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*Valid on deposited bookings made between 18 November – 2 December 2025. T&Cs apply.

To book call our local Reservations Team  
on 1300 255 200

Earn TRIPLE Points on ALL SAILINGS!*

P A R T N E R  I N C E N T I V E
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Today’s issue of TD 
Travel Daily today features 

eight pages of the latest 
news, plus a front cover from 
Norwegian Cruise Line, and 
full pages from:   

• Brendan Vacations
• Crystal Cruises
• Batik Air

Black Friday 
Sale

SAVE 20%
on over 2,000 departures

Sale runs 21 Nov - 2 Dec

*Conditions Apply

Gift Card 
For Every 

Black Friday 
Booking

LEARN MORE

$200*

BLACK FRIDAY EXTRAVAGANZA

Email sales@cvfrconsolidation.com to open an account
with CVFR Consolidation Services and start issueing 24x7. LEARN MORE LOGIN

 

ECONOMY

$30

PER TICKET PER TICKET

PREMIUM
ECONOMY

$40

FIRST &
BUSINESS:

$50

PER TICKET

TOP 10 POINT
SCORING

AGENTS GO
IN THE DRAW

TO WIN

4 x FAMIL
TICKETS UP
FOR GRABS

12 days of Christmas

T&Cs apply. Permit numbers: ACT TP 25/02514. T25/ 1882.

Open today’s door

12 doors. 12 prizes. 1 question a day.

Half-price cruises
Clients can secure up to 50% 

off sailings with Norwegian Cruise 
Line, as well as free unlimited 
premium beverages and up to 
US$400 free onboard credit.

Find out more about the Black 
Friday promotion by heading to 
the cover page. 

Crystal’s Black Fri 
Crystal has launched its Black 

Friday sale, which offers onboard 
credit worth up to US$500 per 
suite - more details on page 10.

Win a trip to Ireland
Be among the first Aussie 

advisors to experience Ireland the 
Brendan Vacations way - find out 
how on page nine.

Batik thanks trade
Batik Air is celebrating 10 years 

of operations in Perth - see the 
carrier’s thank you message on 
the back page.

ENDS THURS   
27 NOV

Excludes Red Hot 
Deals. T&Cs apply. 

BOOK NOW

UP TO
25% OFF
TOUR
TYPES

BLACK  
FRIDAY

WEEKLY TRADE 
INCENTIVE

WIN AN INSPIRING 
VACATIONS TOUR 

WITH PRIVATE ROOM!
WINNERS ANNOUNCED 
WEEKLY. ENDS 28 DEC.

Fear remains around fees
A “FEAR factor” among travel 

advisors selling leisure is one of 
the key reasons why few charge 
fees for service compared with 
corporate sellers in Australia, 
according to Maxim Travel MD 
Christopher Goddard.

Speaking on a panel session 
at Link Live on Sat, the senior 
corporate travel agency 
executive said there was still a 
misconception from Australian 
consumers that travel agencies 
in the leisure space are not a 
professional industry that should 

charge for their expertise.
“There’s still a misunderstanding 

from the client...who are saying 
‘what are you charging me for if 
you’re not a professional’?

 “I think that it is incumbent 
on us as an industry to raise our 
profile that way,” Goddard added.

During the same session, 
Mobilise Travel co-founder 
Hannah Moore said margin was 
another key difference between 
leisure and corporate advisors.

“Margins are very low on 
corporate travel and so it’s a 
volume game,” Moore noted.

Earlier this year, the World 
Travel Agents Associations 
Alliance released a report calling 
on advisors in APAC to be more 
assertive on fees (TD 10 Jul). AB

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyNDExMjUmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0yMDkmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly93d3cuZXhwbG9yZXdvcmxkd2lkZS5jb20uYXUvb2ZmZXJzL2JsYWNrLWZyaWRheT91dG1fc291cmNlPVRyYXZlbCtEYWlseSZ1dG1fbWVkaXVtPU1lZ2ErYmFubmVyJnV0bV9jYW1wYWlnbj1CbGFjaytGcmlkYXkrU2FsZQ==
https://bpgclick.com/td/2?Yz01MCZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyNDExMjUmdT1odHRwczovL3RyYXZlbGRhaWx5LmNvbS5hdS93cC1jb250ZW50L3VwbG9hZHMvMjAyNS8xMS9Db2xsZXR0ZS1mbHllci0xMjExMjUucGRm
https://bpgclick.com/td/2?Yz0xMTcmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly9jdmZyZ3JvdXAuY29tL2N2ZnItY29uc29saWRhdGlvbi1zZXJ2aWNlcw==
https://bpgclick.com/td/2?Yz0xNTcmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly9hdS5jb3Zlcm1vcmVjb25uZWN0LmNvbS8xMi1kYXlzLW9mLWNocmlzdG1hcy8=
https://bpgclick.com/td/2?Yz0xMiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyNDExMjUmdT1odHRwczovL3d3dy5pbnNwaXJpbmd2YWNhdGlvbnMuY29tL2F1L3Byb21vdGlvbnMvYmxhY2stZnJpZGF5LXRvdXItdHlwZXM/dXRtX3NvdXJjZT10cmF2ZWxkYWlseS5jb20uYXUmdXRtX21lZGl1bT1yZWZlcnJhbCZ1dG1fY2FtcGFpZ249VERlZG0yNDExMjU=
https://bpgclick.com/td/2?Yz0xODEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly9pc3N1ZXMudHJhdmVsZGFpbHkuY29tLmF1LzIwMjUvSnVsMjUvdGQxMDA3MjUucGRm


