
FREE Gratuities 

FREE Shore Excursions

FREE Champagne, Wine & More

FREE Gourmet Specialty Dining

FREE Unlimited WiFi

plus up to

40% OFF
on select sailings 

 
LIMITED-TIME OFFER 

EXPIRES 1 APRIL 2024

TERMS & CONDITIONS *Offers and fares are subject to change. Up to 40% off is available from 2 March 2024 until 1 April 2024 on select categories and select sailings, and is capacity controlled. Mention code: ES. The quoted fares are valid for sale until 1 April 
2024, unless sold out prior and include any/all savings/upgrades. Airfares are additional. Cruise fares are per person, twin share (except fares for Solo category, which are for single travellers), in AUD and include all taxes, port fees and onboard gratuities. A 
Cruise Ship Fuel Surcharge may apply and, if applicable, is additional revenue to Oceania Cruises. simply MORE amenities are per stateroom, based on double occupancy and subject to change; except simply MORE amenities for single travellers who are booked in 
a Solo category, and are at the per guest rate. simply MORE free shore excursion credit varies by voyage and is up to US$1,400 per stateroom, except for Grand Voyages as amenity value varies according to voyage length and for single travellers booked in a Solo 
category as amenity is at the per-guest rate. simply MORE Shore Excursion Credit has no cash value. simply MORE Champagne, Wine & More amenity is the House Select beverage package and is valued up to US$2,800 per stateroom, except for Grand Voyages 
as amenity value varies according to voyage length and for single travellers booked in a Solo category as amenity is at the per-guest rate. Simply MORE Champagne, Wine, and More amenity is only available during lunch and dinner in onboard restaurants. Free 
Gratuities do not apply to any additional services or purchases made on board which will incur a service gratuity of 20%. Not all promotions are combinable. simply MORE Unlimited WiFi amenity does not include streaming and includes a login for the first two 
devices per stateroom. Visit OceaniaCruises.com/Internet for more details. Fares are valid only for residents of, and booking through travel advisors located in Australia, or through the Australia contact centre and are valid for new bookings only. The privacy and 
protection of personal data is very important to us, and we collect, use, share and secure that data as described in our privacy policy, which is available on our website at Oceaniacruises.com/legal/privacy-policy. For full terms & conditions that apply, please visit 
OceaniaCruises.com/terms. All rights reserved. Oceania Cruises reserves the right to correct errors or omissions and to change any and all fares, fees, promotions and surcharges at any time. Ships’ Registry: Marshall Islands. NCL Australia Pty Ltd ABN 8060 7578 

Best of Northern Europe
COPENHAGEN to AMSTERDAM 

12 Days | 6 Oct, 2024 | Sirena

Veranda Stateroom fares from  
AU$8,649 per person*

Yachts & Palaces
ATHENS to MONTE CARLO 

10 Days | 14 Aug, 2024 | Vista

Veranda Stateroom fares from  
AU$6,549 per person*

US$600 simply MORE SHORE EXCURSION CREDIT US$600 simply MORE SHORE EXCURSION CREDIT

THE FINEST CUISINE AT SEA®. CUR ATED TR AVEL EXPERIENCES. SMALL SHIP LUXURY. 

VISIT OCEANIACRUISES.COM OR CALL 1300 355 200 (AU) ,  0800 625 691 (NZ)

DOWNLOAD TOOLKIT

VIEW VOYAGES
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https://bpgclick.com/td/2?Yz0xNzUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTQwMzI0JnU9aHR0cHM6Ly9uY2wuYXBwLmJveC5jb20vcy8wZGtzeG4yeG5pa2IzNHpiNmxkZHN0OXZiZDh0bGlmcA==
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Super Earlybirds Savings
No Single Supplements

Europe River 
Cruising 2025

Full Program 
OUT NOW!

CLICK FOR 
NEW BROCHURE >

Europe River 
Cruising 2025

SUPER EARLYBIRDS
Save up to

$4,300
per person*

SINGLE TRAVELLERS
No Single Supplement

Hurry, Limited 
Availability

*Conditions apply

CLICK FOR
NEW BROCHURE >

DISCOVER THE

EXCLUSIVE PACKAGES ON SALE!

t. 1800 111 653   e. res@omnicheholidays.com   www.omnicheholidays.com

Your preferred South Pacific Wholesaler*Travel restrictions & conditions apply. Wave Hospitality Group Pty Ltd, ABN 61 087 521 355, IATA no. 02359486
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We've teamed up with Crimson Hotels to bring you the grandest famil
experience yet, straight to the stunning locales of Manila and Boracay!

