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Today’s issue of TD 
Travel Daily today features  

six pages of news including our 
Business Events News page 
plus full pages from:

• Abercrombie & Kent
• Viva Holidays
• Infinity Holidays

Offers valid on new  
bookings for 2025-2027 

river, ocean and  
expedition voyages  
until 30 June 2025.

Plus, save up to  
$2,400 per couple on 
expedition voyages. 

E N D S  3 0  J U N E  2 0 2 5

Discover More 
FOR LESS

Call 138 747  
to book or visit

viking.com/travel-advisor
to book online and
download assets.

For a limited time save 
up to 30% on selected 

river and ocean voyages. 

E N D S  3 0  J U N E  2 0 2 5

Discover More 
FOR LESS

Take control, 
lead the life you want.

2019

afta

SAIL INTO DEEPER SAVINGS
Up to 70% off 2nd Sailor  + Free Balcony Upgrades 
+ Up to US$300 Onboard Credit

BOOK THROUGH OUR VOYAGE STORE! C O N TA C T  U S

Find out more

Ready for 1 July?
Qantas is moving to a new 
distribution model. 

From 1 July 2025, EDIFACT bookings 
with Qantas will incur a surcharge — 
even if you’re in Premium NDC.*

A&K cruising in ‘26
AbercrombIe & Kent is 

inviting agents to learn more 
about its exciting new range of 
2026 expeditions on page seven.

Aboard for Rockies
VIVA Holidays has cut the price 

of some of its most popular 
Canadian itineraries featuring the 
Rocky Mountaineer train journey.

Savings of up to $575 per person 
are available - see page eight.

Aloha deals on sale
escApe winter with Infinity 

Holidays’ selection of packages 
to Hawaii, each featuring 
accommodation and a range of 
tour perks - more on page nine.

TTC investing in agents
ThE Travel Corporation is 

making major changes across its 
global touring and river cruise 
sales structure as part of a push to 
invest in travel agents and simplify 
the overall booking process (TD 
breaking news).

Six major brands will be spread 
across three market tiers, with 
Contiki the sole youth occupant; 
Trafalgar, Insight Vacations and 
Costsaver sharing the mainstream 
tier; while luxury will feature the 
Uniworld and Luxury Gold labels.

For each brand, sales teams will 
be significantly expanded with 16 
new roles created and a further 
eight to be filled internally.

On-road sales teams will be 
inflated, while an inside sales 
team and a dedicated sales 
marketing role will be established 
to help onboard new agents.

In Australia, the new structure 
will be overseen by Toni Ambler 
in her role of Managing Director 
of TTC Oceania.

Andrew Young will retain his 
role as Senior Vice President of 
Sales Oceania, while Scott Cleaver 
will transition to a new global 
position of SVP Sales Operations.

The new local structure will be 
overseen globally from California 
by TTC Deputy CEO and Chief 
Sales Officer, Melissa Da Silva, 
who said travel agents are critical 
to the company’s success.

“This plan is about ensuring 
our brands are easier to sell, 
better supported, and more 
competitively positioned in every 
market,” Da Silva said.

Agents will soon see changes to 
TTC’s Travel Agent Portal, along 
with white labels and APIs, all of 
which will be improved to ensure 
agents have smoother access to 
touring seats and cruise product.

In the Specialist and Adventure 
group, AAT Kings and Adventure 
World will remain unchanged. ML
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Career Opportunities
Join the world’s most awarded airline and 
take your career to greater heights.

For more information and to apply, visit singaporeair.com/aucareers

SYDNEY
• Account Executive - Agency
• Senior Administration Human Resources Officer
• Senior Human Resources Officer

Applications close 23 June 2025

SYDNEY
• Business Development Manager

Applications close 30 June 2025

MELBOURNE
• Account Executive - Agency

Applications close 23 June 2025

DISCOVER MORE

BIG DEAL SALE!THE
SAVE PER 

COUPLE$4,000UP 
 TO

OFFER 

EXTENDED

NEW
 DATE

S A
DDED!

