agency networks, tourist
boards, officials and industry
commentators.

See Travel Daily later this week
for coverage of the event.

Today's issue of TD

Travel Daily today features
eight pages of news, including

a photo page from Australian
Tourism Exchange, plus a cover
page from Cunard Line and a
full page from APT.

é) Wendy Wu Tours.

PARTNER FLIES FREE

CHOOSE FROM OVER 20 TOURS

OFF SINGLE
SUPPLEMENT

Thompson’s promotion will see
her lead all of Intrepid’s partner
relationships and commercial
agreements, replacing Cameron
Elliott who will now head up
global sales for Intrepid’s network
of 25 destination management
companies across the globe.

The pair will work alongside GM
of Marketing ANZ Louise Laing,
GM of Inside Sales and Customer
Experience ANZ Julie Risteveski,
and ANZ GM of Commercial
Finance, Lauren McCormick,
creating the operator’s first all-
female regional leadership team.

Clark and Thompson were
among several Intrepid leaders at
ATE in Sydney yesterday - see p7.

Samoa restarting

AUTHORITIES in Samoa today
announced that the country will
officially reopen its borders on 01
Aug this year.

International travellers will
be able to reenter from that
date, with local vaccination
rates approaching 93% and the
implementation of a new digital
contact tracing app, training for
local staff and bolstered testing
capabilities - more details at
www.samoa.travel.

Magnificent Europe
APT deals

APT Travel Group is offering
a range of savings on its iconic
Magnificent Europe 15-day
river cruise itinerary between
Amsterdam and Budapest.

Prices start at $5,995 per person
twin share including flights, with
more details on the last page of
today’s issue of Travel Daily.

TravelManagers
? As individual as you are

Cunard sales open

TONIGHT at 10pm AEST Cunard
opens bookings for its World Club
loyalty members on next year’s
summer season between 23 Oct
2023 and 14 May 2024, including
the maiden voyages of its brand
new Queen Anne and the local
homeport deployment of Queen
Elizabeth.

Bookings are extended to the
general public at 10pm AEST
tomorrow night - for more see
the cover page of today’s TD.
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2, NORTHERN
TERRITORY

Arnhem Land
Wilderness Adventure

13 days from $13,600*pp

JOURNEY BEY®OND

BOOK NOW WITH A DEPOSIT OF ONLY $99PP | Call 1300 727 998 or visit wendywutours.com.au/agents
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Vietnam scraps test

VIETNAM has removed the
need for international arrivals to
provide a negative COVID-19 test
result to enter the country.

However, DFAT has advised
Australian travellers that select
airlines may still require a
negative COVID-19 test.
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The
Small Ship
Experts

Luxury River
Cruising

Labor makes big pedge

IF LABOR is to seize power at
the federal election on Sat, the
party’s leader Anthony Albanese
has pledged to allocate $48
million to help the country’s
travel and tourism sectors recover
from the pandemic.

The major funding package
includes $10 million to enable
tourism businesses to re-enter
the international market,
including wholesalers and
exporters, through activities such
as expos, marketing campaigns
and development schemes.

A further $10 million will be
stumped up to attract more
workers to the sector from
overseas, while another $10
million will be invested over the
next two years into expanding
the Accommodation Association’s
hospitality portal, which offers a
range of training and upskilling
opportunities for workers.

The Caravan Park industry will
also be big winners if Albanese
can muster the votes, with $10
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Travel Daily

LEARN MORE ABOUT

SINGAPORE WITH THE TRAVEL

DAILY TRAINING ACADEMY

Click here to discover

-,

million planned for upgrades

to sites around the country to
maintain a growing pool of family
tourism accommodation options.

Finally, $8 million will be
provided for the Quality Tourism
Framework, which in partnership
with Australian Tourism Industry
Council (ATIC) seeks to help small
tourism businesses in the sector
survive and prosper.

“This funding will provide
mentoring, support and programs
to assist new tourism businesses
start up and develop new tourism
product to meet the market,”
ATIC Chair Evan Hall said.

Summing up the tourism
package, Shadow Tourism
Minister Don Farrell said the
funding showed that Labor can be
relied upon for a recovery.

