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TAILORED PAYMENT SOLUTIONS
FOR YOUR BUSINESS

SAME DAY SETTLEMENT
Same day for Visa, MasterCard AND  American Express

TAKE ANYWHERE EFTPOS TERMINALS
No WiFi required, Wireless SIM provided

3D SECURE PAYLINK
3D Secure Payment links provided for online customer payments

APPLY NOW

www.cvfrpayments.com  |  enquiries@cvfrpayments.com

LEARN MORE

*Conditions Apply

UP TO

ALL TOURS
WORLDWIDE

DISCOVER MORE

2025/26 
BROCHURE OUT NOW

AFRICA
EUROPE & 

THE MIDDLE EAST

RSSC festive savings 
regent Seven Seas Cruises 

is in the Christmas spirit, giving 
the gift of discounts, with up to 
45% off for travellers and up to 
US$500 in shipboard credit as an 
added Black Friday bonus.

Agents can find out more about 
the savings on page 10.

Rex runway expanded 
the Federal Court has extended 

the Rex voluntary administration 
to 30 Jun 2025, after the 
beleaguered carrier requested an 
extension last week (TD 12 Nov).

“This extension gives Ernst 
and Young the best possible 
opportunity to implement an 
improvement strategy for the 
regional aviation business,” 
Federal Transport Minister 
Catherine King said.

Today’s issue of TD 
Travel Daily today features 

nine pages of travel industry 
news, including a photo page 
from Inspiring Vacations, our 
Corporate Update, plus full 
pages from:

• Regent Seven Seas Cruises
• trafalgar

WTAAA eager to learn
atIa will share expertise on 

local initiatives such as industry-
led protection and payment risks 
with peer organisations around 
the world as part of its new role 
within the World Travel Agents 
Associations Alliance (WTAAA).

The association will be 
represented by CEO Dean Long, 
who was this week elected 
as WTAAA Co-Vice Chair after 

serving as Treasurer for a year.
Long told Travel Daily all WTAAA 

representatives spent two days 
in Athens this month, where ATIA 
presented its Project A30 targets.

“We’ve already started 
discussions with the Europeans 
on taking the learnings that 
we’ve got from the industry 
protections,” Long said, adding 
the response was “amazing”, with 
numerous associations offering to 
share insights to help it develop.

“Real-time payment risks are 
something which we have done 
a lot on, whether it be [via] the 
chargeback scheme, which we 
had to close down during COVID 
- the Europeans are [also] looking 
at that approach,” Long added.

Australia’s travel industry also 
stands to benefit from research 
and other initiatives conducted 
by other associations, with 
resources ramped up as WTAAA 
increases its dealings with other 
global bodies such as IATA. ML
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$5,495
PER PERSON TWIN SHARE  

LAND ONLY
“Surcharges may apply”

PRICES FROM
DURATION: 9 DAYSCraftKyushu

Japan

From 2 Dec 2024 ~ 3 March  2025

EARN A 
$50 GIFT 

CARD
FOR EVERY $5K 
IN BOOKINGS

NEW AGENTS EARN  
A $200 GIFT CARD

BOOK BY 30 NOV

FIND OUT HOW

after a year in the role 
as CEO of Sydney Airport, 
Scott Charlton took to the 
stage at the Australian 
Airport Association national 
conference this week to share 
learnings with delegates.  

Running an airport while 
another major hub is being 
built on the other side of town 
obviously has its challenges.  

The first on his list to share?  
“One of the first issues I 

had to deal with, and my 
leadership team had to deal 
with, were the plane-spotters 
on our multi-storey car park. 

“There were some safety 
issues, but as a former CEO of 
a toll company, I can tell you, 
we’d never had that problem 
when people started to get 
pictures of tunnels, so its great 
[our] industry is passionate.”  

Window
Seat

Travel speeds up net-zero
more than half of leading 

travel and tourism businesses 
have set climate targets in the 
past three years, indicating 
a rapid acceleration in the 
industry’s push toward net-zero.

Over 50% of the 250 largest 
businesses have now set climate 
targets, up from 42% in 2021, the 
Net Zero Roadmap for Travel and 
Tourism report shows, developed 
by Accenture and released by the 
World Travel & Tourism Council 
(WTTC) during COP29.

 Progress is being made, the 
report said, with travel and 
tourism amounting for 6.5% of 
global greenhouse emissions in 
2023, down from 7.8% in 2019 
and marking a reduction of 10.2%.

One-third of businesses - more 
than double that of 2021 - have 
now committed to science-based  
targets, signalling their intention 
to aim for more rigorous goals.

Sustainable Aviation Fuel (SAF) 
was outlined as a key player in 

the push to reduce aviation’s 
carbon footprint, with the report 
calling for an expansion of SAF 
adoption by airlines to accelerate 
emission reductions.

The WTTC report features 
an enhanced decarbonisation 
framework and acknowledges 
unique challenges faced by 
different sectors within travel, 
providing a range of targets for 
each to set achievable goals.

For small businesses, the ability 
to access financing to invest 
in sustainability measures was 
highlighted as a key need.