Ultra-Luxury 
Cruising

EXPEDITION VOYAGES 
2025-2026

East Antarctica

Antarctica’s Ross Sea 
Majestic Ice & 

Wildlife
Hobart > Christchurch 

24 Days

VIEW ITINERARY VIEW ITINERARY

Mawson’s Antarctica 
Along the East Coast

EXPEDITION VOYAGES 
2025-2026

East Antarctica

Ultra-Luxury 
Cruising

Two helicopters, 
only on Scenic Eclipse.

AImIng to “reignite the 
excitement of travel”, Sydney 
Airport has launched a new 
campaign via independent media 
agency Bench. 

The ‘Life Takes Off When You 
Do’ platform, developed in 
partnership with travel search 
engine Kayak and creative 
agency Common Ventures, 
delivers “high-impact, emotive” 
content across Sydney.

The campaign’s hero video asset 
is being shown on Netflix ads, 
and was also aired across the city 
during Vivid, with sound-on video 
in the CBD and eastern suburbs 
capturing attention in high-
density transit zones.

“This campaign is designed to 
reignite the excitement of travel, 
starting with the moment you 
begin planning your trip, and 
we’re extremely proud that in 
that journey, Sydney Airport as 
Australia’s premier international 
gateway, plays a key role in 
making it all happen,” said Shane 
Hodges, GM Strategic Aviation 
Development at Sydney Airport.

Bench’s Brand Strategy 
Lead, Nate Vella, added: “This 
campaign celebrates the 
emotional and physical lift-off 
that comes with travel.”

The campaign will remain live 
for the rest of the 2025 - see the 
video Here. JM

SYD campaign takes offZenith‘s new Chief
KeVIn Butler has been named 

as the new Chief Executive 
Officer at Zenith Payments, which 
operates the TravelPay brand.

Butler stepped into the top job 
in an acting capacity earlier this 
year after the departure of Peter 
Egglestone (TD 11 Mar) and has 
been with Zenith for 11 years.

“His appointment marks an 
exciting new chapter as we 
accelerate our plans for growth,” 
the company said.

Bali flights restart
FlIgHts to Bali have resumed, 

however airlines warn delays and 
clearing the passenger backlog 
could take a number of days, 
after Mount Lewotobi Laki-Laki 
erupted in the country’s east.

Jetstar has restarted services 
but urged guests to check their 
status before going to the airport.

In a statement, Denpasar 
Airport said 87 scheduled flights 
had been disrupted, of which 66 
were from international points.
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VIEW DEAL

$3,949
PER PERSON TWIN SHARE  

LAND ONLY
“Surcharges may apply”

PRICES FROM

DURATION: 14 DAYSSri Lanka
EXPRESS

This week TD is in Chicago to 
report on US inbound travel 

conference, IPW. 

IPW draws to a close today 
but not before a range of press 
conferences from destinations 
including New York City, 
Tennessee, Fort Lauderdale 
and more.  

The showroom floor will stay 
open until the afternoon, and 
with severe thunderstorms due 
to roll through, it is likely it will 
remain packed.  

The evening will then play 
host to the closing event of 
the conference as Navy Pier, 
the start of Route 66, puts on a 
show with a special guest.

CHICAGO

On lOCAtIOn

Aus pushes luxe NYC
NEw York City has confirmed 

its focus on the affluent traveller 
and launched a new B2B luxury 
hub, while it has also admitted 
Australian luxury travellers are 
over indexing for the city. 

At the IPW NYC official press 
conference, held in Chicago 
this week, NYC Tourism and 
Conventions President and Chief 
Executive Officer Julie Coker 
(pictured) confirmed that the 
city welcomed 64.5 million 
visitors who contributed US$79 
billion to the economic activity of 
NYC last year.

Key to those statistics is that 
the figures represent a 97% 
recovery to 2019 levels, but 
according to Coker, that is slightly 
below expectations.

“We were originally expecting 
to be in full recovery this year, 
however in May we reforecast 
and we’re now looking at 64.1 
million visitors, but what is 
notable is that it is only a slight 
decrease from last year,” she said. 

Key to the recovery is the 
affluent traveller, and key to 
providing them is Australia.

Of the top 10 international 
markets by visitors, Australia 
comes in an impressive 
eighth, equal in numbers to 
US neighbours Mexico, which 
has seen a significant drop in 
numbers compared to last year, 
where the country was clearly 
ahead of Australia. 