Travel Daily        e info@traveldaily.com.au	 t 1300 799 220	 w www.traveldaily.com.au	 page 2

Monday 24th November 2025

FROM

$4,399pp

15 DAYS | SMALL GROUP 
FAMILY FRIENDLY | MIN. GROUP SIZE 2

AUTHENTIC 
VIETNAM

4     ACCOMMODATION WITH DAILY BREAKFAST | INTERNAL FLIGHTS
VIEW DEAL

PRICE PER PERSON TWIN SHARE | LAND ONLY

SURCHARGES MAY APPLY

Link Travel Group reimagines the future 
LINK Travel Group plans to think 

bigger, dream bolder, and push 
beyond what is possible in order 
to improve its already-impressive 
sales growth in 2026 and beyond.

The ambition was revealed 
by Chair Danielle Galloway at 
the invite-only group’s first Link 
Live event in Brisbane over the 
weekend, with Link on track 
to achieve an impressive 35% 
growth in TTV on last year to well 
in excess of $1 billion.

Part of that success was born 
from Link’s strategic recruitment 
that targets new members that 
have a strong growth mind-set, 
with newer agencies propelling 
sales volumes well beyond the 
14% organic growth generated by 
existing members.

Both figures dwarf the industry 
benchmark of 3-5%, clear 
evidence Galloway said of Link’s 
strategy around its target markets 
put in place from the inception of 
Link back in 2022 being a success.

“So many groups in the B2B 
space don’t necessarily segment 
and have a look at what their 
target market is, whereas we 
were strategic,” she explained.

“We talk about the ‘Link 
standard’ and about quality over 
quantity, and where we create 
that competitive advantage are 
the three pillars of targeted 
agencies we are after”.

The three member categories 
consist of ‘emerging leaders’, 
‘innovators’, and ‘established 
agencies’, ensuring a healthy mix 
of volume, earnings and growth 
potential across the group.

Link Travel General Manager 
Scott Darlow also pointed out the 
rich diversity of members in the 
Link family, which now includes 

32 members roughly split evenly 
across corporate and leisure, 
located in eight geographic 
locations in five states.

“When we look at the profile 
of Link members, more than 
half have offices in multiple 
states, and double digits of our 
members have sites in more than 
three states - so it really is a pure 
national coverage for Link Travel 
Group,” Darlow noted.

Meanwhile co-founder Penny 
Spencer outlined the four 
key pillars to achieving future 
success, which include enhanced 
account management, member 
value enhancement, education 
and innovation leadership across 
areas like technology, as well as 
building on collaboration.

Link Live will take place every 
two years, while the Owners 
Retreat concept will occur in 
every alternative year. AB

Pictured: Darlow, Spencer, 
Galloway and Anthony Goldman.

DWN opens again 
DARWIN Airport reopened 

midday yesterday after being 
closed for close to 24 hours in 
preparation for Cyclone Fina (TD 
breaking news Saturday).

Darwin International Airport’s 
Executive General Manager Rob 
Porter said the runway had “held 
up extremely well” in the tough 
conditions, with the airport “back 
up and running again as normal”.

However, Porter also noted 
the airport would continue to 
“monitor the weather conditions 
over the next few days”.

Travellers are also being 
urged to take caution on the 
surrounding roads, with some 
infrastructure damaged during 
the category four storm.

