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Today’s issue of TD
Travel Daily today features 

eight pages of news, including 
a photo page from Brisbane 
Airport and our Sustainability 
page, a product profile from 
Tourism Solomons, plus full 
pages from: 
• HX
• Abercrombie & Kent

Styles takes a trip 
FORMER Visit Qatar Regional 

Director Australia and NZ Richard 
Styles has taken up a role with 
Qantas Group’s TripaDeal, where 
he is now General Manager 
Commercial Partnerships.

 “My focus is on fostering 
collaborations with both current 
and new partners to drive 
innovation and growth,” Styles 
said, adding he is looking forward 
to the journey ahead.

Styles had been with Visit Qatar 
for over five years (TD 19 Sep). 

Entire sells 40% equity
THE sale of 40% of Entire Travel 

Group to Consolidated Travel 
Group (CTG) (TD breaking news 
yesterday) will open up a range of 
investment opportunities for the 
Australian wholesaler.

“This arrangement unlocks 
further opportunities for 
investment in areas such 
as product, destinations, 
distribution, technology and 
events,” enthused Entire Travel 
Group MD Brad McDonnell.

“Ultimately, it allows us to 
continue exploring new ways to 
better support our trade partners 
- in that sense it is very much 
business as usual.”

The equity purchase by CTG 
will also see the consolidator’s 
executive Ari Magoutis join 

Entire’s board, who was also 
previously a senior manager at 
Express Travel Group for close to 
15 years.

“I have no doubt that Ari’s 
insights and expertise, gained 
during a long and distinguished 
career across the retail and 
consolidation sectors, will add 
enormous value to Entire Travel 
Group,” McDonnell observed.

CTG Managing Director 
Dennis Alysandratos added that 
McDonnell and co-owner Greg 
McCallum had astutely evolved 
Entire’s product and service 
offerings while maintaining high 
levels of customer service.

MEANWHILE, CTG is preparing 
to introduce Quiktravel Shopping, 
a feature that will be integrated 
into the Quiktravel platform.

The new feature is designed to 
enhance the way travel agents 
shop, book, and ticket, offering 
access to both EDIFACT and NDC 
content on one screen, intuitive 
workflows, and tools that support 
day-to-day airfare retailing.

To learn more about the new 
Quiktravel Shopping, there are 
two sessions available on 22-23 
Oct - register HERE. AB  

HX’s ice-cold prices
HX is currently offering an 

Antarctica all-inclusive expedition 
for $7,635 off - plus an extra 5% 
savings - as part of its Black Friday 
promotion - head to page nine 
for more information.

Go wild with A&K
The great A&K Sanctuary Wild 

October sale is currently live.
Save up to 40% for a limited 

time on A&K Sanctuary’s Limited 
Edition Journeys - page 10.
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Enjoy more 
for longer!

1ST CLASS SWISS TRAVEL 
PASS PROMOTION

1st class comes with a few thoughtful extras. Like 
larger windows and raised seats for a better view, 
extra legroom, power sockets at your seat to keep 
your devices charged or free Wi-Fi on many routes 

so you can stay connected. Small details that add up 
to make your journey smoother from start to finish.

SALES FROM 
11 September to  

30 November (inclusive)

TRAVEL BETWEEN 
1 October 2025 to  

31 March 2026 (inclusive)
Last first day of validity: 

31 March 2026

BOOK NOW
Regular aftersales apply

Swiss Travel Pass 4 days 
consecutive + 1 free day

Swiss Travel Pass 8 days 
consecutive + 2 free days

LEARN MORE ABOUT 
TOKYO WITH TRAVEL 
DAILY TRAINING 
ACADEMY

Click here to discover

Create the Solomons
Let your imagination set sail 

and win with Tourism Solomons.
The industry is invited to come 

up with the destination’s next 
tagline - see page 11 for more.

Bespoke Africa venture targets agents 
Ivona Siniarska, Managing 

Director of luxury agency 
company Take Off Go, is 
introducing a new venture called 
All About Africa, which will 
assist advisors to create bespoke 
premium trips to the continent.

All About Africa will work 
exclusively with travel agents to 
help their clients book tailored, 
white-label trips to the continent.