From now until March 17th, 2024, we're slashing fares faster than you can
say "Mabuhay!"

 Book a Return International Philippine Airlines ticket to Manila between
February 26th and March 17th, 2024. Want more shots at winning? Book
any Philippine Airlines domestic ticket to Cebu or Boracay and double

your chances to win one of the 8 golden spots up for grabs!

Shoot an email over to famil@philippineairlines.com.au with your
ticket/PNR details.

Winners announced on March 31st, 2024!

GET READY TO JET-SET WITH 
PHILIPPINE AIRLINES’ 83RD ANNIVERSARY SEAT SALE! 

Looking beyond borders
the ongoing resilience of the 

Australian travel industry and 
emerging trends to capitalise on 
in 2025 will be two of the key 
topics discussed at ATIA’s maiden 
summit, which will be held in 
Sydney on 25 Oct.

Entitled ‘Beyond Borders’, the 
one-day summit will take place 
24 hours before the 2024 edition 
of the National Travel Industry 
Awards (NTIA) gala ceremony.

Taking charge of the event as 
host will be ATIA Director of 
Membership, Richard Taylor, who 
will be joined by Charlie Trevena 
from Destination Webinars 
and Travel Agent Achievers 
impresario, Roslyn Ranse.

The event has already secured 
a strong line-up of speakers 
including Flight Centre Travel 
Group CEO Graham ‘Skroo’ 
Turner; Norwegian Cruise Line VP 
APAC, Ben Angell; Globus Family 
of Brands MD, Gai Tyrrell; TTC 
Tour Brands MD, Toni Ambler and 
Corporate Travel Management’s 
Laura Ruffles, who this week 
stepped down from her role with 
the company (TD yesterday).

ATIA CEO, Dean Long (pictured), 
said the association’s summit 
represents a major milestone for 

the industry.
“Beyond Borders will delve into 

the robust resurgence of travel 
and the exciting emerging trends 
for 2025,” Long said.

“It promises to be an incubator 
for innovation, collaboration, and 
celebration, encapsulating the 
dynamic spirit of the industry”.

ATIA said it anticipates more 
than 400 industry professionals 
from across Australia will attend 
the summit, and that it will also 
host NTIA finalists on the day.

Tickets for the remaining places 
will be on sale shortly. ML

JQ adds to Top End
JETSTAR will increase weekly 

services during high-demand 
periods on a number of Darwin 
routes between Apr and Oct.

In total the added capacity 
on Darwin services to Sydney, 
Brisbane and Adelaide will add 
32,000 new low fares seats over 
coming months.

Qantas’ low-cost carrier will also 
add 22,000 seats to its Sydney to 
Uluru route, which will see two 
extra services added a week.

In further news, Jetstar will 
upgrade from A320 to larger 
A321ceo aircraft between Darwin 
and Melbourne from 03 Jul, as 
well as operate larger Airbus 
A321neo LRs - the newest aircraft 
in Jetstar’s fleet - between 
Darwin and Bali and Adelaide 
from 02 Aug - bookings for the 
added capacity are now live.

Ama answers the call
amawaterways has officially 

launched its Australian call 
centre, with travel agents now 
able to access a local reservations 
team and river cruise inventory 
priced in AUD and NZD.

Agents can call AmaWaterways’ 
new local number - 1800 867 
126 - between 8am and 5pm 
Mon-Fri to speak to local team 
members, who have received 
training on aspects popular with 
local travellers, including 14-night 
itineraries and local brochures.

More from Oceania
oceania Cruises has slashed 

up to 40% off selected sailings for 
bookings made by 01 Apr.

For more details, see the front 
page of Travel Daily today.

Uniworld Super Ship
Uniworld Boutique River 

Cruises will add a new Super Ship 
to its European fleet in 2026.

The new-build S.S. Emilie was 
inspired by Austrian painter 
Gustav Klimt’s life partner and 
will be the sixth Super Ship added 
to Uniworld’s global fleet in the 
past five years alone.

It will join its sister vessels S.S. 
Victoria and S.S. Elisabeth in the 
line’s European fleet.

Today’s issue of TD 
Travel Daily today features 

seven pages of the latest news 
including Business Events 
News, plus a cover wrap from 
Oceania Cruises and full pages 
from:

• Silversea
• Infinity Holidays
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DURATION: 13 DAYS

DESTINATIONS
Nairobi> Aberdare NP> Lake Nakuru> Lake Naivasha> Masai Mara NR>  
Amboseli> Lake Manyara> Serengeti> Ngorongoro Crater> Arusha

VIEW DEAL

FROM ONLY

PER PERSON TWIN SHARE  
LAND ONLY

“Surcharges may apply”

$8,899

ExplorerEast Africa

10%
off 2024 tours

View itineraries

Book by 31 March 2024. T&Cs apply

$500PP
SAVE

ON SELECTED 
2024 & 2025 DATES

NEW RAIL COLLECTION

NEW 
BROCHURE 

OUT NOW!