 

https://bpgclick.com/td/2?Yz0yMDgmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9bWFpbHRvOmluZm9AdHJhdmVsZGFpbHkuY29tLmF1
https://bpgclick.com/td/2?Yz02MiZ0ZHV0bV9zb3VyY2U9cGRmJnRkdXRtX21lZGl1bT1wZGYmdGR1dG1fY2FtcGFpZ249VEQyNDExMjUmdT1odHRwOi8vd3d3LnRyYXZlbGRhaWx5LmNvbS5hdS8=
https://bpgclick.com/td/2?Yz0yMzkmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly93d3cuaXJlbGFuZC5jb20vZW4tYXUvbWFnYXppbmUvY3VsdHVyZS9pcmVsYW5kLWluLXdpbnRlci8=
https://bpgclick.com/td/2?Yz0xMjEmdGR1dG1fc291cmNlPXBkZiZ0ZHV0bV9tZWRpdW09cGRmJnRkdXRtX2NhbXBhaWduPVREMjQxMTI1JnU9aHR0cHM6Ly9td3RvdXJzLmNvbS5hdS90b3VyL3NvdXRoZWFzdC1hc2lhL3ZpZXRuYW0vYXV0aGVudGljLXZpZXRuYW0vP3V0bV9zb3VyY2U9dHJhdmVsLWRhaWx5JnV0bV9pZD0yMDI2


Travel Daily        e info@traveldaily.com.au	 t 1300 799 220	 w www.traveldaily.com.au	 page 3

Monday 24th November 2025

Your business, 
your way.

Five flexible 
business models.

One supportive 
network.

Let’s Chat

Have your own brand but need 
support for your business?

See how we can be your best partner in travel.

2019

afta

Career Opportunities
Join the world’s most awarded airline and take your career to greater heights.

Melbourne

• Account Executive - Agency

Sydney

• Account Executive - Agency
• Distribution Officer

Applications close Wednesday 3 December 2025.
For more information and to apply, visit singaporeair.com/aucareers

ATIA’s benchmark
THE Australian Travel Industry 

Association (ATIA) has this week 
released its annual personalised 
enterprise financial benchmarking 
reports for a second year.

Introduced last year as an added 
tool for members (TD 12 Dec 
2024), the reports aim to provide 
a clear picture of each business’s 
position at the end of the 2024 
financial year, based on members’ 
own FY24 financial statements.

The second iteration dives even 
deeper than those released last 
year, ATIA said, providing an 
extra layer of analysis and clearer 
comparisons to help members 
shape strategy and plan for 2026.

“Our 2025 personalised 
benchmarking reports give 
members powerful yet simple 
insights into how their business 
is performing, helping them plan 
confidently for the year ahead,” 
ATIA CEO Dean Long said.

“We remain committed to giving 
every ATIA-accredited business 
access to meaningful tools that 
support growth, strategy and 
long-term success, and these 
reports are just another example 
of ATIA delivering real value for 
our members” - access reports 
via the ATIA membership portal.

Intrepid in Auckland 
NEWLY-APPOINTED General 

Manager for New Zealand 
Simon Mckearney (TD 04 Jun) 
will manage Intrepid’s recently 
opened office in Auckland.

“Our team in NZ is going 
from strength to strength...
and together we’re pursuing an 
innovative strategy of being an 
inbound, outbound and domestic 
operator in the country,” CEO 
James Thornton said.

Intrepid recently completed its 
purchase of NZ-based Haka Tours.

CTM to miss date?
CORPORATE Travel 

Management (CTM) is “likely” to 
miss its Nov reporting deadline 
after well-documented auditing 
issues were discovered in Aug 
(TD 18 Sep), anonymous sources 
have suggested to The Australian 
Financial Review.

Two unnamed investors said  
CEO Jamie Pherous had told 
them CTM was unlikely to release 
its accounts by the end of the 
month, but also assured them the 
restatement of accounts would 
be as previously disclosed and 
limited to Europe.

Plan to boost Brand USA
IN A bid to stem some of the 

bleeding in visitation, the Visit 
USA Act was recently introduced 
in Congress with the aim of 
restoring full funding for the 
vastly depleted Brand USA.

The United States’ destination 
marketing organisation had its 
annual budget slashed from 
US$100 million to just US$20 
million earlier this year (TD 08 
Sep), with its global workforce 
also trimmed by 15%.

However, the Act introduced 
in Congress seeks to reverse the 
decision made by the Trump 
Administration, and return 
the country to a must-visit 
destination after a turbulent 
period of mixed results.

“The Visit USA Act is a smart, 
bipartisan fix that ensures 
America competes on the global 
stage,” said US Travel Association 
CEO Geoff Freeman.

“We have a once-in-a-
generation opportunity to 
welcome the world - through 
the World Cup, America 250 and 
the Olympics - but that success 
depends on Brand USA having the 
resources to do its job. 

