
explore new zealand 
your OWN way,  
AT YOUR OWN PACE  

APPLY NOW

The Explore New Zealand Discount Programme  
gives approved travel sellers access to discounted 
flights, accommodation and experiences. Apply 
today and start curating your dream self-famil.
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Love what you do
Earn what you deserve
Earn up to 95% commission with TravelManagers

Find out more )

Today’s issue of TD 
Travel Daily today features 

six pages of travel news 
including a cover wrap from 
Tourism New Zealand, a 
product update from Collette, 
our Sustainability page, plus a 
full page from Silversea.

Brilliant Lady’s
Inaugural
Voyages

EXCLUSIVELY ADULT,

AWARD-WINNING CRUISES BY VIRGIN.

Brilliant
For You

SALE
NDERLUSTW

®

ALL DESTINATIONS
ON SALE!

SAVE
$1000PP

UP 
TO

TNZ agent self-famil
TouriSm New Zealand has 

relaunched its self-famil discount 
program for 2024, with Australian 
travel agents able to design their 
own famil program to the country.

The Explore New Zealand Self-
Famil Discount Program grants 
access for approved applicants to 
nearly 230 exclusive deals from 
suppliers in 25 regions, including 
special Air New Zealand airfares.

Eligibility criteria for the program 
requires agents to complete 10 
100% Pure New Zealand specialist 
program training modules and 
sign up to Tourism New Zealand’s 
trade newsletter and its Facebook 
group, which unlocks early access 
to future training opportunities.

See front page for details.

Revenues rise for Serko 
CLimBiNG revenues for 

corporate travel and expense 
provider Serko has helped the 
ASX-listed business improve its 
net loss after tax result by 48%.

In the company’s financial 
results for the 12 months to 
31 Mar 2024, Serko recorded a 
NZ$15.7 million loss, a significant 
improvement on the NZ$30.5 
million loss posted in the previous 
corresponding period.

Revenue for the last year surged 
by NZ$22.3 million to NZ$68.8 
million, buoyed mainly by strong 
average revenue per booking and 
a sizable uptick in Aussie business 
travel volumes.

Online bookings grew by 19% 

year-on-year to 4.9 million, while 
completed room nights also 
increased by 65% to 2.5 million.

While the 12-month period 
showed a positive growth 
trajectory when compared to 
the previous year, the first half 
performed better than the 
second half, the latter of which 
was impacted by “unexpected 
seasonality” in average revenue 
for rooms and a decline in the 
NZD exchange rates in Europe.

Serko also pointed to its recent 
partnership extension with 
Booking.com using its Zeno 
platform for another five years 
(TD 30 Apr) as providing a strong 
foundation for future growth.

“We are executing plans with 
Booking.com to deliver future 
growth through customer 
acquisition and the expansion of 
our product offering,” Serko said.

Collette’s Canada
CoLLeTTe is offering earlybird 

offers for its new Canada and 
Alaska tour, with departures 
starting in May 2025 - see the 
back page for further details.

Save with Silversea
For a limited time, guests 

can enjoy category upgrades, 
shipboard credit and reduced 
deposits when they book a 
Silversea voyage.

 To view the full details about 
the incentive, see page seven.

HLO share purchase
THe Alysandratos family has 

increased its stake in Helloworld 
from 13.76% to 14.88% after 
making an on-market purchase of 
580,653 shares, according to an 
update posted by HLO on the ASX  
this afternoon.

LEARN MORE

T&C’S APPLY

8 SPOTS UP FOR GRABS!
Book & Win A Tour to Ireland

We’re giving you the chance to fill your heart with Ireland  
in 2025 by winning a Globus 7-day “Irish Escape” tour.

Business Partnership Manager WA

TravelManagers is looking for an enthusiastic and motivated business partnership manager based in 
WA. Bring your exceptional relationship, business coaching and management skills to this full-time 
role with Australia’s largest home-based travel agency group, where you will grow and support our 
network of personal travel managers.

Join a team of travel industry professionals 
in a dynamic, progressive and award-winning 
organisation.

Position Vacant

For more information and a confidential 
discussion, please call 0401 725 812 or 
email julia.mclean@travelmanagers.com.au
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DURATION: 8 DAYS

VIEW DEALExpress
Kenya

$4,299
PER PERSON TWIN SHARE  

LAND ONLY

“Surcharges may apply”

PRICES FROM

Rex connects dots in PER
rex has quickly doubled down 

on its commitment to serving 
the Perth market, linking the WA 
capital to a second Australian city 
with new direct flights.