The study also identified that 
some parts of the global travel 
and tourism industry may meet 
their targets sooner than others.

WTTC President and CEO Julie 
Simpson said climate change is 
not a future threat - it is here and 
we are all facing consequences.

“This updated roadmap is a call-
to-action for every business in 
travel and tourism,” Simpson said.

“The sector is moving forward; 
but we mustn’t rest on our 
laurels, we must work together 
with greater ambition and 
urgency to create a sustainable 
future for of travel and tourism.

“Every step counts towards 
preserving our planet and the 
livelihoods of millions.” ML

Save with Trafalgar
SAVE up to 30% for Black Friday  

with Trafalgar on 25 Nov.
Discounts for The Travel 

Corporation brand includes 
several unique itineraries in 
European destinations like Italy 
and Spain - see page 11 for info.

Take advantage of Eurostar’s 
new travel classes and more 
flexible ticketing options!
Book between 1 Nov and 15 Dec and collect 
$10 for every booking on Eurostar.

Terms and conditions apply. The incentive applies to per booking, not per journey 
or pax, and includes booking RailGroupEasy. Agency must make 1 initial booking 
for Eurostar or SNCF, then every additional booking after earns $10.  Booking 
horizon for SNCF is 3 months and Eurostar is 6 months. Cash reward will come  
in the form of Prezzee vouchers.

Book on  
agent.raileurope.com
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Win a trip to the NT *

Become a Northern 
Territory expert

Join our live webinar to discover the NT 
and explore the ‘set-jetting’ travel trend 
inspired by popular TV shows, such as 
the new Netflix series, Territory !

*  For registration 
and elegibility, visit 
trade.northernterritory.com

Register now
Click here

to experience our 
award winning service

The original 
small group 
touring experts

Inspiring agents pays off
InSpIRIng Vacations (IV) has 

seen considerable returns since 
including the travel trade in its 
broader sales strategy.

Speaking to Travel Daily during 
the brand’s second trade famil 
in Japan this week (TD 18 Nov), 
Head of Trade Sales Cameron 
Hunt shared the company has 
“seen a significant increase 
in bookings and passenger 
numbers” since the expansion of 
its trade strategy.

This success has also coincided 
with the brand launching a 
dedicated trade team and 
support line in Oct of this year.

Elaborating on the brand’s 
understanding of agents, Hunt 
added that he is capitalising on 
his own background working in 
the travel trade, and recognises 
the value of time for advisors.

“[The goal is] to make it as quick 
and as easy as possible [to book], 
because the biggest commodity 
for you [the trade], is time,” Hunt 
shared with the group in Japan.

“We can save you time making 
bookings, we can give you 
information quick and easy, and 

you can get in contact with us 
quickly and easily.”

“You should be able to make 
a booking within less than five 
clicks,” Hunt explained.

In addition to the efficiency 
provided by its e-commerce 
model, IV also offers the 
travel trade support through a 
dedicated trade team, efficient 
communications, marketing 
support, monthly trade specific 
webinar updates, incentive 
programs, as well as the ability 
for travel agents to unlock 
generous commissions.

Current incentives open to the 
Aus and NZ travel trade include 
a $50 gift card for every $5,000 
sold, in addition to commission 
and a $200 gift card available 
for a advisors making their first 
booking with IV.

Additionally, the brand has just 
launched the opportunity to win 
a place on a five-night luxury trip 
through Sri Lanka.

Agents will score one entry 
into the prize draw for every 
passenger booked on an IV trip 
from now until 31 Dec. AP 

More from IV on page six. AP

E X C L U S I V E

Link owns Cairns 
agency owners from Link 

Travel Group member agencies 
and their partners have arrived in 
Cairns from around Australia to 
enjoy the invite-only group’s first 
Owners Retreat.

Hosted at the Reef House in 
Palm Cove, attendees will be 
wined and dined as they learn 
more about the past financial 
year and future strategy.

Highlights include a lunch 
sponsored by AmaWaterways, 
and a celebration dinner hosted 
by Viking.

“I look forward to presenting 
our full financial and performance 
review, complete with our 
strategy update,” Link GM Scott 
Darlow said.

“The transparency in which 
we operate is one of the 
cornerstones of our success.”

DL polishes groups 
DeLta Air Lines has unveiled an 

improved process for managing 
group bookings for agents in 
Australia and New Zealand.

One key enhancement is the 
introduction of the ‘Claim PNR’ 
process, which allows advisors to 
ticket a group booking alongside  
a dedicated groups booking team  
to guide every step.

The US carrier has also launched 
a dedicated email address for 
all group booking enquiries: 
APACPremiumgroups@delta.com.