When it comes to affluent 
travellers though, Australia 
jumps all the way up to fifth, 

only behind the United Kingdom, 
Germany, France and Italy, and in 
front of powerhouses like India 
and South Korea. 

Coker said that 17% of the total 
market for New York was affluent 
travellers, which made it an 
obvious focus for its marketing 
strategy, so much so that it has 
launched a dedicated hub.

“We’re proud to be the first 
DMO to launch a dedicated 
B2B luxury hub - it is password 
protected but it also allows travel 
advisors to offer bespoke offerings 
and has everything from DMC 
listings to curated experiences, 
hotel offerings, and really unique 
experiences that are not visible to 
the public,” she explained.

“At IPW we are launching a 
new luxury module, and it is 
available on our travel trade 
academy, and that academy and 
content is available in 10 different 
languages, giving our advisors an 
opportunity to learn inside tips.” 

Coker shared that international 
travel was “critical” to NYC - 
making up 20% of visitations but 
50% of visitor spend. DF

Marriott expansion
mArrIott International has 

announced plans to add more 
than 50 properties and more than 
9,000 rooms to its Africa portfolio 
by the end of 2027.

The expansion plans include 
entry into five new markets and 
the regional debut of Aloft Hotels.

Cape Verde, Cote d’Ivoire, 
DR Congo, Madagascar, and 
Mauritania will all receive new 
Marriott hotels.

Protea Hotels by Marriott and 
Four Points by Sheraton will be 
just a few of the brands to add 
African locations.

BNE-DOH launches
VIrgIn Australia is taking off 

from Brisbane to Doha today, 
offering travellers seamless 
access to more than 170 
destinations worldwide.

Brisbane will be one of four 
Australian destinations that will 
fly to Doha with Virgin, with 
services from Sydney already 
underway (TD 12 Jun).

Perth-Doha flights are set 
to launch next week, while 
Melbourne services will follow 
later this year.

Virgin Australia Chief Executive 
Officer Dave Emerson said the 
inaugural Australia-Doha flights 
represent a key moment for the 
airline and for travellers.

Members of Virgin’s Velocity 
frequent flyer program who 
book an eligible flight between 
Australia and Doha between 12 
Jun 2025 and 30 Jun 2025 for 
travel between 01 Oct 2025 and 
27 May 2026 will earn a 50% 
Status Credit bonus.

© Azamara Cruises

What to expect:
• Cruise Alaska in style aboard 

Azamara Pursuit

• Experience a scenic Rocky 
Mountaineer rail adventure 
through the Canadian Rockies

• Enjoy elevated experiences every 
step of the way

       BOOK BY 11 JULY 2025 PER
COUPLE 

SAVE UP TO

 $3,000
I N CL U D E S

QF Tasman tail sale
qAntAs has launched its latest 

Red Tail Sale, with special fares to 
New Zealand now in market.

Available until 11:59pm on 25 
Jun unless sold out prior, fares 
include one-way to Auckland, 
Wellington or Christchurch for 
$319 or Queenstown for $359.

Napier is also on sale from $418 
one-way for travellers eager to 
visit the east coast.

Plus, a new swathe of Classic 
Reward seats to NZ are available 
to QF Frequent Flyer members.
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Shanghai Bangkok Manila Hanoi

London Prague Tokyo Seoul

Fly Beyond with
CHINA AIRLINES

Seamless Connections via Taipei

 30 June 2025Book by  March 2026Travel before Limited-time Offer

JAPAN FROM $999
LONDON FROM $1,659

*Terms and Conditions Apply

*

*

SHARPEN YOUR 
KNOWLEDGE ON 
MALAYSIA WITH 

TRAVEL DAILY 
TRAINING ACADEMY

Click here to discover

AmerIcA’s famous Route 66 
will celebrate its 100th birthday 
in 2026 and the tourism bodies 
of the eight states that host the 
iconic road are ready to celebrate 
with visitors.

Route 66 travels through Illinois, 
Missouri, Kansas, Oklahoma, 
Texas, New Mexico, Arizona and 
California, running for 3,429km.