Stuba. Curated hotels for travel agents.

Book smart
and win

with Stuba

Have you heard about our fabulous new incentive?

Every week until 29 March, we’re giving away 2 x $250 Prezzee vouchers 
and 1 x $200 Stuba accommodation voucher in our awesome prize draw!

Simply make a Stuba booking over $500 across our curated hotels, to be 
automatically entered.

Your next Stuba booking could be your ticket to a shopping spree or an 
unforgettable getaway!

Emissions a barrier for TA
carbon emissions from travel, 

particularly flying, will increasingly 
shape the discussion when it 
comes to how far people travel 
for leisure, Tourism Australia 
Managing Director Phillipa 
Harrison believes.

Speaking on stage at the 
beginning of the organisation’s 
annual Destination Australian 
conference in Sydney, Harrison 
said travellers were much more 
willing to reconsider visiting a 
destination based on the impact 
their trip will have on emissions.

“Our individual impact as we 
travel is becoming clearer.

“Travel brands and aggregators 
are publishing carbon emissions 
and comparisons between 
different types of travel options,” 
Harrison said in her address.

The Tourism Australia chief cited 
data from Skyscanner which said 
159 million people had selected 
lower emission flights since 2019.

As such, Australia’s isolation by 
geography may prove itself to be 
a barrier that will require some 
careful manoeuvring.

“Consumer preferences are 
changing, led by the younger 

cohort who want to travel more 
sustainably - 71% of people 
are saying they will travel more 
sustainably next year, that’s up 
10% from 2021,” Harrison said. 

But at the same time, Harrison 
said the concept of distance was 
changing, with rapid advances 
in aircraft on the way which will 
positively impact Australia’s 
perceived distance in the future.

“As consumer preferences 
change, we need to promote 
ourselves to that cohort who are 
higher spending but they’re also 
much more principled, so we 
need to make sure that we adapt 
to their changing preferences.” ML

Record OTA spend
FOUR of the largest online 

travel agencies in the world spent 
a record amount on marketing in 
2023 in a bid to leverage pent-up 
demand following the pandemic.

The financial records of Expedia 
Group, Booking Holdings, Airbnb 
and Trip.com Group show the 
OTAs splashed a whopping 
US$16.8 billion on sales and 
marketing last year, up by 20% on 
the US$14 billion spent in 2022.

According to a Phocuswire 
report, the rapidly rising numbers 
suggest competition between the 
OTAs is rising sharply in light of an 
increase in bookings globally.

Another factor leading to higher 
marketing budgets is the desire 
to compete with suppliers such as 
hotels and airlines, many of which 
have invested heavily in recent 
years to drive direct sales.

BWH value signings 
three new hotels in Sydney 

and Brisbane have joined BWH 
Hotels under its SureStay value 
brand, with conversion work now 
scheduled or underway.

The Brisbane signing will lead 
to the opening of the SureStay 
Studio extended stay label, while 
both Sydney properties, located 
in the CBD and St Leonards, will 
be completed later this year.

Pelikin strategies
digital travel money card 

Pelikin has elevated David Hughes 
to the role of Head of Strategy 
to help drive the product into its 
next stage of development.

Prior to his new role, Hughes 
was a member of Pelikin’s 
Advisory Board and played a key 
role in forming new partnerships 
to help grow Pelikin’s market 
share across the travel trade.

With his new duties, Hughes will 
also maintain his existing roles as 
Managing Director of Encourage 
Travel and Uniglobe Asia Pacific.

“Under David’s guidance, we’re 
not just growing; we’re evolving 
to meet the future head-on,” said 
Pelikin CEO Sam Brown.

Pelikin is expected to unveil a 
range of new products by Jun, 
which will help it cater to a wider 
spectrum of travellers.
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NCL finds TIME to host

Norwegian Cruise Line 
recently hosted more than 30 
members of the Travel Industry 
Mentor Experience (TIME) 
community for an exclusive 
experience on board Norwegian 
Spirit in a recent call in Sydney.

The informative gathering was 
hosted by NCL Director of Field 
Sales ANZ Angela Middleton, 
alongside the line’s VP and MD 
APAC Ben Angell and Director of 
Sales ANZ Damian Borg.