“The travel and tourism
industries have done it tough
over the past two and half years...
an Albanese Govt will stand with
the sector, working with owners
and operators,” he pledged.
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ARMA summit bak

AFTER a two-year, in-person
hiatus, the ARMA Revenue
Management Summit is returning
to Sydney on 24 and 25 May.

The event will focus on revenue
management optimisation
strategies across air, land, and sea
in travel - register to attend HERE.
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CRUISES

The
Small Ship
Experts

Luxury Yacht
Cruising

WE ARE HIRING!

Reservations.roles across our
specialist destinations including

Europe, Canada & Alaska and the

Average 151 guests Pacific Islands.

per ship across our
entire global fleet

Average 151 guests
per ship across our

employment@entiretravel.com.au entire global fleet
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INDEPENDENT HOLIDAY PACKAGE EXPERTS

Careers | Entire Travel Group
New brochure available at TIFS
or click here to view >

New brochure available at TIFS
or click here to view >

South
Australian

Al

ADELAID

SOUTH AUSTRALIA
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on location aboard
Pride of America

Today’s issue of TD is coming
to you courtesy of Norwegian
Cruise Line, aboard the Pride
of America cruising around the
Islands of Hawaii.

THE Island of Hawaii certainly
doesn't disappoint.

With its volcanos, snow-capped
peaks and black sandy beaches,
it is certainly a natural spectacle.

Foodies are well catered for
with coffee plantation tours
offering the ability to savour
local beans, along with plenty
of farm-to-plate dining options
whilst onshore.

The evening saw the trade
experience Cagney'’s Steakhouse,
serving Angus beef and seafood
delicacies, one of NCL's
Signature Dining options.

The next port of call is the
Western side of Hawaii & Kona.

Book now and save

TRAVELLERS can enjoy included
drinks, wi-fi & up to $200 of
onboard credit per person when
bookings are made on select MSC
Cruises sailings departing 21 Sep
through to 01 Jun 2023.

Voyagers on offer under
the new “Take 3 for the Sea”
promotion include sailings in
the Mediterranean, Arabian
Peninsula or MSC Cruises popular
positioning cruises, with the offer
valid until 20 Now.
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AAT Kings inspires WA

TOURISM Western Australia
has partnered with The Travel
Corporation’s AAT Kings brand
to introduce a range of savings
on tours, as part of the state’s
Wander out Yonder campaign.

The collaboration will see
discounts on the operator’s most
popular itineraries departing
through to 2024, including a $600
saving on AAT’s 15-day Western
Wonderland tour, as well as
a $400 discount on the South
Western Escape adventure.

After a lengthy period of being
siphoned off from the rest of the
country as a result of risk-averse
border protocols, Tourism WA’s
Managing Director Carolyn
Turnbull said the tie-up with AAT
Kings would play a major role
in increasing holiday booking
recovery over the next few years.

Tweeting famils

TWEET World Travel is
celebrating its tenth birthday by
offering Australian travel agents
10 famil trips throughout 2022
and 2023 to some of its top-
selling destinations.

The first cab off the rank is a
10-day trip to Nepal departing
in Oct, which is now open for
agents’ expressions of interest via
email contact@tweetworldtravel.
com.au.

Tweet World Travel’s tours
are kept to a limit of 16 people,
with details about further famil
opportunities to be released in
the months ahead.
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EASTERN CANADA ONTARI

UNFORGETTABLE

BOOKNOW

SAVE $300 PER COUPLE | Book By 15 June 2022 I @
INDEPENDENT HOLIDAY PACKAGE EXPERTS

“We’re pleased to partner
with AAT Kings to promote the
wonderful deals on offer for
visitors, which will take travellers
to some of the most iconic
destinations across Western
Australia,” she said.

Agent tools have also been
created to help advisors
understand and sell WA's |atest
campaign push, with marketing
assets such as photos, posters,
and social media tiles available to
access HERE.

Travel under the promotion
must be booked between now
and 26 Jul for select travel dates.

Find out more about which
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WILL AUSSIE
8 AIRLINES GET
BUMS ON SEATS?