The business will service 
all markets in Africa, with a 
particular focus on east and 
southern regions, where the bulk 
of Siniarska’s expertise lies.

All About Africa is set to be fully 
launched by Q1 2026, and will be 
led by Siniarska and supported by 
a small team spread across South 
Africa and Nairobi, with advisor 
inquiries to be answered within 
one or two business days.

URLs will have unique codes 
embedded, which can be shared 
and tracked, allowing all referrals 

to be automatically cite the 
original advisor.

All About Africa will sit outside 
Take Off Go, and its commercial 
arrangements/preferred partners.

Siniarska, speaking exclusively to 
Travel Daily, described All About 
Africa as a “passion project”, 
which will be backed by her 
experiences of having travelled to 
the continent 40 times.

She said her approach will 
also benefit from her ability to 
communicate with advisors in a 
way they understand.

“I always focus on qualifying the 
specific guests and knowing what 
they like, what they don’t like, 
what kind of travellers they are,” 
Siniarska explained.

“There are so many variants of 
five-star, four-star, and three-
star in the African space that 
everything can be produced too 
suit a specific traveller.”

Siniarska said All About Africa 
will be designed to help advisors 

who may be overwhelmed by the 
vastness of the continent.

“Use myself and my small team 
as a resource to help create that 
perfect itinerary for their guests.”

All About Africa will also work 
to help finance local ventures, 
such as Zimbabwe-based Ele-
Collection, which collects plastic 
from Victoria Falls.

“One of the things I love 
about working in the African 
space is trying to give back, 
working with properties that 
have philanthropic projects or 
initiatives that they work through 
that guests can see directly, so 
they have that feel-good feeling 
as well,” Siniarska said. MS 

E X C L U S I V E

Today’s issue of Travel Daily 
is coming to you from Hobart, 

where Expedia is holding its 
Unpack ‘26 event filled with a 
range of interesting updated 

and insights.

Day two has kicked off at the 
Kuuma Sauna for those that 
were game enough (not Travel 
Daily) followed by the MACq 
01 Hobart walking tour of the 
historic city.

Following that physical jaunt 
will be a well-earned lunch 
taking place at the Caledon 
Estate on the slopes of the 
Coal River Valley just outside 
of Hobart, featuring a wine 
tasting, which should get 
everyone in the mood for a 
small kip for the short flight 
back to the mainland.

HOBART

on location
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*Conditions apply

Harris departs FCTG  
LONG-TIME Flight Centre 

Travel Group (FCTG) business 
travel specialist Cameron 
Harris (pictured) has exited the 
business to take up a role as 
Head of Customer Strategy and 
Experience at sustainably-focused 
travel management company 
EnPerSo Business Travel.

“Getting to work again with 
industry experts and great 
humans Jess Richards and Dan 
Heathwood in a business that 
is on a real growth trajectory is 
super exciting,” he said.

“EnPerSo Business Travel’s 
foundations and roadmap align 
perfectly with my personal and 
professional outlook, and I am 
looking forward to helping take 
our customers, our people and 
the business to the next level”. 

The corporate travel tech expert 
lists its primary mission as making 
1,000 companies’ travel programs 
carbon neutral by 2030, which 
it seeks to do by promoting 

responsible and productive 
business travel through a plan 
to reduce carbon and GHG 
emissions where possible.

This includes using exclusive 
travel management technology 
to track emissions and helping to 
offset them at a company level.

EnPerSo Business Travel also 
pledges to provide businesses 
with access to a wide range of 
products across airlines, hotels 
and car hire at cheaper rates 
and with faster online booking 
capabilities than rivals.

Harris was most recently FCTG’s 
Global Leader Business Travel and 
Specialist Brands, a role he held 
for over three years. AB

Emmylou package
Newly rebranded Travelmarvel 

has begun its exclusive charter 
program of Australia’s iconic 
paddlesteamer, Emmylou, 
offering a special four-night cruise 
package on the Murray River 
from now until the end of 2027.

The package sails from Echuca 
once a week and includes visits to 
the historic riverside homestead 
of Perricoota Station, wine tasting 
and lunch at St Anne’s Winery, 
and a heritage tour of Echuca.