Several NCL team members who 

are part of the TIME program 
were on hand to discuss the 
benefits of being part of the 
TIME community, while guests 
also enjoyed a tour of Spirit and 
al fresco cocktails and leisurely 
three-course lunch.

“The TIME program is so 
worthwhile and not only 
continues to attract an increasing 
number of industry participants, 
but several members of our team 
have also completed the program 
and continue to be involved,” 
Middleton said.

“As part of our ongoing 
partnership with TIME we are 
thrilled to be able to offer a 
scholarship program in both 
Australia and New Zealand.” 

NCL also revealed it will soon 
announce its NZ scholarship 
winner with Australia set to 
follow in the coming months.

Pictured preparing to board 
the ship are: Kristina Sambaher, 
Ponant; Tahlia Shaw; NCL; and 
Alice Ager, Uniworld Boutique 
River Cruises. AB

CLIA appoints green expert
Cruise Lines International 

Association (CLIA) Global has 
appointed a marine engineering 
and consultancy to help the 
cruise sector develop greater 
clarity around current and future 
green fuel developments.

The Italian-based RINA has 
secured the contract this week 
to carry out a Global Investment 
Plan Study, which will help inform 
the real-time energy needs, 
infrastructure and regulations 
needed to lower carbon 
emissions through to 2050.

RINA confirmed its brief will be 
to provide analysis globally for 

the cruise sector, including the 
status and future innovations in 
fuel infrastructure over the next  
five to 10 years.

“A significant emphasis will 
be placed on the impact of 
itineraries and operations of 
cruise ships, considering various 
energy carriers both in navigation 
and at port,” the agency said.

Further areas of study will 
include an evaluation of onshore 
power infrastructure, greenhouse 
gas regulatory frameworks and 
their impact on ship design, as 
well as estimates of the volume 
of energy carriers required to 
meet decarbonisation targets.

Various propulsion options for 
cruise ships will also be explored, 
alongside locations and sizes of 
cruise infrastructure. AB

UA appeal to Airbus
united Airlines CEO Scott Kirby 

says he has instructed Boeing 
to stop building its order of 277 
B737 MAX 10 aircraft and switch 
to the smaller MAX 9 variant.

Addressing a JPMorgan investor 
conference, Kirby said certification 
of the Boeing 737 MAX 10 is likely 
to take years, hampered by a 
spate of high-profile incidents.

Kirby suggested he was open 
to discussions with Airbus for its 
A321 model to replace part of the 
existing Boeing order.

“We are in the market for 
A321s, and if we get a deal where 
the economics work, we’ll do 
something - if we don’t, we won’t 
and will wind up with more Max-
9s,” Kirby said.

Earlier this year, Kirby said UA 
was removing the MAX 10 from 
its internal plans (TD 25 Jan).

HA second bag fee
Hawaiian Airlines is allowing 

one less complimentary checked 
bag on board its flights for	
economy and extra comfort pax. 

The carrier confirmed only one 
23kg piece of luggage can now be 
checked in for free, with A$150 to 
be charged for a second bag. 

Quest Woolooware
The Ascott Limited has opened 

the doors to its newest Quest 
Apartment Hotels property in the 
Sutherland Shire, south of Sydney.

The 71-apartment property 
features in the new Woolooware 
Bay Town Centre development, 
with some apartments featuring 
views over the adjacent Pointsbet 
Stadium - home ground of the 
NRL’s Cronulla Sharks.

The property features a mix 
of studio, one-, two- and three-
bedroom apartments along with 
a number of accessible options.

Ascott Australia said the light-
filled apartments are designed to 
maximise the ocean views, with 
timber and light sand colours 
combining to create a homely feel.

Public facilities at Woolooware 
Bay Town Centre include a 
shopping centre, waterfront 
parklands, outdoor fitness spaces 
and a short walk to Wanda Beach.

Vale David Bunn
The travel and cruise industry is 

this week mourning the passing 
of David Bunn, who passed away 
in New Zealand on Tue.  

Bunn’s career spanned almost 
40 years, and he is remembered 
for spearheading the promotion 
of Orient Lines, Voyages of 
Discovery and Oceania Cruises in 
the Australian market.
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The Chat
A conversation with 

Jennifer Gaskin
with 

Jenny CLICK 
HERE 

to listen

PROUDLY 
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Book now or miss out
Luxury travel advisors have 

been encouraged to advise their 
clients to book early or miss out 
on their ideal itinerary, such is the 
speed of luxury travel bookings.  