Microtel Wyndham

makes local debut

WYNDHAM Hotels & Resorts
has announced the upcoming
debut of its Microtel by
Wyndham brand in the local
market, with the Microtel by
Wyndham Wellington Central to
open during Q2 of this year.

The 81-room NZ property will
be situated on Vivian Street and
pitch to both leisure and business
travellers, with Wyndham stating
aims to offer guests “an efficient
and productive stay”.

The mid-scale brand has a global
footprint of 340 hotels located
across the USA, Canada, Mexico,
and China, with 20 new locations

flagged to open to the public

AAT Kings WA t ly to th
ings ours apply to the before the end of 2022.

promotion HERE.

m HURTIGRUTEN
GROUP

Regional Sales Manager - Southern Australia

It's time! Are you passionate about exploration and travel, as
well as your professional career?

It's time to get out of your comfort zone, be inspired and empowered.
Become part of an innovative global business with a strong and proud
Norwegian heritage based on genuine values of trust, respect, ownership
and transparency. We are a global travel and expedition cruise company
committed to taking care of our guests, wildlife, nature, the communities
we visit, and we're setting a new standard of sustainability for the travel
industry.

Hurtigruten Group is not your average travel company. With big ambitions
and major local, innovative initiatives taking us into 2023, 2024, 2025 and
beyond, we are seeking the best in our field to join us on this journey.

Be part of the next big change in travel, working amongst a global team
creating opportunities for our people and our travellers. It's fun, it's fast
and it is rewarding.
We are now hiring for multiple roles in Sales and Marketing.
Visit https://lwww.hurtigruten.com/group/people/
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Take the leap up north!

TOURISM & Events
Queensland’s new Working
Holidayer Pass is set to plug
thousands of tourism jobs across
the Sunshine State.

Launching yesterday, the new
value-for-money travel pass is set
to save working holidaymakers
more than $440 on travel and
experiences across Queensland.

The Pass is priced at $299 for a
limited time, and includes one-
way travel to Queensland from

GETAWY

Sydney, Melbourne and Canberra
on the Greyhound Australia
coach network, plus unlimited
travel on all Greyhound services
throughout the state.

The pass also features a $200
discount voucher for Queensland
experiences redeemable through
Backpacker Deals, offering up to
$739 of retail value.

The introductory offer is
available until the end of Aug, or
until sold out - CLICK HERE.
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Help travel

advisors’ discover . .

your destination
with the Travel Daily Training Academy

Click here for an information pack Trav e],/DZ"y

Ormina agent refresh

ORMINA Tours has partnered
with travel advisor content
marketing platform Genesys
Creative Systems.

The platform enables agents to
deliver quality emails and content
to their personal client databases
using their own branding and
deliver communications of their
choice including tours, cruises
and more.

A range of Ormina products
are currently available on the
platform, and to celebrate the
partnership, Genesys is offering
a free month trial for agents until
the end of next month.

Ormina Director of Sales &
Marketing Anna Jones said the
company is “incredibly excited”
to be working with Genesys, as
it seeks to provide more support
to its agents through the new
marketing tool.

COVID discounts on sign-up also
apply, and a full demonstration
for agents can be viewed HERE.
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MANY stories about tourist
encounters with Australian
wildlife end poorly, so we are
pleased to report to you a
recent man-crocodile meeting
at a remote Queensland
waterfall resolved with both
parties surviving.

The man was swimming in
Adels Gorge in Boodjamulla
National Park - a spot where
crocodiles were thought not
to inhabit - when the reptile
latched onto his arm.

The RACQ LifeFlight Rescue
helicopter flew the man from
Lawn Hill Gorge to a Mount Isa
hospital where he remains in a
stable condition with puncture
wounds to his arms and hands.

Safe to say, the attack marked
the end of the man’s motorcycle
tour of the Park.
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India maintains top spot

MORE than 374,000 arrivals
came to Australia in Mar, while
more than 335,000 departed
our shores - both representing
monthly increases of more than

WA ups capacity

THE Government of Western
Australia will help deliver a new
direct flight between Geraldton
and Karratha, as part of a more
than $4 million investment to
expand the state’s rural flight
network in the Mid West, Pilbara
and Kimberley.