Fares start from $2,295 per 
person, twin share and includes 
return rail transfers from 
Melbourne to Echuca; four nights 
aboard Emmylou on the Murray 
River; and all meals and morning 
and afternoon teas.

Selected wine and beer with 
dinners, daily land tours, transfers 
in Echuca, and tour directors are 
also included.

Couples can enjoy the reduced 
fares on bookings made with 
Travelmarvel by 31 Oct or until 
sold out - find out more here.

Crystal makes a date
The steel-cutting ceremony of 

Crystal’s first newbuild in 25 years 
has been set for May 2026, the 
luxury cruise line has announced.

This ceremonial protocol will 
occur ahead of the ship’s keel 
laying, which will take place in 
Dec 2026.

The name of the new ship 
will be announced shortly, with 
details on her inaugural voyages 
and new suite categories to 
follow by the end of the year.

ADL equity change
Global infrastructure manager 

Igneo Infrastructure Partners has 
completed the sale of its minority 
holding in Adelaide Airport, with 
its 15.26% stake acquired this 
week by UniSuper and IFM.

The two purchasing parties are 
already shareholders in Adelaide 
Airport, with UniSuper now 
owning 60.73%, and IFM 20.09%.

Hostplus (15.03%), and Perron 
(4.15%) also own small interests.
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qatarairways.com/tradeportal

Iconic flavours await your clients in 2026, at over 
45 European destinations, with Early Bird fares 
from AUD 1,809* return. 

European culinary 
adventures await

*Terms and conditions apply.

Tasmania’s Choice
Choice Hotels Asia-Pac has 

expanded its portfolio with 
The George Hotel Launceston, 
an Ascend Collection Hotel - a 
boutique hotel in Tasmania. 

Set in Launceston’s CBD 
within a National Trust-listed 
property dating back to 1847, 
The George offers 38 luxurious 
rooms, including self-contained 
apartments and king suites.

The hotel is a short drive from 
Launceston Airport and offers 
easy access to Tasmania’s famous 
Tamar Valley wine region.

Sydney says ‘oui’ to France

Atout France hosted its 
‘Happy French Tuesday’ event 
last week in the lead-up to 
Luxperience, strengthening ties 
between French destinations and 
Australian travel trade. 

The one-day event aimed to 
highlight the myriad of offerings 
in France through 10 partner 
hotels and destinations located in 
Paris, Monaco, the Isles of Tahiti, 
and New Caledonia. 

The day kicked off with a press 
conference opened by the new 
Consul of France in Sydney, Gilles 
Barrier, who highlighted the 
support of the Australian market 
for French visitation.

Attendees also heard from 
Dominique Maulin, Interim 
Regional Director of Atout 

France, who reiterated France’s 
objective to become the world’s 
leading sustainable tourism 
destination by 2030. 

Qantas was also part of the 
event to promote the QF33 direct 
flight between Perth and Paris, 
further strengthening the travel 
connection between Australia 
and France.

The second half of the day 
featured a curated workshop that 
gathered 17 invited tour operators 
for 170 one-to-one meetings 
and in-depth discussions, 
fostering new opportunities for 
collaboration with the French 
tourism industry. JM

Pictured: Clelie Collas, Atout 
France; Maulin; Barrier; and 
Sophie Almin, Atout France. 

Rose grows by five
The Rose Collection, an 

Australia-based boutique hotel 
representation company, has 
partnered with Kempinski Hotels 
South East Asia.

The tie-up will see five new 
hotels added to the collection, 
and marks the first time the 
hospitality group has been 
represented in the Australian and 
New Zealand markets.

The additions include Hotel 
Indonesia Kempinski Jakarta, 
The Apurva Kempinski Bali, 
The Capitol Kempinski Hotel 
Singapore, Siam Kempinski Hotel 
Bangkok, and Sindhorn Kempinski 
Hotel Bangkok.

“Our mission is to connect 
advisors with remarkable places, 
and each of these properties 
brings its own story, heritage and 
sense of place,” said Fiona Rose, 
MD of The Rose Collection.

Pets can meow fly
Travellers can now book a 

Virgin Australia ‘Pets in Cabin’ 
service with Velocity points, 
ahead of their take-off on Thu.