Springfield, Missouri, has been 
selected to host the kick-off 
celebrations, with a concert 
featuring A-list entertainment 
held at the Historic Shrine 
Mosque on 30 Apr, the 
anniversary of the telegram that 
was sent in 1926 from Springfield 
to Washington, D.C. requesting 
that a new transcontinental road 
be named Route 66.

“There’s no better time to 
spotlight road trips across 
America - they offer visitors the 
freedom to explore our country’s 
wide-open landscapes, vibrant 
cities, hidden gems, and the 
rich cultural stories that bind it 
altogether,” Brand USA President 

and CEO Fred Dixon said. 
“From neon-lit diners to 

roadside attractions, national 
parks to Native American heritage 
sites, every mile on Route 66 is a 
chapter in America’s story.

“Brand USA has been 
actively promoting the Route 
66 centennial as you’ve 
heard through global trade 
events, strategic messaging 
and interactive content that 
inspires travellers to explore this 
legendary road, and we are so 
proud to work with our incredible 
US partners along the way.”

Dixon also mentioned Brand 
USA’s partnership with secretary 
Sean Duffy in the US Department 
of Transportation on its ‘Great 
American Road Trip’ initiative, 
which highlights over 250 sites of 
interest along iconic routes like 
Route 66.  

Duffy is helping the organisation 
develop programs, itineraries, and 
planning tools to assist travellers.

To find out more information, 
clIcK Here. DF

More kicks for Route 66

JAyco has launched an 
Australia-wide search for what 
it believes could be the best 
job in the world.

The RV manufacturer is 
searching for a ‘Caravan 
Correspondent’ to explore 
Australia’s coastline, outback, 
rainforests, and deserts in one 
of its vehicles, where they 
will “create content, chase 
sunsets, and make memories”.

The successful new recruit 
will be handed the keys 
to a fully equipped Jayco 
campervan or motorhome to 
live in temporarily, and will be 
paid to hit the road full time 
for up to 12 months.

They will be tasked with 
capturing the magic of 
Australia’s most iconic and 
hidden destinations.

The successful applicant will 
be offered a travel allowance 
on top of their salary, camera 
gear, a phone, a laptop, 
and most importantly, the 
opportunity to launch their 
career in travel media.

Jayco is also hunting 
applications from couples 
and families, for those who 
want to take their nearest and 
dearest with them.

Window
Seat

Qld tops the list
NEw NRMA research has found 

Queensland is the top travel 
destination for Australians, as 
tourists prefer interstate travel 
(38%) over a holiday abroad (20%).

According to the latest data, 
Queensland is the most in-
demand destination (31%),  
for its sunny skies and warm 
temperatures.

Cost-of-living pressures (48%), 
a desire to explore more of 
Australia (46%), and the ease of 
travelling domestically (31%) are 
all driving the domestic travel 
boom, with many interested in a 
road trip.

More than half of travellers 
from the ACT (62%), parents with 
kids under 18 (51%), and retirees 
(51%) say they will hit the road 
for their next getaway. 

More than four-in-five (82%) of 
those planning to travel by car 
say they are looking for new and 
exciting experiences.

Dubai off to a flier
DubAI welcomed 7.15 million 

visitors in the first four months 
of the year, as the city’s tourism 
sector continues to power ahead.

The first third of 2025 saw more 
Australians visit than ever before, 
with a 14% year-on-year increase 
from the region, and a 7% 
increase in overall visitation.

Corporation for Tourism and 
Commerce Marketing Chief 
Exec Issam Kazim credited the 
resilience and steadfast support 
of Dubai’s stakeholders and 
partners for the impressive result.
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LA READY FOR YOuR BuSiNESS 
los Angeles is open for business 

and ready to put on a show - that 
is the message from the Los 
Angeles Tourism & Convention 
Board, despite the current 
challenges the city faces.

Speaking to Travel Daily during 
IPW, Global Communications 
Manager, Ana-Gabriella Garcia 
said it has “definitely been a 
tough time” but there is hope for 
a stronger future for California’s 
largest city. 