Three days after announcing the 
addition of a five-times weekly 
Melbourne-Perth service to its 
Boeing 737 interstate network, 
the carrier flagged plans to add 
nonstop services to Adelaide (TD 
breaking news yesterday).

Beginning from 28 Jun - the 
same day as Melbourne - the 
new Perth to Adelaide route will 
take off on Mon, Fri and Sun 
each week, with fares including 
checked baggage & inflight drinks.

Rex subsidiary National Jet 
Express will operate the Adelaide 
route with a 100-seat Embraer 
E-190 jet, however each flight will 
be ticketed as a Rex service.

The new route marks the 
12th in Rex’s growing interstate 
network, which now connects 
every Australian state capital in 

addition to the Gold Coast.
National Jet Express Director, 

Anthony Gibara, said the new 
route would be well received by 
the more-than 630,000 travellers 
who flew between Adelaide and 
Perth last year.

“There were almost 85 cancelled 
flights by Virgin and Qantas 
carriers on this route in the first 
four months of 2024 and in the 
case of VA, its on-time arrivals 
and departures were terrible,” 
Gibara said, with less than 60% 
of flights on the route arriving or 
departing as scheduled.

Gibara added that more carriers 
meant more competition but 
also meant better service and 
reliability for travellers. ML

FCTG refund move
FLiGHT Centre Travel Group 

(FCTG) will soon be able to offer 
clients a refund from a select 
range of carriers within 72 hours 
through the company’s app.

While speaking with the 
The Australian this week, the 
company’s Global MD, Andrew 
Stark, said the refund service was 
in the works as it seeks to further 
enhance customer satisfaction.

Stark also noted that FCTG is 
using AI to better understand 
customer sentiment, in the hope 
of further elevating spend.

While AI is being viewed as a 
key support for agents, human 
customer service however will 
continue to be the priority.

“As the basket size gets more 
complex...customers still want the 
human validation they’re making 
the right choice,” Stark said.

Bonza wants time
doCumeNTS have been filed 

with the Federal Court seeking a 
continuation for Hall Chadwick 
to act as administrators for failed 
low-cost airline Bonza.

Amid interest by parent company 
777 Partners to potentially 
restructure and relaunch the 
airline (TD 24 May), the extension 
would allow a wider search to 
find an interested buyer or new 
investors for the troubled airline.

The extension would also see 
Bonza employees go without pay 
for a further two months, with 
a second creditors meeting now 
also set for 05 Aug.

All but one of Bonza’s fleet of 
Boeing 737 MAX 8 aircraft have 
now left the country, with Hall 
Chadwick stating the airline’s 
most valuable asset is its Air 
Operator’s Certificate.

The Majesty 
of Morocco
10 days from 
$2,508 $1,258

Price based on 
1 September 2024. 

Other dates available.

The Majesty 

$1,250
saving per person

View itineraries

Book by 31 July 2024. T&Cs apply

Unlock European Trains with James Hooper

agent.raileurope.com/contact-us |  jhooper@raileurope.com (VIC, TAS, SA) 
grobertson@raileurope.com (NSW, ACT, QLD, WA & NT)

Panoramic 
Switzerland
Panoramas: Nine of the 
most popular Swiss mountain 
ways in Switzerland are 
bookable on Rail Europe’s 
Agent site. They include 
Mt Pilatus, Titlis Rotair, the 
Gornergrat, Harderbahn, 
Schinege Platte, CabriO 
Stanserhorn, Monte Generoso, 
Rocher-de-Naye, and 
Jungfraujoch, Top of Europe.  
 

Unlock European Trains
Commission + Dedicated Support + Flexible Payment Solutions + 

Generous Incentives  = Rail Europe

Reservations: Seat 
reservations are also available 
for two of the most in demand 
panoramic trains - the Glacier 
and Bernina Express trains. 
Look for services that state 
“includes seat reservation for 
travel” on the schedule search 
page. Note there will be no 
GEX services running between 
13.10 and 13.12.   

Webinar: Don’t forget to sign 
up for the upcoming Swiss 
Travel System webinar on 12 
June at 11am AEST.