The first of the special services 
will fly between Melbourne and 
the Gold Coast and Sunshine 
Coast, with Velocity members 
asked to call the contact centre 
on 13 18 75 to book.
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2026 Brochure Out NowSUPER EARLYBIRD OFFER
 

*Terms and conditions apply 

Download now

Order via TIFS today

Secure Economy Flights Included*ora
Business Class Air Credit of up to $4,500pp* 

on river cruises of 11 days or longer

2026 Europe All-Inclusive
Ultra-Luxury Cruising

from Dean Long, CEO
ATIA UPDATE

This weekend, 
our industry 
comes together 
for what’s set 
to be the most 

inspiring and 
energising 

event of the 
year, Beyond 
Borders 

on Fri and the National Travel 
Industry Awards (NTIA) on Sat.

Beyond Borders is about 
connection, collaboration, 
and the future. It’s a day for 
ideas, innovation and collective 
ambition. It’s where we share 
insights, challenge our thinking, 
and look ahead to what’s next for 
our incredible sector and for our 
ATIA members.

There are a number of exciting 
announcements we can’t wait to 
share as well. Then, on Sat night, 
the NTIAs will take centre stage.

It’s our industry’s night of 
nights which is a celebration of 
excellence and the people who 
make travel extraordinary. 

Every finalist and nominee 
represents the heart and soul of 
this industry. Showcasing these 

passionate professionals who 
deliver exceptional experiences 
for travellers every day matters.

At ATIA, we’re proud to lead and 
support the travel community 
through advocacy, accreditation, 
and collaboration. Everything 
we do is focused on helping our 
members thrive through ensuring 
that travel businesses across 
Australia are strong, sustainable, 
and ready for the future.

This weekend is a reminder 
of the power of our community 
which is built on shared purpose, 
resilience, and optimism. Whether 
you’re at Beyond Borders or 
joining us for the NTIAs, thank 
you for being part of a profession 
that continues to lift and inspire 
Australians to explore the world.

On behalf of ATIA, I extend my 
heartfelt thanks to our Major 
Sponsor, Singapore Airlines and 
CVFR, our afterparty sponsor, 
for their continued commitment 
to our industry, and to all our 
generous sponsors whose support 
makes these events possible.

Here’s to celebrating excellence, 
community, and the bright future 
of Australian travel. Bring it on!

New Mummu site rolls in 
MuMmu Cycling has launched 

an exclusive travel booking 
platform, streamlining the 
planning process and offering 
fans discounts to events.

According to the business, 
booking cycling events can be a 
complex process, from spending 
hours comparing hotel locations 
and distances to venues to 
booking across multiple sites 
in different currencies and 
managing multiple confirmations.

“The same remote roads and 
mountain passes that make 
events like the Tour de France so 
special can also make the journey 
complicated for fans - Mummu 
Travel is our direct answer to 
remove the stress of planning,” 
explained Mummu founder, 
Marcel Berger.

“We can now offer better-than-
market rates on almost every 
travel service by 5-15% - it’s 
another way we ensure that 

being part of the Mummu family, 
or a partner community, comes 
with advantages you cannot get 
anywhere else.” 

For major sporting events, 
Mummu Cycling creates an 
event travel portal delivering 
discounts for travellers and offers 
a commission per booking for 
the event partner, creating a 
new revenue stream without the 
operational burden.

For example, the business has 
launched a bespoke solution for 
partner AusCycling for the 2026 
Road National Championships. 

Mummu Cycling is an official 
tour operator for the Tour de 
France. JHM

E X C L U S I V E
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MH takes BNE relaunch up to the roof
BRISBANE’S travel industry gathered at Lina Rooftop last week to celebrate the upcoming return of Malaysia 

Airlines’ direct services between Brisbane and Kuala Lumpur.
The evening event, attended by around 70 travel agents and key trade partners, featured welcome remarks 

from Brisbane Airport’s Head of Aviation Business Development, Anthony Cicuttini, and Malaysia Airlines’ 
Regional Manager ANZ, Poh Kait Lee.