Virtuoso Executive VP, David 
Kolner, told delegates at the 2024 
Virtuoso Forum, “we looked 
at forward booking trends for 
Virtuoso - preferred hotels in 
2024 and we are already seeing 
that the average daily rate (ADR) 
is 10-15% higher than 2023. 

“This is concerning only because 
I think a lot of people were 
hoping maybe the wait was over 
and pricing was going to come 
down,” he added. 

Kolner observed that the market 
was reflecting that people are 
booking higher rates and that 
those rates were rising.  

With the ADR already so much 
higher than it was a year ago, 
Kolner suggested it was going to 
be a more expensive year. 

“There are two messages for 

clients that I think are important; 
one, don’t sit around and wait 
thinking that the price will fall - 
that is really not going to happen, 
and secondly, if you really want 
something specific on the higher 
end and rare, those are likely 
being booked early so you really 
can’t wait,” he said.

There is currently a 12% 
increase worldwide on advanced 
bookings, indicating the message 
to book early was sinking in.  

Abercrombie & Kent’s Managing 
Director, Debra Fox, agreed the 
early booking trend was real. 

“If consumers don’t plan and 
book in advance, two things 
happen - the price keeps going 
up...because demand is much 
greater than inventory, and if 
they miss out, they need to 
compromise and have a plan B.”  

She added there were specific 
reasons why people were waiting 
to book, including nervousness 
around geopolitical instability. DF

Kakadu experiences
Kakadu Tourism has released 

a raft of new experiences for its 
2024 season. 

These include Kakadu adventure 
tours, overnight Indigenous 
cultural experiences at the 
Kakadu Billabong Safari Camp, 
pop-up tent experiences and 
cruising through the world-
famous Yellow Water Billabong 
with Indigenous-owned company, 
Yellow Water Cruises.

In addition, bookings made 
through Tourism Top End for 
accommodation at Mercure 
Kakadu Crocodile Hotel, Cooinda 
Lodge and Yellow Water 
Campground will receive a 25% 
discount, and bookings must be 
completed by 30 Apr.

Kakadu Tourism is a fully 
Indigenous-owned tourism 
and hospitality organisation, 
which operates Mercure Kakadu 
Crocodile Hotel, Cooinda Lodge, 
Yellow Water Camping Ground, 
Yellow Water Cruises and a range 
of tour services.

APT boosts Antarctic
Travellers will soon have 

the chance to explore the 
Antarctic with APT, which has just 
announced its 2026 program, in 
partnership with Seabourn. 

The luxurious 10-night charter 
cruise will take place aboard 
Seabourn Venture, supported by a 
24-person expedition team.

Collette incentive
 Collette is offering agents a 

$100 Prezzee voucher for every 
booking taken in Mar. 

All bookings made and 
deposited this month for tours 
departing through to 31 Mar 
2025 qualify for the incentive. 

“We value travel consultants 
and want to see them succeed,” 
explained Colette Chief Executive 
Officer Jaclyn Leibl-Cote. 

“This offer is one more way for 
us to show them our appreciation 
when they provide their 
customers with their expertise in 
planning a dream holiday.”

2025 Brochure Out NowEnjoy Economy Flights Included* or
Up to $4,500pp* Business Class Flight Credit

when booking on the Sapphire or Diamond Deck suites.

*Terms and Conditions Apply. 

Download now

Order via TIFS today

Europe’s Most All-Inclusive
UItra-Luxury River Cruise
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Concierge Consultant
FULL TIME

Join us as a Concierge Consultant and navigate guest experience with finesse.  
If you’re skilled in Amadeus and passionate about delivering top-notch service, 
this is your boarding pass to an exciting career in travel industry. 

• Booking & management of all flights from start to finish.
• All CP & Amadeus queues.
• A la carte services for all cruises.
• Follow up on all unconfirmed requests in CP for Pre/Post cruise  

packages
• Strong Knowledge of AMADEUS.
• Achieve KPI’s set by the manager.
• Use the main distribution channels: telephone inquiries, e-mail, web.

Guest Relations and Customer Service Consultant
3 DAYS A WEEK

If you excel in creating unforgettable experiences and thrive on making 
guests feel special this is your opportunity to join us as our Guest 
Relations & Customer Service Consultant.

• Proficiency using MS office tools.
• Monitor guest relations inbox and respond promptly to guest 

enquiries.
• Notify guests of itinerary changes and assist with day-to-day emails.
• Prioritise workload and provide personalized assistance to our 

guests.
• Respond to all emails within 48 hours and follow up with ships  

on account enquiries.
• Assist at PONANT events and at maximising revenue.
• Send out insurance letters as required and handle refunds  

in a timely manner.
APPLY NOW

NOW HIRING! 
Come and join the world leaders in luxury expeditions.