LUXE by itravel NSW
Geoff Currie

Life with itravel-
it’s all at your 
fingertips! The 

support, suppliers, 
latest deals and 

training is 
unmatched.
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DAILY TRAINING 
ACADEMY

Click here to discover

Virgin cracks down 
VirGiN Voyages has warned 

travel agents it will be working 
to stop deceptive sales tactics, 
including soliciting customers and 
offering misleading discounts.

The cruise line also noted 
that some agents have been 
contacting customers in social 
media groups and asking them 
to transfer their booking from a 
different agent or Virgin Voyages 
direct to their own agency.

Virgin Voyages said it is actively 
monitoring these tactics and 
reserves the right to cancel first 
mate accounts.

Touropa to the ME
CoaCH touring brand Touropa 

has unveiled a collection of new 
holiday options in the Middle East, 
taking in countries such as Saudi 
Arabia, Jordan, Bahrain and Egypt.

The range features more than 
100 itineraries, with guaranteed 
departures based on a minimum 
of two travellers.

FCM head of sales
LiNdSay Straub has been hired 

by FCTG Corporate division FCM 
Travel as its new Global Head of 
Sales, based in New York City.

Joining amid a period of 
strong growth for the brand, 
Straub (pictured) brings more 
than 15 years of travel industry 
experience to her new role, with 
the past 12 spent with business 
travel and meetings industry 
news title, The Beat.

In her new role, Straub will work 
with regional sales chiefs around 
the world to improve customer 
acquisition, developing strategic 
solutions to boost productivity.

Straub will also work to expand 
the company’s reach into new 
markets in Europe and Asia.

Scenic ramps up rewards
SCeNiC Group has relaunched 

its partner loyalty program, which 
now offers enhanced rewards 
on every ocean, river and land 
journey booking made across its 
portfolio of brands. 

The refreshed Scenic Group 
Rewards program now allows 
agents to automatically earn 
points on all of Scenic’s sailings 
and tours, as well as Emerald 
Cruises & Tours’ extensive 
portfolio of itineraries.

Advisors can also earn 25% of 
net booking value at the time of 
deposit, and as part of a special 
launch promotion, can accrue 
$100 per deposited points on 
any Scenic Eclipse booking made 
before 30 Jun.  

The program has already 
attracted strong uptake since its 
preliminary launch on 14 Mar.

“We are delighted that travel 
advisors who have signed 
up...have already redeemed 
thousands of points for items 

such as a large screen television, 
outdoor furniture, and hundreds 
of gift cards,” the company said. 

To begin redeeming rewards, 
members need to sign in via the 
new Scenic Group dashboard 
- they will then have a reward 
number automatically assigned to 
them in their booking profile. 

Members will be allocated any 
pre-COVID points balance, along 
with points on all bookings made 
since Jan 2021 through to the 
program’s launch in Mar. 

The revitalised program is only 
accessible through the Scenic 
Group Booking Portal - for full 
instructions on how to set up a 
Scenic Group Rewards account, 
CLiCk Here. JM
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HLO covering all bases

THe DMC division of Helloworld 
Travel, ATS Pacific and AOT 
Inbound, enjoyed a strong 
presence at the Australian 
Tourism Exchange (ATE) in 
Melbourne last week.

The group was there in both a 
‘buyer’ and ‘seller’ capacity, and 
engaged in an “unprecendented” 
number of appointments with 
partners on both sides.

The Helloworld team also had 
the opportunity to network with 
main overseas clients during a 
gala dinner at Crown Towers, 
where a dinner was served with 
operatic entertainment.

“The inbound market is a hugely 
important one to Helloworld 
and we are delighted to see 
how positive our long-standing 
partners are about the future 
level of business and the demand 
they are experiencing in their 
countries for Australia,” HLO COO 
Cinzia Burnes said. 

“The timing is excellent given 
the decline we are seeing in 
domestic demand.” JM

Pictured: (back row) Gary 
Paterson, Emma Robertson, 
Neale Herridge, Dom Atzenhoffer, 
Chris Forde, (front row) Vivian 
Shen and Kathy Georgiou.

A Big Red opportunity
BiG Red Group is encouraging 

Australian tourism operators to 
tap into the power of TikTok to 
reach Gen Z travellers, with new 
research showing that almost 
90% use the platform to seek out 
new experiences. 

According to StudentUniverse’s 
The State of Student and Youth 
Travel in 2024 report, 89% of 
Gen Z respondents said they 
discover new travel destinations 
and experiences through the 
platform, and 40% even booked 
a holiday as a direct result of 
watching TikTok content.