The funding, an expansion of
the Inter-Regional Flight Network,
will support increased seat
capacity, and extend the network
to include the new KTA-GET link.

Operated by Aviair, the new
flights will reduce travel times
between the two towns, while
the broader investment will
stimulate demand and open new
travel markets, the WA Govt said.

100,000 travellers.

Both numbers are some of
the largest increases since the
pandemic, with the leading
source country for arrivals being
the United Kingdom, which
accounted for 17% of the total,
followed by New Zealand & India.

Meanwhile India was the most
popular destination for short-
term outbound travel, accounting
for 13% of the total volume,
followed by the traditional
mainstays of the United States
and the United Kingdom.

However, despite large gains
made by the tourism industry, the
total number of visitor arrivals for
Mar was still 80.7% lower than
Mar 2019, while the total number
of resident returns was 80.6%
lower than pre-COVID.

There are also some
jurisdictions faring better than
others, with New South Wales
welcoming in 59,440 arrivals, and
the NT less than 1,000 (650).

AirAsia resumes PER

AIRASIA has returned its
popular Perth-Bali route,
following a two-year hiatus.

The inaugural flight, QZ537,
was 93% full, and departed Perth
Airport last night at 8pm, arriving
at Bali’s Ngurah Rai International
just before its scheduled arrival
time of 11.50pm.

Guests were treated to a
special welcoming event upon
arrival, which included gifts
from destination management
organisation Indonesian Tourism.

Finnair ups dining

FINNAIR has launched new long-
haul Business class and Premium
Economy dining concepts.

Up to six main dishes can now
be chosen from by Business
passengers, while in Premium,
there will be an emphasis on
“quality casual dining”.

The launch coincides with the
institution of Finnair’s new seats in
both classes.

AIRFARES & TICKETING CONSULTANT
(FULL TIME — AUSTRALIA WIDE)

We are looking for TWO Airfares & Ticketing Consultant superstars to join the

Viking team.

The talented candidates will be responsible for liaising with travel agents and travellers
to schedule and ticket airfares sold in conjunction with a Viking cruise. While we would
love for you to join us in our Surry Hills office, we are also open to interstate candidates
with the option to work from home. Thorough and current knowledge of Sabre GDS
would be ideal, however training will be provided to those moving from a different GDS.

What does our ideal candidate look like?

Certificate in Travel including fares and ticketing 1 & 2

Knowledge of international fare construction and airline routing principles
Ability to read and understand airline tickets along with thorough understanding

of fare quoting

Highly organised and with exceptional attention to detail

A positive and enthusiastic approach to work with a dedicated and flexible attitude

This is your chance to join an industry-leading travel company and prestigious global
brand that puts people first and is in a pivotal period of growth with new ships, new

itineraries, exciting innovations and opportunities ahead.

Click to
read

TM sees sales spike

TRAVELMANAGERS (TM) has
noted a “steady recovery” from
the impact of COVID-19, with
total sales for the Jan to Apr 2022
period increasing by 508% when
compared to 2021 levels.

“Most encouraging is our
month-on-month improvement,”
the home-based travel brand’s
Executive General Manager,
Michael Gazal notes, adding that
sales for Apr 2022 are sitting at
just over 75% of Apr 2019.

“Although we are still only
halfway through the month, sales
for the first two weeks of May
are at 89% of the equivalent two
weeks in 2019,” Gazal said.

TravelManagers has also
observed a change in lead-times
for its travel bookings, with
approximately two-thirds of its
YTD sales being for travel pre-Jun,
by contrast, at the same point in
2019, only 58% of sales were for
pre-Jun travel, a trend TM says is
driven primarily by air fare sales.

Y

VIKIN

Competitive salary
Fantastic industry perks
Valuable health benefits

To view full job
description click here

To apply, send a cover

letter and your resume to
jobsau@vikingcruises.com

Applications close
25 May 2022

info@traveldaily.com.au
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Jumeirah opens

JUMEIRAH Group has opened
Jumeirah Bali, an all-villa luxury
resort in the Indonesian province.