SHARPEN YOUR 
KNOWLEDGE 
ON TAIWAN & 

EVA AIR
Travel Daily 

Training Academy Click here to discover

Hawai’i seeks views
A SURVEY inviting “anyone with 

an interest in Hawai’i tourism” 
to shape the governance and 
management of the state’s 
tourism future has been launched 
by the Hawai’i Tourism Authority.

The public poll (CLICK HERE) 
seeks to obtain views on how 
Hawai’i should manage its 
tourism industry for success.

Responses gathered from the 
survey will be used to determine 
whether an alternate governance 
structure is needed to manage 
Hawai’i’s tourism objectives, pitch 
new policy ideas and identify 
areas needing reform.

Hawai’i Tourism Authority 
Chairman, Mufi Hannemann, said 
tourism remains the state’s top 
economic driver, fostering jobs 
and career growth.

“We must continue to evaluate 
our current systems, adapt 
to improve efficiencies, and 
plan ahead to sustain a vibrant 
industry and future Hawai‘i,” 
Hannemann said.

PLENTY of jobs around the 
world require relocation, but 
not too many we assume need 
new employees to live in the 
frozen world of Antarctica.

The UK Antarctic Heritage 
Trust is on the hunt for 
“hard-working, self-motivated 
individuals” to staff a post 
office at Port Lockroy, a 
remote British research 
outpost on the continent.

Three roles are up for grabs, 
presumably to inexperienced 
candidates, to sort postcards 
and other mail from Nov 2024 
to Mar 2025.

And if you think it’s easy 
money for easy work - think 
again - as the office processes 
up to 80,000 letters and cards 
each season, sent largely by 
visiting cruise ship passengers.

Window
Seat

Cathay’s cabin spruce-up

Cathay Pacific has revamped 
the interiors of its Boeing 777-
300ER fleet, unveiling an all-new 
Aria Suite, as well as a new 
premium economy and refreshed 
economy class.

The Aria Suite now features a 
privacy door and sliding partition, 
personalised suite lighting, and 
new tech including a 24-inch 
4K monitor, and Bluetooth and 
wireless charging options.

The premium economy cabin 
has also been updated, with 
travellers now able to enjoy a 
15.6-inch 4K monitor, generous 
recline and legroom, and a 
personal reading light. 

Meanwhile, the refreshed 
economy cabin focuses on 
comfort with “contemporary 
materials and a distinctly modern 
touch”, and offers Bluetooth 
connectivity. JM
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Connect with your clients and 
ramp up your social media content
Looking for ready-made social media content? 
Travel & Cruise Weekly have ready made agent toolkits 
featuring email signatures, images, and social media tiles 
to inspire your clients. 

CLICK HERE

Glass joins ABEA
The Australian Business 

Events Association (ABEA) 
has welcomed ICC Sydney’s 
Samantha Glass to its Board.

Glass (pictured), who is 
the convention centre’s 
Director of Corporate 
Affairs, Communication and 
Sustainability, takes over from 
Cairns Convention Centre GM 
Janet Hamilton. 

ABEA Board Chairman, 
Peter King, said “we are 
very excited to be able to 
draw on Glass’s passion for 
sustainable development and 
brand leadership”.

Canberra planner
The Canberra Convention 

Bureau has published its 2024 
Canberra Meeting Planners 
Guide, which offers information 
on the region’s venues, 
institutions and experiences. 

Spanning more than 100 pages, 
the guide includes dedicated 
sections on hosting sustainable 
and accessible events in the 
capital city, as well support and 
resources for event organisers. 

There are also details on 
Canberra’s transport options, 
its Indigenous culture and 
experiences, and much more. 

EventsAir delivers at ASEAN Summit
Australian tech company 

EventsAir assisted with the 
security at last week’s ASEAN-
Australia Summit, where Prime 
Minister Anthony Albanese 
hosted a dozen key Southeast 
Asian leaders in Melbourne. 

In total, there were more 
than 6,500 attendees, including 
diplomats, academics, officials, 
media and police, all of whom 
needed to be accredited before 
having access to the locked-
down Melbourne Convention & 

Exhibition Centre (MCEC).
More than 10 EventsAir team 

members worked with the 
ASEAN Task Force since Jul 
2023 to review and process 
every approved attendee and 
then issue secure credentials to 
provide streamlined access to 
the MCEC, whilst maintaining 
the high security perimeter.