Malaysia Airlines announced that flights will officially resume on 30 Nov, 
reconnecting Queensland and Malaysia after a brief hiatus. The airline also 
unveiled plans for new aircraft, including the state-of-the-art A330neo, 
and expanded connectivity through its strengthened partnership with 
Firefly, adding links from Kuala Lumpur to Krabi, Siem Reap, and Cebu.

Guests heard about Malaysia Airlines’ ongoing collaboration with Qantas 
to enhance booking convenience, as well as its ‘Bonus Side Trip’ offer in 
support of Visit Malaysia Year 2026, encouraging travellers to explore 
more of Malaysia.

Brisbane Airport reaffirmed Malaysia’s importance as a strategic hub to 
Southeast Asia and India, with the relaunched route expected to drive 
tourism and economic ties. 

The evening concluded with one lucky travel consultant winning a return 
business class trip to Kuala Lumpur.

malaysia Airlines together with its sister airline Firefly, introduced new destinations for Australian travellers to Cebu, Krabi and Siem Reap at the event.

malaysia Airlines will take 
off once again from Brisbane 
starting from 30 Nov.

brisbane Airport Media 
& Corporate Affairs Manager, 
Peter Doherty.

Tuesday 14th October 2025

one lucky consultant won the lucky draw prize 
of return Business Class flights to Kuala Lumpur.

Malaysian-born 
Brisbane performer, Ravie, 
wowed the crowd with hits 
in Malay and English.

brisbane Airport and Malaysia  

Airlines executives.

hands up for stronger ties 
between Malaysia and Brisbane.
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Melb, Bris boom in green rankings 
Melbourne has been named 

Australia’s most sustainable 
city, and the world’s 11th 
most sustainable, according to 
the 2025 Global Destination 
Sustainability Index (GDS-Index).

Victoria’s capital climbed from 
a score of 76.61% in 2024 to 
83.03% in this year’s list, with its 
social inclusion being particularly 
strong - Victorians come from 
over 200 countries, speak over 
180 languages and dialects and 
follow over 110 religious faiths.

 Brisbane (pictured) also joined 
Melbourne in the top 20, taking 
16th place and moving up from 
a score of 75.23% last year to 
81.19% this year, thanks to 
leadership in renewable energy, 
sustainable transport, and smart 
infrastructure development. 

The result also placed Brisbane 
and Melbourne among the top 
four in Asia Pacific, alongside 
Singapore and Goyang.

Brisbane Lord Mayor Adrian 
Schrinner said the accolade 
speaks to Brisbane’s ongoing 
commitment to sustainability.

“This is more than a ranking; 
it shows Brisbane is a city that 
values people and the planet,” 
Schrinner said.

“Brisbane is the most biodiverse 
capital city in Australia, and our 
sustainability is also what has 

helped shape our reputation as 
our nation’s lifestyle capital.”

The top four cities on the list 
were all Scandinavian, with 
Helsinki in Finland in the top spot, 
followed by Gothenburg, Sweden; 
Copenhagen, Denmark; Aalborg, 
Denmark; and Glasgow, Scotland 
in fifth.

Sydney dropped from 83.13% to 
78.56% in 2025. DF

Intrepid and “the entire industry” not on track with climate
Intrepid Travel has launched 

a new Climate Action Plan 
after a stark admission from 
co-founder Darrell Wade and 
CEO James Thornton that the 
business and the entire travel 
industry is “not on track to 
achieve a 1.5°C future, and more 
urgent action is required if we 
are to get even close”.

In a statement, they wrote, 
“We committed to the Science 
Based Targets initiative (SBTi) 

in 2020 but five years on, we 
haven’t been able to adequately 
reduce our own emissions.” 
“While we’ve made progress 
with our Scope 1 and Scope 2, 
Intrepid is not on track to meet 
our Scope 3 Science Based 
Target by 2034.  

“At the same time, 
governments have failed to 
act on ambitious policies on 
renewable energy or sustainable 
aviation fuels that support the 

scale of change that is required.”
Intrepid announced a major 

reset in its approach, including 
new science-aligned targets 
based on three major changes.

It will retire the carbon 
offset program and Climate 
Active certification to focus on 
decarbonisation investment, 
shift to a lifecycle-based carbon 
intensity reduction target, and 
step away from Science Based 
Targets initiatives.