“It’s been like that for most 
states right now, and LA got 
a good amount of it in the 
beginning, but thankfully a lot of 
it has been peaceful and they are 
exercising their right to peaceful 
protest, but beyond that, LA is a 
very strong community,” she said.

On Saturday across the country, 
multiple cities hosted ‘No Kings’ 
protests, including LA and 
IPW host city Chicago, which 

saw hundreds of thousands 
of people come together in 
demonstrations on the day of 
the US Army’s 250th Anniversary 
Parade and US President Donald 
Trump’s 79th birthday. 

The gatherings were in protest 
of policies and actions during the 
start of the second term for the 
current administration. 

According to Garcia, there has 
been a decline in sentiment that 
“all of us are feeling”. 

She said it is frustrating to see 
certain events on the news, 

alluding to the recent shooting 
of an Australian news reporter 
with a rubber bullet, because “we 
don’t want anybody to be treated 
that way, we don’t want our own 
people to be treated that way, 
we want people to come and 
Australians to still visit”.

Garcia noted that while she 
has not seen enough significant 
numbers to determine whether 
or not there has been a decline 
in visitation or an increase in 
cancellations, she hopes that the 
combination of leisure travellers 
plus an increase in business travel 
and travel for major sports events 
will see tourism to Los Angeles 
remain strong. 

“Most of our markets have 
been resilient and are still keen 
to come - LA, we hope, will come 
across as being open for business, 
if you feel ready and comfortable.

“We don’t want to be pushy, but 
we’re ready to welcome you.” DF

Club Med EOFY
club Med has launched an 

end of financial year offer for 
group travel and events at its 
destinations in Bali, Phuket, 
Tomamu, and Kiroro Grand, 
with 50% off meeting room 
hire and one free airfare for 
every 29 guests booked.

Perfect for incentives and 
team-building programs, the 
deal is available until 30 Jun, 
for travel between now and 
07 Apr 2026.

clIcK Here for details.

Latest from ABEA
ThE Australian Business Events 

Association (ABEA) has opened 
exhibition and sponsorship 
packages for its 2025 conference, 
as well as a 10% earlybird 
discount - learn more Here.

Additionally, tickets are now 
available for ABEA’s Winter Social 
Connect, which takes place in 
various locations across the 
country on Tue 24 Jun. 

A chance to catch up and 
celebrate, the informal gathering 
is open to both members and non-
members - register Here by Fri.

Lights out on Vivid’s ‘Dreamy’ ‘25 edition
ViVid Sydney wrapped 

up on the weekend after 23 
days, with preliminary results 
indicating strong attendance. 

The city experienced its 
highest May hotel occupancy 
rate since 2019, while nightly 
crowds neared 200,000 on the 
festival’s first two Saturdays.

Under the theme ‘Dream’, this 
year’s festival featured more 
than 200 events - 75% of which 
were free to attend - spanning 
five connected zones. 

“Visitors have responded 
positively to our reimagined 
footprint, exploring the festival 
zones across multiple nights,” 
said Vivid Sydney Festival 
Director, Gill Minervini.

Further data and insights on 
the festival’s economic and 
tourism impact will be released 
in the coming weeks.

iCCA impacts
ThE International Congress 

and Convention Association 
(ICCA) and BestCities Global 
Alliance have inked a three-
year agreement to continue 
the annual Incredible 
Impacts Programme. 

The initiative acknowledges 
international meetings that 
drive long-term benefits for 
host cities and the wider 
global community.

Each year, the program 
distributes two financial 
grants - a main grant of 
US$20,000 and a seed grant 
of US$5,000.

“Our continued partnership 
with BestCities reinforces 
a core belief that both 
organisations share: that 
international association 
meetings are powerful drivers 
of positive change,” said Dr. 
Senthil Gopinath, ICCA CEO.

E X C L U S I V E
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Agents on tour with LHW 

leADIng Hotels of the World 
recently led two trips as part of 
its 2025 Leading Famils program.

While in Northern Italy and 
Tuscany, travel agents enjoyed 
the scenery and were welcomed 
at Relais San Maurizio, Grand 
Hotel Principe di Piemonte, 
Terme di Saturnia Natural SPA & 
Golf Resort, and L’Andana Resort. 