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyMjExMjQmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0yMjQmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9aHR0cHM6Ly9ib24tdm95YWdlLmNvbS5hdS8=
https://bpgclick.com/td/2?Yz03JnRkdXRtX3NvdXJjZT1wZGYmdGR1dG1fbWVkaXVtPXBkZiZ0ZHV0bV9jYW1wYWlnbj1URDIyMTEyNCZ1PWh0dHBzOi8vdHJhZGUubm9ydGhlcm50ZXJyaXRvcnkuY29tLz91dG1fY2FtcGFpZ249dHJhZGUrdHJhaW5pbmcrZnkyNSZ1dG1fc291cmNlPXRyYXZlbGRhaWx5JnV0bV9tZWRpdW09ZGlzcGxheSZ1dG1fY29udGVudD1kb3VibGUrY29sdW1uKzIyK25vdiZ1dG1fdGFyZ2V0aW5nPXBy
https://bpgclick.com/td/2?Yz0xNjUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9aHR0cHM6Ly93d3cuYnVubmlrdG91cnMuY29tLmF1Lw==
https://bpgclick.com/td/2?
https://bpgclick.com/td/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjQvTm92MjQvdGQxODExMjQucGRm
https://bpgclick.com/td/2?Yz0xNzYmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9bWFpbHRvOkFQQUNQcmVtaXVtZ3JvdXBzQGRlbHRhLmNvbQ==


Travel Daily        e info@traveldaily.com.au t 1300 799 220 w www.traveldaily.com.au page 4

Friday 22nd Nov 2024

Coffee 
made to 
make the 
moment.
We believe that coffee is all 
about moments. So we blend  
our coffee to match those 
moments, big and small. 

LEARN MORE

Crafted for now.

Tahiti 
“DREAM BIG” 

Incentive

Win One of 
Five Trips 

for 2 to 
The Islands 

of Tahiti

Find Out More

Live the legend of Norway

It’s not just the views that are spectacular with Hurtigruten’s Black Friday Sale. 
Your clients will get up to 50% o� Hurtigruten cruises along Norway’s famously 
picturesque coastline when they book before December 2, 2024 and they could 
witness the Northern Lights or the Midnight Sun at a price that’s just as 
amazing. Or as the locals would say... ‘Spektakulært!’

TOSALE 
NOW ON

UP 

*Terms and conditions apply

Don’t miss out. Call our local Coastal Specialists on 1300 151 548 or visit 
hurtigruten.com

‘
BLACK FRIDAY SALE

Spektakul     rt’

The Chat
Coversations with 

women in travel
with 

Jenny
Did you miss 

some of 
SEASON ONE 

CLICK 
HERE 

to listen

CTM is recruiting a National 
Operations Manager!

Take the next step in your travel career as 
CTM’s National Operations Manager for 
AU/NZ. Reporting to the COO, this senior 
leadership role oversees key operational 
teams and drives transformational projects 
across CTM’s award-winning, tech-driven 
travel operations. 

If you have a good operational foundation 
and tech-savvy mindset, we’d love to hear 
from you!

FIND OUT MORE

Speakers coming home
1000 Mile Travel Group CEO 

Nicola Veltman (pictured) and 
Robyn Sinfield, owner of Home 
Travel Company, are the latest 
industry professionals to join the 
speaker line-up for Travel Daily’s 
upcoming virtual event, Home Ex.

In her practical learning session, 
Veltman will discuss the power 
of automation and how the tools 
can be used by businesses to save 
time, and boost productivity and 
customer experience. 

Meanwhile, Sinfield will take 
part in the session, ‘Helpful 
advice for hungry advisors’, where 
she will share how she launched 
her own business and the insights 
she has gathered along the way. 

Taking place on 10 Mar 2025, 
Home Ex is a new on-demand 
virtual experience aimed at 
benefitting home-based travel 
agents, and is accessible to the 
entire travel industry.  

The event will be jam-packed 
with inspiring learning videos 
from experts to help power up 
advisors’ businesses.

Home Ex will also feature 
a virtual expo to facilitate 
conversations between suppliers 
and home-based agents. 

All content will be available for 
six months for the industry to 
access at their leisure.

More speakers will be 
announced shortly.

Home Ex is free to register for 
the whole industry - cLIcK here 
for more information. JHM

Uga appoints PEPR
pEpR is now representing Sri 

Lankan luxury resort collection 
Uga in Australia.

Uga boasts a collection of five 
boutique resorts, with three more 
to be added next year, focusing 
on offering sustainability and 
authentic cultural experiences.

Ritz-Carlton collab
the Ritz-Carlton has unveiled 

the Missoni Resort Club and pop-
up store in Nusa Dua in Bali. 

The iconic luxury Italian fashion 
brand’s signature colours and 
patterns are featured on each 
detail of the experience,  from 
umbrellas to sunbeds.
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SHARPEN YOUR 
KNOWLEDGE 
ON TAIWAN & 

EVA AIR

Click here to discover
Travel Daily 

Training Academy

For more information visit - www.travelindustrymentor.com.au

UNLOCK YOUR POTENTIAL:  
Join Our Mentoring Program and Ignite Your Success!
TIME is a Career Advancement Path for all Employees in Travel, Tourism, Hospitality, 
Cruise and Aviation Industry including  Regional, and Rural Areas across Australia

 

WHAT TIME CAN 
DO FOR YOU...