Billed as “a sanctuary of
tranquillity and relaxation”,
Jumeirah Bali welcomes guests to
experience “tropical modernism
amid lush greenery”.

Located in the Pecatu region
in the west of the Bukit
Peninsula, the all-villa luxury
resort is located on the beaches
of Uluwatu, with the owners
stating the new property would
target couples, groups and solo
travellers as guests.

A-ROSA relaxes

A-ROSA River Cruises has
further relaxed its health and
hygiene protocols across its fleet,
with masks no longer required,
and the completion of a health
qguestionnaire no longer needing
to be carried out.

A RAT at the beginning of the
cruise will not be required, except
on Douro River sailings, while
children under 12 will no longer
need proof of full vaccination or
recovery.

Extended cleaning and
disinfection protocols on board
will remain in place.

Tuesday 17th May 2022

ENTIRE Travel Group (ETG)
has joined Virtuoso’s Regional
Preferred Partner Program.

The agency will now enjoy
unique opportunities to engage
with Virtuoso members and their
customers through special events
and marketing opportunities.

ETG Director Sales & Marketing
Greg McCallum (pictured right
with Chief Executive Officer
Brad McDonnell and Virtuoso
General Manager Australia Fiona
Dalton) said the company was
delighted to receive Virtuoso’s
endorsement.

“Our appointment to the
Regional Preferred Partner
Program further enhances our

LEARN MORE WITH THE
TRAVEL DAILY TRAINING
ACADEMY

Travel Daily

credentials, established over
the past 50 years, as a creator
of luxury travel experiences
for discerning independent
travellers,” he said.

“It also recognises our enduring
commitment to offering the
highest level of support to our
travel advisor partners - as
evidenced most recently through
our development of unique pre-
designed independent packages,
innovative proprietary technology
and ground-breaking booking
conditions,” McCallum added.

Virtuoso General Manager
Australia Fiona Dalton added that
Entire Travel would make a very
valuable addition to its program.

An Outback refresh

OUTBACK Pioneers Tours &
Experiences has announced the
launch of a new website and a
new range of promo videos.

Going live on the site is an
“itineraries” page to make it
simple to see what is available
each day of the week at a glance.

Meanwhile, the company’s
new video reel, which stars Nogo
Station in Longreach, is also
available to view on the website -
CLICK HERE to view.

Walk at El Questro

WALK Into Luxury has launched
its signature Kimberley Walk at El
Questro Wilderness Park.

Taking place over four days,
the hike features swimming
opportunities at Mitchell Falls,
an Emma Gorge hike & the more
challenging El Questro Gorge
walk, an after-hours visit to
Zebedee Thermal Springs, among
many other highlights.

In line with Walk Into
Luxury’s format, the Kimberley
Walk combines premium
accommodation, food & wine,
and “luxury touches”.

The Kimberley Walk is the
fourth in Walk Into Luxury’s
collection of Signature Walks.

HURTIGRUTEN

HURTIGRUTEN

GROUP

Sales Director

It’s time! Are you passionate about exploration and travel, as
well as your professional career?

It's time to get out of your comfort zone, lead a team of sales driven, best-
in-class executives and be inspired. Be empowered and become part of
an innovative global business with a strong and proud Norwegian heritage
based on genuine values of trust, respect, ownership and transparency.
We are a global travel and expedition cruise company committed to taking
care of our guests, wildlife, nature, the communities we visit, and we’re
setting a new standard of sustainability for the travel industry.

Hurtigruten Group is not your average travel company. With big ambitions
and major local, innovative initiatives taking us into 2023, 2024, 2025 and
beyond, we are seeking the best in our field to join us on this journey.

Be part of the next big change in travel, working amongst a global team
creating opportunities for our people and our travellers. It's fun, it's fast
and it is rewarding.
We are now hiring for multiple roles in Sales and Marketing.
Visit https://www.hurtigruten.com/group/people/

GROUP

PR Lead

It’s time! Are you passionate about exploration and travel,
as well as your professional career?