The group was hosted by 
LHW’s Madison Bulloch, Sales 
Coordinator, APAC excl. China.

LHW’s Scotland and Ireland 
famil was led by Kirsty McGuire, 
Manager, Asia Servicing & 
Strategic Operations, who took 
advisors to several properties 
including Adare Manor, The 
Merrion, The Gleneagles Hotel, 
and Gleneagles Townhouse.

pictured at Gleneagles Estate 
on the Drovers Road Walk: two 
Gleneagles hosts; Kirsty McGuire, 
LHW; Kylie Fidler, Jigsaw Travel; 
Erica Slutzkin, FBI Travel; Louise 
McCarthy, TravelManagers; Gai 
Campbell, Mari Rossi Travel; and 
Cindy Palmer, Quay Travel. JHM

Newcastle accident
NSw Police have launched an 

investigation after a worker at 
Newcastle Airport died yesterday 
during a tragic accident. 

While on a worksite at the 
regional airport, the man - who 
was in his 50s and is yet to be 
identified - lost his life after 
getting trapped under equipment.

iran, Qatar updates
smArtrAVeller has raised its 

advice for Qatar, now instructing 
travellers to exercise a high 
degree of caution due to ongoing 
hostilities in the region.

Visitors should plan for 
potential airspace closures, flight 
cancellations and other travel 
disruptions, DFAT warned.

Meanwhile, the travel advisory 
continues to advise Australians to 
avoid heading to Iran, which has 
been subject to military strikes, 
while those who are already 
there should depart when it is 
safe to do so. 

Australian citizens and 
permanent residents in Iran can 
now register on the Department 
of Foreign Affairs and Trade’s 
crisis registration portal.

Read the full travel advice Here.

AppOIntments
Send your new appointments to: 

appointments@traveldaily.com.au

Member-owned agent network Travellers Choice has welcomed Kerrie 
Selby as its new Business Development Manager. Selby will take on the 
Queensland and Northern NSW markets and brings more than 30 years 
in hospitality and tourism to her new role.

A leadership transition is now underway at Travvia, which operates the 
Jucy and Star RV brands, with co-founder Dan Alpe stepping down into 
an Executive Director role. Alpe will be replaced at the top by Simon 
Birkenhead, who brings extensive experience in the tourism sector.

Cameron Watling has joined the team at Celestyal as the cruise line’s 
new Marketing Manager. Watling is well-experienced in tourism, moving 
across to the Greek line from his role as Marketing and PR Manager at 
Carnival Cruise Line. His CV also includes time with Millennium Hotels, 
Reebok and Adidas over more than 12 years.

Mid- and back-office technology brand TravelWorks Solution has 
welcomed Michael O’Leary to its support team. O’Leary brings many 
years in travel to his new role and joins the company from his most 
recent role as Manager Air and Land at Ponant Explorations Group.

Ahead of its grand opening, Crowne Plaza Geelong’s first recruit is 
hospitality industry veteran John Dickson as its General Manager. 
Dickson has worked in numerous Australian cities and returns to the 
Victorian city where he previously managed Novotel Geelong.

Experienced sales and marketing executive Richard McKisack has joined 
the team at Brighton Coaches and Tours as its new Sales and Product 
Development Manager. In his role, McKisack will help to evolve the 
company’s product line and develop new seasonal tour itineraries.

Virtuoso has a new General Manager for its Canada region, with Karen 
Hardie taking charge of the network in this region. Hardie will lead the 
network’s strategy and direction in her new role, including member and 
partner growth along with preferred supplier engagement.

Mark Lockwood has moved onshore from his former role at Ritz-
Carlton Yacht Collection, now as Chief Operating Officer of Accor’s 
Raffles Hotels and Resorts brand.

There’s a new man at the helm of expedition cruise line Swan Hellenic’s 
sales team, with Carlos Garzon named in the newly-created role of Vice 
President of Global Sales. Garzon is highly experienced in the cruise 
sector, with former roles at many of the world’s top lines and brands.

Virgin Voyages has poached John Lovell from Britain’s Travel Leaders 
Network, who will come to the cruise brand as its new Director 
and Senior Advisor. Reporting directly to CEO Nirmal Saverimuttu, 
Lovell will bring his growth expertise to the line and help it further its 
professional relationships with the travel trade in the UK and beyond.