•  Further develop your management and leadership potential
•  Develop confidence and networking opportunities

•  Strategic career planning
•  Increase your knowledge of organisational culture & processes

Red Grape to crush marketing

traveL agents can currently 
enjoy a free lifetime sign-up 
beta deal on a new program 
designed specifically to help with 
marketing and promotions.

Red Grape Social, run by 
Wendy Addinsall (pictured), has 
partnered with social media guru 
Carina Malan to launch Travel 
Agent Marketing Lab, described 
as an “all-in one solution” for 
agents to simplify marketing.

Members can gain access to 
marketing coaching and develop 
personalised content plans and 
access an AI tool that creates 
tailored content agents can use in 
their individual channels.

Agents can even use a bot 
module to create their own AI 
assistant using their own voice.

“Between juggling social 
media, running ads, and creating 
content, many agents feel 
overwhelmed,” Addinsall said.

cLIcK here to learn more.

Accessibility offers ROI
for every dollar spent in 

certain areas of accessibility there 
is up to a $13 return – that was 
the message from Zack Alcott,  
Co-CEO at Get Skilled Access, 
during his keynote at the 
Australian Airports Association’s 
National Conference yesterday.  

Alcott, the brother of Olympian 
and wheelchair tennis great 
Dylan Alcott, asserted that the 
accessible travel is a multi-
billion market, yet there are still 
many challenges for those with 
accessibility requirements, with 
50% not able to travel. 

“The social model of disability, 
simply put, is the environment 
which we create [that] dictates 
someone’s disability,” Alcott 
explained during his presentation.

“The cool thing about 
disability is that it is everybody’s 
responsibility, it is not the onus of 
the person with the disability. 

“There are currently 21% 
of Australians living with 
disability, a billion globally...but 
approximately 80% of people 
with disability are non-visible, so 
you won’t even see that.”  

Alcott suggested that while it 
is easy to get overawed by the 
bigger, hardware-based projects, 
like lifts, ramps and tactile 
objects, there is plenty that can 
be done that has a significant 
effect and only requires training.  

“It gets me excited because 
there is so much more 
opportunity – there are so many 
things you can do right away ... 
when we speak to training and 

communications, you can do that 
right away.”  

He pointed to Melbourne 
Airport’s recent push after 
significant research that led 
to the launch of new mobility 
hub service Airport Assist and 
nine training modules, which 
were designed with specific 
departments in mind to help 
upskill staff in how to provide  
the best services.

“Melbourne Airport took 
it on themselves - we like 
to use the analogy that it’s 
Melbourne Airport’s house and 
all the stakeholders in there are 
their guests [whom] they are 
responsible for,” he explained. 

 Airport Assist launched its  
four-month trial in Oct, a series 
of mobility hubs designed to 
address the needs of people with 
visible and non-visible disabilities. 

The aim of the hubs is to help 
travellers navigate between car 
parks, check-in areas, baggage 
halls and pick-up and drop-off 
zones. The hubs are open Mon-
Fri, 10am-6pm.

Services include buggy and 
wheelchair transfers, sensory 
packs, communication boards for 
non-verbal travellers and Hidden 
Disability Sunflower Program 
lanyards and information. - DF

Flight Club ADL
plAzA Premium Group and 

Adelaide Airport have partnered 
to launch Flight Club Adelaide.

The new venture, which will 
open mid-next year, will offer a 
space for travellers to relax, dine, 
and recharge, building on the 
success of the company’s existing 
Plaza Premium Lounge, located in 
Adelaide’s international terminal.

Founder & Chief Executive of 
Plaza, Song Hoi-see, was joined 
by Adelaide Airport Managing 
Director Brenton Cox this week 
to sign a memorandum of 
understanding for the new Flight 
Club, which will be the hospitality 
services provider’s first-ever 
domestic terminal lounge in the 
Oceania region.

The Flight Club, located in the 
airport’s domestic departure hall, 
will also be the inaugural location 
of the brand in Oceania.
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tweLve travel advisors from 
Australia and New Zealand are this 
week exploring Japan on Inspiring 
Vacation’s second famil.

Having scored a spot on the trip 
as top-sellers and winners of the 
brand’s incentive competition 
earlier this year (TD 02 Aug), the 
group is this week enjoying the 
prize - a place on the trade-only 
departure of the brand’s ‘Best of 
Japan’ tour.

Aptly named, the itinerary 
showcases the highlights of the 
popular Asian country, offering 
guests a diverse experience 

of Japan’s 
rich cultural 
heritage, 
delicious 
cuisine, as 

well as 

natural beauty. 
The group has visited iconic 

sites including the UNESCO-
listed Golden Pavilion, the 
Torii gates of Fushimi Inari 
Shrine, Tokyo’s ancient Senso-
ji Temple, and the natural 
beauty of the Arashiyama 
Bamboo Forest.

Inspiring Vacations has seen 
continued high demand for 
Japan itineraries, with the 
country’s tours making up 
60% of the brand’s sales.

In addition to the best-
selling ‘Best of Japan’ 
itinerary, Inspiring Vacations 
offers 26 other Japan 
trips including bullet train 
itineraries, small group 
journeys, and independent 
tours - find out more here.

SAmmy and Liz enjoying 

the Japanese innovation of 

hot coffee in a can.