You are a well-networked, focused and innovative professional. An
excellent communicator with a creative flair, you’re driven and excited by
being part of a real change in travel. And if you are as good as you think
you are; you are pulling this ad apart knowing you can do it better! Great
— because we want the best people in our team. Time to get out of your
comfort zone, be empowered and become part of an innovative global
business with a strong and proud Norwegian heritage based on genuine
values of trust, respect, ownership and transparency. We are a global
travel and expedition cruise company committed to taking care of our
guests, wildlife, nature, and the communities we visit, and we're setting
a new standard of sustainability for the travel industry.

We are now hiring for multiple roles in Sales and Marketing.
Visit https://www.hurtigruten.com/group/people/
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| ravel Dal |y THE first Australian Tourism Exchange to host international delegates from across the globe in more than

two years kicked off in Sydney this week (TD yesterday), with an overwhelming sense of joy and gratitude
as things return to some semblance of normality. The event is being co-hosted with Destination NSW at the
Sydney International Convention Centre, with more than 38,000 appointments scheduled between hundreds
of overseas buyers and tourism providers from across the country.

ATE22 is the 42nd edition of the event, and runs live from 15-18 May followed by ATE
- Online from 24-26 May to connect those who are unable to attend in person. TA MD Philippa
.‘ r Harrison said “the relationships and future business opportunities built at ATE22 will help to
\ spearhead the tourism industry’s recovery as we move beyond the COVID-19 pandemic”.

EEn'y - s

Tuesday 17th May 2022

COLLETTE CEO Dan Sullivan with

PHILIPPA Harrison, Tourism Australia MD with Aunty Margret Campbell of
Matthew Upchurch from Virtuoso.

Dreamtime Southern X and Destination NSW CEO Steve Cox.

JULIE Jones from Have
Group’s Giovanna Lever

YVETTE Thompson, just named as Intrepid Travel’s GM of Sales
and Partnerships, with David Thomson from Adventure Tours
Australia and Intrepid Chief Commercial Officer, Brett Mitchell.

Wheelchair Wil| Travel and Sparrowly_/
on the Accessible Australia stand.

GUESTS were enthusiastically welcomed
in style with a didgeridoo performance.

AS WELL as a fabulous lunch for the more than
| 1,300 attendees yesterday, delegates could also
" keep their energy up with ample supplies of

coffee and sweet treats such as Fantales, Minties,
[— Furry Friends and of course Caramello Koalas.

THE ew tourism generation: some of the e'nthusmst\s
Young ATEC crew pose on the Australian Tourism Expor
Council stand with ATEC MD Peter Shelley.
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MONEY

WELCOME to Money, TD's Tue
feature on what the Australian
dollaris doing.

AUS$1 = US$0.695

THE Australian dollar worked
its way higher yesterday,
despite another day of losses
for American shares.

The S&P 500 and Nasdaq
returned to loses after late
rallies last week, while the Dow
Jones was broadly flat.

China is also beginning
to show the impact of its
lockdowns, with annual retail
sales down 11.1%, and industrial
production falling into negative.

Wholesale rates this morning.

us $0.695
UK £0.564
NZ $1.097
Euro €0.666
Japan ¥89.90
Thailand B24.06
China ¥4.685
South Africa 11.20
Canada $0.890
Crude oil US111.6

Marriott ad offering

MARRIOTT International
has partnered with Yahoo to
launch the Marriott Media
Network, described as the
“hospitality industry’s first global
omnichannel media network”.

The hotel giant said the
platform would allow brand
advertisers to offer “curated
content experiences” to guests
throughout their travel journey.

Initially the Marriott Media
Network will be offered in the
US and Canada, but ultimately
expand globally including the
over 164 million members of the
Marriott Bonvoy loyalty program.

Tuesday 17th May 2022

2 Download on the
« App Store

TTC keen on big impact

THE Travel Corporation (TTC)
has shared its first Impact Report,
highlighting how it is advancing
its sustainable initiatives.

In the 15 months since the
launch of its sustainability
strategy, “How We Tread Right”,
TTC has been working toward
achieving its 11 goals, which
are tied to the United Nations
Sustainable Development Goals.