“We’re currently observing a 
significant shift in how Gen Z 
travellers discover and decide 
on their next travel destinations, 
with TikTok emerging as a 
dominant influencer in this 
landscape,” said Big Red Group 
CEO, David Anderson.

“Tourism operators have a 
prime opportunity to engage Gen 
Z travellers on TikTok by providing 

compelling content that speaks 
directly to their interests by 
showcasing their experiences.

“By leveraging TikTok’s creative 
potential and establishing 
authentic connections with this 
audience, tourism operators can 
effectively capture attention and 
drive bookings in an increasingly 
competitive market.”

The experience network has 
already benefited from the 
positive impact of TikTok, with 
its adventure marketplace, 
Adrenaline, gaining 70,000 clicks 
to its website following a recent 
campaign on the short-form 
video platform, which reached 
two million users. 

Several of Big Red’s partners 
have also reaped the benefits, 
including Oz Jet Boating, whose 
TikTok video advertising its 
Taylor Swift-inspired experience 
garnered over 2.6 million views 
earlier this year, prompting a 
$25,000 surge in sales. JM
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‘I do’ zero-waste
iNdoNeSia’S Bawah 

Reserve resort has launched 
a zero-waste wedding service 
for eco-conscious couples.

The service features native 
floral and bridal bouquets, 
with menus developed using 
locally sourced ingredients 
and all leftovers composted.

Glassware from each event 
is also repurposed for use in 
the island’s water system.

The resort is also powered 
by a renewable micro-grid.

Adina sustained
adiNa Hotel Geneva 

has joined Swiss Tourism’s 
‘Swisstainable’ sustainability 
program, with the property 
now Level II certified.

meaNWHiLe, sister 
property Adina Apartment 
Hotel Perth has been 
awarded a Gold Waterwise 
Business Award from Perth’s 
Waterwise Corporation for its 
efforts implementing water 
management actions and 
reducing overall water usage.

Hydrogen study
deLTa Air Lines, Airbus and 

Plug Power have launched 
a feasibility study into the 
viability of using hydrogen 
fuelling at Hartsfield Jackson 
Airport in Atlanta.

The study will assess the 
infrastructure needed, safety 
and security, and operational 
viability of using hydrogen as 
a fuel source. 

In turn, this newfound 
knowledge will be applied to 
airports worldwide. 

MSC partners up
mSC Cruises’ philanthropic 

division, the MSC Foundation, 
has signed a partnership 
with Mission Blue to educate 
cruise travellers about the 
importance of ocean health.

An ocean literacy program 
will roll out on the MSC 
Cruises fleet and feature on 
board presentations and 
activities to emphasise the 
role of marine ecosystems 
such as mangroves, coral 
reefs, and kelp forests.

Furthermore, the 
organisations will embark 
on a seagrass restoration 
project, which will see 37,000 
plants settled around the 
Spanish island of Formentera 
over the next three years.

The project aims to 
replenish seagrass meadows, 
sequester carbon and boost 
local fish populations.

The MSC Foundation’s pact 
also centres around Mission 
Blue’s declaration about its 
MSC Marine Reserve as a 
‘Hope Spot’ in recognition of 
its regeneration work on the 
island and surrounding reefs.

“By joining forces with the 
MSC Foundation, we can now 
reach millions of people who 
are out on the ocean each 
year to help educate them 
on what is below the ship 
and inspire greater marine 
stewardship,” said Mission 
Blue President and Co-Chair, 
Sylvia Earle.

roAdMAp to AvoId overtourISM
BaLaNCiNG local resources 

and tackling tourism density are 
among a collection of strategies 
in a new white paper designed to 
address overtourism.

Collated by travel thinktanks 
Phocuswright and Mabrian, the 
Roadmap to Move Destinations 
Away from Overtourism paper 
will be presented at an upcoming 
summit in Barcelona and applies 
a data-driven approach to cities 
combating tourism overcapacity.

The report focuses on seven key 
elements destinations can use, 
each coupling to one another and 
able to form the basis of different 
goals to suit each region.

Central to the paper is a point 
that overtourism should form 
part of a broader discussion on 
general sustainability.

Among the seven elements is an 
emphasis on greater distribution 
of visitors around a country, with 

destinations urged to spread their 
tourism offering to wider areas.

This was based on a statistic 
showing 61% of travellers avoided 
a destination due to sustainability 
concerns over the past year.