“Congress must act now 

to restore funding, attract 
international visitors and 
showcase the very best of 
America,” Freeman added.

While no booking figures 
were cited for the major 
sporting events and anniversary 
celebrations, visa delays and 
negative perceptions of the US 
have previously been cited by 
stakeholders as a concern for 
future attendance to the events.

Earlier this year, a report by 
the US Travel Association also 
pointed to aging infrastructure, 
sluggish visa processing times 
and outdated security technology 
as major obstacles in welcoming 
more visitors to the country. AB

Behind every seamless 
travel operations is 
decades of expertise that 
make it happen
For over 20 years, ATI has powered travel industry 
organisations across 25+ countries

Partner with
ATI Today

sales@atibusinessgroup.com

800+ Ticketers with 
Multi-GDS Skill

Culture of 
Continuous 
Improvement

2,000+ Travel 
Professionals

Dedicated ATI 
Academy Hub
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SPECIAL REPORT  
OUT NOW
Southeast Asia’s  
hidden gems revealed.

 CLICK HERE TO READ

Azamara in advance
Azamara Cruises has 

introduced a new pre-cruise 
reservation program for specialty 
dining and spa treatments, 
which allows guests to secure 
experiences before setting sail.

Guests with confirmed bookings 
can now pre-book specialty 
dining experiences at Prime 
C, the cruise line’s signature 
steakhouse; Aqualina, which 
serves Italian cuisine; or Chef’s 
Table, a wine-paired six-course 
dining experience.

Dining reservations open 150 
days before embarkation for 
suite guests and Azamara Circle 
loyalty members (Discoverers and 
above), and 140 days prior for all 
other guests. 

Meanwhile, clients can reserve 
spa treatments up to 12 months 
in advance through travel 
advisors and the call centre, with 
online booking via Azamara.com 
launching in early 2026.

All reservations close seven days 
before departure.

Just the Wright fit
The former owner and Director 

of Travel Prospects, David Wright 
(pictured), has joined Adelaide-
based agency, Holidays of 
Australia and The World.

Wright has been appointed 
as Sports and Military Product 
Manager, which will see him draw 
on more than 40 years of industry 
experience to develop and curate 
specialised tours. 

His impressive career includes 
more than two decades leading 
Travel Prospects - Adelaide’s long-
standing FIFA World Cup GSA. 

OTP dip for airlines
On-time performance (OTP) 

for domestic airlines dipped last 
month, with Jetstar, Qantas, 
Virgin and Rex collectively 
averaging 74.1% for arrivals and 
75.2% for departures, according 
to new data from the Bureau 
of Infrastructure and Transport 
Research Economics (BITRE).

The figures were down on the  
long-term average performance of 
81.7%, however the cancellation 
rate in Oct improved on the long-
term average by 0.1%. 

The overall on-time figures 
showed slight improvement 
compared to Oct 2024.

Meanwhile, Qantas and 
QantasLink’s combined 
operations hit 75.2% for on-time 
arrivals, while the Virgin Australia 
network, which includes VA and 
Virgin Australia Regional Airlines, 
recorded 72.1%. 

Of the major carriers, Qantas 
recorded the highest on-time 
departures at 76.4%, followed  

by Virgin at 72.6% and Jetstar  
at 72%.

Charter airline SmartLynx 
Australia recorded the highest 
percentage of cancellations at 
3.9%, followed by Qantas Link at 
3.1%, Rex Airlines at 2.6%, Jetstar 
at 1.9%, Qantas at 1.8%, Virgin 
Australia at 1.4%, Virgin Australia 
Regional Airlines at 1.2% and 
Hinterland at 0.1%.

The Sydney-Perth route had 
the lowest percentage of on-
time arrivals (51.3%), while the 
Sunshine Coast-Melbourne route 
had the lowest percentage of on-
time departures (52.2%). JHM
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It’s not just the views that are spectacular with Hurtigruten’s Black Friday
Sale. Get up to 50% off Hurtigruten cruises along Norway’s famously
picturesque coastline when you book before December 8, 2025, and you
could witness the Northern Lights or the awe-inspiring Midnight Sun at a
price that’s just as amazing. Or as the locals would say... ‘Spektakulært’!
Don’t miss out. Call our local Coastal Specialists on 1300 151 548 
or visit hurtigruten.com

The official
origin label
of Norway

BLACK FRIDAY SALE

SALE NOW ON
UP 
TO 50% off *

*T&Cs apply. See website for full details.

Disney cruise tragedy
Victorian Police has 

confirmed a Melbourne man has 
died while sailing aboard Disney 
Wonder bound for Auckland.