InSpIRIng 
Vacation’s 
Tori Inge and 
Cameron Hunt 
take a bite of 
Japanese ice 
cream.

ToRI, Alex, Pete and Cameron at Oishi Park as Mount Fuji hides behind the clouds.

the breathtaking Golden 

Pavilion in the orange and red 

hues of Autumn.

the group with a Samauri and Ninja at Nagayo Castle - Claire Camins, 
TravelManagers; Leah Hardie, Sandhurst Travel; Arianna Albertazzi, Pakenham 
Helloworld; Samantha Munn, kwtravel.com.au; Peter Polinkronis, Atlas 
Travel; Elizabeth Ellis, Cherrybrook Travel; Sarah Ellison, Blast Experiences; 
Alex O’Connell, Bon Voyage; Michelle Middleton, House of Travel; Shine Tang, 
independent; Carrie Minear, Helloworld; Cameron Hunt, Inspiring Vacations.

the group in downtown Dotonburi, 
Osaka, in front of the iconic Glico man.

AlEx, Tori, Michelle and Liz 
exploring the Torii gates of 
Fushimi Inari Shrine.

torI tries 
Houtou, the 
traditional noodles 

of Oshino Hakkai.

ShInE and Arianna in the 
Arashiyama Bamboo Grove.
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Aus and NZ trade get Inspired in Japan

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyMjExMjQmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjIxMTI0JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjQvQXVnMjQvdGQwMjA4MjQucGRm
https://bpgclick.com/td/2?Yz0xMiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyMjExMjQmdT1odHRwczovL3d3dy5pbnNwaXJpbmd2YWNhdGlvbnMuY29tL2F1L2phcGFuLXRvdXJz


Travel Daily        e info@traveldaily.com.au t 1300 799 220 w www.traveldaily.com.au page 7

AVIAREpS and Visit Hungary 
hosted a group of travel industry 
professionals on a five-day famil 
in Budapest last week. 

The group flew into the 
spectacular city thanks to 
Emirates, where they stayed at 
the luxurious Kimpton BEM Hotel. 

It was a jam-packed week, from 
the views of the Danube River 
and the charming wine region 
of Etyek to a private tour of the 
Hungarian State Opera House.

The guests returned with plenty 
of memories of Budapest. 

Guests included: Ana Jarak, 
Scenic Luxury Cruises and Tours; 
Amanda Zirgulis, Luxury Escapes; 
Michael Zhang, Webjet; Britt 
Berning, Sun Island Tours; Nathan 
Walker, APT; Jo-Anne Hui-Miller, 
Travel Daily; Wilson Balachandra, 
Ormina Tours; Priscilla Aster, 
Bunnik Tours; Adelle Clements,  
G Adventures; and Emilie 
Groleau, Aviareps. 

Beautiful Budapest on show to Aussies

ChEERS! Adele and Emilie indulge in one of many wine tastings. 

a waLK along the Danube 

River in the (brief) sunshine.

the view 
of the 
Hungarian 
State Opera 
House from  
the W 
Hotel.

nathan & Michael enjoy a 

drink while admiring city views.

A TRIp to Hegedus Cheese 
Workshop in the wine region of Etyek. 

A REfREShIng dip in 
the famous Szechenyi 
Baths, one of the largest 
spa complexes in Europe.

mIchaeL and 
Ziggy take a break.

SUnSET at Pannonhalma Abbey (above).
Guests were treated to a surprise 

performance at the Opera House (below). 

Fri 22nd November 2024

BrItt and Priscilla at the 
Ham Master’s home in Etyek.
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Taking on tech: 
It’s time to hit 
the dance floor 
By Paul Hole,  
General Manager of eRoam

If you have been around travel for as long as I have, 
you will remember the early days when the internet 
and online travel agents first emerged. History 
shows how wrong the doomsday predictions were 
about the internet signaling the death of the retail 
travel agent, but little is said about how many in 
the industry resisted the changes that this new 
technology demanded.

I recall a managers’ conference where there 
were cries for head office to “do something about the internet,” as if they  
could somehow hold back the incoming tide. Today, of course, the internet is an 
important channel for travel agents, delivering numerous well-qualified  
prospects to their businesses.

The current attitude toward new technology seems more accepting. Listen long 
enough at any travel industry event, and someone will proclaim that they are going to 
digitise their business, that technology is the answer to becoming more efficient and 
profitable. However, if you talk to those selling new technology solutions, they will tell 
you that despite the chatter, there remains a degree of decision paralysis.

According to industry surveys, the top reasons agents’ cite for not being  
ready to act include:

• “I am too busy to onboard new technology.”
• “I don’t have the bandwidth to teach my team a new system.”
• “I am not tech savvy enough.”
• “I don’t want another long-term contract. I don’t think I can afford it now.”

While these are all reasonable concerns, tech solutions that address these issues 
are readily available. For instance, end-to-end systems like eRoam are designed to be 
easy to adopt for travel businesses of all sizes and offer a subscription model with no 
long-term contracts.