Phocuswright data also showed 
two-thirds of travellers want the 
money they spend in a destination 
to flow to local communities and 
to stay within the country.

The white paper presented 

theories on how a destination 
can better promote tourism 
experiences across a whole year 
instead of the peak summer 
season, as well as widen the 
breadth of tourism activities.

“A successful, consistent 
sustainable strategy involves 
formulating good practices 
but operationalising them 
expediently,” said Phocuswright 
Senior Analyst, Madeline List. ML

For more information visit - www.travelindustrymentor.com.au

UNLOCK YOUR POTENTIAL:  
Join Our Mentoring Program and Ignite Your Success!
TIME is a Career Advancement Path for all Employees in Travel, Tourism, Hospitality, 
Cruise and Aviation Industry including  Regional, and Rural Areas across Australia

 

WHAT TIME CAN 
DO FOR YOU...

•  Further develop your management and leadership potential
•  Develop confidence and networking opportunities

•  Strategic career planning
•  Increase your knowledge of organisational culture & processes
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Eco-champs to the rescue

THe Travel Corporation and 
Down Under Tours Australia 
teamed up last week to join an 
annual community planting day 
hosted by Rainforest Rescue.

Making the most of National 
Volunteering Week, sustainability 
champions from the two brands 
travelled to the Daintree in Qld 
last weekend to help plant a total 
2,400 native trees.

The event saw nearly 150 local 
and eco-volunteers work together 
in the mud, marking Rainforest 

Rescue’s 25th birthday.
The non-for-profit organisation 

collaborates with traditional 
landowners to purchase, protect 
and restore parts of the Daintree 
Rainforest, the oldest continuous 
living rainforest in the world, and 
the largest and most biodiverse 
in Australia. JM

miSCHieVouS monkeys 
have been causing havoc in a 
popular Thai tourist town.               

Having once been a drawcard  
for visitors, the cheeky 
primates are now chasing 
away holidaymakers. 

The 2,500 wild macaques 
running around Lopburi in 
central Thailand have become 
increasingly aggressive 
towards people, forcing 
authorities to take action. 

Several videos have emerged 
of the monkeys snatching food 
from people and even causing 
injuries, while residents have 
had their homes damaged, 
and local shops have seen a 
drop in income. 

In an attempt to get the 
situation under control, 
the town’s authorities have 
set up cages on the streets 
containing ripe tropical fruit, 
in the hopes of luring and 
trapping and relocating the 
unsuspecting primates. 

The monkeys are catching 
onto the trickery, however, 
with some refusing to enter 
the cages after witnessing 
their friends being caught. 

If successful, the plan is 
to leave a modest number 
behind to maintain Lopburi’s 
image as Thailand’s monkey 
town, while the rest will “start 
a new life elsewhere”. 

Window
Seat

Novotel’s new spa
a NeW day spa has opened 

at Novotel Perth Murray Street, 
offering a “holistic and indulgent 
experience” to the hotel’s guests, 
as well as the public. 

With four spacious treatment 
rooms and a deluxe manicure 
and pedicure lounge, Keishi Spa is 
characterised by natural light and 
a calming palette of pink, neutral 
timbers and gold tone finishes. 

The spa is currently offering two 
special opening deals, including a 
Wellness Getaway Package.

A criminal whiskey
a uNique new tourist 

attraction has opened in Belfast, 
offering travellers the opportunity  
to sip iconic Irish whisky in what 
was once a prison. 

Following a two-year renovation 
and restoration of the historic 
venue, which served as a 
prison for 150 years, tickets to 
McConnell’s Distillery and Visitor 
Experience are now on sale. 

Guests can take a guided tour 
on an immersive journey through 
the art of brewing, distilling and 
maturing McConnell’s signature 
Irish Whiskies, while also giving 
them the opportunity to sample 
the brand’s iconic liquid - tickets 
are available Here for $48.

Air NZ’s new lifeline
air New Zealand has 

established a new NZ$250 million 
credit facility, which will serve as 
a standby liquidity resource to 
support the Kiwi carrier. 

The committed and unsecured 
revolving credit facility is backed 
by ANZ Bank New Zealand and 
MUFG Bank. 

Air NZ’s new facility replaces the 
previous NZ$400 million Crown 
Standby Facility, which the airline 
cancelled earlier this year, having 
never drawn from it (TD 25 Mar). 