Bio boost for WA
In a boon for Western 

Australia, the state 
government has injected 
$1.2 million into developing 
an Advanced Biofuels 
Strategy (ABS), an attempt 
to manoeuvre WA into a 
stronger position when it 
comes to capturing new 
market opportunities and 
driving emissions reduction.

Churchill Capital Consulting 
will deliver the ABS, 
supported by GHD, which 
will provide a comprehensive 
economic analysis of the 
state’s biomass feedstocks, 
supply chains and technology 
pathways - stakeholder 
consultation for both the 
strategy and economic 
analysis will commence soon.

WA Agriculture and Food 
Minister Jackie Jarvis said 
in a statement, “Advanced 
biofuels are vital additions to 
the clean energy mix, which 
have potential to supply 
industry across our vast state 
with a sustainable alternative 
in the race to decarbonise.”

“Together with WA’s 
abundance of biomass 
feedstock, it makes sense to 
support the development of 
this exciting industry with a 
comprehensive Advanced 
Biofuels Strategy.” 

The initiative forms part 
of the Cook Government’s 
Made in WA Plan to boost 
local production.
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CYBER attacks can be 
infuriating at the best of times, 
but when they lead to the 
evaporation of a person’s best 
beer - that’s personal.

Travellers in Japan who are 
fond of drinking Asahi may 
find some bars calling ‘last 
drinks’, as the Tokyo-based 
brewer endures a system 
cyber breach-induced failure.

The incident has disabled 
order and shipment 
operations at most of 
Asahi Group’s 30 Japanese 
factories, and perhaps of most 
concern is the fact there is no 
estimated time for recovery.

So, if you’re reading this 
from your beautiful holiday 
in Japan, just remember that 
popular Japanese convenience 
store chains like FamilyMart 
and Lawson have publicly 
stated they are running out of 
Asahi products - so best make 
that mad dash sooner rather 
than later.

In late breaking news, 
there are reports that some 
breweries have partially 
reopened, however with 
ordering tech out of action, 
so paper and pens have been 
pulled out of mothballs to 
keep things going.

Window
Seat

Mumby sails to 50 years

Respected Australian travel 
figure and founder and operator 
of CruiseAlong, Lance Mumby Esq 
(pictured), is celebrating 50 years 
in the industry this month. 

Mumby’s career kicked off in 
Oct 1975 after embarking on 
his first-ever cruise, sparking a 
lifelong passion for cruising and 

global exploration.
He established CruiseAlong, 

based in Byron Bay, carving 
a niche in expedition cruise 
groups and offering tailor-made 
adventures that blend luxury, 
discovery, and personal touch. 

His innovative approach 
includes creating custom voyage 
videos with soundtracks, giving 
clients cherished mementos of 
their journeys.

Over the past five decades, 
Mumby has personally escorted 
more than 30 cruise groups, spent 
1,460 nights aboard cruise ships, 
and visited over 120 countries. 

His career has been peppered 
with accolades, including finalist 
nominations for Cruise Consultant 
of the Year by CLIA and ICCA, 
and recognition as a Conde Nast 
International Agent.

“I’ve been privileged to witness 
the evolution of cruising and 
travel firsthand,” Mumby said.  

“From the early days of 
ticketing to today’s immersive 
expedition voyages, it’s been an 
extraordinary journey. 

“I look forward to many more 
adventures ahead.” JM

Tassie & Newy linked 
Jetstar has launched the first-

ever direct flights from Hobart 
to Newcastle, with sale fares 
available from $59 one-way.

The announcement comes as 
QantasLink relaunches two routes 
out of the Tasmanian capital, with 
flights to Perth restarting last 
month (TD 29 May) and flights to 
Canberra set to take off in late Oct.

These three routes will boost 
Qantas Group capacity by 
more than 76,000 seats a year in 
and out of Hobart.

The Australian dollar 
recovered on Mon after last 
week’s sharp decline, as US/
China trade tensions eased.

The AUD/USD pair climbed 
back above 65 cents to now 
sit at 65.2 cents, after late last 
week slipping to 64.7 cents, its 
lowest level since Aug.

The rebound comes as risk 
sentiment improves slightly, 
following a shift in rhetoric 
from Washington over the 
weekend that eased concerns 
about a renewed escalation in 
US-China trade tensions.