The statement from police 
indicated that a 73-year-old male 
from Moonee Ponds jumped 
from a cruise ship into waters in 
the Tasman Sea early on Sat.

After turning around to search 
for the man, the Disney Cruise 
Line vessel will arrive a day later 
than its scheduled 15 Nov date.

The man’s body has not yet 
been recovered. 

BGH in for the cash?
BGH Capital’s recent bid to 

acquire Webjet Group (TD 21 
Nov) has been encouraged by its 
$110 million cash reserve rather 
than its growth prospects, several 
unnamed market participants 
have told The Australian.

Webjet’s ramping up of marketing 
spend is rumoured to have caused 
consternation with BGH.

IR has swung too far
FORMER Qantas boss Alan 

Joyce believes industrial relations 
reform has swung “too far” in the 
favour of unions over employers.

Speaking with The Australian 
this week, Joyce called for an 
“overhaul” of the current IR 
legislation brought in by the 
Albanese Government, suggesting 
it was prohibiting companies 
from operating effectively.

“The pendulum...for some time 
now has been in the wrong spot,” 
Joyce claimed.

“Industrial relations legislation 
has this reverse onus of proof...
that makes it very hard for 
companies to do things that they 
need to do, and for it to be risk 
free,” he added.

Under the leadership of Joyce, 
Qantas encountered some of the 
most contentious disputes with 
staff in its history, including the 
illegal sacking of ground staff 
during the pandemic, which 
subsequently led to significant 
financial penalties (TD 18 Aug).

British backpacker surge
Australia issued a record 

number of working holiday visas 
in FY25, up more than a third on 
the previous year. 

The government dispensed 
321,000 short-term visas to 
backpackers between Jul 2024 
and Jun 2025 - previously, the 
highest number granted in one 
year was 258,000 in 2012-13.

Young travellers from the UK led 
the trend, making up a quarter of 
the 2024-25 figure. 

Last financial year was the first 
time young British citizens were 
no longer required to work and 
live in regional Australia to extend 
their stay, thanks to a trade 
agreement signed in 2021 by the 
two countries’ then-PMs, Boris 
Johnson and Scott Morrison. 

As a result, the number of visas 
issued to working holidaymakers 
from the UK skyrocketed from 
around 47,000 in 2023-24 to a 
record 79,000 in 2024-25.

Additionally, the raised eligible 

age for UK residents from 30 to 
35 - which came into effect the 
year before - saw 9,100 visas 
issued to that age group last 
financial year. 

British backpackers are also 
staying longer overall, with the 
cohort accounting for 28,600 
second-year visas last financial 
year, up from 6,300 the year 
before, and 8,400 third-year visas, 
up from 680.

Brits far outpaced backpackers 
from other leading nations, 
including France (42,000 visas 
issued in 2024-25), Ireland 
(24,100), Japan (16,000) and 
Germany (16,000).

These visa holders are still 
required to work regionally to 
stay longer in Australia. JM
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Guests connect with the landscapes like 
never before

• Panoramic views highlight dramatic 
peaks and pristine rivers

• Onboard hosts provide insights into the 
region’s history, wildlife, and culture

• Purposeful pauses invite reflection and 
discovery throughout the journeyBOOK BY 05 DEC 2025
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© Rocky Mountaineer

itravel get BTS WSI tour

itravel agents had a behind-
the-scenes look at Western 
Sydney International Airport 
earlier this month, led by its 
leadership team including Helen 
De Nuntiis, Airline Business 
Development Manager, and Katie 
Pearson, Executive Manager 
Customer Strategy.

During the tour, the group had 
a comprehensive overview of 
the airport, from its check-in 
and gate operations to baggage 
claim, while also hearing about 
its expansion plans and design 
strategy.

“Opportunities like this help our 
advisors better understand what 
our clients will soon experience 
when travelling through WSI,” 
said itravel CEO Steve Labroski. 

“The airport’s design and tech 
are all about making journeys 
smoother and more flexible, which 
is how we want our customers to 
feel when they book their travel 
plans with itravel.” JHM

HK Aussie visitation up
An increasing number 

of Australians are heading to 
Hong Kong, with visitation up 
by 30% year-on-year through 
Sep, according to the Hong Kong 
Tourism Board. 

This growth has also been 
reflected in bookings at Regent 
Hong Kong, making Australia one 
of the luxury hotel’s top markets, 
Commercial Director Anny Tan, 
told Travel Daily. 

“We expect this strong growth 
to continue, aligned with our 
strategic focus on key markets,” 
she said. 