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxOTA2MjUmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xMzgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cDovL3d3dy5jcnVpc2V3ZWVrbHkuY29tLmF1
https://bpgclick.com/td/2?Yz0xOTUmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cDovL2J1c2luZXNzZXZlbnRzbmV3cy5jb20uYXU=
https://bpgclick.com/td/2?Yz0xMzMmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cDovL3d3dy50cmF2ZWxidWxsZXRpbi5jb20uYXU=
https://bpgclick.com/td/2?Yz04NCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxOTA2MjUmdT1tYWlsdG86YWR2ZXJ0aXNpbmdAdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxOTA2MjUmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0xNzAmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cDovL3BoYXJtYWN5ZGFpbHkuY29tLmF1Lw==
https://bpgclick.com/td/2?Yz0yMCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxOTA2MjUmdT1tYWlsdG86YWNjb3VudHNAdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz0yMCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQxOTA2MjUmdT1tYWlsdG86YWNjb3VudHNAdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz0xMDQmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cHM6Ly93d3cuZmFjZWJvb2suY29tL3RyYXZlbGRhaWx5
https://bpgclick.com/td/2?Yz0xNDMmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cHM6Ly93d3cuaW5zdGFncmFtLmNvbS90cmF2ZWxkYWlseWF1Lw==
https://bpgclick.com/td/2?Yz0xNTYmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMTkwNjI1JnU9aHR0cHM6Ly93d3cuc21hcnRyYXZlbGxlci5nb3YuYXUvbmV3cy1hbmQtdXBkYXRlcy9jb25mbGljdC1taWRkbGUtZWFzdA==


*Terms and Conditions apply. Prices shown are per person twin share, are subject to availability, and are accurate as of 12 June 2025. See website for further information.

Invite your clients on a voyage 
to wild, new frontiers – from 
the pristine icescapes of 
Antarctica to the rugged lands 
of the Galápagos, the ancient 
isles of Japan and beyond. With 
A&K, epic adventure doesn’t 
compromise on exceptional 
comfort and style. They’ll travel 
on our exclusively chartered, 
luxurious small ships, with an 
award-winning Expedition 
Team on the life-affirming 
journey of their dreams. These 
are some of our favourites.

NEW     An Arctic Wildlife Expedition  
in Svalbard
9 days from $25,385 pp

NEW     Exploring the Wild Coasts  
of the British Isles
11 days from $28,830 pp

NEW     Cruising French Polynesia:  
Tahiti and Beyond
16 days from $32,525 pp

Wonders of Japan Cruise
14 days from $38,000 pp

Cruising Scandinavia and the Baltic Sea
11 days from $24,245 pp

Antarctica, South Georgia & Falklands: 
Holiday Voyage
19 days from $36,730 pp

Cruising the Seychelles and  
Coastal Tanzania
14 days from $25,135 pp

Adriatic Voyage: Croatia, Montenegro 
and Greece
9 days from $18,480 pp

Ultimate Galápagos Expedition
9 days from $19,960 pp

TO BOOK YOUR CLIENTS CALL A&K’S  
TRAVEL SPECIALISTS ON 1300 589 717

Expedition Cruises
Voyage into the extraordinary with  
our new 2026 cruises

https://bpgclick.com/td/2?
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4 DAY FIRST PASSAGE TO THE 
WEST CLASSIC BANFF