US Treasury Secretary Scott 
Bessent hinted that tariffs 
“don’t have to happen” if China 
takes steps to ease tensions.

The softer rhetoric from DC 
lifted pressure on the AUD.

Traders now turn their 
attention to the Reserve Bank 
of Australia’s meeting minutes, 
which are due today, and may 
offer fresh policy cues.

The central bank last month 
held rates at 3.60%, noting the 
slowing of underlying inflation.

Wholesale rates this morning.

US $0.652
UK £0.489
NZ $1.139
Euro €0.563
Japan ¥99.27
Thailand ß21.24
China ¥4.647
South Africa 11.291
Canada $0.915
Bitcoin A$0.000006

MONEY
WELCOME to Money, TD’s Tue 
feature on what the Australian 
dollar is doing.

AU$1 = US$0.651
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Save up to 40% for a limited time
A&Ks Wild October sale gives your clients the chance to experience a selection 

of nine A&K Sanctuary Limited Edition journeys, including safaris in Kenya, 

Tanzania and Botswana, a gorilla-trekking adventure in Uganda, and superlative 

river cruises in the Peruvian Amazon and on the Nile. Book by 23 October.

Wild
October

THE GREAT A&K SANCTUARY

Sale

A&K Sanctuary Limited Edition 
Kenya Safari
8 days from $7,388 per person

A&K Sanctuary Limited Edition 
Tanzania Safari
9 days from $8,169 per person

A&K Sanctuary Limited Edition 
Tanzania and Kenya Safari
9 days from $9,180 per person

A&K Sanctuary Limited Edition 
Botswana and Victoria Falls
8 days from $8,261 per person

A&K Sanctuary Limited Edition 
South Africa and Botswana 
7 days from $9,638 per person

A&K Sanctuary Limited Edition 
Gorilla Trekking in Uganda 
5 days from $5,459 per person

A&K Sanctuary Limited Edition 
Peruvian Amazon
6 days from $7,333 per person

A&K Sanctuary Limited Edition 
Peruvian Amazon
5 days from $5,588 per person

A&K Sanctuary Limited Edition  
Nile Cruise in Egypt
8 days from $6,883 per person

Terms and conditions: From prices shown reflect savings amount. Offer valid on new bookings on A&K Sanctuary Limited Edition itineraries booked by 23 October 2025. Full payment is due at time of 
confirmation and is non-refundable. Not combinable with any other offers. Cruising the Seychelles offer valid on new bookings only for stateroom categories 1-3, double occupancy. Must be booked 

with select A&K Sanctuary Limited Edition East Africa itineraries by 23 October 2025. Offers are subject to availability and may be withdrawn at any time. Other restrictions may apply.

TO BOOK YOUR CLIENTS CALL A&K’S TRAVEL SPECIALISTS ON 1300 589 717 OR VISIT ABERCROMBIEKENT.COM

SAVE 30%

SAVE 30%

SAVE 30%

SAVE 40%

SAVE 40%

SAVE 40%

SAVE 40%

SAVE 30%

SAVE 40%
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Let your imagination set sail & Win!!
The Solomon Islands and Tourism Solomons are waiting for your story.

We need you to create the next Solomon Islands Tourism Tagline!
So we’re inviting travel agents across Australia to unleash their creativity!

Your challenge: to come up with a fresh, inspiring tagline for the Solomon Islands — something that captures the magic,  
culture, adventure and natural beauty of this unique destination.

Think sun-drenched beaches, vibrant culture, world-class diving, uncrowded surfing, amazing fishing, trekking,  
and untouched adventure.

Add your own creative twist — witty, poetic, bold, or heartfelt.

The most creative tagline will not only win the competition but also be featured in upcoming Tourism Solomons advertising.

What’s in it for you?
Your words front and centre in real-world marketing.

Bragging rights as one of the creative minds behind Tourism Solomons.
Plus a prize pack to say a huge ‘Tagio Tumas’ for your genius.

How to enter:
Simply CLICK HERE, complete the details below including your tagline by COB on 21 October 2025.

And that’s it – we can’t wait to see your amazing suggestions.

Product profile
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