Hong Kong is an eight- or 
nine-hour flight from Sydney or 
Melbourne, while Cathay Pacific’s 
first Hong Kong to Adelaide 
service took off on 12 Nov (TD 
13 Nov) and Hong Kong Airlines 
launched its inaugural flights to 
Sydney in Jun (TD 19 Feb).

“[Hong Kong] offers a vibrant 
mix of neon-lit streets, Michelin-

starred dining, scenic hikes, and 
pristine beaches,” explained Tan.

“The city is alive with events like 
Art Basel, Rugby Sevens, world-
class concerts, and the dynamic 
West Kowloon development.”

Regent Hong Kong offers guests 
a luxurious way to experience the 
island and is located in Tsim Sha 
Shui, a few steps away from the 
Star Ferry, Avenue of Stars, and 
department store K11 Musea. 

The property is also close to 
exciting new landmarks such 
as Kai Tak Arena and the West 
Kowloon Cultural District, which 
is home to M+ and the Palace 
Museum. JHM

E X C L U S I V E

Lindblad winners
The winners of Lindblad’s 

‘Expedition Masters’ trade 
incentive have been announced: 
Shelley Brice, Frontier Travel; 
Jessica Courtney, Knight 
Crossman & Turner Travel 
Associates; Fang Bao, AUSA 
Travel; and Richard James Muff, 
Main Beach Travel.

Next year, the agents will enjoy 
the ultimate 10-day Galapagos 
trip on board the National 
Geographic Gemini.

“This is more than a prize; it 
is a transformative experience 
that will arm them with first-
hand knowledge and the 
unique offerings from Lindblad 
Expeditions along with a 
better understanding of the 
destination,” said Lindblad 
Expedition’s Key Account 
Manager, Rosie Loxley.

To win, the agents took part in 
Lindblad’s Watch, Learn, Sell and 
Win incentive program.
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Rise in bird strikes 
Australia recorded around 

2,000 bird strikes on aircraft over 
the last 12 months, the highest 
number in more than a decade.

The annual cost of bird strikes 
to the local aviation industry can 
reach as much as $100 million, 
with the majority of incidents 
taking place close to airports, 
according to the Australian 
Transport Safety Bureau.

Factors driving the increase 
include the growing number of 
planes in the air, as well as more 
modern planes that use fan 
blades in engines.

An Air India Boeing plane 
that was missing after more 
than 10 years has just been 
found at Kolkata Airport.

In fact, it seems that the 
airline had actually forgotten 
about the abandoned aircraft 
altogether until recently, when 
the airport finally requested 
its removal. 

Upon the discovery, an 
internal audit took place 
and it was revealed that the 
plane had slipped through 
the cracks of official records 
before privatisation. 

Known as VT-EHH, the 
43-year-old Boeing 737-2A8F 
was from the Baby Boeing 
family and once flew for Indian 
Airlines, Alliance Air and was a 
freighter for India Post before 
being grounded in 2012. 

Instead of being sold or 
scrapped, it has been lying in 
a remote corner of Kolkata’s 
airfield until recently

Air India CEO Campbell 
Wilson confirmed the sale  
and transfer of the aircraft 
were both completed after  
its rediscovery.

Window
Seat

HLO agents on tour

A select group of agents 
recently experienced Wendy Wu 
Tours’ ‘Golden Triangle’ itinerary, 
visiting Agra’s iconic Taj Mahal, 
exploring Jaipur’s Pink City and 
enjoying the hustle and bustle of 
Delhi’s streets. 

During the tour, guests also 
visited the 16th century Amber 
Fort, searched for Bengal tigers 
while on safari at Ranthambore 
National Park and explored the 
Maharaja’s City Palace.

“As I look back on my week in 
this wonderful country, I’m filled 
with gratitude,” reflected travel 
agent Laura Brereton. 

“India showed me that beauty 
can be found in both the grand 
and the everyday, in stillness 
and in chaos, in tradition and in 
change - it’s a place that doesn’t 
just open your eyes, but your 
heart,” she added.

Wendy Wu Tours’ Christine 
Yatridis, said the famil offered 

agents the chance to experience 
WWTs’ expertise in creating 
memorable trips for clients. 

“Travel agents are central to 
ensuring clients get the most 
from their trips,” she said. 

“Experiencing such iconic 
destinations first-hand allows our 
consultants to provide accurate, 
practical advice and help clients 
craft itineraries that truly reflect 
their interests and expectations.” 

Pictured: Back row: Rachael 
Jones, HLO Tea Tree Plaza, 
Modbury; Peter Leighton, HLO 
Traralgon; Christine Yatridis, 
WWT; Motti Abraham, Air India; 
Katherine McNeill-Shaw, HLO 
Helensvale Plaza; and Vishal, 
guide, Wendy Wu India.