Another pitfall agents encounter is searching for a solution that does everything in 
the same way they do it today. While technology can streamline and alleviate much 
of the administrative burden, it cannot replace the value a travel advisor brings to the 
selling process. The advice here is to avoid the mentality of “but that’s the way we 
have always done it” to get in the way of adopting tools that can give back two to three 
hours of consulting time per day. Imagine what your business could do with that time.

If the travel advisor is truly the “killer app” then the more time 
they spend doing what they do best, the happier they are, your 
customers are, and the healthier your bank account will be. 

So, if you are still talking about it, it’s time to take that step onto 
the dance floor. Book a demo, attend a seminar, call a rep and start the 
conversation. Get on track to future proofing your business and don’t be 
left on the sidelines watching everyone else “do the locomotion”. ••

NEWS

“DESPITE THE 
CHATTER, 

THERE REMAINS 
A DEGREE 

OF DECISION 
PARALYSIS.”

FLYR CAPITAL BOOST

Modular travel technology 
disruptor FLYR is set to 
accelerate development of its  
AI-based open-standards 
platform, off the back of a further 
$295 million in investor capital. 

The latest fundraising takes 
the total amount of capital  
raised to date to more than  
$500 million. 

Major global venture capital 
firms including Blackrock and 
the Abu Dhabi Investment 
Authority are among the latest 
funds to pour money into  
the operation. 

FLYR is aiming to 
revolutionise the foundations 
of travel reservation systems, 
allowing travel businesses to 
manage data, interconnect 
systems and implement AI 
decision automation in the 
digital booking experience. 

“As the world around us 
continues to advance, travel  
has remained in the past, reliant 
on an oligopoly of archaic 
technology vendors with 
misaligned incentives,”  
said FLYR CEO Alex Mans. 

“FLYR makes the future 
possible today - helping travel 
providers create the experience 
customers want, while operating 
with speed and efficiency.” ••
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CLICK HERE to read this 
and more in the Travel 

Tech Special Report.

OPINION from eRoam 
General Manager, Paul Hole.

Aussies lead the world
more than one-third of 

businesses in Australia and New 
Zealand send employees on at 
least one work trip every week.

According to new data from 
Flight Centre Travel Group brand 
Corporate Traveller, Australians 
and Kiwis lead the world in terms 
of business travel frequency, with 
37% of businesses keeping their 
staff on the go.

Australia’s result is markedly 
higher even than counterparts in 
the Americas (31.7%) Europe, the 
Middle East and Africa (23%) and 
Asia (21.7%).

The figures show post-pandemic 
business operations reflect the 
region’s changing demographics, 
including decentralisation 
of business, surging regional 
migration as workers leave cities 
and regional infrastructure.

“Despite our relatively small 

populations, Australians and New 
Zealanders are leading the charge 
when it comes to domestic 
travel,” said Corporate Traveller’s 
Australia-based Global Managing 
Director, Tom Walley. 

“And given Australians and New 
Zealanders have long valued 
personal connections, it’s not 
surprising this extends...to the 
way businesses approach travel.

“Interestingly, as flexible work 
arrangements have grown it has 
amplified the need for domestic 
travel, with ANZ businesses 
demonstrating the importance 
of keeping teams connected with 
regular trips across the regions.” 

The data also showed 44.1% 
of Australian travellers went on 
business trip every month, while 
only 12.3% heading out once or 
twice per year. ML

Hahnair shuttle
aIrLIne ticketing service 

Hahnair has extended a contract 
with Airbus and will continue to 
provide its HR Shuttle Manager 
platform to manage Airbus’ 
corporate shuttle flights service.

The portal allows businesses to 
book and manage shuttles the 
same way as scheduled flights 
and provides access to online 
check-in, wait list management, 
booking data and reports.

Airbus’ corporate shuttle is a 
service available exclusively for 
employees, with two European 
carriers operating the flights.

Etihad status match
LoyaLty members of seven 

airlines, including soon-to-be 
former partner Virgin Australia, 
can parlay their frequent flyer 
status into a similar level with 
Etihad Airways under the airline’s 
latest status match promotion.

The loyalty offer is available 
to loyalty members of Emirates, 
Singapore Airlines, Qatar Airways, 
Turkish Airlines, British Airways 
and Air India.

Eligible members will be granted 
Etihad Guest Gold status for 
an introductory period of six 
months, with one return EY flight 
needed to obtain a further year.

Q’town ready to connect

ImmERSIng themselves within 
local culture and understanding 
heritage are key to Australians 
when they go travelling, 
according to new research from 
Destination Queenstown.

The report found that almost 
nine in 10 Aussies ensure that 
they learn about their holiday 
destination’s culture, while 88% 
prefer to look for locally-owned 
and operated accommodation, 
tourism experiences and products 
and services. 

“Australians are Queenstown’s 
most important international 
market, and this research 
confirms their travel aspirations 
align strongly with our region’s 
vision for tourism to be 
regenerative, adding long-term 
holistic value to communities, the 
environment and the economy,” 
said Destination Queenstown 
CEO, Mat Woods.