EventsAir CEO Chris Ridd said 
“everything ran so smoothly...
and, from a technical 
standpoint, it was flawless”.

Pan Pacific gongs
Pan Pacific Melbourne 

took home two awards at the 
fourth annual World MICE 
Awards Gala Ceremony in 
Qatar last week. 

The property was declared 
Oceania’s Best ‘MICE Hotel 
2023’, as well as ‘Australia’s 
Best MICE Hotel 2023’. 

It’s not the first time the 
hotel has been recognised for 
its business events offerings - 
it was also named ‘Australia’s 
Best MICE Hotel’ in 2022. 

‘work from anywhere’ plan
tourism Australia is planning 

to capitalise on the global ‘work 
from anywhere’ trend to drive 
future MICE promotional activity, 
particularly as it relates to visitors 
adding leisure time to an event.

Welcoming delegates yesterday 
at the 2024 ‘Destination Australia’ 
conference in Sydney, Tourism 
Australia Managing Director, 
Phillipa Harrison, said Australia 
was well placed “to reap the 
rewards” of the returning and 
rebounding MICE sector.

According to its internal 
market research, Harrison said 
business events were a premium 
demand driver, with the average 
visitor spending 74% more than 
exclusive leisure visitors.

“There was a recent study 
that said 60% of meeting and 
convention attendees are likely to 
extend for leisure purposes in the 
next year,” Harrison said.

As a further boost, the study 
showed two-thirds of delegates 
travelling to Australia for a 
business event were also likely 
to bring their partner or a travel 
companion to extend their stay.

“The business events 
themselves are a great business 
but there’s also an incredible 
leisure opportunity as well,” the 
Tourism Australia chief enthused.

The meetings and events sector 

is one of eight ‘focal points’ that 
Tourism Australia has identified 
in its primary 2024 strategy, with 
research showing business event 
visitors were also likely to visit 
Australia a second time in future.

Tourism Australia will host 
leading meeting planners later 
this year in Cairns at its new 
MICE-focused destination event 
‘Australia Next’, which replaces 
the former Dreamtime event. ML
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Vote on Disneyland
planning officials in Anaheim 

will this week vote on a proposed 
redevelopment of Disneyland 
which will see new attractions, 
shopping and dining introduced.

The ‘DisneylandForward’ 
plan seeks to future-proof the 
theme park for years to come by 
rezoning undeveloped parts of 
the precinct’s existing footprint.

Under the plan, Disneyland said 
it wants to build new themed 
attractions alongside hotels 
located on Disneyland Drive 
and where the current Toy Story 
parking area stands.

Disney is also seeking to gain full 
development rights to build new 
park attractions, including rides, 
hotels and dining areas on its 
own property without submitting 
to city planning processes.

The entertainment giant is 
eager to purchase the Magic Way 
road from the city of Anaheim to 
cater for its expansion plans.

Disney noted it will spend US$2 
billion on the resort over the next 
10 years under the proposal, as 
well as commit $100 million to 
new city streets, green space and 
affordable housing.

If the proposal is given the 
green light by the Anaheim 
Planning Commission, it will then 
proceed to a vote by the Anaheim 
City Council next month.

QR Irish codeshare
qatar Airways has entered 

into a new codeshare agreement 
with Irish flag carrier Aer Lingus, 
unlocking single-ticket access 
to a wider range of destinations 
across the UK and Ireland.

The deal will open seamless 
connectivity from QR flights to 
Dublin, Manchester and London 
to Aer Lingus flights in Ireland.

Once in full effect, Qatar 
Airways will hold a codeshare 
deal with all International Airlines 
Group carriers.

CX profits skyrocket
hong Kong’s reopening has 

translated into a huge turnaround 
in the fortunes of Cathay Pacific, 
which posted a 16,412% reversal 
of its 2023 annual financial result.

Group-wide revenue for Cathay 
was HKD$94.5 billion, up 85.1% 
on 2022, based on a 326% jump 
in available seat kilometres.

appointments
Send your new appointments to: 

appointments@traveldaily.com.au

Orbit World Travel has appointed sales expert Suzanne Quinn as its 
new Head of Sales. Bringing more than 15 years worth of experience 
in global market management across the APAC region, she joins the 
company with an plenty of expertise in the travel industry. Quinn will 
strive to increase the business’ revenue with her innovation of Orbit 
World’s sales strategies.

Stephen Mahoney is now the General Manager of Visitor Economy 
Strategy Review at Destination NSW. He has been with the destination 
management organisation for more than six-and-a-half years, with his 
previous role being General Manager Policy, Product & Engagement. 
Before joining Destination NSW, he had served as Etihad Airways’ Head 
of Corporate Communications Australia & Asia.