Front row: Lauren Sealey, HLO 
Portland; Laura Brereton, HLO 
Golden Square; Alexa Calcopietro, 
HLO Richmond; and Summer 
Mathews, Cruise Travel Centre, 
Kotara, NSW. JHM

Borealis’ glow-up
Fred. Olsen Cruise Lines’ 

Borealis vessel has emerged 
from dry dock and is newly 
refurbished, featuring a refresh 
of interiors and exteriors and 
onboard experiences.

The 1353-guest ship’s public 
areas including lounges, 
restaurants, spa centre and show 
lounge have all been enhanced, 
while advanced new technology 
has been added to bring stage 
shows to life. 

Restaurant Colours & Tastes 
now features a new rotating 
themed menu and an open-air 
lounge called Fresco, which 
features panoramic views, a 
special foot spa experience, light 
meals and a stage for intimate 
live performances.

Exclusive fares on a range of 
itineraries on board Borealis  
are now available, sailing up to 
Sep 2027.
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Italy is bellissimo

The Italian National Tourist 
Board (INTB) welcomed a group 
of Australian tour operators to 
southern Italy earlier this week 
for ROOTS-in-Tourism, one of the 
world’s few global trade events 
dedicated to ancestry travel.

Held in the Basilicata region, the 
two-day event drew more than 
500 delegates from across the 
globe, all focused on promoting 
roots tourism and developing 
tailored tour packages in lockstep 
with Italian suppliers.

The Australian contingent - 
featuring representatives from 
Ormina Tours, Italia Mia, Slow 
Tours, 303 World Travel and 
Unordinary Italy - also took part 
in a pre-event famil, exploring 
Matera, Pisticci and Tricarico.

 Highlights included olive oil and 
cheese tasting.

Italian-heritage travellers 
represent a rapidly growing 
tourism segment. 

“They often visit smaller 
regions and travel year-round, 
which supports our mission to 
encourage visitor dispersal across 
the country and throughout 
the seasons,” noted Emanuele 

Attanasio, ENIT’s Country 
Manager for Australia and NZ.

Pictured in Italy are: Ross 
Ioppolo, Ormina Tours; Emanuele 
Attanasio, INTB; Carol Haslam, 
Slow Tours; Sophie Christopoulos, 
303 World Travel; Cosima Bagala, 
Italia Mia; & Monica Moruzzi, 
Unordinary Italy.

     Greece Med Travel - Malta 2026 
Greece Med Travel has launched its latest 
brochure showcasing one of Europe’s must-
visit destinations - the sun-kissed islands 
of Malta. Readers will discover a wide 
selection of packages ranging between 
three and 11 days, which explore Malta’s 
UNESCO-listed sites, rich culture, and 
neighbouring Gozo and Comino islands. 
The brochure also contains insider insights 
of Malta’s hidden treasures, from secret 
coves and local markets to authentic dining 
experiences. There are also travel tips, 
seasonal highlights, and exclusive earlybird 
offers for 2026. Download a copy here.

    Viva Holidays - Fiji 2026/27
From family-friendly resorts in Denarau to 
secluded island retreats in the Mamanuca 
and Yasawa Islands, Viva Holidays’ new 44-
page Fiji brochure showcases the best the 
islands have to offer. Clients can discover 
boutique luxury in regional Fiji, thrilling 
adventures like quad biking, jet boating and 
ziplining, plus brand-new day cruises and 
extended cruise itineraries. Whether chasing 
sun-soaked beaches, turquoise waters, 
vibrant coral reefs or immersive cultural 
experiences, there’s something for every 
traveller in Fiji. Read the brochure here.

  Collette - Small Group Explorations 2026-27
Collette has unveiled a new brochure 
showcasing fresh adventures in Asia for 
2026/27. With a maximum number of 24 
travellers, the expertly guided small group 
Explorations journeys access hidden gems 
and experiences that larger groups are not 
able to reach. Travellers can learn the secrets 
behind making the perfect sticky rice in 
Vietnam, meet with a geisha in Hakone, and 
step inside a South Korean family’s home 
for a traditional home-cooked lunch in 
Seoul. Find out more about the collection by 
downloading the brochure here. 

Send your special deals to:
brochures@traveldaily.com.au

brochures

Emilie’s godmother 
Uniworld has announced the 

line’s Sustainability Officer, Julie 
Higgins, as the godmother of its 
new Super Ship, the SS Emilie.

“This ship represents the next 
era of river cruising at Uniworld, 
where conscious design and 
exceptional luxury seamlessly 
coexist,” declared Ellen Bettridge, 
President and CEO.