Interestingly, 83% prefer to 
spend time in just one location 
for an in-depth experience and 

77% believe building personal 
connections with the community 
is an important part of travel.

“Australians tend to stay longer, 
participate in more experiences, 
connect with locals and take the 
time to explore more deeply,” 
continued Woods.  

“Visitor experience research 
shows that Aussies who engage 
with our local community 
report having a more positive 
experience overall in Queenstown 
and are more mindful of looking 
after the local environment when 
they travel.”

Sustainability is also important 
to Australians and 67% of 
respondents claim to be 
concerned about their carbon 
footprint and environmental 
impact of their travel. 

Top priorities for the future of 
travel include conserving and 
respecting the environment, 
ensuring tourism benefits local 
communities and reducing its 
environmental impact. JHM
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AAT Qld road trip
aat Kings is embarking on a 

week-long road trip along the 
Queensland coast from Cairns to 
Brisbane this week, giving agents 
the chance to enjoy a behind-the-
scenes coach experience.

The trade events will 
showcase one of the company’s 
newest vehicles, with stops 
in Cairns, Townsville, Mackay, 
Rockhampton, Gladstone, 
Bundaberg, and Hervey Bay.

Agents will participate in mini-
tours, explore local attractions, 
and hear directly from Claire 
Simon, AAT Kings Sales Manager 
Qld, and other experts on 
AAT Kings’ tour offerings and 
responsible travel initiatives.

“This road trip represents a 
unique opportunity to connect 
with agents in regional areas who 
don’t often get to experience our 
coaches up close,” said Ben Hall, 
CEO of AAT Kings. 

Celestyal Cruises is offering cruises from as little as $83 a day as part of a 
new Black Friday deal available from 25 Nov to 03 Dec. Prices start from 
A$579 per person twin share for a seven-night cruise - call 1800 648 737.

Travellers can unlock up to 20% savings on 850 Intrepid trips in 2025 
across Australia and overseas, thanks to the brand’s annual Cyber Sale, 
on until 05 Dec. Call 03 7043 6363.

Uluru’s Ayers Rock Resort is offering up to 40% off accommodation, 
free daily breakfast and cultural activities, plus kids stay free, for 
bookings made by 04 Dec. Learn more by calling 1300 134 044.

Entire Travel Group is cutting the cost of its 2025 Rocky Mountaineer 
packages by up to $3,150 per couple. The Black Friday special is only 
available on 05 Dec - call 02 9094 3322.

Now is the perfect time for travellers to plan their next cruise with Royal 
Caribbean, which has launched Black Friday and Cyber Monday deals on 
select 2024 and 2025 holidays. Find out more by calling 1800 754 500.

Tiny Away has launched a Black Friday sale offering 22% off stays at any 
of its 300 locations across Australia, for bookings made before 30 Nov 
using the promo code ‘BLACKFRIDAY22’. Learn more at tinyaway.com.

Adventurers can take a further $1,000 per couple off all APT Travel 
Group trips of eight days or more departing in 2025 when they book 
before 03 Dec. Check out the full details hERE.

hides hotel, a heritage hotel in Cairns, is offering an exclusive 
Anniversary Special rate of $140 per night in celebration of its 140th 
birthday in 2025. ClICk hERE to find out more.

Atlas Ocean Voyages has launched its 2024 Black Friday event, with 
savings of up to 20% on the best available fares for select 2025 and 2026 
Antarctica expeditions. Call 1800 507 777.

Travellers can live it up at Ovolo hotels locations across Australia,  
thanks to the brand’s Black Fri promo, which offers 40% off suites and 
premium rooms for bookings made by 29 Nov. Call 02 9331 9000.

Make the most of Expedia’s Black Friday sale, which kicks off today, by 
signing up to become a rewards member, hERE. Members will enjoy 
30% off or more at selected hotels.  

Save 50% on Quark Expeditions sailings to Antarctica and the Arctic in 
2024/2025. The major discount is valid for new bookings made from now 
until  02 Dec on a select number of voyages. The deal is  applicable to all 
cabin types except on the Epic Antarctica voyage. ClICk hERE for more 
information on the deal. 

Pan Pacific Hotels Group is offering up to 25% off savings with its new 
‘Exclusively Yours’ package, available at its hotels Australia-wide. The 
deal is available for stays through to 30 Jun. Call 1800 017 747.

specials
Send your special deals to: 

specials@traveldaily.com.au

Luxperience winners honoured

lUx Voyages received the 
Outstanding Achievement Award 
at Luxperience 2024, which was 
held this week in Sydney.

“I am deeply honoured 
to receive the Outstanding 
Achievement Award at 
Luxperience 2024,” Director Julia 
Li told Travel Daily.

“This recognition is not only a 
reflection of my personal efforts 
but also a celebration of the 
remarkable dedication of the 
teams at Lux Voyages, Tahiti 
Voyages, and New Caledonia 
Voyages,” she added.