The Impact Report highlights the
progress made among its family
of brands in the areas of climate
action, food waste reduction,
supporting developing nations,
animal welfare, and many more.

Progress made so far includes
TTC’s development of net zero
targets, which are currently under
review and will be shared in more
detail later this year.

Part of the success involved
a number of TTC brands,
including Contiki, Radical Travel

Group’s HAGGIS Adventures,
and Highland Explorer Tours
announcing carbon neutral trips,
departing from Jan 2022.

TTC also introduced 554 Make
Travel Matter Experiences across
51% of its itineraries, surpassing
its goal of reaching 50% by 2025.

“This first, and future Impact
Reports, enable us to evaluate
the progress we’re making as a
company as well as individual
brands, so we can track our
increasing achievements and
acknowledge the areas that
need more work,” TTC’s Chief
Sustainability Officer Shannon
Guihan said.

“We are singularly focused on
the success of these actions on
the issues we aim to address,
and recognize that our impact
can only be understood through
measurement and transparency.”

View the full report HERE.

class initiatives?

HURTIGRUTEN
GROUP

Marketing Executive - Trade

Are you stepping up in your career and delivering best-in-

It's time to get out of your comfort zone, be inspired and empowered.
Become part of an innovative global business with a strong and proud

Norwegian heritage based on genuine values of trust, respect, ownership
and transparency. We are a global travel and expedition cruise company
committed to taking care of our guests, wildlife, nature, the communities
we visit, and we're setting a new standard of sustainability for the travel
industry.

Hurtigruten Group is not your average travel company. With big
ambitions and major local, innovative initiatives taking us into 2023,
2024, 2025 and beyond, we are seeking the best in our field to join us on
this journey.

Be part of the next big change in travel, working amongst a global team
creating opportunities for our people and our travellers. It's fun, it's fast
and it is rewarding.

We are now hiring for multiple roles in Sales and Marketing.

Visit https://www.hurtigruten.com/group/people/

Spirit now in play
JETBLUE Airlines has launched a
hostile takeover of Spirit Airlines,
after an initial approach was
rebuffed by the Board of the low
cost carrier (TD 06 Apr).
JetBlue is urging Spirit
shareholders to vote against
a rival bid by Frontier Airlines,
saying its all-cash offer of US$30
per share offers a 60% premium
to Frontier’s proposal.

Tray%

aily
FEvents
COMING EVENTS

TD Events is the new way to
showcase your product or
service to the travel industry.

Wed 22 Jun - Amadeus -
details coming soon

Thu 28 Jun - Livn Group -
details coming soon

Missed an event? Don't worry,
you can catch up at any time.

RECENT EVENTS

“The Tide Turns for Cruise”
with CLIA MD Joel Katz and Jill
Abel from the Australian Cruise
Association - CLICK HERE.

Norwegian Cruise Line “The
Great Cruise Comeback” -
CLICK HERE.

Quark Expeditions showcase of
Ultramarine - CLICK HERE.

AFTA CEO Dean Long Executive
Interview - CLICK HERE.

Entire Travel Group with Brad
McDonnell and Greg McCallum
- CLICK HERE.

To organise an event for
your company, enquire at

traveldaily.com.au/events
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APT’S 15 DAY MAGNIFICENT EUROPE IS NOW AVAILABLE
WITH MAGNIFICENT DEALS FOR YOUR CLIENTS

Seamless, hassle-free European travel is back with border restrictions
removed, and with APT, there is an offer to suit every client.

Flights included
& SAVE $2,000*

per couple
AUGUST-DECEMBER

Price from $5,995*
per person, twin share,
all suites, flights included

Flights included
& SAVE $4,000*

per couple
MAY-JULY

Price from $7,695*
per person when you book
select european departures

Solo Travellers -
Flights included & pay
no solo supplement

MAY-NOVEMBER

Price from $5,995*
per person, twin share,
flights included

Agents receive $100 per booking

Call the APT team on 1300 336 932 or talk to your ATG BDM

*Terms and Conditions apply
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