SAVE $400 PER PERSON SAVE $400 PER PERSON SAVE $575 PER PERSON

 VANCOUVER - KAMLOOPS  
- BANFF

INCLUDES:
• 2 days onboard Rocky Mountaineer in 

SilverLeaf Service

• 3 nights accommodation from 
Vancouver to Banff

• 2 breakfasts and 2 lunches

• Luggage handling, rail station transfers 
& national park passes

FROM
$2,955* PER PERSON 

TWIN SHARE

6 DAY JOURNEY THROUGH 
THE CLOUDS CLASSIC

10 DAY RAINFOREST TO GOLD 
RUSH DISCOVERY BANFF

FROM
$3,519* PER PERSON 

TWIN SHARE FROM
$9,879*PER PERSON 

TWIN SHARE

 VANCOUVER - KAMLOOPS  
- JASPER

INCLUDES:
• 2 days onboard Rocky Mountaineer in 

SilverLeaf Service

• 5 nights accommodation from 
Vancouver to Jasper

• 2 breakfasts and 2 lunches

• Luggage handling, rail station 
transfers & national park passes

 VANCOUVER - WHISTLER - QUESNEL  
- JASPER - BANFF - CALGARY

INCLUDES:
• 3 days onboard Rocky Mountaineer  

in GoldLeaf Service
• 9 nights accommodation 
• 3 breakfasts and 3 lunches
• Squamish Lil ‘Wat Cultural Centre 

admission
• Columbia Icefield Discovery Tour
• Banff Gondola admission
• Luggage handling, rail station  

transfers & national park passes

ALL ABOARD 
ROCKY MOUNTAINEER

BOOK SELECTED 2026 ROCKY MOUNTAINEER PACKAGES AND SAVE!

ENDS 3 JULY 2025
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1,309 pp twin share

FROM

$ Book Now

O‘ahu: Waikīkī - Honolulu

Package Includes:
4-Nights at Outrigger Waikīkī Beachcomber, 
PLUS Pearl Harbour, Paradise Cove Lūʻau with 
transfers.

Helio Package Code: IH51460

1,649 pp twin share

FROM

$ Book Now

O‘ahu: Waikīkī - Honolulu

Package Includes:
4-Nights Outrigger Reef Waikīkī Beach Resort, 
PLUS O‘ahu Grand Circle, Three Star Sunset 
Dinner & Show with transfers. 

Helio Package Code: IH51563

4,499pp twin share

FROM

$ Book Now

Maui: Kāʻanapali - Wailea

Package Includes:
6-Nights Maui: 3-Nights Aston at The Whaler on
Kāʻanapali, and 3-Nights at the Fairmont Kea Lani
Maui, PLUS a Teralani Sunset Dinner Sail & Car Hire.

Helio Package Code: IH51626

2,599pp twin share

FROM

$ Book Now

Hawai‘i: Kona - Waimea - Hilo

Package Includes:
6-Nights Island of Hawai'i: PLUS Sea Quest Night
Manta Experience and Fair Wind Afternoon
Snorkel Cruise and Car Hire.

Helio Package Code: IH51488

Escape to the heart of Hawai‘i with Infinity Holidays—where
island spirit, breathtaking beauty, and cultural connection come
together in perfect harmony.

Terms and Conditions:  Travel periods: Island of Hawai‘i – 1 Aug 2025 to 31 Mar 2026; O‘ahu – 2–4 Aug 2025 (varies by offer) to 31 Mar 2026; Maui – 4 Aug 2025 to 31 Mar 2026.
Prices are per person, twin share, and subject to availability. ‘From’ rates are dynamic and may change or be withdrawn without notice. If unavailable, alternate products may be
offered. Resort charges and inclusions are subject to change; where applicable, fees are payable directly to the hotel (e.g. The Ritz-Carlton Turtle Bay approx. USD 52 per room,
per night plus tax). Some Outrigger Hotels on Green Star Rate Plans include waived resort fees—check Helio and the ‘Details’ tab for full offer info and value adds. For the latest
rates, commissions, resort fees, and booking T&Cs, refer to Helio. Further conditions apply. Incentive: Australian agents who book during 9–30 June 2025 go into the draw to win a
3-day car hire with DriveAway (Compact car, pickup location TBA). Prize must be used by 31 Dec 2026. Blackout dates apply: 2025: 27 Jun–22 Jul, 19 Sep–14 Oct, 12 Dec–2 Feb
2026, 2026: 3–8 Apr, 3–28 Apr, 26 Jun–27 Jul, 18 Sep–19 Oct, 11 Dec–4 Feb 2027, One winner will be chosen at random by an Infinity Holidays representative. Prize is subject to
availability and DriveAway rental terms. Decision is final. Further T&Cs may apply.

ALOHA ALWAYS
Journey Through the Spirit of Hawai‘i

On Sale until 30 June 2025
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