“Julie is an instrumental part of 
our team, and we’re incredibly 
proud to see her christen this 
vessel as a symbol of our shared 
commitment to a better and 
more sustainable future.”

SS Emilie showcases the line’s 
latest sustainability innovations 
and will serve as a blueprint for 
its next gen ships.
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Be among the first to experience Ireland the Brendan Vacations way.

To celebrate the launch of Brendan Vacations in Australia and New Zealand, we’re 
giving you the chance to win one of six spots on an exclusive Ireland getaway.

This seven-day trip showcases the best of Ireland, including Dublin, Cork, 
Killarney and a magical stay in Dromoland Castle.

Simply make a 2026 Brendan Vacation booking by Saturday 28 February 2026  
for your chance to win.

Sell & Win  
your way to Ireland

BRENDAN
VACATIONS

Terms and Conditions: Book and deposit any 2026 Brendan Vacations (BV) trip with a minimum booking value of AU$5,000/NZ$5,000 land only. New bookings only, rebooking’s do not 
apply and must be made by Saturday 28 February 2026. The prize is one of six places on a famil, solo occupancy for departure in October 2026. Prize will be awarded to the top six 
individual sellers in the booking period. Final departure date is subject to availability of BV and their suppliers The prize is subject to BV terms and conditions. By accepting the Prize, the 
Winner accepts the terms and conditions. Flights, spending money, meals not stated, taxes, insurance, passports, visas, vaccinations, transport to and from departure point, items of a 
personal nature, in-room charges, meals (other than featured in the itinerary), telephone calls, additional nights or upgrades and all other ancillary costs are not included. Agents will be 
responsible for any associated FBT and taxes. The Winner must provide all necessary personal information (as per travel documentation) and date of birth to BV to complete reservations. 
In the event the winner cannot travel on the departure allocated, the prize will be forfeited with no prize extensions permitted. The prize cannot be transferred to another person or 
redeemed for cash and must be redeemed by the agent nominated by BV as the winner. Departure and itinerary subject to change. AW reserve the right to modify these terms and 
conditions at any time. In the event of war, terrorism, state of emergency or disaster, or on the direction from a regulatory authority, BV reserve the right to cancel, terminate, modify or 
suspend the promotion or suspend or modify a prize. To enter, you must be an Australian or New Zealand citizen or permanent resident, over the age of 18 years. To be eligible to win, 
travel agents must be in full time employment as a travel consultant at time of entry and at time of prize return date. Winners must be a member of the BV Trade Facebook Group. Winners 
will be notified via phone and email within seven days of the draw. By accepting a prize, winners consent to BV publishing their name and image in any media for promotional purposes 
without additional compensation. By participating in this promotion, participants agree to be bound by these terms and conditions.

Dromoland Castle

Reservations: 1300 394 716 (AU) | 0800 539 811 (NZ) 
BrendanVacations.com | brendanvacations@adventureworld.com

Proudly represented by
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BLACK FRIDAY

As You Wish onboard credit worth up to US$500 per suite and 
complimentary laundry when you book Crystal’s Stay & Upgrade offer. 

Only until 5 December, 2025.

Stay & upgrade includes an upgrade on your clients guest room or suite, a hotel night before or after their cruise and 

transfers between their hotel and the pier. Valid on a choice of eligible sailings around the globe in 2026 and 2027.

Black Friday (“O� er”) is valid on new bookings made between 20 November, 2025, and 5 December, 2025, on select departures (“Eligible Voyages”); excludes World Cruise 
and Grand Journeys. Guests will receive USD 250 ‘As You Wish’ shipboard credit per guest (USD 500 per suite). Combination sailings will receive the shipboard credit per 

voyage segment. O� er includes one (1) complimentary laundry service comprising (i) second-day dry cleaning for fi ve pieces; (ii) one bag of free laundry every ten (10) cruise 
days; and (iii) free pressing (5pcs/day). Cancel and re-books do not qualify. O� er is capacity-controlled and subject to availability. O� er may be combined with the Stay & 
Upgrade o� er. O� er is not combinable with net fares. Crystal reserves the right to correct errors. O� er can be modifi ed or withdrawn anytime without prior notice. Other 

restrictions may apply.

TO BOOK YOUR CLIENTS OR FIND OUT MORE

VISIT CRYSTALCRUISES.COM OR CALL 1300-503-640.
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OUR
INCREDIBLE

IN PERTH!

Batik Air Malaysia proudly celebrates
10 years of operations into Perth.

We extend our heartfelt appreciation to our
valued trade partners for your ongoing support.

batikair@airlinerepservices.com
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