THe global exchange market 
remained relatively flat over 
the weekend, with the Aussie 
only seeing gains against 
the Japanese yen, which has 
been slumping due to massive 
offloads of the currency.

Meanwhile, the AUD/USD 
kicked off the week on a 
positive note, reaching around 
0.6632 yesterday, with the 
uptick supported by the softer 
US dollar.

Wholesale rates this morning.

uS $0.666
uk £0.521
NZ $1.082
euro €0.613
Japan ¥104.4
Thailand ß24.34
China ¥4.821
South africa 12.22
Canada $0.907
Crude oil US$82.12

MONEY
WeLCome to Money, TD’s Tue 
feature on what the Australian 
dollar is doing.

AU$1 = US$0.666
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Silversea FPA

Learn more about this offer
Place your camera in front of the QR Code and follow the link.
For some smartphones a QR Reader would be needed.

CONTACT YOUR SILVERSEA SALES MANAGER OR RESERVATIONS 
ON +61 2 9255 0600 | SILVERSEA.COM/TRADE

OUR ALL-INCLUSIVE DOOR-TO-DOOR FARES INCLUDE:

• Private executive transfers (between home and airport)

• Economy Class Air/Business Class upgrades at reduced rates 

• Shore excursions (one per port, per day)

• Butler service in every suite category

• Premium beverages in-suite and throughout the ship

• Multiple restaurants serving diverse cuisine and an in-suite 
24-hour dining service

• Unlimited Wi-Fi

• Onboard gratuities

$6,000 Reasons  
to Sail with Silversea

Indulge your clients’ wanderlust with a two-category suite upgrade on Ocean-going voyages – or a one-category suite upgrade on 
Expedition cruises – plus a $1,000 shipboard credit per suite* and 15% reduced deposit on a global collection of itineraries 
departing May 2024 through 2026. Our fleet of boutique, all-suite ships reveals the world’s authentic beauty in true ultra-luxury 
splendour. To take advantage of this limited-time offer, book your clients’ suite with our best All-Inclusive fares by 31 May 2024.

LIMITED-TIME OFFER

• CATEGORY UPGRADES • $1,000 SHIPBOARD CREDIT • 15% REDUCED DEPOSIT

Suite Upgrades
ENHANCE YOUR EXPERIENCE
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Product Profile

Reservations: 1300 792 195  
Australian Sales Team: Click Here 
Website: collette.com.au 

New! Collette’s Canada & Alaska
Collette promises to give Aussie 

travellers what they love on their 
brand-new tour - the Canadian Rockies 
and Alaska’s Inside Passage, with 
departure dates starting in May 2025. 

With the tour beginning in Calgary, 
your clients can travel with style - 
staying at the iconic Fairmont Chateau 
Lake Louise, travelling on board the 
famed Rocky Mountaineer for a two-
day rail journey and embarking on a 
seven-night Holland America cruise. 

This much-loved itinerary has been 
carefully curated for the Australian 
market by Collette’s expert travel 
designers. This tour is tailored for 
the Australian traveller looking for an 
incredible holiday to Canada and Alaska 
starting with exploring the Rockies by 
land and rail, and then finishing with 
the Alaskan cruise.   

As a part of the Collette experience, 

the same tour manager will accompany 
your clients throughout your entire 
journey through the Canadian Rockies, 
as well as when travelling Alaska’s 
Inside Passage with  
Holland America.

This tour, capped at a maximum 
of 44 pax, will ensure that your 
clients get the expertise, guidance, 
and experience that they deserve 
whilst exploring these breathtaking 
landscapes!

With the Canadian Rockies and 
Alaska’s Inside Passage tour starting 
at $11,599 per person, this gives your 
clients great value to experience this 
beautiful part of the world. It also gives 
them the choice where (and if) they 
wish to upgrade their cabin or  
rail journey. 

With over 100 years of touring 
experience, Collette are the experts at 

touring and know what their clients 
love in each destination. 

So confident in the curation of their 
Canadian Rockies and Alaska’s Inside 
Passage tour, Collette have already 
established 17 departure dates 
between May and September 2025, 
with 10 of these being guaranteed 
departures.

early bird offer!
Collette has launched this tour 
with a tempting Early Bird offer!
Your clients can enjoy a $400 per 
couple credit to go towards to 
pre-night, post-night, upgrades, 
pre-sold options or air purchase 
for any Canadian Rockies and 
Alaska’s Inside Passage sold 
before 31 July, 2024.

Collette Travel 
agent Network
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