Stephen Hollow has taken charge of operations at QT Canberra as 
its new General Manager. Relocating from Western Australia where 
he was GM of QT Perth, the experienced hotel manager will bring new 
level of “enthusiasm and expertise” to the Canberra property. Hollow’s 
leadership delivered exceptional services and success at the award-
winning property in the Western Australian capital.

Chris le Roux has begun a new role as Sales Manager Australia at 
Heritage Expeditions, with the experienced sales executive bringing 
more than 20 years of travel industry experience to the business. Le 
Roux has held several senior ole in travel,including stints at Adventure 
World, Contiki, On The Go Tours, and Globus.

Tomasi Turukawa has been promoted to General Manager at the 
Nanuku Resort Fiji. Born and raised in the region, Turukawa will bring 
key local knowledge to the role, along with near 20 years of hospitality 
experience. His most recent job at the hotel was Director of Rooms and 
Resort Manager. Turukawa will now oversee the resort’s day-to-day 
operations, management, training, and guest satisfaction.

Seabourn has named Mike Fulkerson as its new Vice President and 
Chief Marketing Officer. In this role, he will oversee overall marketing 
strategy, brand management and performance, public relations and 
communications. Fulkerson brings more than 20 years of hospitality, 
wellness, and consumer marketing experience to the position. He will 
report to Natalya Leahy, President of Seabourn.

Jumeirah Group has announced the appointment of Michael Grieve as 
its new Chief Brand Officer, responsible for spearheading the evolution 
of the brand as part of its ‘Mission 2030’ strategy. Formerly the Vice 
President Brand and Client for luxury brand Gucci, Grieve will join the 
business from next month. Originally from New Zealand, his 16-year 
career has spanned senior marketing roles for a list of blue chip brands 
such as BMW, Adidas and Nike.  
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Famed big city sightseeing combines with the natural wonders of Niagara Falls, the Saint Lawrence River and 
the rugged North Atlantic Coastline to bring you the best of North American travel experiences. Outstanding 
luxury hotel accommodation, fine dining and the superior comfort and style of Silversea’s Silver Shadow.

Registered Operator No. 54514702

   Hosted from Australia by Constellation Journeys leaders
   Ten nights accommodation in New York, Toronto, Montreal and Quebec City
   A wide range of included shore excursions and your choice of included 
sightseeing options prior to joining the ship   

   Included flights between New York and Toronto
   All meals including a choice of restaurants on Silver Shadow, together with 
inclusive drinks throughout

   All travel, transfers, tipping and taxes

C A N A D A &  N E W  E N G L A N D
I n c l u d i n g  a  c r u i s e  a b o a r d  S i l v e r  S h a d o w

Twin share per person in a Vista Suite from/to New York. 
Air Inclusive Packages available.

From $27,950 per person

N E W  Y O R K  |  T O R O N T O  |  M O N T R E A L  |  Q U E B E C  C I T Y 

P L U S  A  1 2  N I G H T  L U X U R Y  V O Y A G E
2 3  d a y s  °  7 – 2 9  A U G U S T  2 0 2 4

 

1300 992 339 
constellationjourneys.com.au 

or contact your travel agent

Fully Inclusive

New York

Toronto

Montréal

Saguenay Gaspé

Halifax

Saint
John

Portland

Boston
Newport

Quebec City

Fly from/to
Australia

U S A

CANADA

2

3

2

3 Flight
Rail
Coach
Cruise

Legend
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$1,399* 
per person, 8 nights including car hire

FROM

Northern England

West Midlands
$1,099* 
per person, 6 nights including car hire

FROM

Experience Britain Differently
As a country that’s always changing, there’s always more to explore. 

Britain is brimming with new openings, fresh flavours, cultural anniversaries 
and heritage gems; there’s a melting pot of experiences for your clients to 
discover, no matter the season. Whether it’s getting a feel for vibrant cultural 
cities, embarking on coastal adventures, or set jetting in the footsteps of 
film stars, help your clients make the most of every minute across the three 
nations. 

It’s time to experience Britain differently.

$2,465* 
per person, 10 nights including car hire

FROM

Scotland

LondonCardiff

Edinburgh
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$1,099* 
per person, 6 nights including car hire

FROM

North East England

Glencoe, Scotland
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$1,199* 
per person, 7 nights including car hire

FROM

Wales
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$2,185* 
per person, 8 nights including car hire

FROM

South West England6

$1,799* 
per person, 6 nights including car hire

FROM

South Coast England7
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