Others recognised on the night 
included Tahiti Tourisme, which 
took home the Outstanding 
Destination Award; Anantara 
Peace Haven Tangalle Resort, 
which won the Connections 
Award; Aqua Expeditions, which 
picked up the Most Meaningful 
Award; and 50 Degrees North 
Group, winner of the Inspiring 
Award, and many more. MS
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TERMS AND CONDITIONS: GIFT OF TRAVEL OFFER^: On select sailings, guests will receive UP TO 45% OFF the cruise-only fare (discount already reflected in the fare). Offer is capacity controlled and applies to new bookings only 
made between 15 November 2024 and 31 December 2024. Availability is limited and restrictions apply. Applicable voyages are subject to removal at any time without notice. *BLACK FRIDAY BONUS OFFER: For bookings made 
between 15 November 2024 and 30 November 2024, guests will also receive US$250 Shipboard Credit per guest, up to US$500 per suite, on select sailings. Savings and Shipboard Credit amounts are subject to change. Mention 
‘Gift of Travel’ at time of booking. BLACK FRIDAY BONUS OFFER applies to all select voyages included in the Gift of Travel promotion regardless of suite category, whereas the UP TO 45% OFF discount applies to the select suite 
categories on the ships outlined: Concierge Suite (D) and below on Seven Seas Mariner®, Seven Seas Explorer®, Seven Seas Splendor® and Seven Seas Grandeur® Penthouse Suite (A) and below on Seven Seas Voyager® and Seven 
Seas Navigator®. Offers may be withdrawn at any time without prior notice. Offers may not be combinable with other promotions, please enquire about combinability at time of booking. For complete Terms & Conditions, including 
applicable voyages, please visit RSSC.com/gift-of-travel. Regent Seven Seas Cruises® reserves the right to correct errors or omissions at any time.  Full terms and conditions apply, see RSSC.com/LEGAL. TR241115_TRAVEL DAILY_FP_AU

FOR MORE INFORMATION SCAN THE QR CODE

CALL 1300 455 200 OR VISIT RSSC.COM/GIFT-OF-TRAVEL

Immerse your clients in the world’s enthralling diversity and invite them to savour travel’s many gifts aboard The World’s Most Luxurious Fleet®.

Guests can enjoy UP TO 45% OFF select sailings^ plus the added incentive of a BLACK FRIDAY BONUS OF US$500 SHIPBOARD

CREDIT PER SUITE* FOR BOOKINGS MADE BETWEEN 15-30 NOVEMBER 2024. With newly added sailings, your clients

can discover even more incredible destinations across the globe with this exceptional offer.

THE GIFT OF
travel

 UP TO 45%
OFF

ON SELECT SAILINGS^

LIMITED TIME OFFER

BLACK FRIDAY BONUS 
 US$500 SHIPBOARD CREDIT*

UP TO 45% OFF

UP TO US$500 SHIPBOARD CREDIT* UP TO US$500 SHIPBOARD CREDIT* 

UP TO 35% OFF

ISTANBUL
- TO -
ROME (CIVITAVECCHIA)
Seven Seas Navigator®

DEPARTS

13 MAY
2025

DURATION

12
NIGHTS

UP TO

88
EXCURSIONS

ALL-INCLUSIVE CRUISE FARE

SUITE CATEGORY  WAS  NOW

DELUXE VERANDA from.......AU$15,080pp AU$9,802pp̊

LONDON (TILBURY)
- TO -
LONDON (SOUTHAMPTON)
Seven Seas Voyager®

DEPARTS

27 JUL
2025

DURATION

11
NIGHTS

UP TO

62
EXCURSIONS

ALL-INCLUSIVE CRUISE FARE

SUITE CATEGORY  WAS  NOW

DELUXE VERANDA from........AU$14,630pp AU$8,047pp̊

DOWNLOAD TOOLKIT
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Spanish Wonder | 9 days  | 1 country | 9 cities

4.5/5 Feefo star rating

Italy Bellissimo  | 11 days | 2 countries | 11 cities

4.7/5 Feefo star rating

Best of Britain | 11 days | 3 countries | 23 cities

4.4/5 Feefo star rating

Traditional Europe | 18 days | 9 countries | 28 cities

4.7/5 Feefo star rating

Prague, Vienna and Budapest | 7 days | 4 countries | 5 cities

4.6/5 Feefo star rating
30% OFF DAILY TRAVEL DEAL*
AVAILABLE 25 NOVEMBER ONLY

Tour Differently.

Save up to 30% off * 
this Black Friday.

*�Terms�and�conditions�apply.�Save�30%�on�Prague,�Vienna�and�Budapest�departure�date�7/03/2025�offer�valid�for�sale�on�25/11/2024�
only,�or�save�up�to�15%�on�select�2025�departures�featured�as�“Black�Friday�Deal”.�Offers�are�valid�on�new�bookings�only�made�
between�November�1,�2024,�and�December�5,�2024.�Subject�to�availability.�

BOOK NOW

https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyMjExMjQmdT1odHRwczovL2FnZW50cy50dGMuY29tL2xvZ2luP3JlZGlyZWN0PWh0dHBzJTNhJTJmJTJmYWdlbnRzLnR0Yy5jb20lMmZlbi1hdSUyZm9mZmVycy1odWIjdHJhZmFsZ2Fy

